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Table 1/1

Perceptions of coffee in the workplace
Q1_SUM. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
SUMMARY TABLE
Base: All respondents

NETS
 Total Strongly agree Tend to agree Tend to disagree Strongly disagree Don't know Agree Disagree Mean

I feel motivated to give my very best at work 2772 1029 1219 377 120 27 2248 497 3.2
100% 37% 44% 14% 4% 1% 81% 18%

I would recommend my organisation as a place to work 2772 907 1160 447 181 77 2067 628 3.0
100% 33% 42% 16% 7% 3% 75% 23%

I feel valued by my employer 2772 785 1179 474 275 59 1964 749 2.9
100% 28% 43% 17% 10% 2% 71% 27%

I intend to be at my current company in two years' time 2772 981 965 371 258 197 1946 629 3.0
100% 35% 35% 13% 9% 7% 70% 23%
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Table 2/1

Perceptions of coffee in the workplace
Q1_SUM. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
AGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel motivated to give my very best at work 2248 462 321 149 104 137 142 200 70 105 76 81 198 203 1690 284 790 931 527
81% 86% 81% 83% 77% 83% 79% 77% 80% 86% 74% 81% 79% 81% 82% 81% 76% 82% 88%

bdfgjlmno gj gj a ab

I would recommend my organisation as a place to
work

2067 434 290 130 102 123 126 190 56 99 74 68 188 187 1550 255 701 858 508
75% 81% 73% 72% 76% 75% 70% 73% 64% 81% 72% 68% 75% 74% 75% 72% 68% 75% 85%

bcfghjklmno fhk h a ab

I feel valued by my employer 1964 418 279 133 91 117 128 174 53 84 72 68 170 177 1477 245 652 813 499
71% 78% 70% 74% 67% 71% 71% 67% 61% 69% 70% 68% 67% 70% 72% 70% 63% 71% 83%

bdghiklmno h h a ab

I intend to be at my current company in two years'
time

1946 390 274 115 94 120 125 181 61 101 67 72 172 174 1461 246 627 818 501
70% 73% 69% 64% 70% 73% 69% 69% 70% 83% 65% 72% 68% 69% 71% 70% 61% 72% 84%

c abcdefghjlmno a ab

None of these 237 31 38 10 17 7 16 27 9 5 16 10 31 20 160 30 129 89 19
9% 6% 10% 6% 13% 4% 9% 10% 10% 4% 16% 10% 12% 8% 8% 9% 12% 8% 3%

ae acein aei aceimno acein bc c

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 2/2

Perceptions of coffee in the workplace
Q1_SUM. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
AGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel motivated to give my very best at work 2248 102 366 313 603 864 468 1780 260 494 331 420 246 497 606 1206 117 55 58 76 108 84
81% 87% 83% 82% 83% 78% 84% 80% 86% 81% 83% 80% 79% 80% 85% 80% 81% 82% 81% 77% 77% 78%

e e e eg bdef bfgh

I would recommend my organisation as a
place to work

2067 98 338 277 566 788 436 1631 227 471 314 389 221 445 568 1110 103 44 55 79 99 80
75% 84% 77% 73% 78% 71% 78% 74% 75% 77% 79% 74% 71% 72% 80% 74% 72% 66% 76% 80% 71% 74%

ceg e ceg eg ef ef bcdg d

I feel valued by my employer 1964 80 337 282 537 728 417 1547 227 448 300 371 213 405 546 1054 104 47 56 71 93 74
71% 68% 77% 74% 74% 65% 75% 70% 75% 73% 75% 71% 68% 65% 77% 70% 72% 70% 78% 72% 66% 69%

eg e eg eg e ef f ef bg

I intend to be at my current company in two
years' time

1946 93 300 268 534 751 393 1553 225 447 281 378 231 384 520 1065 99 51 47 75 96 81
70% 79% 68% 71% 74% 67% 71% 70% 75% 73% 70% 72% 74% 62% 73% 71% 69% 76% 65% 76% 69% 75%

beg be f f f f f

None of these 237 4 27 30 52 124 31 206 19 42 28 49 33 66 45 131 10 6 8 10 16 6
9% 3% 6% 8% 7% 11% 6% 9% 6% 7% 7% 9% 11% 11% 6% 9% 7% 9% 11% 10% 11% 6%

abdf abf ab a

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 2/3

Perceptions of coffee in the workplace
Q1_SUM. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
AGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel motivated to give my very best at work 2248 512 1736 1450 493 1904 344 223 2025 907 1656 1474 1859 1632 488
81% 78% 82% 83% 89% 98% 42% 72% 82% 85% 84% 86% 83% 93% 58%

a a abc b a ab a abf a b

I would recommend my organisation as a place to work 2067 460 1607 1356 467 1880 187 188 1879 856 1544 1404 1741 1574 379
75% 70% 76% 78% 84% 96% 23% 61% 76% 80% 78% 82% 78% 90% 45%

a a abc b a ab a abdf a b

I feel valued by my employer 1964 425 1539 1307 461 1834 130 189 1775 822 1459 1374 1652 1571 285
71% 65% 73% 75% 83% 94% 16% 61% 72% 77% 74% 80% 74% 90% 34%

a a abc b a abdf a abdf a b

I intend to be at my current company in two years' time 1946 418 1528 1277 437 1718 228 183 1763 821 1457 1308 1635 1412 432
70% 64% 72% 73% 79% 88% 28% 59% 72% 77% 74% 76% 73% 81% 51%

a a abc b a abdf a abf a b

None of these 237 80 157 128 22 - 237 50 187 65 140 81 151 32 184
9% 12% 7% 7% 4% - 29% 16% 8% 6% 7% 5% 7% 2% 22%

bcd d d a bcdef e e e a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 3/1

Perceptions of coffee in the workplace
Q1_SUM. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
DISAGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel valued by my employer 749 109 111 45 41 45 48 80 32 35 29 30 76 68 546 98 356 310 83
27% 20% 28% 25% 30% 27% 27% 31% 37% 29% 28% 30% 30% 27% 26% 28% 34% 27% 14%

a a a acn a a a a a a bc c

I intend to be at my current company in two years'
time

629 118 90 50 31 33 42 56 18 14 31 24 60 62 452 86 289 258 82
23% 22% 23% 28% 23% 20% 23% 21% 21% 11% 30% 24% 24% 25% 22% 24% 28% 23% 14%

i i i i i i i i i i i i bc c

I would recommend my organisation as a place to
work

628 89 97 45 31 36 52 64 28 23 24 25 54 60 465 85 287 260 81
23% 17% 24% 25% 23% 22% 29% 25% 32% 19% 23% 25% 21% 24% 23% 24% 28% 23% 14%

a a ai a ailn a a a a bc c

I feel motivated to give my very best at work 497 68 75 31 29 25 36 60 17 16 25 19 51 45 357 64 230 202 65
18% 13% 19% 17% 21% 15% 20% 23% 20% 13% 24% 19% 20% 18% 17% 18% 22% 18% 11%

a a a aein ai a a a bc c

None of these 1636 338 231 101 81 95 101 149 51 79 60 55 150 145 1226 200 532 671 433
59% 63% 58% 56% 60% 58% 56% 57% 59% 65% 58% 55% 60% 58% 59% 57% 51% 59% 72%

a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 3/2

Perceptions of coffee in the workplace
Q1_SUM. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
DISAGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel valued by my employer 749 20 94 94 177 364 114 635 72 152 95 139 92 199 152 427 36 18 16 25 45 32
27% 17% 21% 25% 24% 33% 21% 29% 24% 25% 24% 26% 29% 32% 21% 28% 25% 27% 22% 25% 32% 30%

abcdfg abdf abcd a a

I intend to be at my current company in two
years' time

629 12 101 88 155 273 113 516 61 119 97 112 64 176 152 357 36 15 21 16 35 25
23% 10% 23% 23% 21% 25% 20% 23% 20% 20% 24% 21% 20% 28% 21% 24% 25% 22% 29% 16% 25% 23%

a a a a a a abde f

I would recommend my organisation as a
place to work

628 9 88 95 144 292 97 531 70 125 76 123 81 153 129 362 37 18 13 17 39 28
23% 8% 20% 25% 20% 26% 17% 24% 23% 20% 19% 23% 26% 25% 18% 24% 26% 27% 18% 17% 28% 26%

a af a abdf a adf c c a a a

I feel motivated to give my very best at work 497 12 68 61 118 238 80 417 39 110 66 100 64 118 95 289 25 12 13 21 32 24
18% 10% 15% 16% 16% 21% 14% 19% 13% 18% 17% 19% 20% 19% 13% 19% 17% 18% 18% 21% 23% 22%

abcdf af a a a a a a a

None of these 1636 85 276 221 450 604 361 1275 188 372 242 320 185 329 448 870 82 38 44 65 78 57
59% 73% 63% 58% 62% 54% 65% 58% 62% 61% 61% 61% 59% 53% 63% 58% 57% 57% 61% 66% 56% 53%

bcdeg eg eg ceg f f f f bh

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 3/3

Perceptions of coffee in the workplace
Q1_SUM. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
DISAGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel valued by my employer 749 217 532 410 85 98 651 108 641 223 479 324 548 161 541
27% 33% 25% 23% 15% 5% 79% 35% 26% 21% 24% 19% 24% 9% 64%

bcd d d a bcdef ce ce ce a

I intend to be at my current company in two years' time 629 171 458 379 95 151 478 88 541 195 404 316 477 239 348
23% 26% 22% 22% 17% 8% 58% 29% 22% 18% 20% 18% 21% 14% 41%

bcd d d a bcdef ce ce a

I would recommend my organisation as a place to work 628 167 461 358 80 52 576 98 530 189 388 283 453 149 438
23% 25% 22% 20% 14% 3% 70% 32% 22% 18% 20% 16% 20% 8% 52%

cd d d a bcdef ce e e a

I feel motivated to give my very best at work 497 137 360 282 58 43 454 78 419 150 306 232 361 117 343
18% 21% 17% 16% 10% 2% 55% 25% 17% 14% 15% 13% 16% 7% 41%

bcd d d a bcdef ce e a

None of these 1636 367 1269 1080 389 1607 29 164 1472 691 1225 1133 1369 1351 185
59% 56% 60% 62% 70% 82% 4% 53% 60% 65% 62% 66% 61% 77% 22%

a abc b a abf a abdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 7



Table 4/1

Perceptions of coffee in the workplace
Q1_1. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I feel valued by my employer
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 785 184 108 59 38 45 43 65 14 35 23 34 66 71 591 105 217 298 270
28% 34% 27% 33% 28% 27% 24% 25% 16% 29% 22% 34% 26% 28% 29% 30% 21% 26% 45%

bfghjln h h h h h h h h h a ab

Tend to agree (3) 1179 234 171 74 53 72 85 109 39 49 49 34 104 106 886 140 435 515 229
43% 44% 43% 41% 39% 44% 47% 42% 45% 40% 48% 34% 41% 42% 43% 40% 42% 45% 38%

k c

Tend to disagree (2) 474 74 81 26 30 34 20 42 19 25 13 22 45 43 351 65 226 200 48
17% 14% 20% 14% 22% 21% 11% 16% 22% 20% 13% 22% 18% 17% 17% 18% 22% 18% 8%

af af af f f af f f bc c

Strongly disagree (1) 275 35 30 19 11 11 28 38 13 10 16 8 31 25 195 33 130 110 35
10% 7% 8% 11% 8% 7% 16% 15% 15% 8% 16% 8% 12% 10% 9% 9% 13% 10% 6%

abdeno abeno abe aben ab a bc c

Don't know 59 10 8 2 3 3 4 7 2 3 2 2 6 7 42 9 28 15 16
2% 2% 2% 1% 2% 2% 2% 3% 2% 2% 2% 2% 2% 3% 2% 3% 3% 1% 3%

b b

NETS

Net: Agree 1964 418 279 133 91 117 128 174 53 84 72 68 170 177 1477 245 652 813 499
71% 78% 70% 74% 67% 71% 71% 67% 61% 69% 70% 68% 67% 70% 72% 70% 63% 71% 83%

bdghiklmno h h a ab

Net: Disagree 749 109 111 45 41 45 48 80 32 35 29 30 76 68 546 98 356 310 83
27% 20% 28% 25% 30% 27% 27% 31% 37% 29% 28% 30% 30% 27% 26% 28% 34% 27% 14%

a a a acn a a a a a a bc c

Mean score 2.9 3.1 2.9 3.0 2.9 2.9 2.8 2.8 2.6 2.9 2.8 3.0 2.8 2.9 2.9 2.9 2.7 2.9 3.3
bdfghjlmno h h h h h h h gh h a ab

Standard deviation .93 .87 .89 .95 .92 .87 .98 .99 .94 .92 .98 .95 .97 .93 .92 .94 .94 .91 .85
Standard error .02 .04 .04 .07 .08 .07 .07 .06 .10 .08 .10 .10 .06 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 4/2

Perceptions of coffee in the workplace
Q1_1. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I feel valued by my employer
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 785 43 174 116 220 232 217 568 79 172 155 140 82 157 242 408 45 23 23 28 36 31
28% 37% 40% 31% 30% 21% 39% 26% 26% 28% 39% 27% 26% 25% 34% 27% 31% 34% 32% 28% 26% 29%

eg cdeg eg eg cdeg e ab
def

b

Tend to agree (3) 1179 37 163 166 317 496 200 979 148 276 145 231 131 248 304 646 59 24 33 43 57 43
43% 32% 37% 44% 44% 45% 36% 44% 49% 45% 36% 44% 42% 40% 43% 43% 41% 36% 46% 43% 41% 40%

af abf abf abf cf c c

Tend to disagree (2) 474 15 63 57 115 224 78 396 46 103 63 88 55 119 102 262 23 15 9 17 26 12
17% 13% 14% 15% 16% 20% 14% 18% 15% 17% 16% 17% 18% 19% 14% 17% 16% 22% 13% 17% 19% 11%

bcdf f h

Strongly disagree (1) 275 5 31 37 62 140 36 239 26 49 32 51 37 80 50 165 13 3 7 8 19 20
10% 4% 7% 10% 9% 13% 6% 11% 9% 8% 8% 10% 12% 13% 7% 11% 9% 4% 10% 8% 14% 19%

abdf abf bc a ad abcdf

Don't know 59 17 8 4 9 21 25 34 2 10 5 16 8 18 12 28 4 2 - 3 2 2
2% 15% 2% 1% 1% 2% 4% 2% 1% 2% 1% 3% 3% 3% 2% 2% 3% 3% - 3% 1% 2%

bcd
efg

bc
deg

a a

NETS

Net: Agree 1964 80 337 282 537 728 417 1547 227 448 300 371 213 405 546 1054 104 47 56 71 93 74
71% 68% 77% 74% 74% 65% 75% 70% 75% 73% 75% 71% 68% 65% 77% 70% 72% 70% 78% 72% 66% 69%

eg e eg eg e ef f ef bg

Net: Disagree 749 20 94 94 177 364 114 635 72 152 95 139 92 199 152 427 36 18 16 25 45 32
27% 17% 21% 25% 24% 33% 21% 29% 24% 25% 24% 26% 29% 32% 21% 28% 25% 27% 22% 25% 32% 30%

abc
dfg

abdf abcd a a

Mean score 2.9 3.2 3.1 3.0 3.0 2.8 3.1 2.9 2.9 3.0 3.1 2.9 2.8 2.8 3.1 2.9 3.0 3.0 3.0 2.9 2.8 2.8
cdeg cdeg e eg cdeg e f f bdef bgh

Standard deviation .93 .87 .91 .92 .90 .93 .90 .93 .87 .89 .93 .92 .96 .97 .88 .94 .93 .88 .92 .90 .98 1.06
Standard error .02 .09 .04 .05 .03 .03 .04 .02 .05 .04 .05 .04 .05 .04 .03 .02 .08 .11 .11 .09 .08 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 4/3

Perceptions of coffee in the workplace
Q1_1. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I feel valued by my employer
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 785 148 637 540 242 771 14 58 727 370 622 593 678 688 69
28% 22% 30% 31% 44% 40% 2% 19% 30% 35% 31% 34% 30% 39% 8%

a a abc b a abf a abf a b

Tend to agree (3) 1179 277 902 767 219 1063 116 131 1048 452 837 781 974 883 216
43% 42% 43% 44% 40% 54% 14% 43% 43% 42% 42% 45% 44% 50% 26%

b b

Tend to disagree (2) 474 128 346 269 51 87 387 53 421 136 312 227 358 128 312
17% 19% 16% 15% 9% 4% 47% 17% 17% 13% 16% 13% 16% 7% 37%

cd d d a c ce ce ce a

Strongly disagree (1) 275 89 186 141 34 11 264 55 220 87 167 97 190 33 229
10% 14% 9% 8% 6% 1% 32% 18% 9% 8% 8% 6% 8% 2% 27%

bcd d a bcdef e e e e a

Don't know 59 16 43 31 7 19 40 11 48 21 37 23 37 22 15
2% 2% 2% 2% 1% 1% 5% 4% 2% 2% 2% 1% 2% 1% 2%

a ef

NETS

Net: Agree 1964 425 1539 1307 461 1834 130 189 1775 822 1459 1374 1652 1571 285
71% 65% 73% 75% 83% 94% 16% 61% 72% 77% 74% 80% 74% 90% 34%

a a abc b a abdf a abdf a b

Net: Disagree 749 217 532 410 85 98 651 108 641 223 479 324 548 161 541
27% 33% 25% 23% 15% 5% 79% 35% 26% 21% 24% 19% 24% 9% 64%

bcd d d a bcdef ce ce ce a

Mean score 2.9 2.8 3.0 3.0 3.2 3.3 1.8 2.6 2.9 3.1 3.0 3.1 3.0 3.3 2.2
a a abc b a abdf a abdf a b

Standard deviation .93 .96 .91 .89 .86 .59 .73 1.00 .91 .90 .91 .84 .90 .68 .92
Standard error .02 .04 .02 .02 .04 .01 .03 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 5/1

Perceptions of coffee in the workplace
Q1_2. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I feel motivated to give my very best at work
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 1029 233 153 60 44 63 60 81 26 50 31 44 86 98 770 142 318 397 314
37% 43% 38% 33% 33% 38% 33% 31% 30% 41% 30% 44% 34% 39% 37% 40% 31% 35% 53%

cdfghjln ghj g g a ab

Tend to agree (3) 1219 229 168 89 60 74 82 119 44 55 45 37 112 105 920 142 472 534 213
44% 43% 42% 49% 44% 45% 46% 46% 51% 45% 44% 37% 44% 42% 45% 40% 46% 47% 36%

ko c c

Tend to disagree (2) 377 56 59 29 25 19 24 40 13 12 18 13 36 33 277 46 170 157 50
14% 10% 15% 16% 19% 12% 13% 15% 15% 10% 17% 13% 14% 13% 13% 13% 16% 14% 8%

a a ai a a c c

Strongly disagree (1) 120 12 16 2 4 6 12 20 4 4 7 6 15 12 80 18 60 45 15
4% 2% 4% 1% 3% 4% 7% 8% 5% 3% 7% 6% 6% 5% 4% 5% 6% 4% 3%

ac abcn ac ac ac c ac bc

Don't know 27 7 2 - 2 3 2 1 - 1 2 - 3 4 18 4 16 5 6
1% 1% 1% - 1% 2% 1% * - 1% 2% - 1% 2% 1% 1% 2% * 1%

b

NETS

Net: Agree 2248 462 321 149 104 137 142 200 70 105 76 81 198 203 1690 284 790 931 527
81% 86% 81% 83% 77% 83% 79% 77% 80% 86% 74% 81% 79% 81% 82% 81% 76% 82% 88%

bdfgjlmno gj gj a ab

Net: Disagree 497 68 75 31 29 25 36 60 17 16 25 19 51 45 357 64 230 202 65
18% 13% 19% 17% 21% 15% 20% 23% 20% 13% 24% 19% 20% 18% 17% 18% 22% 18% 11%

a a a aein ai a a a bc c

Mean score 3.2 3.3 3.2 3.2 3.1 3.2 3.1 3.0 3.1 3.2 3.0 3.2 3.1 3.2 3.2 3.2 3.0 3.1 3.4
bcdfghjlmno g gj gj g gj g a ab

Standard deviation .82 .74 .82 .72 .80 .79 .86 .88 .80 .77 .88 .88 .85 .84 .80 .85 .84 .79 .75
Standard error .02 .03 .04 .05 .07 .06 .06 .05 .09 .07 .09 .09 .05 .05 .02 .05 .03 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 5/2

Perceptions of coffee in the workplace
Q1_2. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I feel motivated to give my very best at work
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 1029 60 193 154 280 342 253 776 118 219 192 180 102 218 309 523 60 32 22 38 47 39
37% 51% 44% 41% 39% 31% 46% 35% 39% 36% 48% 34% 33% 35% 44% 35% 42% 48% 31% 38% 34% 36%

cdeg eg eg e deg e abdef beg be

Tend to agree (3) 1219 42 173 159 323 522 215 1004 142 275 139 240 144 279 297 683 57 23 36 38 61 45
44% 36% 39% 42% 45% 47% 39% 45% 47% 45% 35% 46% 46% 45% 42% 45% 40% 34% 50% 38% 44% 42%

f abf abf c c c c c

Tend to disagree (2) 377 12 55 43 91 176 67 310 31 84 45 79 52 86 76 214 16 9 8 18 21 16
14% 10% 13% 11% 13% 16% 12% 14% 10% 14% 11% 15% 17% 14% 11% 14% 11% 13% 11% 18% 15% 15%

cf ac a a

Strongly disagree (1) 120 - 13 18 27 62 13 107 8 26 21 21 12 32 19 75 9 3 5 3 11 8
4% - 3% 5% 4% 6% 2% 5% 3% 4% 5% 4% 4% 5% 3% 5% 6% 4% 7% 3% 8% 7%

af a abf af a a a a a

Don't know 27 3 5 6 2 11 8 19 2 6 3 6 3 7 9 14 2 - 1 2 - -
1% 3% 1% 2% * 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - 1% 2% - -

d d d

NETS

Net: Agree 2248 102 366 313 603 864 468 1780 260 494 331 420 246 497 606 1206 117 55 58 76 108 84
81% 87% 83% 82% 83% 78% 84% 80% 86% 81% 83% 80% 79% 80% 85% 80% 81% 82% 81% 77% 77% 78%

e e e eg bdef bfgh

Net: Disagree 497 12 68 61 118 238 80 417 39 110 66 100 64 118 95 289 25 12 13 21 32 24
18% 10% 15% 16% 16% 21% 14% 19% 13% 18% 17% 19% 20% 19% 13% 19% 17% 18% 18% 21% 23% 22%

abcdf af a a a a a a a

Mean score 3.2 3.4 3.3 3.2 3.2 3.0 3.3 3.1 3.2 3.1 3.3 3.1 3.1 3.1 3.3 3.1 3.2 3.3 3.1 3.1 3.0 3.1
bcdeg eg e eg deg e def bdef begh

Standard deviation .82 .68 .79 .83 .79 .83 .77 .82 .74 .81 .86 .80 .80 .83 .76 .83 .87 .86 .84 .83 .90 .90
Standard error .02 .06 .04 .04 .03 .03 .03 .02 .04 .03 .04 .04 .05 .03 .03 .02 .07 .10 .10 .08 .08 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 5/3

Perceptions of coffee in the workplace
Q1_2. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I feel motivated to give my very best at work
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 1029 197 832 707 273 962 67 84 945 467 800 732 879 837 142
37% 30% 39% 40% 49% 49% 8% 27% 38% 44% 41% 43% 39% 48% 17%

a a abc b a abf a abf a b

Tend to agree (3) 1219 315 904 743 220 942 277 139 1080 440 856 742 980 795 346
44% 48% 43% 43% 40% 48% 34% 45% 44% 41% 43% 43% 44% 45% 41%

bcd b b

Tend to disagree (2) 377 96 281 224 48 42 335 50 327 120 238 190 285 102 246
14% 15% 13% 13% 9% 2% 41% 16% 13% 11% 12% 11% 13% 6% 29%

d d d a cde e a

Strongly disagree (1) 120 41 79 58 10 1 119 28 92 30 68 42 76 15 97
4% 6% 4% 3% 2% * 14% 9% 4% 3% 3% 2% 3% 1% 12%

bcd d a bcdef e a

Don't know 27 9 18 16 2 4 23 7 20 9 13 15 17 5 10
1% 1% 1% 1% * * 3% 2% 1% 1% 1% 1% 1% * 1%

a bcdef a

NETS

Net: Agree 2248 512 1736 1450 493 1904 344 223 2025 907 1656 1474 1859 1632 488
81% 78% 82% 83% 89% 98% 42% 72% 82% 85% 84% 86% 83% 93% 58%

a a abc b a ab a abf a b

Net: Disagree 497 137 360 282 58 43 454 78 419 150 306 232 361 117 343
18% 21% 17% 16% 10% 2% 55% 25% 17% 14% 15% 13% 16% 7% 41%

bcd d d a bcdef ce e a

Mean score 3.2 3.0 3.2 3.2 3.4 3.5 2.4 2.9 3.2 3.3 3.2 3.3 3.2 3.4 2.6
a a abc b a abf a abdf a b

Standard deviation .82 .84 .80 .79 .72 .54 .84 .90 .80 .77 .79 .75 .79 .64 .90
Standard error .02 .03 .02 .02 .03 .01 .03 .05 .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 6/1

Perceptions of coffee in the workplace
Q1_3. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I intend to be at my current company in two years' time
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 981 198 147 50 46 68 57 85 30 53 28 39 97 83 734 122 314 374 293
35% 37% 37% 28% 34% 41% 32% 33% 34% 43% 27% 39% 38% 33% 36% 35% 30% 33% 49%

c c cj cfgjm cj c ab

Tend to agree (3) 965 192 127 65 48 52 68 96 31 48 39 33 75 91 727 124 313 444 208
35% 36% 32% 36% 36% 32% 38% 37% 36% 39% 38% 33% 30% 36% 35% 35% 30% 39% 35%

a

Tend to disagree (2) 371 66 60 34 22 18 20 26 9 8 18 12 37 41 263 53 156 156 59
13% 12% 15% 19% 16% 11% 11% 10% 10% 7% 17% 12% 15% 16% 13% 15% 15% 14% 10%

i aefgin i gi i gi i i c c

Strongly disagree (1) 258 52 30 16 9 15 22 30 9 6 13 12 23 21 189 33 133 102 23
9% 10% 8% 9% 7% 9% 12% 11% 10% 5% 13% 12% 9% 8% 9% 9% 13% 9% 4%

i i i bc c

Don't know 197 29 34 15 10 12 13 24 8 7 5 4 20 16 152 20 120 62 15
7% 5% 9% 8% 7% 7% 7% 9% 9% 6% 5% 4% 8% 6% 7% 6% 12% 5% 3%

a bc c

NETS

Net: Agree 1946 390 274 115 94 120 125 181 61 101 67 72 172 174 1461 246 627 818 501
70% 73% 69% 64% 70% 73% 69% 69% 70% 83% 65% 72% 68% 69% 71% 70% 61% 72% 84%

c abcdefghjlmno a ab

Net: Disagree 629 118 90 50 31 33 42 56 18 14 31 24 60 62 452 86 289 258 82
23% 22% 23% 28% 23% 20% 23% 21% 21% 11% 30% 24% 24% 25% 22% 24% 28% 23% 14%

i i i i i i i i i i i i bc c

Mean score 3.0 3.1 3.1 2.9 3.0 3.1 3.0 3.0 3.0 3.3 2.8 3.0 3.1 3.0 3.0 3.0 2.9 3.0 3.3
j j cj abcdfgjklmno j a ab

Standard deviation .96 .96 .95 .94 .91 .97 1.00 .99 .98 .81 .99 1.02 .99 .94 .96 .96 1.04 .93 .81
Standard error .02 .04 .05 .07 .08 .08 .08 .06 .11 .08 .10 .10 .06 .06 .02 .05 .03 .03 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 6/2

Perceptions of coffee in the workplace
Q1_3. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I intend to be at my current company in two years' time
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 981 59 165 114 265 378 224 757 116 217 141 197 119 191 273 513 43 26 26 39 46 35
35% 50% 38% 30% 37% 34% 40% 34% 39% 36% 35% 37% 38% 31% 38% 34% 30% 39% 36% 39% 33% 32%

bcdefg c c ceg f f f b

Tend to agree (3) 965 34 135 154 269 373 169 796 109 230 140 181 112 193 247 552 56 25 21 36 50 46
35% 29% 31% 41% 37% 34% 30% 36% 36% 38% 35% 34% 36% 31% 35% 37% 39% 37% 29% 36% 36% 43%

abef bf bf f

Tend to disagree (2) 371 7 63 55 94 152 70 301 45 77 57 68 32 92 88 218 26 10 14 10 19 14
13% 6% 14% 14% 13% 14% 13% 14% 15% 13% 14% 13% 10% 15% 12% 14% 18% 15% 19% 10% 14% 13%

a a a a a a

Strongly disagree (1) 258 5 38 33 61 121 43 215 16 42 40 44 32 84 64 139 10 5 7 6 16 11
9% 4% 9% 9% 8% 11% 8% 10% 5% 7% 10% 8% 10% 14% 9% 9% 7% 7% 10% 6% 11% 10%

af a a abd

Don't know 197 12 38 24 34 89 50 147 15 44 22 36 18 62 38 87 9 1 4 8 9 2
7% 10% 9% 6% 5% 8% 9% 7% 5% 7% 6% 7% 6% 10% 5% 6% 6% 1% 6% 8% 6% 2%

d d d d ace h

NETS

Net: Agree 1946 93 300 268 534 751 393 1553 225 447 281 378 231 384 520 1065 99 51 47 75 96 81
70% 79% 68% 71% 74% 67% 71% 70% 75% 73% 70% 72% 74% 62% 73% 71% 69% 76% 65% 76% 69% 75%

beg be f f f f f

Net: Disagree 629 12 101 88 155 273 113 516 61 119 97 112 64 176 152 357 36 15 21 16 35 25
23% 10% 23% 23% 21% 25% 20% 23% 20% 20% 24% 21% 20% 28% 21% 24% 25% 22% 29% 16% 25% 23%

a a a a a a abde f

Mean score 3.0 3.4 3.1 3.0 3.1 3.0 3.1 3.0 3.1 3.1 3.0 3.1 3.1 2.9 3.1 3.0 3.0 3.1 3.0 3.2 3.0 3.0
bcdefg ceg f f f f f

Standard deviation .96 .82 .97 .92 .93 1.00 .95 .96 .88 .90 .97 .95 .97 1.05 .96 .95 .90 .92 1.01 .88 1.00 .94
Standard error .02 .08 .05 .05 .04 .03 .04 .02 .05 .04 .05 .04 .06 .04 .04 .03 .08 .11 .12 .09 .09 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 6/3

Perceptions of coffee in the workplace
Q1_3. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I intend to be at my current company in two years' time
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 981 199 782 653 250 924 57 92 889 471 765 673 828 782 142
35% 30% 37% 37% 45% 47% 7% 30% 36% 44% 39% 39% 37% 45% 17%

a a abc b a abdef a ab a b

Tend to agree (3) 965 219 746 624 187 794 171 91 874 350 692 635 807 630 290
35% 33% 35% 36% 34% 41% 21% 30% 35% 33% 35% 37% 36% 36% 34%

b a ac a

Tend to disagree (2) 371 92 279 232 62 117 254 37 334 118 245 218 301 166 182
13% 14% 13% 13% 11% 6% 31% 12% 14% 11% 12% 13% 13% 9% 22%

a c a

Strongly disagree (1) 258 79 179 147 33 34 224 51 207 77 159 98 176 73 166
9% 12% 8% 8% 6% 2% 27% 17% 8% 7% 8% 6% 8% 4% 20%

bcd a bcdef e e e a

Don't know 197 69 128 92 21 82 115 37 160 50 114 97 125 103 61
7% 10% 6% 5% 4% 4% 14% 12% 6% 5% 6% 6% 6% 6% 7%

bcd d a bcdef c

NETS

Net: Agree 1946 418 1528 1277 437 1718 228 183 1763 821 1457 1308 1635 1412 432
70% 64% 72% 73% 79% 88% 28% 59% 72% 77% 74% 76% 73% 81% 51%

a a abc b a abdf a abf a b

Net: Disagree 629 171 458 379 95 151 478 88 541 195 404 316 477 239 348
23% 26% 22% 22% 17% 8% 58% 29% 22% 18% 20% 18% 21% 14% 41%

bcd d d a bcdef ce ce a

Mean score 3.0 2.9 3.1 3.1 3.2 3.4 2.1 2.8 3.1 3.2 3.1 3.2 3.1 3.3 2.5
a a abc b a abdf a abf a b

Standard deviation .96 1.01 .94 .94 .89 .69 .94 1.10 .94 .92 .93 .87 .93 .82 1.02
Standard error .02 .04 .02 .02 .04 .02 .04 .07 .02 .03 .02 .02 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 7/1

Perceptions of coffee in the workplace
Q1_4. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I would recommend my organisation as a place to work
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 907 199 124 56 46 62 50 81 18 44 28 32 75 92 680 124 266 367 274
33% 37% 31% 31% 34% 38% 28% 31% 21% 36% 27% 32% 30% 37% 33% 35% 26% 32% 46%

fhl h h h h h h a ab

Tend to agree (3) 1160 235 166 74 56 61 76 109 38 55 46 36 113 95 870 131 435 491 234
42% 44% 42% 41% 41% 37% 42% 42% 44% 45% 45% 36% 45% 38% 42% 37% 42% 43% 39%

Tend to disagree (2) 447 70 75 34 19 25 39 40 20 15 15 19 32 44 337 63 195 189 63
16% 13% 19% 19% 14% 15% 22% 15% 23% 12% 15% 19% 13% 17% 16% 18% 19% 17% 11%

al ail ail a c c

Strongly disagree (1) 181 19 22 11 12 11 13 24 8 8 9 6 22 16 128 22 92 71 18
7% 4% 6% 6% 9% 7% 7% 9% 9% 7% 9% 6% 9% 6% 6% 6% 9% 6% 3%

a a a a a a a bc c

Don't know 77 14 11 5 2 6 2 7 3 - 5 7 10 5 50 12 48 20 9
3% 3% 3% 3% 1% 4% 1% 3% 3% - 5% 7% 4% 2% 2% 3% 5% 2% 2%

i i i abdfimn i i bc

NETS

Net: Agree 2067 434 290 130 102 123 126 190 56 99 74 68 188 187 1550 255 701 858 508
75% 81% 73% 72% 76% 75% 70% 73% 64% 81% 72% 68% 75% 74% 75% 72% 68% 75% 85%

bcfghjklmno fhk h a ab

Net: Disagree 628 89 97 45 31 36 52 64 28 23 24 25 54 60 465 85 287 260 81
23% 17% 24% 25% 23% 22% 29% 25% 32% 19% 23% 25% 21% 24% 23% 24% 28% 23% 14%

a a ai a ailn a a a a bc c

Mean score 3.0 3.2 3.0 3.0 3.0 3.1 2.9 3.0 2.8 3.1 2.9 3.0 3.0 3.1 3.0 3.1 2.9 3.0 3.3
bcfghjlno h h h h h h a ab

Standard deviation .88 .79 .86 .88 .92 .91 .89 .93 .89 .86 .90 .90 .90 .90 .87 .90 .91 .87 .78
Standard error .02 .03 .04 .07 .08 .07 .07 .06 .10 .08 .09 .09 .06 .06 .02 .05 .03 .03 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 7/2

Perceptions of coffee in the workplace
Q1_4. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I would recommend my organisation as a place to work
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 907 50 180 129 231 317 230 677 89 198 180 158 102 180 270 469 50 21 21 31 46 38
33% 43% 41% 34% 32% 28% 41% 31% 30% 32% 45% 30% 33% 29% 38% 31% 35% 31% 29% 31% 33% 35%

deg cdeg e cdeg abdef b

Tend to agree (3) 1160 48 158 148 335 471 206 954 138 273 134 231 119 265 298 641 53 23 34 48 53 42
42% 41% 36% 39% 46% 42% 37% 43% 46% 45% 34% 44% 38% 43% 42% 42% 37% 34% 47% 48% 38% 39%

bcf bf bf ce c c c

Tend to disagree (2) 447 8 61 71 107 200 69 378 54 84 60 87 56 106 100 256 28 14 9 9 25 20
16% 7% 14% 19% 15% 18% 12% 17% 18% 14% 15% 17% 18% 17% 14% 17% 19% 21% 13% 9% 18% 19%

a af a af af f f f

Strongly disagree (1) 181 1 27 24 37 92 28 153 16 41 16 36 25 47 29 106 9 4 4 8 14 8
7% 1% 6% 6% 5% 8% 5% 7% 5% 7% 4% 7% 8% 8% 4% 7% 6% 6% 6% 8% 10% 7%

a a a adf a a c c a a

Don't know 77 10 13 8 13 33 23 54 4 14 10 14 11 24 13 37 4 5 4 3 2 -
3% 9% 3% 2% 2% 3% 4% 2% 1% 2% 3% 3% 4% 4% 2% 2% 3% 7% 6% 3% 1% -

bcdefg dg a abgh ah

NETS

Net: Agree 2067 98 338 277 566 788 436 1631 227 471 314 389 221 445 568 1110 103 44 55 79 99 80
75% 84% 77% 73% 78% 71% 78% 74% 75% 77% 79% 74% 71% 72% 80% 74% 72% 66% 76% 80% 71% 74%

ceg e ceg eg ef ef bcdg d

Net: Disagree 628 9 88 95 144 292 97 531 70 125 76 123 81 153 129 362 37 18 13 17 39 28
23% 8% 20% 25% 20% 26% 17% 24% 23% 20% 19% 23% 26% 25% 18% 24% 26% 27% 18% 17% 28% 26%

a af a abdf a adf c c a a a

Mean score 3.0 3.4 3.2 3.0 3.1 2.9 3.2 3.0 3.0 3.1 3.2 3.0 3.0 3.0 3.2 3.0 3.0 3.0 3.1 3.1 2.9 3.0
bcdefg ceg eg cdeg abdef bg

Standard deviation .88 .67 .89 .89 .82 .90 .86 .88 .84 .86 .85 .87 .93 .89 .82 .88 .91 .91 .83 .87 .96 .92
Standard error .02 .06 .04 .05 .03 .03 .04 .02 .05 .04 .04 .04 .05 .04 .03 .02 .08 .12 .10 .09 .08 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 7/3

Perceptions of coffee in the workplace
Q1_4. To what extent, if at all, do you agree or disagree with the following statements about your work?
 
I would recommend my organisation as a place to work
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 907 194 713 612 248 893 14 81 826 433 707 644 769 780 93
33% 29% 34% 35% 45% 46% 2% 26% 34% 41% 36% 37% 34% 44% 11%

a a abc b a abdf a abf a b

Tend to agree (3) 1160 266 894 744 219 987 173 107 1053 423 837 760 972 794 286
42% 40% 42% 43% 40% 51% 21% 35% 43% 40% 42% 44% 43% 45% 34%

b a a ac ac b

Tend to disagree (2) 447 105 342 268 61 46 401 58 389 138 281 219 336 126 288
16% 16% 16% 15% 11% 2% 49% 19% 16% 13% 14% 13% 15% 7% 34%

d d d a cde ce e a

Strongly disagree (1) 181 62 119 90 19 6 175 40 141 51 107 64 117 23 150
7% 9% 6% 5% 3% * 21% 13% 6% 5% 5% 4% 5% 1% 18%

bcd d a bcdef e e e a

Don't know 77 31 46 34 6 19 58 22 55 21 43 34 43 31 24
3% 5% 2% 2% 1% 1% 7% 7% 2% 2% 2% 2% 2% 2% 3%

bcd a bcdef

NETS

Net: Agree 2067 460 1607 1356 467 1880 187 188 1879 856 1544 1404 1741 1574 379
75% 70% 76% 78% 84% 96% 23% 61% 76% 80% 78% 82% 78% 90% 45%

a a abc b a ab a abdf a b

Net: Disagree 628 167 461 358 80 52 576 98 530 189 388 283 453 149 438
23% 25% 22% 20% 14% 3% 70% 32% 22% 18% 20% 16% 20% 8% 52%

cd d d a bcdef ce e e a

Mean score 3.0 2.9 3.1 3.1 3.3 3.4 2.0 2.8 3.1 3.2 3.1 3.2 3.1 3.4 2.4
a a abc b a abdf a abdf a b

Standard deviation .88 .93 .86 .85 .79 .56 .73 1.00 .86 .84 .85 .80 .84 .67 .91
Standard error .02 .04 .02 .02 .03 .01 .03 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 8/1

Perceptions of coffee in the workplace
Q2_SUM. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
SUMMARY TABLE
Base: All respondents

NETS

 Total To a great extent To some extent Not at all Don't know
At least to some

extent

Ergonomic office equipment, such as specialist chairs 2772 932 1224 544 72 2156
100% 34% 44% 20% 3% 78%

Fresh fruit 2772 808 1225 699 40 2033
100% 29% 44% 25% 1% 73%

Snacks 2772 651 1363 708 50 2014
100% 23% 49% 26% 2% 73%

High quality coffee 2772 870 1112 724 66 1982
100% 31% 40% 26% 2% 72%

Canteen serving prepared hot and cold food 2772 844 1056 802 70 1900
100% 30% 38% 29% 3% 69%

High quality tea 2772 735 1124 834 79 1859
100% 27% 41% 30% 3% 67%

Birthday cake on your birthday 2772 739 1045 907 81 1784
100% 27% 38% 33% 3% 64%

Free Friday drinks 2772 834 900 957 81 1734
100% 30% 32% 35% 3% 63%

Vending machines 2772 491 1014 1190 77 1505
100% 18% 37% 43% 3% 54%

Games, such as table football 2772 366 828 1479 99 1194
100% 13% 30% 53% 4% 43%

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 20



Table 9/1

Perceptions of coffee in the workplace
Q2_1. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Fresh fruit
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 808 211 95 48 40 43 49 58 22 35 27 32 67 81 601 113 268 339 201
29% 39% 24% 27% 30% 26% 27% 22% 25% 29% 26% 32% 27% 32% 29% 32% 26% 30% 34%

bcdefghijlno bg bg bg a a

To some extent 1225 217 195 77 56 71 85 129 37 59 40 36 123 100 926 136 454 506 265
44% 40% 49% 43% 41% 43% 47% 49% 43% 48% 39% 36% 49% 40% 45% 39% 44% 44% 44%

akmo akmo akmo o

Not at all 699 102 102 50 38 49 43 71 27 27 35 31 56 68 509 99 293 282 124
25% 19% 26% 28% 28% 30% 24% 27% 31% 22% 34% 31% 22% 27% 25% 28% 28% 25% 21%

a a a a a a ailn a a a a c

Don't know 40 7 6 5 1 2 3 3 1 1 1 1 6 3 29 4 21 11 8
1% 1% 2% 3% 1% 1% 2% 1% 1% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1%

b

NETS

Net: At least to some extent 2033 428 290 125 96 114 134 187 59 94 67 68 190 181 1527 249 722 845 466
73% 80% 73% 69% 71% 69% 74% 72% 68% 77% 65% 68% 75% 72% 74% 71% 70% 74% 78%

bcdeghjkmno j j j a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 9/2

Perceptions of coffee in the workplace
Q2_1. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Fresh fruit
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 808 36 106 109 233 324 142 666 97 189 131 150 73 168 266 416 55 23 23 26 38 34
29% 31% 24% 29% 32% 29% 26% 30% 32% 31% 33% 29% 23% 27% 37% 28% 38% 34% 32% 26% 27% 31%

bf b bf e e ef bfg bg

To some extent 1225 46 186 171 305 517 232 993 146 263 162 243 145 266 284 696 59 28 30 49 71 53
44% 39% 42% 45% 42% 46% 42% 45% 49% 43% 41% 46% 46% 43% 40% 46% 41% 42% 42% 49% 51% 49%

c a a

Not at all 699 30 142 92 176 259 172 527 54 147 99 128 92 179 150 382 29 15 18 22 31 19
25% 26% 32% 24% 24% 23% 31% 24% 18% 24% 25% 24% 29% 29% 21% 25% 20% 22% 25% 22% 22% 18%

cdeg cdeg a a a a a a

Don't know 40 5 5 8 9 13 10 30 4 11 8 5 3 9 10 15 1 1 1 2 - 2
1% 4% 1% 2% 1% 1% 2% 1% 1% 2% 2% 1% 1% 1% 1% 1% 1% 1% 1% 2% - 2%

bdeg

NETS

Net: At least to some extent 2033 82 292 280 538 841 374 1659 243 452 293 393 218 434 550 1112 114 51 53 75 109 87
73% 70% 67% 74% 74% 76% 67% 75% 81% 74% 73% 75% 70% 70% 77% 74% 79% 76% 74% 76% 78% 81%

bf bf bf bf bcdef

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 9/3

Perceptions of coffee in the workplace
Q2_1. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Fresh fruit
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 808 159 649 547 198 645 163 56 752 388 646 565 703 580 185
29% 24% 31% 31% 36% 33% 20% 18% 31% 36% 33% 33% 31% 33% 22%

a a abc b a abdf a a a b

To some extent 1225 299 926 780 252 860 365 128 1097 426 863 766 991 775 374
44% 45% 44% 45% 46% 44% 44% 42% 45% 40% 44% 45% 44% 44% 44%

c c c c

Not at all 699 184 515 406 99 423 276 113 586 236 442 372 522 375 274
25% 28% 24% 23% 18% 22% 34% 37% 24% 22% 22% 22% 23% 21% 33%

cd d d a bcdef a

Don't know 40 16 24 15 4 23 17 11 29 16 24 18 21 24 8
1% 2% 1% 1% 1% 1% 2% 4% 1% 2% 1% 1% 1% 1% 1%

bcd bcdef

NETS

Net: At least to some extent 2033 458 1575 1327 450 1505 528 184 1849 814 1509 1331 1694 1355 559
73% 70% 75% 76% 81% 77% 64% 60% 75% 76% 76% 77% 76% 77% 66%

a a abc b a a a a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 10/1

Perceptions of coffee in the workplace
Q2_2. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Snacks
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 651 168 78 43 36 35 39 61 12 32 21 23 57 46 504 69 218 271 162
23% 31% 20% 24% 27% 21% 22% 23% 14% 26% 20% 23% 23% 18% 24% 20% 21% 24% 27%

befghjlmno h h bhm a

To some extent 1363 267 194 86 64 76 98 129 49 58 43 48 120 131 1021 179 517 557 289
49% 50% 49% 48% 47% 46% 54% 49% 56% 48% 42% 48% 48% 52% 49% 51% 50% 49% 48%

j j

Not at all 708 95 117 44 33 49 41 68 26 31 37 27 71 69 504 96 276 296 136
26% 18% 29% 24% 24% 30% 23% 26% 30% 25% 36% 27% 28% 27% 24% 27% 27% 26% 23%

an a a a a acfn a a a a a

Don't know 50 7 9 7 2 5 2 3 - 1 2 2 4 6 36 8 25 14 11
2% 1% 2% 4% 1% 3% 1% 1% - 1% 2% 2% 2% 2% 2% 2% 2% 1% 2%

an b

NETS

Net: At least to some extent 2014 435 272 129 100 111 137 190 61 90 64 71 177 177 1525 248 735 828 451
73% 81% 68% 72% 74% 67% 76% 73% 70% 74% 62% 71% 70% 70% 74% 70% 71% 73% 75%

bceghjklmno j j j bj

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 10/2

Perceptions of coffee in the workplace
Q2_2. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Snacks
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 651 23 87 94 193 254 110 541 77 139 116 106 66 147 208 336 30 14 17 25 32 21
23% 20% 20% 25% 27% 23% 20% 24% 26% 23% 29% 20% 21% 24% 29% 22% 21% 21% 24% 25% 23% 19%

bf bf bde bch

To some extent 1363 55 209 187 352 560 264 1099 170 309 171 271 133 309 348 741 75 34 34 39 68 61
49% 47% 48% 49% 49% 50% 47% 50% 56% 51% 43% 52% 42% 50% 49% 49% 52% 51% 47% 39% 49% 56%

ce ce ce ce f

Not at all 708 34 137 87 163 287 171 537 52 151 103 140 110 152 141 412 35 17 21 34 40 25
26% 29% 31% 23% 23% 26% 31% 24% 17% 25% 26% 27% 35% 24% 20% 27% 24% 25% 29% 34% 29% 23%

cdeg cdeg a a a abcdf a a a a

Don't know 50 5 6 12 15 12 11 39 2 11 10 9 4 14 13 20 4 2 - 1 - 1
2% 4% 1% 3% 2% 1% 2% 2% 1% 2% 3% 2% 1% 2% 2% 1% 3% 3% - 1% - 1%

be e g g

NETS

Net: At least to some extent 2014 78 296 281 545 814 374 1640 247 448 287 377 199 456 556 1077 105 48 51 64 100 82
73% 67% 67% 74% 75% 73% 67% 74% 82% 73% 72% 72% 64% 73% 78% 71% 73% 72% 71% 65% 71% 76%

bf abf bf bf bcdef e e e e bf

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 10/3

Perceptions of coffee in the workplace
Q2_2. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Snacks
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 651 126 525 445 173 518 133 41 610 316 533 456 563 463 150
23% 19% 25% 25% 31% 27% 16% 13% 25% 30% 27% 26% 25% 26% 18%

a a abc b a abf a a a b

To some extent 1363 324 1039 884 273 964 399 137 1226 506 959 855 1115 880 407
49% 49% 49% 51% 49% 49% 49% 44% 50% 47% 49% 50% 50% 50% 48%

Not at all 708 192 516 400 104 443 265 119 589 229 453 384 525 386 270
26% 29% 24% 23% 19% 23% 32% 39% 24% 21% 23% 22% 23% 22% 32%

bcd d d a bcdef a

Don't know 50 16 34 19 3 26 24 11 39 15 30 26 34 25 14
2% 2% 2% 1% 1% 1% 3% 4% 2% 1% 2% 2% 2% 1% 2%

cd a bcdef

NETS

Net: At least to some extent 2014 450 1564 1329 446 1482 532 178 1836 822 1492 1311 1678 1343 557
73% 68% 74% 76% 81% 76% 65% 58% 75% 77% 76% 76% 75% 77% 66%

a a abc b a a a a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 11/1

Perceptions of coffee in the workplace
Q2_3. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Free Friday drinks
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 834 206 121 46 46 46 59 79 26 48 23 21 52 61 677 82 281 364 189
30% 38% 30% 26% 34% 28% 33% 30% 30% 39% 22% 21% 21% 24% 33% 23% 27% 32% 32%

bcegjklmno lo jklmo klo l cejklmo cjklmo a

To some extent 900 187 114 64 41 54 57 91 26 32 35 33 89 77 666 110 322 371 207
32% 35% 29% 36% 30% 33% 32% 35% 30% 26% 34% 33% 35% 31% 32% 31% 31% 33% 35%

b

Not at all 957 132 150 62 47 60 58 87 31 39 44 41 98 108 666 149 399 376 182
35% 25% 38% 34% 35% 36% 32% 33% 36% 32% 43% 41% 39% 43% 32% 42% 39% 33% 30%

an a a a a a a an a an afgin a afgin bc

Don't know 81 12 13 8 1 5 6 4 4 3 1 5 13 6 56 11 34 27 20
3% 2% 3% 4% 1% 3% 3% 2% 5% 2% 1% 5% 5% 2% 3% 3% 3% 2% 3%

d adgn

NETS

Net: At least to some extent 1734 393 235 110 87 100 116 170 52 80 58 54 141 138 1343 192 603 735 396
63% 73% 59% 61% 64% 61% 64% 65% 60% 66% 56% 54% 56% 55% 65% 55% 58% 65% 66%

bcdefghjklmno o mo lmo mo bklmo a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 11/2

Perceptions of coffee in the workplace
Q2_3. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Free Friday drinks
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 834 23 106 116 232 357 129 705 103 178 135 160 84 174 260 431 40 13 17 20 45 44
30% 20% 24% 31% 32% 32% 23% 32% 34% 29% 34% 30% 27% 28% 37% 29% 28% 19% 24% 20% 32% 41%

abf abf abf abf e e bcdef f bcdef

To some extent 900 37 140 122 243 358 177 723 118 218 117 175 92 180 230 503 52 26 28 33 54 32
32% 32% 32% 32% 34% 32% 32% 33% 39% 36% 29% 33% 29% 29% 32% 33% 36% 39% 39% 33% 39% 30%

cef cf

Not at all 957 50 182 123 222 380 232 725 74 192 137 176 130 248 198 537 51 24 24 41 40 31
35% 43% 41% 32% 31% 34% 42% 33% 25% 31% 34% 33% 42% 40% 28% 36% 35% 36% 33% 41% 29% 29%

cdg cdeg cdeg a a a abcd abd a ag

Don't know 81 7 11 19 26 18 18 63 6 22 11 15 7 20 22 38 1 4 3 5 1 1
3% 6% 3% 5% 4% 2% 3% 3% 2% 4% 3% 3% 2% 3% 3% 3% 1% 6% 4% 5% 1% 1%

e eg e e e cg cg

NETS

Net: At least to some extent 1734 60 246 238 475 715 306 1428 221 396 252 335 176 354 490 934 92 39 45 53 99 76
63% 51% 56% 63% 66% 64% 55% 64% 73% 65% 63% 64% 56% 57% 69% 62% 64% 58% 63% 54% 71% 70%

af abf abf abf bcdef ef ef bf bf f

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 11/3

Perceptions of coffee in the workplace
Q2_3. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Free Friday drinks
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 834 176 658 562 205 637 197 67 767 361 643 548 704 580 217
30% 27% 31% 32% 37% 33% 24% 22% 31% 34% 33% 32% 31% 33% 26%

a a abc b a a a a a b

To some extent 900 223 677 565 184 633 267 88 812 328 642 596 747 572 278
32% 34% 32% 32% 33% 32% 33% 29% 33% 31% 33% 35% 33% 33% 33%

ac

Not at all 957 232 725 578 151 632 325 139 818 349 640 529 727 554 327
35% 35% 34% 33% 27% 32% 40% 45% 33% 33% 32% 31% 32% 32% 39%

d d d a bcdef a

Don't know 81 27 54 43 13 49 32 14 67 28 50 48 59 48 19
3% 4% 3% 2% 2% 3% 4% 5% 3% 3% 3% 3% 3% 3% 2%

bc a d

NETS

Net: At least to some extent 1734 399 1335 1127 389 1270 464 155 1579 689 1285 1144 1451 1152 495
63% 61% 63% 64% 70% 65% 57% 50% 64% 65% 65% 66% 65% 66% 59%

abc b a a a a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 12/1

Perceptions of coffee in the workplace
Q2_4. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
High quality coffee
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 870 219 109 53 38 44 43 68 27 39 19 33 82 96 640 129 269 351 250
31% 41% 27% 29% 28% 27% 24% 26% 31% 32% 18% 33% 33% 38% 31% 37% 26% 31% 42%

bcdefgjln j j j j j befgjn fj befgjn a ab

To some extent 1112 209 161 82 55 66 75 115 31 47 49 38 89 95 841 133 415 480 217
40% 39% 40% 46% 41% 40% 42% 44% 36% 39% 48% 38% 35% 38% 41% 38% 40% 42% 36%

l l l c

Not at all 724 98 121 42 39 51 54 71 27 34 35 26 69 57 537 83 317 286 121
26% 18% 30% 23% 29% 31% 30% 27% 31% 28% 34% 26% 27% 23% 26% 24% 31% 25% 20%

amo a a a a a a amo a a bc c

Don't know 66 11 7 3 3 4 8 7 2 2 - 3 12 4 47 7 35 21 10
2% 2% 2% 2% 2% 2% 4% 3% 2% 2% - 3% 5% 2% 2% 2% 3% 2% 2%

j abjmn bc

NETS

Net: At least to some extent 1982 428 270 135 93 110 118 183 58 86 68 71 171 191 1481 262 684 831 467
72% 80% 68% 75% 69% 67% 66% 70% 67% 70% 66% 71% 68% 76% 72% 74% 66% 73% 78%

bdefghijln befl bf a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 12/2

Perceptions of coffee in the workplace
Q2_4. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
High quality coffee
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 870 34 134 127 240 335 168 702 106 188 149 169 81 177 271 454 63 23 27 32 40 32
31% 29% 31% 33% 33% 30% 30% 32% 35% 31% 37% 32% 26% 28% 38% 30% 44% 34% 38% 32% 29% 30%

ef bef bg bgh

To some extent 1112 45 170 158 308 431 215 897 112 259 140 214 125 262 274 630 48 26 23 36 53 48
40% 38% 39% 42% 43% 39% 39% 40% 37% 42% 35% 41% 40% 42% 39% 42% 33% 39% 32% 36% 38% 44%

c c c

Not at all 724 34 124 86 160 320 158 566 77 150 98 133 97 169 152 393 31 15 20 25 43 25
26% 29% 28% 23% 22% 29% 28% 26% 26% 25% 25% 25% 31% 27% 21% 26% 22% 22% 28% 25% 31% 23%

d cdg cd b a a

Don't know 66 4 11 9 15 27 15 51 6 13 13 10 10 14 13 32 2 3 2 6 4 3
2% 3% 3% 2% 2% 2% 3% 2% 2% 2% 3% 2% 3% 2% 2% 2% 1% 4% 3% 6% 3% 3%

abc

NETS

Net: At least to some extent 1982 79 304 285 548 766 383 1599 218 447 289 383 206 439 545 1084 111 49 50 68 93 80
72% 68% 69% 75% 76% 69% 69% 72% 72% 73% 72% 73% 66% 71% 77% 72% 77% 73% 69% 69% 66% 74%

ef bef e e e bg g

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 12/3

Perceptions of coffee in the workplace
Q2_4. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
High quality coffee
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 870 67 803 684 284 712 158 31 839 460 736 654 781 649 168
31% 10% 38% 39% 51% 36% 19% 10% 34% 43% 37% 38% 35% 37% 20%

a a abc b a abdef ab abf a b

To some extent 1112 173 939 789 224 796 316 81 1031 389 822 713 939 704 342
40% 26% 44% 45% 41% 41% 38% 26% 42% 36% 42% 41% 42% 40% 41%

a a a ac a ac ac ac

Not at all 724 381 343 256 42 402 322 174 550 201 388 326 480 362 317
26% 58% 16% 15% 8% 21% 39% 56% 22% 19% 20% 19% 21% 21% 38%

bcd d d a bcdef cde a

Don't know 66 37 29 19 3 41 25 22 44 16 29 28 37 39 14
2% 6% 1% 1% 1% 2% 3% 7% 2% 2% 1% 2% 2% 2% 2%

bcd bcdef

NETS

Net: At least to some extent 1982 240 1742 1473 508 1508 474 112 1870 849 1558 1367 1720 1353 510
72% 36% 82% 84% 92% 77% 58% 36% 76% 80% 79% 79% 77% 77% 61%

a a abc b a ab ab ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 13/1

Perceptions of coffee in the workplace
Q2_5. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
High quality tea
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 735 201 92 45 44 36 37 51 19 33 23 28 59 67 558 95 237 286 212
27% 37% 23% 25% 33% 22% 21% 20% 22% 27% 22% 28% 23% 27% 27% 27% 23% 25% 35%

bcefghijlmno befg g g ab

To some extent 1124 215 150 65 47 62 80 116 31 54 45 41 106 112 820 153 394 494 236
41% 40% 38% 36% 35% 38% 44% 44% 36% 44% 44% 41% 42% 44% 40% 43% 38% 43% 39%

a

Not at all 834 108 141 62 43 60 56 87 35 34 33 28 80 67 626 95 364 332 138
30% 20% 35% 34% 32% 36% 31% 33% 40% 28% 32% 28% 32% 27% 30% 27% 35% 29% 23%

amno a a amo a a amno a a a a a bc c

Don't know 79 13 15 8 1 7 7 7 2 1 2 3 7 6 61 9 41 26 12
3% 2% 4% 4% 1% 4% 4% 3% 2% 1% 2% 3% 3% 2% 3% 3% 4% 2% 2%

bc

NETS

Net: At least to some extent 1859 416 242 110 91 98 117 167 50 87 68 69 165 179 1378 248 631 780 448
67% 77% 61% 61% 67% 59% 65% 64% 57% 71% 66% 69% 65% 71% 67% 70% 61% 69% 75%

bcdefghjlno beh bceh b bceh a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 13/2

