
 
 

Premier Christian Radio 
 

METHODOLOGY NOTE 

 

ComRes interviewed 1,960 practising Christians aged 16+ in the UK online between the 13th and 17th March 2015. Data were weighted 

to be representative of all practising Christians in the UK as per the Church Census 2005. ComRes is a member of the British Polling 

Council and abides by its rules.  

 

All press releases or other publications must be checked with ComRes before use.  ComRes requires 48 hours to check a press 

release unless otherwise agreed. 

 

To commission a voting intention poll or a public opinion survey please contact Katharine Peacock: 

katharine.peacock@comres.co.uk  

To register for Pollwatch, a monthly newsletter update on the polls, please email: pollwatch@comres.co.uk 
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Table 1 – Analysis by Region 
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Table 2 – Analysis by Denomination 
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Table 3 – Analysis by Age & Gender 
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