Perceptions of coffee in the workplace
Q2_5. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
High quality tea
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 735 35 126 100 207 267 161 574 90 164 116 135 77 153 248 358 41 20 17 23 30 28
27% 30% 29% 26% 29% 24% 29% 26% 30% 27% 29% 26% 25% 25% 35% 24% 28% 30% 24% 23% 21% 26%

e e bfg

To some extent 1124 47 171 167 297 442 218 906 123 248 154 212 131 256 277 647 55 28 29 46 57 52
41% 40% 39% 44% 41% 40% 39% 41% 41% 41% 39% 40% 42% 41% 39% 43% 38% 42% 40% 46% 41% 48%

Not at all 834 30 132 103 201 368 162 672 84 179 116 166 96 193 165 466 44 16 26 29 51 23
30% 26% 30% 27% 28% 33% 29% 30% 28% 29% 29% 32% 31% 31% 23% 31% 31% 24% 36% 29% 36% 21%

cd ah ah ah

Don't know 79 5 10 10 18 36 15 64 4 19 14 13 9 20 20 38 4 3 - 1 2 5
3% 4% 2% 3% 2% 3% 3% 3% 1% 3% 4% 2% 3% 3% 3% 3% 3% 4% - 1% 1% 5%

NETS

Net: At least to some extent 1859 82 297 267 504 709 379 1480 213 412 270 347 208 409 525 1005 96 48 46 69 87 80
67% 70% 68% 70% 70% 64% 68% 67% 71% 68% 68% 66% 66% 66% 74% 67% 67% 72% 64% 70% 62% 74%

e e bg g

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 13/3

Perceptions of coffee in the workplace
Q2_5. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
High quality tea
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 735 114 621 518 218 596 139 40 695 384 605 548 647 551 147
27% 17% 29% 30% 39% 31% 17% 13% 28% 36% 31% 32% 29% 31% 17%

a a abc b a abdef a abf a b

To some extent 1124 235 889 757 241 818 306 99 1025 398 813 731 945 727 320
41% 36% 42% 43% 44% 42% 37% 32% 42% 37% 41% 42% 42% 41% 38%

a a a b ac ac ac ac

Not at all 834 281 553 438 84 483 351 151 683 261 506 404 596 426 358
30% 43% 26% 25% 15% 25% 43% 49% 28% 24% 26% 23% 27% 24% 43%

bcd d d a bcdef ce e a

Don't know 79 28 51 35 10 54 25 18 61 23 51 38 49 50 16
3% 4% 2% 2% 2% 3% 3% 6% 2% 2% 3% 2% 2% 3% 2%

bcd bcdef

NETS

Net: At least to some extent 1859 349 1510 1275 459 1414 445 139 1720 782 1418 1279 1592 1278 467
67% 53% 71% 73% 83% 72% 54% 45% 70% 73% 72% 74% 71% 73% 56%

a a abc b a ab a abf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 35



Table 14/1

Perceptions of coffee in the workplace
Q2_6. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Games, such as table football
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 366 117 38 19 18 11 26 40 10 10 11 14 27 25 289 39 92 152 122
13% 22% 10% 11% 13% 7% 14% 15% 11% 8% 11% 14% 11% 10% 14% 11% 9% 13% 20%

bcdefghijlmno e be e be a ab

To some extent 828 193 114 56 28 50 58 76 22 42 34 21 63 71 639 92 252 370 206
30% 36% 29% 31% 21% 30% 32% 29% 25% 34% 33% 21% 25% 28% 31% 26% 24% 33% 34%

bdklmno d dk dk d dk a a

Not at all 1479 207 232 98 84 97 86 137 54 67 55 61 153 148 1062 209 635 583 261
53% 39% 58% 54% 62% 59% 48% 52% 62% 55% 53% 61% 61% 59% 51% 59% 61% 51% 44%

afn a afn af a a af a a af afn afn a afn bc c

Don't know 99 20 14 7 5 7 10 8 1 3 3 4 9 8 75 12 57 33 9
4% 4% 4% 4% 4% 4% 6% 3% 1% 2% 3% 4% 4% 3% 4% 3% 6% 3% 2%

bc

NETS

Net: At least to some extent 1194 310 152 75 46 61 84 116 32 52 45 35 90 96 928 131 344 522 328
43% 58% 38% 42% 34% 37% 47% 44% 37% 43% 44% 35% 36% 38% 45% 37% 33% 46% 55%

bcdefghijklmno dlo dl bdelmo a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 14/2

Perceptions of coffee in the workplace
Q2_6. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Games, such as table football
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 366 8 37 56 128 137 45 321 52 106 67 69 18 54 145 185 24 8 9 11 21 23
13% 7% 8% 15% 18% 12% 8% 14% 17% 17% 17% 13% 6% 9% 20% 12% 17% 12% 13% 11% 15% 21%

abf abefg bf abf ef def ef ef bf bf

To some extent 828 28 90 113 233 364 118 710 118 226 104 169 70 141 243 480 50 17 17 30 46 37
30% 24% 21% 30% 32% 33% 21% 32% 39% 37% 26% 32% 22% 23% 34% 32% 35% 25% 24% 30% 33% 34%

bf bf bf bf cdef cef cef

Not at all 1479 71 297 197 336 578 368 1111 124 258 216 270 217 394 296 794 66 39 44 56 69 40
53% 61% 68% 52% 46% 52% 66% 50% 41% 42% 54% 51% 69% 63% 42% 53% 46% 58% 61% 57% 49% 37%

dg cdeg d cdeg ab ab abcd abcd ah ah ach ah

Don't know 99 10 15 14 26 34 25 74 7 20 13 18 8 33 26 50 4 3 2 2 4 8
4% 9% 3% 4% 4% 3% 4% 3% 2% 3% 3% 3% 3% 5% 4% 3% 3% 4% 3% 2% 3% 7%

bcdeg a b

NETS

Net: At least to some extent 1194 36 127 169 361 501 163 1031 170 332 171 238 88 195 388 665 74 25 26 41 67 60
43% 31% 29% 44% 50% 45% 29% 47% 56% 54% 43% 45% 28% 31% 55% 44% 51% 37% 36% 41% 48% 56%

abf abef abf abf cdef cdef ef ef bdef e bdef

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 14/3

Perceptions of coffee in the workplace
Q2_6. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Games, such as table football
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 366 63 303 263 105 297 69 20 346 186 301 284 330 279 71
13% 10% 14% 15% 19% 15% 8% 6% 14% 17% 15% 17% 15% 16% 8%

a a abc b a abf a ab a b

To some extent 828 174 654 541 177 603 225 62 766 328 602 583 718 538 250
30% 26% 31% 31% 32% 31% 27% 20% 31% 31% 30% 34% 32% 31% 30%

a a a a a a ad a

Not at all 1479 392 1087 891 263 988 491 209 1270 519 1007 809 1124 883 497
53% 60% 51% 51% 48% 51% 60% 68% 52% 49% 51% 47% 50% 50% 59%

bcd a bcdef e e e a

Don't know 99 29 70 53 8 63 36 17 82 33 65 45 65 54 23
4% 4% 3% 3% 1% 3% 4% 6% 3% 3% 3% 3% 3% 3% 3%

d d d cef

NETS

Net: At least to some extent 1194 237 957 804 282 900 294 82 1112 514 903 867 1048 817 321
43% 36% 45% 46% 51% 46% 36% 27% 45% 48% 46% 50% 47% 47% 38%

a a abc b a a a abdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 15/1

Perceptions of coffee in the workplace
Q2_7. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Vending machines
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 491 135 48 30 20 21 31 43 10 22 18 22 50 41 360 63 156 201 134
18% 25% 12% 17% 15% 13% 17% 16% 11% 18% 17% 22% 20% 16% 17% 18% 15% 18% 22%

bcdefghmno be b b b ab

To some extent 1014 203 130 62 57 62 74 99 36 52 44 29 86 80 775 109 364 422 228
37% 38% 33% 34% 42% 38% 41% 38% 41% 43% 43% 29% 34% 32% 38% 31% 35% 37% 38%

o bkmo bkmo bkmo kmo o

Not at all 1190 179 205 82 57 77 70 113 40 47 40 48 107 125 870 173 471 494 225
43% 33% 52% 46% 42% 47% 39% 43% 46% 39% 39% 48% 42% 50% 42% 49% 45% 43% 38%

afgijln a a a a a a afin a afin c c

Don't know 77 20 15 6 1 5 5 6 1 1 1 1 9 6 60 7 45 21 11
3% 4% 4% 3% 1% 3% 3% 2% 1% 1% 1% 1% 4% 2% 3% 2% 4% 2% 2%

bc

NETS

Net: At least to some extent 1505 338 178 92 77 83 105 142 46 74 62 51 136 121 1135 172 520 623 362
54% 63% 45% 51% 57% 50% 58% 54% 53% 61% 60% 51% 54% 48% 55% 49% 50% 55% 61%

bcegklmno b bmo b bmo bmo b bmo a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 15/2

Perceptions of coffee in the workplace
Q2_7. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Vending machines
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 491 13 48 70 144 216 61 430 62 123 82 99 43 82 164 263 29 16 14 21 23 22
18% 11% 11% 18% 20% 19% 11% 19% 21% 20% 21% 19% 14% 13% 23% 17% 20% 24% 19% 21% 16% 20%

bf abf abf abf ef ef ef f b

To some extent 1014 30 107 118 298 461 137 877 130 253 123 212 104 192 258 585 52 23 20 44 53 51
37% 26% 24% 31% 41% 41% 25% 40% 43% 41% 31% 40% 33% 31% 36% 39% 36% 34% 28% 44% 38% 47%

bf abcf abcf abcf cef cef cef e ae

Not at all 1190 68 268 180 263 411 336 854 105 222 179 203 157 324 262 630 61 27 36 30 63 31
43% 58% 61% 47% 36% 37% 60% 39% 35% 36% 45% 39% 50% 52% 37% 42% 42% 40% 50% 30% 45% 29%

cdeg cdeg deg cdeg ab abd abcd afh h afh fh

Don't know 77 6 16 12 18 25 22 55 4 12 16 12 9 24 26 31 2 1 2 4 1 4
3% 5% 4% 3% 2% 2% 4% 2% 1% 2% 4% 2% 3% 4% 4% 2% 1% 1% 3% 4% 1% 4%

e a ab b

NETS

Net: At least to some extent 1505 43 155 188 442 677 198 1307 192 376 205 311 147 274 422 848 81 39 34 65 76 73
54% 37% 35% 49% 61% 61% 36% 59% 64% 62% 51% 59% 47% 44% 59% 56% 56% 58% 47% 66% 54% 68%

abf abcf abcf abcf cef cef f cef e e beg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 15/3

Perceptions of coffee in the workplace
Q2_7. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Vending machines
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 491 76 415 351 109 396 95 24 467 249 406 358 446 353 117
18% 12% 20% 20% 20% 20% 12% 8% 19% 23% 21% 21% 20% 20% 14%

a a a b a abf a a a b

To some extent 1014 226 788 667 215 746 268 88 926 392 737 676 855 663 297
37% 34% 37% 38% 39% 38% 33% 29% 38% 37% 37% 39% 38% 38% 35%

b a a a a a

Not at all 1190 330 860 693 223 762 428 180 1010 397 783 653 887 696 411
43% 50% 41% 40% 40% 39% 52% 58% 41% 37% 40% 38% 40% 40% 49%

bcd a bcdef ce a

Don't know 77 26 51 37 6 47 30 16 61 28 49 34 49 42 16
3% 4% 2% 2% 1% 2% 4% 5% 2% 3% 2% 2% 2% 2% 2%

bcd bcdef

NETS

Net: At least to some extent 1505 302 1203 1018 324 1142 363 112 1393 641 1143 1034 1301 1016 414
54% 46% 57% 58% 59% 59% 44% 36% 57% 60% 58% 60% 58% 58% 49%

a a a b a ab a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 16/1

Perceptions of coffee in the workplace
Q2_8. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 932 222 132 59 46 47 58 90 30 39 24 29 63 93 723 122 287 407 238
34% 41% 33% 33% 34% 28% 32% 34% 34% 32% 23% 29% 25% 37% 35% 35% 28% 36% 40%

bcefjklno l jl jl jl jl a a

To some extent 1224 236 177 79 54 73 84 108 39 54 50 40 127 103 904 143 434 531 259
44% 44% 44% 44% 40% 44% 47% 41% 45% 44% 49% 40% 50% 41% 44% 41% 42% 47% 43%

gmno a

Not at all 544 69 81 36 31 39 33 52 16 27 28 28 55 49 384 77 278 175 91
20% 13% 20% 20% 23% 24% 18% 20% 18% 22% 27% 28% 22% 19% 19% 22% 27% 15% 15%

a a a a a a an an a a a a bc

Don't know 72 10 8 6 4 6 5 11 2 2 1 3 7 7 54 10 37 25 10
3% 2% 2% 3% 3% 4% 3% 4% 2% 2% 1% 3% 3% 3% 3% 3% 4% 2% 2%

c

NETS

Net: At least to some extent 2156 458 309 138 100 120 142 198 69 93 74 69 190 196 1627 265 721 938 497
78% 85% 78% 77% 74% 73% 79% 76% 79% 76% 72% 69% 75% 78% 79% 75% 70% 82% 83%

bcdefgijklmno k a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 16/2

Perceptions of coffee in the workplace
Q2_8. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 932 32 133 125 249 393 165 767 121 231 162 188 100 130 283 491 55 22 19 27 52 42
34% 27% 30% 33% 34% 35% 30% 35% 40% 38% 41% 36% 32% 21% 40% 33% 38% 33% 26% 27% 37% 39%

f f ef f ef f f bef

To some extent 1224 45 184 169 329 497 229 995 140 289 156 255 132 252 310 692 62 29 34 54 62 48
44% 38% 42% 44% 46% 45% 41% 45% 47% 47% 39% 48% 42% 41% 44% 46% 43% 43% 47% 55% 44% 44%

c cf cf a

Not at all 544 36 107 74 129 198 143 401 38 80 69 72 73 212 104 288 26 13 17 17 22 15
20% 31% 24% 19% 18% 18% 26% 18% 13% 13% 17% 14% 23% 34% 15% 19% 18% 19% 24% 17% 16% 14%

cdeg deg cdeg abcd abcde a a

Don't know 72 4 15 12 16 25 19 53 2 10 13 11 8 28 13 38 1 3 2 1 4 3
3% 3% 3% 3% 2% 2% 3% 2% 1% 2% 3% 2% 3% 5% 2% 3% 1% 4% 3% 1% 3% 3%

a abd

NETS

Net: At least to some extent 2156 77 317 294 578 890 394 1762 261 520 318 443 232 382 593 1183 117 51 53 81 114 90
78% 66% 72% 77% 80% 80% 71% 80% 87% 85% 80% 84% 74% 61% 84% 78% 81% 76% 74% 82% 81% 83%

af abf abf abf cef cef f ef f be

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 16/3

Perceptions of coffee in the workplace
Q2_8. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 932 186 746 628 234 738 194 63 869 426 739 647 805 665 219
34% 28% 35% 36% 42% 38% 24% 20% 35% 40% 37% 38% 36% 38% 26%

a a abc b a abf a a a b

To some extent 1224 317 907 764 236 862 362 137 1087 450 857 770 995 775 381
44% 48% 43% 44% 43% 44% 44% 44% 44% 42% 43% 45% 44% 44% 45%

bc

Not at all 544 133 411 323 78 310 234 86 458 173 341 272 398 276 220
20% 20% 19% 18% 14% 16% 29% 28% 19% 16% 17% 16% 18% 16% 26%

d d d a bcdef e a

Don't know 72 22 50 33 5 41 31 22 50 17 38 32 39 38 21
3% 3% 2% 2% 1% 2% 4% 7% 2% 2% 2% 2% 2% 2% 2%

cd d a bcdef

NETS

Net: At least to some extent 2156 503 1653 1392 470 1600 556 200 1956 876 1596 1417 1800 1440 600
78% 76% 78% 80% 85% 82% 68% 65% 79% 82% 81% 82% 80% 82% 71%

abc b a a a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 17/1

Perceptions of coffee in the workplace
Q2_9. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Birthday cake on your birthday
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 739 191 104 47 38 47 50 64 24 29 26 24 41 54 594 78 257 295 187
27% 36% 26% 26% 28% 28% 28% 25% 28% 24% 25% 24% 16% 21% 29% 22% 25% 26% 31%

bcgijklmno l l l l l l l lmo ab

To some extent 1045 207 151 67 53 51 69 114 27 52 32 31 97 94 791 125 367 444 234
38% 39% 38% 37% 39% 31% 38% 44% 31% 43% 31% 31% 38% 37% 38% 36% 35% 39% 39%

ehjko e

Not at all 907 121 132 60 42 62 57 73 34 38 43 43 103 99 619 142 367 379 161
33% 23% 33% 33% 31% 38% 32% 28% 39% 31% 42% 43% 41% 39% 30% 40% 35% 33% 27%

a a a agn a a a agn agn abgn agn a abgn c c

Don't know 81 18 11 6 2 5 4 10 2 3 2 2 11 5 61 7 45 20 16
3% 3% 3% 3% 1% 3% 2% 4% 2% 2% 2% 2% 4% 2% 3% 2% 4% 2% 3%

b

NETS

Net: At least to some extent 1784 398 255 114 91 98 119 178 51 81 58 55 138 148 1385 203 624 739 421
64% 74% 64% 63% 67% 59% 66% 68% 59% 66% 56% 55% 55% 59% 67% 58% 60% 65% 70%

bcefhjklmno l lo l jklmo l ejklmo a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 17/2

Perceptions of coffee in the workplace
Q2_9. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Birthday cake on your birthday
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 739 26 112 117 222 262 138 601 82 163 125 137 77 155 243 374 35 17 12 15 28 35
27% 22% 26% 31% 31% 24% 25% 27% 27% 27% 31% 26% 25% 25% 34% 25% 24% 25% 17% 15% 20% 32%

ef ef e f bcefg f efg

To some extent 1045 38 166 161 273 407 204 841 150 232 156 171 111 225 262 585 56 22 32 32 64 42
38% 32% 38% 42% 38% 37% 37% 38% 50% 38% 39% 33% 35% 36% 37% 39% 39% 33% 44% 32% 46% 39%

e bcdef d f

Not at all 907 45 149 95 204 414 194 713 64 200 106 201 118 218 181 516 53 26 25 49 44 28
33% 38% 34% 25% 28% 37% 35% 32% 21% 33% 27% 38% 38% 35% 25% 34% 37% 39% 35% 49% 31% 26%

cd cd cdg cd cd ac ac ac ac a a a abgh

Don't know 81 8 12 7 24 30 20 61 5 15 13 17 7 24 24 34 - 2 3 3 4 3
3% 7% 3% 2% 3% 3% 4% 3% 2% 2% 3% 3% 2% 4% 3% 2% - 3% 4% 3% 3% 3%

bceg c c c c c c

NETS

Net: At least to some extent 1784 64 278 278 495 669 342 1442 232 395 281 308 188 380 505 959 91 39 44 47 92 77
64% 55% 63% 73% 68% 60% 62% 65% 77% 65% 70% 59% 60% 61% 71% 64% 63% 58% 61% 47% 66% 71%

abefg aef ae bcdef d def bdf f f f f

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 17/3

Perceptions of coffee in the workplace
Q2_9. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Birthday cake on your birthday
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 739 166 573 478 186 587 152 57 682 325 567 515 631 527 179
27% 25% 27% 27% 34% 30% 19% 19% 28% 30% 29% 30% 28% 30% 21%

abc b a a a a a b

To some extent 1045 230 815 689 227 742 303 95 950 388 758 698 865 667 322
38% 35% 39% 39% 41% 38% 37% 31% 39% 36% 38% 41% 39% 38% 38%

a a a a ac a

Not at all 907 234 673 542 134 571 336 140 767 325 600 468 686 509 327
33% 36% 32% 31% 24% 29% 41% 45% 31% 30% 30% 27% 31% 29% 39%

cd d d a bcdef e e e a

Don't know 81 28 53 39 6 51 30 16 65 28 50 40 55 51 13
3% 4% 3% 2% 1% 3% 4% 5% 3% 3% 3% 2% 2% 3% 2%

bcd d bcdef b

NETS

Net: At least to some extent 1784 396 1388 1167 413 1329 455 152 1632 713 1325 1213 1496 1194 501
64% 60% 66% 67% 75% 68% 55% 49% 66% 67% 67% 70% 67% 68% 60%

a a abc b a a a abcdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 18/1

Perceptions of coffee in the workplace
Q2_10. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Canteen serving prepared hot and cold food
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 844 212 113 49 39 31 53 71 23 38 25 26 66 98 629 124 289 355 200
30% 39% 28% 27% 29% 19% 29% 27% 26% 31% 24% 26% 26% 39% 30% 35% 28% 31% 33%

bcdefghjkln e e e e e bcefghjkln e begjl a

To some extent 1056 203 151 71 55 68 73 112 33 47 38 26 98 81 813 107 393 440 223
38% 38% 38% 39% 41% 41% 41% 43% 38% 39% 37% 26% 39% 32% 39% 30% 38% 39% 37%

ko ko ko ko ko ko kmo k ko kmo

Not at all 802 111 122 50 39 61 50 75 31 33 38 42 82 68 572 110 319 321 162
29% 21% 31% 28% 29% 37% 28% 29% 36% 27% 37% 42% 33% 27% 28% 31% 31% 28% 27%

a a a amn a a a an abcdfgimno a a a a

Don't know 70 11 12 10 2 5 4 3 - 4 2 6 6 5 51 11 35 22 13
3% 2% 3% 6% 1% 3% 2% 1% - 3% 2% 6% 2% 2% 2% 3% 3% 2% 2%

aghmn aghn b

NETS

Net: At least to some extent 1900 415 264 120 94 99 126 183 56 85 63 52 164 179 1442 231 682 795 423
69% 77% 66% 67% 70% 60% 70% 70% 64% 70% 61% 52% 65% 71% 70% 66% 66% 70% 71%

bcefghjklno k k k k ek k k ek ek k a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 18/2

Perceptions of coffee in the workplace
Q2_10. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Canteen serving prepared hot and cold food
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 844 28 89 113 232 382 117 727 93 197 120 176 76 182 276 435 63 16 23 25 42 29
30% 24% 20% 30% 32% 34% 21% 33% 31% 32% 30% 33% 24% 29% 39% 29% 44% 24% 32% 25% 30% 27%

bf bf abf abf e e bdfgh bdfgh

To some extent 1056 31 128 132 303 462 159 897 138 257 131 196 107 227 260 606 48 18 22 43 64 50
38% 26% 29% 35% 42% 42% 29% 40% 46% 42% 33% 37% 34% 36% 37% 40% 33% 27% 31% 43% 46% 46%

f abcf abcf abcf cdef cef d d acde cde

Not at all 802 52 206 121 174 249 258 544 67 143 132 143 124 193 160 435 32 29 26 29 34 25
29% 44% 47% 32% 24% 22% 46% 25% 22% 23% 33% 27% 40% 31% 23% 29% 22% 43% 36% 29% 24% 23%

cdeg cdeg deg cdeg ab abdf ab a abcgh ac

Don't know 70 6 16 14 14 20 22 48 3 13 17 11 6 20 14 33 1 4 1 2 - 4
3% 5% 4% 4% 2% 2% 4% 2% 1% 2% 4% 2% 2% 3% 2% 2% 1% 6% 1% 2% - 4%

deg e e deg a a abcg g

NETS

Net: At least to some extent 1900 59 217 245 535 844 276 1624 231 454 251 372 183 409 536 1041 111 34 45 68 106 79
69% 50% 49% 64% 74% 76% 50% 73% 77% 74% 63% 71% 58% 66% 75% 69% 77% 51% 63% 69% 76% 73%

abf abcf abcf abcf cef cef ce e bde d bde d de d

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 18/3

Perceptions of coffee in the workplace
Q2_10. Below is a list of benefits you may or may not have in your office. To what extent, if at all, would the availability of each of the following in your office help you
 feel valued by your employer?
 
Canteen serving prepared hot and cold food
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 844 171 673 573 197 671 173 64 780 387 670 569 720 596 208
30% 26% 32% 33% 36% 34% 21% 21% 32% 36% 34% 33% 32% 34% 25%

a a a b a abf a a a b

To some extent 1056 246 810 674 217 738 318 104 952 390 750 679 878 655 338
38% 37% 38% 39% 39% 38% 39% 34% 39% 37% 38% 39% 39% 37% 40%

Not at all 802 221 581 464 133 503 299 130 672 263 507 437 593 462 277
29% 34% 27% 27% 24% 26% 36% 42% 27% 25% 26% 25% 27% 26% 33%

bcd a bcdef a

Don't know 70 20 50 37 6 39 31 10 60 26 48 36 46 41 18
3% 3% 2% 2% 1% 2% 4% 3% 2% 2% 2% 2% 2% 2% 2%

d a

NETS

Net: At least to some extent 1900 417 1483 1247 414 1409 491 168 1732 777 1420 1248 1598 1251 546
69% 63% 70% 71% 75% 72% 60% 55% 70% 73% 72% 73% 71% 71% 65%

a a ab b a a a a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 19/1

Perceptions of coffee in the workplace
Q3_SUM. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
SUMMARY TABLE
Base: All respondents

NETS

 Total To a great extent To some extent Not at all Don't know Not applicable
At least to some

extent

Ergonomic office equipment, such as specialist chairs 2772 872 1044 425 90 341 1916
100% 31% 38% 15% 3% 12% 69%

Fresh fruit 2772 681 1093 539 64 395 1774
100% 25% 39% 19% 2% 14% 64%

High quality coffee 2772 758 1007 615 91 301 1765
100% 27% 36% 22% 3% 11% 64%

Snacks 2772 507 1219 616 61 369 1726
100% 18% 44% 22% 2% 13% 62%

Canteen serving prepared hot and cold food 2772 685 1026 551 70 440 1711
100% 25% 37% 20% 3% 16% 62%

High quality tea 2772 592 1059 686 85 350 1651
100% 21% 38% 25% 3% 13% 60%

Free Friday drinks 2772 534 827 780 82 549 1361
100% 19% 30% 28% 3% 20% 49%

Vending machines 2772 387 946 945 80 414 1333
100% 14% 34% 34% 3% 15% 48%

Birthday cake on your birthday 2772 482 838 874 105 473 1320
100% 17% 30% 32% 4% 17% 48%

Games, such as table football 2772 309 674 1083 128 578 983
100% 11% 24% 39% 5% 21% 35%

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 51



Table 20/1

Perceptions of coffee in the workplace
Q3_1. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Fresh fruit
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 681 190 87 35 32 33 36 53 18 22 24 27 58 66 506 93 203 288 190
25% 35% 22% 19% 24% 20% 20% 20% 21% 18% 23% 27% 23% 26% 25% 26% 20% 25% 32%

bcdefghijlmno a ab

To some extent 1093 218 162 74 54 56 68 109 29 55 36 34 102 96 825 130 371 474 248
39% 41% 41% 41% 40% 34% 38% 42% 33% 45% 35% 34% 40% 38% 40% 37% 36% 42% 41%

a a

Not at all 539 77 72 38 26 46 37 52 17 31 22 25 43 53 396 78 221 212 106
19% 14% 18% 21% 19% 28% 21% 20% 20% 25% 21% 25% 17% 21% 19% 22% 21% 19% 18%

a abln a a a a a a a

Don't know 64 9 6 7 1 4 5 5 3 2 3 1 12 6 42 7 22 28 14
2% 2% 2% 4% 1% 2% 3% 2% 3% 2% 3% 1% 5% 2% 2% 2% 2% 2% 2%

abdn

Not applicable 395 43 71 26 22 26 34 42 20 12 18 13 37 31 296 44 219 136 40
14% 8% 18% 14% 16% 16% 19% 16% 23% 10% 17% 13% 15% 12% 14% 13% 21% 12% 7%

aio a a a aio a aimno a a a a bc c

NETS

Net: At least to some extent 1774 408 249 109 86 89 104 162 47 77 60 61 160 162 1331 223 574 762 438
64% 76% 63% 61% 64% 54% 58% 62% 54% 63% 58% 61% 63% 64% 64% 63% 55% 67% 73%

bcdefghijklmno e eh e a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 20/2

Perceptions of coffee in the workplace
Q3_1. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Fresh fruit
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 681 28 89 89 205 270 117 564 87 159 122 127 48 138 242 345 42 20 20 23 30 23
25% 24% 20% 23% 28% 24% 21% 25% 29% 26% 31% 24% 15% 22% 34% 23% 29% 30% 28% 23% 21% 21%

bf bf ef e def e e bfgh

To some extent 1093 41 148 150 304 450 189 904 136 235 147 221 135 219 291 610 57 26 29 36 62 50
39% 35% 34% 39% 42% 40% 34% 41% 45% 39% 37% 42% 43% 35% 41% 40% 40% 39% 40% 36% 44% 46%

bf bf bf cf f f

Not at all 539 24 113 75 124 203 137 402 41 128 72 94 63 141 102 327 31 13 10 19 26 20
19% 21% 26% 20% 17% 18% 25% 18% 14% 21% 18% 18% 20% 23% 14% 22% 22% 19% 14% 19% 19% 19%

cdeg deg a a ad a a

Don't know 64 3 11 8 14 28 14 50 3 12 10 16 6 17 11 39 3 1 3 5 2 4
2% 3% 3% 2% 2% 3% 3% 2% 1% 2% 3% 3% 2% 3% 2% 3% 2% 1% 4% 5% 1% 4%

a

Not applicable 395 21 78 58 76 162 99 296 34 76 49 68 61 107 64 188 11 7 10 16 20 11
14% 18% 18% 15% 11% 15% 18% 13% 11% 12% 12% 13% 19% 17% 9% 12% 8% 10% 14% 16% 14% 10%

d dg d d dg d abcd abcd a ac

NETS

Net: At least to some extent 1774 69 237 239 509 720 306 1468 223 394 269 348 183 357 533 955 99 46 49 59 92 73
64% 59% 54% 63% 70% 65% 55% 66% 74% 65% 67% 66% 58% 57% 75% 63% 69% 69% 68% 60% 66% 68%

bf abcefg bf bf bdef f ef ef bfg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 20/3

Perceptions of coffee in the workplace
Q3_1. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Fresh fruit
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 681 115 566 486 169 549 132 38 643 322 545 494 615 500 152
25% 17% 27% 28% 31% 28% 16% 12% 26% 30% 28% 29% 27% 29% 18%

a a a b a ab a a a b

To some extent 1093 250 843 713 241 780 313 92 1001 422 805 705 916 697 334
39% 38% 40% 41% 44% 40% 38% 30% 41% 40% 41% 41% 41% 40% 40%

a a a a a a

Not at all 539 130 409 325 89 348 191 81 458 183 359 314 411 313 197
19% 20% 19% 19% 16% 18% 23% 26% 19% 17% 18% 18% 18% 18% 23%

a bcdef a

Don't know 64 19 45 33 7 35 29 9 55 25 40 40 50 32 24
2% 3% 2% 2% 1% 2% 4% 3% 2% 2% 2% 2% 2% 2% 3%

a

Not applicable 395 144 251 191 47 239 156 88 307 114 226 168 245 212 134
14% 22% 12% 11% 8% 12% 19% 29% 12% 11% 11% 10% 11% 12% 16%

bcd d a bcdef e a

NETS

Net: At least to some extent 1774 365 1409 1199 410 1329 445 130 1644 744 1350 1199 1531 1197 486
64% 55% 67% 69% 74% 68% 54% 42% 67% 70% 68% 70% 68% 68% 58%

a a abc b a a a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 54



Table 21/1

Perceptions of coffee in the workplace
Q3_2. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Snacks
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 507 149 56 29 25 25 26 47 11 22 14 20 44 39 390 59 138 221 148
18% 28% 14% 16% 19% 15% 14% 18% 13% 18% 14% 20% 17% 15% 19% 17% 13% 19% 25%

bcdefghijlmno b a ab

To some extent 1219 234 184 73 54 75 83 115 34 52 45 48 101 121 904 169 422 544 253
44% 44% 46% 41% 40% 45% 46% 44% 39% 43% 44% 48% 40% 48% 44% 48% 41% 48% 42%

ac

Not at all 616 100 90 47 29 38 34 54 25 33 26 21 57 62 450 83 254 225 137
22% 19% 23% 26% 21% 23% 19% 21% 29% 27% 25% 21% 23% 25% 22% 24% 25% 20% 23%

a a a b

Don't know 61 11 4 6 2 4 3 9 1 1 - - 11 9 41 9 24 20 17
2% 2% 1% 3% 1% 2% 2% 3% 1% 1% - - 4% 4% 2% 3% 2% 2% 3%

b b bjkn b

Not applicable 369 43 64 25 25 23 34 36 16 14 18 11 39 21 280 32 198 128 43
13% 8% 16% 14% 19% 14% 19% 14% 18% 11% 17% 11% 15% 8% 14% 9% 19% 11% 7%

amo a amo a amno am amo amo amo amo bc c

NETS

Net: At least to some extent 1726 383 240 102 79 100 109 162 45 74 59 68 145 160 1294 228 560 765 401
62% 71% 60% 57% 59% 61% 61% 62% 52% 61% 57% 68% 58% 63% 63% 65% 54% 67% 67%

bcdefghijlmno h h h a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 21/2

Perceptions of coffee in the workplace
Q3_2. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Snacks
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 507 15 58 83 170 181 73 434 63 107 91 85 43 118 177 264 29 12 13 20 27 20
18% 13% 13% 22% 24% 16% 13% 20% 21% 18% 23% 16% 14% 19% 25% 17% 20% 18% 18% 20% 19% 19%

abef abefg bef e bde e b

To some extent 1219 57 200 161 329 472 257 962 157 287 168 222 127 258 319 680 68 35 31 35 59 57
44% 49% 46% 42% 46% 42% 46% 43% 52% 47% 42% 42% 41% 41% 45% 45% 47% 52% 43% 35% 42% 53%

cdef f f f

Not at all 616 26 110 88 131 261 136 480 45 131 90 132 78 140 135 351 30 16 17 25 28 16
22% 22% 25% 23% 18% 23% 24% 22% 15% 21% 23% 25% 25% 23% 19% 23% 21% 24% 24% 25% 20% 15%

d d d d d a a a a a ah

Don't know 61 2 7 5 19 28 9 52 4 14 9 13 4 17 13 35 6 - 1 5 6 2
2% 2% 2% 1% 3% 3% 2% 2% 1% 2% 2% 2% 1% 3% 2% 2% 4% - 1% 5% 4% 2%

a

Not applicable 369 17 64 43 74 171 81 288 32 71 42 74 61 89 66 179 11 4 10 14 20 13
13% 15% 15% 11% 10% 15% 15% 13% 11% 12% 11% 14% 19% 14% 9% 12% 8% 6% 14% 14% 14% 12%

d d d d abcdf

NETS

Net: At least to some extent 1726 72 258 244 499 653 330 1396 220 394 259 307 170 376 496 944 97 47 44 55 86 77
62% 62% 59% 64% 69% 59% 59% 63% 73% 65% 65% 58% 54% 60% 70% 63% 67% 70% 61% 56% 61% 71%

befg e bcdef de de bf f

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 21/3

Perceptions of coffee in the workplace
Q3_2. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Snacks
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 507 80 427 361 144 421 86 22 485 269 435 381 461 377 107
18% 12% 20% 21% 26% 22% 10% 7% 20% 25% 22% 22% 21% 21% 13%

a a abc b a abdf a a a b

To some extent 1219 274 945 816 263 898 321 99 1120 469 894 809 1033 804 352
44% 42% 45% 47% 48% 46% 39% 32% 45% 44% 45% 47% 46% 46% 42%

a a b a a a a a

Not at all 616 156 460 367 92 390 226 90 526 201 401 348 475 356 228
22% 24% 22% 21% 17% 20% 28% 29% 21% 19% 20% 20% 21% 20% 27%

d d d a bcdef a

Don't know 61 16 45 30 7 32 29 12 49 18 34 34 45 29 21
2% 2% 2% 2% 1% 2% 4% 4% 2% 2% 2% 2% 2% 2% 2%

a bcdef

Not applicable 369 132 237 174 47 210 159 85 284 109 211 149 223 188 133
13% 20% 11% 10% 8% 11% 19% 28% 12% 10% 11% 9% 10% 11% 16%

bcd a bcdef e e a

NETS

Net: At least to some extent 1726 354 1372 1177 407 1319 407 121 1605 738 1329 1190 1494 1181 459
62% 54% 65% 67% 74% 68% 50% 39% 65% 69% 67% 69% 67% 67% 55%

a a abc b a ab a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 22/1

Perceptions of coffee in the workplace
Q3_3. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Free Friday drinks
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 534 156 69 25 27 32 22 49 16 23 15 17 31 52 419 69 148 236 150
19% 29% 17% 14% 20% 19% 12% 19% 18% 19% 15% 17% 12% 21% 20% 20% 14% 21% 25%

bcdefghijklmno l l l fl cfl fl a ab

To some extent 827 177 108 51 36 48 56 85 27 38 31 24 69 77 626 101 240 376 211
30% 33% 27% 28% 27% 29% 31% 33% 31% 31% 30% 24% 27% 31% 30% 29% 23% 33% 35%

a a

Not at all 780 127 113 63 39 44 50 69 20 37 32 34 78 74 562 108 323 306 151
28% 24% 28% 35% 29% 27% 28% 26% 23% 30% 31% 34% 31% 29% 27% 31% 31% 27% 25%

ahn a a a bc

Don't know 82 12 8 8 5 6 6 4 2 1 2 5 16 7 52 12 32 29 21
3% 2% 2% 4% 4% 4% 3% 2% 2% 1% 2% 5% 6% 3% 3% 3% 3% 3% 4%

abgin

Not applicable 549 65 100 33 28 35 46 54 22 23 23 20 58 42 406 62 293 191 65
20% 12% 25% 18% 21% 21% 26% 21% 25% 19% 22% 20% 23% 17% 20% 18% 28% 17% 11%

amno a a a amo a a a a a a a a bc c

NETS

Net: At least to some extent 1361 333 177 76 63 80 78 134 43 61 46 41 100 129 1045 170 388 612 361
49% 62% 44% 42% 47% 48% 43% 51% 49% 50% 45% 41% 40% 51% 51% 48% 37% 54% 60%

bcdefghijklmno l l bcl l a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 22/2

Perceptions of coffee in the workplace
Q3_3. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Free Friday drinks
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 534 18 71 86 165 194 89 445 74 119 100 96 43 102 202 263 33 11 9 16 28 17
19% 15% 16% 23% 23% 17% 16% 20% 25% 20% 25% 18% 14% 16% 28% 17% 23% 16% 13% 16% 20% 16%

bef bef f def e bdef bdefgh

To some extent 827 23 122 119 238 325 145 682 113 201 123 165 66 159 230 461 44 14 29 20 44 44
30% 20% 28% 31% 33% 29% 26% 31% 38% 33% 31% 31% 21% 26% 32% 31% 31% 21% 40% 20% 31% 41%

a af a af ef ef e ef f f df bdf

Not at all 780 38 139 102 186 315 177 603 57 175 103 141 113 191 167 457 39 28 14 36 36 30
28% 32% 32% 27% 26% 28% 32% 27% 19% 29% 26% 27% 36% 31% 24% 30% 27% 42% 19% 36% 26% 28%

d dg a a a abcd a ae abceg ae

Don't know 82 4 15 11 22 30 19 63 8 13 13 14 10 24 17 49 7 3 4 5 - 3
3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 3% 3% 3% 4% 2% 3% 5% 4% 6% 5% - 3%

g g g g g g

Not applicable 549 34 92 62 112 249 126 423 49 102 61 110 81 146 94 279 21 11 16 22 32 14
20% 29% 21% 16% 15% 22% 23% 19% 16% 17% 15% 21% 26% 23% 13% 18% 15% 16% 22% 22% 23% 13%

cdg d cdg cd d c abc abc a a a ah

NETS

Net: At least to some extent 1361 41 193 205 403 519 234 1127 187 320 223 261 109 261 432 724 77 25 38 36 72 61
49% 35% 44% 54% 56% 47% 42% 51% 62% 52% 56% 50% 35% 42% 61% 48% 53% 37% 53% 36% 51% 56%

abef abefg a abef bdef ef ef ef e bdfg f df f f df

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 22/3

Perceptions of coffee in the workplace
Q3_3. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Free Friday drinks
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 534 87 447 384 147 409 125 30 504 249 437 391 480 363 142
19% 13% 21% 22% 27% 21% 15% 10% 20% 23% 22% 23% 21% 21% 17%

a a abc b a a a a a b

To some extent 827 167 660 555 188 614 213 60 767 327 621 576 714 564 227
30% 25% 31% 32% 34% 31% 26% 19% 31% 31% 31% 33% 32% 32% 27%

a a a b a a a a a b

Not at all 780 194 586 476 137 550 230 98 682 279 532 454 614 484 258
28% 29% 28% 27% 25% 28% 28% 32% 28% 26% 27% 26% 27% 28% 31%

e

Don't know 82 22 60 47 9 39 43 11 71 33 52 56 66 30 35
3% 3% 3% 3% 2% 2% 5% 4% 3% 3% 3% 3% 3% 2% 4%

a a

Not applicable 549 188 361 286 72 339 210 109 440 178 333 244 363 313 179
20% 29% 17% 16% 13% 17% 26% 35% 18% 17% 17% 14% 16% 18% 21%

bcd d a bcdef e e a

NETS

Net: At least to some extent 1361 254 1107 939 335 1023 338 90 1271 576 1058 967 1194 927 369
49% 39% 52% 54% 61% 52% 41% 29% 52% 54% 54% 56% 53% 53% 44%

a a abc b a a a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 23/1

Perceptions of coffee in the workplace
Q3_4. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
High quality coffee
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 758 195 107 45 30 38 36 47 24 33 23 39 54 87 555 126 220 324 214
27% 36% 27% 25% 22% 23% 20% 18% 28% 27% 22% 39% 21% 35% 27% 36% 21% 28% 36%

bcdefgjln g g bcdefgjln bcdefgjln fg bcdefgjln a ab

To some extent 1007 202 141 68 48 57 61 111 32 44 38 27 93 85 764 112 347 435 225
36% 38% 35% 38% 36% 35% 34% 43% 37% 36% 37% 27% 37% 34% 37% 32% 33% 38% 38%

k kmo k a

Not at all 615 93 95 38 34 44 46 62 18 24 26 20 57 58 454 78 261 241 113
22% 17% 24% 21% 25% 27% 26% 24% 21% 20% 25% 20% 23% 23% 22% 22% 25% 21% 19%

a a a a a a bc

Don't know 91 17 10 6 3 7 9 8 1 4 2 3 15 6 65 9 45 29 17
3% 3% 3% 3% 2% 4% 5% 3% 1% 3% 2% 3% 6% 2% 3% 3% 4% 3% 3%

bmno b

Not applicable 301 30 45 23 20 19 28 33 12 17 14 11 33 16 227 27 163 109 29
11% 6% 11% 13% 15% 12% 16% 13% 14% 14% 14% 11% 13% 6% 11% 8% 16% 10% 5%

am am amo a amo amo am amo am a amo am bc c

NETS

Net: At least to some extent 1765 397 248 113 78 95 97 158 56 77 61 66 147 172 1319 238 567 759 439
64% 74% 62% 63% 58% 58% 54% 61% 64% 63% 59% 66% 58% 68% 64% 68% 55% 67% 73%

bcdefgijlno f defl f defl a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 23/2

Perceptions of coffee in the workplace
Q3_4. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
High quality coffee
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 758 26 115 115 235 267 141 617 97 158 127 133 76 167 250 406 56 26 16 22 30 36
27% 22% 26% 30% 33% 24% 25% 28% 32% 26% 32% 25% 24% 27% 35% 27% 39% 39% 22% 22% 21% 33%

e abefg e bde bde befg befg befg g

To some extent 1007 40 166 136 269 396 206 801 105 251 134 204 102 211 266 556 47 19 27 44 56 38
36% 34% 38% 36% 37% 36% 37% 36% 35% 41% 34% 39% 33% 34% 37% 37% 33% 28% 38% 44% 40% 35%

cef d

Not at all 615 29 97 83 138 268 126 489 63 141 85 98 76 152 124 337 29 13 13 16 28 21
22% 25% 22% 22% 19% 24% 23% 22% 21% 23% 21% 19% 24% 24% 17% 22% 20% 19% 18% 16% 20% 19%

d d a

Don't know 91 2 14 12 22 41 16 75 11 15 14 24 7 20 22 53 5 3 5 4 4 5
3% 2% 3% 3% 3% 4% 3% 3% 4% 2% 4% 5% 2% 3% 3% 4% 3% 4% 7% 4% 3% 5%

Not applicable 301 20 47 34 59 141 67 234 25 45 40 67 52 72 48 157 7 6 11 13 22 8
11% 17% 11% 9% 8% 13% 12% 11% 8% 7% 10% 13% 17% 12% 7% 10% 5% 9% 15% 13% 16% 7%

cdg d d b abcf b ac ac ac ach

NETS

Net: At least to some extent 1765 66 281 251 504 663 347 1418 202 409 261 337 178 378 516 962 103 45 43 66 86 74
64% 56% 64% 66% 70% 60% 62% 64% 67% 67% 65% 64% 57% 61% 73% 64% 72% 67% 60% 67% 61% 69%

e abefg e e ef e e beg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 23/3

Perceptions of coffee in the workplace
Q3_4. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
High quality coffee
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 758 40 718 618 265 616 142 19 739 392 653 575 696 548 170
27% 6% 34% 35% 48% 32% 17% 6% 30% 37% 33% 33% 31% 31% 20%

a a abc b a abdf ab ab a b

To some extent 1007 136 871 745 221 730 277 47 960 403 779 685 893 663 287
36% 21% 41% 43% 40% 37% 34% 15% 39% 38% 39% 40% 40% 38% 34%

a a a a a a a a

Not at all 615 300 315 242 42 390 225 133 482 161 338 299 415 358 225
22% 46% 15% 14% 8% 20% 27% 43% 20% 15% 17% 17% 19% 20% 27%

bcd d d a bcdef cd c a

Don't know 91 38 53 42 13 51 40 20 71 32 55 54 66 40 37
3% 6% 3% 2% 2% 3% 5% 6% 3% 3% 3% 3% 3% 2% 4%

bcd a bcdef a

Not applicable 301 144 157 101 12 164 137 89 212 78 150 108 167 145 122
11% 22% 7% 6% 2% 8% 17% 29% 9% 7% 8% 6% 7% 8% 15%

bcd cd d a bcdef e a

NETS

Net: At least to some extent 1765 176 1589 1363 486 1346 419 66 1699 795 1432 1260 1589 1211 457
64% 27% 75% 78% 88% 69% 51% 21% 69% 75% 73% 73% 71% 69% 54%

a ab abc b a abf ab ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 24/1

Perceptions of coffee in the workplace
Q3_5. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
High quality tea
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 592 162 81 30 32 29 38 43 15 18 18 22 47 57 448 79 173 236 183
21% 30% 20% 17% 24% 18% 21% 16% 17% 15% 17% 22% 19% 23% 22% 22% 17% 21% 31%

bcefghijlmno a ab

To some extent 1059 214 143 64 46 55 65 109 30 49 45 46 95 98 775 144 348 480 231
38% 40% 36% 36% 34% 33% 36% 42% 34% 40% 44% 46% 38% 39% 38% 41% 34% 42% 39%

e a a

Not at all 686 108 109 55 32 49 44 64 24 34 21 19 60 67 519 86 287 269 130
25% 20% 27% 31% 24% 30% 24% 25% 28% 28% 20% 19% 24% 27% 25% 24% 28% 24% 22%

a ak a a a bc

Don't know 85 15 8 7 3 7 8 6 2 5 4 3 10 7 61 10 39 29 17
3% 3% 2% 4% 2% 4% 4% 2% 2% 4% 4% 3% 4% 3% 3% 3% 4% 3% 3%

Not applicable 350 38 57 24 22 25 25 39 16 16 15 10 40 23 262 33 189 124 37
13% 7% 14% 13% 16% 15% 14% 15% 18% 13% 15% 10% 16% 9% 13% 9% 18% 11% 6%

amo a amo a a amo amo a a amo a bc c

NETS

Net: At least to some extent 1651 376 224 94 78 84 103 152 45 67 63 68 142 155 1223 223 521 716 414
60% 70% 56% 52% 58% 51% 57% 58% 52% 55% 61% 68% 56% 62% 59% 63% 50% 63% 69%

bcdefghilmno bcehil e e bceh a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 24/2

Perceptions of coffee in the workplace
Q3_5. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
High quality tea
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 592 29 92 88 176 207 121 471 70 131 106 101 57 127 205 297 34 16 14 18 27 33
21% 25% 21% 23% 24% 19% 22% 21% 23% 21% 27% 19% 18% 20% 29% 20% 24% 24% 19% 18% 19% 31%

e def bfg bfg

To some extent 1059 37 182 147 297 396 219 840 123 238 157 196 119 226 278 593 52 32 29 36 52 39
38% 32% 41% 39% 41% 36% 39% 38% 41% 39% 39% 37% 38% 36% 39% 39% 36% 48% 40% 36% 37% 36%

e e

Not at all 686 30 96 89 167 304 126 560 76 163 79 131 75 162 147 385 40 12 15 23 34 21
25% 26% 22% 23% 23% 27% 23% 25% 25% 27% 20% 25% 24% 26% 21% 26% 28% 18% 21% 23% 24% 19%

bdf c c a

Don't know 85 2 14 15 15 39 16 69 6 12 13 20 12 22 20 48 5 3 2 5 1 5
3% 2% 3% 4% 2% 4% 3% 3% 2% 2% 3% 4% 4% 4% 3% 3% 3% 4% 3% 5% 1% 5%

g g

Not applicable 350 19 55 41 68 167 74 276 26 66 45 78 50 85 60 186 13 4 12 17 26 10
13% 16% 13% 11% 9% 15% 13% 12% 9% 11% 11% 15% 16% 14% 8% 12% 9% 6% 17% 17% 19% 9%

d cdg d d ab ab a a a ad abcdh

NETS

Net: At least to some extent 1651 66 274 235 473 603 340 1311 193 369 263 297 176 353 483 890 86 48 43 54 79 72
60% 56% 62% 62% 65% 54% 61% 59% 64% 60% 66% 56% 56% 57% 68% 59% 60% 72% 60% 55% 56% 67%

e e eg e e def def bfg bfg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 24/3

Perceptions of coffee in the workplace
Q3_5. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
High quality tea
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 592 96 496 430 187 503 89 28 564 319 496 455 536 448 114
21% 15% 23% 25% 34% 26% 11% 9% 23% 30% 25% 26% 24% 26% 14%

a a abc b a abdef a ab a b

To some extent 1059 207 852 725 231 765 294 73 986 404 798 703 913 700 301
38% 31% 40% 41% 42% 39% 36% 24% 40% 38% 40% 41% 41% 40% 36%

a a a a a a a a b

Not at all 686 193 493 397 93 448 238 100 586 211 436 384 523 390 259
25% 29% 23% 23% 17% 23% 29% 32% 24% 20% 22% 22% 23% 22% 31%

bcd d d a bcdef c c a

Don't know 85 29 56 45 9 44 41 15 70 29 51 52 62 37 34
3% 4% 3% 3% 2% 2% 5% 5% 3% 3% 3% 3% 3% 2% 4%

bcd a df a

Not applicable 350 133 217 151 33 191 159 92 258 103 194 127 203 179 133
13% 20% 10% 9% 6% 10% 19% 30% 10% 10% 10% 7% 9% 10% 16%

bcd d d a bcdef e e e a

NETS

Net: At least to some extent 1651 303 1348 1155 418 1268 383 101 1550 723 1294 1158 1449 1148 415
60% 46% 64% 66% 76% 65% 47% 33% 63% 68% 66% 67% 65% 65% 49%

a a abc b a ab a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 25/1

Perceptions of coffee in the workplace
Q3_6. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Games, such as table football
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 309 95 36 10 13 13 20 30 8 15 10 14 23 22 240 36 66 135 108
11% 18% 9% 6% 10% 8% 11% 11% 9% 12% 10% 14% 9% 9% 12% 10% 6% 12% 18%

bcdefghjlmno c c c c a ab

To some extent 674 190 78 47 24 37 46 57 15 26 23 16 52 63 520 79 173 314 187
24% 35% 20% 26% 18% 22% 26% 22% 17% 21% 22% 16% 21% 25% 25% 22% 17% 28% 31%

bcdefghijklmno bk a a

Not at all 1083 166 162 78 56 68 53 105 38 52 43 44 100 118 778 162 447 429 207
39% 31% 41% 43% 41% 41% 29% 40% 44% 43% 42% 44% 40% 47% 38% 46% 43% 38% 35%

af af af af af af af af af af afn af afn bc

Don't know 128 19 19 12 9 8 13 12 1 4 4 4 13 10 97 14 51 53 24
5% 4% 5% 7% 7% 5% 7% 5% 1% 3% 4% 4% 5% 4% 5% 4% 5% 5% 4%

ah

Not applicable 578 67 103 33 33 39 48 57 25 25 23 22 64 39 430 61 299 207 72
21% 12% 26% 18% 24% 24% 27% 22% 29% 20% 22% 22% 25% 15% 21% 17% 29% 18% 12%

acmno am am amo a amo a a a amo am a bc c

NETS

Net: At least to some extent 983 285 114 57 37 50 66 87 23 41 33 30 75 85 760 115 239 449 295
35% 53% 29% 32% 27% 30% 37% 33% 26% 34% 32% 30% 30% 34% 37% 33% 23% 39% 49%

bcdefghijklmno bdhl a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 25/2

Perceptions of coffee in the workplace
Q3_6. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Games, such as table football
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 309 7 27 47 117 111 34 275 59 93 53 48 18 38 118 174 19 8 8 12 18 18
11% 6% 6% 12% 16% 10% 6% 12% 20% 15% 13% 9% 6% 6% 17% 12% 13% 12% 11% 12% 13% 17%

bf abefg bf abef cdef def def b

To some extent 674 14 83 106 209 262 97 577 91 183 98 128 58 116 234 363 41 13 20 18 31 37
24% 12% 19% 28% 29% 24% 17% 26% 30% 30% 25% 24% 19% 19% 33% 24% 28% 19% 28% 18% 22% 34%

abf abef abf abf ef def f f bdfg bdfg

Not at all 1083 55 196 143 248 441 251 832 95 201 162 221 135 269 232 606 64 31 23 41 55 28
39% 47% 45% 38% 34% 40% 45% 38% 32% 33% 41% 42% 43% 43% 33% 40% 44% 46% 32% 41% 39% 26%

dg cdg d cdeg ab ab ab ab ah ah ah h h

Don't know 128 5 14 17 39 53 19 109 4 37 19 27 15 26 30 78 6 3 1 6 8 8
5% 4% 3% 4% 5% 5% 3% 5% 1% 6% 5% 5% 5% 4% 4% 5% 4% 4% 1% 6% 6% 7%

a a a a a

Not applicable 578 36 119 67 110 246 155 423 52 96 68 102 87 173 96 288 14 12 20 22 28 17
21% 31% 27% 18% 15% 22% 28% 19% 17% 16% 17% 19% 28% 28% 14% 19% 10% 18% 28% 22% 20% 16%

cdeg cdeg dg cdeg d abcd abcd ac ac ac ac

NETS

Net: At least to some extent 983 21 110 153 326 373 131 852 150 276 151 176 76 154 352 537 60 21 28 30 49 55
35% 18% 25% 40% 45% 34% 24% 38% 50% 45% 38% 33% 24% 25% 50% 36% 42% 31% 39% 30% 35% 51%

abef abefg abf abef cdef cdef ef ef bdfg bdfg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 25/3

Perceptions of coffee in the workplace
Q3_6. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Games, such as table football
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 309 38 271 241 92 256 53 9 300 177 271 250 291 220 77
11% 6% 13% 14% 17% 13% 6% 3% 12% 17% 14% 15% 13% 13% 9%

a a ab b a abdf a ab a b

To some extent 674 129 545 467 165 499 175 45 629 263 511 495 601 463 188
24% 20% 26% 27% 30% 26% 21% 15% 26% 25% 26% 29% 27% 26% 22%

a a a b a a a abcd a b

Not at all 1083 263 820 664 196 759 324 129 954 391 746 630 854 678 341
39% 40% 39% 38% 35% 39% 39% 42% 39% 37% 38% 37% 38% 39% 41%

Don't know 128 31 97 78 18 81 47 12 116 48 94 78 106 65 46
5% 5% 5% 4% 3% 4% 6% 4% 5% 5% 5% 5% 5% 4% 5%

a

Not applicable 578 197 381 298 82 356 222 113 465 187 353 268 385 328 189
21% 30% 18% 17% 15% 18% 27% 37% 19% 18% 18% 16% 17% 19% 22%

bcd a bcdef e a

NETS

Net: At least to some extent 983 167 816 708 257 755 228 54 929 440 782 745 892 683 265
35% 25% 39% 41% 46% 39% 28% 18% 38% 41% 40% 43% 40% 39% 32%

a a abc b a ab a abdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 26/1

Perceptions of coffee in the workplace
Q3_7. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Vending machines
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 387 106 37 24 14 16 23 44 8 20 16 15 33 31 292 46 104 156 127
14% 20% 9% 13% 10% 10% 13% 17% 9% 16% 16% 15% 13% 12% 14% 13% 10% 14% 21%

bdefhlmno be b b a ab

To some extent 946 198 128 62 47 51 66 86 30 43 41 35 84 75 711 110 321 414 211
34% 37% 32% 34% 35% 31% 37% 33% 34% 35% 40% 35% 33% 30% 34% 31% 31% 36% 35%

a

Not at all 945 168 150 61 48 67 49 88 31 37 27 33 83 103 699 136 369 398 178
34% 31% 38% 34% 36% 41% 27% 34% 36% 30% 26% 33% 33% 41% 34% 39% 36% 35% 30%

afj afj afijn afj c c

Don't know 80 12 13 5 4 5 7 5 4 3 3 2 9 8 58 10 35 32 13
3% 2% 3% 3% 3% 3% 4% 2% 5% 2% 3% 2% 4% 3% 3% 3% 3% 3% 2%

Not applicable 414 53 70 28 22 26 35 38 14 19 16 15 43 35 305 50 207 138 69
15% 10% 18% 16% 16% 16% 19% 15% 16% 16% 16% 15% 17% 14% 15% 14% 20% 12% 12%

a a a a a a a a bc

NETS

Net: At least to some extent 1333 304 165 86 61 67 89 130 38 63 57 50 117 106 1003 156 425 570 338
48% 57% 41% 48% 45% 41% 49% 50% 44% 52% 55% 50% 46% 42% 49% 44% 41% 50% 57%

bcdehlmno b b bemo be a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 26/2

Perceptions of coffee in the workplace
Q3_7. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Vending machines
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 387 8 37 57 133 152 45 342 56 99 64 77 30 61 136 215 22 12 10 15 25 23
14% 7% 8% 15% 18% 14% 8% 15% 19% 16% 16% 15% 10% 10% 19% 14% 15% 18% 14% 15% 18% 21%

abf abef abf abf ef ef ef ef b b

To some extent 946 26 95 124 284 417 121 825 123 235 122 205 85 176 259 535 51 25 21 39 46 40
34% 22% 22% 33% 39% 37% 22% 37% 41% 39% 31% 39% 27% 28% 36% 35% 35% 37% 29% 39% 33% 37%

abf abcf abf abf cef cef cef

Not at all 945 43 180 132 207 383 223 722 85 183 145 175 117 240 229 512 54 20 24 29 46 28
34% 37% 41% 35% 29% 34% 40% 33% 28% 30% 36% 33% 37% 39% 32% 34% 38% 30% 33% 29% 33% 26%

deg d d deg d ab ab ab

Don't know 80 5 10 9 19 37 15 65 5 20 8 11 10 26 13 52 5 2 1 4 4 6
3% 4% 2% 2% 3% 3% 3% 3% 2% 3% 2% 2% 3% 4% 2% 3% 3% 3% 1% 4% 3% 6%

ad a a

Not applicable 414 35 117 58 80 124 152 262 32 73 61 58 71 119 73 195 12 8 16 12 19 11
15% 30% 27% 15% 11% 11% 27% 12% 11% 12% 15% 11% 23% 19% 10% 13% 8% 12% 22% 12% 14% 10%

cdeg cdeg de cdeg abcd abd abch

NETS

Net: At least to some extent 1333 34 132 181 417 569 166 1167 179 334 186 282 115 237 395 750 73 37 31 54 71 63
48% 29% 30% 48% 58% 51% 30% 53% 59% 55% 47% 54% 37% 38% 56% 50% 51% 55% 43% 55% 51% 58%

abf abcefg abf abf cef cef ef cef be e

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 26/3

Perceptions of coffee in the workplace
Q3_7. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Vending machines
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 387 52 335 291 99 315 72 9 378 225 341 303 370 293 79
14% 8% 16% 17% 18% 16% 9% 3% 15% 21% 17% 18% 17% 17% 9%

a a a b a abdef a a a b

To some extent 946 191 755 651 195 710 236 80 866 378 703 639 807 628 284
34% 29% 36% 37% 35% 36% 29% 26% 35% 35% 36% 37% 36% 36% 34%

a a a b a a a a a

Not at all 945 257 688 551 183 621 324 131 814 300 627 545 732 549 330
34% 39% 33% 32% 33% 32% 39% 43% 33% 28% 32% 32% 33% 31% 39%

bcd a bcdef c c c c a

Don't know 80 20 60 46 8 43 37 9 71 19 49 46 61 40 25
3% 3% 3% 3% 1% 2% 5% 3% 3% 2% 2% 3% 3% 2% 3%

a

Not applicable 414 138 276 209 68 262 152 79 335 144 255 188 267 244 123
15% 21% 13% 12% 12% 13% 19% 26% 14% 14% 13% 11% 12% 14% 15%

bcd a bcdef e e

NETS

Net: At least to some extent 1333 243 1090 942 294 1025 308 89 1244 603 1044 942 1177 921 363
48% 37% 52% 54% 53% 53% 38% 29% 50% 57% 53% 55% 53% 53% 43%

a a a b a abf a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 27/1

Perceptions of coffee in the workplace
Q3_8. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 872 204 123 47 39 47 59 72 23 39 26 32 65 96 653 128 272 388 212
31% 38% 31% 26% 29% 28% 33% 28% 26% 32% 25% 32% 26% 38% 32% 36% 26% 34% 35%

bcdeghjln cegjln cgjl a a

To some extent 1044 230 143 73 50 60 55 106 32 42 38 33 98 84 791 117 356 455 233
38% 43% 36% 41% 37% 36% 31% 41% 37% 34% 37% 33% 39% 33% 38% 33% 34% 40% 39%

bfmo f f f a

Not at all 425 56 56 28 25 30 28 34 18 25 18 19 47 41 300 60 174 158 93
15% 10% 14% 16% 19% 18% 16% 13% 21% 20% 17% 19% 19% 16% 15% 17% 17% 14% 16%

a a a a a a a a a a

Don't know 90 15 14 8 3 7 6 10 2 2 4 4 9 6 67 10 35 33 22
3% 3% 4% 4% 2% 4% 3% 4% 2% 2% 4% 4% 4% 2% 3% 3% 3% 3% 4%

Not applicable 341 32 62 24 18 21 32 39 12 14 17 12 33 25 254 37 199 104 38
12% 6% 16% 13% 13% 13% 18% 15% 14% 11% 17% 12% 13% 10% 12% 11% 19% 9% 6%

amo a a a amno a a a a a a a a a bc c

NETS

Net: At least to some extent 1916 434 266 120 89 107 114 178 55 81 64 65 163 180 1444 245 628 843 445
69% 81% 67% 67% 66% 65% 63% 68% 63% 66% 62% 65% 65% 71% 70% 70% 61% 74% 74%

bcdefghijklmno a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 27/2

Perceptions of coffee in the workplace
Q3_8. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 872 31 132 118 239 352 163 709 103 217 155 164 91 142 258 467 58 23 19 27 40 39
31% 26% 30% 31% 33% 32% 29% 32% 34% 36% 39% 31% 29% 23% 36% 31% 40% 34% 26% 27% 29% 36%

f ef def f f b befg

To some extent 1044 33 145 140 297 429 178 866 136 248 130 220 117 193 297 585 51 23 23 47 61 39
38% 28% 33% 37% 41% 39% 32% 39% 45% 41% 33% 42% 37% 31% 42% 39% 35% 34% 32% 47% 44% 36%

abf abf abf cf cf cf e

Not at all 425 23 80 65 100 157 103 322 41 79 56 71 48 130 82 245 22 12 18 14 20 17
15% 20% 18% 17% 14% 14% 19% 15% 14% 13% 14% 13% 15% 21% 12% 16% 15% 18% 25% 14% 14% 16%

deg deg abcde a a

Don't know 90 3 11 15 21 40 14 76 3 17 11 19 13 27 24 50 4 3 2 2 3 5
3% 3% 3% 4% 3% 4% 3% 3% 1% 3% 3% 4% 4% 4% 3% 3% 3% 4% 3% 2% 2% 5%

a a a

Not applicable 341 27 71 42 66 135 98 243 18 49 48 52 44 130 49 162 9 6 10 9 16 8
12% 23% 16% 11% 9% 12% 18% 11% 6% 8% 12% 10% 14% 21% 7% 11% 6% 9% 14% 9% 11% 7%

cdeg cdeg d cdeg ab ab abcde a a

NETS

Net: At least to some extent 1916 64 277 258 536 781 341 1575 239 465 285 384 208 335 555 1052 109 46 42 74 101 78
69% 55% 63% 68% 74% 70% 61% 71% 79% 76% 71% 73% 66% 54% 78% 70% 76% 69% 58% 75% 72% 72%

af abcf abf abf cdef ef f ef f be e e e e

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 74



Table 27/3

Perceptions of coffee in the workplace
Q3_8. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 872 183 689 590 214 686 186 63 809 395 694 599 760 614 217
31% 28% 33% 34% 39% 35% 23% 20% 33% 37% 35% 35% 34% 35% 26%

a a abc b a ab a a a b

To some extent 1044 242 802 679 219 754 290 111 933 396 755 673 853 698 292
38% 37% 38% 39% 40% 39% 35% 36% 38% 37% 38% 39% 38% 40% 35%

b

Not at all 425 86 339 270 71 271 154 53 372 136 268 260 338 218 178
15% 13% 16% 15% 13% 14% 19% 17% 15% 13% 14% 15% 15% 12% 21%

a c a

Don't know 90 33 57 38 8 43 47 11 79 33 56 54 72 40 39
3% 5% 3% 2% 1% 2% 6% 4% 3% 3% 3% 3% 3% 2% 5%

bcd a a

Not applicable 341 114 227 171 41 197 144 70 271 106 202 135 214 184 115
12% 17% 11% 10% 7% 10% 18% 23% 11% 10% 10% 8% 10% 10% 14%

bcd d a bcdef e e a

NETS

Net: At least to some extent 1916 425 1491 1269 433 1440 476 174 1742 791 1449 1272 1613 1312 509
69% 65% 71% 73% 78% 74% 58% 56% 71% 74% 73% 74% 72% 75% 61%

a a abc b a ab ab ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 28/1

Perceptions of coffee in the workplace
Q3_9. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Birthday cake on your birthday
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 482 142 48 36 22 29 23 41 7 25 18 18 30 43 373 61 140 193 149
17% 26% 12% 20% 16% 18% 13% 16% 8% 20% 17% 18% 12% 17% 18% 17% 14% 17% 25%

bdefghlmno bhl h bhl h h bhl bh a ab

To some extent 838 191 120 47 38 47 53 84 28 41 30 25 65 69 649 94 249 387 202
30% 36% 30% 26% 28% 28% 29% 32% 32% 34% 29% 25% 26% 27% 31% 27% 24% 34% 34%

cklmo a a

Not at all 874 137 129 59 39 52 50 81 27 35 33 40 86 106 609 146 351 356 167
32% 26% 32% 33% 29% 32% 28% 31% 31% 29% 32% 40% 34% 42% 29% 41% 34% 31% 28%

a afn a abdefgin abdefgin c

Don't know 105 13 11 10 5 6 10 12 6 3 4 5 12 8 76 13 48 32 25
4% 2% 3% 6% 4% 4% 6% 5% 7% 2% 4% 5% 5% 3% 4% 4% 5% 3% 4%

a a a b

Not applicable 473 54 90 28 31 31 44 43 19 18 18 12 59 26 358 38 248 170 55
17% 10% 23% 16% 23% 19% 24% 16% 22% 15% 17% 12% 23% 10% 17% 11% 24% 15% 9%

akmno a akmo amo acgikmno amo amo a acgkmno amo bc c

NETS

Net: At least to some extent 1320 333 168 83 60 76 76 125 35 66 48 43 95 112 1022 155 389 580 351
48% 62% 42% 46% 44% 46% 42% 48% 40% 54% 47% 43% 38% 44% 49% 44% 38% 51% 59%

bcdefghjklmno l bfhl bl a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 28/2

Perceptions of coffee in the workplace
Q3_9. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Birthday cake on your birthday
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 482 16 71 74 167 154 87 395 59 107 87 90 42 97 173 250 32 13 10 12 23 23
17% 14% 16% 19% 23% 14% 16% 18% 20% 18% 22% 17% 13% 16% 24% 17% 22% 19% 14% 12% 16% 21%

e abefg e e ef befg f

To some extent 838 28 136 132 240 302 164 674 115 194 145 140 84 160 244 463 39 18 29 16 45 35
30% 24% 31% 35% 33% 27% 29% 30% 38% 32% 36% 27% 27% 26% 34% 31% 27% 27% 40% 16% 32% 32%

ae ae e def f def f f f f f f

Not at all 874 42 144 111 195 382 186 688 69 202 98 187 108 210 191 499 58 25 15 40 42 27
32% 36% 33% 29% 27% 34% 33% 31% 23% 33% 25% 36% 35% 34% 27% 33% 40% 37% 21% 40% 30% 25%

d d d d d ac ac ac ac ae aeh e aeh

Don't know 105 6 12 11 34 42 18 87 12 23 13 14 9 34 20 65 5 3 1 7 7 6
4% 5% 3% 3% 5% 4% 3% 4% 4% 4% 3% 3% 3% 5% 3% 4% 3% 4% 1% 7% 5% 6%

d a

Not applicable 473 25 76 52 87 233 101 372 46 84 57 95 70 121 82 232 10 8 17 24 23 17
17% 21% 17% 14% 12% 21% 18% 17% 15% 14% 14% 18% 22% 19% 12% 15% 7% 12% 24% 24% 16% 16%

cd d cdg d d b abc bc ac ac abc c c

NETS

Net: At least to some extent 1320 44 207 206 407 456 251 1069 174 301 232 230 126 257 417 713 71 31 39 28 68 58
48% 38% 47% 54% 56% 41% 45% 48% 58% 49% 58% 44% 40% 41% 59% 47% 49% 46% 54% 28% 49% 54%

e abefg abefg ae bdef ef bdef bcdfg f f f f f f

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 28/3

Perceptions of coffee in the workplace
Q3_9. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Birthday cake on your birthday
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 482 82 400 342 131 401 81 20 462 247 407 369 441 353 111
17% 12% 19% 20% 24% 21% 10% 6% 19% 23% 21% 21% 20% 20% 13%

a a abc b a abf a ab a b

To some extent 838 174 664 565 207 624 214 64 774 339 624 599 719 566 235
30% 26% 31% 32% 37% 32% 26% 21% 31% 32% 32% 35% 32% 32% 28%

a a abc b a a a abd a b

Not at all 874 205 669 551 148 585 289 107 767 304 602 494 695 525 298
32% 31% 32% 32% 27% 30% 35% 35% 31% 29% 30% 29% 31% 30% 35%

d d a ce a

Don't know 105 30 75 51 5 58 47 11 94 34 69 57 82 54 29
4% 5% 4% 3% 1% 3% 6% 4% 4% 3% 3% 3% 4% 3% 3%

cd d d a

Not applicable 473 167 306 239 62 283 190 106 367 142 273 202 300 256 168
17% 25% 14% 14% 11% 15% 23% 34% 15% 13% 14% 12% 13% 15% 20%

bcd d a bcdef e a

NETS

Net: At least to some extent 1320 256 1064 907 338 1025 295 84 1236 586 1031 968 1160 919 346
48% 39% 50% 52% 61% 53% 36% 27% 50% 55% 52% 56% 52% 52% 41%

a a abc b a ab a abdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 29/1

Perceptions of coffee in the workplace
Q3_10. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Canteen serving prepared hot and cold food
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 685 173 85 40 34 33 42 69 20 33 22 23 43 68 529 91 211 294 180
25% 32% 21% 22% 25% 20% 23% 26% 23% 27% 21% 23% 17% 27% 26% 26% 20% 26% 30%

bcefjlno l l l l l a a

To some extent 1026 202 143 66 41 58 62 94 34 46 45 31 98 106 746 137 348 462 216
37% 38% 36% 37% 30% 35% 34% 36% 39% 38% 44% 31% 39% 42% 36% 39% 34% 41% 36%

d d a

Not at all 551 104 79 42 30 40 38 44 15 25 14 23 52 45 417 68 228 199 124
20% 19% 20% 23% 22% 24% 21% 17% 17% 20% 14% 23% 21% 18% 20% 19% 22% 17% 21%

j j b

Don't know 70 11 9 5 5 4 5 5 3 - 4 3 9 7 47 10 29 26 15
3% 2% 2% 3% 4% 2% 3% 2% 3% - 4% 3% 4% 3% 2% 3% 3% 2% 3%

i i i i

Not applicable 440 47 82 27 25 30 33 49 15 18 18 20 50 26 326 46 220 157 63
16% 9% 21% 15% 19% 18% 18% 19% 17% 15% 17% 20% 20% 10% 16% 13% 21% 14% 11%

amno a am am am am a a a am amo am a bc

NETS

Net: At least to some extent 1711 375 228 106 75 91 104 163 54 79 67 54 141 174 1275 228 559 756 396
62% 70% 57% 59% 56% 55% 58% 62% 62% 65% 65% 54% 56% 69% 62% 65% 54% 66% 66%

bcdefgkln bcdefkln bel a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 29/2

Perceptions of coffee in the workplace
Q3_10. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Canteen serving prepared hot and cold food
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 685 20 73 90 209 293 93 592 88 154 98 139 60 146 226 370 45 16 10 22 40 29
25% 17% 17% 24% 29% 26% 17% 27% 29% 25% 25% 26% 19% 23% 32% 25% 31% 24% 14% 22% 29% 27%

bf abf abf abf e e e be e e e e

To some extent 1026 36 126 143 286 435 162 864 139 256 122 185 96 228 268 596 64 22 31 40 53 48
37% 31% 29% 38% 40% 39% 29% 39% 46% 42% 31% 35% 31% 37% 38% 39% 44% 33% 43% 40% 38% 44%

bf bf bf bf cdef cde c

Not at all 551 27 122 80 119 203 149 402 42 110 97 113 71 118 132 289 22 15 14 16 22 20
20% 23% 28% 21% 16% 18% 27% 18% 14% 18% 24% 21% 23% 19% 19% 19% 15% 22% 19% 16% 16% 19%

cdeg cdeg abf a a

Don't know 70 2 7 11 20 30 9 61 3 12 12 13 6 24 15 41 2 1 2 2 1 3
3% 2% 2% 3% 3% 3% 2% 3% 1% 2% 3% 2% 2% 4% 2% 3% 1% 1% 3% 2% 1% 3%

ab

Not applicable 440 32 111 56 89 152 143 297 29 78 71 76 80 106 69 213 11 13 15 19 24 8
16% 27% 25% 15% 12% 14% 26% 13% 10% 13% 18% 14% 26% 17% 10% 14% 8% 19% 21% 19% 17% 7%

cdeg cdeg cdeg ab a abcdf ab ac ach ach ach ach

NETS

Net: At least to some extent 1711 56 199 233 495 728 255 1456 227 410 220 324 156 374 494 966 109 38 41 62 93 77
62% 48% 45% 61% 68% 65% 46% 66% 75% 67% 55% 62% 50% 60% 70% 64% 76% 57% 57% 63% 66% 71%

abf abcf abf abf bcdef cdef ce e bde bdef de

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 29/3

Perceptions of coffee in the workplace
Q3_10. Below is a list of benefits you may or may not have in your office. To what extent, if at all, does the availability of each of the following in your office improve
 your daily work life?
 
Canteen serving prepared hot and cold food
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 685 130 555 481 167 557 128 36 649 335 564 480 619 500 155
25% 20% 26% 28% 30% 29% 16% 12% 26% 31% 29% 28% 28% 29% 18%

a a a b a abef a a a b

To some extent 1026 225 801 675 206 721 305 83 943 406 770 675 871 644 323
37% 34% 38% 39% 37% 37% 37% 27% 38% 38% 39% 39% 39% 37% 38%

a a a a a a

Not at all 551 142 409 327 101 358 193 94 457 166 340 316 405 323 198
20% 22% 19% 19% 18% 18% 24% 31% 19% 16% 17% 18% 18% 18% 24%

a bcdef c a

Don't know 70 14 56 40 10 39 31 9 61 20 41 42 54 30 31
3% 2% 3% 2% 2% 2% 4% 3% 2% 2% 2% 2% 2% 2% 4%

a a

Not applicable 440 147 293 225 69 276 164 86 354 139 260 208 288 257 134
16% 22% 14% 13% 12% 14% 20% 28% 14% 13% 13% 12% 13% 15% 16%

bcd a bcdef e

NETS

Net: At least to some extent 1711 355 1356 1156 373 1278 433 119 1592 741 1334 1155 1490 1144 478
62% 54% 64% 66% 67% 66% 53% 39% 65% 70% 68% 67% 67% 65% 57%

a a a b a ab ab a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 81



Table 30/1

Perceptions of coffee in the workplace
Q4_SUM. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
SUMMARY TABLE
Base: All respondents

NETS

 Total To a great extent To some extent Not at all Don't know
At least to some

extent

Ergonomic office equipment, such as specialist chairs 2772 952 1160 560 100 2112
100% 34% 42% 20% 4% 76%

Canteen serving prepared hot and cold food 2772 880 1139 651 102 2019
100% 32% 41% 23% 4% 73%

Fresh fruit 2772 754 1207 730 81 1961
100% 27% 44% 26% 3% 71%

High quality coffee 2772 799 1090 795 88 1889
100% 29% 39% 29% 3% 68%

Snacks 2772 621 1260 804 87 1881
100% 22% 45% 29% 3% 68%

Free Friday drinks 2772 817 1020 829 106 1837
100% 29% 37% 30% 4% 66%

High quality tea 2772 668 1058 936 110 1726
100% 24% 38% 34% 4% 62%

Birthday cake on your birthday 2772 676 1017 976 103 1693
100% 24% 37% 35% 4% 61%

Vending machines 2772 481 1010 1169 112 1491
100% 17% 36% 42% 4% 54%

Games, such as table football 2772 498 923 1224 127 1421
100% 18% 33% 44% 5% 51%
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Table 31/1

Perceptions of coffee in the workplace
Q4_1. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Fresh fruit
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 754 192 94 46 31 35 44 50 23 25 30 35 69 80 540 115 250 316 188
27% 36% 24% 26% 23% 21% 24% 19% 26% 20% 29% 35% 27% 32% 26% 33% 24% 28% 31%

bcdefgiln g bdegi g begi g bdegin a

To some extent 1207 235 177 80 65 68 73 129 31 60 40 32 110 107 918 139 416 517 274
44% 44% 44% 44% 48% 41% 41% 49% 36% 49% 39% 32% 44% 42% 44% 39% 40% 45% 46%

k k k k hko k k k a a

Not at all 730 101 115 50 38 58 56 70 30 33 27 31 63 58 551 89 327 280 123
26% 19% 29% 28% 28% 35% 31% 27% 34% 27% 26% 31% 25% 23% 27% 25% 32% 25% 21%

a a a almno a a am a a a a a bc

Don't know 81 9 12 4 1 4 7 12 3 4 6 2 10 7 56 9 43 25 13
3% 2% 3% 2% 1% 2% 4% 5% 3% 3% 6% 2% 4% 3% 3% 3% 4% 2% 2%

ad ad bc

NETS

Net: At least to some extent 1961 427 271 126 96 103 117 179 54 85 70 67 179 187 1458 254 666 833 462
71% 80% 68% 70% 71% 62% 65% 69% 62% 70% 68% 67% 71% 74% 71% 72% 64% 73% 77%

bcdefghijklno efh e e a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 31/2

Perceptions of coffee in the workplace
Q4_1. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Fresh fruit
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 754 33 99 114 222 286 132 622 91 164 125 134 66 174 231 412 54 23 17 33 29 35
27% 28% 23% 30% 31% 26% 24% 28% 30% 27% 31% 25% 21% 28% 33% 27% 38% 34% 24% 33% 21% 32%

bf bef bf e e e bg beg g g g

To some extent 1207 47 198 145 328 489 245 962 151 279 166 238 130 243 314 658 57 27 36 37 73 41
44% 40% 45% 38% 45% 44% 44% 43% 50% 46% 42% 45% 42% 39% 44% 44% 40% 40% 50% 37% 52% 38%

c c c cef f f cfh

Not at all 730 33 125 110 150 312 158 572 55 147 101 138 107 182 155 392 31 16 16 24 34 28
26% 28% 28% 29% 21% 28% 28% 26% 18% 24% 25% 26% 34% 29% 22% 26% 22% 24% 22% 24% 24% 26%

d d d d d a a a abcd ab a

Don't know 81 4 17 11 23 26 21 60 4 20 8 16 10 23 10 47 2 1 3 5 4 4
3% 3% 4% 3% 3% 2% 4% 3% 1% 3% 2% 3% 3% 4% 1% 3% 1% 1% 4% 5% 3% 4%

a a a

NETS

Net: At least to some extent 1961 80 297 259 550 775 377 1584 242 443 291 372 196 417 545 1070 111 50 53 70 102 76
71% 68% 68% 68% 76% 70% 68% 71% 80% 73% 73% 71% 63% 67% 77% 71% 77% 75% 74% 71% 73% 70%

bcefg bcdef ef e e b

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 31/3

Perceptions of coffee in the workplace
Q4_1. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Fresh fruit
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 754 152 602 506 189 605 149 41 713 352 611 540 672 532 183
27% 23% 28% 29% 34% 31% 18% 13% 29% 33% 31% 31% 30% 30% 22%

a a abc b a ab a a a b

To some extent 1207 270 937 789 250 853 354 111 1096 450 870 800 998 796 347
44% 41% 44% 45% 45% 44% 43% 36% 44% 42% 44% 46% 45% 45% 41%

a a ac a b

Not at all 730 213 517 414 106 451 279 134 596 239 450 347 516 388 283
26% 32% 24% 24% 19% 23% 34% 44% 24% 22% 23% 20% 23% 22% 34%

bcd d d a bcdef e e a

Don't know 81 23 58 39 8 42 39 22 59 25 44 34 51 38 28
3% 3% 3% 2% 1% 2% 5% 7% 2% 2% 2% 2% 2% 2% 3%

d a bcdef

NETS

Net: At least to some extent 1961 422 1539 1295 439 1458 503 152 1809 802 1481 1340 1670 1328 530
71% 64% 73% 74% 79% 75% 61% 49% 73% 75% 75% 78% 75% 76% 63%

a a abc b a a a abdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 32/1

Perceptions of coffee in the workplace
Q4_2. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Snacks
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 621 165 77 31 28 28 37 54 19 34 19 22 51 56 473 78 192 266 163
22% 31% 19% 17% 21% 17% 21% 21% 22% 28% 18% 22% 20% 22% 23% 22% 19% 23% 27%

bcdefgjlmno bce a a

To some extent 1260 245 175 90 55 74 80 125 39 51 45 43 110 128 934 171 456 538 266
45% 46% 44% 50% 41% 45% 44% 48% 45% 42% 44% 43% 44% 51% 45% 49% 44% 47% 44%

Not at all 804 116 130 53 49 60 58 69 27 34 36 28 83 61 596 89 345 304 155
29% 22% 33% 29% 36% 36% 32% 26% 31% 28% 35% 28% 33% 24% 29% 25% 33% 27% 26%

amo a agmo agmno a am amo a bc

Don't know 87 11 16 6 3 3 5 13 2 3 3 7 8 7 62 14 43 30 14
3% 2% 4% 3% 2% 2% 3% 5% 2% 2% 3% 7% 3% 3% 3% 4% 4% 3% 2%

a aen

NETS

Net: At least to some extent 1881 410 252 121 83 102 117 179 58 85 64 65 161 184 1407 249 648 804 429
68% 76% 63% 67% 61% 62% 65% 69% 67% 70% 62% 65% 64% 73% 68% 71% 63% 71% 72%

bcdefgjkln bdejl be a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 32/2

Perceptions of coffee in the workplace
Q4_2. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Snacks
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 621 23 97 101 189 211 120 501 86 123 104 100 64 144 198 330 35 12 17 22 30 31
22% 20% 22% 27% 26% 19% 22% 23% 29% 20% 26% 19% 20% 23% 28% 22% 24% 18% 24% 22% 21% 29%

e e e bde bd b

To some extent 1260 54 181 151 346 528 235 1025 151 304 180 242 122 261 317 703 74 33 32 40 69 49
45% 46% 41% 40% 48% 47% 42% 46% 50% 50% 45% 46% 39% 42% 45% 47% 51% 49% 44% 40% 49% 45%

bcf bcf c ef ef e

Not at all 804 35 144 112 170 343 179 625 60 164 102 166 117 195 177 429 32 18 21 35 35 26
29% 30% 33% 29% 24% 31% 32% 28% 20% 27% 26% 32% 37% 31% 25% 28% 22% 27% 29% 35% 25% 24%

d d d d d a ac abc ac ac

Don't know 87 5 17 16 18 31 22 65 4 19 14 18 10 22 18 47 3 4 2 2 6 2
3% 4% 4% 4% 2% 3% 4% 3% 1% 3% 4% 3% 3% 4% 3% 3% 2% 6% 3% 2% 4% 2%

NETS

Net: At least to some extent 1881 77 278 252 535 739 355 1526 237 427 284 342 186 405 515 1033 109 45 49 62 99 80
68% 66% 63% 66% 74% 66% 64% 69% 79% 70% 71% 65% 59% 65% 73% 68% 76% 67% 68% 63% 71% 74%

bcefg bf bcdef e e f f

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 32/3

Perceptions of coffee in the workplace
Q4_2. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Snacks
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 621 107 514 435 162 511 110 24 597 310 519 451 557 445 143
22% 16% 24% 25% 29% 26% 13% 8% 24% 29% 26% 26% 25% 25% 17%

a a abc b a abf a a a b

To some extent 1260 289 971 817 255 893 367 118 1142 464 905 828 1045 814 375
45% 44% 46% 47% 46% 46% 45% 38% 46% 44% 46% 48% 47% 46% 45%

a a ac a

Not at all 804 238 566 451 126 498 306 148 656 267 506 400 576 450 297
29% 36% 27% 26% 23% 26% 37% 48% 27% 25% 26% 23% 26% 26% 35%

bcd a bcdef e a

Don't know 87 24 63 45 10 49 38 18 69 25 45 42 59 45 26
3% 4% 3% 3% 2% 3% 5% 6% 3% 2% 2% 2% 3% 3% 3%

a bcdef

NETS

Net: At least to some extent 1881 396 1485 1252 417 1404 477 142 1739 774 1424 1279 1602 1259 518
68% 60% 70% 72% 75% 72% 58% 46% 71% 73% 72% 74% 72% 72% 62%

a a ab b a a a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 33/1

Perceptions of coffee in the workplace
Q4_3. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Free Friday drinks
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 817 191 123 45 34 50 51 69 26 39 26 30 66 67 628 97 283 355 179
29% 36% 31% 25% 25% 30% 28% 26% 30% 32% 25% 30% 26% 27% 30% 28% 27% 31% 30%

cdgjlmno a

To some extent 1020 209 147 70 47 58 60 117 31 46 38 30 79 88 785 118 348 435 237
37% 39% 37% 39% 35% 35% 33% 45% 36% 38% 37% 30% 31% 35% 38% 34% 34% 38% 40%

l befklmno l a a

Not at all 829 126 108 55 51 53 63 66 27 33 35 33 88 91 582 124 344 320 165
30% 23% 27% 31% 38% 32% 35% 25% 31% 27% 34% 33% 35% 36% 28% 35% 33% 28% 28%

abgn a ag a a abgn abgn a abgn bc

Don't know 106 11 20 10 3 4 6 9 3 4 4 7 19 6 70 13 61 28 17
4% 2% 5% 6% 2% 2% 3% 3% 3% 3% 4% 7% 8% 2% 3% 4% 6% 2% 3%

a a am adegmno bc

NETS

Net: At least to some extent 1837 400 270 115 81 108 111 186 57 85 64 60 145 155 1413 215 631 790 416
66% 74% 68% 64% 60% 65% 62% 71% 66% 70% 62% 60% 58% 62% 68% 61% 61% 69% 70%

bcdefjklmno l dfklmo l dlmo a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 89



Table 33/2

Perceptions of coffee in the workplace
Q4_3. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Free Friday drinks
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 817 27 107 121 254 308 134 683 96 188 134 143 75 181 244 444 44 19 21 27 45 38
29% 23% 24% 32% 35% 28% 24% 31% 32% 31% 34% 27% 24% 29% 34% 29% 31% 28% 29% 27% 32% 35%

bf abefg bf e e de b

To some extent 1020 40 162 145 264 409 202 818 148 227 144 193 103 205 282 553 51 22 29 28 62 37
37% 34% 37% 38% 37% 37% 36% 37% 49% 37% 36% 37% 33% 33% 40% 37% 35% 33% 40% 28% 44% 34%

bcdef f f

Not at all 829 43 148 100 175 363 191 638 51 174 110 171 121 202 168 455 47 20 17 39 31 29
30% 37% 34% 26% 24% 33% 34% 29% 17% 29% 28% 33% 39% 32% 24% 30% 33% 30% 24% 39% 22% 27%

cd cdg cdg cdg d a a a abc a ag ag aeg

Don't know 106 7 22 14 30 33 29 77 6 21 12 19 14 34 16 57 2 6 5 5 2 4
4% 6% 5% 4% 4% 3% 5% 3% 2% 3% 3% 4% 4% 5% 2% 4% 1% 9% 7% 5% 1% 4%

e e a abcg acg

NETS

Net: At least to some extent 1837 67 269 266 518 717 336 1501 244 415 278 336 178 386 526 997 95 41 50 55 107 75
66% 57% 61% 70% 72% 64% 60% 68% 81% 68% 70% 64% 57% 62% 74% 66% 66% 61% 69% 56% 76% 69%

abef abefg abf bcdef ef ef e bcdf f bdf f

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 33/3

Perceptions of coffee in the workplace
Q4_3. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Free Friday drinks
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 817 165 652 553 185 628 189 57 760 377 641 563 708 550 226
29% 25% 31% 32% 33% 32% 23% 19% 31% 35% 32% 33% 32% 31% 27%

a a a b a abf a a a b

To some extent 1020 242 778 649 223 728 292 96 924 373 733 680 855 678 297
37% 37% 37% 37% 40% 37% 36% 31% 38% 35% 37% 40% 38% 39% 35%

a a ac a

Not at all 829 221 608 485 133 534 295 133 696 281 540 428 603 477 287
30% 34% 29% 28% 24% 27% 36% 43% 28% 26% 27% 25% 27% 27% 34%

bcd d a bcdef e a

Don't know 106 30 76 61 12 61 45 22 84 35 61 50 71 49 31
4% 5% 4% 3% 2% 3% 5% 7% 3% 3% 3% 3% 3% 3% 4%

d a bcdef

NETS

Net: At least to some extent 1837 407 1430 1202 408 1356 481 153 1684 750 1374 1243 1563 1228 523
66% 62% 68% 69% 74% 70% 59% 50% 68% 70% 70% 72% 70% 70% 62%

a a abc b a a a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 34/1

Perceptions of coffee in the workplace
Q4_4. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
High quality coffee
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 799 201 109 39 34 35 33 64 29 36 28 31 78 82 580 113 240 326 233
29% 37% 27% 22% 25% 21% 18% 25% 33% 30% 27% 31% 31% 33% 28% 32% 23% 29% 39%

bcdefgjn f cef f f cef cefg f cefg a ab

To some extent 1090 222 149 83 57 66 72 99 32 49 32 37 88 104 829 141 387 466 237
39% 41% 37% 46% 42% 40% 40% 38% 37% 40% 31% 37% 35% 41% 40% 40% 37% 41% 40%

bjl

Not at all 795 103 131 52 40 58 69 87 23 34 40 27 73 58 597 85 361 323 111
29% 19% 33% 29% 30% 35% 38% 33% 26% 28% 39% 27% 29% 23% 29% 24% 35% 28% 19%

amo a a amo almno amo a amno a am bc c

Don't know 88 11 9 6 4 6 6 11 3 3 3 5 13 8 59 13 48 23 17
3% 2% 2% 3% 3% 4% 3% 4% 3% 2% 3% 5% 5% 3% 3% 4% 5% 2% 3%

abn b

NETS

Net: At least to some extent 1889 423 258 122 91 101 105 163 61 85 60 68 166 186 1409 254 627 792 470
68% 79% 65% 68% 67% 61% 58% 62% 70% 70% 58% 68% 66% 74% 68% 72% 61% 70% 79%

bcdefgijklno f befgj fj befgj a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 34/2

Perceptions of coffee in the workplace
Q4_4. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
High quality coffee
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 799 27 121 106 254 291 148 651 109 168 132 142 81 167 253 448 53 18 27 37 37 36
29% 23% 28% 28% 35% 26% 27% 29% 36% 28% 33% 27% 26% 27% 36% 30% 37% 27% 38% 37% 26% 33%

abcefg bdef def bg

To some extent 1090 49 173 151 278 439 222 868 109 286 149 208 105 233 283 594 56 30 25 30 59 37
39% 42% 39% 40% 38% 39% 40% 39% 36% 47% 37% 40% 34% 37% 40% 39% 39% 45% 35% 30% 42% 34%

acdef

Not at all 795 37 129 111 167 351 166 629 78 139 108 154 114 202 160 418 30 16 17 28 41 32
29% 32% 29% 29% 23% 32% 30% 28% 26% 23% 27% 29% 36% 32% 23% 28% 21% 24% 24% 28% 29% 30%

d d d d d d b abcd ab a

Don't know 88 4 16 12 24 32 20 68 5 17 11 22 13 20 14 49 5 3 3 4 3 3
3% 3% 4% 3% 3% 3% 4% 3% 2% 3% 3% 4% 4% 3% 2% 3% 3% 4% 4% 4% 2% 3%

a

NETS

Net: At least to some extent 1889 76 294 257 532 730 370 1519 218 454 281 350 186 400 536 1042 109 48 52 67 96 73
68% 65% 67% 68% 74% 66% 67% 69% 72% 74% 70% 67% 59% 64% 75% 69% 76% 72% 72% 68% 69% 68%

bcefg ef def ef e b

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 34/3

Perceptions of coffee in the workplace
Q4_4. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
High quality coffee
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 799 74 725 622 253 675 124 26 773 427 686 607 727 577 180
29% 11% 34% 36% 46% 35% 15% 8% 31% 40% 35% 35% 32% 33% 21%

a a abc b a abdef ab ab a b

To some extent 1090 195 895 746 219 766 324 70 1020 398 804 737 941 714 310
39% 30% 42% 43% 40% 39% 39% 23% 41% 37% 41% 43% 42% 41% 37%

a a a ac a a ac ac

Not at all 795 359 436 340 76 464 331 185 610 217 446 342 518 426 318
29% 55% 21% 19% 14% 24% 40% 60% 25% 20% 23% 20% 23% 24% 38%

bcd d d a bcdef ce e e a

Don't know 88 30 58 40 5 46 42 27 61 24 39 35 51 37 33
3% 5% 3% 2% 1% 2% 5% 9% 2% 2% 2% 2% 2% 2% 4%

bcd d d a bcdef a

NETS

Net: At least to some extent 1889 269 1620 1368 472 1441 448 96 1793 825 1490 1344 1668 1291 490
68% 41% 77% 78% 85% 74% 55% 31% 73% 77% 75% 78% 75% 74% 58%

a a abc b a ab ab abf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 35/1

Perceptions of coffee in the workplace
Q4_5. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
High quality tea
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 668 182 92 36 29 34 26 49 24 26 20 21 58 71 498 92 197 277 194
24% 34% 23% 20% 21% 21% 14% 19% 28% 21% 19% 21% 23% 28% 24% 26% 19% 24% 32%

bcdefgijklno f f f fg f fg a ab

To some extent 1058 209 140 78 53 59 69 105 26 49 38 43 95 94 788 137 355 464 239
38% 39% 35% 43% 39% 36% 38% 40% 30% 40% 37% 43% 38% 37% 38% 39% 34% 41% 40%

h a a

Not at all 936 132 154 57 46 65 75 93 34 44 39 31 86 80 700 111 422 369 145
34% 25% 39% 32% 34% 39% 42% 36% 39% 36% 38% 31% 34% 32% 34% 32% 41% 32% 24%

ao a a acmno a a a a a a a a bc c

Don't know 110 14 12 9 7 7 10 14 3 3 6 5 13 7 79 12 62 28 20
4% 3% 3% 5% 5% 4% 6% 5% 3% 2% 6% 5% 5% 3% 4% 3% 6% 2% 3%

a bc

NETS

Net: At least to some extent 1726 391 232 114 82 93 95 154 50 75 58 64 153 165 1286 229 552 741 433
62% 73% 58% 63% 61% 56% 53% 59% 57% 61% 56% 64% 61% 65% 62% 65% 53% 65% 72%

bcdefghijlmno f f f f a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 35/2

Perceptions of coffee in the workplace
Q4_5. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
High quality tea
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 668 36 105 99 203 225 141 527 92 147 119 104 68 138 223 352 40 13 18 27 31 27
24% 31% 24% 26% 28% 20% 25% 24% 31% 24% 30% 20% 22% 22% 31% 23% 28% 19% 25% 27% 22% 25%

e e eg e e bdef bdef bdg

To some extent 1058 39 163 142 290 424 202 856 117 260 135 212 108 226 278 589 54 32 29 34 55 42
38% 33% 37% 37% 40% 38% 36% 39% 39% 43% 34% 40% 35% 36% 39% 39% 38% 48% 40% 34% 39% 39%

cef c

Not at all 936 35 149 122 202 428 184 752 86 186 126 185 122 231 191 506 46 19 21 35 48 33
34% 30% 34% 32% 28% 38% 33% 34% 29% 30% 32% 35% 39% 37% 27% 34% 32% 28% 29% 35% 34% 31%

d cdfg d d abc ab a

Don't know 110 7 22 17 28 36 29 81 6 17 20 25 15 27 18 62 4 3 4 3 6 6
4% 6% 5% 4% 4% 3% 5% 4% 2% 3% 5% 5% 5% 4% 3% 4% 3% 4% 6% 3% 4% 6%

e a a

NETS

Net: At least to some extent 1726 75 268 241 493 649 343 1383 209 407 254 316 176 364 501 941 94 45 47 61 86 69
62% 64% 61% 63% 68% 58% 62% 62% 69% 67% 64% 60% 56% 59% 71% 62% 65% 67% 65% 62% 61% 64%

befg e def def e bg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 35/3

Perceptions of coffee in the workplace
Q4_5. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
High quality tea
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 668 106 562 475 191 552 116 27 641 348 561 511 604 494 142
24% 16% 27% 27% 35% 28% 14% 9% 26% 33% 28% 30% 27% 28% 17%

a a abc b a abdf a ab a b

To some extent 1058 215 843 709 230 773 285 83 975 398 783 733 905 694 303
38% 33% 40% 41% 42% 40% 35% 27% 40% 37% 40% 43% 40% 40% 36%

a a a b a a a ac a

Not at all 936 303 633 508 119 569 367 171 765 289 570 428 659 512 365
34% 46% 30% 29% 22% 29% 45% 56% 31% 27% 29% 25% 29% 29% 43%

bcd d d a bcdef ce e e a

Don't know 110 34 76 56 13 57 53 27 83 31 61 49 69 54 31
4% 5% 4% 3% 2% 3% 6% 9% 3% 3% 3% 3% 3% 3% 4%

cd a bcdef

NETS

Net: At least to some extent 1726 321 1405 1184 421 1325 401 110 1616 746 1344 1244 1509 1188 445
62% 49% 66% 68% 76% 68% 49% 36% 66% 70% 68% 72% 67% 68% 53%

a a abc b a ab a abdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 36/1

Perceptions of coffee in the workplace
Q4_6. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Games, such as table football
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 498 140 56 29 24 28 38 47 11 21 18 15 35 36 394 51 142 222 134
18% 26% 14% 16% 18% 17% 21% 18% 13% 17% 17% 15% 14% 14% 19% 14% 14% 20% 22%

bcdeghiklmno bl blo a a

To some extent 923 209 132 62 38 51 56 91 30 34 35 31 67 87 703 118 299 406 218
33% 39% 33% 34% 28% 31% 31% 35% 34% 28% 34% 31% 27% 35% 34% 34% 29% 36% 36%

diln l l a a

Not at all 1224 172 193 79 69 78 78 109 41 59 44 48 134 120 878 168 520 474 230
44% 32% 48% 44% 51% 47% 43% 42% 47% 48% 43% 48% 53% 48% 43% 48% 50% 42% 38%

an a a a a a a a a a afgn a a a bc

Don't know 127 16 17 10 4 8 8 14 5 8 6 6 16 9 90 15 75 36 16
5% 3% 4% 6% 3% 5% 4% 5% 6% 7% 6% 6% 6% 4% 4% 4% 7% 3% 3%

a bc

NETS

Net: At least to some extent 1421 349 188 91 62 79 94 138 41 55 53 46 102 123 1097 169 441 628 352
51% 65% 47% 51% 46% 48% 52% 53% 47% 45% 51% 46% 40% 49% 53% 48% 43% 55% 59%

bcdefghijklmno l l l bl a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 98



Table 36/2

Perceptions of coffee in the workplace
Q4_6. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Games, such as table football
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 498 8 57 75 168 190 65 433 72 136 87 83 44 76 172 279 29 8 9 18 32 29
18% 7% 13% 20% 23% 17% 12% 20% 24% 22% 22% 16% 14% 12% 24% 18% 20% 12% 13% 18% 23% 27%

abf abefg abf abf def def def bde bde

To some extent 923 31 134 131 265 362 165 758 127 232 136 169 75 184 278 512 59 22 21 29 56 42
33% 26% 31% 34% 37% 33% 30% 34% 42% 38% 34% 32% 24% 30% 39% 34% 41% 33% 29% 29% 40% 39%

abf f cdef def e e b

Not at all 1224 67 224 157 257 519 291 933 97 217 164 254 182 310 239 653 54 32 37 49 49 32
44% 57% 51% 41% 36% 47% 52% 42% 32% 36% 41% 48% 58% 50% 34% 43% 38% 48% 51% 49% 35% 30%

cdeg cdg dg cdeg d a abc abcdf abc ah ah agh agh

Don't know 127 11 24 17 33 42 35 92 5 25 13 20 12 52 21 65 2 5 5 3 3 5
5% 9% 5% 4% 5% 4% 6% 4% 2% 4% 3% 4% 4% 8% 3% 4% 1% 7% 7% 3% 2% 5%

cdeg eg abcde c c

NETS

Net: At least to some extent 1421 39 191 206 433 552 230 1191 199 368 223 252 119 260 450 791 88 30 30 47 88 71
51% 33% 44% 54% 60% 50% 41% 54% 66% 60% 56% 48% 38% 42% 63% 52% 61% 45% 42% 47% 63% 66%

a abf abefg abf abef cdef def def ef bdef bdef bdef bdef

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 36/3

Perceptions of coffee in the workplace
Q4_6. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Games, such as table football
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 498 93 405 365 139 386 112 25 473 243 406 373 447 349 134
18% 14% 19% 21% 25% 20% 14% 8% 19% 23% 21% 22% 20% 20% 16%

a a abc b a ab a ab a b

To some extent 923 193 730 607 191 664 259 72 851 345 666 644 788 609 267
33% 29% 35% 35% 35% 34% 32% 23% 35% 32% 34% 37% 35% 35% 32%

a a a a a acd a

Not at all 1224 337 887 709 207 823 401 185 1039 436 826 649 919 732 404
44% 51% 42% 41% 37% 42% 49% 60% 42% 41% 42% 38% 41% 42% 48%

bcd a bcdef e e e a

Don't know 127 35 92 67 16 78 49 26 101 42 77 55 83 64 36
5% 5% 4% 4% 3% 4% 6% 8% 4% 4% 4% 3% 4% 4% 4%

d a bcdef

NETS

Net: At least to some extent 1421 286 1135 972 330 1050 371 97 1324 588 1072 1017 1235 958 401
51% 43% 54% 56% 60% 54% 45% 31% 54% 55% 54% 59% 55% 55% 48%

a a ab b a a a abcdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 100



Table 37/1

Perceptions of coffee in the workplace
Q4_7. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Vending machines
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 481 120 59 30 15 25 30 38 11 21 16 22 52 42 349 64 137 196 148
17% 22% 15% 17% 11% 15% 17% 15% 13% 17% 16% 22% 21% 17% 17% 18% 13% 17% 25%

bdeghn d d a ab

To some extent 1010 227 131 58 58 57 54 108 27 39 43 31 87 90 759 121 356 433 221
36% 42% 33% 32% 43% 35% 30% 41% 31% 32% 42% 31% 35% 36% 37% 34% 34% 38% 37%

bcfhiklno bf bf f

Not at all 1169 173 191 87 58 78 86 101 44 58 40 41 100 112 876 153 485 473 211
42% 32% 48% 48% 43% 47% 48% 39% 51% 48% 39% 41% 40% 44% 42% 43% 47% 42% 35%

agln ag a a a a a a a a a bc c

Don't know 112 17 17 5 4 5 10 14 5 4 4 6 13 8 81 14 58 36 18
4% 3% 4% 3% 3% 3% 6% 5% 6% 3% 4% 6% 5% 3% 4% 4% 6% 3% 3%

bc

NETS

Net: At least to some extent 1491 347 190 88 73 82 84 146 38 60 59 53 139 132 1108 185 493 629 369
54% 65% 48% 49% 54% 50% 47% 56% 44% 49% 57% 53% 55% 52% 54% 53% 48% 55% 62%

bcdefghiklmno bh b a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 37/2

Perceptions of coffee in the workplace
Q4_7. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Vending machines
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 481 13 51 73 161 183 64 417 66 125 76 80 52 82 153 273 33 15 14 29 19 29
17% 11% 12% 19% 22% 16% 12% 19% 22% 20% 19% 15% 17% 13% 22% 18% 23% 22% 19% 29% 14% 27%

abf abefg bf abf df df f g g bg bg

To some extent 1010 38 141 120 280 431 179 831 129 240 133 210 90 208 283 549 59 23 21 37 60 34
36% 32% 32% 32% 39% 39% 32% 38% 43% 39% 33% 40% 29% 33% 40% 36% 41% 34% 29% 37% 43% 31%

bcf bcf bcf cef cef cef

Not at all 1169 56 226 166 257 464 282 887 102 220 172 218 161 296 255 628 50 27 33 30 54 42
42% 48% 51% 44% 36% 42% 51% 40% 34% 36% 43% 41% 51% 48% 36% 42% 35% 40% 46% 30% 39% 39%

d cdeg d d cdeg d ab a abcd abd af f

Don't know 112 10 21 21 25 35 31 81 4 25 19 18 10 36 19 59 2 2 4 3 7 3
4% 9% 5% 6% 3% 3% 6% 4% 1% 4% 5% 3% 3% 6% 3% 4% 1% 3% 6% 3% 5% 3%

deg e eg a a a

NETS

Net: At least to some extent 1491 51 192 193 441 614 243 1248 195 365 209 290 142 290 436 822 92 38 35 66 79 63
54% 44% 44% 51% 61% 55% 44% 56% 65% 60% 52% 55% 45% 47% 61% 54% 64% 57% 49% 67% 56% 58%

bf abcefg abf abcf cdef cef ef be be be

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 37/3

Perceptions of coffee in the workplace
Q4_7. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Vending machines
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 481 70 411 358 119 410 71 13 468 273 416 371 452 363 100
17% 11% 19% 20% 22% 21% 9% 4% 19% 26% 21% 22% 20% 21% 12%

a a a b a abdef a ab a b

To some extent 1010 232 778 650 191 736 274 93 917 378 734 688 850 662 299
36% 35% 37% 37% 35% 38% 33% 30% 37% 35% 37% 40% 38% 38% 36%

b a a ac a

Not at all 1169 327 842 679 224 739 430 180 989 383 758 608 861 672 410
42% 50% 40% 39% 41% 38% 52% 58% 40% 36% 38% 35% 38% 38% 49%

bcd a bcdef ce e a

Don't know 112 29 83 61 19 66 46 22 90 32 67 54 74 57 32
4% 4% 4% 3% 3% 3% 6% 7% 4% 3% 3% 3% 3% 3% 4%

a bcdef

NETS

Net: At least to some extent 1491 302 1189 1008 310 1146 345 106 1385 651 1150 1059 1302 1025 399
54% 46% 56% 58% 56% 59% 42% 34% 56% 61% 58% 62% 58% 58% 47%

a a a b a ab a abdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 38/1

Perceptions of coffee in the workplace
Q4_8. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 952 230 129 50 36 48 57 83 25 42 32 37 82 101 700 138 300 417 235
34% 43% 32% 28% 27% 29% 32% 32% 29% 34% 31% 37% 33% 40% 34% 39% 29% 37% 39%

bcdefghjln bcde cde a a

To some extent 1160 228 175 88 62 71 70 110 37 44 43 33 96 103 885 136 428 476 256
42% 42% 44% 49% 46% 43% 39% 42% 43% 36% 42% 33% 38% 41% 43% 39% 41% 42% 43%

k iklo k

Not at all 560 66 80 37 34 40 45 56 21 29 21 26 63 42 408 68 257 208 95
20% 12% 20% 21% 25% 24% 25% 21% 24% 24% 20% 26% 25% 17% 20% 19% 25% 18% 16%

a a am a am a a a a am am a a bc

Don't know 100 13 14 5 3 6 8 12 4 7 7 4 11 6 72 10 51 37 12
4% 2% 4% 3% 2% 4% 4% 5% 5% 6% 7% 4% 4% 2% 3% 3% 5% 3% 2%

am bc

NETS

Net: At least to some extent 2112 458 304 138 98 119 127 193 62 86 75 70 178 204 1585 274 728 893 491
76% 85% 76% 77% 73% 72% 71% 74% 71% 70% 73% 70% 71% 81% 77% 78% 70% 78% 82%

bcdefghijklno efikl l l a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 38/2

Perceptions of coffee in the workplace
Q4_8. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 952 38 151 137 268 358 189 763 114 222 162 188 101 165 282 528 66 24 25 34 53 41
34% 32% 34% 36% 37% 32% 34% 34% 38% 36% 41% 36% 32% 27% 40% 35% 46% 36% 35% 34% 38% 38%

e f f ef f b b

To some extent 1160 38 179 150 317 476 217 943 135 283 159 220 118 245 310 628 53 26 21 42 55 39
42% 32% 41% 39% 44% 43% 39% 43% 45% 46% 40% 42% 38% 39% 44% 42% 37% 39% 29% 42% 39% 36%

a a a cef e e

Not at all 560 33 90 77 117 243 123 437 51 88 64 101 84 172 102 304 22 14 22 20 29 24
20% 28% 21% 20% 16% 22% 22% 20% 17% 14% 16% 19% 27% 28% 14% 20% 15% 21% 31% 20% 21% 22%

dg d d d b abcd abcd a abc a

Don't know 100 8 19 16 21 36 27 73 1 17 15 17 10 40 16 49 3 3 4 3 3 4
4% 7% 4% 4% 3% 3% 5% 3% * 3% 4% 3% 3% 6% 2% 3% 2% 4% 6% 3% 2% 4%

deg a a a a abde

NETS

Net: At least to some extent 2112 76 330 287 585 834 406 1706 249 505 321 408 219 410 592 1156 119 50 46 76 108 80
76% 65% 75% 76% 81% 75% 73% 77% 83% 83% 80% 78% 70% 66% 83% 77% 83% 75% 64% 77% 77% 74%

a a abcefg a af ef def ef ef beh e e e

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 38/3

Perceptions of coffee in the workplace
Q4_8. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 952 198 754 631 224 756 196 60 892 446 762 654 835 675 234
34% 30% 36% 36% 41% 39% 24% 19% 36% 42% 39% 38% 37% 38% 28%

a a ab b a abef a a a b

To some extent 1160 275 885 747 242 830 330 121 1039 407 811 753 951 753 340
42% 42% 42% 43% 44% 43% 40% 39% 42% 38% 41% 44% 43% 43% 40%

c c c

Not at all 560 158 402 317 75 306 254 102 458 180 344 272 390 276 242
20% 24% 19% 18% 14% 16% 31% 33% 19% 17% 17% 16% 17% 16% 29%

bcd d d a bcdef e a

Don't know 100 27 73 53 12 59 41 25 75 33 58 42 61 50 25
4% 4% 3% 3% 2% 3% 5% 8% 3% 3% 3% 2% 3% 3% 3%

a bcdef

NETS

Net: At least to some extent 2112 473 1639 1378 466 1586 526 181 1931 853 1573 1407 1786 1428 574
76% 72% 78% 79% 84% 81% 64% 59% 78% 80% 80% 82% 80% 81% 68%

a a abc b a a a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 39/1

Perceptions of coffee in the workplace
Q4_9. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Birthday cake on your birthday
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 676 178 90 38 29 41 40 58 17 28 23 28 51 55 519 83 207 288 181
24% 33% 23% 21% 21% 25% 22% 22% 20% 23% 22% 28% 20% 22% 25% 24% 20% 25% 30%

bcdefghijlmno a ab

To some extent 1017 194 139 76 53 62 66 111 33 50 42 29 86 76 784 105 355 434 228
37% 36% 35% 42% 39% 38% 37% 43% 38% 41% 41% 29% 34% 30% 38% 30% 34% 38% 38%

kmo o bkmo mo o mo

Not at all 976 148 155 55 50 56 64 79 33 41 35 41 108 111 681 152 415 386 175
35% 28% 39% 31% 37% 34% 36% 30% 38% 34% 34% 41% 43% 44% 33% 43% 40% 34% 29%

agn a a a a acgn acegn a acegn bc c

Don't know 103 17 14 11 3 6 10 13 4 3 3 2 7 10 81 12 59 30 14
4% 3% 4% 6% 2% 4% 6% 5% 5% 2% 3% 2% 3% 4% 4% 3% 6% 3% 2%

bc

NETS

Net: At least to some extent 1693 372 229 114 82 103 106 169 50 78 65 57 137 131 1303 188 562 722 409
61% 69% 58% 63% 61% 62% 59% 65% 57% 64% 63% 57% 54% 52% 63% 53% 54% 63% 68%

bfhklmno mo m lmo mo blmo a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 39/2

Perceptions of coffee in the workplace
Q4_9. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Birthday cake on your birthday
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 676 20 100 104 201 251 120 556 87 142 113 124 66 144 221 361 38 17 19 21 28 33
24% 17% 23% 27% 28% 23% 22% 25% 29% 23% 28% 24% 21% 23% 31% 24% 26% 25% 26% 21% 20% 31%

af aef e e bfg

To some extent 1017 37 151 149 303 377 188 829 136 236 143 175 110 217 259 578 46 24 24 37 65 37
37% 32% 34% 39% 42% 34% 34% 37% 45% 39% 36% 33% 35% 35% 36% 38% 32% 36% 33% 37% 46% 34%

abefg e cdef ac

Not at all 976 54 165 112 198 447 219 757 70 214 133 206 129 224 212 514 57 25 29 39 42 31
35% 46% 38% 29% 27% 40% 39% 34% 23% 35% 33% 39% 41% 36% 30% 34% 40% 37% 40% 39% 30% 29%

cdg cd cdg cdg d a a a ac a a a

Don't know 103 6 23 15 21 38 29 74 8 18 11 21 8 37 18 56 3 1 - 2 5 7
4% 5% 5% 4% 3% 3% 5% 3% 3% 3% 3% 4% 3% 6% 3% 4% 2% 1% - 2% 4% 6%

d dg abce ae

NETS

Net: At least to some extent 1693 57 251 253 504 628 308 1385 223 378 256 299 176 361 480 939 84 41 43 58 93 70
61% 49% 57% 67% 70% 56% 55% 63% 74% 62% 64% 57% 56% 58% 68% 62% 58% 61% 60% 59% 66% 65%

abef abefg abef bcdef de bc

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 39/3

Perceptions of coffee in the workplace
Q4_9. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Birthday cake on your birthday
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 676 133 543 452 180 537 139 30 646 327 548 489 607 482 171
24% 20% 26% 26% 33% 28% 17% 10% 26% 31% 28% 28% 27% 27% 20%

a a abc b a abf a a a b

To some extent 1017 223 794 672 202 734 283 93 924 378 733 691 849 649 296
37% 34% 38% 38% 37% 38% 34% 30% 38% 35% 37% 40% 38% 37% 35%

a a a ac a

Not at all 976 268 708 573 157 612 364 161 815 331 638 497 712 564 348
35% 41% 33% 33% 28% 31% 44% 52% 33% 31% 32% 29% 32% 32% 41%

bcd d a bcdef e e e a

Don't know 103 34 69 51 14 68 35 24 79 30 56 44 69 59 26
4% 5% 3% 3% 3% 3% 4% 8% 3% 3% 3% 3% 3% 3% 3%

bcd bcdef

NETS

Net: At least to some extent 1693 356 1337 1124 382 1271 422 123 1570 705 1281 1180 1456 1131 467
61% 54% 63% 64% 69% 65% 51% 40% 64% 66% 65% 69% 65% 64% 56%

a a abc b a a a abdf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 40/1

Perceptions of coffee in the workplace
Q4_10. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Canteen serving prepared hot and cold food
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 880 216 124 55 37 43 51 75 24 34 30 29 64 98 659 127 296 372 212
32% 40% 31% 31% 27% 26% 28% 29% 28% 28% 29% 29% 25% 39% 32% 36% 29% 33% 35%

bcdefghijkln bdefgiln l el a a

To some extent 1139 219 158 83 63 62 69 111 35 55 39 35 111 99 855 134 412 490 237
41% 41% 40% 46% 47% 38% 38% 43% 40% 45% 38% 35% 44% 39% 41% 38% 40% 43% 40%

Not at all 651 90 102 34 32 53 54 63 26 31 28 28 65 45 485 73 274 244 133
23% 17% 26% 19% 24% 32% 30% 24% 30% 25% 27% 28% 26% 18% 23% 21% 26% 21% 22%

am acmno acmno a acm a am am am am b

Don't know 102 12 14 8 3 7 6 12 2 2 6 8 12 10 66 18 54 32 16
4% 2% 4% 4% 2% 4% 3% 5% 2% 2% 6% 8% 5% 4% 3% 5% 5% 3% 3%

a adin a bc

NETS

Net: At least to some extent 2019 435 282 138 100 105 120 186 59 89 69 64 175 197 1514 261 708 862 449
73% 81% 71% 77% 74% 64% 67% 71% 68% 73% 67% 64% 69% 78% 73% 74% 68% 76% 75%

befghijklno efk befjkl ek ek a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 40/2

Perceptions of coffee in the workplace
Q4_10. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Canteen serving prepared hot and cold food
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 880 29 115 119 270 347 144 736 108 205 137 154 82 194 274 475 69 16 19 30 49 35
32% 25% 26% 31% 37% 31% 26% 33% 36% 34% 34% 29% 26% 31% 39% 31% 48% 24% 26% 30% 35% 32%

abcefg f bf de e e bde abdefgh

To some extent 1139 39 154 147 298 501 193 946 132 275 142 222 117 251 291 642 53 31 30 43 60 47
41% 33% 35% 39% 41% 45% 35% 43% 44% 45% 36% 42% 37% 40% 41% 43% 37% 46% 42% 43% 43% 44%

bf abcf abf c ce c

Not at all 651 42 149 94 131 235 191 460 57 108 106 133 100 147 129 339 19 16 20 24 30 24
23% 36% 34% 25% 18% 21% 34% 21% 19% 18% 27% 25% 32% 24% 18% 22% 13% 24% 28% 24% 21% 22%

cdeg cdeg d cdeg ab ab abdf b ac ac c

Don't know 102 7 21 20 24 30 28 74 4 22 15 17 14 30 16 53 3 4 3 2 1 2
4% 6% 5% 5% 3% 3% 5% 3% 1% 4% 4% 3% 4% 5% 2% 4% 2% 6% 4% 2% 1% 2%

e e e e a a g

NETS

Net: At least to some extent 2019 68 269 266 568 848 337 1682 240 480 279 376 199 445 565 1117 122 47 49 73 109 82
73% 58% 61% 70% 79% 76% 61% 76% 80% 79% 70% 71% 64% 72% 80% 74% 85% 70% 68% 74% 78% 76%

abf abcf abcf abcf cdef cdef e e be bdef

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 40/3

Perceptions of coffee in the workplace
Q4_10. To what extent, if at all, would the availability of each of the following in your office encourage you to recommend it as a good place to work?
 
Canteen serving prepared hot and cold food
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 880 181 699 594 203 705 175 52 828 419 705 613 779 635 201
32% 28% 33% 34% 37% 36% 21% 17% 34% 39% 36% 36% 35% 36% 24%

a a a b a abdf a a a b

To some extent 1139 270 869 723 235 791 348 112 1027 399 804 722 942 702 375
41% 41% 41% 41% 42% 41% 42% 36% 42% 37% 41% 42% 42% 40% 45%

c c c a

Not at all 651 184 467 369 101 399 252 124 527 215 409 334 450 364 238
23% 28% 22% 21% 18% 20% 31% 40% 21% 20% 21% 19% 20% 21% 28%

bcd a bcdef a

Don't know 102 23 79 62 14 56 46 20 82 33 57 52 66 53 27
4% 3% 4% 4% 3% 3% 6% 6% 3% 3% 3% 3% 3% 3% 3%

a bcdef

NETS

Net: At least to some extent 2019 451 1568 1317 438 1496 523 164 1855 818 1509 1335 1721 1337 576
73% 69% 74% 75% 79% 77% 64% 53% 75% 77% 76% 78% 77% 76% 68%

a a ab b a a a a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 41/1

Perceptions of coffee in the workplace
Q5_SUM. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
SUMMARY TABLE
Base: All respondents

NETS

 Total To a great extent To some extent Not at all Don't know
At least to some

extent

Ergonomic office equipment, such as specialist chairs 2772 1361 985 345 81 2346
100% 49% 36% 12% 3% 85%

Fresh fruit 2772 1089 1186 422 75 2275
100% 39% 43% 15% 3% 82%

Canteen serving prepared hot and cold food 2772 958 1144 569 101 2102
100% 35% 41% 21% 4% 76%

High quality coffee 2772 896 1187 596 93 2083
100% 32% 43% 22% 3% 75%

Snacks 2772 680 1343 654 95 2023
100% 25% 48% 24% 3% 73%

High quality tea 2772 791 1210 670 101 2001
100% 29% 44% 24% 4% 72%

Birthday cake on your birthday 2772 836 1132 685 119 1968
100% 30% 41% 25% 4% 71%

Free Friday drinks 2772 816 1073 753 130 1889
100% 29% 39% 27% 5% 68%

Vending machines 2772 499 1136 1014 123 1635
100% 18% 41% 37% 4% 59%

Games, such as table football 2772 524 1051 1046 151 1575
100% 19% 38% 38% 5% 57%
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Table 42/1

Perceptions of coffee in the workplace
Q5_1. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Fresh fruit
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 1089 251 163 71 49 51 62 93 30 44 39 42 93 101 814 143 391 466 232
39% 47% 41% 39% 36% 31% 34% 36% 34% 36% 38% 42% 37% 40% 39% 41% 38% 41% 39%

defghiln e e e

To some extent 1186 212 165 85 59 73 82 125 35 58 38 36 115 103 894 139 441 485 260
43% 39% 41% 47% 44% 44% 46% 48% 40% 48% 37% 36% 46% 41% 43% 39% 43% 43% 43%

ako

Not at all 422 66 61 18 22 35 31 37 18 17 23 16 35 43 305 59 165 165 92
15% 12% 15% 10% 16% 21% 17% 14% 21% 14% 22% 16% 14% 17% 15% 17% 16% 14% 15%

acn c ac acn c c

Don't know 75 8 9 6 5 6 5 6 4 3 3 6 9 5 52 11 39 22 14
3% 1% 2% 3% 4% 4% 3% 2% 5% 2% 3% 6% 4% 2% 3% 3% 4% 2% 2%

an b

NETS

Net: At least to some extent 2275 463 328 156 108 124 144 218 65 102 77 78 208 204 1708 282 832 951 492
82% 86% 82% 87% 80% 75% 80% 84% 75% 84% 75% 78% 83% 81% 83% 80% 80% 84% 82%

efhjko e ehj e ej a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 42/2

Perceptions of coffee in the workplace
Q5_1. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Fresh fruit
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 1089 46 152 151 288 452 198 891 114 244 166 201 113 251 324 585 65 27 26 42 49 44
39% 39% 35% 40% 40% 41% 36% 40% 38% 40% 42% 38% 36% 40% 46% 39% 45% 40% 36% 42% 35% 41%

bf bf bg

To some extent 1186 45 186 157 323 475 231 955 144 269 160 237 134 242 279 662 58 28 35 40 72 45
43% 38% 42% 41% 45% 43% 42% 43% 48% 44% 40% 45% 43% 39% 39% 44% 40% 42% 49% 40% 51% 42%

cf f a a

Not at all 422 24 85 60 91 162 109 313 36 84 61 81 56 104 97 223 19 10 9 14 17 17
15% 21% 19% 16% 13% 15% 20% 14% 12% 14% 15% 15% 18% 17% 14% 15% 13% 15% 13% 14% 12% 16%

d deg deg a

Don't know 75 2 16 12 21 24 18 57 7 13 13 7 10 25 10 39 2 2 2 3 2 2
3% 2% 4% 3% 3% 2% 3% 3% 2% 2% 3% 1% 3% 4% 1% 3% 1% 3% 3% 3% 1% 2%

d d

NETS

Net: At least to some extent 2275 91 338 308 611 927 429 1846 258 513 326 438 247 493 603 1247 123 55 61 82 121 89
82% 78% 77% 81% 85% 83% 77% 83% 86% 84% 82% 83% 79% 79% 85% 83% 85% 82% 85% 83% 86% 82%

bf bf bf ef f

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 42/3

Perceptions of coffee in the workplace
Q5_1. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Fresh fruit
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 1089 235 854 726 237 833 256 91 998 473 833 726 921 739 297
39% 36% 40% 42% 43% 43% 31% 30% 41% 44% 42% 42% 41% 42% 35%

a a a b a ab a a a b

To some extent 1186 280 906 748 239 815 371 131 1055 419 833 742 962 759 344
43% 43% 43% 43% 43% 42% 45% 43% 43% 39% 42% 43% 43% 43% 41%

c c

Not at all 422 122 300 234 70 260 162 69 353 147 265 217 304 216 179
15% 19% 14% 13% 13% 13% 20% 22% 14% 14% 13% 13% 14% 12% 21%

bcd a bcdef a

Don't know 75 21 54 40 7 43 32 17 58 27 44 36 50 40 21
3% 3% 3% 2% 1% 2% 4% 6% 2% 3% 2% 2% 2% 2% 2%

d a bcdef

NETS

Net: At least to some extent 2275 515 1760 1474 476 1648 627 222 2053 892 1666 1468 1883 1498 641
82% 78% 83% 84% 86% 84% 76% 72% 83% 84% 84% 85% 84% 85% 76%

a a a b a a a a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 43/1

Perceptions of coffee in the workplace
Q5_2. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Snacks
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 680 170 89 31 24 32 39 62 14 34 26 25 60 74 495 99 222 287 171
25% 32% 22% 17% 18% 19% 22% 24% 16% 28% 25% 25% 24% 29% 24% 28% 21% 25% 29%

bcdefghln ch bcdeh c cdeh a a

To some extent 1343 248 190 102 66 85 97 134 39 55 43 52 119 113 1016 165 496 572 275
48% 46% 48% 57% 49% 52% 54% 51% 45% 45% 42% 52% 47% 45% 49% 47% 48% 50% 46%

abijmo

Not at all 654 103 107 39 39 43 38 55 30 28 31 21 60 60 482 81 268 254 132
24% 19% 27% 22% 29% 26% 21% 21% 34% 23% 30% 21% 24% 24% 23% 23% 26% 22% 22%

a a acfgkno a a

Don't know 95 16 12 8 6 5 6 10 4 5 3 2 13 5 72 7 50 25 20
3% 3% 3% 4% 4% 3% 3% 4% 5% 4% 3% 2% 5% 2% 3% 2% 5% 2% 3%

o b

NETS

Net: At least to some extent 2023 418 279 133 90 117 136 196 53 89 69 77 179 187 1511 264 718 859 446
73% 78% 70% 74% 67% 71% 76% 75% 61% 73% 67% 77% 71% 74% 73% 75% 69% 75% 75%

bdhjln h h h h h h h a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 43/2

Perceptions of coffee in the workplace
Q5_2. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Snacks
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 680 19 103 113 204 241 122 558 74 145 122 102 66 171 208 377 48 15 19 29 33 29
25% 16% 23% 30% 28% 22% 22% 25% 25% 24% 31% 19% 21% 27% 29% 25% 33% 22% 26% 29% 24% 27%

abef aef ae bde de b b

To some extent 1343 61 196 166 367 553 257 1086 173 301 183 272 141 273 331 731 60 38 36 38 75 57
48% 52% 45% 44% 51% 50% 46% 49% 57% 49% 46% 52% 45% 44% 47% 48% 42% 57% 50% 38% 54% 53%

bc c bcef f cf cf f

Not at all 654 32 119 85 132 286 151 503 48 146 80 138 97 145 151 356 33 14 15 28 28 19
24% 27% 27% 22% 18% 26% 27% 23% 16% 24% 20% 26% 31% 23% 21% 24% 23% 21% 21% 28% 20% 18%

d dg d dg d a ac abcf a

Don't know 95 5 21 16 20 33 26 69 6 18 15 14 9 33 20 45 3 - 2 4 4 3
3% 4% 5% 4% 3% 3% 5% 3% 2% 3% 4% 3% 3% 5% 3% 3% 2% - 3% 4% 3% 3%

abd

NETS

Net: At least to some extent 2023 80 299 279 571 794 379 1644 247 446 305 374 207 444 539 1108 108 53 55 67 108 86
73% 68% 68% 73% 79% 71% 68% 74% 82% 73% 76% 71% 66% 71% 76% 73% 75% 79% 76% 68% 77% 80%

abcefg bf bdef e e

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 43/3

Perceptions of coffee in the workplace
Q5_2. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Snacks
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 680 117 563 472 175 538 142 35 645 325 554 484 600 472 179
25% 18% 27% 27% 32% 28% 17% 11% 26% 30% 28% 28% 27% 27% 21%

a a abc b a abf a a a b

To some extent 1343 314 1029 866 280 953 390 141 1202 489 966 860 1110 874 391
48% 48% 49% 50% 51% 49% 48% 46% 49% 46% 49% 50% 50% 50% 46%

c c

Not at all 654 198 456 367 91 400 254 109 545 223 402 334 465 357 250
24% 30% 22% 21% 16% 21% 31% 35% 22% 21% 20% 19% 21% 20% 30%

bcd d d a bcdef e a

Don't know 95 29 66 43 7 60 35 23 72 29 53 43 62 51 21
3% 4% 3% 2% 1% 3% 4% 7% 3% 3% 3% 2% 3% 3% 2%

cd d bcdef

NETS

Net: At least to some extent 2023 431 1592 1338 455 1491 532 176 1847 814 1520 1344 1710 1346 570
73% 66% 75% 77% 82% 76% 65% 57% 75% 76% 77% 78% 76% 77% 68%

a a abc b a a a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 44/1

Perceptions of coffee in the workplace
Q5_3. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Free Friday drinks
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 816 190 123 45 34 42 49 81 23 38 24 30 62 75 625 105 266 353 197
29% 35% 31% 25% 25% 25% 27% 31% 26% 31% 23% 30% 25% 30% 30% 30% 26% 31% 33%

cdefjln a a

To some extent 1073 212 153 78 54 63 76 102 36 48 39 29 91 92 822 121 389 455 229
39% 39% 38% 43% 40% 38% 42% 39% 41% 39% 38% 29% 36% 37% 40% 34% 38% 40% 38%

k ko k k

Not at all 753 120 105 47 40 53 48 64 25 31 33 32 78 77 533 109 310 287 156
27% 22% 26% 26% 30% 32% 27% 25% 29% 25% 32% 32% 31% 31% 26% 31% 30% 25% 26%

a a a a a an b

Don't know 130 15 17 10 7 7 7 14 3 5 7 9 21 8 85 17 71 43 16
5% 3% 4% 6% 5% 4% 4% 5% 3% 4% 7% 9% 8% 3% 4% 5% 7% 4% 3%

a amn abmn bc

NETS

Net: At least to some extent 1889 402 276 123 88 105 125 183 59 86 63 59 153 167 1447 226 655 808 426
68% 75% 69% 68% 65% 64% 69% 70% 68% 70% 61% 59% 61% 66% 70% 64% 63% 71% 71%

dejklmno kl kl klo a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 44/2

Perceptions of coffee in the workplace
Q5_3. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Free Friday drinks
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 816 20 112 127 251 306 132 684 97 184 140 138 79 178 254 440 41 21 23 25 44 40
29% 17% 26% 33% 35% 27% 24% 31% 32% 30% 35% 26% 25% 29% 36% 29% 28% 31% 32% 25% 31% 37%

abef abef a abef def bf

To some extent 1073 47 162 149 276 439 209 864 136 243 146 215 109 224 275 585 62 18 30 34 51 41
39% 40% 37% 39% 38% 39% 38% 39% 45% 40% 37% 41% 35% 36% 39% 39% 43% 27% 42% 34% 36% 38%

cef d

Not at all 753 44 143 87 162 317 187 566 59 165 93 151 106 179 160 415 37 24 14 34 40 25
27% 38% 33% 23% 22% 28% 34% 26% 20% 27% 23% 29% 34% 29% 23% 28% 26% 36% 19% 34% 29% 23%

cdeg cdg cd cdeg a a abc a a ae ae

Don't know 130 6 22 17 34 51 28 102 9 18 21 22 19 41 21 69 4 4 5 6 5 2
5% 5% 5% 4% 5% 5% 5% 5% 3% 3% 5% 4% 6% 7% 3% 5% 3% 6% 7% 6% 4% 2%

b ab

NETS

Net: At least to some extent 1889 67 274 276 527 745 341 1548 233 427 286 353 188 402 529 1025 103 39 53 59 95 81
68% 57% 62% 73% 73% 67% 61% 70% 77% 70% 72% 67% 60% 65% 75% 68% 72% 58% 74% 60% 68% 75%

abef abef af abf bdef ef ef e bdf df

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 121



Table 44/3

Perceptions of coffee in the workplace
Q5_3. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Free Friday drinks
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 816 148 668 560 211 621 195 53 763 372 647 563 714 557 226
29% 22% 32% 32% 38% 32% 24% 17% 31% 35% 33% 33% 32% 32% 27%

a a abc b a ab a a a b

To some extent 1073 255 818 680 209 768 305 110 963 389 761 699 881 711 308
39% 39% 39% 39% 38% 39% 37% 36% 39% 36% 39% 41% 39% 41% 37%

c

Not at all 753 209 544 441 119 481 272 116 637 267 494 399 554 417 276
27% 32% 26% 25% 22% 25% 33% 38% 26% 25% 25% 23% 25% 24% 33%

bcd d a bcdef e a

Don't know 130 46 84 67 14 81 49 29 101 38 73 60 88 69 31
5% 7% 4% 4% 3% 4% 6% 9% 4% 4% 4% 3% 4% 4% 4%

bcd a bcdef

NETS

Net: At least to some extent 1889 403 1486 1240 420 1389 500 163 1726 761 1408 1262 1595 1268 534
68% 61% 70% 71% 76% 71% 61% 53% 70% 71% 71% 73% 71% 72% 63%

a a abc b a a a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 45/1

Perceptions of coffee in the workplace
Q5_4. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
High quality coffee
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 896 223 123 56 31 42 45 70 22 39 28 35 80 102 651 137 294 371 231
32% 42% 31% 31% 23% 25% 25% 27% 25% 32% 27% 35% 32% 40% 32% 39% 28% 33% 39%

bcdefghjln d bcdefghjln d bdefghjn a ab

To some extent 1187 232 157 82 61 75 82 118 40 51 45 43 102 99 898 142 425 509 253
43% 43% 39% 46% 45% 45% 46% 45% 46% 42% 44% 43% 40% 39% 43% 40% 41% 45% 42%

Not at all 596 73 105 33 37 41 45 65 23 28 28 18 55 45 450 63 266 227 103
22% 14% 26% 18% 27% 25% 25% 25% 26% 23% 27% 18% 22% 18% 22% 18% 26% 20% 17%

acmno amo a a ao a a amo a a bc

Don't know 93 9 13 9 6 7 8 8 2 4 2 4 15 6 66 10 51 31 11
3% 2% 3% 5% 4% 4% 4% 3% 2% 3% 2% 4% 6% 2% 3% 3% 5% 3% 2%

a a amn bc

NETS

Net: At least to some extent 2083 455 280 138 92 117 127 188 62 90 73 78 182 201 1549 279 719 880 484
75% 85% 70% 77% 68% 71% 71% 72% 71% 74% 71% 78% 72% 80% 75% 79% 69% 77% 81%

bcdefghijlno bdefgl bdefgl a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 45/2

Perceptions of coffee in the workplace
Q5_4. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
High quality coffee
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 896 33 136 131 273 323 169 727 98 195 158 164 82 199 283 494 67 22 29 37 42 40
32% 28% 31% 34% 38% 29% 30% 33% 33% 32% 40% 31% 26% 32% 40% 33% 47% 33% 40% 37% 30% 37%

e abefg e bdef bg bg

To some extent 1187 50 189 164 297 487 239 948 138 282 154 234 132 247 299 632 51 32 23 37 62 47
43% 43% 43% 43% 41% 44% 43% 43% 46% 46% 39% 44% 42% 40% 42% 42% 35% 48% 32% 37% 44% 44%

cf

Not at all 596 31 95 74 129 267 126 470 56 121 69 113 90 147 114 331 23 11 15 20 33 19
22% 26% 22% 19% 18% 24% 23% 21% 19% 20% 17% 21% 29% 24% 16% 22% 16% 16% 21% 20% 24% 18%

d d d abcd c a a

Don't know 93 3 19 11 24 36 22 71 9 12 19 15 9 29 14 52 3 2 5 5 3 2
3% 3% 4% 3% 3% 3% 4% 3% 3% 2% 5% 3% 3% 5% 2% 3% 2% 3% 7% 5% 2% 2%

b b a

NETS

Net: At least to some extent 2083 83 325 295 570 810 408 1675 236 477 312 398 214 446 582 1126 118 54 52 74 104 87
75% 71% 74% 78% 79% 73% 73% 76% 78% 78% 78% 76% 68% 72% 82% 75% 82% 81% 72% 75% 74% 81%

ef ef ef ef e beg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 45/3

Perceptions of coffee in the workplace
Q5_4. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
High quality coffee
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 896 99 797 675 260 729 167 35 861 456 754 667 808 642 211
32% 15% 38% 39% 47% 37% 20% 11% 35% 43% 38% 39% 36% 37% 25%

a a abc b a abdef ab ab a b

To some extent 1187 245 942 789 235 822 365 112 1075 427 848 753 981 761 357
43% 37% 45% 45% 42% 42% 44% 36% 44% 40% 43% 44% 44% 43% 42%

a a ac a a ac

Not at all 596 276 320 245 53 344 252 135 461 156 325 265 391 299 254
22% 42% 15% 14% 10% 18% 31% 44% 19% 15% 16% 15% 17% 17% 30%

bcd d d a bcdef ce c a

Don't know 93 38 55 39 5 56 37 26 67 27 48 36 57 52 19
3% 6% 3% 2% 1% 3% 5% 8% 3% 3% 2% 2% 3% 3% 2%

bcd d d a bcdef

NETS

Net: At least to some extent 2083 344 1739 1464 495 1551 532 147 1936 883 1602 1420 1789 1403 568
75% 52% 82% 84% 90% 79% 65% 48% 79% 83% 81% 83% 80% 80% 68%

a a abc b a ab ab abf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 46/1

Perceptions of coffee in the workplace
Q5_5. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
High quality tea
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 791 204 112 41 38 36 38 66 22 36 23 24 67 84 593 108 262 327 202
29% 38% 28% 23% 28% 22% 21% 25% 25% 30% 22% 24% 27% 33% 29% 31% 25% 29% 34%

bcdefghjklno cefgj f ef ab

To some extent 1210 225 172 87 62 69 84 113 38 48 47 49 107 109 898 158 421 522 267
44% 42% 43% 48% 46% 42% 47% 43% 44% 39% 46% 49% 42% 43% 43% 45% 41% 46% 45%

a

Not at all 670 101 102 41 29 50 50 70 23 34 30 24 62 54 500 78 297 258 115
24% 19% 26% 23% 21% 30% 28% 27% 26% 28% 29% 24% 25% 21% 24% 22% 29% 23% 19%

a amo a a a a a bc

Don't know 101 7 12 11 6 10 8 12 4 4 3 3 16 5 74 8 56 31 14
4% 1% 3% 6% 4% 6% 4% 5% 5% 3% 3% 3% 6% 2% 4% 2% 5% 3% 2%

amo a amo a a a abmno a bc

NETS

Net: At least to some extent 2001 429 284 128 100 105 122 179 60 84 70 73 174 193 1491 266 683 849 469
72% 80% 71% 71% 74% 64% 68% 69% 69% 69% 68% 73% 69% 77% 72% 76% 66% 75% 78%

bcefghijln efg e e a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 46/2

Perceptions of coffee in the workplace
Q5_5. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
High quality tea
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 791 31 123 124 229 284 154 637 93 179 131 132 84 172 262 413 46 17 19 34 38 38
29% 26% 28% 33% 32% 26% 28% 29% 31% 29% 33% 25% 27% 28% 37% 27% 32% 25% 26% 34% 27% 35%

e e e d bg

To some extent 1210 51 190 163 314 492 241 969 143 276 161 244 131 255 293 667 65 32 33 38 60 42
44% 44% 43% 43% 43% 44% 43% 44% 48% 45% 40% 46% 42% 41% 41% 44% 45% 48% 46% 38% 43% 39%

Not at all 670 28 106 80 155 301 134 536 58 141 88 129 90 164 141 373 30 17 15 23 37 25
24% 24% 24% 21% 21% 27% 24% 24% 19% 23% 22% 25% 29% 26% 20% 25% 21% 25% 21% 23% 26% 23%

cd ac a a

Don't know 101 7 20 13 25 36 27 74 7 14 20 21 8 31 14 56 3 1 5 4 5 3
4% 6% 5% 3% 3% 3% 5% 3% 2% 2% 5% 4% 3% 5% 2% 4% 2% 1% 7% 4% 4% 3%

b b a a

NETS

Net: At least to some extent 2001 82 313 287 543 776 395 1606 236 455 292 376 215 427 555 1080 111 49 52 72 98 80
72% 70% 71% 76% 75% 70% 71% 72% 78% 75% 73% 71% 69% 69% 78% 72% 77% 73% 72% 73% 70% 74%

e e def f bg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 46/3

Perceptions of coffee in the workplace
Q5_5. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
High quality tea
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 791 125 666 564 231 638 153 42 749 392 642 579 700 578 181
29% 19% 32% 32% 42% 33% 19% 14% 30% 37% 33% 34% 31% 33% 22%

a a abc b a abdf a ab a b

To some extent 1210 265 945 789 244 858 352 118 1092 437 879 781 1007 770 360
44% 40% 45% 45% 44% 44% 43% 38% 44% 41% 45% 45% 45% 44% 43%

a a a a ac ac

Not at all 670 232 438 346 73 390 280 120 550 207 396 323 468 347 283
24% 35% 21% 20% 13% 20% 34% 39% 22% 19% 20% 19% 21% 20% 34%

bcd d d a bcdef e a

Don't know 101 36 65 49 5 65 36 28 73 30 58 38 62 59 17
4% 5% 3% 3% 1% 3% 4% 9% 3% 3% 3% 2% 3% 3% 2%

bcd d d bcdef

NETS

Net: At least to some extent 2001 390 1611 1353 475 1496 505 160 1841 829 1521 1360 1707 1348 541
72% 59% 76% 77% 86% 77% 62% 52% 75% 78% 77% 79% 76% 77% 64%

a a abc b a a a abf a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 47/1

Perceptions of coffee in the workplace
Q5_6. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Games, such as table football
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 524 137 69 31 23 24 34 49 11 21 19 17 32 57 399 74 173 223 128
19% 26% 17% 17% 17% 15% 19% 19% 13% 17% 18% 17% 13% 23% 19% 21% 17% 20% 21%

bcdeghln ehl l l a

To some extent 1051 238 153 66 41 61 79 96 30 46 36 34 86 85 810 119 317 483 251
38% 44% 38% 37% 30% 37% 44% 37% 34% 38% 35% 34% 34% 34% 39% 34% 31% 42% 42%

dglmno dlmo d a a

Not at all 1046 145 156 71 63 73 58 96 42 48 42 42 111 99 752 141 465 385 196
38% 27% 39% 39% 47% 44% 32% 37% 48% 39% 41% 42% 44% 39% 36% 40% 45% 34% 33%

a a afn afn a afn a a a afn a a a bc

Don't know 151 17 20 12 8 7 9 20 4 7 6 7 23 11 104 18 81 47 23
5% 3% 5% 7% 6% 4% 5% 8% 5% 6% 6% 7% 9% 4% 5% 5% 8% 4% 4%

a a abmn bc

NETS

Net: At least to some extent 1575 375 222 97 64 85 113 145 41 67 55 51 118 142 1209 193 490 706 379
57% 70% 56% 54% 47% 52% 63% 56% 47% 55% 53% 51% 47% 56% 59% 55% 47% 62% 63%

bcdeghijklmno l dehl l l dhl a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 47/2

Perceptions of coffee in the workplace
Q5_6. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Games, such as table football
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 524 13 65 85 165 196 78 446 67 144 95 85 38 95 177 283 39 9 11 14 30 24
19% 11% 15% 22% 23% 18% 14% 20% 22% 24% 24% 16% 12% 15% 25% 19% 27% 13% 15% 14% 21% 22%

abef abef abf def def def bdf bdf

To some extent 1051 39 148 138 300 426 187 864 135 270 151 204 99 192 306 582 53 27 30 37 52 50
38% 33% 34% 36% 41% 38% 34% 39% 45% 44% 38% 39% 32% 31% 43% 39% 37% 40% 42% 37% 37% 46%

bf bf ef cef f ef b

Not at all 1046 55 193 135 225 438 248 798 92 175 129 216 163 271 203 563 48 28 24 42 47 30
38% 47% 44% 36% 31% 39% 45% 36% 31% 29% 32% 41% 52% 44% 29% 37% 33% 42% 33% 42% 34% 28%

cdg cdg d cdeg d abc abcdf abc ah a ah

Don't know 151 10 33 22 33 53 43 108 7 21 25 21 13 64 24 81 4 3 7 6 11 4
5% 9% 8% 6% 5% 5% 8% 5% 2% 3% 6% 4% 4% 10% 3% 5% 3% 4% 10% 6% 8% 4%

deg deg ab abcde a ac a

NETS

Net: At least to some extent 1575 52 213 223 465 622 265 1310 202 414 246 289 137 287 483 865 92 36 41 51 82 74
57% 44% 49% 59% 64% 56% 48% 59% 67% 68% 62% 55% 44% 46% 68% 57% 64% 54% 57% 52% 59% 69%

abf abefg abf abf def cdef def ef bdfg bf

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 130



Table 47/3

Perceptions of coffee in the workplace
Q5_6. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Games, such as table football
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 524 95 429 379 136 394 130 30 494 245 413 387 470 362 145
19% 14% 20% 22% 25% 20% 16% 10% 20% 23% 21% 22% 21% 21% 17%

a a ab b a ab a a a b

To some extent 1051 232 819 678 221 767 284 95 956 406 755 701 884 698 298
38% 35% 39% 39% 40% 39% 35% 31% 39% 38% 38% 41% 40% 40% 35%

b a a a a a b

Not at all 1046 296 750 608 181 697 349 158 888 371 710 558 773 613 358
38% 45% 35% 35% 33% 36% 43% 51% 36% 35% 36% 32% 35% 35% 43%

bcd a bcdef e e a

Don't know 151 35 116 83 15 93 58 25 126 44 97 75 110 81 40
5% 5% 5% 5% 3% 5% 7% 8% 5% 4% 5% 4% 5% 5% 5%

d d d a bcdef

NETS

Net: At least to some extent 1575 327 1248 1057 357 1161 414 125 1450 651 1168 1088 1354 1060 443
57% 50% 59% 60% 65% 60% 50% 41% 59% 61% 59% 63% 61% 60% 53%

a a ab b a a a abd a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 48/1

Perceptions of coffee in the workplace
Q5_7. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Vending machines
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 499 140 56 30 12 20 33 45 11 24 18 18 49 43 371 61 149 216 134
18% 26% 14% 17% 9% 12% 18% 17% 13% 20% 17% 18% 19% 17% 18% 17% 14% 19% 22%

bcdefghlmno d d d d d d de d d d a a

To some extent 1136 221 170 81 58 67 76 112 32 47 45 38 92 97 864 135 393 492 251
41% 41% 43% 45% 43% 41% 42% 43% 37% 39% 44% 38% 37% 38% 42% 38% 38% 43% 42%

a

Not at all 1014 159 155 60 59 70 62 96 40 48 35 36 89 105 749 141 432 388 194
37% 30% 39% 33% 44% 42% 34% 37% 46% 39% 34% 36% 35% 42% 36% 40% 42% 34% 32%

a a a a ac a a a a bc

Don't know 123 17 17 9 6 8 9 8 4 3 5 8 22 7 81 15 62 42 19
4% 3% 4% 5% 4% 5% 5% 3% 5% 2% 5% 8% 9% 3% 4% 4% 6% 4% 3%

agmn abgimno bc

NETS

Net: At least to some extent 1635 361 226 111 70 87 109 157 43 71 63 56 141 140 1235 196 542 708 385
59% 67% 57% 62% 52% 53% 61% 60% 49% 58% 61% 56% 56% 56% 60% 56% 52% 62% 64%

bdeghklmno a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 48/2

Perceptions of coffee in the workplace
Q5_7. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Vending machines
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 499 14 54 90 148 193 68 431 66 127 79 89 46 92 172 275 28 10 15 23 22 30
18% 12% 12% 24% 20% 17% 12% 19% 22% 21% 20% 17% 15% 15% 24% 18% 19% 15% 21% 23% 16% 28%

abef abf bf abf ef ef f bg bg

To some extent 1136 41 146 135 332 482 187 949 151 274 158 224 113 216 289 630 63 27 24 40 66 46
41% 35% 33% 36% 46% 43% 34% 43% 50% 45% 40% 43% 36% 35% 41% 42% 44% 40% 33% 40% 47% 43%

abcf bcf bcf cdef ef f

Not at all 1014 54 213 138 215 394 267 747 74 186 145 196 146 267 228 536 50 24 25 29 49 29
37% 46% 49% 36% 30% 35% 48% 34% 25% 30% 36% 37% 47% 43% 32% 36% 35% 36% 35% 29% 35% 27%

deg cdeg d d cdeg d a ab abcd abc

Don't know 123 8 26 17 28 44 34 89 10 23 18 17 8 47 21 68 3 6 8 7 3 3
4% 7% 6% 4% 4% 4% 6% 4% 3% 4% 5% 3% 3% 8% 3% 5% 2% 9% 11% 7% 2% 3%

eg abde acg abcgh a

NETS

Net: At least to some extent 1635 55 200 225 480 675 255 1380 217 401 237 313 159 308 461 905 91 37 39 63 88 76
59% 47% 46% 59% 66% 61% 46% 62% 72% 66% 59% 60% 51% 50% 65% 60% 63% 55% 54% 64% 63% 70%

abf abcefg abf abf cdef cdef ef ef b bde

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 48/3

Perceptions of coffee in the workplace
Q5_7. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Vending machines
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 499 71 428 366 121 419 80 25 474 257 413 369 456 380 108
18% 11% 20% 21% 22% 21% 10% 8% 19% 24% 21% 21% 20% 22% 13%

a a a b a abdf a a a b

To some extent 1136 250 886 739 226 817 319 103 1033 431 826 769 959 732 341
41% 38% 42% 42% 41% 42% 39% 33% 42% 40% 42% 45% 43% 42% 41%

a a a ac a

Not at all 1014 303 711 579 194 641 373 156 858 340 666 523 738 576 365
37% 46% 34% 33% 35% 33% 45% 51% 35% 32% 34% 30% 33% 33% 43%

bcd a bcdef e e a

Don't know 123 34 89 64 12 74 49 24 99 38 70 60 84 66 27
4% 5% 4% 4% 2% 4% 6% 8% 4% 4% 4% 3% 4% 4% 3%

d d a bcdef

NETS

Net: At least to some extent 1635 321 1314 1105 347 1236 399 128 1507 688 1239 1138 1415 1112 449
59% 49% 62% 63% 63% 63% 49% 42% 61% 65% 63% 66% 63% 63% 53%

a a a b a a a abd a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 49/1

Perceptions of coffee in the workplace
Q5_8. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 1361 283 222 88 58 74 73 128 35 62 43 44 108 143 1023 187 500 584 277
49% 53% 56% 49% 43% 45% 41% 49% 40% 51% 42% 44% 43% 57% 50% 53% 48% 51% 46%

dfhjl defhjkln defhjkln fl dfhjl c

To some extent 985 195 121 67 54 65 77 95 38 36 41 32 95 69 748 101 341 421 223
36% 36% 30% 37% 40% 39% 43% 36% 44% 30% 40% 32% 38% 27% 36% 29% 33% 37% 37%

mo mo bmo bmo bimo mo bimo mo mo bmo a

Not at all 345 50 45 17 19 24 25 30 12 20 16 20 33 34 242 54 154 107 84
12% 9% 11% 9% 14% 15% 14% 11% 14% 16% 16% 20% 13% 13% 12% 15% 15% 9% 14%

a abcgn a b b

Don't know 81 9 10 8 4 2 5 8 2 4 3 4 16 6 52 10 41 26 14
3% 2% 3% 4% 3% 1% 3% 3% 2% 3% 3% 4% 6% 2% 3% 3% 4% 2% 2%

a abemno b

NETS

Net: At least to some extent 2346 478 343 155 112 139 150 223 73 98 84 76 203 212 1771 288 841 1005 500
85% 89% 86% 86% 83% 84% 83% 85% 84% 80% 82% 76% 81% 84% 86% 82% 81% 88% 84%

fijklo k k k kl ac

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 49/2

Perceptions of coffee in the workplace
Q5_8. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 1361 49 200 185 375 552 249 1112 152 310 203 265 151 280 364 733 82 28 29 48 71 41
49% 42% 46% 49% 52% 50% 45% 50% 50% 51% 51% 50% 48% 45% 51% 49% 57% 42% 40% 48% 51% 38%

abf f f h h deh h

To some extent 985 36 155 143 251 400 191 794 115 233 135 203 104 195 261 540 39 26 25 38 53 51
36% 31% 35% 38% 35% 36% 34% 36% 38% 38% 34% 39% 33% 31% 37% 36% 27% 39% 35% 38% 38% 47%

f f f c c abc

Not at all 345 25 62 47 72 139 87 258 27 58 47 50 49 114 71 191 19 12 12 10 13 13
12% 21% 14% 12% 10% 12% 16% 12% 9% 10% 12% 10% 16% 18% 10% 13% 13% 18% 17% 10% 9% 12%

cdeg d dg abd abcd a

Don't know 81 7 22 5 25 22 29 52 7 9 15 8 9 33 14 45 4 1 6 3 3 3
3% 6% 5% 1% 3% 2% 5% 2% 2% 1% 4% 2% 3% 5% 2% 3% 3% 1% 8% 3% 2% 3%

ceg ceg ce ceg bd abd abg

NETS

Net: At least to some extent 2346 85 355 328 626 952 440 1906 267 543 338 468 255 475 625 1273 121 54 54 86 124 92
85% 73% 81% 86% 87% 86% 79% 86% 89% 89% 85% 89% 81% 76% 88% 84% 84% 81% 75% 87% 89% 85%

abf abf abf abf ef cef f cef be e e e

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 49/3

Perceptions of coffee in the workplace
Q5_8. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Ergonomic office equipment, such as specialist chairs
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 1361 320 1041 878 302 1016 345 125 1236 555 1021 867 1135 939 353
49% 49% 49% 50% 55% 52% 42% 41% 50% 52% 52% 50% 51% 54% 42%

ab b a a a a a b

To some extent 985 236 749 627 192 682 303 116 869 362 693 634 793 600 321
36% 36% 35% 36% 35% 35% 37% 38% 35% 34% 35% 37% 35% 34% 38%

a

Not at all 345 83 262 199 52 204 141 50 295 122 214 182 255 170 149
12% 13% 12% 11% 9% 10% 17% 16% 12% 11% 11% 11% 11% 10% 18%

a bcdef a

Don't know 81 19 62 44 7 49 32 17 64 27 47 38 54 45 18
3% 3% 3% 3% 1% 3% 4% 6% 3% 3% 2% 2% 2% 3% 2%

d a bcdef

NETS

Net: At least to some extent 2346 556 1790 1505 494 1698 648 241 2105 917 1714 1501 1928 1539 674
85% 84% 85% 86% 89% 87% 79% 78% 85% 86% 87% 87% 86% 88% 80%

abc b a a a a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 50/1

Perceptions of coffee in the workplace
Q5_9. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Birthday cake on your birthday
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 836 187 126 45 34 41 55 81 21 47 31 35 56 77 637 112 296 347 193
30% 35% 32% 25% 25% 25% 31% 31% 24% 39% 30% 35% 22% 31% 31% 32% 29% 30% 32%

cdel l l cdehl l l l l

To some extent 1132 219 158 81 59 70 75 112 37 42 41 35 102 101 853 136 412 475 245
41% 41% 40% 45% 44% 42% 42% 43% 43% 34% 40% 35% 40% 40% 41% 39% 40% 42% 41%

Not at all 685 114 95 44 36 45 41 59 26 28 26 25 77 69 488 94 264 275 146
25% 21% 24% 24% 27% 27% 23% 23% 30% 23% 25% 25% 31% 27% 24% 27% 25% 24% 24%

agn

Don't know 119 17 19 10 6 9 9 9 3 5 5 5 17 5 87 10 64 41 14
4% 3% 5% 6% 4% 5% 5% 3% 3% 4% 5% 5% 7% 2% 4% 3% 6% 4% 2%

m amo bc

NETS

Net: At least to some extent 1968 406 284 126 93 111 130 193 58 89 72 70 158 178 1490 248 708 822 438
71% 76% 71% 70% 69% 67% 72% 74% 67% 73% 70% 70% 63% 71% 72% 70% 68% 72% 73%

el l l l l l a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 50/2

Perceptions of coffee in the workplace
Q5_9. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Birthday cake on your birthday
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 836 27 136 126 244 303 163 673 103 152 145 150 83 203 241 451 47 22 18 24 39 39
30% 23% 31% 33% 34% 27% 29% 30% 34% 25% 36% 29% 27% 33% 34% 30% 33% 33% 25% 24% 28% 36%

ae ae be bde b

To some extent 1132 43 173 176 312 428 216 916 130 279 156 214 118 235 285 625 60 26 33 35 61 43
41% 37% 39% 46% 43% 38% 39% 41% 43% 46% 39% 41% 38% 38% 40% 41% 42% 39% 46% 35% 44% 40%

bef e cef

Not at all 685 41 108 62 140 334 149 536 60 157 79 144 97 148 160 368 35 17 18 32 37 22
25% 35% 25% 16% 19% 30% 27% 24% 20% 26% 20% 27% 31% 24% 23% 24% 24% 25% 25% 32% 26% 20%

bcdg cd bcdg cd cd c ac acf a

Don't know 119 6 22 16 27 48 28 91 8 22 20 18 15 36 24 65 2 2 3 8 3 4
4% 5% 5% 4% 4% 4% 5% 4% 3% 4% 5% 3% 5% 6% 3% 4% 1% 3% 4% 8% 2% 4%

a acg

NETS

Net: At least to some extent 1968 70 309 302 556 731 379 1589 233 431 301 364 201 438 526 1076 107 48 51 59 100 82
71% 60% 70% 79% 77% 66% 68% 72% 77% 71% 75% 69% 64% 70% 74% 71% 74% 72% 71% 60% 71% 76%

a abefg abefg ae bdef e de f f f f

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 50/3

Perceptions of coffee in the workplace
Q5_9. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Birthday cake on your birthday
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 836 176 660 562 207 644 192 60 776 386 661 570 719 589 210
30% 27% 31% 32% 37% 33% 23% 19% 31% 36% 33% 33% 32% 34% 25%

a a abc b a abf a a a b

To some extent 1132 246 886 734 236 807 325 109 1023 406 818 737 941 728 338
41% 37% 42% 42% 43% 41% 40% 35% 42% 38% 41% 43% 42% 42% 40%

a a a a ac ac

Not at all 685 198 487 390 99 426 259 108 577 242 431 363 499 371 265
25% 30% 23% 22% 18% 22% 32% 35% 23% 23% 22% 21% 22% 21% 32%

bcd d d a bcdef a

Don't know 119 38 81 62 11 74 45 31 88 32 65 51 78 66 28
4% 6% 4% 4% 2% 4% 5% 10% 4% 3% 3% 3% 3% 4% 3%

bcd d a bcdef

NETS

Net: At least to some extent 1968 422 1546 1296 443 1451 517 169 1799 792 1479 1307 1660 1317 548
71% 64% 73% 74% 80% 74% 63% 55% 73% 74% 75% 76% 74% 75% 65%

a a abc b a a a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 51/1

Perceptions of coffee in the workplace
Q5_10. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Canteen serving prepared hot and cold food
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 958 225 134 59 39 44 56 85 21 43 33 28 79 112 706 140 335 412 211
35% 42% 34% 33% 29% 27% 31% 33% 24% 35% 32% 28% 31% 44% 34% 40% 32% 36% 35%

bcdefghkln bcdefghjkln e dehkln

To some extent 1144 215 154 80 55 67 78 121 38 52 40 42 113 89 860 131 414 481 249
41% 40% 39% 44% 41% 41% 43% 46% 44% 43% 39% 42% 45% 35% 42% 37% 40% 42% 42%

mo m

Not at all 569 84 97 30 36 49 39 46 24 25 27 24 44 44 430 68 234 209 126
21% 16% 24% 17% 27% 30% 22% 18% 28% 20% 26% 24% 17% 17% 21% 19% 23% 18% 21%

acglm acglm acglmno acglm a a a b

Don't know 101 13 13 11 5 5 7 9 4 2 3 6 16 7 69 13 53 36 12
4% 2% 3% 6% 4% 3% 4% 3% 5% 2% 3% 6% 6% 3% 3% 4% 5% 3% 2%

a ain bc

NETS

Net: At least to some extent 2102 440 288 139 94 111 134 206 59 95 73 70 192 201 1566 271 749 893 460
76% 82% 72% 77% 70% 67% 74% 79% 68% 78% 71% 70% 76% 80% 76% 77% 72% 78% 77%

bdefhjkn e deh e e bdeh e e a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 51/2

Perceptions of coffee in the workplace
Q5_10. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Canteen serving prepared hot and cold food
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 958 31 126 141 263 397 157 801 109 219 150 168 96 216 285 522 78 20 22 40 49 37
35% 26% 29% 37% 36% 36% 28% 36% 36% 36% 38% 32% 31% 35% 40% 35% 54% 30% 31% 40% 35% 34%

abf abf abf abf b abdefgh

To some extent 1144 41 170 132 308 493 211 933 141 267 147 231 115 243 279 641 47 31 31 39 68 46
41% 35% 39% 35% 43% 44% 38% 42% 47% 44% 37% 44% 37% 39% 39% 42% 33% 46% 43% 39% 49% 43%

c bcf c cef ce ce c ac

Not at all 569 40 117 89 128 195 157 412 45 107 83 115 92 127 128 296 16 14 14 16 22 25
21% 34% 27% 23% 18% 18% 28% 19% 15% 18% 21% 22% 29% 20% 18% 20% 11% 21% 19% 16% 16% 23%

cdeg deg deg deg a a abcdf a c c c

Don't know 101 5 26 18 24 28 31 70 6 17 20 12 10 36 18 50 3 2 5 4 1 -
4% 4% 6% 5% 3% 3% 6% 3% 2% 3% 5% 2% 3% 6% 3% 3% 2% 3% 7% 4% 1% -

deg e deg ad abd agh h

NETS

Net: At least to some extent 2102 72 296 273 571 890 368 1734 250 486 297 399 211 459 564 1163 125 51 53 79 117 83
76% 62% 67% 72% 79% 80% 66% 78% 83% 80% 74% 76% 67% 74% 79% 77% 87% 76% 74% 80% 84% 77%

a abcf abcf abcf cdef cef e e e abeh

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 51/3

Perceptions of coffee in the workplace
Q5_10. To what extent, if at all, would the availability of each of the following in your office give you the sense that your employer cares about your wellbeing?
 
Canteen serving prepared hot and cold food
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

To a great extent 958 193 765 657 226 749 209 69 889 438 756 651 834 683 228
35% 29% 36% 38% 41% 38% 25% 22% 36% 41% 38% 38% 37% 39% 27%

a a ab b a abf a a a b

To some extent 1144 270 874 716 226 787 357 119 1025 409 798 718 940 715 361
41% 41% 41% 41% 41% 40% 43% 39% 42% 38% 40% 42% 42% 41% 43%

c

Not at all 569 171 398 320 87 351 218 103 466 183 356 303 394 301 229
21% 26% 19% 18% 16% 18% 27% 33% 19% 17% 18% 18% 18% 17% 27%

bcd a bcdef a

Don't know 101 24 77 55 14 64 37 17 84 36 65 49 69 55 23
4% 4% 4% 3% 3% 3% 5% 6% 3% 3% 3% 3% 3% 3% 3%

ef

NETS

Net: At least to some extent 2102 463 1639 1373 452 1536 566 188 1914 847 1554 1369 1774 1398 589
76% 70% 78% 79% 82% 79% 69% 61% 78% 79% 79% 80% 79% 80% 70%

a a ab b a a a a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 52/1

Perceptions of coffee in the workplace
Q6_SUM. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
SUMMARY TABLE
Base: All respondents

 Total
Going out of the office

for a walk
Working alone in a

quiet space
Working alone at your

desk Having a coffee break
Having a cigarette

break None of these

Had a creative idea 2772 1063 1208 1257 1094 578 561
100% 38% 44% 45% 39% 21% 20%

Solved a difficult problem 2772 1046 1434 1566 1001 567 425
100% 38% 52% 56% 36% 20% 15%

Made an important business decision 2772 581 800 950 559 313 1051
100% 21% 29% 34% 20% 11% 38%

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 144



Table 53/1

Perceptions of coffee in the workplace
Q6_1. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
Had a creative idea
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Working alone at your desk 1257 272 187 77 59 76 74 120 32 55 42 42 109 112 952 154 391 546 320
45% 51% 47% 43% 44% 46% 41% 46% 37% 45% 41% 42% 43% 44% 46% 44% 38% 48% 54%

fho a ab

Working alone in a quiet space 1208 266 187 66 44 74 70 119 30 51 37 50 105 109 907 159 350 534 324
44% 50% 47% 37% 33% 45% 39% 46% 34% 42% 36% 50% 42% 43% 44% 45% 34% 47% 54%

cdfhjln cdhj d d cdhj d d d a ab

Having a coffee break 1094 226 162 67 41 59 59 107 29 49 45 41 95 114 799 155 306 494 294
39% 42% 41% 37% 30% 36% 33% 41% 33% 40% 44% 41% 38% 45% 39% 44% 30% 43% 49%

df d d d dfn df a ab

Going out of the office for a walk 1063 226 169 57 53 62 70 105 24 37 37 37 84 102 803 139 326 471 266
38% 42% 42% 32% 39% 38% 39% 40% 28% 30% 36% 37% 33% 40% 39% 39% 31% 41% 44%

chil chil h h h h a a

Having a cigarette break 578 127 79 39 19 32 32 52 18 25 14 33 46 62 423 95 148 245 185
21% 24% 20% 22% 14% 19% 18% 20% 21% 20% 14% 33% 18% 25% 20% 27% 14% 22% 31%

dj abcdefgijln dj bdfgjln a ab

None of these 561 81 75 41 34 33 41 61 24 27 21 22 54 47 417 69 347 175 39
20% 15% 19% 23% 25% 20% 23% 23% 28% 22% 20% 22% 21% 19% 20% 20% 33% 15% 7%

a a a a a a a bc c

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 53/2

Perceptions of coffee in the workplace
Q6_1. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
Had a creative idea
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Working alone at your desk 1257 71 201 154 341 490 272 985 148 300 221 232 133 223 363 667 65 29 29 48 62 50
45% 61% 46% 41% 47% 44% 49% 44% 49% 49% 55% 44% 42% 36% 51% 44% 45% 43% 40% 48% 44% 46%

bcdefg c c f f def f f b

Working alone in a quiet space 1208 65 203 163 318 459 268 940 123 296 202 201 128 258 354 636 60 34 30 41 58 47
44% 56% 46% 43% 44% 41% 48% 42% 41% 49% 51% 38% 41% 41% 50% 42% 42% 51% 42% 41% 41% 44%

cdeg eg adef adef b

Having a coffee break 1094 55 183 149 308 399 238 856 137 247 183 190 109 228 302 617 70 29 32 35 71 38
39% 47% 42% 39% 43% 36% 43% 39% 46% 40% 46% 36% 35% 37% 43% 41% 49% 43% 44% 35% 51% 35%

e e e e def def fh bfh

Going out of the office for a walk 1063 55 167 144 282 415 222 841 131 248 180 200 106 198 312 564 63 26 30 28 64 49
38% 47% 38% 38% 39% 37% 40% 38% 44% 41% 45% 38% 34% 32% 44% 37% 44% 39% 42% 28% 46% 45%

eg ef ef def f bf f f f

Having a cigarette break 578 22 87 87 183 199 109 469 82 137 90 92 47 130 164 332 37 20 18 18 26 26
21% 19% 20% 23% 25% 18% 20% 21% 27% 22% 23% 17% 15% 21% 23% 22% 26% 30% 25% 18% 19% 24%

e befg e def de e e

None of these 561 13 99 71 109 269 112 449 39 83 50 121 84 184 100 279 22 14 9 17 25 10
20% 11% 23% 19% 15% 24% 20% 20% 13% 14% 13% 23% 27% 30% 14% 18% 15% 21% 13% 17% 18% 9%

ad acdg ad ad abc abc abcd ah h

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 53/3

Perceptions of coffee in the workplace
Q6_1. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
Had a creative idea
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Working alone at your desk 1257 289 968 814 293 928 329 123 1134 519 937 824 1037 841 346
45% 44% 46% 47% 53% 48% 40% 40% 46% 49% 47% 48% 46% 48% 41%

abc b a a a a a b

Working alone in a quiet space 1208 268 940 792 296 907 301 95 1113 513 915 818 1023 811 333
44% 41% 44% 45% 54% 46% 37% 31% 45% 48% 46% 48% 46% 46% 40%

a abc b a a a a a b

Having a coffee break 1094 142 952 809 298 839 255 44 1050 494 892 803 988 745 282
39% 22% 45% 46% 54% 43% 31% 14% 43% 46% 45% 47% 44% 42% 34%

a a abc b a ab a ab a b

Going out of the office for a walk 1063 212 851 716 253 783 280 78 985 461 816 730 913 719 292
38% 32% 40% 41% 46% 40% 34% 25% 40% 43% 41% 42% 41% 41% 35%

a a abc b a a a a a b

Having a cigarette break 578 79 499 427 164 437 141 24 554 288 478 441 528 384 165
21% 12% 24% 24% 30% 22% 17% 8% 22% 27% 24% 26% 24% 22% 20%

a a abc b a abf a ab a

None of these 561 196 365 286 56 349 212 130 431 151 313 223 358 314 189
20% 30% 17% 16% 10% 18% 26% 42% 17% 14% 16% 13% 16% 18% 22%

bcd d d a bcdef ce e e a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 54/1

Perceptions of coffee in the workplace
Q6_2. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
Solved a difficult problem
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Working alone at your desk 1566 297 250 110 67 108 94 142 42 74 54 54 140 134 1184 188 535 687 344
56% 55% 63% 61% 50% 65% 52% 54% 48% 61% 52% 54% 56% 53% 57% 53% 52% 60% 58%

adfghmno dh adfghjlmno a a

Working alone in a quiet space 1434 260 226 89 59 95 88 137 46 61 55 61 129 128 1061 189 468 642 324
52% 48% 57% 49% 44% 58% 49% 52% 53% 50% 53% 61% 51% 51% 51% 54% 45% 56% 54%

adn ad ad d a a

Going out of the office for a walk 1046 211 178 66 36 63 60 100 33 33 34 40 94 98 780 138 286 475 285
38% 39% 45% 37% 27% 38% 33% 38% 38% 27% 33% 40% 37% 39% 38% 39% 28% 42% 48%

di dfijn di di di d di di di a ab

Having a coffee break 1001 218 154 69 35 52 60 96 34 37 28 37 85 96 755 133 293 440 268
36% 41% 39% 38% 26% 32% 33% 37% 39% 30% 27% 37% 34% 38% 37% 38% 28% 39% 45%

deij dj d d d d d dj a ab

Having a cigarette break 567 139 80 29 21 26 35 40 24 20 16 31 46 60 414 91 137 260 170
20% 26% 20% 16% 16% 16% 19% 15% 28% 16% 16% 31% 18% 24% 20% 26% 13% 23% 28%

bcdegijln cdegj bcdefgijln eg cdegijln a ab

None of these 425 57 50 33 33 21 29 53 17 21 20 12 40 39 314 51 262 117 46
15% 11% 13% 18% 24% 13% 16% 20% 20% 17% 19% 12% 16% 15% 15% 14% 25% 10% 8%

a abeklmno a aben a a a a a bc

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 54/2

Perceptions of coffee in the workplace
Q6_2. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
Solved a difficult problem
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Working alone at your desk 1566 71 248 207 399 641 319 1247 171 355 242 330 187 281 412 846 83 39 39 55 80 55
56% 61% 56% 54% 55% 58% 57% 56% 57% 58% 61% 63% 60% 45% 58% 56% 58% 58% 54% 56% 57% 51%

f f f f f

Working alone in a quiet space 1434 71 242 195 372 554 313 1121 176 312 219 269 173 285 363 804 79 38 40 50 72 52
52% 61% 55% 51% 51% 50% 56% 51% 58% 51% 55% 51% 55% 46% 51% 53% 55% 57% 56% 51% 51% 48%

eg eg bdf f f

Going out of the office for a walk 1046 54 155 147 281 409 209 837 118 268 177 180 107 196 288 568 62 27 32 35 59 38
38% 46% 35% 39% 39% 37% 38% 38% 39% 44% 44% 34% 34% 32% 41% 38% 43% 40% 44% 35% 42% 35%

be f def def

Having a coffee break 1001 57 170 139 267 368 227 774 112 274 165 181 96 173 282 542 55 25 24 35 53 41
36% 49% 39% 37% 37% 33% 41% 35% 37% 45% 41% 34% 31% 28% 40% 36% 38% 37% 33% 35% 38% 38%

cdeg e eg f adef def f

Having a cigarette break 567 24 79 84 167 213 103 464 81 143 90 94 58 101 175 313 40 24 20 17 22 27
20% 21% 18% 22% 23% 19% 19% 21% 27% 23% 23% 18% 19% 16% 25% 21% 28% 36% 28% 17% 16% 25%

bef def df f bg bg abfg g

None of these 425 14 73 55 89 194 87 338 22 61 43 69 52 178 69 221 16 8 9 13 24 7
15% 12% 17% 14% 12% 17% 16% 15% 7% 10% 11% 13% 17% 29% 10% 15% 11% 12% 13% 13% 17% 6%

d d a abc abcde ah ah

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 54/3

Perceptions of coffee in the workplace
Q6_2. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
Solved a difficult problem
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Working alone at your desk 1566 399 1167 981 328 1128 438 178 1388 610 1108 976 1254 1005 460
56% 61% 55% 56% 59% 58% 53% 58% 56% 57% 56% 57% 56% 57% 55%

bc b

Working alone in a quiet space 1434 342 1092 909 306 1026 408 122 1312 560 1044 921 1205 921 435
52% 52% 52% 52% 55% 53% 50% 40% 53% 53% 53% 54% 54% 53% 52%

a a a a a

Going out of the office for a walk 1046 217 829 709 262 773 273 67 979 458 813 736 916 694 298
38% 33% 39% 41% 47% 40% 33% 22% 40% 43% 41% 43% 41% 40% 35%

a a abc b a a a ab a b

Having a coffee break 1001 147 854 706 255 735 266 39 962 444 794 724 893 668 284
36% 22% 40% 40% 46% 38% 32% 13% 39% 42% 40% 42% 40% 38% 34%

a a abc b a a a ab a b

Having a cigarette break 567 67 500 426 148 431 136 20 547 283 464 424 518 380 156
20% 10% 24% 24% 27% 22% 17% 6% 22% 27% 23% 25% 23% 22% 19%

a a a b a abf a a a

None of these 425 134 291 222 47 256 169 96 329 121 252 179 274 225 158
15% 20% 14% 13% 8% 13% 21% 31% 13% 11% 13% 10% 12% 13% 19%

bcd d d a bcdef e e a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 55/1

Perceptions of coffee in the workplace
Q6_3. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
Made an important business decision
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Working alone at your desk 950 205 145 51 40 62 56 84 30 40 41 31 76 89 713 120 222 442 286
34% 38% 36% 28% 30% 38% 31% 32% 34% 33% 40% 31% 30% 35% 35% 34% 21% 39% 48%

cl c a ab

Working alone in a quiet space 800 183 125 45 33 52 46 91 26 26 29 29 56 59 627 88 170 383 247
29% 34% 31% 25% 24% 32% 26% 35% 30% 21% 28% 29% 22% 23% 30% 25% 16% 34% 41%

cdfilmo ilm l cdfilmo ilmo a ab

Going out of the office for a walk 581 139 86 37 21 39 32 54 14 14 29 20 47 49 436 69 119 257 205
21% 26% 22% 21% 16% 24% 18% 21% 16% 11% 28% 20% 19% 19% 21% 20% 11% 23% 34%

dfhilmno i i i i dfhil i i a ab

Having a coffee break 559 131 85 38 20 29 29 54 18 21 17 24 51 42 425 66 111 245 203
20% 24% 21% 21% 15% 18% 16% 21% 21% 17% 17% 24% 20% 17% 21% 19% 11% 22% 34%

dfmo a ab

Having a cigarette break 313 84 42 19 18 17 14 20 6 11 8 14 24 36 231 50 66 134 113
11% 16% 11% 11% 13% 10% 8% 8% 7% 9% 8% 14% 10% 14% 11% 14% 6% 12% 19%

bfghjln fg fg a ab

None of these 1051 139 154 76 68 60 69 102 37 58 36 44 109 99 763 143 647 324 80
38% 26% 39% 42% 50% 36% 38% 39% 43% 48% 35% 44% 43% 39% 37% 41% 62% 28% 13%

a a abefgjmn a a a a an a a a a a bc c

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 55/2

Perceptions of coffee in the workplace
Q6_3. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
Made an important business decision
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Working alone at your desk 950 49 152 141 254 354 201 749 125 229 168 159 109 160 278 515 52 16 24 30 49 42
34% 42% 35% 37% 35% 32% 36% 34% 42% 38% 42% 30% 35% 26% 39% 34% 36% 24% 33% 30% 35% 39%

e df df df f bd d

Working alone in a quiet space 800 47 132 113 222 286 179 621 107 173 153 135 98 134 249 426 37 19 23 22 49 29
29% 40% 30% 30% 31% 26% 32% 28% 36% 28% 38% 26% 31% 22% 35% 28% 26% 28% 32% 22% 35% 27%

bcdeg e e bdf f bdf f bcf f

Going out of the office for a walk 581 36 87 87 158 213 123 458 72 134 117 99 65 94 177 326 30 15 17 21 33 20
21% 31% 20% 23% 22% 19% 22% 21% 24% 22% 29% 19% 21% 15% 25% 22% 21% 22% 24% 21% 24% 19%

bdefg f f bdef f

Having a coffee break 559 31 81 78 165 204 112 447 77 139 112 92 55 84 171 310 26 14 23 20 27 26
20% 26% 18% 21% 23% 18% 20% 20% 26% 23% 28% 17% 18% 14% 24% 21% 18% 21% 32% 20% 19% 24%

e e def df def bcg

Having a cigarette break 313 13 38 55 100 107 51 262 45 81 51 51 24 61 113 164 23 12 13 8 8 12
11% 11% 9% 14% 14% 10% 9% 12% 15% 13% 13% 10% 8% 10% 16% 11% 16% 18% 18% 8% 6% 11%

bef bef def e e bfg g g g

None of these 1051 35 179 116 232 489 214 837 67 189 103 223 134 335 190 555 55 26 21 39 47 25
38% 30% 41% 31% 32% 44% 38% 38% 22% 31% 26% 42% 43% 54% 27% 37% 38% 39% 29% 39% 34% 23%

acd acdfg cd cd a abc abc abcde ah ah ah ah

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 55/3

Perceptions of coffee in the workplace
Q6_3. Thinking about your working day, in which of the following situations, if any, have you done any of the following?
 
Made an important business decision
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Working alone at your desk 950 226 724 609 245 716 234 83 867 402 706 646 804 654 245
34% 34% 34% 35% 44% 37% 29% 27% 35% 38% 36% 38% 36% 37% 29%

abc b a a a a a b

Working alone in a quiet space 800 171 629 518 198 608 192 58 742 325 610 562 696 544 210
29% 26% 30% 30% 36% 31% 23% 19% 30% 30% 31% 33% 31% 31% 25%

abc b a a a a a b

Going out of the office for a walk 581 106 475 391 158 438 143 36 545 255 454 424 516 390 157
21% 16% 22% 22% 29% 22% 17% 12% 22% 24% 23% 25% 23% 22% 19%

a a abc b a a a a a b

Having a coffee break 559 81 478 415 182 426 133 18 541 265 447 432 518 376 149
20% 12% 23% 24% 33% 22% 16% 6% 22% 25% 23% 25% 23% 21% 18%

a a abc b a a a ab a b

Having a cigarette break 313 41 272 237 102 242 71 6 307 169 264 247 293 212 87
11% 6% 13% 14% 18% 12% 9% 2% 12% 16% 13% 14% 13% 12% 10%

a a abc b a abf a a a

None of these 1051 319 732 586 129 661 390 199 852 320 648 476 721 594 373
38% 48% 35% 34% 23% 34% 48% 65% 35% 30% 33% 28% 32% 34% 44%

bcd d d a bcdef ce e e a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 56/1

Perceptions of coffee in the workplace
Q7_SUM. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
SUMMARY TABLE
Base: All respondents

NETS
 Total Strongly agree Tend to agree Tend to disagree Strongly disagree Don't know Agree Disagree Mean

Small perks are important in retaining good staff 2772 1100 1329 231 52 60 2429 283 3.3
100% 40% 48% 8% 2% 2% 88% 10%

The best way to get to know new colleagues is in an
informal setting rather than in internal meetings

2772 1091 1301 244 55 81 2392 299 3.3
100% 39% 47% 9% 2% 3% 86% 11%

I find out more about what's going on in my company from
conversations around the kettle than from official
communications

2772 699 1322 490 174 87 2021 664 2.9
100% 25% 48% 18% 6% 3% 73% 24%

I make a point of regularly stepping away from my desk to
boost my productivity levels

2772 708 1276 544 144 100 1984 688 3.0
100% 26% 46% 20% 5% 4% 72% 25%

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 154



Table 57/1

Perceptions of coffee in the workplace
Q7_SUM. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
AGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Small perks are important in retaining good staff 2429 466 351 158 116 145 164 223 74 108 95 83 214 232 1805 315 928 1010 491
88% 87% 88% 88% 86% 88% 91% 85% 85% 89% 92% 83% 85% 92% 87% 89% 90% 89% 82%

k k agkln c c

The best way to get to know new colleagues is in
an informal setting rather than in internal meetings

2392 460 340 150 117 143 160 228 75 110 91 86 213 219 1783 305 896 998 498
86% 86% 85% 83% 87% 87% 89% 87% 86% 90% 88% 86% 85% 87% 86% 87% 86% 88% 83%

c

I find out more about what's going on in my
company from conversations around the kettle than
from official communications

2021 405 290 115 88 112 125 193 66 96 79 83 181 188 1490 271 745 844 432
73% 75% 73% 64% 65% 68% 69% 74% 76% 79% 77% 83% 72% 75% 72% 77% 72% 74% 72%

cd c c cde c bcdefln c c cde

I make a point of regularly stepping away from my
desk to boost my productivity levels

1984 408 279 123 88 116 126 191 61 82 67 78 169 196 1474 274 652 857 475
72% 76% 70% 68% 65% 70% 70% 73% 70% 67% 65% 78% 67% 78% 71% 78% 63% 75% 79%

bcdijln djl bcdijln bcdfijln a a

None of these 32 7 9 4 1 2 1 - 2 - 1 - 4 1 26 1 10 9 13
1% 1% 2% 2% 1% 1% 1% - 2% - 1% - 2% * 1% * 1% 1% 2%

go go go g ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 57/2

Perceptions of coffee in the workplace
Q7_SUM. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
AGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Small perks are important in retaining good
staff

2429 89 393 330 640 977 482 1947 267 516 357 463 266 560 617 1314 131 53 63 79 118 96
88% 76% 90% 87% 89% 88% 87% 88% 89% 85% 89% 88% 85% 90% 87% 87% 91% 79% 88% 80% 84% 89%

a a a a a a b be f df

The best way to get to know new colleagues
is in an informal setting rather than in internal
meetings

2392 91 371 317 637 976 462 1930 261 515 344 469 266 537 610 1305 125 57 61 83 119 93
86% 78% 85% 83% 88% 88% 83% 87% 87% 84% 86% 89% 85% 86% 86% 86% 87% 85% 85% 84% 85% 86%

acf acf af b

I find out more about what's going on in my
company from conversations around the
kettle than from official communications

2021 68 301 284 555 813 369 1652 228 434 287 388 220 464 527 1109 112 50 48 73 100 75
73% 58% 69% 75% 77% 73% 66% 75% 76% 71% 72% 74% 70% 75% 74% 73% 78% 75% 67% 74% 71% 69%

a af abf af abf

I make a point of regularly stepping away
from my desk to boost my productivity levels

1984 83 283 275 565 778 366 1618 250 468 290 378 208 390 541 1106 114 56 52 78 110 78
72% 71% 64% 72% 78% 70% 66% 73% 83% 77% 73% 72% 66% 63% 76% 73% 79% 84% 72% 79% 79% 72%

bf bcefg b bf bcdef ef f f

None of these 32 5 8 5 5 9 13 19 2 6 7 2 9 6 11 11 1 - 1 1 - -
1% 4% 2% 1% 1% 1% 2% 1% 1% 1% 2% * 3% 1% 2% 1% 1% - 1% 1% - -

cdeg deg d abdf

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 57/3

Perceptions of coffee in the workplace
Q7_SUM. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
AGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Small perks are important in retaining good staff 2429 586 1843 1535 496 1762 667 264 2165 940 1751 1491 1970 1587 703
88% 89% 87% 88% 90% 90% 81% 86% 88% 88% 89% 87% 88% 90% 84%

b b

The best way to get to know new colleagues is in an
informal setting rather than in internal meetings

2392 573 1819 1519 483 1727 665 259 2133 931 1727 1479 1944 1567 695
86% 87% 86% 87% 87% 89% 81% 84% 87% 87% 87% 86% 87% 89% 83%

b b

I find out more about what's going on in my company from
conversations around the kettle than from official
communications

2021 462 1559 1308 414 1417 604 186 1835 823 1503 1278 1698 1260 655
73% 70% 74% 75% 75% 73% 74% 60% 74% 77% 76% 74% 76% 72% 78%

a a a a a a a

I make a point of regularly stepping away from my desk to
boost my productivity levels

1984 409 1575 1330 457 1509 475 154 1830 862 1546 1332 1692 1351 528
72% 62% 75% 76% 83% 77% 58% 50% 74% 81% 78% 77% 76% 77% 63%

a a abc b a abef abf ab a b

None of these 32 10 22 16 4 16 16 10 22 8 12 12 14 13 10
1% 2% 1% 1% 1% 1% 2% 3% 1% 1% 1% 1% 1% 1% 1%

a bcdef

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 58/1

Perceptions of coffee in the workplace
Q7_SUM. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
DISAGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I make a point of regularly stepping away from my
desk to boost my productivity levels

688 116 98 48 43 40 50 61 25 36 31 20 72 48 517 68 318 257 113
25% 22% 25% 27% 32% 24% 28% 23% 29% 30% 30% 20% 29% 19% 25% 19% 31% 23% 19%

akmo mo mo mo amo mo bc

I find out more about what's going on in my
company from conversations around the kettle than
from official communications

664 119 93 59 44 43 49 61 18 23 20 15 62 58 509 73 246 267 151
24% 22% 23% 33% 33% 26% 27% 23% 21% 19% 19% 15% 25% 23% 25% 21% 24% 23% 25%

abghijkmno abgijkmno k k k

The best way to get to know new colleagues is in
an informal setting rather than in internal meetings

299 68 41 23 15 17 14 26 10 11 10 11 26 27 225 38 98 113 88
11% 13% 10% 13% 11% 10% 8% 10% 11% 9% 10% 11% 10% 11% 11% 11% 9% 10% 15%

ab

Small perks are important in retaining good staff 283 62 36 20 16 16 13 31 9 11 6 15 32 16 214 31 78 111 94
10% 12% 9% 11% 12% 10% 7% 12% 10% 9% 6% 15% 13% 6% 10% 9% 8% 10% 16%

m m fjm m m ab

None of these 1413 279 209 78 57 88 92 136 43 61 57 58 111 144 1043 202 504 607 302
51% 52% 53% 43% 42% 53% 51% 52% 49% 50% 55% 58% 44% 57% 51% 57% 49% 53% 51%

cdl cdl d cdl cdln cdln a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 58/2

Perceptions of coffee in the workplace
Q7_SUM. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
DISAGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I make a point of regularly stepping away
from my desk to boost my productivity levels

688 29 133 89 142 295 162 526 48 131 97 141 90 181 154 357 27 10 18 17 26 28
25% 25% 30% 23% 20% 27% 29% 24% 16% 21% 24% 27% 29% 29% 22% 24% 19% 15% 25% 17% 19% 26%

cdg d dg d a a ab ab ab

I find out more about what's going on in my
company from conversations around the
kettle than from official communications

664 35 122 80 153 274 157 507 66 162 99 129 75 133 169 362 32 15 21 23 37 29
24% 30% 28% 21% 21% 25% 28% 23% 22% 27% 25% 25% 24% 21% 24% 24% 22% 22% 29% 23% 26% 27%

cd cdg cdg f

The best way to get to know new colleagues
is in an informal setting rather than in internal
meetings

299 15 55 55 68 106 70 229 33 81 46 46 34 59 87 171 17 7 9 11 17 12
11% 13% 13% 14% 9% 10% 13% 10% 11% 13% 12% 9% 11% 9% 12% 11% 12% 10% 13% 11% 12% 11%

deg df

Small perks are important in retaining good
staff

283 17 37 43 72 114 54 229 31 83 34 54 36 45 82 166 11 12 8 18 17 11
10% 15% 8% 11% 10% 10% 10% 10% 10% 14% 9% 10% 12% 7% 12% 11% 8% 18% 11% 18% 12% 10%

b cf f c bc

None of these 1413 53 199 199 414 548 252 1161 175 312 209 253 151 313 375 766 81 38 30 50 73 54
51% 45% 45% 52% 57% 49% 45% 52% 58% 51% 52% 48% 48% 50% 53% 51% 56% 57% 42% 51% 52% 50%

bf abefg bf bdef e

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 58/3

Perceptions of coffee in the workplace
Q7_SUM. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
DISAGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I make a point of regularly stepping away from my desk to
boost my productivity levels

688 212 476 376 89 386 302 126 562 182 378 348 480 352 285
25% 32% 23% 22% 16% 20% 37% 41% 23% 17% 19% 20% 21% 20% 34%

bcd d d a bcdef cde c c a

I find out more about what's going on in my company from
conversations around the kettle than from official
communications

664 159 505 407 133 480 184 99 565 215 422 413 495 450 170
24% 24% 24% 23% 24% 25% 22% 32% 23% 20% 21% 24% 22% 26% 20%

bcdef c b

The best way to get to know new colleagues is in an
informal setting rather than in internal meetings

299 47 252 202 64 180 119 16 283 116 210 224 262 148 129
11% 7% 12% 12% 12% 9% 14% 5% 11% 11% 11% 13% 12% 8% 15%

a a a a a a a ad a a

Small perks are important in retaining good staff 283 54 229 184 47 152 131 24 259 107 190 209 240 138 124
10% 8% 11% 11% 8% 8% 16% 8% 11% 10% 10% 12% 11% 8% 15%

a ad a

None of these 1413 312 1101 931 315 1064 349 123 1290 610 1104 901 1195 952 381
51% 47% 52% 53% 57% 55% 43% 40% 52% 57% 56% 52% 53% 54% 45%

a a ab b a abef abe a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 59/1

Perceptions of coffee in the workplace
Q7_1. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
I find out more about what's going on in my company from conversations around the kettle than from official communications
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 699 147 96 37 33 36 45 72 25 29 26 25 57 71 520 96 255 279 165
25% 27% 24% 21% 24% 22% 25% 28% 29% 24% 25% 25% 23% 28% 25% 27% 25% 25% 28%

Tend to agree (3) 1322 258 194 78 55 76 80 121 41 67 53 58 124 117 970 175 490 565 267
48% 48% 49% 43% 41% 46% 44% 46% 47% 55% 51% 58% 49% 46% 47% 50% 47% 50% 45%

cd cdfgn c

Tend to disagree (2) 490 100 63 38 35 27 38 45 13 15 8 12 49 47 374 59 177 206 107
18% 19% 16% 21% 26% 16% 21% 17% 15% 12% 8% 12% 19% 19% 18% 17% 17% 18% 18%

j j ij begijkno j ij j j j j j

Strongly disagree (1) 174 19 30 21 9 16 11 16 5 8 12 3 13 11 135 14 69 61 44
6% 4% 8% 12% 7% 10% 6% 6% 6% 7% 12% 3% 5% 4% 7% 4% 7% 5% 7%

ao agklmno akmo aklmno a

Don't know 87 13 15 6 3 10 6 7 3 3 4 2 9 6 66 8 45 27 15
3% 2% 4% 3% 2% 6% 3% 3% 3% 2% 4% 2% 4% 2% 3% 2% 4% 2% 3%

ao b

NETS

Net: Agree 2021 405 290 115 88 112 125 193 66 96 79 83 181 188 1490 271 745 844 432
73% 75% 73% 64% 65% 68% 69% 74% 76% 79% 77% 83% 72% 75% 72% 77% 72% 74% 72%

cd c c cde c bcdefln c c cde

Net: Disagree 664 119 93 59 44 43 49 61 18 23 20 15 62 58 509 73 246 267 151
24% 22% 23% 33% 33% 26% 27% 23% 21% 19% 19% 15% 25% 23% 25% 21% 24% 23% 25%

abghijkmno abgijkmno k k k

Mean score 2.9 3.0 2.9 2.8 2.8 2.9 2.9 3.0 3.0 3.0 2.9 3.1 2.9 3.0 2.9 3.0 2.9 3.0 2.9
cde c c c c cde c c c cde

Standard deviation .84 .79 .85 .93 .88 .90 .85 .85 .84 .80 .91 .71 .80 .81 .84 .78 .84 .81 .88
Standard error .02 .03 .04 .07 .08 .07 .06 .05 .09 .07 .09 .07 .05 .05 .02 .04 .03 .02 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 59/2

Perceptions of coffee in the workplace
Q7_1. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
I find out more about what's going on in my company from conversations around the kettle than from official communications
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 699 15 91 98 211 284 106 593 69 151 104 134 85 156 186 366 46 15 19 23 36 21
25% 13% 21% 26% 29% 26% 19% 27% 23% 25% 26% 25% 27% 25% 26% 24% 32% 22% 26% 23% 26% 19%

af abf abf abf bh

Tend to agree (3) 1322 53 210 186 344 529 263 1059 159 283 183 254 135 308 341 743 66 35 29 50 64 54
48% 45% 48% 49% 48% 48% 47% 48% 53% 46% 46% 48% 43% 50% 48% 49% 46% 52% 40% 51% 46% 50%

e

Tend to disagree (2) 490 17 81 55 124 213 98 392 55 133 66 103 45 88 134 270 24 12 15 19 27 22
18% 15% 18% 14% 17% 19% 18% 18% 18% 22% 17% 20% 14% 14% 19% 18% 17% 18% 21% 19% 19% 20%

c cef f

Strongly disagree (1) 174 18 41 25 29 61 59 115 11 29 33 26 30 45 35 92 8 3 6 4 10 7
6% 15% 9% 7% 4% 5% 11% 5% 4% 5% 8% 5% 10% 7% 5% 6% 6% 4% 8% 4% 7% 6%

cdeg deg cdeg abd abd a

Don't know 87 14 16 16 15 26 30 57 7 14 14 9 18 25 14 38 - 2 3 3 3 4
3% 12% 4% 4% 2% 2% 5% 3% 2% 2% 4% 2% 6% 4% 2% 3% - 3% 4% 3% 2% 4%

bcdefg d deg abd d c c c c

NETS

Net: Agree 2021 68 301 284 555 813 369 1652 228 434 287 388 220 464 527 1109 112 50 48 73 100 75
73% 58% 69% 75% 77% 73% 66% 75% 76% 71% 72% 74% 70% 75% 74% 73% 78% 75% 67% 74% 71% 69%

a af abf af abf

Net: Disagree 664 35 122 80 153 274 157 507 66 162 99 129 75 133 169 362 32 15 21 23 37 29
24% 30% 28% 21% 21% 25% 28% 23% 22% 27% 25% 25% 24% 21% 24% 24% 22% 22% 29% 23% 26% 27%

cd cdg cdg f

Mean score 2.9 2.6 2.8 3.0 3.0 3.0 2.8 3.0 3.0 2.9 2.9 3.0 2.9 3.0 3.0 2.9 3.0 3.0 2.9 3.0 2.9 2.9
a abf abef abf abf

Standard deviation .84 .94 .88 .83 .80 .82 .89 .82 .76 .82 .88 .81 .92 .84 .81 .82 .84 .78 .92 .78 .87 .82
Standard error .02 .09 .04 .04 .03 .03 .04 .02 .04 .03 .04 .04 .05 .03 .03 .02 .07 .10 .11 .08 .07 .08

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 59/3

Perceptions of coffee in the workplace
Q7_1. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
I find out more about what's going on in my company from conversations around the kettle than from official communications
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 699 144 555 467 158 470 229 53 646 330 563 433 599 436 235
25% 22% 26% 27% 29% 24% 28% 17% 26% 31% 29% 25% 27% 25% 28%

a a a a a abef ae a a

Tend to agree (3) 1322 318 1004 841 256 947 375 133 1189 493 940 845 1099 824 420
48% 48% 47% 48% 46% 49% 46% 43% 48% 46% 48% 49% 49% 47% 50%

Tend to disagree (2) 490 103 387 317 101 363 127 59 431 162 326 320 383 349 121
18% 16% 18% 18% 18% 19% 15% 19% 17% 15% 17% 19% 17% 20% 14%

b c b

Strongly disagree (1) 174 56 118 90 32 117 57 40 134 53 96 93 112 101 49
6% 9% 6% 5% 6% 6% 7% 13% 5% 5% 5% 5% 5% 6% 6%

bc bcdef

Don't know 87 37 50 33 6 54 33 23 64 28 50 30 44 44 16
3% 6% 2% 2% 1% 3% 4% 7% 3% 3% 3% 2% 2% 3% 2%

bcd bcdef

NETS

Net: Agree 2021 462 1559 1308 414 1417 604 186 1835 823 1503 1278 1698 1260 655
73% 70% 74% 75% 75% 73% 74% 60% 74% 77% 76% 74% 76% 72% 78%

a a a a a a a

Net: Disagree 664 159 505 407 133 480 184 99 565 215 422 413 495 450 170
24% 24% 24% 23% 24% 25% 22% 32% 23% 20% 21% 24% 22% 26% 20%

bcdef c b

Mean score 2.9 2.9 3.0 3.0 3.0 2.9 3.0 2.7 3.0 3.1 3.0 3.0 3.0 2.9 3.0
a a a a abef ae a a a

Standard deviation .84 .86 .83 .82 .84 .83 .86 .93 .82 .82 .81 .81 .81 .83 .82
Standard error .02 .03 .02 .02 .04 .02 .03 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 60/1

Perceptions of coffee in the workplace
Q7_2. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
The best way to get to know new colleagues is in an informal setting rather than in internal meetings
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 1091 230 163 57 48 60 66 106 34 48 38 48 72 121 812 169 388 466 237
39% 43% 41% 32% 36% 36% 37% 41% 39% 39% 37% 48% 29% 48% 39% 48% 37% 41% 40%

cl cl l l cl cdefln cl cdefjln

Tend to agree (3) 1301 230 177 93 69 83 94 122 41 62 53 38 141 98 971 136 508 532 261
47% 43% 44% 52% 51% 50% 52% 47% 47% 51% 51% 38% 56% 39% 47% 39% 49% 47% 44%

akmo kmo mo akmo o mo mo abgkmno mo c

Tend to disagree (2) 244 56 34 21 12 14 12 20 5 10 9 10 18 23 184 33 80 88 76
9% 10% 9% 12% 9% 8% 7% 8% 6% 8% 9% 10% 7% 9% 9% 9% 8% 8% 13%

ab

Strongly disagree (1) 55 12 7 2 3 3 2 6 5 1 1 1 8 4 41 5 18 25 12
2% 2% 2% 1% 2% 2% 1% 2% 6% 1% 1% 1% 3% 2% 2% 1% 2% 2% 2%

bcfimno

Don't know 81 9 17 7 3 5 6 7 2 1 2 3 13 6 57 9 42 27 12
3% 2% 4% 4% 2% 3% 3% 3% 2% 1% 2% 3% 5% 2% 3% 3% 4% 2% 2%

a ain bc

NETS

Net: Agree 2392 460 340 150 117 143 160 228 75 110 91 86 213 219 1783 305 896 998 498
86% 86% 85% 83% 87% 87% 89% 87% 86% 90% 88% 86% 85% 87% 86% 87% 86% 88% 83%

c

Net: Disagree 299 68 41 23 15 17 14 26 10 11 10 11 26 27 225 38 98 113 88
11% 13% 10% 13% 11% 10% 8% 10% 11% 9% 10% 11% 10% 11% 11% 11% 9% 10% 15%

ab

Mean score 3.3 3.3 3.3 3.2 3.2 3.3 3.3 3.3 3.2 3.3 3.3 3.4 3.2 3.4 3.3 3.4 3.3 3.3 3.2
l l l cl cl l cln

Standard deviation .71 .74 .71 .68 .71 .69 .64 .71 .81 .65 .66 .71 .70 .72 .71 .72 .68 .71 .75
Standard error .01 .03 .04 .05 .06 .05 .05 .04 .09 .06 .07 .07 .05 .05 .02 .04 .02 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 60/2

Perceptions of coffee in the workplace
Q7_2. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
The best way to get to know new colleagues is in an informal setting rather than in internal meetings
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 1091 43 170 154 297 427 213 878 120 218 176 209 118 250 296 576 73 32 18 28 53 42
39% 37% 39% 41% 41% 38% 38% 40% 40% 36% 44% 40% 38% 40% 42% 38% 51% 48% 25% 28% 38% 39%

b ef ef abefg ef

Tend to agree (3) 1301 48 201 163 340 549 249 1052 141 297 168 260 148 287 314 729 52 25 43 55 66 51
47% 41% 46% 43% 47% 49% 45% 47% 47% 49% 42% 49% 47% 46% 44% 48% 36% 37% 60% 56% 47% 47%

c c c c acd acd

Tend to disagree (2) 244 12 45 43 56 88 57 187 30 64 35 37 26 52 71 140 16 7 4 8 13 10
9% 10% 10% 11% 8% 8% 10% 8% 10% 10% 9% 7% 8% 8% 10% 9% 11% 10% 6% 8% 9% 9%

de d

Strongly disagree (1) 55 3 10 12 12 18 13 42 3 17 11 9 8 7 16 31 1 - 5 3 4 2
2% 3% 2% 3% 2% 2% 2% 2% 1% 3% 3% 2% 3% 1% 2% 2% 1% - 7% 3% 3% 2%

f abcd

Don't know 81 11 13 8 18 31 24 57 7 14 10 11 13 26 13 33 2 3 2 5 4 3
3% 9% 3% 2% 2% 3% 4% 3% 2% 2% 3% 2% 4% 4% 2% 2% 1% 4% 3% 5% 3% 3%

bcdefg g d a

NETS

Net: Agree 2392 91 371 317 637 976 462 1930 261 515 344 469 266 537 610 1305 125 57 61 83 119 93
86% 78% 85% 83% 88% 88% 83% 87% 87% 84% 86% 89% 85% 86% 86% 86% 87% 85% 85% 84% 85% 86%

acf acf af b

Net: Disagree 299 15 55 55 68 106 70 229 33 81 46 46 34 59 87 171 17 7 9 11 17 12
11% 13% 13% 14% 9% 10% 13% 10% 11% 13% 12% 9% 11% 9% 12% 11% 12% 10% 13% 11% 12% 11%

deg df

Mean score 3.3 3.2 3.2 3.2 3.3 3.3 3.2 3.3 3.3 3.2 3.3 3.3 3.3 3.3 3.3 3.3 3.4 3.4 3.1 3.1 3.2 3.3
b b b e e bef ef

Standard deviation .71 .76 .73 .78 .69 .68 .74 .70 .69 .74 .75 .68 .72 .68 .74 .71 .71 .68 .78 .70 .74 .71
Standard error .01 .07 .04 .04 .03 .02 .03 .02 .04 .03 .04 .03 .04 .03 .03 .02 .06 .09 .09 .07 .06 .07

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 60/3

Perceptions of coffee in the workplace
Q7_2. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
The best way to get to know new colleagues is in an informal setting rather than in internal meetings
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 1091 267 824 701 240 807 284 105 986 470 822 689 907 748 292
39% 41% 39% 40% 43% 41% 35% 34% 40% 44% 42% 40% 41% 43% 35%

b a abe a a a b

Tend to agree (3) 1301 306 995 818 243 920 381 154 1147 461 905 790 1037 819 403
47% 47% 47% 47% 44% 47% 46% 50% 47% 43% 46% 46% 46% 47% 48%

c

Tend to disagree (2) 244 36 208 168 50 148 96 11 233 92 171 183 216 120 106
9% 5% 10% 10% 9% 8% 12% 4% 9% 9% 9% 11% 10% 7% 13%

a a a a a a a ad a a

Strongly disagree (1) 55 11 44 34 14 32 23 5 50 24 39 41 46 28 23
2% 2% 2% 2% 3% 2% 3% 2% 2% 2% 2% 2% 2% 2% 3%

a

Don't know 81 38 43 27 6 44 37 33 48 19 38 18 31 39 17
3% 6% 2% 2% 1% 2% 5% 11% 2% 2% 2% 1% 1% 2% 2%

bcd a bcdef e e

NETS

Net: Agree 2392 573 1819 1519 483 1727 665 259 2133 931 1727 1479 1944 1567 695
86% 87% 86% 87% 87% 89% 81% 84% 87% 87% 87% 86% 87% 89% 83%

b b

Net: Disagree 299 47 252 202 64 180 119 16 283 116 210 224 262 148 129
11% 7% 12% 12% 12% 9% 14% 5% 11% 11% 11% 13% 12% 8% 15%

a a a a a a a ad a a

Mean score 3.3 3.3 3.3 3.3 3.3 3.3 3.2 3.3 3.3 3.3 3.3 3.2 3.3 3.3 3.2
bc b e b

Standard deviation .71 .67 .72 .72 .74 .69 .75 .63 .72 .73 .71 .74 .72 .68 .75
Standard error .01 .03 .02 .02 .03 .02 .03 .04 .01 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 61/1

Perceptions of coffee in the workplace
Q7_3. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
Small perks are important in retaining good staff
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 1100 225 157 65 53 65 67 98 28 62 42 45 84 109 820 154 429 469 202
40% 42% 39% 36% 39% 39% 37% 38% 32% 51% 41% 45% 33% 43% 40% 44% 41% 41% 34%

l bcfghln l l l c c

Tend to agree (3) 1329 241 194 93 63 80 97 125 46 46 53 38 130 123 985 161 499 541 289
48% 45% 49% 52% 47% 48% 54% 48% 53% 38% 51% 38% 52% 49% 48% 46% 48% 48% 48%

i ik aik ik i ik i i

Tend to disagree (2) 231 50 29 16 12 10 8 28 9 9 6 13 29 12 171 25 68 86 77
8% 9% 7% 9% 9% 6% 4% 11% 10% 7% 6% 13% 12% 5% 8% 7% 7% 8% 13%

fm fm fm fm ab

Strongly disagree (1) 52 12 7 4 4 6 5 3 - 2 - 2 3 4 43 6 10 25 17
2% 2% 2% 2% 3% 4% 3% 1% - 2% - 2% 1% 2% 2% 2% 1% 2% 3%

a a

Don't know 60 9 11 2 3 4 3 7 4 3 2 2 6 4 46 6 30 17 13
2% 2% 3% 1% 2% 2% 2% 3% 5% 2% 2% 2% 2% 2% 2% 2% 3% 1% 2%

b

NETS

Net: Agree 2429 466 351 158 116 145 164 223 74 108 95 83 214 232 1805 315 928 1010 491
88% 87% 88% 88% 86% 88% 91% 85% 85% 89% 92% 83% 85% 92% 87% 89% 90% 89% 82%

k k agkln c c

Net: Disagree 283 62 36 20 16 16 13 31 9 11 6 15 32 16 214 31 78 111 94
10% 12% 9% 11% 12% 10% 7% 12% 10% 9% 6% 15% 13% 6% 10% 9% 8% 10% 16%

m m fjm m m ab

Mean score 3.3 3.3 3.3 3.2 3.3 3.3 3.3 3.3 3.2 3.4 3.4 3.3 3.2 3.4 3.3 3.3 3.3 3.3 3.2
cgln l l l c c

Standard deviation .70 .73 .68 .70 .75 .74 .68 .69 .63 .71 .59 .77 .69 .65 .71 .69 .65 .70 .75
Standard error .01 .03 .03 .05 .06 .06 .05 .04 .07 .06 .06 .08 .04 .04 .02 .04 .02 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 61/2

Perceptions of coffee in the workplace
Q7_3. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
Small perks are important in retaining good staff
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 1100 34 163 158 300 445 197 903 110 216 177 216 126 255 293 595 59 25 22 26 53 42
40% 29% 37% 42% 41% 40% 35% 41% 37% 35% 44% 41% 40% 41% 41% 39% 41% 37% 31% 26% 38% 39%

a af a af ab b f f f

Tend to agree (3) 1329 55 230 172 340 532 285 1044 157 300 180 247 140 305 324 719 72 28 41 53 65 54
48% 47% 52% 45% 47% 48% 51% 47% 52% 49% 45% 47% 45% 49% 46% 48% 50% 42% 57% 54% 46% 50%

cg

Tend to disagree (2) 231 13 33 37 55 93 46 185 24 68 27 45 30 37 65 137 8 10 7 16 15 7
8% 11% 8% 10% 8% 8% 8% 8% 8% 11% 7% 9% 10% 6% 9% 9% 6% 15% 10% 16% 11% 6%

cf f c abch

Strongly disagree (1) 52 4 4 6 17 21 8 44 7 15 7 9 6 8 17 29 3 2 1 2 2 4
2% 3% 1% 2% 2% 2% 1% 2% 2% 2% 2% 2% 2% 1% 2% 2% 2% 3% 1% 2% 1% 4%

b

Don't know 60 11 9 7 11 22 20 40 3 11 9 9 11 17 11 29 2 2 1 2 5 1
2% 9% 2% 2% 2% 2% 4% 2% 1% 2% 2% 2% 4% 3% 2% 2% 1% 3% 1% 2% 4% 1%

bcdefg deg a

NETS

Net: Agree 2429 89 393 330 640 977 482 1947 267 516 357 463 266 560 617 1314 131 53 63 79 118 96
88% 76% 90% 87% 89% 88% 87% 88% 89% 85% 89% 88% 85% 90% 87% 87% 91% 79% 88% 80% 84% 89%

a a a a a a b be f df

Net: Disagree 283 17 37 43 72 114 54 229 31 83 34 54 36 45 82 166 11 12 8 18 17 11
10% 15% 8% 11% 10% 10% 10% 10% 10% 14% 9% 10% 12% 7% 12% 11% 8% 18% 11% 18% 12% 10%

b cf f c bc

Mean score 3.3 3.1 3.3 3.3 3.3 3.3 3.3 3.3 3.2 3.2 3.3 3.3 3.3 3.3 3.3 3.3 3.3 3.2 3.2 3.1 3.3 3.3
a a a a a ab b b f f f f

Standard deviation .70 .76 .64 .71 .71 .70 .67 .71 .70 .73 .69 .70 .72 .65 .73 .71 .68 .80 .66 .72 .71 .74
Standard error .01 .07 .03 .04 .03 .02 .03 .02 .04 .03 .03 .03 .04 .03 .03 .02 .06 .10 .08 .07 .06 .07

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 61/3

Perceptions of coffee in the workplace
Q7_3. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
Small perks are important in retaining good staff
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 1100 244 856 715 245 820 280 110 990 478 828 676 903 730 318
40% 37% 40% 41% 44% 42% 34% 36% 40% 45% 42% 39% 40% 42% 38%

a b abef a

Tend to agree (3) 1329 342 987 820 251 942 387 154 1175 462 923 815 1067 857 385
48% 52% 47% 47% 45% 48% 47% 50% 48% 43% 47% 47% 48% 49% 46%

bcd c c c c

Tend to disagree (2) 231 45 186 150 37 130 101 19 212 86 157 172 195 116 99
8% 7% 9% 9% 7% 7% 12% 6% 9% 8% 8% 10% 9% 7% 12%

a ad a

Strongly disagree (1) 52 9 43 34 10 22 30 5 47 21 33 37 45 22 25
2% 1% 2% 2% 2% 1% 4% 2% 2% 2% 2% 2% 2% 1% 3%

a a

Don't know 60 18 42 29 10 37 23 20 40 19 34 21 27 29 14
2% 3% 2% 2% 2% 2% 3% 6% 2% 2% 2% 1% 1% 2% 2%

bcdef

NETS

Net: Agree 2429 586 1843 1535 496 1762 667 264 2165 940 1751 1491 1970 1587 703
88% 89% 87% 88% 90% 90% 81% 86% 88% 88% 89% 87% 88% 90% 84%

b b

Net: Disagree 283 54 229 184 47 152 131 24 259 107 190 209 240 138 124
10% 8% 11% 11% 8% 8% 16% 8% 11% 10% 10% 12% 11% 8% 15%

a ad a

Mean score 3.3 3.3 3.3 3.3 3.3 3.3 3.1 3.3 3.3 3.3 3.3 3.3 3.3 3.3 3.2
b bef e b

Standard deviation .70 .65 .71 .71 .69 .65 .78 .66 .70 .71 .69 .72 .71 .66 .76
Standard error .01 .03 .02 .02 .03 .01 .03 .04 .01 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 62/1

Perceptions of coffee in the workplace
Q7_4. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
I make a point of regularly stepping away from my desk to boost my productivity levels
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 708 159 88 43 26 47 43 66 15 26 28 28 57 82 513 110 197 314 197
26% 30% 22% 24% 19% 28% 24% 25% 17% 21% 27% 28% 23% 33% 25% 31% 19% 28% 33%

bdhln h bdhiln bdhiln a ab

Tend to agree (3) 1276 249 191 80 62 69 83 125 46 56 39 50 112 114 961 164 455 543 278
46% 46% 48% 44% 46% 42% 46% 48% 53% 46% 38% 50% 44% 45% 47% 47% 44% 48% 46%

j

Tend to disagree (2) 544 97 78 39 35 31 37 46 18 27 24 17 58 37 408 54 244 210 90
20% 18% 20% 22% 26% 19% 21% 18% 21% 22% 23% 17% 23% 15% 20% 15% 24% 18% 15%

amo mo bc

Strongly disagree (1) 144 19 20 9 8 9 13 15 7 9 7 3 14 11 109 14 74 47 23
5% 4% 5% 5% 6% 5% 7% 6% 8% 7% 7% 3% 6% 4% 5% 4% 7% 4% 4%

a bc

Don't know 100 13 21 9 4 9 4 9 1 4 5 2 11 8 74 10 66 24 10
4% 2% 5% 5% 3% 5% 2% 3% 1% 3% 5% 2% 4% 3% 4% 3% 6% 2% 2%

a bc

NETS

Net: Agree 1984 408 279 123 88 116 126 191 61 82 67 78 169 196 1474 274 652 857 475
72% 76% 70% 68% 65% 70% 70% 73% 70% 67% 65% 78% 67% 78% 71% 78% 63% 75% 79%

bcdijln djl bcdijln bcdfijln a a

Net: Disagree 688 116 98 48 43 40 50 61 25 36 31 20 72 48 517 68 318 257 113
25% 22% 25% 27% 32% 24% 28% 23% 29% 30% 30% 20% 29% 19% 25% 19% 31% 23% 19%

akmo mo mo mo amo mo bc

Mean score 3.0 3.0 2.9 2.9 2.8 3.0 2.9 3.0 2.8 2.8 2.9 3.1 2.9 3.1 2.9 3.1 2.8 3.0 3.1
bdfhiln dh bcdfhiln bcdfhiln a ab

Standard deviation .83 .80 .80 .83 .82 .86 .86 .83 .82 .86 .90 .76 .84 .81 .82 .80 .85 .80 .80
Standard error .02 .03 .04 .06 .07 .07 .06 .05 .09 .08 .09 .08 .05 .05 .02 .04 .03 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
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Table 62/2

Perceptions of coffee in the workplace
Q7_4. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
I make a point of regularly stepping away from my desk to boost my productivity levels
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 708 31 91 110 213 263 122 586 91 179 118 120 81 119 199 401 54 23 20 25 37 27
26% 26% 21% 29% 29% 24% 22% 26% 30% 29% 30% 23% 26% 19% 28% 27% 38% 34% 28% 25% 26% 25%

bef bef bf df df df f abfgh

Tend to agree (3) 1276 52 192 165 352 515 244 1032 159 289 172 258 127 271 342 705 60 33 32 53 73 51
46% 44% 44% 43% 49% 46% 44% 47% 53% 47% 43% 49% 41% 44% 48% 47% 42% 49% 44% 54% 52% 47%

cef e e

Tend to disagree (2) 544 22 106 68 113 235 128 416 36 97 75 115 74 147 130 277 21 9 14 13 20 20
20% 19% 24% 18% 16% 21% 23% 19% 12% 16% 19% 22% 24% 24% 18% 18% 15% 13% 19% 13% 14% 19%

cdg d dg a ab ab ab

Strongly disagree (1) 144 7 27 21 29 60 34 110 12 34 22 26 16 34 24 80 6 1 4 4 6 8
5% 6% 6% 6% 4% 5% 6% 5% 4% 6% 6% 5% 5% 5% 3% 5% 4% 1% 6% 4% 4% 7%

a a

Don't know 100 5 23 16 16 40 28 72 3 11 13 7 15 51 15 46 3 1 2 4 4 2
4% 4% 5% 4% 2% 4% 5% 3% 1% 2% 3% 1% 5% 8% 2% 3% 2% 1% 3% 4% 3% 2%

dg dg ad abd abcd

NETS

Net: Agree 1984 83 283 275 565 778 366 1618 250 468 290 378 208 390 541 1106 114 56 52 78 110 78
72% 71% 64% 72% 78% 70% 66% 73% 83% 77% 73% 72% 66% 63% 76% 73% 79% 84% 72% 79% 79% 72%

bf bcefg b bf bcdef ef f f

Net: Disagree 688 29 133 89 142 295 162 526 48 131 97 141 90 181 154 357 27 10 18 17 26 28
25% 25% 30% 23% 20% 27% 29% 24% 16% 21% 24% 27% 29% 29% 22% 24% 19% 15% 25% 17% 19% 26%

cdg d dg d a a ab ab ab

Mean score 3.0 3.0 2.8 3.0 3.1 2.9 2.9 3.0 3.1 3.0 3.0 2.9 2.9 2.8 3.0 3.0 3.1 3.2 3.0 3.0 3.0 2.9
bf befg bef def df f bh bh

Standard deviation .83 .85 .84 .85 .79 .83 .84 .82 .76 .83 .85 .80 .85 .82 .78 .83 .83 .72 .85 .76 .77 .86
Standard error .02 .08 .04 .04 .03 .03 .04 .02 .04 .03 .04 .04 .05 .03 .03 .02 .07 .09 .10 .08 .07 .08

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 62/3

Perceptions of coffee in the workplace
Q7_4. Thinking about your working life, to what extent do you agree or disagree with each of the following statements?
 
I make a point of regularly stepping away from my desk to boost my productivity levels
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 708 124 584 501 184 576 132 40 668 393 605 509 627 526 159
26% 19% 28% 29% 33% 30% 16% 13% 27% 37% 31% 30% 28% 30% 19%

a a abc b a abdef ab a a b

Tend to agree (3) 1276 285 991 829 273 933 343 114 1162 469 941 823 1065 825 369
46% 43% 47% 47% 49% 48% 42% 37% 47% 44% 48% 48% 48% 47% 44%

a b a a a ac a

Tend to disagree (2) 544 165 379 304 69 315 229 84 460 151 317 291 403 290 217
20% 25% 18% 17% 12% 16% 28% 27% 19% 14% 16% 17% 18% 17% 26%

bcd d d a bcdef cd c a

Strongly disagree (1) 144 47 97 72 20 71 73 42 102 31 61 57 77 62 68
5% 7% 5% 4% 4% 4% 9% 14% 4% 3% 3% 3% 3% 4% 8%

bcd a bcdef a

Don't know 100 37 63 42 7 56 44 28 72 22 51 41 65 51 28
4% 6% 3% 2% 1% 3% 5% 9% 3% 2% 3% 2% 3% 3% 3%

bcd d a bcdef

NETS

Net: Agree 1984 409 1575 1330 457 1509 475 154 1830 862 1546 1332 1692 1351 528
72% 62% 75% 76% 83% 77% 58% 50% 74% 81% 78% 77% 76% 77% 63%

a a abc b a abef abf ab a b

Net: Disagree 688 212 476 376 89 386 302 126 562 182 378 348 480 352 285
25% 32% 23% 22% 16% 20% 37% 41% 23% 17% 19% 20% 21% 20% 34%

bcd d d a bcdef cde c c a

Mean score 3.0 2.8 3.0 3.0 3.1 3.1 2.7 2.5 3.0 3.2 3.1 3.1 3.0 3.1 2.8
a a abc b a abdef abf ab a b

Standard deviation .83 .85 .81 .80 .77 .79 .86 .91 .80 .78 .77 .78 .78 .79 .86
Standard error .02 .03 .02 .02 .03 .02 .03 .05 .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 63/1

Perceptions of coffee in the workplace
Q8. How many cups of coffee would you say that you drink in a standard working day?
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

0 – I do not drink coffee (0) 658 91 111 43 46 44 55 58 13 32 32 19 69 45 493 64 329 262 67
24% 17% 28% 24% 34% 27% 31% 22% 15% 26% 31% 19% 27% 18% 24% 18% 32% 23% 11%

ahmo a acghkmno ahmo aghkmno a ahkmo ahmo amo bc c

1 (1) 370 81 49 24 18 21 23 40 8 15 8 17 28 38 279 55 172 155 43
13% 15% 12% 13% 13% 13% 13% 15% 9% 12% 8% 17% 11% 15% 14% 16% 17% 14% 7%

j j j c c

2 (2) 604 148 78 44 21 28 38 41 17 23 25 23 49 69 438 92 204 245 155
22% 28% 20% 24% 16% 17% 21% 16% 20% 19% 24% 23% 19% 27% 21% 26% 20% 22% 26%

bdegiln g bdegln g bdegn ab

3 (3) 596 127 73 36 24 40 33 57 25 27 20 24 54 56 442 80 179 253 164
22% 24% 18% 20% 18% 24% 18% 22% 29% 22% 19% 24% 21% 22% 21% 23% 17% 22% 27%

b a ab

4 (4) 325 57 54 20 13 21 15 39 14 13 9 11 32 27 246 38 93 130 102
12% 11% 14% 11% 10% 13% 8% 15% 16% 11% 9% 11% 13% 11% 12% 11% 9% 11% 17%

f ab

5+ (5) 219 33 33 13 13 11 16 26 10 12 9 6 20 17 167 23 59 93 67
8% 6% 8% 7% 10% 7% 9% 10% 11% 10% 9% 6% 8% 7% 8% 7% 6% 8% 11%

a ab

NETS

Net: Drink coffee 2114 446 287 137 89 121 125 203 74 90 71 81 183 207 1572 288 707 876 531
76% 83% 72% 76% 66% 73% 69% 78% 85% 74% 69% 81% 73% 82% 76% 82% 68% 77% 89%

bcdefijln d df bdefjl dfj bdefjln df bdefjln a ab

Mean score 2.1 2.1 2.0 2.0 1.8 2.0 1.9 2.2 2.6 2.1 1.9 2.1 2.0 2.1 2.1 2.1 1.7 2.1 2.7
df df abcdefijklmno a ab

Standard deviation 1.57 1.42 1.65 1.55 1.71 1.60 1.63 1.65 1.54 1.65 1.63 1.47 1.63 1.45 1.58 1.46 1.55 1.57 1.43
Standard error .03 .06 .08 .12 .15 .12 .12 .10 .16 .15 .16 .15 .10 .09 .03 .08 .05 .05 .06

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 63/2

Perceptions of coffee in the workplace
Q8. How many cups of coffee would you say that you drink in a standard working day?
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

0 – I do not drink coffee (0) 658 33 115 82 141 287 148 510 62 124 97 124 89 162 133 346 25 12 19 21 35 23
24% 28% 26% 22% 20% 26% 27% 23% 21% 20% 24% 24% 28% 26% 19% 23% 17% 18% 26% 21% 25% 21%

d d d d d ab b a

1 (1) 370 19 64 50 72 165 83 287 20 71 60 75 47 97 103 189 19 12 4 11 18 13
13% 16% 15% 13% 10% 15% 15% 13% 7% 12% 15% 14% 15% 16% 15% 13% 13% 18% 6% 11% 13% 12%

d d d d d a a a a ab e e

2 (2) 604 28 103 87 183 203 131 473 53 133 85 125 63 145 187 318 43 14 15 19 24 26
22% 24% 23% 23% 25% 18% 24% 21% 18% 22% 21% 24% 20% 23% 26% 21% 30% 21% 21% 19% 17% 24%

e e eg e e a a bg bg

3 (3) 596 22 78 94 164 238 100 496 88 139 87 98 65 119 164 338 32 16 16 27 31 23
22% 19% 18% 25% 23% 21% 18% 22% 29% 23% 22% 19% 21% 19% 23% 22% 22% 24% 22% 27% 22% 21%

bf bf bf bcdef

4 (4) 325 9 45 42 101 128 54 271 55 87 34 68 32 49 78 191 16 11 13 12 21 10
12% 8% 10% 11% 14% 12% 10% 12% 18% 14% 9% 13% 10% 8% 11% 13% 11% 16% 18% 12% 15% 9%

f cdef cf cf

5+ (5) 219 6 34 25 62 92 40 179 23 56 37 36 17 50 45 127 9 2 5 9 11 13
8% 5% 8% 7% 9% 8% 7% 8% 8% 9% 9% 7% 5% 8% 6% 8% 6% 3% 7% 9% 8% 12%

e ad

NETS

Net: Drink coffee 2114 84 324 298 582 826 408 1706 239 486 303 402 224 460 577 1163 119 55 53 78 105 85
76% 72% 74% 78% 80% 74% 73% 77% 79% 80% 76% 76% 72% 74% 81% 77% 83% 82% 74% 79% 75% 79%

abefg e ef b

Mean score 2.1 1.8 1.9 2.1 2.3 2.0 1.9 2.1 2.4 2.3 2.0 2.0 1.9 1.9 2.1 2.1 2.2 2.1 2.2 2.3 2.1 2.2
a abefg abf cdef cdef

Standard deviation 1.57 1.49 1.58 1.51 1.54 1.61 1.56 1.57 1.56 1.58 1.59 1.55 1.54 1.56 1.46 1.58 1.43 1.44 1.64 1.58 1.63 1.62
Standard error .03 .14 .08 .08 .06 .05 .07 .03 .09 .06 .08 .07 .09 .06 .05 .04 .12 .18 .19 .16 .14 .16

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 63/3

Perceptions of coffee in the workplace
Q8. How many cups of coffee would you say that you drink in a standard working day?
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

0 – I do not drink coffee (0) 658 658 - - - 425 233 226 432 132 285 242 364 386 223
24% 100% - - - 22% 28% 73% 18% 12% 14% 14% 16% 22% 27%

bcd a bcdef cde c a

1 (1) 370 - 370 301 72 243 127 29 341 83 247 212 288 222 122
13% - 18% 17% 13% 12% 15% 9% 14% 8% 13% 12% 13% 13% 15%

ad ad a a ac c c c

2 (2) 604 - 604 485 153 422 182 18 586 214 477 406 530 388 170
22% - 29% 28% 28% 22% 22% 6% 24% 20% 24% 24% 24% 22% 20%

a a a ac a ac ac ac

3 (3) 596 - 596 496 161 451 145 21 575 288 491 448 557 390 177
22% - 28% 28% 29% 23% 18% 7% 23% 27% 25% 26% 25% 22% 21%

a a a b a ab a ab a

4 (4) 325 - 325 278 96 249 76 6 319 199 281 255 302 220 86
12% - 15% 16% 17% 13% 9% 2% 13% 19% 14% 15% 14% 13% 10%

a a a b a abdef a a a

5+ (5) 219 - 219 188 71 161 58 8 211 150 194 158 196 148 63
8% - 10% 11% 13% 8% 7% 3% 9% 14% 10% 9% 9% 8% 7%

a a a a abdef a a a

NETS

Net: Drink coffee 2114 - 2114 1748 553 1526 588 82 2032 934 1690 1479 1873 1368 618
76% - 100% 100% 100% 78% 72% 27% 82% 88% 86% 86% 84% 78% 73%

a a a b a abf ab ab a b

Mean score 2.1 - 2.7 2.8 2.9 2.2 1.9 .6 2.3 2.7 2.4 2.4 2.3 2.2 2.0
bc b a abdef ab abf a b

Standard deviation 1.57 - 1.22 1.22 1.21 1.57 1.57 1.23 1.51 1.52 1.49 1.48 1.50 1.57 1.58
Standard error .03 - .03 .03 .05 .04 .05 .07 .03 .05 .03 .04 .03 .04 .05

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 64/1

Perceptions of coffee in the workplace
Q9. Which of the following coffee options, if any, are available to you in the working day?
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Instant coffee available for free in the office 1372 283 222 87 68 78 86 130 34 54 45 55 114 116 1042 171 520 563 289
49% 53% 56% 48% 50% 47% 48% 50% 39% 44% 44% 55% 45% 46% 50% 49% 50% 49% 48%

h hij
lmo

h h

Higher quality coffee (i.e. non-instant) available for
free in the office

845 225 116 52 38 45 39 64 25 35 16 21 72 97 639 118 242 348 255
30% 42% 29% 29% 28% 27% 22% 25% 29% 29% 16% 21% 29% 38% 31% 34% 23% 31% 43%

bcdefg
hijklno

j j j j j j j bcdef
gjkln

fgjk fgjk a ab

Chain store coffee shop within walking distance of
your office

839 217 130 55 38 37 45 93 20 28 19 27 71 59 663 86 284 369 186
30% 40% 33% 31% 28% 22% 25% 36% 23% 23% 18% 27% 28% 23% 32% 24% 27% 32% 31%

bcdefh
ijklmno

ei
jmo

j efhi
jmo

efijmo a

My own coffee at home 812 198 99 51 33 47 35 76 38 33 25 30 78 69 610 99 261 308 243
29% 37% 25% 28% 24% 28% 19% 29% 44% 27% 24% 30% 31% 27% 30% 28% 25% 27% 41%

bcdefg
ijmno

f f f bcdefg
ijlmno

f f f f ab

Vending machine 743 158 99 37 35 36 56 70 28 40 33 26 78 47 559 73 265 311 167
27% 29% 25% 21% 26% 22% 31% 27% 32% 33% 32% 26% 31% 19% 27% 21% 26% 27% 28%

cmo cmo m cmo cemo cmo cemo mo

Gourmet coffee shop within walking distance of
your office

663 201 85 36 23 24 39 45 15 19 20 27 61 68 487 95 195 287 181
24% 37% 21% 20% 17% 15% 22% 17% 17% 16% 19% 27% 24% 27% 24% 27% 19% 25% 30%

bcdefgh
ijklmno

egi e degi egi degi a ab

Discounted coffee shop in the building 418 107 62 29 12 21 23 32 15 22 20 9 29 37 323 46 145 169 104
15% 20% 16% 16% 9% 13% 13% 12% 17% 18% 19% 9% 12% 15% 16% 13% 14% 15% 17%

defg
klno

d dk d

Other 71 7 6 7 3 7 7 9 5 4 4 4 6 2 55 6 34 28 9
3% 1% 2% 4% 2% 4% 4% 3% 6% 3% 4% 4% 2% 1% 3% 2% 3% 2% 2%

am abm am am abmo m m c

None of the above 155 19 22 12 14 8 13 15 5 8 9 4 15 11 116 15 74 59 22
6% 4% 6% 7% 10% 5% 7% 6% 6% 7% 9% 4% 6% 4% 6% 4% 7% 5% 4%

amno a a c

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 176



Table 64/2

Perceptions of coffee in the workplace
Q9. Which of the following coffee options, if any, are available to you in the working day?
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Instant coffee available for free in the office 1372 33 249 190 396 504 282 1090 145 310 220 245 153 299 372 710 67 35 36 43 66 46
49% 28% 57% 50% 55% 45% 51% 49% 48% 51% 55% 47% 49% 48% 52% 47% 47% 52% 50% 43% 47% 43%

aeg a aeg a ae ae df b

Higher quality coffee (i.e. non-instant)
available for free in the office

845 30 146 120 258 291 176 669 96 212 141 159 81 156 279 437 59 19 30 27 37 34
30% 26% 33% 32% 36% 26% 32% 30% 32% 35% 35% 30% 26% 25% 39% 29% 41% 28% 42% 27% 26% 31%

e e aeg e e f ef ef bfg bfg bg

Chain store coffee shop within walking
distance of your office

839 21 119 115 243 341 140 699 110 156 144 175 105 149 298 432 37 21 16 37 52 30
30% 18% 27% 30% 34% 31% 25% 32% 37% 26% 36% 33% 34% 24% 42% 29% 26% 31% 22% 37% 37% 28%

a a abf af af bf bf bf bf bceh e bce

My own coffee at home 812 49 119 101 222 321 168 644 104 177 133 145 102 151 242 436 35 23 20 32 35 31
29% 42% 27% 27% 31% 29% 30% 29% 35% 29% 33% 28% 33% 24% 34% 29% 24% 34% 28% 32% 25% 29%

bcdefg df f f bcg

Vending machine 743 15 31 82 219 396 46 697 108 175 94 177 55 134 204 424 28 21 19 37 45 28
27% 13% 7% 22% 30% 36% 8% 31% 36% 29% 24% 34% 18% 22% 29% 28% 19% 31% 26% 37% 32% 26%

b abf abcf abcdfg abcf bcef ef cef c c bc c

Gourmet coffee shop within walking distance
of your office

663 19 85 106 205 248 104 559 82 150 115 128 89 99 259 340 45 18 29 23 28 24
24% 16% 19% 28% 28% 22% 19% 25% 27% 25% 29% 24% 28% 16% 36% 23% 31% 27% 40% 23% 20% 22%

abef abef abf f f f f f bfgh bg bfgh

Discounted coffee shop in the building 418 13 32 43 106 224 45 373 56 100 53 105 34 70 146 216 27 6 11 10 14 20
15% 11% 7% 11% 15% 20% 8% 17% 19% 16% 13% 20% 11% 11% 21% 14% 19% 9% 15% 10% 10% 19%

b bf abcdfg bcf ef ef cef bdfg g

Other 71 2 9 12 12 36 11 60 9 10 16 12 7 17 8 41 1 2 2 2 4 5
3% 2% 2% 3% 2% 3% 2% 3% 3% 2% 4% 2% 2% 3% 1% 3% 1% 3% 3% 2% 3% 5%

d b a ac

None of the above 155 13 34 15 24 69 47 108 16 25 21 28 23 42 29 75 7 3 5 2 7 4
6% 11% 8% 4% 3% 6% 8% 5% 5% 4% 5% 5% 7% 7% 4% 5% 5% 4% 7% 2% 5% 4%

cdeg cdg d cdg b b

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 64/3

Perceptions of coffee in the workplace
Q9. Which of the following coffee options, if any, are available to you in the working day?
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Instant coffee available for free in the office 1372 323 1049 1049 237 992 380 136 1236 529 984 857 1131 923 373
49% 49% 50% 60% 43% 51% 46% 44% 50% 50% 50% 50% 51% 53% 44%

d d abd b a a b

Higher quality coffee (i.e. non-instant) available for free in
the office

845 141 704 704 553 681 164 50 795 388 665 636 746 634 174
30% 21% 33% 40% 100% 35% 20% 16% 32% 36% 34% 37% 33% 36% 21%

a ab abc b a ab a abdf a b

Chain store coffee shop within walking distance of your
office

839 193 646 534 185 631 208 78 761 322 592 544 714 568 231
30% 29% 31% 31% 33% 32% 25% 25% 31% 30% 30% 32% 32% 32% 27%

b a a a b

My own coffee at home 812 - 812 587 199 605 207 30 782 382 658 575 707 518 232
29% - 38% 34% 36% 31% 25% 10% 32% 36% 33% 33% 32% 30% 28%

ac a a b a abf a a a

Vending machine 743 170 573 573 131 537 206 66 677 325 565 481 639 465 241
27% 26% 27% 33% 24% 28% 25% 21% 27% 30% 29% 28% 29% 27% 29%

abd a a a a a

Gourmet coffee shop within walking distance of your office 663 131 532 460 196 515 148 49 614 291 498 480 581 466 169
24% 20% 25% 26% 35% 26% 18% 16% 25% 27% 25% 28% 26% 27% 20%

a a abc b a a a ab a b

Discounted coffee shop in the building 418 87 331 331 80 287 131 31 387 176 309 294 368 276 114
15% 13% 16% 19% 14% 15% 16% 10% 16% 17% 16% 17% 16% 16% 14%

abd a a a a a

Other 71 23 48 22 5 48 23 14 57 29 44 37 48 44 20
3% 3% 2% 1% 1% 2% 3% 5% 2% 3% 2% 2% 2% 3% 2%

cd cd bdef

None of the above 155 124 31 - - 94 61 67 88 24 62 44 66 78 60
6% 19% 1% - - 5% 7% 22% 4% 2% 3% 3% 3% 4% 7%

bcd cd a bcdef c a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 65/1

Perceptions of coffee in the workplace
Q10. Do you regularly (once a week, or more frequently) get your coffee from any of the following sources?
Base: All who drink coffee and have coffee available to them in the working day

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2084 443 283 134 89 120 123 199 73 87 69 79 181 204 1551 283 695 862 527
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Instant coffee available for free in the office 779 154 127 50 35 50 48 85 23 26 25 32 59 65 598 97 262 329 188
37% 35% 45% 37% 39% 42% 39% 43% 32% 30% 36% 41% 33% 32% 39% 34% 38% 38% 36%

ahilmno ilm

At home 661 155 80 40 23 37 30 63 31 29 18 26 67 62 488 88 224 255 182
32% 35% 28% 30% 26% 31% 24% 32% 42% 33% 26% 33% 37% 30% 31% 31% 32% 30% 35%

f bdfjn bf

Higher quality coffee (i.e. non-instant) available for
free in the office

553 159 71 32 21 29 27 36 18 23 9 13 42 73 416 86 140 219 194
27% 36% 25% 24% 24% 24% 22% 18% 25% 26% 13% 16% 23% 36% 27% 30% 20% 25% 37%

bcdefgjkln j j bcdefgjkln gjk gjk a ab

Chain store coffee shop within walking distance of
your office

412 112 58 23 16 17 18 50 14 16 9 9 36 34 324 43 94 202 116
20% 25% 20% 17% 18% 14% 15% 25% 19% 18% 13% 11% 20% 17% 21% 15% 14% 23% 22%

efjkmno efjkmo ko a a

Vending machine 332 69 39 19 19 11 23 32 12 21 18 12 34 23 245 35 100 132 100
16% 16% 14% 14% 21% 9% 19% 16% 16% 24% 26% 15% 19% 11% 16% 12% 14% 15% 19%

emo e bemno abcemno em a

Gourmet coffee shop within walking distance of
your office

309 104 33 12 5 10 16 21 6 11 14 16 23 38 218 54 56 129 124
15% 23% 12% 9% 6% 8% 13% 11% 8% 13% 20% 20% 13% 19% 14% 19% 8% 15% 24%

bcdefghiln cdegh bcdegh bcdegh d bcdeghn a ab

Discounted coffee shop in the building 182 52 22 11 3 10 13 10 7 7 11 5 13 18 135 23 54 68 60
9% 12% 8% 8% 3% 8% 11% 5% 10% 8% 16% 6% 7% 9% 9% 8% 8% 8% 11%

dg bdglno ab

Other 34 3 1 6 1 4 2 7 4 1 - 2 2 1 29 3 19 10 5
2% 1% * 4% 1% 3% 2% 4% 5% 1% - 3% 1% * 2% 1% 3% 1% 1%

abmno abm abm ablmno bc

None of the above 66 14 8 4 6 3 4 7 3 7 1 - 5 4 56 4 36 21 9
3% 3% 3% 3% 7% 3% 3% 4% 4% 8% 1% - 3% 2% 4% 1% 5% 2% 2%

kmo abkmno bc

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 65/2

Perceptions of coffee in the workplace
Q10. Do you regularly (once a week, or more frequently) get your coffee from any of the following sources?
Base: All who drink coffee and have coffee available to them in the working day

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2084 80 320 296 575 813 400 1684 234 481 298 398 221 452 574 1146 117 54 53 77 103 85
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Instant coffee available for free in the office 779 12 157 123 225 262 169 610 88 177 121 141 79 173 211 406 37 18 19 23 37 26
37% 15% 49% 42% 39% 32% 42% 36% 38% 37% 41% 35% 36% 38% 37% 35% 32% 33% 36% 30% 36% 31%

adeg ae ae a aeg ae

At home 661 46 101 77 171 266 147 514 80 147 103 113 87 131 185 355 29 20 16 28 31 23
32% 58% 32% 26% 30% 33% 37% 31% 34% 31% 35% 28% 39% 29% 32% 31% 25% 37% 30% 36% 30% 27%

bcdefg c cdg bdf

Higher quality coffee (i.e. non-instant)
available for free in the office

553 17 87 84 183 182 104 449 67 141 85 102 48 110 202 278 44 12 19 16 17 25
27% 21% 27% 28% 32% 22% 26% 27% 29% 29% 29% 26% 22% 24% 35% 24% 38% 22% 36% 21% 17% 29%

e efg e e bfg bdfg g g

Chain store coffee shop within walking
distance of your office

412 8 47 58 155 144 55 357 69 81 66 91 34 71 162 220 22 10 8 22 32 12
20% 10% 15% 20% 27% 18% 14% 21% 29% 17% 22% 23% 15% 16% 28% 19% 19% 19% 15% 29% 31% 14%

af abcefg abef bef f bef bceh bh bceh

Vending machine 332 10 16 45 110 151 26 306 61 81 56 74 18 42 86 197 12 10 8 17 20 15
16% 13% 5% 15% 19% 19% 7% 18% 26% 17% 19% 19% 8% 9% 15% 17% 10% 19% 15% 22% 19% 18%

b bf bf bf bf bcdef ef ef ef c

Gourmet coffee shop within walking distance
of your office

309 12 41 46 113 97 53 256 47 74 62 55 31 40 126 165 25 11 12 7 13 11
15% 15% 13% 16% 20% 12% 13% 15% 20% 15% 21% 14% 14% 9% 22% 14% 21% 20% 23% 9% 13% 13%

befg e df f def f f bfg bf f

Discounted coffee shop in the building 182 7 13 20 57 85 20 162 30 42 23 44 16 27 66 93 12 3 4 5 3 11
9% 9% 4% 7% 10% 10% 5% 10% 13% 9% 8% 11% 7% 6% 11% 8% 10% 6% 8% 6% 3% 13%

bf bf bf ef f bg g g

Other 34 - 6 4 7 17 6 28 4 4 6 6 3 11 3 17 1 - - 1 3 2
2% - 2% 1% 1% 2% 2% 2% 2% 1% 2% 2% 1% 2% 1% 1% 1% - - 1% 3% 2%

a

None of the above 66 3 10 1 13 39 13 53 3 19 13 9 3 19 16 37 4 - 3 2 2 4
3% 4% 3% * 2% 5% 3% 3% 1% 4% 4% 2% 1% 4% 3% 3% 3% - 6% 3% 2% 5%

c c c cdg c c a a

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 65/3

Perceptions of coffee in the workplace
Q10. Do you regularly (once a week, or more frequently) get your coffee from any of the following sources?
Base: All who drink coffee and have coffee available to them in the working day

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95% *a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2084 - 2084 1748 553 1511 573 72 2012 931 1676 1469 1856 1358 602
100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Instant coffee available for free in the office 779 - 779 779 143 570 209 31 748 347 626 536 697 533 207
37% - 37% 45% 26% 38% 36% 43% 37% 37% 37% 36% 38% 39% 34%

d bd b

At home 661 - 661 455 153 484 177 25 636 317 540 450 569 417 187
32% - 32% 26% 28% 32% 31% 35% 32% 34% 32% 31% 31% 31% 31%

c

Higher quality coffee (i.e. non-instant) available for free in
the office

553 - 553 553 553 455 98 7 546 290 483 458 520 414 116
27% - 27% 32% 100% 30% 17% 10% 27% 31% 29% 31% 28% 30% 19%

b bc b a ab a abf a b

Chain store coffee shop within walking distance of your
office

412 - 412 320 116 314 98 12 400 181 327 301 384 279 117
20% - 20% 18% 21% 21% 17% 17% 20% 19% 20% 20% 21% 21% 19%

Vending machine 332 - 332 332 69 270 62 7 325 175 280 251 312 226 93
16% - 16% 19% 12% 18% 11% 10% 16% 19% 17% 17% 17% 17% 15%

d bd b

Gourmet coffee shop within walking distance of your office 309 - 309 247 114 251 58 3 306 159 266 262 298 219 77
15% - 15% 14% 21% 17% 10% 4% 15% 17% 16% 18% 16% 16% 13%

bc b a a a ab a

Discounted coffee shop in the building 182 - 182 182 40 135 47 3 179 85 145 144 173 130 41
9% - 9% 10% 7% 9% 8% 4% 9% 9% 9% 10% 9% 10% 7%

d b

Other 34 - 34 11 3 20 14 4 30 16 26 19 24 19 12
2% - 2% 1% 1% 1% 2% 6% 1% 2% 2% 1% 1% 1% 2%

c bcdef

None of the above 66 - 66 55 - 41 25 6 60 19 43 34 51 42 17
3% - 3% 3% - 3% 4% 8% 3% 2% 3% 2% 3% 3% 3%

d d bcdef

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 181



Table 66/1

Perceptions of coffee in the workplace
Q11. For which of the following reasons, if any, do you tend not to drink coffee from your office?
Base: All of those who have coffee provisions available in their office, but get their coffee from external shops, or from home

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b *c *d *e *f *g *h *i *j *k *l *m  n *o  a  b  c

Total 199 59 30 12 4 8 8 24 3 5 6 12 13 15 153 27 64 89 46
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

The coffee available in my office is of a poor quality 71 24 9 4 2 3 4 10 1 3 4 1 2 4 60 5 21 34 16
36% 41% 30% 33% 50% 38% 50% 42% 33% 60% 67% 8% 15% 27% 39% 19% 33% 38% 35%

I don't like the coffee available in my office 59 17 9 3 4 2 - 9 - 2 2 5 2 4 46 9 24 23 12
30% 29% 30% 25% 100% 25% - 38% - 40% 33% 42% 15% 27% 30% 33% 38% 26% 26%

I try to restrict my caffeine intake throughout the day 58 17 3 3 - 2 3 8 - - 1 4 10 7 36 11 16 29 13
29% 29% 10% 25% - 25% 38% 33% - - 17% 33% 77% 47% 24% 41% 25% 33% 28%

b

Cost 54 19 10 4 - 2 2 6 2 1 - 2 3 3 46 5 15 24 15
27% 32% 33% 33% - 25% 25% 25% 67% 20% - 17% 23% 20% 30% 19% 23% 27% 33%

There is not a sufficient choice of coffee available
in my office

42 13 9 2 - 1 2 7 - 4 1 2 - 1 38 3 8 23 11
21% 22% 30% 17% - 13% 25% 29% - 80% 17% 17% - 7% 25% 11% 13% 26% 24%

a

Other 8 3 2 - - 1 1 - - - - 1 - - 7 1 1 6 1
4% 5% 7% - - 13% 13% - - - - 8% - - 5% 4% 2% 7% 2%

None of the above 15 3 2 2 - 2 1 1 1 - - - 2 1 12 1 4 7 4
8% 5% 7% 17% - 25% 13% 4% 33% - - - 15% 7% 8% 4% 6% 8% 9%

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 66/2

Perceptions of coffee in the workplace
Q11. For which of the following reasons, if any, do you tend not to drink coffee from your office?
Base: All of those who have coffee provisions available in their office, but get their coffee from external shops, or from home

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95% *a *b *c  d  e *f  g *a  b *c  d *e  f  a  b *c *d *e *f *g *h

Total 199 7 19 18 68 87 26 173 21 47 25 44 24 38 68 108 12 10 3 5 17 2
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

The coffee available in my office is of a poor
quality

71 1 4 8 25 33 5 66 9 18 7 17 8 12 30 34 4 1 - 1 6 1
36% 14% 21% 44% 37% 38% 19% 38% 43% 38% 28% 39% 33% 32% 44% 31% 33% 10% - 20% 35% 50%

I don't like the coffee available in my office 59 1 5 4 26 23 6 53 7 12 6 13 10 11 20 34 3 5 - 2 7 1
30% 14% 26% 22% 38% 26% 23% 31% 33% 26% 24% 30% 42% 29% 29% 31% 25% 50% - 40% 41% 50%

I try to restrict my caffeine intake throughout
the day

58 4 5 6 19 24 9 49 6 15 11 10 7 9 17 33 5 2 2 3 5 -
29% 57% 26% 33% 28% 28% 35% 28% 29% 32% 44% 23% 29% 24% 25% 31% 42% 20% 67% 60% 29% -

Cost 54 1 2 6 18 27 3 51 6 15 4 10 10 9 20 33 3 1 - 1 5 1
27% 14% 11% 33% 26% 31% 12% 29% 29% 32% 16% 23% 42% 24% 29% 31% 25% 10% - 20% 29% 50%

There is not a sufficient choice of coffee
available in my office

42 1 1 4 17 19 2 40 3 10 3 12 6 8 17 24 1 2 - - 6 -
21% 14% 5% 22% 25% 22% 8% 23% 14% 21% 12% 27% 25% 21% 25% 22% 8% 20% - - 35% -

Other 8 - 4 1 1 2 4 4 1 1 3 - - 3 2 3 - 1 - - - -
4% - 21% 6% 1% 2% 15% 2% 5% 2% 12% - - 8% 3% 3% - 10% - - - -

None of the above 15 2 1 - 4 8 3 12 1 2 2 5 1 4 4 8 1 - 1 1 1 1
8% 29% 5% - 6% 9% 12% 7% 5% 4% 8% 11% 4% 11% 6% 7% 8% - 33% 20% 6% 50%

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 66/3

Perceptions of coffee in the workplace
Q11. For which of the following reasons, if any, do you tend not to drink coffee from your office?
Base: All of those who have coffee provisions available in their office, but get their coffee from external shops, or from home

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95% *a  b  c *d  a  b *a  b  c  d  e  f  a  b

Total 199 - 199 199 - 136 63 3 196 84 161 137 180 120 65
100% - 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

The coffee available in my office is of a poor quality 71 - 71 71 - 46 25 1 70 31 60 50 67 40 25
36% - 36% 36% - 34% 40% 33% 36% 37% 37% 36% 37% 33% 38%

I don't like the coffee available in my office 59 - 59 59 - 43 16 1 58 25 48 40 54 40 18
30% - 30% 30% - 32% 25% 33% 30% 30% 30% 29% 30% 33% 28%

I try to restrict my caffeine intake throughout the day 58 - 58 58 - 43 15 1 57 22 45 42 51 33 20
29% - 29% 29% - 32% 24% 33% 29% 26% 28% 31% 28% 28% 31%

Cost 54 - 54 54 - 32 22 - 54 28 44 44 49 27 26
27% - 27% 27% - 24% 35% - 28% 33% 27% 32% 27% 23% 40%

a

There is not a sufficient choice of coffee available in my
office

42 - 42 42 - 30 12 - 42 20 35 32 40 25 16
21% - 21% 21% - 22% 19% - 21% 24% 22% 23% 22% 21% 25%

Other 8 - 8 8 - 6 2 - 8 2 6 5 6 5 2
4% - 4% 4% - 4% 3% - 4% 2% 4% 4% 3% 4% 3%

None of the above 15 - 15 15 - 10 5 - 15 7 12 6 14 9 5
8% - 8% 8% - 7% 8% - 8% 8% 7% 4% 8% 8% 8%

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 67/1

Perceptions of coffee in the workplace
Q12. Which of the following types of coffee provisions, if any, are available in your office?
Base: All who have coffee making facilities in their office

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2148 436 320 137 102 119 136 199 66 94 72 81 185 201 1609 282 796 886 466
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Kettle 1472 284 236 106 73 87 109 138 34 56 51 57 121 120 1123 177 574 601 297
69% 65% 74% 77% 72% 73% 80% 69% 52% 60% 71% 70% 65% 60% 70% 63% 72% 68% 64%

h ahi
lmo

ahi
lmo

hm himo aghi
lmno

hm h h h himo c

Espresso and cappuccino makers 710 202 105 35 22 35 32 47 17 27 15 20 65 88 522 108 198 305 207
33% 46% 33% 26% 22% 29% 24% 24% 26% 29% 21% 25% 35% 44% 32% 38% 25% 34% 44%

bcdefg
hijklno

dfgj dfgj bcdefg
hijkn

dfgj cdfgjk a ab

Filter coffee machine 592 144 93 22 22 38 27 52 20 16 14 23 61 60 434 83 165 253 174
28% 33% 29% 16% 22% 32% 20% 26% 30% 17% 19% 28% 33% 30% 27% 29% 21% 29% 37%

cdf
ijn

cfi cfi c ci c cdfij cfi ci cfi a ab

Ground coffee machines 581 161 76 31 32 22 27 45 20 23 12 13 50 69 437 82 164 248 169
27% 37% 24% 23% 31% 18% 20% 23% 30% 24% 17% 16% 27% 34% 27% 29% 21% 28% 36%

bcefgi
jklno

efjk k bcefgjkn ejk efjk a ab

Cafetiere 510 159 63 35 25 23 27 42 10 16 11 10 39 50 400 60 127 209 174
24% 36% 20% 26% 25% 19% 20% 21% 15% 17% 15% 12% 21% 25% 25% 21% 16% 24% 37%

bcdefgh
ijklmno

k k k bk a ab

Other 80 15 9 7 4 2 7 11 2 6 3 1 9 4 63 5 33 32 15
4% 3% 3% 5% 4% 2% 5% 6% 3% 6% 4% 1% 5% 2% 4% 2% 4% 4% 3%

o o

Don't know 26 5 4 1 2 2 - 3 2 3 - - 3 1 22 1 15 8 3
1% 1% 1% 1% 2% 2% - 2% 3% 3% - - 2% * 1% * 2% 1% 1%

fo fo

None of the above 48 3 6 2 2 3 4 4 8 4 6 - 6 - 36 - 28 16 4
2% 1% 2% 1% 2% 3% 3% 2% 12% 4% 8% - 3% - 2% - 4% 2% 1%

o o mo mo amo mo abcdef
gklmno

amo abcd
gkmno

amo amo bc

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 67/2

Perceptions of coffee in the workplace
Q12. Which of the following types of coffee provisions, if any, are available in your office?
Base: All who have coffee making facilities in their office

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2148 66 332 289 598 863 398 1750 231 491 316 422 217 471 570 1160 121 55 52 75 111 73
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Kettle 1472 41 260 202 411 558 301 1171 162 321 221 266 163 339 375 769 66 35 30 46 69 51
69% 62% 78% 70% 69% 65% 76% 67% 70% 65% 70% 63% 75% 72% 66% 66% 55% 64% 58% 61% 62% 70%

acdeg adeg bd bd c c c

Espresso and cappuccino makers 710 19 102 115 216 258 121 589 83 185 117 147 46 132 259 363 61 14 24 24 32 25
33% 29% 31% 40% 36% 30% 30% 34% 36% 38% 37% 35% 21% 28% 45% 31% 50% 25% 46% 32% 29% 34%

befg e ef ef ef ef bdfg bdfgh bdg

Filter coffee machine 592 14 73 100 190 215 87 505 75 165 96 101 45 110 197 319 39 17 21 27 29 13
28% 21% 22% 35% 32% 25% 22% 29% 32% 34% 30% 24% 21% 23% 35% 28% 32% 31% 40% 36% 26% 18%

abefg bef bef def def ef bh h bh h

Ground coffee machines 581 8 65 66 193 249 73 508 79 139 92 97 48 126 209 296 46 12 19 20 29 23
27% 12% 20% 23% 32% 29% 18% 29% 34% 28% 29% 23% 22% 27% 37% 26% 38% 22% 37% 27% 26% 32%

abcf abcf abcf def bdg bd

Cafetiere 510 24 68 80 165 173 92 418 73 127 105 81 38 86 194 252 30 7 18 17 17 20
24% 36% 20% 28% 28% 20% 23% 24% 32% 26% 33% 19% 18% 18% 34% 22% 25% 13% 35% 23% 15% 27%

befg be be e def def bdef bcdfg bdg dg

Other 80 3 5 9 22 41 8 72 8 20 14 22 6 10 19 41 1 1 4 2 4 5
4% 5% 2% 3% 4% 5% 2% 4% 3% 4% 4% 5% 3% 2% 3% 4% 1% 2% 8% 3% 4% 7%

bf bf f c c

Don't know 26 - 1 1 5 19 1 25 4 5 4 9 4 - 7 15 - - 1 - 2 -
1% - * * 1% 2% * 1% 2% 1% 1% 2% 2% - 1% 1% - - 2% - 2% -

bcdf f f f f f

None of the above 48 1 1 4 7 35 2 46 2 9 6 14 4 13 4 29 - - 1 4 1 3
2% 2% * 1% 1% 4% 1% 3% 1% 2% 2% 3% 2% 3% 1% 3% - - 2% 5% 1% 4%

bcdfg bdf a ac ac

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 67/3

Perceptions of coffee in the workplace
Q12. Which of the following types of coffee provisions, if any, are available in your office?
Base: All who have coffee making facilities in their office

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2148 473 1675 1675 553 1547 601 197 1951 866 1583 1382 1799 1411 619
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Kettle 1472 359 1113 1113 325 1064 408 143 1329 585 1072 919 1224 983 410
69% 76% 66% 66% 59% 69% 68% 73% 68% 68% 68% 66% 68% 70% 66%

bcd d d

Espresso and cappuccino makers 710 129 581 581 312 566 144 38 672 324 564 533 643 526 154
33% 27% 35% 35% 56% 37% 24% 19% 34% 37% 36% 39% 36% 37% 25%

a a abc b a a a ab a b

Filter coffee machine 592 114 478 478 215 457 135 34 558 270 464 432 530 417 148
28% 24% 29% 29% 39% 30% 22% 17% 29% 31% 29% 31% 29% 30% 24%

abc b a a a a a b

Ground coffee machines 581 86 495 495 264 448 133 23 558 287 476 441 535 417 138
27% 18% 30% 30% 48% 29% 22% 12% 29% 33% 30% 32% 30% 30% 22%

a a abc b a ab a ab a b

Cafetiere 510 82 428 428 208 418 92 31 479 251 406 407 458 374 117
24% 17% 26% 26% 38% 27% 15% 16% 25% 29% 26% 29% 25% 27% 19%

a a abc b a ab a abdf a b

Other 80 11 69 69 26 61 19 7 73 40 63 55 69 53 24
4% 2% 4% 4% 5% 4% 3% 4% 4% 5% 4% 4% 4% 4% 4%

a

Don't know 26 16 10 10 1 15 11 11 15 5 11 9 13 15 8
1% 3% 1% 1% * 1% 2% 6% 1% 1% 1% 1% 1% 1% 1%

bcd bcdef

None of the above 48 16 32 32 - 24 24 8 40 15 25 17 30 19 25
2% 3% 2% 2% - 2% 4% 4% 2% 2% 2% 1% 2% 1% 4%

d d d a cdef a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 68/1

Perceptions of coffee in the workplace
Q13. Which of the following types of coffee, if any, would you choose to drink in the workplace if they were available?
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Latte 1090 234 157 74 40 68 72 100 39 44 44 35 103 80 828 115 376 463 251
39% 44% 39% 41% 30% 41% 40% 38% 45% 36% 43% 35% 41% 32% 40% 33% 36% 41% 42%

dmo dm dm dm dmo dm dmo dmo a a

Cappuccino 1048 262 128 56 42 58 73 101 36 42 33 39 91 87 798 126 342 442 264
38% 49% 32% 31% 31% 35% 41% 39% 41% 34% 32% 39% 36% 35% 39% 36% 33% 39% 44%

bcdegijlmno bc a ab

Instant coffee 871 165 129 56 44 50 50 103 33 36 27 28 88 62 666 90 324 332 215
31% 31% 32% 31% 33% 30% 28% 39% 38% 30% 26% 28% 35% 25% 32% 26% 31% 29% 36%

mo afjkmno mo mo mo b

Americano 735 154 108 55 29 37 37 67 26 23 20 26 64 89 536 115 229 322 184
27% 29% 27% 31% 21% 22% 21% 26% 30% 19% 19% 26% 25% 35% 26% 33% 22% 28% 31%

fi fij bdefgijln defijn a a

Filter coffee 734 167 105 45 37 50 44 81 25 29 19 27 61 44 583 71 232 310 192
26% 31% 26% 25% 27% 30% 24% 31% 29% 24% 18% 27% 24% 17% 28% 20% 22% 27% 32%

jlmo mo m jmo jmo m m jmo a ab

Flavoured coffee (e.g. hazelnut or vanilla) 659 148 101 41 34 35 47 72 25 28 23 17 44 44 531 61 236 286 137
24% 28% 25% 23% 25% 21% 26% 28% 29% 23% 22% 17% 17% 17% 26% 17% 23% 25% 23%

klmo lmo lmo klmo lmo lmo

Espresso 642 186 84 38 23 24 27 59 19 22 21 24 56 59 482 83 158 280 204
23% 35% 21% 21% 17% 15% 15% 23% 22% 18% 20% 24% 22% 23% 23% 24% 15% 25% 34%

bcdefghijklmno ef ef ef ef a ab

Flat white 582 128 86 42 30 35 34 72 21 24 17 18 48 27 472 45 192 232 158
21% 24% 22% 23% 22% 21% 19% 28% 24% 20% 17% 18% 19% 11% 23% 13% 19% 20% 26%

mo mo mo mo mo m fjlmo mo m mo mo ab

Iced coffee drinks 481 137 72 37 26 25 27 46 14 17 17 14 22 27 401 41 162 197 122
17% 26% 18% 21% 19% 15% 15% 18% 16% 14% 17% 14% 9% 11% 19% 12% 16% 17% 20%

befgiklmno lmo lmo lmo l l lmo l lmo a

Coffee from a specific origin (e.g. Ethiopia or
Venezuela)

406 114 39 29 13 24 21 43 18 22 11 15 32 25 323 40 109 169 128
15% 21% 10% 16% 10% 15% 12% 16% 21% 18% 11% 15% 13% 10% 16% 11% 11% 15% 21%

bdfjlmno b bm bdmo bm bmo a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 68/2

Perceptions of coffee in the workplace
Q13. Which of the following types of coffee, if any, would you choose to drink in the workplace if they were available?
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Don't know 45 10 7 3 2 5 1 3 - 1 1 - 5 7 32 7 20 21 4
2% 2% 2% 2% 1% 3% 1% 1% - 1% 1% - 2% 3% 2% 2% 2% 2% 1%

c

None of the above 403 51 65 24 33 26 34 29 11 19 21 14 48 28 292 42 213 147 43
15% 9% 16% 13% 24% 16% 19% 11% 13% 16% 20% 14% 19% 11% 14% 12% 21% 13% 7%

a abcghkmno a agmo a agmo agmno a bc c

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 68/3

Perceptions of coffee in the workplace
Q13. Which of the following types of coffee, if any, would you choose to drink in the workplace if they were available?
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Latte 1090 37 151 150 318 434 188 902 125 226 166 193 130 250 308 584 48 21 32 41 55 52
39% 32% 34% 39% 44% 39% 34% 41% 42% 37% 42% 37% 42% 40% 43% 39% 33% 31% 44% 41% 39% 48%

abef f bf bc cd

Cappuccino 1048 36 159 144 316 393 195 853 133 216 165 178 104 252 318 561 51 26 22 42 55 46
38% 31% 36% 38% 44% 35% 35% 38% 44% 35% 41% 34% 33% 41% 45% 37% 35% 39% 31% 42% 39% 43%

abefg bde de de bce

Instant coffee 871 31 143 118 240 339 174 697 105 179 134 163 102 188 224 457 34 14 25 36 51 26
31% 26% 33% 31% 33% 30% 31% 31% 35% 29% 34% 31% 33% 30% 32% 30% 24% 21% 35% 36% 36% 24%

cd cdh

Americano 735 27 102 83 227 296 129 606 86 157 124 147 81 140 212 407 55 20 23 25 42 29
27% 23% 23% 22% 31% 27% 23% 27% 29% 26% 31% 28% 26% 23% 30% 27% 38% 30% 32% 25% 30% 27%

bcefg cf f f f abf

Filter coffee 734 29 118 103 194 290 147 587 86 160 126 118 94 150 222 371 27 15 24 17 42 24
26% 25% 27% 27% 27% 26% 26% 26% 29% 26% 32% 22% 30% 24% 31% 25% 19% 22% 33% 17% 30% 22%

d df d bcf cf cf

Flavoured coffee (e.g. hazelnut or vanilla) 659 11 91 89 216 252 102 557 85 142 107 110 69 146 200 344 26 10 13 18 42 30
24% 9% 21% 23% 30% 23% 18% 25% 28% 23% 27% 21% 22% 23% 28% 23% 18% 15% 18% 18% 30% 28%

a a abcefg af a abf d d bcdf cdf

Espresso 642 20 78 98 222 224 98 544 94 141 114 126 52 115 229 336 41 17 20 25 36 27
23% 17% 18% 26% 31% 20% 18% 25% 31% 23% 29% 24% 17% 18% 32% 22% 28% 25% 28% 25% 26% 25%

bef abefg bef bdef ef ef ef b

Flat white 582 14 94 84 189 201 108 474 76 121 106 92 57 130 180 304 17 8 17 15 36 24
21% 12% 21% 22% 26% 18% 19% 21% 25% 20% 27% 17% 18% 21% 25% 20% 12% 12% 24% 15% 26% 22%

a a aefg ae de bdef bcdf c c cd c

Iced coffee drinks 481 11 66 76 151 177 77 404 60 87 96 83 46 109 176 232 16 10 7 10 26 19
17% 9% 15% 20% 21% 16% 14% 18% 20% 14% 24% 16% 15% 18% 25% 15% 11% 15% 10% 10% 19% 18%

af abef af b bdef bcef

Coffee from a specific origin (e.g. Ethiopia or
Venezuela)

406 13 45 66 125 157 58 348 56 93 67 65 44 81 140 221 20 7 11 18 27 17
15% 11% 10% 17% 17% 14% 10% 16% 19% 15% 17% 12% 14% 13% 20% 15% 14% 10% 15% 18% 19% 16%

bf bf bf bf df b

Don't know 45 3 6 5 8 23 9 36 1 11 6 11 5 11 12 17 3 - 1 2 - 1
2% 3% 1% 1% 1% 2% 2% 2% * 2% 2% 2% 2% 2% 2% 1% 2% - 1% 2% - 1%

a

None of the above 403 18 75 50 76 184 93 310 41 76 57 84 53 92 72 210 15 9 13 14 13 8
15% 15% 17% 13% 11% 17% 17% 14% 14% 12% 14% 16% 17% 15% 10% 14% 10% 13% 18% 14% 9% 7%

d d d d a ah

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 68/4

Perceptions of coffee in the workplace
Q13. Which of the following types of coffee, if any, would you choose to drink in the workplace if they were available?
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Latte 1090 111 979 832 286 795 295 55 1035 462 839 724 954 709 327
39% 17% 46% 48% 52% 41% 36% 18% 42% 43% 42% 42% 43% 40% 39%

a a ab b a a a a a

Cappuccino 1048 78 970 842 314 789 259 44 1004 471 836 744 923 711 289
38% 12% 46% 48% 57% 40% 32% 14% 41% 44% 42% 43% 41% 41% 34%

a a abc b a a a a a b

Instant coffee 871 53 818 699 182 635 236 47 824 394 674 593 753 575 237
31% 8% 39% 40% 33% 33% 29% 15% 33% 37% 34% 34% 34% 33% 28%

ad ad a b a ab a a a b

Americano 735 33 702 608 225 522 213 28 707 344 596 506 649 482 214
27% 5% 33% 35% 41% 27% 26% 9% 29% 32% 30% 29% 29% 27% 25%

a a abc a ab a a a

Filter coffee 734 33 701 604 198 531 203 40 694 344 583 506 632 477 217
26% 5% 33% 35% 36% 27% 25% 13% 28% 32% 30% 29% 28% 27% 26%

a a a a abf a a a

Flavoured coffee (e.g. hazelnut or vanilla) 659 70 589 521 187 496 163 30 629 287 506 433 579 443 188
24% 11% 28% 30% 34% 25% 20% 10% 26% 27% 26% 25% 26% 25% 22%

a a ab b a a a a a

Espresso 642 34 608 540 215 506 136 23 619 325 530 479 581 447 163
23% 5% 29% 31% 39% 26% 17% 7% 25% 30% 27% 28% 26% 25% 19%

a a abc b a abdf a ab a b

Flat white 582 37 545 479 177 428 154 28 554 248 468 402 515 386 165
21% 6% 26% 27% 32% 22% 19% 9% 22% 23% 24% 23% 23% 22% 20%

a a abc a a a a a

Iced coffee drinks 481 55 426 388 148 357 124 23 458 205 369 334 427 333 131
17% 8% 20% 22% 27% 18% 15% 7% 19% 19% 19% 19% 19% 19% 16%

a a abc b a a a a a b

Coffee from a specific origin (e.g. Ethiopia or Venezuela) 406 11 395 345 136 309 97 11 395 201 334 299 368 282 107
15% 2% 19% 20% 25% 16% 12% 4% 16% 19% 17% 17% 16% 16% 13%

a a abc b a ab a a a b

Don't know 45 32 13 11 2 27 18 11 34 11 25 22 31 26 12
2% 5% 1% 1% * 1% 2% 4% 1% 1% 1% 1% 1% 1% 1%

bcd bcdef

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 68/5

Perceptions of coffee in the workplace
Q13. Which of the following types of coffee, if any, would you choose to drink in the workplace if they were available?
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

None of the above 403 383 20 15 1 251 152 162 241 78 164 129 197 229 143
15% 58% 1% 1% * 13% 19% 53% 10% 7% 8% 7% 9% 13% 17%

bcd a bcdef ce a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 69/1

Perceptions of coffee in the workplace
Q14_SUM. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
SUMMARY TABLE
Base: All who drink coffee and have coffee available in their office

NETS
 Total Strongly agree Tend to agree Tend to disagree Strongly disagree Don't know Not applicable Agree Disagree Mean

Having a coffee with my colleagues is an important part of
my day

1748 435 781 327 113 44 48 1216 440 2.9
100% 25% 45% 19% 6% 3% 3% 70% 25%

I am happy with the quality of the coffee available in my
office

1748 415 798 329 169 25 12 1213 498 2.9
100% 24% 46% 19% 10% 1% 1% 69% 28%

I am happy with the varieties of coffee available in my office 1748 391 771 318 204 36 28 1162 522 2.8
100% 22% 44% 18% 12% 2% 2% 66% 30%

I wish I had more time in my day to take coffee breaks 1748 338 614 509 178 53 56 952 687 2.7
100% 19% 35% 29% 10% 3% 3% 54% 39%

I would take more coffee breaks if my office provided
higher quality coffee

1748 267 484 553 297 64 83 751 850 2.5
100% 15% 28% 32% 17% 4% 5% 43% 49%
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Table 70/1

Perceptions of coffee in the workplace
Q14_SUM. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
AGREE SUMMARY
Base: All who drink coffee and have coffee available in their office

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 1748 387 246 109 75 89 105 164 60 77 57 67 141 171 1312 238 576 728 444
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Having a coffee with my colleagues is an important
part of my day

1216 272 154 75 48 62 75 122 40 59 42 48 95 124 907 172 360 517 339
70% 70% 63% 69% 64% 70% 71% 74% 67% 77% 74% 72% 67% 73% 69% 72% 63% 71% 76%

b b b b b b a ab

I am happy with the quality of the coffee available
in my office

1213 282 175 72 47 61 72 111 41 51 35 40 94 132 912 172 370 506 337
69% 73% 71% 66% 63% 69% 69% 68% 68% 66% 61% 60% 67% 77% 70% 72% 64% 70% 76%

k cdjkln k a ab

I am happy with the varieties of coffee available in
my office

1162 279 164 69 48 58 71 95 40 46 35 36 94 127 870 163 354 474 334
66% 72% 67% 63% 64% 65% 68% 58% 67% 60% 61% 54% 67% 74% 66% 68% 61% 65% 75%

gikn gikn gk gk ab

I wish I had more time in my day to take coffee
breaks

952 237 113 66 40 44 51 91 42 49 35 32 79 73 733 105 282 411 259
54% 61% 46% 61% 53% 49% 49% 55% 70% 64% 61% 48% 56% 43% 56% 44% 49% 56% 58%

befkmo bmo mo befkmno bfmo bmo mo bmo a a

I would take more coffee breaks if my office
provided higher quality coffee

751 221 86 43 31 34 45 82 30 32 26 20 48 53 604 73 176 338 237
43% 57% 35% 39% 41% 38% 43% 50% 50% 42% 46% 30% 34% 31% 46% 31% 31% 46% 53%

bcdefiklmno mo bklmo bklmo mo bklmo a ab

None of these 71 8 12 4 5 6 1 5 1 2 4 5 10 8 44 13 29 30 12
4% 2% 5% 4% 7% 7% 1% 3% 2% 3% 7% 7% 7% 5% 3% 5% 5% 4% 3%

a af af af af afn a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 70/2

Perceptions of coffee in the workplace
Q14_SUM. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
AGREE SUMMARY
Base: All who drink coffee and have coffee available in their office

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 1748 53 263 241 509 682 316 1432 199 411 254 350 168 366 497 951 104 47 43 61 85 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Having a coffee with my colleagues is an
important part of my day

1216 30 173 171 385 457 203 1013 163 303 180 233 105 232 339 683 76 35 28 46 64 48
70% 57% 66% 71% 76% 67% 64% 71% 82% 74% 71% 67% 63% 63% 68% 72% 73% 74% 65% 75% 75% 74%

a abefg af bcdef def

I am happy with the quality of the coffee
available in my office

1213 42 204 170 355 442 246 967 136 275 187 247 108 260 361 637 81 26 29 43 54 48
69% 79% 78% 71% 70% 65% 78% 68% 68% 67% 74% 71% 64% 71% 73% 67% 78% 55% 67% 70% 64% 74%

e deg cdeg e bd bdg d

I am happy with the varieties of coffee
available in my office

1162 36 195 166 343 422 231 931 134 273 174 235 103 243 355 610 73 27 31 39 45 48
66% 68% 74% 69% 67% 62% 73% 65% 67% 66% 69% 67% 61% 66% 71% 64% 70% 57% 72% 64% 53% 74%

eg e eg bdg g g g g

I wish I had more time in my day to take
coffee breaks

952 25 91 134 321 381 116 836 142 230 128 188 89 175 290 535 41 23 21 39 53 38
54% 47% 35% 56% 63% 56% 37% 58% 71% 56% 50% 54% 53% 48% 58% 56% 39% 49% 49% 64% 62% 58%

bf abef bf bf bcdef f c c c c c

I would take more coffee breaks if my office
provided higher quality coffee

751 18 69 100 270 294 87 664 119 203 124 139 60 106 262 415 32 17 12 24 48 36
43% 34% 26% 41% 53% 43% 28% 46% 60% 49% 49% 40% 36% 29% 53% 44% 31% 36% 28% 39% 56% 55%

bf abcefg bf bf bcdef def def f bcdef ce bcdef cde

None of these 71 3 10 7 23 28 13 58 3 18 10 17 9 14 13 50 6 4 4 4 4 1
4% 6% 4% 3% 5% 4% 4% 4% 2% 4% 4% 5% 5% 4% 3% 5% 6% 9% 9% 7% 5% 2%

a a a a a

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 70/3

Perceptions of coffee in the workplace
Q14_SUM. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
AGREE SUMMARY
Base: All who drink coffee and have coffee available in their office

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95% *a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 1748 - 1748 1748 553 1293 455 50 1698 802 1427 1259 1589 1171 483
100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Having a coffee with my colleagues is an important part of
my day

1216 - 1216 1216 425 967 249 19 1197 610 1058 934 1167 882 289
70% - 70% 70% 77% 75% 55% 38% 70% 76% 74% 74% 73% 75% 60%

bc b a ab ab ab a b

I am happy with the quality of the coffee available in my
office

1213 - 1213 1213 485 986 227 29 1184 586 1020 914 1114 918 237
69% - 69% 69% 88% 76% 50% 58% 70% 73% 71% 73% 70% 78% 49%

bc b a a a b

I am happy with the varieties of coffee available in my office 1162 - 1162 1162 463 955 207 22 1140 572 987 894 1080 895 208
66% - 66% 66% 84% 74% 45% 44% 67% 71% 69% 71% 68% 76% 43%

bc b a ab a ab a b

I wish I had more time in my day to take coffee breaks 952 - 952 952 292 707 245 17 935 462 810 707 891 642 274
54% - 54% 54% 53% 55% 54% 34% 55% 58% 57% 56% 56% 55% 57%

a a a a a

I would take more coffee breaks if my office provided
higher quality coffee

751 - 751 751 229 589 162 12 739 388 641 598 714 534 195
43% - 43% 43% 41% 46% 36% 24% 44% 48% 45% 47% 45% 46% 40%

b a ab a ab a

None of these 71 - 71 71 16 29 42 5 66 14 41 46 56 23 36
4% - 4% 4% 3% 2% 9% 10% 4% 2% 3% 4% 4% 2% 7%

a bcdef c c c a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 71/1

Perceptions of coffee in the workplace
Q14_SUM. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
DISAGREE SUMMARY
Base: All who drink coffee and have coffee available in their office

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 1748 387 246 109 75 89 105 164 60 77 57 67 141 171 1312 238 576 728 444
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I would take more coffee breaks if my office
provided higher quality coffee

850 149 143 61 34 46 51 62 25 38 27 40 75 99 609 139 321 344 185
49% 39% 58% 56% 45% 52% 49% 38% 42% 49% 47% 60% 53% 58% 46% 58% 56% 47% 42%

aghn ag ag aghn ag aghn ag adghn bc

I wish I had more time in my day to take coffee
breaks

687 133 117 39 29 38 46 57 14 24 16 33 55 86 497 119 240 276 171
39% 34% 48% 36% 39% 43% 44% 35% 23% 31% 28% 49% 39% 50% 38% 50% 42% 38% 39%

acghijn h h aghij h acghijln h acghijln

I am happy with the varieties of coffee available in
my office

522 101 74 38 24 30 29 59 19 27 20 23 37 41 401 64 192 231 99
30% 26% 30% 35% 32% 34% 28% 36% 32% 35% 35% 34% 26% 24% 31% 27% 33% 32% 22%

m am c c

I am happy with the quality of the coffee available
in my office

498 97 68 34 25 27 30 50 17 26 22 23 41 38 374 61 189 209 100
28% 25% 28% 31% 33% 30% 29% 30% 28% 34% 39% 34% 29% 22% 29% 26% 33% 29% 23%

am c c

Having a coffee with my colleagues is an important
part of my day

440 96 83 28 22 24 22 35 19 14 11 14 35 37 343 51 166 180 94
25% 25% 34% 26% 29% 27% 21% 21% 32% 18% 19% 21% 25% 22% 26% 21% 29% 25% 21%

afgijkmno c

None of these 380 110 39 14 16 17 24 41 17 17 12 9 34 30 295 39 95 156 129
22% 28% 16% 13% 21% 19% 23% 25% 28% 22% 21% 13% 24% 18% 22% 16% 16% 21% 29%

bckmno bco bcko bc bco a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 71/2

Perceptions of coffee in the workplace
Q14_SUM. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
DISAGREE SUMMARY
Base: All who drink coffee and have coffee available in their office

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 1748 53 263 241 509 682 316 1432 199 411 254 350 168 366 497 951 104 47 43 61 85 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I would take more coffee breaks if my office
provided higher quality coffee

850 30 172 125 202 321 202 648 74 181 124 176 94 201 210 459 60 26 27 31 31 27
49% 57% 65% 52% 40% 47% 64% 45% 37% 44% 49% 50% 56% 55% 42% 48% 58% 55% 63% 51% 36% 42%

d cdeg d d cdeg d a a ab ab ag agh g agh

I wish I had more time in my day to take
coffee breaks

687 25 151 96 167 248 176 511 54 159 112 141 65 156 186 363 54 22 19 19 27 23
39% 47% 57% 40% 33% 36% 56% 36% 27% 39% 44% 40% 39% 43% 37% 38% 52% 47% 44% 31% 32% 35%

d cdeg cdeg a a a a a abfgh

I am happy with the varieties of coffee
available in my office

522 13 63 66 152 228 76 446 60 122 72 104 56 108 129 303 29 15 10 18 35 16
30% 25% 24% 27% 30% 33% 24% 31% 30% 30% 28% 30% 33% 30% 26% 32% 28% 32% 23% 30% 41% 25%

bf bf a aeh

I am happy with the quality of the coffee
available in my office

498 9 56 66 142 225 65 433 58 127 61 98 54 100 126 291 22 18 13 15 30 15
28% 17% 21% 27% 28% 33% 21% 30% 29% 31% 24% 28% 32% 27% 25% 31% 21% 38% 30% 25% 35% 23%

bf abf abf ac c c

Having a coffee with my colleagues is an
important part of my day

440 14 79 57 102 188 93 347 33 96 60 99 51 101 134 227 22 8 13 10 21 15
25% 26% 30% 24% 20% 28% 29% 24% 17% 23% 24% 28% 30% 28% 27% 24% 21% 17% 30% 16% 25% 23%

dg d d a a a

None of these 380 11 30 51 159 129 41 339 61 103 57 72 22 65 127 209 19 7 9 17 20 22
22% 21% 11% 21% 31% 19% 13% 24% 31% 25% 22% 21% 13% 18% 26% 22% 18% 15% 21% 28% 24% 34%

bf bcefg bf bef cdef ef e e bcd

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 71/3

Perceptions of coffee in the workplace
Q14_SUM. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
DISAGREE SUMMARY
Base: All who drink coffee and have coffee available in their office

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95% *a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 1748 - 1748 1748 553 1293 455 50 1698 802 1427 1259 1589 1171 483
100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I would take more coffee breaks if my office provided
higher quality coffee

850 - 850 850 269 598 252 29 821 359 671 579 758 544 256
49% - 49% 49% 49% 46% 55% 58% 48% 45% 47% 46% 48% 46% 53%

a a

I wish I had more time in my day to take coffee breaks 687 - 687 687 226 508 179 24 663 296 530 488 611 460 188
39% - 39% 39% 41% 39% 39% 48% 39% 37% 37% 39% 38% 39% 39%

I am happy with the varieties of coffee available in my office 522 - 522 522 76 304 218 21 501 205 399 329 464 252 247
30% - 30% 30% 14% 24% 48% 42% 30% 26% 28% 26% 29% 22% 51%

d d a cde ce a

I am happy with the quality of the coffee available in my
office

498 - 498 498 60 288 210 17 481 200 380 323 449 240 233
28% - 28% 28% 11% 22% 46% 34% 28% 25% 27% 26% 28% 20% 48%

d d a a

Having a coffee with my colleagues is an important part of
my day

440 - 440 440 109 282 158 20 420 161 307 282 363 248 161
25% - 25% 25% 20% 22% 35% 40% 25% 20% 22% 22% 23% 21% 33%

d d a bcdef cd a

None of these 380 - 380 380 160 326 54 5 375 208 342 313 361 308 53
22% - 22% 22% 29% 25% 12% 10% 22% 26% 24% 25% 23% 26% 11%

bc b a ab a a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 72/1

Perceptions of coffee in the workplace
Q14_1. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I am happy with the quality of the coffee available in my office
Base: All who drink coffee and have coffee available in their office

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 1748 387 246 109 75 89 105 164 60 77 57 67 141 171 1312 238 576 728 444
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 415 111 52 24 12 22 20 33 17 17 6 11 31 59 308 70 121 153 141
24% 29% 21% 22% 16% 25% 19% 20% 28% 22% 11% 16% 22% 35% 23% 29% 21% 21% 32%

bdfgjkn j j bcdfgjkln j bdfgjkn ab

Tend to agree (3) 798 171 123 48 35 39 52 78 24 34 29 29 63 73 604 102 249 353 196
46% 44% 50% 44% 47% 44% 50% 48% 40% 44% 51% 43% 45% 43% 46% 43% 43% 48% 44%

Tend to disagree (2) 329 62 49 29 13 18 15 27 12 23 13 16 30 22 248 38 119 145 65
19% 16% 20% 27% 17% 20% 14% 16% 20% 30% 23% 24% 21% 13% 19% 16% 21% 20% 15%

afgmo afgmno m m c c

Strongly disagree (1) 169 35 19 5 12 9 15 23 5 3 9 7 11 16 126 23 70 64 35
10% 9% 8% 5% 16% 10% 14% 14% 8% 4% 16% 10% 8% 9% 10% 10% 12% 9% 8%

bci ci bci ci bc

Don't know 25 7 2 1 3 1 2 1 1 - - 3 3 1 18 4 9 10 6
1% 2% 1% 1% 4% 1% 2% 1% 2% - - 4% 2% 1% 1% 2% 2% 1% 1%

bgmn

Not applicable 12 1 1 2 - - 1 2 1 - - 1 3 - 8 1 8 3 1
1% * * 2% - - 1% 1% 2% - - 1% 2% - 1% * 1% * *

an c

NETS

Net: Agree 1213 282 175 72 47 61 72 111 41 51 35 40 94 132 912 172 370 506 337
69% 73% 71% 66% 63% 69% 69% 68% 68% 66% 61% 60% 67% 77% 70% 72% 64% 70% 76%

k cdjkln k a ab

Net: Disagree 498 97 68 34 25 27 30 50 17 26 22 23 41 38 374 61 189 209 100
28% 25% 28% 31% 33% 30% 29% 30% 28% 34% 39% 34% 29% 22% 29% 26% 33% 29% 23%

am c c

Mean score 2.9 2.9 2.9 2.9 2.7 2.8 2.8 2.8 2.9 2.8 2.6 2.7 2.8 3.0 2.9 2.9 2.8 2.8 3.0
dgjk j j j j bdfgjkn j dgj ab

Standard deviation .90 .91 .84 .82 .95 .92 .94 .94 .92 .81 .89 .89 .87 .93 .90 .93 .93 .86 .89
Standard error .02 .05 .05 .08 .11 .10 .09 .07 .12 .09 .12 .11 .07 .07 .02 .06 .04 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 72/2

Perceptions of coffee in the workplace
Q14_1. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I am happy with the quality of the coffee available in my office
Base: All who drink coffee and have coffee available in their office

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 1748 53 263 241 509 682 316 1432 199 411 254 350 168 366 497 951 104 47 43 61 85 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 415 14 83 61 129 128 97 318 42 77 83 87 37 89 136 209 38 9 10 13 13 13
24% 26% 32% 25% 25% 19% 31% 22% 21% 19% 33% 25% 22% 24% 27% 22% 37% 19% 23% 21% 15% 20%

eg e e eg abdef b bg bdfgh

Tend to agree (3) 798 28 121 109 226 314 149 649 94 198 104 160 71 171 225 428 43 17 19 30 41 35
46% 53% 46% 45% 44% 46% 47% 45% 47% 48% 41% 46% 42% 47% 45% 45% 41% 36% 44% 49% 48% 54%

Tend to disagree (2) 329 8 40 44 92 145 48 281 45 87 38 60 34 65 84 193 8 13 10 10 18 6
19% 15% 15% 18% 18% 21% 15% 20% 23% 21% 15% 17% 20% 18% 17% 20% 8% 28% 23% 16% 21% 9%

bf c c c ch ch ch ch

Strongly disagree (1) 169 1 16 22 50 80 17 152 13 40 23 38 20 35 42 98 14 5 3 5 12 9
10% 2% 6% 9% 10% 12% 5% 11% 7% 10% 9% 11% 12% 10% 8% 10% 13% 11% 7% 8% 14% 14%

f abf abf

Don't know 25 1 3 5 7 9 4 21 1 7 4 4 5 4 9 13 1 2 1 2 - 1
1% 2% 1% 2% 1% 1% 1% 1% 1% 2% 2% 1% 3% 1% 2% 1% 1% 4% 2% 3% - 2%

Not applicable 12 1 - - 5 6 1 11 4 2 2 1 1 2 1 10 - 1 - 1 1 1
1% 2% - - 1% 1% * 1% 2% * 1% * 1% 1% * 1% - 2% - 2% 1% 2%

bc d a

NETS

Net: Agree 1213 42 204 170 355 442 246 967 136 275 187 247 108 260 361 637 81 26 29 43 54 48
69% 79% 78% 71% 70% 65% 78% 68% 68% 67% 74% 71% 64% 71% 73% 67% 78% 55% 67% 70% 64% 74%

e deg cdeg e bd bdg d

Net: Disagree 498 9 56 66 142 225 65 433 58 127 61 98 54 100 126 291 22 18 13 15 30 15
28% 17% 21% 27% 28% 33% 21% 30% 29% 31% 24% 28% 32% 27% 25% 31% 21% 38% 30% 25% 35% 23%

bf abf abf ac c c

Mean score 2.9 3.1 3.0 2.9 2.9 2.7 3.0 2.8 2.9 2.8 3.0 2.9 2.8 2.9 2.9 2.8 3.0 2.7 2.9 2.9 2.7 2.8
eg cdeg e e cdeg be bg bg

Standard deviation .90 .72 .85 .90 .91 .91 .83 .91 .84 .87 .93 .92 .94 .90 .89 .90 1.00 .93 .87 .86 .91 .93
Standard error .02 .10 .05 .06 .04 .04 .05 .02 .06 .04 .06 .05 .07 .05 .04 .03 .10 .14 .13 .11 .10 .12

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 72/3

Perceptions of coffee in the workplace
Q14_1. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I am happy with the quality of the coffee available in my office
Base: All who drink coffee and have coffee available in their office

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95% *a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 1748 - 1748 1748 553 1293 455 50 1698 802 1427 1259 1589 1171 483
100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 415 - 415 415 233 370 45 9 406 242 378 324 385 352 45
24% - 24% 24% 42% 29% 10% 18% 24% 30% 26% 26% 24% 30% 9%

bc b bef b

Tend to agree (3) 798 - 798 798 252 616 182 20 778 344 642 590 729 566 192
46% - 46% 46% 46% 48% 40% 40% 46% 43% 45% 47% 46% 48% 40%

b b

Tend to disagree (2) 329 - 329 329 48 203 126 13 316 131 247 226 298 173 142
19% - 19% 19% 9% 16% 28% 26% 19% 16% 17% 18% 19% 15% 29%

d d a a

Strongly disagree (1) 169 - 169 169 12 85 84 4 165 69 133 97 151 67 91
10% - 10% 10% 2% 7% 18% 8% 10% 9% 9% 8% 10% 6% 19%

d d a a

Don't know 25 - 25 25 7 15 10 4 21 10 15 16 18 8 7
1% - 1% 1% 1% 1% 2% 8% 1% 1% 1% 1% 1% 1% 1%

bcdef

Not applicable 12 - 12 12 1 4 8 - 12 6 12 6 8 5 6
1% - 1% 1% * * 2% - 1% 1% 1% * 1% * 1%

a

NETS

Net: Agree 1213 - 1213 1213 485 986 227 29 1184 586 1020 914 1114 918 237
69% - 69% 69% 88% 76% 50% 58% 70% 73% 71% 73% 70% 78% 49%

bc b a a a b

Net: Disagree 498 - 498 498 60 288 210 17 481 200 380 323 449 240 233
28% - 28% 28% 11% 22% 46% 34% 28% 25% 27% 26% 28% 20% 48%

d d a a

Mean score 2.9 - 2.9 2.9 3.3 3.0 2.4 2.7 2.9 3.0 2.9 2.9 2.9 3.0 2.4
bc b bf b b

Standard deviation .90 - .90 .90 .72 .85 .92 .88 .90 .91 .90 .87 .90 .83 .91
Standard error .02 - .02 .02 .03 .02 .04 .13 .02 .03 .02 .02 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 73/1

Perceptions of coffee in the workplace
Q14_2. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I am happy with the varieties of coffee available in my office
Base: All who drink coffee and have coffee available in their office

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 1748 387 246 109 75 89 105 164 60 77 57 67 141 171 1312 238 576 728 444
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 391 108 57 22 13 18 19 22 16 13 10 13 32 48 288 61 111 138 142
22% 28% 23% 20% 17% 20% 18% 13% 27% 17% 18% 19% 23% 28% 22% 26% 19% 19% 32%

fgin g g g g g g ab

Tend to agree (3) 771 171 107 47 35 40 52 73 24 33 25 23 62 79 582 102 243 336 192
44% 44% 43% 43% 47% 45% 50% 45% 40% 43% 44% 34% 44% 46% 44% 43% 42% 46% 43%

Tend to disagree (2) 318 63 53 26 12 19 14 33 10 22 10 16 16 24 252 40 115 134 69
18% 16% 22% 24% 16% 21% 13% 20% 17% 29% 18% 24% 11% 14% 19% 17% 20% 18% 16%

l flm l l aflmno l l

Strongly disagree (1) 204 38 21 12 12 11 15 26 9 5 10 7 21 17 149 24 77 97 30
12% 10% 9% 11% 16% 12% 14% 16% 15% 6% 18% 10% 15% 10% 11% 10% 13% 13% 7%

abi bi c c

Don't know 36 5 6 - 3 1 4 2 - 3 1 5 4 2 24 7 15 14 7
2% 1% 2% - 4% 1% 4% 1% - 4% 2% 7% 3% 1% 2% 3% 3% 2% 2%

c c c abceghmn

Not applicable 28 2 2 2 - - 1 8 1 1 1 3 6 1 17 4 15 9 4
2% 1% 1% 2% - - 1% 5% 2% 1% 2% 4% 4% 1% 1% 2% 3% 1% 1%

abemn abemn abemn c

NETS

Net: Agree 1162 279 164 69 48 58 71 95 40 46 35 36 94 127 870 163 354 474 334
66% 72% 67% 63% 64% 65% 68% 58% 67% 60% 61% 54% 67% 74% 66% 68% 61% 65% 75%

gikn gikn gk gk ab

Net: Disagree 522 101 74 38 24 30 29 59 19 27 20 23 37 41 401 64 192 231 99
30% 26% 30% 35% 32% 34% 28% 36% 32% 35% 35% 34% 26% 24% 31% 27% 33% 32% 22%

m am c c

Mean score 2.8 2.9 2.8 2.7 2.7 2.7 2.8 2.6 2.8 2.7 2.6 2.7 2.8 2.9 2.8 2.9 2.7 2.7 3.0
dgjn g dgj g g ab

Standard deviation .93 .92 .89 .91 .96 .93 .94 .93 1.01 .83 .99 .95 .99 .91 .92 .93 .95 .93 .87
Standard error .02 .05 .06 .09 .11 .10 .09 .08 .13 .10 .13 .12 .09 .07 .03 .06 .04 .04 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 73/2

Perceptions of coffee in the workplace
Q14_2. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I am happy with the varieties of coffee available in my office
Base: All who drink coffee and have coffee available in their office

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 1748 53 263 241 509 682 316 1432 199 411 254 350 168 366 497 951 104 47 43 61 85 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 391 14 71 60 131 115 85 306 54 84 71 71 33 78 144 184 31 8 11 13 13 11
22% 26% 27% 25% 26% 17% 27% 21% 27% 20% 28% 20% 20% 21% 29% 19% 30% 17% 26% 21% 15% 17%

eg e eg eg e bd bgh bg

Tend to agree (3) 771 22 124 106 212 307 146 625 80 189 103 164 70 165 211 426 42 19 20 26 32 37
44% 42% 47% 44% 42% 45% 46% 44% 40% 46% 41% 47% 42% 45% 42% 45% 40% 40% 47% 43% 38% 57%

acg

Tend to disagree (2) 318 7 40 38 93 140 47 271 39 79 41 69 35 55 84 187 17 13 5 10 21 8
18% 13% 15% 16% 18% 21% 15% 19% 20% 19% 16% 20% 21% 15% 17% 20% 16% 28% 12% 16% 25% 12%

f h

Strongly disagree (1) 204 6 23 28 59 88 29 175 21 43 31 35 21 53 45 116 12 2 5 8 14 8
12% 11% 9% 12% 12% 13% 9% 12% 11% 10% 12% 10% 13% 14% 9% 12% 12% 4% 12% 13% 16% 12%

ad

Don't know 36 2 4 5 8 17 6 30 1 13 4 7 5 6 11 23 2 3 1 3 2 1
2% 4% 2% 2% 2% 2% 2% 2% 1% 3% 2% 2% 3% 2% 2% 2% 2% 6% 2% 5% 2% 2%

a

Not applicable 28 2 1 4 6 15 3 25 4 3 4 4 4 9 2 15 - 2 1 1 3 -
2% 4% * 2% 1% 2% 1% 2% 2% 1% 2% 1% 2% 2% * 2% - 4% 2% 2% 4% -

b a ac a

NETS

Net: Agree 1162 36 195 166 343 422 231 931 134 273 174 235 103 243 355 610 73 27 31 39 45 48
66% 68% 74% 69% 67% 62% 73% 65% 67% 66% 69% 67% 61% 66% 71% 64% 70% 57% 72% 64% 53% 74%

eg e eg bdg g g g g

Net: Disagree 522 13 63 66 152 228 76 446 60 122 72 104 56 108 129 303 29 15 10 18 35 16
30% 25% 24% 27% 30% 33% 24% 31% 30% 30% 28% 30% 33% 30% 26% 32% 28% 32% 23% 30% 41% 25%

bf bf a aeh

Mean score 2.8 2.9 2.9 2.9 2.8 2.7 2.9 2.8 2.9 2.8 2.9 2.8 2.7 2.8 2.9 2.7 2.9 2.8 2.9 2.8 2.6 2.8
eg e e eg bg g

Standard deviation .93 .96 .89 .94 .95 .92 .90 .94 .95 .90 .97 .89 .94 .96 .92 .92 .97 .81 .94 .96 .97 .88
Standard error .02 .14 .06 .06 .04 .04 .05 .03 .07 .05 .06 .05 .07 .05 .04 .03 .10 .13 .15 .13 .11 .11

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 73/3

Perceptions of coffee in the workplace
Q14_2. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I am happy with the varieties of coffee available in my office
Base: All who drink coffee and have coffee available in their office

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95% *a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 1748 - 1748 1748 553 1293 455 50 1698 802 1427 1259 1589 1171 483
100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 391 - 391 391 207 359 32 6 385 230 356 319 366 334 42
22% - 22% 22% 37% 28% 7% 12% 23% 29% 25% 25% 23% 29% 9%

bc b abf a a b

Tend to agree (3) 771 - 771 771 256 596 175 16 755 342 631 575 714 561 166
44% - 44% 44% 46% 46% 38% 32% 44% 43% 44% 46% 45% 48% 34%

b b

Tend to disagree (2) 318 - 318 318 64 198 120 14 304 128 238 210 284 175 128
18% - 18% 18% 12% 15% 26% 28% 18% 16% 17% 17% 18% 15% 27%

d d a cde a

Strongly disagree (1) 204 - 204 204 12 106 98 7 197 77 161 119 180 77 119
12% - 12% 12% 2% 8% 22% 14% 12% 10% 11% 9% 11% 7% 25%

d d a a

Don't know 36 - 36 36 11 19 17 3 33 13 21 23 28 13 16
2% - 2% 2% 2% 1% 4% 6% 2% 2% 1% 2% 2% 1% 3%

a bcdef a

Not applicable 28 - 28 28 3 15 13 4 24 12 20 13 17 11 12
2% - 2% 2% 1% 1% 3% 8% 1% 1% 1% 1% 1% 1% 2%

a bcdef a

NETS

Net: Agree 1162 - 1162 1162 463 955 207 22 1140 572 987 894 1080 895 208
66% - 66% 66% 84% 74% 45% 44% 67% 71% 69% 71% 68% 76% 43%

bc b a ab a ab a b

Net: Disagree 522 - 522 522 76 304 218 21 501 205 399 329 464 252 247
30% - 30% 30% 14% 24% 48% 42% 30% 26% 28% 26% 29% 22% 51%

d d a cde ce a

Mean score 2.8 - 2.8 2.8 3.2 3.0 2.3 2.5 2.8 2.9 2.9 2.9 2.8 3.0 2.3
bc b a abf a abf a b

Standard deviation .93 - .93 .93 .74 .88 .91 .94 .93 .92 .93 .90 .92 .84 .96
Standard error .02 - .02 .02 .03 .02 .04 .14 .02 .03 .03 .03 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 74/1

Perceptions of coffee in the workplace
Q14_3. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
Having a coffee with my colleagues is an important part of my day
Base: All who drink coffee and have coffee available in their office

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 1748 387 246 109 75 89 105 164 60 77 57 67 141 171 1312 238 576 728 444
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 435 110 44 25 17 24 24 38 13 23 8 24 29 56 318 80 116 180 139
25% 28% 18% 23% 23% 27% 23% 23% 22% 30% 14% 36% 21% 33% 24% 34% 20% 25% 31%

bj bj bjln bjln b bcfgjln a ab

Tend to agree (3) 781 162 110 50 31 38 51 84 27 36 34 24 66 68 589 92 244 337 200
45% 42% 45% 46% 41% 43% 49% 51% 45% 47% 60% 36% 47% 40% 45% 39% 42% 46% 45%

akmo abdekmno

Tend to disagree (2) 327 81 60 21 13 16 15 24 14 10 7 12 24 30 254 42 119 132 76
19% 21% 24% 19% 17% 18% 14% 15% 23% 13% 12% 18% 17% 18% 19% 18% 21% 18% 17%

fgij

Strongly disagree (1) 113 15 23 7 9 8 7 11 5 4 4 2 11 7 89 9 47 48 18
6% 4% 9% 6% 12% 9% 7% 7% 8% 5% 7% 3% 8% 4% 7% 4% 8% 7% 4%

amo akmo a a c

Don't know 44 12 3 3 2 2 4 2 - 1 - 3 5 7 29 10 20 21 3
3% 3% 1% 3% 3% 2% 4% 1% - 1% - 4% 4% 4% 2% 4% 3% 3% 1%

b c c

Not applicable 48 7 6 3 3 1 4 5 1 3 4 2 6 3 33 5 30 10 8
3% 2% 2% 3% 4% 1% 4% 3% 2% 4% 7% 3% 4% 2% 3% 2% 5% 1% 2%

amn bc

NETS

Net: Agree 1216 272 154 75 48 62 75 122 40 59 42 48 95 124 907 172 360 517 339
70% 70% 63% 69% 64% 70% 71% 74% 67% 77% 74% 72% 67% 73% 69% 72% 63% 71% 76%

b b b b b b a ab

Net: Disagree 440 96 83 28 22 24 22 35 19 14 11 14 35 37 343 51 166 180 94
25% 25% 34% 26% 29% 27% 21% 21% 32% 18% 19% 21% 25% 22% 26% 21% 29% 25% 21%

afgijkmno c

Mean score 2.9 3.0 2.7 2.9 2.8 2.9 2.9 2.9 2.8 3.1 2.9 3.1 2.9 3.1 2.9 3.1 2.8 2.9 3.1
b b b b bdhln bdhln b bdhln a ab

Standard deviation .85 .83 .87 .85 .96 .92 .83 .82 .88 .82 .76 .84 .86 .84 .86 .84 .88 .85 .81
Standard error .02 .04 .06 .08 .11 .10 .08 .07 .11 .10 .10 .11 .08 .07 .02 .06 .04 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 74/2

Perceptions of coffee in the workplace
Q14_3. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
Having a coffee with my colleagues is an important part of my day
Base: All who drink coffee and have coffee available in their office

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 1748 53 263 241 509 682 316 1432 199 411 254 350 168 366 497 951 104 47 43 61 85 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 435 11 50 65 150 159 61 374 58 109 73 83 31 81 137 248 38 14 9 14 20 17
25% 21% 19% 27% 29% 23% 19% 26% 29% 27% 29% 24% 18% 22% 28% 26% 37% 30% 21% 23% 24% 26%

bf bef bf e e e b

Tend to agree (3) 781 19 123 106 235 298 142 639 105 194 107 150 74 151 202 435 38 21 19 32 44 31
45% 36% 47% 44% 46% 44% 45% 45% 53% 47% 42% 43% 44% 41% 41% 46% 37% 45% 44% 52% 52% 48%

cdf c c

Tend to disagree (2) 327 7 59 40 80 141 66 261 28 69 47 71 40 72 102 171 19 8 9 7 13 11
19% 13% 22% 17% 16% 21% 21% 18% 14% 17% 19% 20% 24% 20% 21% 18% 18% 17% 21% 11% 15% 17%

d d a

Strongly disagree (1) 113 7 20 17 22 47 27 86 5 27 13 28 11 29 32 56 3 - 4 3 8 4
6% 13% 8% 7% 4% 7% 9% 6% 3% 7% 5% 8% 7% 8% 6% 6% 3% - 9% 5% 9% 6%

dg d a a a d d

Don't know 44 - 5 3 17 19 5 39 2 9 7 8 6 12 13 24 6 2 1 3 - 2
3% - 2% 1% 3% 3% 2% 3% 1% 2% 3% 2% 4% 3% 3% 3% 6% 4% 2% 5% - 3%

g g

Not applicable 48 9 6 10 5 18 15 33 1 3 7 10 6 21 11 17 - 2 1 2 - -
3% 17% 2% 4% 1% 3% 5% 2% 1% 1% 3% 3% 4% 6% 2% 2% - 4% 2% 3% - -

bcdefg d d dg b b ab ab c

NETS

Net: Agree 1216 30 173 171 385 457 203 1013 163 303 180 233 105 232 339 683 76 35 28 46 64 48
70% 57% 66% 71% 76% 67% 64% 71% 82% 74% 71% 67% 63% 63% 68% 72% 73% 74% 65% 75% 75% 74%

a abefg af bcdef def

Net: Disagree 440 14 79 57 102 188 93 347 33 96 60 99 51 101 134 227 22 8 13 10 21 15
25% 26% 30% 24% 20% 28% 29% 24% 17% 23% 24% 28% 30% 28% 27% 24% 21% 17% 30% 16% 25% 23%

dg d d a a a

Mean score 2.9 2.8 2.8 3.0 3.1 2.9 2.8 3.0 3.1 3.0 3.0 2.9 2.8 2.9 2.9 3.0 3.1 3.1 2.8 3.0 2.9 3.0
bf abefg bf def e ef ae

Standard deviation .85 1.01 .85 .87 .81 .86 .87 .85 .73 .85 .85 .89 .84 .89 .88 .84 .83 .71 .90 .77 .87 .84
Standard error .02 .15 .05 .06 .04 .03 .05 .02 .05 .04 .05 .05 .07 .05 .04 .03 .08 .11 .14 .10 .09 .11

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 74/3

Perceptions of coffee in the workplace
Q14_3. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
Having a coffee with my colleagues is an important part of my day
Base: All who drink coffee and have coffee available in their office

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95% *a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 1748 - 1748 1748 553 1293 455 50 1698 802 1427 1259 1589 1171 483
100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 435 - 435 435 184 369 66 2 433 258 404 359 427 341 80
25% - 25% 25% 33% 29% 15% 4% 26% 32% 28% 29% 27% 29% 17%

bc b a abf a a a b

Tend to agree (3) 781 - 781 781 241 598 183 17 764 352 654 575 740 541 209
45% - 45% 45% 44% 46% 40% 34% 45% 44% 46% 46% 47% 46% 43%

b

Tend to disagree (2) 327 - 327 327 87 217 110 5 322 125 238 221 286 190 120
19% - 19% 19% 16% 17% 24% 10% 19% 16% 17% 18% 18% 16% 25%

a c a

Strongly disagree (1) 113 - 113 113 22 65 48 15 98 36 69 61 77 58 41
6% - 6% 6% 4% 5% 11% 30% 6% 4% 5% 5% 5% 5% 8%

d d a bcdef a

Don't know 44 - 44 44 10 19 25 3 41 13 28 30 36 17 20
3% - 3% 3% 2% 1% 5% 6% 2% 2% 2% 2% 2% 1% 4%

a c a

Not applicable 48 - 48 48 9 25 23 8 40 18 34 13 23 24 13
3% - 3% 3% 2% 2% 5% 16% 2% 2% 2% 1% 1% 2% 3%

a bcdef e e e

NETS

Net: Agree 1216 - 1216 1216 425 967 249 19 1197 610 1058 934 1167 882 289
70% - 70% 70% 77% 75% 55% 38% 70% 76% 74% 74% 73% 75% 60%

bc b a ab ab ab a b

Net: Disagree 440 - 440 440 109 282 158 20 420 161 307 282 363 248 161
25% - 25% 25% 20% 22% 35% 40% 25% 20% 22% 22% 23% 21% 33%

d d a bcdef cd a

Mean score 2.9 - 2.9 2.9 3.1 3.0 2.7 2.2 2.9 3.1 3.0 3.0 3.0 3.0 2.7
bc b a abf ab ab a b

Standard deviation .85 - .85 .85 .81 .82 .89 1.01 .84 .82 .82 .82 .82 .82 .86
Standard error .02 - .02 .02 .04 .02 .04 .16 .02 .03 .02 .02 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 75/1

Perceptions of coffee in the workplace
Q14_4. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I wish I had more time in my day to take coffee breaks
Base: All who drink coffee and have coffee available in their office

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 1748 387 246 109 75 89 105 164 60 77 57 67 141 171 1312 238 576 728 444
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 338 108 33 21 18 14 17 30 14 9 8 13 27 26 264 39 90 141 107
19% 28% 13% 19% 24% 16% 16% 18% 23% 12% 14% 19% 19% 15% 20% 16% 16% 19% 24%

befgi
jlmno

bi b a

Tend to agree (3) 614 129 80 45 22 30 34 61 28 40 27 19 52 47 469 66 192 270 152
35% 33% 33% 41% 29% 34% 32% 37% 47% 52% 47% 28% 37% 27% 36% 28% 33% 37% 34%

mo o abdkmo abdefg
klmno

abdkmo mo

Tend to disagree (2) 509 103 80 29 19 27 31 45 8 18 12 26 40 71 360 97 177 202 130
29% 27% 33% 27% 25% 30% 30% 27% 13% 23% 21% 39% 28% 42% 27% 41% 31% 28% 29%

h h h h h h ahijn h acdfg
hijln

h acdfg
hijln

Strongly disagree (1) 178 30 37 10 10 11 15 12 6 6 4 7 15 15 137 22 63 74 41
10% 8% 15% 9% 13% 12% 14% 7% 10% 8% 7% 10% 11% 9% 10% 9% 11% 10% 9%

agn a

Don't know 53 8 8 3 1 4 5 6 2 1 6 1 2 6 38 7 23 20 10
3% 2% 3% 3% 1% 4% 5% 4% 3% 1% 11% 1% 1% 4% 3% 3% 4% 3% 2%

abcdgi
klmno

Not applicable 56 9 8 1 5 3 3 10 2 3 - 1 5 6 44 7 31 21 4
3% 2% 3% 1% 7% 3% 3% 6% 3% 4% - 1% 4% 4% 3% 3% 5% 3% 1%

acj ac bc c

NETS

Net: Agree 952 237 113 66 40 44 51 91 42 49 35 32 79 73 733 105 282 411 259
54% 61% 46% 61% 53% 49% 49% 55% 70% 64% 61% 48% 56% 43% 56% 44% 49% 56% 58%

bef
kmo

bmo mo befk
mno

bfmo bmo mo bmo a a

Net: Disagree 687 133 117 39 29 38 46 57 14 24 16 33 55 86 497 119 240 276 171
39% 34% 48% 36% 39% 43% 44% 35% 23% 31% 28% 49% 39% 50% 38% 50% 42% 38% 39%

acgh
ijn

h h ag
hij

h acghijln h acghijln

Mean score 2.7 2.9 2.5 2.7 2.7 2.6 2.5 2.7 2.9 2.7 2.8 2.6 2.7 2.5 2.7 2.5 2.6 2.7 2.8
befk
mno

b bmo befmo b b b bmo a

Standard deviation .92 .94 .93 .89 1.02 .93 .96 .88 .91 .79 .81 .93 .92 .88 .93 .89 .91 .92 .94
Standard error .02 .05 .06 .09 .12 .10 .10 .07 .12 .09 .11 .12 .08 .07 .03 .06 .04 .03 .05

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 75/2

Perceptions of coffee in the workplace
Q14_4. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I wish I had more time in my day to take coffee breaks
Base: All who drink coffee and have coffee available in their office

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 1748 53 263 241 509 682 316 1432 199 411 254 350 168 366 497 951 104 47 43 61 85 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 338 8 32 45 115 138 40 298 49 87 46 64 31 61 124 166 12 10 8 12 12 16
19% 15% 12% 19% 23% 20% 13% 21% 25% 21% 18% 18% 18% 17% 25% 17% 12% 21% 19% 20% 14% 25%

b bf bf bf f bcg c

Tend to agree (3) 614 17 59 89 206 243 76 538 93 143 82 124 58 114 166 369 29 13 13 27 41 22
35% 32% 22% 37% 40% 36% 24% 38% 47% 35% 32% 35% 35% 31% 33% 39% 28% 28% 30% 44% 48% 34%

bf bf bf bf bcdef ac c acd

Tend to disagree (2) 509 16 110 70 122 191 126 383 44 115 82 101 45 122 134 277 43 16 16 13 18 17
29% 30% 42% 29% 24% 28% 40% 27% 22% 28% 32% 29% 27% 33% 27% 29% 41% 34% 37% 21% 21% 26%

cdeg cdeg a a abfgh

Strongly disagree (1) 178 9 41 26 45 57 50 128 10 44 30 40 20 34 52 86 11 6 3 6 9 6
10% 17% 16% 11% 9% 8% 16% 9% 5% 11% 12% 11% 12% 9% 10% 9% 11% 13% 7% 10% 11% 9%

eg deg deg a a a a

Don't know 53 1 9 3 13 27 10 43 2 15 6 11 5 14 8 31 5 1 1 1 1 4
3% 2% 3% 1% 3% 4% 3% 3% 1% 4% 2% 3% 3% 4% 2% 3% 5% 2% 2% 2% 1% 6%

c a a

Not applicable 56 2 12 8 8 26 14 42 1 7 8 10 9 21 13 22 4 1 2 2 4 -
3% 4% 5% 3% 2% 4% 4% 3% 1% 2% 3% 3% 5% 6% 3% 2% 4% 2% 5% 3% 5% -

d d d a ab ab

NETS

Net: Agree 952 25 91 134 321 381 116 836 142 230 128 188 89 175 290 535 41 23 21 39 53 38
54% 47% 35% 56% 63% 56% 37% 58% 71% 56% 50% 54% 53% 48% 58% 56% 39% 49% 49% 64% 62% 58%

bf abef bf bf bcdef f c c c c c

Net: Disagree 687 25 151 96 167 248 176 511 54 159 112 141 65 156 186 363 54 22 19 19 27 23
39% 47% 57% 40% 33% 36% 56% 36% 27% 39% 44% 40% 39% 43% 37% 38% 52% 47% 44% 31% 32% 35%

d cdeg cdeg a a a a a abfgh

Mean score 2.7 2.5 2.3 2.7 2.8 2.7 2.4 2.7 2.9 2.7 2.6 2.6 2.6 2.6 2.8 2.7 2.4 2.6 2.7 2.8 2.7 2.8
bf abf bf abf bcdef c c c c c

Standard deviation .92 .97 .91 .92 .90 .90 .92 .91 .82 .94 .94 .93 .95 .90 .96 .88 .86 .99 .89 .90 .86 .95
Standard error .02 .14 .06 .06 .04 .04 .05 .02 .06 .05 .06 .05 .08 .05 .04 .03 .09 .15 .14 .12 .10 .12

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 75/3

Perceptions of coffee in the workplace
Q14_4. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I wish I had more time in my day to take coffee breaks
Base: All who drink coffee and have coffee available in their office

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95% *a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 1748 - 1748 1748 553 1293 455 50 1698 802 1427 1259 1589 1171 483
100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 338 - 338 338 116 256 82 3 335 191 299 255 323 238 93
19% - 19% 19% 21% 20% 18% 6% 20% 24% 21% 20% 20% 20% 19%

a ab a a a

Tend to agree (3) 614 - 614 614 176 451 163 14 600 271 511 452 568 404 181
35% - 35% 35% 32% 35% 36% 28% 35% 34% 36% 36% 36% 35% 37%

Tend to disagree (2) 509 - 509 509 178 375 134 15 494 217 395 371 462 348 135
29% - 29% 29% 32% 29% 29% 30% 29% 27% 28% 29% 29% 30% 28%

Strongly disagree (1) 178 - 178 178 48 133 45 9 169 79 135 117 149 112 53
10% - 10% 10% 9% 10% 10% 18% 10% 10% 9% 9% 9% 10% 11%

def

Don't know 53 - 53 53 18 33 20 3 50 21 42 34 47 28 15
3% - 3% 3% 3% 3% 4% 6% 3% 3% 3% 3% 3% 2% 3%

a

Not applicable 56 - 56 56 17 45 11 6 50 23 45 30 40 41 6
3% - 3% 3% 3% 3% 2% 12% 3% 3% 3% 2% 3% 4% 1%

bcdef b

NETS

Net: Agree 952 - 952 952 292 707 245 17 935 462 810 707 891 642 274
54% - 54% 54% 53% 55% 54% 34% 55% 58% 57% 56% 56% 55% 57%

a a a a a

Net: Disagree 687 - 687 687 226 508 179 24 663 296 530 488 611 460 188
39% - 39% 39% 41% 39% 39% 48% 39% 37% 37% 39% 38% 39% 39%

Mean score 2.7 - 2.7 2.7 2.7 2.7 2.7 2.3 2.7 2.8 2.7 2.7 2.7 2.7 2.7
a a a a a

Standard deviation .92 - .92 .92 .92 .93 .91 .90 .92 .95 .92 .91 .91 .92 .92
Standard error .02 - .02 .02 .04 .03 .04 .14 .02 .03 .03 .03 .02 .03 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 76/1

Perceptions of coffee in the workplace
Q14_5. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I would take more coffee breaks if my office provided higher quality coffee
Base: All who drink coffee and have coffee available in their office

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 1748 387 246 109 75 89 105 164 60 77 57 67 141 171 1312 238 576 728 444
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 267 92 20 13 7 13 17 27 11 16 6 9 14 22 216 31 56 113 98
15% 24% 8% 12% 9% 15% 16% 16% 18% 21% 11% 13% 10% 13% 16% 13% 10% 16% 22%

bcdjlmno b b b bl bl a ab

Tend to agree (3) 484 129 66 30 24 21 28 55 19 16 20 11 34 31 388 42 120 225 139
28% 33% 27% 28% 32% 24% 27% 34% 32% 21% 35% 16% 24% 18% 30% 18% 21% 31% 31%

iklmo mo o kmo ikmo kmo kmo kmo a a

Tend to disagree (2) 553 109 88 38 16 25 30 45 14 26 20 31 50 61 391 92 206 226 121
32% 28% 36% 35% 21% 28% 29% 27% 23% 34% 35% 46% 35% 36% 30% 39% 36% 31% 27%

ad d adefghn d d adghn c

Strongly disagree (1) 297 40 55 23 18 21 21 17 11 12 7 9 25 38 218 47 115 118 64
17% 10% 22% 21% 24% 24% 20% 10% 18% 16% 12% 13% 18% 22% 17% 20% 20% 16% 14%

agn ag ag ag ag a ag ag ag c

Don't know 64 8 8 1 2 3 5 8 2 2 2 6 7 10 39 16 32 22 10
4% 2% 3% 1% 3% 3% 5% 5% 3% 3% 4% 9% 5% 6% 3% 7% 6% 3% 2%

abcn acn acn bc

Not applicable 83 9 9 4 8 6 4 12 3 5 2 1 11 9 60 10 47 24 12
5% 2% 4% 4% 11% 7% 4% 7% 5% 6% 4% 1% 8% 5% 5% 4% 8% 3% 3%

abkno a a a a bc

NETS

Net: Agree 751 221 86 43 31 34 45 82 30 32 26 20 48 53 604 73 176 338 237
43% 57% 35% 39% 41% 38% 43% 50% 50% 42% 46% 30% 34% 31% 46% 31% 31% 46% 53%

bcdefiklmno mo bklmo bklmo mo bklmo a ab

Net: Disagree 850 149 143 61 34 46 51 62 25 38 27 40 75 99 609 139 321 344 185
49% 39% 58% 56% 45% 52% 49% 38% 42% 49% 47% 60% 53% 58% 46% 58% 56% 47% 42%

aghn ag ag aghn ag aghn ag adghn bc

Mean score 2.5 2.7 2.2 2.3 2.3 2.3 2.4 2.6 2.5 2.5 2.5 2.3 2.3 2.2 2.5 2.3 2.2 2.5 2.6
bcdefklmno bcdeklmo b b blmo a ab

Standard deviation .98 .95 .91 .96 1.00 1.04 1.02 .92 1.03 1.03 .87 .91 .92 .99 .98 .97 .93 .96 1.00
Standard error .02 .05 .06 .09 .12 .12 .10 .08 .14 .12 .12 .12 .08 .08 .03 .07 .04 .04 .05

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 76/2

Perceptions of coffee in the workplace
Q14_5. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I would take more coffee breaks if my office provided higher quality coffee
Base: All who drink coffee and have coffee available in their office

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 1748 53 263 241 509 682 316 1432 199 411 254 350 168 366 497 951 104 47 43 61 85 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 267 5 29 32 97 104 34 233 38 82 40 47 24 36 108 139 13 8 5 6 12 17
15% 9% 11% 13% 19% 15% 11% 16% 19% 20% 16% 13% 14% 10% 22% 15% 13% 17% 12% 10% 14% 26%

bf bf f df f bcf bcf

Tend to agree (3) 484 13 40 68 173 190 53 431 81 121 84 92 36 70 154 276 19 9 7 18 36 19
28% 25% 15% 28% 34% 28% 17% 30% 41% 29% 33% 26% 21% 19% 31% 29% 18% 19% 16% 30% 42% 29%

bf bef bf bf bdef ef ef f ce c abcde

Tend to disagree (2) 553 18 109 70 138 218 127 426 54 122 68 122 62 125 140 305 36 22 20 20 22 17
32% 34% 41% 29% 27% 32% 40% 30% 27% 30% 27% 35% 37% 34% 28% 32% 35% 47% 47% 33% 26% 26%

cdeg cdeg c ac abgh abgh

Strongly disagree (1) 297 12 63 55 64 103 75 222 20 59 56 54 32 76 70 154 24 4 7 11 9 10
17% 23% 24% 23% 13% 15% 24% 16% 10% 14% 22% 15% 19% 21% 14% 16% 23% 9% 16% 18% 11% 15%

d deg deg deg abd a ab adg

Don't know 64 2 9 8 20 25 11 53 5 15 2 24 6 12 11 40 6 3 1 4 3 2
4% 4% 3% 3% 4% 4% 3% 4% 3% 4% 1% 7% 4% 3% 2% 4% 6% 6% 2% 7% 4% 3%

c abcf c c a a

Not applicable 83 3 13 8 17 42 16 67 1 12 4 11 8 47 14 37 6 1 3 2 3 -
5% 6% 5% 3% 3% 6% 5% 5% 1% 3% 2% 3% 5% 13% 3% 4% 6% 2% 7% 3% 4% -

d a a abcde h

NETS

Net: Agree 751 18 69 100 270 294 87 664 119 203 124 139 60 106 262 415 32 17 12 24 48 36
43% 34% 26% 41% 53% 43% 28% 46% 60% 49% 49% 40% 36% 29% 53% 44% 31% 36% 28% 39% 56% 55%

bf abcefg bf bf bcdef def def f bcdef ce bcdef cde

Net: Disagree 850 30 172 125 202 321 202 648 74 181 124 176 94 201 210 459 60 26 27 31 31 27
49% 57% 65% 52% 40% 47% 64% 45% 37% 44% 49% 50% 56% 55% 42% 48% 58% 55% 63% 51% 36% 42%

d cdeg d d cdeg d a a ab ab ag agh g agh

Mean score 2.5 2.2 2.1 2.3 2.6 2.5 2.2 2.5 2.7 2.6 2.4 2.4 2.3 2.2 2.6 2.5 2.2 2.5 2.3 2.3 2.6 2.7
bf abcefg bf abcf cdef def f f bcef c ce ce

Standard deviation .98 .95 .94 1.00 .96 .96 .94 .97 .90 .99 1.01 .94 .98 .95 .99 .96 1.00 .91 .91 .93 .88 1.04
Standard error .02 .14 .06 .07 .04 .04 .06 .03 .06 .05 .06 .05 .08 .05 .05 .03 .10 .14 .15 .13 .10 .13

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 76/3

Perceptions of coffee in the workplace
Q14_5. To what extent do you agree or disagree with the following statements about the coffee available in your office?
 
I would take more coffee breaks if my office provided higher quality coffee
Base: All who drink coffee and have coffee available in their office

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95% *a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 1748 - 1748 1748 553 1293 455 50 1698 802 1427 1259 1589 1171 483
100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 267 - 267 267 92 226 41 3 264 167 234 223 258 202 56
15% - 15% 15% 17% 17% 9% 6% 16% 21% 16% 18% 16% 17% 12%

b abdf a a b

Tend to agree (3) 484 - 484 484 137 363 121 9 475 221 407 375 456 332 139
28% - 28% 28% 25% 28% 27% 18% 28% 28% 29% 30% 29% 28% 29%

Tend to disagree (2) 553 - 553 553 173 392 161 14 539 244 445 381 509 352 167
32% - 32% 32% 31% 30% 35% 28% 32% 30% 31% 30% 32% 30% 35%

a

Strongly disagree (1) 297 - 297 297 96 206 91 15 282 115 226 198 249 192 89
17% - 17% 17% 17% 16% 20% 30% 17% 14% 16% 16% 16% 16% 18%

a bcdef

Don't know 64 - 64 64 17 45 19 2 62 21 48 39 55 39 17
4% - 4% 4% 3% 3% 4% 4% 4% 3% 3% 3% 3% 3% 4%

Not applicable 83 - 83 83 38 61 22 7 76 34 67 43 62 54 15
5% - 5% 5% 7% 5% 5% 14% 4% 4% 5% 3% 4% 5% 3%

bcdef

NETS

Net: Agree 751 - 751 751 229 589 162 12 739 388 641 598 714 534 195
43% - 43% 43% 41% 46% 36% 24% 44% 48% 45% 47% 45% 46% 40%

b a ab a ab a

Net: Disagree 850 - 850 850 269 598 252 29 821 359 671 579 758 544 256
49% - 49% 49% 49% 46% 55% 58% 48% 45% 47% 46% 48% 46% 53%

a a

Mean score 2.5 - 2.5 2.5 2.5 2.5 2.3 2.0 2.5 2.6 2.5 2.5 2.5 2.5 2.4
b a abdf a a a b

Standard deviation .98 - .98 .98 1.00 .99 .91 .95 .97 1.00 .98 .98 .97 .99 .94
Standard error .02 - .02 .02 .04 .03 .04 .15 .02 .04 .03 .03 .03 .03 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 77/1

Perceptions of coffee in the workplace
Q15_SUM. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
SUMMARY TABLE
Base: All respondents

NETS
 Total Strongly agree Tend to agree Tend to disagree Strongly disagree Don't know Not applicable Agree Disagree Mean

It is important to offer good quality coffee to visitors and
clients

2772 859 1281 277 118 100 137 2140 395 3.1
100% 31% 46% 10% 4% 4% 5% 77% 14%

I feel more productive after a coffee break 2772 623 1247 308 186 113 295 1870 494 3.0
100% 22% 45% 11% 7% 4% 11% 67% 18%

Having a coffee is an important part of British business
culture

2772 475 1210 519 219 213 136 1685 738 2.8
100% 17% 44% 19% 8% 8% 5% 61% 27%

I assess the quality of a company by the standard of coffee
which it provides

2772 247 663 701 859 108 194 910 1560 2.1
100% 9% 24% 25% 31% 4% 7% 33% 56%

I am embarrassed to offer the coffee available in my office
to external visitors and guests

2772 248 505 710 836 112 361 753 1546 2.1
100% 9% 18% 26% 30% 4% 13% 27% 56%

I would consider rejecting a job offer based on the
standard of coffee provided at an interview

2772 175 349 513 1479 77 179 524 1992 1.7
100% 6% 13% 19% 53% 3% 6% 19% 72%
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Table 78/1

Perceptions of coffee in the workplace
Q15_SUM. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
AGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

It is important to offer good quality coffee to visitors
and clients

2140 435 299 139 97 130 136 207 64 100 67 75 187 204 1607 279 781 891 468
77% 81% 75% 77% 72% 79% 76% 79% 74% 82% 65% 75% 74% 81% 78% 79% 75% 78% 78%

bdjl j j j j j dj j j

I feel more productive after a coffee break 1870 382 259 118 82 107 116 177 62 77 65 74 162 189 1380 263 647 785 438
67% 71% 65% 66% 61% 65% 64% 68% 71% 63% 63% 74% 64% 75% 67% 75% 62% 69% 73%

bd d bcdefijln bcdefijln a a

Having a coffee is an important part of British
business culture

1685 343 230 100 80 102 114 174 52 80 60 65 152 133 1275 198 555 720 410
61% 64% 58% 56% 59% 62% 63% 67% 60% 66% 58% 65% 60% 53% 62% 56% 54% 63% 69%

cmo m bcmo m m m a ab

I assess the quality of a company by the standard
of coffee which it provides

910 249 103 53 39 46 50 73 30 45 35 29 74 84 688 113 211 403 296
33% 46% 26% 29% 29% 28% 28% 28% 34% 37% 34% 29% 29% 33% 33% 32% 20% 35% 49%

bcdefghjklmno b b b a ab

I am embarrassed to offer the coffee available in
my office to external visitors and guests

753 213 85 45 27 45 46 68 29 31 29 26 59 50 589 76 172 341 240
27% 40% 21% 25% 20% 27% 26% 26% 33% 25% 28% 26% 23% 20% 29% 22% 17% 30% 40%

bcdefgijklmno bdmo bdmo a ab

I would consider rejecting a job offer based on the
standard of coffee provided at an interview

524 176 54 30 17 23 34 40 19 26 19 13 38 35 419 48 80 231 213
19% 33% 14% 17% 13% 14% 19% 15% 22% 21% 18% 13% 15% 14% 20% 14% 8% 20% 36%

bcdefghijklmno bo bdelmo a ab

None of these 255 33 46 16 17 15 19 19 7 9 15 8 32 19 181 27 124 97 34
9% 6% 12% 9% 13% 9% 11% 7% 8% 7% 15% 8% 13% 8% 9% 8% 12% 9% 6%

a a a agmno agno a bc c

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 78/2

Perceptions of coffee in the workplace
Q15_SUM. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
AGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

It is important to offer good quality coffee to
visitors and clients

2140 89 332 294 580 845 421 1719 239 463 309 409 230 490 578 1153 114 55 54 71 113 79
77% 76% 76% 77% 80% 76% 76% 78% 79% 76% 77% 78% 73% 79% 81% 76% 79% 82% 75% 72% 81% 73%

e bfh

I feel more productive after a coffee break 1870 76 280 253 517 744 356 1514 224 417 265 347 197 420 497 1033 108 49 45 66 96 75
67% 65% 64% 67% 72% 67% 64% 68% 74% 68% 66% 66% 63% 68% 70% 68% 75% 73% 63% 67% 69% 69%

bef cdef

Having a coffee is an important part of British
business culture

1685 68 242 232 484 659 310 1375 205 370 244 328 179 359 463 939 79 46 49 57 92 68
61% 58% 55% 61% 67% 59% 56% 62% 68% 61% 61% 62% 57% 58% 65% 62% 55% 69% 68% 58% 66% 63%

befg bf bef c

I assess the quality of a company by the
standard of coffee which it provides

910 36 120 138 303 313 156 754 130 240 135 157 86 162 308 505 58 19 25 33 38 47
33% 31% 27% 36% 42% 28% 28% 34% 43% 39% 34% 30% 27% 26% 43% 33% 40% 28% 35% 33% 27% 44%

bef abefg bef cdef def f bdg g bdg

I am embarrassed to offer the coffee
available in my office to external visitors and
guests

753 23 75 107 257 291 98 655 114 183 115 153 73 115 253 416 36 17 22 23 39 40
27% 20% 17% 28% 36% 26% 18% 30% 38% 30% 29% 29% 23% 18% 36% 28% 25% 25% 31% 23% 28% 37%

bf abcefg bf abef bcdef ef f f bcf bcf

I would consider rejecting a job offer based
on the standard of coffee provided at an
interview

524 19 55 83 182 185 74 450 92 170 77 82 40 63 210 288 26 8 16 19 25 32
19% 16% 13% 22% 25% 17% 13% 20% 31% 28% 19% 16% 13% 10% 30% 19% 18% 12% 22% 19% 18% 30%

bef abefg b bef cdef cdef ef f bcdfg bcdg

None of these 255 9 47 30 57 112 56 199 22 55 31 51 43 53 45 133 13 5 8 11 8 9
9% 8% 11% 8% 8% 10% 10% 9% 7% 9% 8% 10% 14% 9% 6% 9% 9% 7% 11% 11% 6% 8%

abcf a

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 78/3

Perceptions of coffee in the workplace
Q15_SUM. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
AGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

It is important to offer good quality coffee to visitors and
clients

2140 402 1738 1459 492 1591 549 164 1976 893 1640 1392 1811 1443 588
77% 61% 82% 83% 89% 82% 67% 53% 80% 84% 83% 81% 81% 82% 70%

a a abc b a abf ab a a b

I feel more productive after a coffee break 1870 188 1682 1415 464 1402 468 54 1816 858 1537 1295 1680 1271 511
67% 29% 80% 81% 84% 72% 57% 18% 74% 80% 78% 75% 75% 72% 61%

a a ab b a abef abf a a b

Having a coffee is an important part of British business
culture

1685 251 1434 1215 407 1282 403 102 1583 753 1329 1167 1476 1176 427
61% 38% 68% 70% 74% 66% 49% 33% 64% 71% 67% 68% 66% 67% 51%

a a ab b a abf ab ab a b

I assess the quality of a company by the standard of coffee
which it provides

910 86 824 689 277 733 177 21 889 467 772 708 850 647 234
33% 13% 39% 39% 50% 38% 22% 7% 36% 44% 39% 41% 38% 37% 28%

a a abc b a abdf ab abf a b

I am embarrassed to offer the coffee available in my office
to external visitors and guests

753 87 666 549 156 539 214 34 719 341 605 567 693 471 259
27% 13% 32% 31% 28% 28% 26% 11% 29% 32% 31% 33% 31% 27% 31%

a a a a a a ab a a

I would consider rejecting a job offer based on the
standard of coffee provided at an interview

524 27 497 416 164 425 99 6 518 269 457 473 510 376 135
19% 4% 24% 24% 30% 22% 12% 2% 21% 25% 23% 27% 23% 21% 16%

a a abc b a ab a abdf a b

None of these 255 175 80 59 8 135 120 111 144 43 85 82 116 120 105
9% 27% 4% 3% 1% 7% 15% 36% 6% 4% 4% 5% 5% 7% 12%

bcd d d a bcdef cd a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 79/1

Perceptions of coffee in the workplace
Q15_SUM. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
DISAGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I would consider rejecting a job offer based on the
standard of coffee provided at an interview

1992 327 309 128 102 124 127 196 61 91 72 77 188 190 1465 267 831 819 342
72% 61% 78% 71% 76% 75% 71% 75% 70% 75% 70% 77% 75% 75% 71% 76% 80% 72% 57%

an a a a a a a a a a a a bc c

I assess the quality of a company by the standard
of coffee which it provides

1560 255 249 105 80 99 108 157 47 61 54 61 146 138 1161 199 664 634 262
56% 47% 63% 58% 59% 60% 60% 60% 54% 50% 52% 61% 58% 55% 56% 57% 64% 56% 44%

aimn a a a a a a a a a bc c

I am embarrassed to offer the coffee available in
my office to external visitors and guests

1546 265 239 106 80 96 104 133 40 71 51 62 141 158 1134 220 593 652 301
56% 49% 60% 59% 59% 58% 58% 51% 46% 58% 50% 62% 56% 63% 55% 63% 57% 57% 50%

agh ah a a ah aghjn a aghjn c c

Having a coffee is an important part of British
business culture

738 146 125 57 42 45 42 54 24 25 32 22 71 53 560 75 296 299 143
27% 27% 31% 32% 31% 27% 23% 21% 28% 20% 31% 22% 28% 21% 27% 21% 29% 26% 24%

go fgimo gimo gmo gmo g gmo c

I feel more productive after a coffee break 494 97 71 35 29 30 33 49 15 22 19 10 54 30 381 40 170 204 120
18% 18% 18% 19% 21% 18% 18% 19% 17% 18% 18% 10% 21% 12% 18% 11% 16% 18% 20%

kmo mo kmo kmo o o kmo kmo kmo

It is important to offer good quality coffee to visitors
and clients

395 70 56 28 27 22 26 27 11 15 21 17 42 33 282 50 129 171 95
14% 13% 14% 16% 20% 13% 14% 10% 13% 12% 20% 17% 17% 13% 14% 14% 12% 15% 16%

agn g g

None of these 375 102 48 22 12 21 24 39 12 12 17 9 28 29 292 38 102 156 117
14% 19% 12% 12% 9% 13% 13% 15% 14% 10% 17% 9% 11% 12% 14% 11% 10% 14% 20%

bcdiklmno a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 79/2

Perceptions of coffee in the workplace
Q15_SUM. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
DISAGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I would consider rejecting a job offer based
on the standard of coffee provided at an
interview

1992 77 342 265 487 821 419 1573 192 386 290 400 240 484 455 1082 102 53 48 69 104 67
72% 66% 78% 70% 67% 74% 75% 71% 64% 63% 73% 76% 77% 78% 64% 72% 71% 79% 67% 70% 74% 62%

acdg d adg ab ab ab ab ah ah ah

I assess the quality of a company by the
standard of coffee which it provides

1560 57 266 202 363 672 323 1237 143 313 225 320 185 374 353 842 69 41 40 55 87 51
56% 49% 61% 53% 50% 60% 58% 56% 48% 51% 56% 61% 59% 60% 50% 56% 48% 61% 56% 56% 62% 47%

acd acdg d d a ab ab ab a ach

I am embarrassed to offer the coffee
available in my office to external visitors and
guests

1546 62 305 221 375 583 367 1179 148 338 238 278 176 368 372 831 81 42 40 60 70 53
56% 53% 69% 58% 52% 52% 66% 53% 49% 55% 60% 53% 56% 59% 52% 55% 56% 63% 56% 61% 50% 49%

acdeg d acdeg ad ad

Having a coffee is an important part of British
business culture

738 29 129 102 168 310 158 580 70 169 108 141 90 160 189 387 30 14 16 31 32 31
27% 25% 29% 27% 23% 28% 28% 26% 23% 28% 27% 27% 29% 26% 27% 26% 21% 21% 22% 31% 23% 29%

d d d

I feel more productive after a coffee break 494 22 87 74 117 194 109 385 42 121 85 96 53 97 128 265 13 8 17 21 25 22
18% 19% 20% 19% 16% 17% 20% 17% 14% 20% 21% 18% 17% 16% 18% 18% 9% 12% 24% 21% 18% 20%

a af c c c c c c

It is important to offer good quality coffee to
visitors and clients

395 16 68 53 98 160 84 311 41 98 55 79 47 75 92 231 20 8 11 19 15 20
14% 14% 15% 14% 14% 14% 15% 14% 14% 16% 14% 15% 15% 12% 13% 15% 14% 12% 15% 19% 11% 19%

f

None of these 375 15 37 54 126 143 52 323 57 93 54 69 32 70 122 196 24 7 13 8 20 16
14% 13% 8% 14% 17% 13% 9% 15% 19% 15% 14% 13% 10% 11% 17% 13% 17% 10% 18% 8% 14% 15%

bf bef bf bf def ef bf

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 79/3

Perceptions of coffee in the workplace
Q15_SUM. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
DISAGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I would consider rejecting a job offer based on the
standard of coffee provided at an interview

1992 484 1508 1251 366 1382 610 231 1761 722 1377 1140 1569 1257 614
72% 74% 71% 72% 66% 71% 74% 75% 71% 68% 70% 66% 70% 72% 73%

d d d ce ce e e

I assess the quality of a company by the standard of coffee
which it provides

1560 402 1158 965 257 1045 515 200 1360 523 1051 899 1207 957 503
56% 61% 55% 55% 46% 54% 63% 65% 55% 49% 53% 52% 54% 55% 60%

bcd d d a bcdef c c c a

I am embarrassed to offer the coffee available in my office
to external visitors and guests

1546 332 1214 1046 372 1145 401 141 1405 604 1118 991 1277 1049 412
56% 50% 57% 60% 67% 59% 49% 46% 57% 57% 57% 58% 57% 60% 49%

a a abc b a a a a a b

Having a coffee is an important part of British business
culture

738 236 502 402 105 463 275 108 630 219 460 430 557 391 302
27% 36% 24% 23% 19% 24% 33% 35% 26% 21% 23% 25% 25% 22% 36%

bcd d d a bcdef c c c a

I feel more productive after a coffee break 494 163 331 266 77 312 182 88 406 134 285 302 367 263 201
18% 25% 16% 15% 14% 16% 22% 29% 16% 13% 14% 18% 16% 15% 24%

bcd a bcdef c cd c a

It is important to offer good quality coffee to visitors and
clients

395 124 271 217 50 238 157 69 326 112 222 250 299 202 165
14% 19% 13% 12% 9% 12% 19% 22% 13% 11% 11% 15% 13% 12% 20%

bcd d d a bcdef cd cd cd a

None of these 375 119 256 214 86 285 90 56 319 167 273 251 300 257 94
14% 18% 12% 12% 16% 15% 11% 18% 13% 16% 14% 15% 13% 15% 11%

bc bc b bdf b b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 80/1

Perceptions of coffee in the workplace
Q15_1. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I feel more productive after a coffee break
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 623 154 69 35 25 30 43 55 20 29 20 31 51 61 460 92 193 259 171
22% 29% 17% 19% 19% 18% 24% 21% 23% 24% 19% 31% 20% 24% 22% 26% 19% 23% 29%

bcdegln bcdegln b b be a ab

Tend to agree (3) 1247 228 190 83 57 77 73 122 42 48 45 43 111 128 920 171 454 526 267
45% 42% 48% 46% 42% 47% 41% 47% 48% 39% 44% 43% 44% 51% 45% 49% 44% 46% 45%

afi

Tend to disagree (2) 308 70 40 25 16 18 18 32 12 14 9 8 31 15 245 23 95 131 82
11% 13% 10% 14% 12% 11% 10% 12% 14% 11% 9% 8% 12% 6% 12% 7% 9% 12% 14%

mo mo m mo mo mo mo a

Strongly disagree (1) 186 27 31 10 13 12 15 17 3 8 10 2 23 15 136 17 75 73 38
7% 5% 8% 6% 10% 7% 8% 7% 3% 7% 10% 2% 9% 6% 7% 5% 7% 6% 6%

k ako k k ako

Don't know 113 16 15 8 4 7 10 15 4 7 4 5 10 8 86 13 62 39 12
4% 3% 4% 4% 3% 4% 6% 6% 5% 6% 4% 5% 4% 3% 4% 4% 6% 3% 2%

bc

Not applicable 295 42 53 19 20 21 21 20 6 16 15 11 26 25 218 36 157 110 28
11% 8% 13% 11% 15% 13% 12% 8% 7% 13% 15% 11% 10% 10% 11% 10% 15% 10% 5%

ag ag ag bc c

NETS

Net: Agree 1870 382 259 118 82 107 116 177 62 77 65 74 162 189 1380 263 647 785 438
67% 71% 65% 66% 61% 65% 64% 68% 71% 63% 63% 74% 64% 75% 67% 75% 62% 69% 73%

bd d bcdefijln bcdefijln a a

Net: Disagree 494 97 71 35 29 30 33 49 15 22 19 10 54 30 381 40 170 204 120
18% 18% 18% 19% 21% 18% 18% 19% 17% 18% 18% 10% 21% 12% 18% 11% 16% 18% 20%

kmo mo kmo kmo o o kmo kmo kmo

Mean score 3.0 3.1 2.9 2.9 2.8 2.9 3.0 3.0 3.0 3.0 2.9 3.2 2.9 3.1 3.0 3.1 2.9 3.0 3.0
bdln bcdefgijln bdl bcdegjln

Standard deviation .84 .83 .84 .81 .91 .84 .90 .83 .76 .87 .91 .72 .89 .79 .84 .77 .85 .83 .85
Standard error .02 .04 .05 .07 .09 .07 .07 .06 .09 .09 .10 .08 .06 .05 .02 .04 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 80/2

Perceptions of coffee in the workplace
Q15_1. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I feel more productive after a coffee break
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 623 17 81 90 205 230 98 525 79 126 97 112 59 150 191 348 40 18 12 26 27 35
22% 15% 18% 24% 28% 21% 18% 24% 26% 21% 24% 21% 19% 24% 27% 23% 28% 27% 17% 26% 19% 32%

af abefg abef e b beg

Tend to agree (3) 1247 59 199 163 312 514 258 989 145 291 168 235 138 270 306 685 68 31 33 40 69 40
45% 50% 45% 43% 43% 46% 46% 45% 48% 48% 42% 45% 44% 43% 43% 45% 47% 46% 46% 40% 49% 37%

Tend to disagree (2) 308 16 52 52 76 112 68 240 28 75 50 63 34 58 80 173 8 7 7 16 17 15
11% 14% 12% 14% 11% 10% 12% 11% 9% 12% 13% 12% 11% 9% 11% 11% 6% 10% 10% 16% 12% 14%

c c c c

Strongly disagree (1) 186 6 35 22 41 82 41 145 14 46 35 33 19 39 48 92 5 1 10 5 8 7
7% 5% 8% 6% 6% 7% 7% 7% 5% 8% 9% 6% 6% 6% 7% 6% 3% 1% 14% 5% 6% 6%

a abcdfg

Don't know 113 7 18 12 24 52 25 88 5 23 14 24 13 34 22 57 6 4 5 2 9 2
4% 6% 4% 3% 3% 5% 4% 4% 2% 4% 4% 5% 4% 5% 3% 4% 4% 6% 7% 2% 6% 2%

a a

Not applicable 295 12 54 41 65 123 66 229 30 49 36 59 50 71 63 154 17 6 5 10 10 9
11% 10% 12% 11% 9% 11% 12% 10% 10% 8% 9% 11% 16% 11% 9% 10% 12% 9% 7% 10% 7% 8%

abcd b

NETS

Net: Agree 1870 76 280 253 517 744 356 1514 224 417 265 347 197 420 497 1033 108 49 45 66 96 75
67% 65% 64% 67% 72% 67% 64% 68% 74% 68% 66% 66% 63% 68% 70% 68% 75% 73% 63% 67% 69% 69%

bef cdef

Net: Disagree 494 22 87 74 117 194 109 385 42 121 85 96 53 97 128 265 13 8 17 21 25 22
18% 19% 20% 19% 16% 17% 20% 17% 14% 20% 21% 18% 17% 16% 18% 18% 9% 12% 24% 21% 18% 20%

a af c c c c c c

Mean score 3.0 2.9 2.9 3.0 3.1 3.0 2.9 3.0 3.1 2.9 2.9 3.0 2.9 3.0 3.0 3.0 3.2 3.2 2.8 3.0 3.0 3.1
abefg bf bcd b e e beg e e

Standard deviation .84 .76 .86 .84 .84 .84 .84 .84 .78 .84 .90 .83 .82 .84 .86 .83 .73 .70 .95 .85 .79 .90
Standard error .02 .08 .04 .05 .03 .03 .04 .02 .05 .04 .05 .04 .05 .04 .03 .02 .07 .09 .12 .09 .07 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 80/3

Perceptions of coffee in the workplace
Q15_1. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I feel more productive after a coffee break
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 623 39 584 481 205 496 127 9 614 362 556 452 579 446 155
22% 6% 28% 28% 37% 25% 15% 3% 25% 34% 28% 26% 26% 25% 18%

a a abc b a abdef ab a a b

Tend to agree (3) 1247 149 1098 934 259 906 341 45 1202 496 981 843 1101 825 356
45% 23% 52% 53% 47% 46% 42% 15% 49% 47% 50% 49% 49% 47% 42%

ad ad a b a a a a a b

Tend to disagree (2) 308 69 239 191 58 199 109 32 276 84 197 206 249 166 124
11% 10% 11% 11% 10% 10% 13% 10% 11% 8% 10% 12% 11% 9% 15%

a c c c a

Strongly disagree (1) 186 94 92 75 19 113 73 56 130 50 88 96 118 97 77
7% 14% 4% 4% 3% 6% 9% 18% 5% 5% 4% 6% 5% 6% 9%

bcd a bcdef a

Don't know 113 44 69 46 9 62 51 29 84 24 55 44 66 56 33
4% 7% 3% 3% 2% 3% 6% 9% 3% 2% 3% 3% 3% 3% 4%

bcd d a bcdef

Not applicable 295 263 32 21 3 175 120 137 158 50 98 80 124 164 96
11% 40% 2% 1% 1% 9% 15% 44% 6% 5% 5% 5% 6% 9% 11%

bcd a bcdef cde

NETS

Net: Agree 1870 188 1682 1415 464 1402 468 54 1816 858 1537 1295 1680 1271 511
67% 29% 80% 81% 84% 72% 57% 18% 74% 80% 78% 75% 75% 72% 61%

a a ab b a abef abf a a b

Net: Disagree 494 163 331 266 77 312 182 88 406 134 285 302 367 263 201
18% 25% 16% 15% 14% 16% 22% 29% 16% 13% 14% 18% 16% 15% 24%

bcd a bcdef c cd c a

Mean score 3.0 2.4 3.1 3.1 3.2 3.0 2.8 2.0 3.0 3.2 3.1 3.0 3.0 3.1 2.8
a a abc b a abdef abef a a b

Standard deviation .84 1.00 .77 .76 .77 .82 .88 .98 .80 .79 .77 .81 .80 .81 .89
Standard error .02 .05 .02 .02 .03 .02 .03 .08 .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 81/1

Perceptions of coffee in the workplace
Q15_2. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I assess the quality of a company by the standard of coffee which it provides
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 247 82 18 13 11 10 16 18 5 12 8 10 21 23 185 33 49 94 104
9% 15% 5% 7% 8% 6% 9% 7% 6% 10% 8% 10% 8% 9% 9% 9% 5% 8% 17%

bcdefghjlmno b b b b b b b a ab

Tend to agree (3) 663 167 85 40 28 36 34 55 25 33 27 19 53 61 503 80 162 309 192
24% 31% 21% 22% 21% 22% 19% 21% 29% 27% 26% 19% 21% 24% 24% 23% 16% 27% 32%

bcdefgklmno a ab

Tend to disagree (2) 701 130 101 50 35 43 46 67 18 24 20 26 75 66 514 92 281 283 137
25% 24% 25% 28% 26% 26% 26% 26% 21% 20% 19% 26% 30% 26% 25% 26% 27% 25% 23%

ij

Strongly disagree (1) 859 125 148 55 45 56 62 90 29 37 34 35 71 72 647 107 383 351 125
31% 23% 37% 31% 33% 34% 34% 34% 33% 30% 33% 35% 28% 29% 31% 30% 37% 31% 21%

almn a a a a a a a a a bc c

Don't know 108 14 14 7 4 7 8 12 5 7 3 4 11 12 78 16 51 44 13
4% 3% 4% 4% 3% 4% 4% 5% 6% 6% 3% 4% 4% 5% 4% 5% 5% 4% 2%

c

Not applicable 194 19 32 15 12 13 14 19 5 9 11 6 21 18 138 24 110 57 27
7% 4% 8% 8% 9% 8% 8% 7% 6% 7% 11% 6% 8% 7% 7% 7% 11% 5% 5%

a a a a a a a a a a a bc

NETS

Net: Agree 910 249 103 53 39 46 50 73 30 45 35 29 74 84 688 113 211 403 296
33% 46% 26% 29% 29% 28% 28% 28% 34% 37% 34% 29% 29% 33% 33% 32% 20% 35% 49%

bcdefghjklmno b b b a ab

Net: Disagree 1560 255 249 105 80 99 108 157 47 61 54 61 146 138 1161 199 664 634 262
56% 47% 63% 58% 59% 60% 60% 60% 54% 50% 52% 61% 58% 55% 56% 57% 64% 56% 44%

aimn a a a a a a a a a bc c

Mean score 2.1 2.4 1.9 2.1 2.0 2.0 2.0 2.0 2.1 2.2 2.1 2.0 2.1 2.2 2.1 2.1 1.9 2.1 2.5
bcdefghijklmno b b b b b a ab

Standard deviation 1.00 1.03 .93 .97 .99 .96 1.01 .97 .98 1.04 1.02 1.03 .97 1.00 1.00 1.01 .91 .99 1.04
Standard error .02 .05 .05 .08 .09 .08 .08 .06 .11 .10 .11 .11 .07 .07 .02 .06 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 81/2

Perceptions of coffee in the workplace
Q15_2. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I assess the quality of a company by the standard of coffee which it provides
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 247 8 34 28 102 75 42 205 42 61 38 45 22 39 90 132 18 5 11 7 9 18
9% 7% 8% 7% 14% 7% 8% 9% 14% 10% 10% 9% 7% 6% 13% 9% 13% 7% 15% 7% 6% 17%

abcefg e def f bg g bfg

Tend to agree (3) 663 28 86 110 201 238 114 549 88 179 97 112 64 123 218 373 40 14 14 26 29 29
24% 24% 20% 29% 28% 21% 21% 25% 29% 29% 24% 21% 20% 20% 31% 25% 28% 21% 19% 26% 21% 27%

bef bef bef def def beg

Tend to disagree (2) 701 27 113 93 181 287 140 561 77 158 99 137 78 152 168 393 34 17 22 31 39 22
25% 23% 26% 24% 25% 26% 25% 25% 26% 26% 25% 26% 25% 24% 24% 26% 24% 25% 31% 31% 28% 20%

Strongly disagree (1) 859 30 153 109 182 385 183 676 66 155 126 183 107 222 185 449 35 24 18 24 48 29
31% 26% 35% 29% 25% 35% 33% 31% 22% 25% 32% 35% 34% 36% 26% 30% 24% 36% 25% 24% 34% 27%

d cdg d d ab ab ab ab a

Don't know 108 9 16 15 24 44 25 83 9 25 17 17 14 26 22 64 6 3 4 4 8 6
4% 8% 4% 4% 3% 4% 4% 4% 3% 4% 4% 3% 4% 4% 3% 4% 4% 4% 6% 4% 6% 6%

dg

Not applicable 194 15 37 25 33 84 52 142 19 32 23 32 28 60 27 98 11 4 3 7 7 4
7% 13% 8% 7% 5% 8% 9% 6% 6% 5% 6% 6% 9% 10% 4% 6% 8% 6% 4% 7% 5% 4%

cdeg d d dg b bcd a a

NETS

Net: Agree 910 36 120 138 303 313 156 754 130 240 135 157 86 162 308 505 58 19 25 33 38 47
33% 31% 27% 36% 42% 28% 28% 34% 43% 39% 34% 30% 27% 26% 43% 33% 40% 28% 35% 33% 27% 44%

bef abefg bef cdef def f bdg g bdg

Net: Disagree 1560 57 266 202 363 672 323 1237 143 313 225 320 185 374 353 842 69 41 40 55 87 51
56% 49% 61% 53% 50% 60% 58% 56% 48% 51% 56% 61% 59% 60% 50% 56% 48% 61% 56% 56% 62% 47%

acd acdg d d a ab ab ab a ach

Mean score 2.1 2.2 2.0 2.2 2.3 2.0 2.0 2.1 2.4 2.3 2.1 2.0 2.0 2.0 2.3 2.1 2.3 2.0 2.3 2.2 2.0 2.4
be bcefg bef cdef cdef f bdg bdg bdg

Standard deviation 1.00 .98 .99 .97 1.04 .97 .99 1.00 1.02 .99 1.01 1.00 .98 .97 1.03 .99 1.03 .99 1.05 .93 .95 1.10
Standard error .02 .10 .05 .05 .04 .03 .05 .02 .06 .04 .05 .05 .06 .04 .04 .03 .09 .13 .13 .10 .09 .11

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 81/3

Perceptions of coffee in the workplace
Q15_2. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I assess the quality of a company by the standard of coffee which it provides
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 247 19 228 198 86 205 42 2 245 151 225 209 236 187 52
9% 3% 11% 11% 16% 11% 5% 1% 10% 14% 11% 12% 11% 11% 6%

a a abc b a abdf a ab a b

Tend to agree (3) 663 67 596 491 191 528 135 19 644 316 547 499 614 460 182
24% 10% 28% 28% 35% 27% 16% 6% 26% 30% 28% 29% 27% 26% 22%

a a abc b a ab a ab a b

Tend to disagree (2) 701 106 595 500 144 478 223 45 656 243 507 479 598 429 236
25% 16% 28% 29% 26% 25% 27% 15% 27% 23% 26% 28% 27% 24% 28%

a a a ac a a ac ac a

Strongly disagree (1) 859 296 563 465 113 567 292 155 704 280 544 420 609 528 267
31% 45% 27% 27% 20% 29% 36% 50% 29% 26% 28% 24% 27% 30% 32%

bcd d d a bcdef e e e

Don't know 108 36 72 56 13 56 52 12 96 33 67 57 82 49 42
4% 5% 3% 3% 2% 3% 6% 4% 4% 3% 3% 3% 4% 3% 5%

bcd a a

Not applicable 194 134 60 38 6 117 77 75 119 43 85 57 98 101 62
7% 20% 3% 2% 1% 6% 9% 24% 5% 4% 4% 3% 4% 6% 7%

bcd d a bcdef e

NETS

Net: Agree 910 86 824 689 277 733 177 21 889 467 772 708 850 647 234
33% 13% 39% 39% 50% 38% 22% 7% 36% 44% 39% 41% 38% 37% 28%

a a abc b a abdf ab abf a b

Net: Disagree 1560 402 1158 965 257 1045 515 200 1360 523 1051 899 1207 957 503
56% 61% 55% 55% 46% 54% 63% 65% 55% 49% 53% 52% 54% 55% 60%

bcd d d a bcdef c c c a

Mean score 2.1 1.6 2.2 2.3 2.5 2.2 1.9 1.4 2.2 2.3 2.2 2.3 2.2 2.2 2.0
a a abc b a abdf a abf a b

Standard deviation 1.00 .86 .99 1.00 1.00 1.02 .92 .68 1.00 1.05 1.02 1.00 1.00 1.02 .94
Standard error .02 .04 .02 .02 .04 .02 .04 .05 .02 .03 .02 .02 .02 .03 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 82/1

Perceptions of coffee in the workplace
Q15_3. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
It is important to offer good quality coffee to visitors and clients
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 859 200 119 38 36 43 55 79 22 40 28 37 69 93 632 130 278 368 213
31% 37% 30% 21% 27% 26% 31% 30% 25% 33% 27% 37% 27% 37% 31% 37% 27% 32% 36%

bcdehln c c c c c cdehln c bcdehln a a

Tend to agree (3) 1281 235 180 101 61 87 81 128 42 60 39 38 118 111 975 149 503 523 255
46% 44% 45% 56% 45% 53% 45% 49% 48% 49% 38% 38% 47% 44% 47% 42% 49% 46% 43%

abfjkmno ajko c

Tend to disagree (2) 277 53 40 25 19 12 20 19 6 10 11 11 28 23 204 34 88 125 64
10% 10% 10% 14% 14% 7% 11% 7% 7% 8% 11% 11% 11% 9% 10% 10% 8% 11% 11%

eg g

Strongly disagree (1) 118 17 16 3 8 10 6 8 5 5 10 6 14 10 78 16 41 46 31
4% 3% 4% 2% 6% 6% 3% 3% 6% 4% 10% 6% 6% 4% 4% 5% 4% 4% 5%

c c abcfgmno c c

Don't know 100 20 21 5 2 3 5 14 5 4 3 2 10 6 79 8 47 37 16
4% 4% 5% 3% 1% 2% 3% 5% 6% 3% 3% 2% 4% 2% 4% 2% 5% 3% 3%

o o

Not applicable 137 12 22 8 9 10 13 13 7 3 12 6 13 9 97 15 79 39 19
5% 2% 6% 4% 7% 6% 7% 5% 8% 2% 12% 6% 5% 4% 5% 4% 8% 3% 3%

a a a a a a abcgilmno a a a bc

NETS

Net: Agree 2140 435 299 139 97 130 136 207 64 100 67 75 187 204 1607 279 781 891 468
77% 81% 75% 77% 72% 79% 76% 79% 74% 82% 65% 75% 74% 81% 78% 79% 75% 78% 78%

bdjl j j j j j dj j j

Net: Disagree 395 70 56 28 27 22 26 27 11 15 21 17 42 33 282 50 129 171 95
14% 13% 14% 16% 20% 13% 14% 10% 13% 12% 20% 17% 17% 13% 14% 14% 12% 15% 16%

agn g g

Mean score 3.1 3.2 3.1 3.0 3.0 3.1 3.1 3.2 3.1 3.2 3.0 3.2 3.1 3.2 3.1 3.2 3.1 3.1 3.2
cdejln cdj cdjl j cdjl

Standard deviation .78 .77 .78 .67 .84 .79 .77 .72 .80 .76 .95 .88 .82 .79 .77 .81 .75 .79 .83
Standard error .02 .03 .04 .05 .08 .06 .06 .05 .09 .07 .10 .09 .05 .05 .02 .04 .03 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 82/2

Perceptions of coffee in the workplace
Q15_3. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
It is important to offer good quality coffee to visitors and clients
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 859 39 121 118 260 321 160 699 88 181 148 154 83 205 260 470 58 27 16 27 44 34
31% 33% 28% 31% 36% 29% 29% 32% 29% 30% 37% 29% 27% 33% 37% 31% 40% 40% 22% 27% 31% 31%

befg abde e be bef e

Tend to agree (3) 1281 50 211 176 320 524 261 1020 151 282 161 255 147 285 318 683 56 28 38 44 69 45
46% 43% 48% 46% 44% 47% 47% 46% 50% 46% 40% 48% 47% 46% 45% 45% 39% 42% 53% 44% 49% 42%

c c

Tend to disagree (2) 277 8 47 39 72 111 55 222 27 68 36 64 27 55 70 151 13 4 6 15 10 15
10% 7% 11% 10% 10% 10% 10% 10% 9% 11% 9% 12% 9% 9% 10% 10% 9% 6% 8% 15% 7% 14%

g

Strongly disagree (1) 118 8 21 14 26 49 29 89 14 30 19 15 20 20 22 80 7 4 5 4 5 5
4% 7% 5% 4% 4% 4% 5% 4% 5% 5% 5% 3% 6% 3% 3% 5% 5% 6% 7% 4% 4% 5%

df a

Don't know 100 2 15 17 22 44 17 83 10 24 16 16 15 19 25 49 5 1 3 4 9 3
4% 2% 3% 4% 3% 4% 3% 4% 3% 4% 4% 3% 5% 3% 4% 3% 3% 1% 4% 4% 6% 3%

Not applicable 137 10 24 16 23 64 34 103 11 25 20 22 21 38 15 76 5 3 4 5 3 6
5% 9% 5% 4% 3% 6% 6% 5% 4% 4% 5% 4% 7% 6% 2% 5% 3% 4% 6% 5% 2% 6%

d d d a a

NETS

Net: Agree 2140 89 332 294 580 845 421 1719 239 463 309 409 230 490 578 1153 114 55 54 71 113 79
77% 76% 76% 77% 80% 76% 76% 78% 79% 76% 77% 78% 73% 79% 81% 76% 79% 82% 75% 72% 81% 73%

e bfh

Net: Disagree 395 16 68 53 98 160 84 311 41 98 55 79 47 75 92 231 20 8 11 19 15 20
14% 14% 15% 14% 14% 14% 15% 14% 14% 16% 14% 15% 15% 12% 13% 15% 14% 12% 15% 19% 11% 19%

f

Mean score 3.1 3.1 3.1 3.1 3.2 3.1 3.1 3.1 3.1 3.1 3.2 3.1 3.1 3.2 3.2 3.1 3.2 3.2 3.0 3.0 3.2 3.1
bef be be bef

Standard deviation .78 .86 .79 .77 .78 .78 .81 .78 .77 .81 .82 .75 .83 .75 .76 .82 .83 .84 .81 .81 .74 .83
Standard error .02 .08 .04 .04 .03 .02 .04 .02 .05 .03 .04 .03 .05 .03 .03 .02 .07 .11 .10 .08 .07 .08

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 82/3

Perceptions of coffee in the workplace
Q15_3. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
It is important to offer good quality coffee to visitors and clients
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 859 127 732 631 257 671 188 43 816 432 723 610 766 602 221
31% 19% 35% 36% 46% 34% 23% 14% 33% 41% 37% 35% 34% 34% 26%

a a abc b a abdef ab a a b

Tend to agree (3) 1281 275 1006 828 235 920 361 121 1160 461 917 782 1045 841 367
46% 42% 48% 47% 42% 47% 44% 39% 47% 43% 46% 45% 47% 48% 44%

ad ad ac a a a b

Tend to disagree (2) 277 73 204 169 47 172 105 34 243 86 174 189 226 147 115
10% 11% 10% 10% 8% 9% 13% 11% 10% 8% 9% 11% 10% 8% 14%

a cd a

Strongly disagree (1) 118 51 67 48 3 66 52 35 83 26 48 61 73 55 50
4% 8% 3% 3% 1% 3% 6% 11% 3% 2% 2% 4% 3% 3% 6%

bcd d d a bcdef d a

Don't know 100 45 55 37 6 47 53 25 75 25 51 40 59 42 42
4% 7% 3% 2% 1% 2% 6% 8% 3% 2% 3% 2% 3% 2% 5%

bcd d a bcdef a

Not applicable 137 87 50 35 5 75 62 50 87 36 62 39 68 67 46
5% 13% 2% 2% 1% 4% 8% 16% 4% 3% 3% 2% 3% 4% 5%

bcd d a bcdef e

NETS

Net: Agree 2140 402 1738 1459 492 1591 549 164 1976 893 1640 1392 1811 1443 588
77% 61% 82% 83% 89% 82% 67% 53% 80% 84% 83% 81% 81% 82% 70%

a a abc b a abf ab a a b

Net: Disagree 395 124 271 217 50 238 157 69 326 112 222 250 299 202 165
14% 19% 13% 12% 9% 12% 19% 22% 13% 11% 11% 15% 13% 12% 20%

bcd d d a bcdef cd cd cd a

Mean score 3.1 2.9 3.2 3.2 3.4 3.2 3.0 2.7 3.2 3.3 3.2 3.2 3.2 3.2 3.0
a a abc b a abef abef a a b

Standard deviation .78 .87 .75 .74 .66 .75 .84 .93 .76 .73 .73 .78 .76 .74 .84
Standard error .02 .04 .02 .02 .03 .02 .03 .06 .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 83/1

Perceptions of coffee in the workplace
Q15_4. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
Having a coffee is an important part of British business culture
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 475 113 56 29 20 28 28 48 16 25 17 21 40 34 363 55 132 205 138
17% 21% 14% 16% 15% 17% 16% 18% 18% 20% 17% 21% 16% 13% 18% 16% 13% 18% 23%

bmo a ab

Tend to agree (3) 1210 230 174 71 60 74 86 126 36 55 43 44 112 99 912 143 423 515 272
44% 43% 44% 39% 44% 45% 48% 48% 41% 45% 42% 44% 44% 39% 44% 41% 41% 45% 45%

m a

Tend to disagree (2) 519 110 89 41 29 30 31 36 19 18 22 15 45 34 403 49 201 217 101
19% 20% 22% 23% 21% 18% 17% 14% 22% 15% 21% 15% 18% 13% 20% 14% 19% 19% 17%

gmo gmo gmo mo gmo

Strongly disagree (1) 219 36 36 16 13 15 11 18 5 7 10 7 26 19 157 26 95 82 42
8% 7% 9% 9% 10% 9% 6% 7% 6% 6% 10% 7% 10% 8% 8% 7% 9% 7% 7%

Don't know 213 38 21 11 5 9 15 19 7 12 4 10 22 40 137 50 115 75 23
8% 7% 5% 6% 4% 5% 8% 7% 8% 10% 4% 10% 9% 16% 7% 14% 11% 7% 4%

d abcdefgjln abcdegjln bc c

Not applicable 136 10 22 12 8 9 9 14 4 5 7 3 7 26 93 29 70 44 22
5% 2% 6% 7% 6% 5% 5% 5% 5% 4% 7% 3% 3% 10% 5% 8% 7% 4% 4%

a a a a a a a abfgikln a aln bc

NETS

Net: Agree 1685 343 230 100 80 102 114 174 52 80 60 65 152 133 1275 198 555 720 410
61% 64% 58% 56% 59% 62% 63% 67% 60% 66% 58% 65% 60% 53% 62% 56% 54% 63% 69%

cmo m bcmo m m m a ab

Net: Disagree 738 146 125 57 42 45 42 54 24 25 32 22 71 53 560 75 296 299 143
27% 27% 31% 32% 31% 27% 23% 21% 28% 20% 31% 22% 28% 21% 27% 21% 29% 26% 24%

go fgimo gimo gmo gmo g gmo c

Mean score 2.8 2.9 2.7 2.7 2.7 2.8 2.8 2.9 2.8 2.9 2.7 2.9 2.7 2.8 2.8 2.8 2.7 2.8 2.9
b bc bc b b a ab

Standard deviation .86 .86 .85 .88 .87 .87 .80 .82 .84 .82 .89 .86 .89 .86 .85 .86 .86 .84 .85
Standard error .02 .04 .05 .07 .08 .07 .06 .05 .10 .08 .09 .09 .06 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 83/2

Perceptions of coffee in the workplace
Q15_4. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
Having a coffee is an important part of British business culture
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 475 20 55 71 161 168 75 400 67 111 72 82 45 98 143 270 19 16 16 13 25 22
17% 17% 13% 19% 22% 15% 13% 18% 22% 18% 18% 16% 14% 16% 20% 18% 13% 24% 22% 13% 18% 20%

bf befg bef def

Tend to agree (3) 1210 48 187 161 323 491 235 975 138 259 172 246 134 261 320 669 60 30 33 44 67 46
44% 41% 43% 42% 45% 44% 42% 44% 46% 42% 43% 47% 43% 42% 45% 44% 42% 45% 46% 44% 48% 43%

Tend to disagree (2) 519 15 87 75 123 219 102 417 56 130 66 104 54 109 143 263 18 10 9 20 21 24
19% 13% 20% 20% 17% 20% 18% 19% 19% 21% 17% 20% 17% 18% 20% 17% 13% 15% 13% 20% 15% 22%

c c

Strongly disagree (1) 219 14 42 27 45 91 56 163 14 39 42 37 36 51 46 124 12 4 7 11 11 7
8% 12% 10% 7% 6% 8% 10% 7% 5% 6% 11% 7% 12% 8% 6% 8% 8% 6% 10% 11% 8% 6%

d d dg ab abd a

Don't know 213 14 39 31 38 91 53 160 14 49 30 32 25 63 41 108 20 5 6 8 9 5
8% 12% 9% 8% 5% 8% 10% 7% 5% 8% 8% 6% 8% 10% 6% 7% 14% 7% 8% 8% 6% 5%

d d d d ad abgh

Not applicable 136 6 29 15 33 53 35 101 12 22 18 25 19 40 17 75 15 2 1 3 7 4
5% 5% 7% 4% 5% 5% 6% 5% 4% 4% 5% 5% 6% 6% 2% 5% 10% 3% 1% 3% 5% 4%

b a abefh

NETS

Net: Agree 1685 68 242 232 484 659 310 1375 205 370 244 328 179 359 463 939 79 46 49 57 92 68
61% 58% 55% 61% 67% 59% 56% 62% 68% 61% 61% 62% 57% 58% 65% 62% 55% 69% 68% 58% 66% 63%

befg bf bef c

Net: Disagree 738 29 129 102 168 310 158 580 70 169 108 141 90 160 189 387 30 14 16 31 32 31
27% 25% 29% 27% 23% 28% 28% 26% 23% 28% 27% 27% 29% 26% 27% 26% 21% 21% 22% 31% 23% 29%

d d d

Mean score 2.8 2.8 2.7 2.8 2.9 2.8 2.7 2.8 2.9 2.8 2.8 2.8 2.7 2.8 2.9 2.8 2.8 3.0 2.9 2.7 2.9 2.8
bf befg bf cdef f f

Standard deviation .86 .94 .86 .86 .84 .85 .88 .85 .81 .84 .91 .82 .90 .86 .84 .86 .86 .84 .90 .88 .84 .85
Standard error .02 .10 .04 .05 .03 .03 .04 .02 .05 .04 .05 .04 .06 .04 .03 .02 .08 .11 .11 .09 .08 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 232



Table 83/3

Perceptions of coffee in the workplace
Q15_4. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
Having a coffee is an important part of British business culture
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 475 39 436 381 158 380 95 12 463 271 416 372 451 348 107
17% 6% 21% 22% 29% 19% 12% 4% 19% 25% 21% 22% 20% 20% 13%

a a abc b a abdef a ab a b

Tend to agree (3) 1210 212 998 834 249 902 308 90 1120 482 913 795 1025 828 320
44% 32% 47% 48% 45% 46% 38% 29% 45% 45% 46% 46% 46% 47% 38%

a a a b a a a a a b

Tend to disagree (2) 519 117 402 328 80 323 196 52 467 160 339 326 423 279 211
19% 18% 19% 19% 14% 17% 24% 17% 19% 15% 17% 19% 19% 16% 25%

d d a c c c a

Strongly disagree (1) 219 119 100 74 25 140 79 56 163 59 121 104 134 112 91
8% 18% 5% 4% 5% 7% 10% 18% 7% 6% 6% 6% 6% 6% 11%

bcd a bcdef a

Don't know 213 77 136 103 30 130 83 47 166 65 122 82 137 117 68
8% 12% 6% 6% 5% 7% 10% 15% 7% 6% 6% 5% 6% 7% 8%

bcd a bcdef e

Not applicable 136 94 42 28 11 76 60 51 85 29 64 42 67 70 44
5% 14% 2% 2% 2% 4% 7% 17% 3% 3% 3% 2% 3% 4% 5%

bcd a bcdef

NETS

Net: Agree 1685 251 1434 1215 407 1282 403 102 1583 753 1329 1167 1476 1176 427
61% 38% 68% 70% 74% 66% 49% 33% 64% 71% 67% 68% 66% 67% 51%

a a ab b a abf ab ab a b

Net: Disagree 738 236 502 402 105 463 275 108 630 219 460 430 557 391 302
27% 36% 24% 23% 19% 24% 33% 35% 26% 21% 23% 25% 25% 22% 36%

bcd d d a bcdef c c c a

Mean score 2.8 2.4 2.9 2.9 3.1 2.9 2.6 2.3 2.9 3.0 2.9 2.9 2.9 2.9 2.6
a a abc b a abdef ab a a b

Standard deviation .86 .94 .80 .79 .81 .84 .87 .92 .83 .83 .83 .83 .82 .82 .88
Standard error .02 .04 .02 .02 .04 .02 .03 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 84/1

Perceptions of coffee in the workplace
Q15_5. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I am embarrassed to offer the coffee available in my office to external visitors and guests
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 248 78 22 12 9 16 20 24 4 10 5 10 23 15 195 25 51 108 89
9% 15% 6% 7% 7% 10% 11% 9% 5% 8% 5% 10% 9% 6% 9% 7% 5% 9% 15%

bcdghjlmno b b a ab

Tend to agree (3) 505 135 63 33 18 29 26 44 25 21 24 16 36 35 394 51 121 233 151
18% 25% 16% 18% 13% 18% 14% 17% 29% 17% 23% 16% 14% 14% 19% 14% 12% 20% 25%

bdefgklmno bdefgiklmno dlmo mo a ab

Tend to disagree (2) 710 128 109 52 37 37 47 67 15 34 23 29 64 68 526 97 266 307 137
26% 24% 27% 29% 27% 22% 26% 26% 17% 28% 22% 29% 25% 27% 25% 28% 26% 27% 23%

h h h

Strongly disagree (1) 836 137 130 54 43 59 57 66 25 37 28 33 77 90 608 123 327 345 164
30% 26% 33% 30% 32% 36% 32% 25% 29% 30% 27% 33% 31% 36% 29% 35% 32% 30% 27%

ag ag agn agn

Don't know 112 11 23 9 11 5 5 16 4 4 4 2 8 10 88 12 54 43 15
4% 2% 6% 5% 8% 3% 3% 6% 5% 3% 4% 2% 3% 4% 4% 3% 5% 4% 3%

a a afklno a a c

Not applicable 361 48 51 20 17 19 25 44 14 16 19 10 44 34 254 44 217 102 42
13% 9% 13% 11% 13% 12% 14% 17% 16% 13% 18% 10% 17% 13% 12% 13% 21% 9% 7%

an a a an a bc

NETS

Net: Agree 753 213 85 45 27 45 46 68 29 31 29 26 59 50 589 76 172 341 240
27% 40% 21% 25% 20% 27% 26% 26% 33% 25% 28% 26% 23% 20% 29% 22% 17% 30% 40%

bcdefgijklmno bdmo bdmo a ab

Net: Disagree 1546 265 239 106 80 96 104 133 40 71 51 62 141 158 1134 220 593 652 301
56% 49% 60% 59% 59% 58% 58% 51% 46% 58% 50% 62% 56% 63% 55% 63% 57% 57% 50%

agh ah a a ah aghjn a aghjn c c

Mean score 2.1 2.3 1.9 2.0 1.9 2.0 2.1 2.1 2.1 2.0 2.1 2.0 2.0 1.9 2.1 1.9 1.9 2.1 2.3
bcdefgiklmno bmo bmo a ab

Standard deviation 1.01 1.06 .93 .95 .95 1.04 1.04 1.01 .98 .98 .95 1.01 1.01 .94 1.01 .96 .91 1.00 1.07
Standard error .02 .05 .05 .08 .09 .09 .09 .07 .12 .10 .11 .11 .07 .07 .02 .06 .03 .03 .05

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 84/2

Perceptions of coffee in the workplace
Q15_5. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I am embarrassed to offer the coffee available in my office to external visitors and guests
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 248 6 26 28 97 91 32 216 31 61 48 47 27 34 92 135 14 5 11 8 11 14
9% 5% 6% 7% 13% 8% 6% 10% 10% 10% 12% 9% 9% 5% 13% 9% 10% 7% 15% 8% 8% 13%

abc
efg

bf f f f f b

Tend to agree (3) 505 17 49 79 160 200 66 439 83 122 67 106 46 81 161 281 22 12 11 15 28 26
18% 15% 11% 21% 22% 18% 12% 20% 28% 20% 17% 20% 15% 13% 23% 19% 15% 18% 15% 15% 20% 24%

bf bef bf bf bc
def

ef ef bc

Tend to disagree (2) 710 28 125 99 185 273 153 557 74 163 100 145 76 152 166 391 32 19 16 29 37 28
26% 24% 28% 26% 26% 25% 28% 25% 25% 27% 25% 28% 24% 24% 23% 26% 22% 28% 22% 29% 26% 26%

Strongly disagree (1) 836 34 180 122 190 310 214 622 74 175 138 133 100 216 206 440 49 23 24 31 33 25
30% 29% 41% 32% 26% 28% 38% 28% 25% 29% 35% 25% 32% 35% 29% 29% 34% 34% 33% 31% 24% 23%

ac
deg

d cdeg ad ad abd

Don't know 112 3 13 15 26 55 16 96 11 28 9 21 18 25 23 65 9 2 3 2 9 4
4% 3% 3% 4% 4% 5% 3% 4% 4% 5% 2% 4% 6% 4% 3% 4% 6% 3% 4% 2% 6% 4%

f c

Not applicable 361 29 46 37 65 184 75 286 28 61 38 74 46 114 62 197 18 6 7 14 22 11
13% 25% 10% 10% 9% 17% 13% 13% 9% 10% 10% 14% 15% 18% 9% 13% 13% 9% 10% 14% 16% 10%

bcd
efg

bcdg d d abc abc abc a a

NETS

Net: Agree 753 23 75 107 257 291 98 655 114 183 115 153 73 115 253 416 36 17 22 23 39 40
27% 20% 17% 28% 36% 26% 18% 30% 38% 30% 29% 29% 23% 18% 36% 28% 25% 25% 31% 23% 28% 37%

bf abc
efg

bf abef bc
def

ef f f bcf bcf

Net: Disagree 1546 62 305 221 375 583 367 1179 148 338 238 278 176 368 372 831 81 42 40 60 70 53
56% 53% 69% 58% 52% 52% 66% 53% 49% 55% 60% 53% 56% 59% 52% 55% 56% 63% 56% 61% 50% 49%

ac
deg

d acdeg ad ad

Mean score 2.1 1.9 1.8 2.0 2.3 2.1 1.8 2.1 2.3 2.1 2.1 2.2 2.0 1.9 2.2 2.1 2.0 2.0 2.1 2.0 2.2 2.3
bf abc

efg
bf bf cef f f ef bc bcf

Standard deviation 1.01 .94 .91 .98 1.05 1.00 .92 1.02 1.00 1.01 1.06 .98 1.01 .94 1.06 1.00 1.05 .97 1.13 .98 .97 1.03
Standard error .02 .10 .05 .05 .04 .03 .04 .02 .06 .04 .06 .05 .06 .04 .04 .03 .10 .13 .14 .11 .09 .11

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 235



Table 84/3

Perceptions of coffee in the workplace
Q15_5. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I am embarrassed to offer the coffee available in my office to external visitors and guests
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 248 26 222 181 66 192 56 7 241 143 217 192 230 176 67
9% 4% 11% 10% 12% 10% 7% 2% 10% 13% 11% 11% 10% 10% 8%

a a a b a abdf a a a

Tend to agree (3) 505 61 444 368 90 347 158 27 478 198 388 375 463 295 192
18% 9% 21% 21% 16% 18% 19% 9% 19% 19% 20% 22% 21% 17% 23%

ad ad a a a a ac a a

Tend to disagree (2) 710 135 575 486 120 501 209 56 654 270 514 474 599 438 232
26% 21% 27% 28% 22% 26% 25% 18% 27% 25% 26% 28% 27% 25% 28%

ad ad a a a a a

Strongly disagree (1) 836 197 639 560 252 644 192 85 751 334 604 517 678 611 180
30% 30% 30% 32% 46% 33% 23% 28% 30% 31% 31% 30% 30% 35% 21%

abc b b

Don't know 112 45 67 51 10 66 46 28 84 32 64 54 75 54 42
4% 7% 3% 3% 2% 3% 6% 9% 3% 3% 3% 3% 3% 3% 5%

bcd a bcdef a

Not applicable 361 194 167 102 15 201 160 105 256 89 188 109 192 180 128
13% 29% 8% 6% 3% 10% 19% 34% 10% 8% 10% 6% 9% 10% 15%

bcd cd d a bcdef ef e e e a

NETS

Net: Agree 753 87 666 549 156 539 214 34 719 341 605 567 693 471 259
27% 13% 32% 31% 28% 28% 26% 11% 29% 32% 31% 33% 31% 27% 31%

a a a a a a ab a a

Net: Disagree 1546 332 1214 1046 372 1145 401 141 1405 604 1118 991 1277 1049 412
56% 50% 57% 60% 67% 59% 49% 46% 57% 57% 57% 58% 57% 60% 49%

a a abc b a a a a a b

Mean score 2.1 1.8 2.1 2.1 1.9 2.1 2.1 1.7 2.1 2.2 2.1 2.2 2.1 2.0 2.2
ad ad a a a a a a a

Standard deviation 1.01 .91 1.02 1.01 1.07 1.02 .96 .86 1.01 1.07 1.03 1.02 1.02 1.03 .95
Standard error .02 .04 .02 .03 .05 .02 .04 .07 .02 .03 .02 .03 .02 .03 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 85/1

Perceptions of coffee in the workplace
Q15_6. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I would consider rejecting a job offer based on the standard of coffee provided at an interview
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 175 68 15 7 5 4 14 11 5 8 6 5 11 16 137 21 25 67 83
6% 13% 4% 4% 4% 2% 8% 4% 6% 7% 6% 5% 4% 6% 7% 6% 2% 6% 14%

bcdegjklmno be be a ab

Tend to agree (3) 349 108 39 23 12 19 20 29 14 18 13 8 27 19 282 27 55 164 130
13% 20% 10% 13% 9% 12% 11% 11% 16% 15% 13% 8% 11% 8% 14% 8% 5% 14% 22%

bcdefgklmno mo mo bmo a ab

Tend to disagree (2) 513 101 62 39 20 26 26 54 15 24 19 23 56 48 367 71 167 221 125
19% 19% 16% 22% 15% 16% 14% 21% 17% 20% 18% 23% 22% 19% 18% 20% 16% 19% 21%

bf a a

Strongly disagree (1) 1479 226 247 89 82 98 101 142 46 67 53 54 132 142 1098 196 664 598 217
53% 42% 62% 49% 61% 59% 56% 54% 53% 55% 51% 54% 52% 56% 53% 56% 64% 53% 36%

acln ac a a a a a a a a a bc c

Don't know 77 11 7 7 6 8 6 3 2 1 3 3 9 11 51 14 34 27 16
3% 2% 2% 4% 4% 5% 3% 1% 2% 1% 3% 3% 4% 4% 2% 4% 3% 2% 3%

g bg bg g

Not applicable 179 23 28 15 10 10 13 22 5 4 9 7 17 16 130 23 91 61 27
6% 4% 7% 8% 7% 6% 7% 8% 6% 3% 9% 7% 7% 6% 6% 7% 9% 5% 5%

a a bc

NETS

Net: Agree 524 176 54 30 17 23 34 40 19 26 19 13 38 35 419 48 80 231 213
19% 33% 14% 17% 13% 14% 19% 15% 22% 21% 18% 13% 15% 14% 20% 14% 8% 20% 36%

bcdefghijklmno bo bdelmo a ab

Net: Disagree 1992 327 309 128 102 124 127 196 61 91 72 77 188 190 1465 267 831 819 342
72% 61% 78% 71% 76% 75% 71% 75% 70% 75% 70% 77% 75% 75% 71% 76% 80% 72% 57%

an a a a a a a a a a a a bc c

Mean score 1.7 2.0 1.5 1.7 1.5 1.5 1.7 1.6 1.7 1.7 1.7 1.6 1.6 1.6 1.7 1.6 1.4 1.7 2.1
bcdefghijklmno b b b bdeo a ab

Standard deviation .95 1.10 .85 .88 .84 .82 1.00 .87 .97 .96 .95 .87 .88 .92 .97 .90 .72 .95 1.10
Standard error .02 .05 .04 .07 .08 .07 .08 .06 .11 .09 .10 .09 .06 .06 .02 .05 .02 .03 .05

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 85/2

Perceptions of coffee in the workplace
Q15_6. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I would consider rejecting a job offer based on the standard of coffee provided at an interview
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 175 5 18 21 78 53 23 152 32 55 27 22 18 21 76 93 13 2 4 7 7 12
6% 4% 4% 6% 11% 5% 4% 7% 11% 9% 7% 4% 6% 3% 11% 6% 9% 3% 6% 7% 5% 11%

abcefg bef def df f bdg b

Tend to agree (3) 349 14 37 62 104 132 51 298 60 115 50 60 22 42 134 195 13 6 12 12 18 20
13% 12% 8% 16% 14% 12% 9% 13% 20% 19% 13% 11% 7% 7% 19% 13% 9% 9% 17% 12% 13% 19%

bef bf bf cdef cdef ef ef bcd c

Tend to disagree (2) 513 22 78 69 152 192 100 413 63 112 81 104 47 106 125 324 29 19 16 23 27 24
19% 19% 18% 18% 21% 17% 18% 19% 21% 18% 20% 20% 15% 17% 18% 21% 20% 28% 22% 23% 19% 22%

e a a

Strongly disagree (1) 1479 55 264 196 335 629 319 1160 129 274 209 296 193 378 330 758 73 34 32 46 77 43
53% 47% 60% 52% 46% 57% 57% 52% 43% 45% 52% 56% 62% 61% 46% 50% 51% 51% 44% 46% 55% 40%

acdg adg adg d ab ab abc abc h h

Don't know 77 4 9 10 22 32 13 64 6 19 8 13 9 22 17 45 5 2 4 4 2 5
3% 3% 2% 3% 3% 3% 2% 3% 2% 3% 2% 2% 3% 4% 2% 3% 3% 3% 6% 4% 1% 5%

Not applicable 179 17 33 22 32 75 50 129 11 35 25 31 24 53 28 94 11 4 4 7 9 4
6% 15% 8% 6% 4% 7% 9% 6% 4% 6% 6% 6% 8% 9% 4% 6% 8% 6% 6% 7% 6% 4%

bcdeg d d dg a a a

NETS

Net: Agree 524 19 55 83 182 185 74 450 92 170 77 82 40 63 210 288 26 8 16 19 25 32
19% 16% 13% 22% 25% 17% 13% 20% 31% 28% 19% 16% 13% 10% 30% 19% 18% 12% 22% 19% 18% 30%

bef abefg b bef cdef cdef ef f bcdfg bcdg

Net: Disagree 1992 77 342 265 487 821 419 1573 192 386 290 400 240 484 455 1082 102 53 48 69 104 67
72% 66% 78% 70% 67% 74% 75% 71% 64% 63% 73% 76% 77% 78% 64% 72% 71% 79% 67% 70% 74% 62%

acdg d adg ab ab ab ab ah ah ah

Mean score 1.7 1.7 1.5 1.7 1.9 1.6 1.5 1.7 2.0 1.9 1.7 1.6 1.5 1.5 1.9 1.7 1.7 1.6 1.8 1.8 1.7 2.0
bef bcefg bef cdef cdef ef f bdg bcdg

Standard deviation .95 .91 .84 .96 1.05 .90 .86 .97 1.06 1.04 .96 .87 .89 .80 1.07 .94 1.01 .80 .96 .97 .92 1.06
Standard error .02 .09 .04 .05 .04 .03 .04 .02 .06 .04 .05 .04 .05 .03 .04 .03 .09 .10 .12 .10 .08 .11

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 85/3

Perceptions of coffee in the workplace
Q15_6. To what extent do you agree or disagree with the following statements about coffee in the workplace?
 
I would consider rejecting a job offer based on the standard of coffee provided at an interview
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 175 12 163 141 60 148 27 1 174 108 159 161 172 138 34
6% 2% 8% 8% 11% 8% 3% * 7% 10% 8% 9% 8% 8% 4%

a a abc b a abf a ab a b

Tend to agree (3) 349 15 334 275 104 277 72 5 344 161 298 312 338 238 101
13% 2% 16% 16% 19% 14% 9% 2% 14% 15% 15% 18% 15% 14% 12%

a a a b a a a abcdf a

Tend to disagree (2) 513 58 455 385 127 352 161 21 492 222 387 364 454 295 189
19% 9% 22% 22% 23% 18% 20% 7% 20% 21% 20% 21% 20% 17% 22%

a a a a a a a a a

Strongly disagree (1) 1479 426 1053 866 239 1030 449 210 1269 500 990 776 1115 962 425
53% 65% 50% 50% 43% 53% 55% 68% 52% 47% 50% 45% 50% 55% 51%

bcd d d bcdef ce e e b

Don't know 77 16 61 53 15 37 40 7 70 26 56 46 67 27 36
3% 2% 3% 3% 3% 2% 5% 2% 3% 2% 3% 3% 3% 2% 4%

a a

Not applicable 179 131 48 28 8 107 72 64 115 49 85 62 91 94 56
6% 20% 2% 2% 1% 5% 9% 21% 5% 5% 4% 4% 4% 5% 7%

bcd a bcdef

NETS

Net: Agree 524 27 497 416 164 425 99 6 518 269 457 473 510 376 135
19% 4% 24% 24% 30% 22% 12% 2% 21% 25% 23% 27% 23% 21% 16%

a a abc b a ab a abdf a b

Net: Disagree 1992 484 1508 1251 366 1382 610 231 1761 722 1377 1140 1569 1257 614
72% 74% 71% 72% 66% 71% 74% 75% 71% 68% 70% 66% 70% 72% 73%

d d d ce ce e e

Mean score 1.7 1.2 1.8 1.8 2.0 1.7 1.5 1.1 1.7 1.9 1.8 1.9 1.8 1.7 1.7
a a abc b a abdf a abdf a

Standard deviation .95 .62 .99 .99 1.05 .99 .82 .44 .97 1.04 1.00 1.03 .99 1.00 .88
Standard error .02 .03 .02 .02 .05 .02 .03 .03 .02 .03 .02 .03 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 86/1

Perceptions of coffee in the workplace
Q16. Which, if any, of the following words and phrases do you associate with high quality coffee in the workplace?
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Refreshing 1236 247 177 72 58 72 83 126 45 54 46 42 95 119 934 161 437 518 281
45% 46% 44% 40% 43% 44% 46% 48% 52% 44% 45% 42% 38% 47% 45% 46% 42% 46% 47%

l l l l l l

Social 1120 243 167 65 41 57 79 99 36 59 33 41 90 110 846 151 407 476 237
40% 45% 42% 36% 30% 35% 44% 38% 41% 48% 32% 41% 36% 44% 41% 43% 39% 42% 40%

cd
ejl

d d cdejl dj d dj

Relaxing 1076 244 124 57 40 59 64 122 39 51 36 40 98 102 800 142 367 462 247
39% 45% 31% 32% 30% 36% 36% 47% 45% 42% 35% 40% 39% 40% 39% 40% 35% 41% 41%

bcde
fjn

bcdefjn bcd bd b bd bd bd a a

Motivating 1036 223 139 63 42 60 61 91 31 53 42 44 87 100 763 144 351 452 233
37% 42% 35% 35% 31% 36% 34% 35% 36% 43% 41% 44% 35% 40% 37% 41% 34% 40% 39%

bd d d d a a

Professional 941 216 130 57 44 50 69 80 31 46 31 30 78 79 723 109 305 392 244
34% 40% 33% 32% 33% 30% 38% 31% 36% 38% 30% 30% 31% 31% 35% 31% 29% 34% 41%

bceg
lmno

a ab

Morale boosting 870 161 129 55 44 55 57 77 31 42 35 36 80 68 651 104 333 357 180
31% 30% 32% 31% 33% 33% 32% 30% 36% 34% 34% 36% 32% 27% 32% 30% 32% 31% 30%

Encourages positive relationships 663 160 93 39 28 37 39 62 16 33 25 28 44 59 507 87 211 317 135
24% 30% 23% 22% 21% 22% 22% 24% 18% 27% 24% 28% 17% 23% 25% 25% 20% 28% 23%

bcdf
hln

l l l l ac

Pretentious 243 53 30 24 11 11 21 22 11 10 7 3 27 13 193 16 62 107 74
9% 10% 8% 13% 8% 7% 12% 8% 13% 8% 7% 3% 11% 5% 9% 5% 6% 9% 12%

kmo bekmo kmo o kmo kmo kmo a a

Unnecessary 191 33 33 10 15 13 19 14 11 6 7 4 16 10 154 14 77 69 45
7% 6% 8% 6% 11% 8% 11% 5% 13% 5% 7% 4% 6% 4% 7% 4% 7% 6% 8%

mo ag
kmo

agmo acgi
kmo

mo

Noisy 103 32 7 11 2 7 6 12 5 2 - 3 7 9 84 12 23 43 37
4% 6% 2% 6% 1% 4% 3% 5% 6% 2% - 3% 3% 4% 4% 3% 2% 4% 6%

bdj bdj j bj bj bj a ab

Not for me 321 53 63 17 24 17 33 25 6 12 14 6 27 24 250 30 151 121 49
12% 10% 16% 9% 18% 10% 18% 10% 7% 10% 14% 6% 11% 10% 12% 9% 15% 11% 8%

acgh
kmno

acgh
kmo

aceghi
klmno

bc

Don't know 85 14 9 7 2 7 - 7 3 2 5 6 15 8 51 14 53 24 8
3% 3% 2% 4% 1% 4% - 3% 3% 2% 5% 6% 6% 3% 2% 4% 5% 2% 1%

f f f f f f f fn abdfn f f f bc

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 86/2

Perceptions of coffee in the workplace
Q16. Which, if any, of the following words and phrases do you associate with high quality coffee in the workplace?
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

None of these 126 15 27 13 4 7 5 15 2 7 7 4 11 9 95 13 65 45 16
5% 3% 7% 7% 3% 4% 3% 6% 2% 6% 7% 4% 4% 4% 5% 4% 6% 4% 3%

a a a a bc

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 86/3

Perceptions of coffee in the workplace
Q16. Which, if any, of the following words and phrases do you associate with high quality coffee in the workplace?
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Refreshing 1236 49 192 160 343 492 241 995 137 273 198 220 130 278 335 680 72 30 31 37 75 49
45% 42% 44% 42% 47% 44% 43% 45% 46% 45% 50% 42% 42% 45% 47% 45% 50% 45% 43% 37% 54% 45%

de f

Social 1120 44 182 152 310 432 226 894 134 224 197 198 116 251 317 611 60 29 34 28 57 45
40% 38% 41% 40% 43% 39% 41% 40% 45% 37% 49% 38% 37% 40% 45% 40% 42% 43% 47% 28% 41% 42%

b bdef f f f f f f f

Relaxing 1076 40 152 155 319 410 192 884 130 243 162 203 103 235 309 591 58 23 26 47 74 42
39% 34% 35% 41% 44% 37% 35% 40% 43% 40% 41% 39% 33% 38% 44% 39% 40% 34% 36% 47% 53% 39%

abefg bf e e e abcdeh

Motivating 1036 35 139 155 290 417 174 862 122 217 168 191 108 230 287 578 55 31 29 39 46 39
37% 30% 32% 41% 40% 37% 31% 39% 41% 36% 42% 36% 35% 37% 40% 38% 38% 46% 40% 39% 33% 36%

abf abf bf bf be

Professional 941 42 155 133 265 346 197 744 107 199 167 177 106 185 280 500 46 23 26 29 44 41
34% 36% 35% 35% 37% 31% 35% 34% 36% 33% 42% 34% 34% 30% 39% 33% 32% 34% 36% 29% 31% 38%

e bdef b

Morale boosting 870 37 120 111 237 365 157 713 92 200 138 149 99 192 223 502 42 25 21 35 38 42
31% 32% 27% 29% 33% 33% 28% 32% 31% 33% 35% 28% 32% 31% 31% 33% 29% 37% 29% 35% 27% 39%

b b d

Encourages positive relationships 663 20 105 102 191 245 125 538 69 151 115 132 63 133 207 351 33 20 16 20 37 23
24% 17% 24% 27% 26% 22% 22% 24% 23% 25% 29% 25% 20% 21% 29% 23% 23% 30% 22% 20% 26% 21%

a ae ef b

Pretentious 243 5 24 32 79 103 29 214 31 54 43 52 26 37 66 135 6 1 5 13 15 16
9% 4% 5% 8% 11% 9% 5% 10% 10% 9% 11% 10% 8% 6% 9% 9% 4% 1% 7% 13% 11% 15%

abf bf bf f f f cd cd cd cd bcd

Unnecessary 191 6 38 24 47 76 44 147 18 37 34 36 23 43 49 91 6 2 6 2 6 9
7% 5% 9% 6% 7% 7% 8% 7% 6% 6% 9% 7% 7% 7% 7% 6% 4% 3% 8% 2% 4% 8%

f

Noisy 103 2 12 24 31 34 14 89 9 25 25 20 9 15 41 55 6 3 2 3 5 9
4% 2% 3% 6% 4% 3% 3% 4% 3% 4% 6% 4% 3% 2% 6% 4% 4% 4% 3% 3% 4% 8%

befg aef b b

Not for me 321 12 49 46 82 132 61 260 28 65 57 60 35 76 84 148 14 3 6 7 10 11
12% 10% 11% 12% 11% 12% 11% 12% 9% 11% 14% 11% 11% 12% 12% 10% 10% 4% 8% 7% 7% 10%

a

Don't know 85 3 17 11 15 39 20 65 9 14 7 21 8 26 14 36 5 5 4 4 4 -
3% 3% 4% 3% 2% 4% 4% 3% 3% 2% 2% 4% 3% 4% 2% 2% 3% 7% 6% 4% 3% -

c c abh h h

None of these 126 6 20 13 25 62 26 100 11 23 22 27 19 24 22 67 3 2 4 2 7 3
5% 5% 5% 3% 3% 6% 5% 5% 4% 4% 6% 5% 6% 4% 3% 4% 2% 3% 6% 2% 5% 3%

d

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 86/4

Perceptions of coffee in the workplace
Q16. Which, if any, of the following words and phrases do you associate with high quality coffee in the workplace?
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Refreshing 1236 150 1086 919 324 936 300 56 1180 574 997 850 1099 828 338
45% 23% 51% 53% 59% 48% 37% 18% 48% 54% 50% 49% 49% 47% 40%

a a abc b a abef a a a b

Social 1120 176 944 814 292 849 271 48 1072 505 899 786 1003 756 302
40% 27% 45% 47% 53% 44% 33% 16% 44% 47% 46% 46% 45% 43% 36%

a a abc b a ab a a a b

Relaxing 1076 123 953 816 284 830 246 36 1040 487 879 751 972 736 276
39% 19% 45% 47% 51% 43% 30% 12% 42% 46% 45% 44% 43% 42% 33%

a a ab b a a a a a b

Motivating 1036 128 908 775 278 771 265 46 990 468 827 715 916 699 286
37% 19% 43% 44% 50% 40% 32% 15% 40% 44% 42% 42% 41% 40% 34%

a a abc b a ab a a a b

Professional 941 147 794 694 255 711 230 48 893 405 737 663 836 639 256
34% 22% 38% 40% 46% 36% 28% 16% 36% 38% 37% 39% 37% 36% 30%

a a abc b a a a a a b

Morale boosting 870 93 777 670 216 641 229 39 831 389 689 589 778 574 250
31% 14% 37% 38% 39% 33% 28% 13% 34% 36% 35% 34% 35% 33% 30%

a a a b a a a a a

Encourages positive relationships 663 80 583 517 198 506 157 22 641 305 543 474 602 465 171
24% 12% 28% 30% 36% 26% 19% 7% 26% 29% 27% 28% 27% 27% 20%

a a abc b a a a a a b

Pretentious 243 71 172 154 60 171 72 30 213 108 178 164 194 161 73
9% 11% 8% 9% 11% 9% 9% 10% 9% 10% 9% 10% 9% 9% 9%

b b

Unnecessary 191 80 111 93 23 128 63 44 147 60 107 103 129 124 55
7% 12% 5% 5% 4% 7% 8% 14% 6% 6% 5% 6% 6% 7% 7%

bcd bcdef

Noisy 103 16 87 72 25 67 36 6 97 53 77 80 93 70 30
4% 2% 4% 4% 5% 3% 4% 2% 4% 5% 4% 5% 4% 4% 4%

a a a a a

Not for me 321 245 76 63 17 213 108 97 224 85 165 135 191 198 102
12% 37% 4% 4% 3% 11% 13% 31% 9% 8% 8% 8% 9% 11% 12%

bcd bcdef

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 86/5

Perceptions of coffee in the workplace
Q16. Which, if any, of the following words and phrases do you associate with high quality coffee in the workplace?
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Don't know 85 49 36 27 2 40 45 31 54 24 36 23 35 34 37
3% 7% 2% 2% * 2% 5% 10% 2% 2% 2% 1% 2% 2% 4%

bcd d d a bcdef e a

None of these 126 80 46 30 6 81 45 56 70 21 48 37 53 66 43
5% 12% 2% 2% 1% 4% 5% 18% 3% 2% 2% 2% 2% 4% 5%

bcd bcdef

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 87/1

Perceptions of coffee in the workplace
Q17_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
SUMMARY TABLE
Base: All respondents

NETS
 Total Strongly agree Tend to agree Tend to disagree Strongly disagree Don't know Not applicable Agree Disagree Mean

I feel part of my team at work 2772 844 1317 365 148 43 55 2161 513 3.1
100% 30% 48% 13% 5% 2% 2% 78% 19%

I feel I am treated with respect at work 2772 651 1360 451 203 75 32 2011 654 2.9
100% 23% 49% 16% 7% 3% 1% 73% 24%

I am happy with my work/ life balance 2772 572 1283 600 244 59 14 1855 844 2.8
100% 21% 46% 22% 9% 2% 1% 67% 30%

My employer cares about my wellbeing 2772 530 1224 556 285 133 44 1754 841 2.8
100% 19% 44% 20% 10% 5% 2% 63% 30%

I have felt stressed at work in the last week 2772 641 1035 664 337 44 51 1676 1001 2.7
100% 23% 37% 24% 12% 2% 2% 60% 36%

I regularly work more than my contracted hours 2772 668 977 666 347 51 63 1645 1013 2.7
100% 24% 35% 24% 13% 2% 2% 59% 37%

I have felt physically exhausted at work in the last week 2772 601 997 736 352 40 46 1598 1088 2.7
100% 22% 36% 27% 13% 1% 2% 58% 39%

I have a best friend at work 2772 454 882 775 490 65 106 1336 1265 2.5
100% 16% 32% 28% 18% 2% 4% 48% 46%
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Table 88/1

Perceptions of coffee in the workplace
Q17_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
AGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel part of my team at work 2161 429 308 140 95 121 145 217 69 100 82 77 186 192 1624 269 784 903 474
78% 80% 77% 78% 70% 73% 81% 83% 79% 82% 80% 77% 74% 76% 79% 76% 76% 79% 79%

d d delo d d a

I feel I am treated with respect at work 2011 406 288 135 92 118 129 188 61 95 76 70 171 182 1512 252 713 838 460
73% 76% 72% 75% 68% 72% 72% 72% 70% 78% 74% 70% 68% 72% 73% 72% 69% 74% 77%

l l a a

I am happy with my work/ life balance 1855 379 272 117 93 123 127 155 56 87 67 68 162 149 1409 217 678 734 443
67% 71% 68% 65% 69% 75% 71% 59% 64% 71% 65% 68% 64% 59% 68% 62% 65% 64% 74%

gmo gm glmo gmo gm gmo ab

My employer cares about my wellbeing 1754 366 256 116 87 107 116 163 48 77 59 59 139 161 1336 220 602 725 427
63% 68% 64% 64% 64% 65% 64% 62% 55% 63% 57% 59% 55% 64% 65% 63% 58% 64% 71%

hjl l l l l a ab

I have felt stressed at work in the last week 1676 330 236 109 78 93 109 166 60 76 66 57 147 149 1257 206 560 748 368
60% 61% 59% 61% 58% 56% 61% 64% 69% 62% 64% 57% 58% 59% 61% 59% 54% 66% 62%

a a

I regularly work more than my contracted hours 1645 339 236 116 76 91 102 155 51 72 62 55 143 147 1238 202 489 732 424
59% 63% 59% 64% 56% 55% 57% 59% 59% 59% 60% 55% 57% 58% 60% 57% 47% 64% 71%

a ab

I have felt physically exhausted at work in the last
week

1598 315 221 111 79 95 94 152 54 72 60 60 136 149 1193 209 571 673 354
58% 59% 56% 62% 59% 58% 52% 58% 62% 59% 58% 60% 54% 59% 58% 59% 55% 59% 59%

I have a best friend at work 1336 302 173 85 60 65 97 118 48 56 45 48 109 130 1004 178 424 579 333
48% 56% 43% 47% 44% 39% 54% 45% 55% 46% 44% 48% 43% 52% 49% 51% 41% 51% 56%

bcdegijln bel be be e e a a

None of these 55 8 9 2 4 4 - 3 1 1 2 2 8 11 32 13 28 14 13
2% 1% 2% 1% 3% 2% - 1% 1% 1% 2% 2% 3% 4% 2% 4% 3% 1% 2%

f f f f afgn afn b

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 88/2

Perceptions of coffee in the workplace
Q17_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
AGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel part of my team at work 2161 64 341 290 586 880 405 1756 254 475 312 421 235 464 562 1174 110 52 51 72 123 83
78% 55% 78% 76% 81% 79% 73% 79% 84% 78% 78% 80% 75% 75% 79% 78% 76% 78% 71% 73% 88% 77%

a a af af a af bcef f abcefh

I feel I am treated with respect at work 2011 75 327 284 534 791 402 1609 240 446 298 374 224 429 540 1079 104 48 52 68 105 71
73% 64% 74% 75% 74% 71% 72% 73% 80% 73% 75% 71% 72% 69% 76% 72% 72% 72% 72% 69% 75% 66%

a a a a bdef bh

I am happy with my work/ life balance 1855 78 312 260 507 698 390 1465 228 418 272 339 216 382 503 975 90 44 47 64 84 76
67% 67% 71% 68% 70% 63% 70% 66% 76% 69% 68% 64% 69% 61% 71% 65% 63% 66% 65% 65% 60% 70%

eg e eg e bcdf f f f bcg

My employer cares about my wellbeing 1754 62 300 255 481 656 362 1392 212 390 285 333 181 353 487 924 96 44 43 54 91 67
63% 53% 68% 67% 67% 59% 65% 63% 70% 64% 71% 63% 58% 57% 69% 61% 67% 66% 60% 55% 65% 62%

aeg ae ae ae ae def f bdef f bf

I have felt stressed at work in the last week 1676 57 227 219 436 737 284 1392 196 389 231 320 177 363 422 940 89 36 43 55 91 64
60% 49% 52% 58% 60% 66% 51% 63% 65% 64% 58% 61% 57% 58% 59% 62% 62% 54% 60% 56% 65% 59%

f abf abcdf abf cef e

I regularly work more than my contracted
hours

1645 67 236 219 469 654 303 1342 206 362 242 307 180 348 438 906 90 39 47 59 82 64
59% 57% 54% 58% 65% 59% 54% 61% 68% 59% 61% 58% 58% 56% 62% 60% 63% 58% 65% 60% 59% 59%

bcefg bf bcdef

I have felt physically exhausted at work in the
last week

1598 57 222 218 421 680 279 1319 195 344 217 309 170 363 407 888 94 39 43 50 77 60
58% 49% 51% 57% 58% 61% 50% 60% 65% 56% 54% 59% 54% 58% 57% 59% 65% 58% 60% 51% 55% 56%

f bf abf abf bce f

I have a best friend at work 1336 39 164 188 393 552 203 1133 172 298 198 261 136 271 386 744 80 33 29 51 69 65
48% 33% 37% 49% 54% 50% 37% 51% 57% 49% 50% 50% 43% 44% 54% 49% 56% 49% 40% 52% 49% 60%

abf abef abf abf bcdef f be e be

None of these 55 3 10 7 20 15 13 42 3 13 7 9 9 14 13 32 5 2 1 3 2 -
2% 3% 2% 2% 3% 1% 2% 2% 1% 2% 2% 2% 3% 2% 2% 2% 3% 3% 1% 3% 1% -

e

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 88/3

Perceptions of coffee in the workplace
Q17_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
AGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel part of my team at work 2161 494 1667 1405 471 1718 443 214 1947 870 1603 1421 1817 1568 488
78% 75% 79% 80% 85% 88% 54% 69% 79% 82% 81% 83% 81% 89% 58%

a a abc b a a a ab a b

I feel I am treated with respect at work 2011 448 1563 1321 454 1691 320 204 1807 814 1488 1343 1676 1568 347
73% 68% 74% 76% 82% 87% 39% 66% 73% 76% 75% 78% 75% 89% 41%

a a abc b a a a abf a b

I am happy with my work/ life balance 1855 439 1416 1194 421 1531 324 198 1657 759 1372 1219 1532 1417 338
67% 67% 67% 68% 76% 78% 39% 64% 67% 71% 69% 71% 68% 81% 40%

abc b ab ab b

My employer cares about my wellbeing 1754 386 1368 1171 414 1549 205 173 1581 722 1303 1216 1476 1754 -
63% 59% 65% 67% 75% 79% 25% 56% 64% 68% 66% 71% 66% 100% -

a a abc b a ab a abdf a b

I have felt stressed at work in the last week 1676 387 1289 1083 335 1114 562 187 1489 669 1221 1024 1348 1000 588
60% 59% 61% 62% 61% 57% 68% 61% 60% 63% 62% 60% 60% 57% 70%

a a

I regularly work more than my contracted hours 1645 327 1318 1105 383 1217 428 137 1508 697 1255 1108 1386 1088 473
59% 50% 62% 63% 69% 62% 52% 44% 61% 65% 64% 64% 62% 62% 56%

a a abc b a ab a ab a b

I have felt physically exhausted at work in the last week 1598 373 1225 1020 314 1085 513 161 1437 643 1195 968 1305 955 550
58% 57% 58% 58% 57% 56% 62% 52% 58% 60% 61% 56% 58% 54% 65%

a a ae ae a a

I have a best friend at work 1336 271 1065 902 320 1033 303 90 1246 592 1059 954 1202 955 335
48% 41% 50% 52% 58% 53% 37% 29% 51% 56% 54% 55% 54% 54% 40%

a a abc b a ab ab ab ab b

None of these 55 15 40 31 12 16 39 13 42 10 21 28 35 - 41
2% 2% 2% 2% 2% 1% 5% 4% 2% 1% 1% 2% 2% - 5%

a bcdef a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 89/1

Perceptions of coffee in the workplace
Q17_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
DISAGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I have a best friend at work 1265 214 202 86 64 86 75 124 35 59 49 44 121 106 945 150 538 508 219
46% 40% 51% 48% 47% 52% 42% 48% 40% 48% 48% 44% 48% 42% 46% 43% 52% 45% 37%

afmo amo a a a bc c

I have felt physically exhausted at work in the last
week

1088 207 163 67 50 68 82 101 30 49 40 38 99 94 817 132 422 441 225
39% 39% 41% 37% 37% 41% 46% 39% 34% 40% 39% 38% 39% 37% 40% 38% 41% 39% 38%

I regularly work more than my contracted hours 1013 183 147 60 51 65 73 90 31 48 37 40 94 94 748 134 491 385 137
37% 34% 37% 33% 38% 39% 41% 34% 36% 39% 36% 40% 37% 37% 36% 38% 47% 34% 23%

bc c

I have felt stressed at work in the last week 1001 193 146 69 54 65 65 88 25 46 32 37 90 91 751 128 430 365 206
36% 36% 37% 38% 40% 39% 36% 34% 29% 38% 31% 37% 36% 36% 36% 36% 42% 32% 34%

bc

I am happy with my work/ life balance 844 141 119 56 41 37 48 101 29 35 34 29 80 94 607 123 325 381 138
30% 26% 30% 31% 30% 22% 27% 39% 33% 29% 33% 29% 32% 37% 29% 35% 31% 33% 23%

abefn e aefn aen c c

My employer cares about my wellbeing 841 143 119 55 43 43 53 78 33 38 35 33 92 76 605 109 352 358 131
30% 27% 30% 31% 32% 26% 29% 30% 38% 31% 34% 33% 37% 30% 29% 31% 34% 31% 22%

a aen c c

I feel I am treated with respect at work 654 117 92 38 35 38 47 58 23 25 24 23 71 63 473 86 267 274 113
24% 22% 23% 21% 26% 23% 26% 22% 26% 20% 23% 23% 28% 25% 23% 24% 26% 24% 19%

a c c

I feel part of my team at work 513 95 78 33 30 34 28 37 16 19 17 20 53 53 370 73 214 208 91
19% 18% 20% 18% 22% 21% 16% 14% 18% 16% 17% 20% 21% 21% 18% 21% 21% 18% 15%

g g g g c

None of these 317 87 38 18 12 16 18 35 18 10 9 11 24 21 252 32 71 127 119
11% 16% 10% 10% 9% 10% 10% 13% 21% 8% 9% 11% 10% 8% 12% 9% 7% 11% 20%

bcdefilmno bcdefijlmno a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 89/2

Perceptions of coffee in the workplace
Q17_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
DISAGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I have a best friend at work 1265 39 248 164 298 516 287 978 117 280 178 244 147 299 295 688 57 30 39 42 63 40
46% 33% 56% 43% 41% 46% 52% 44% 39% 46% 45% 46% 47% 48% 42% 46% 40% 45% 54% 42% 45% 37%

acdeg ad acdeg a a a a a ach

I have felt physically exhausted at work in the
last week

1088 52 203 155 281 397 255 833 100 249 170 203 135 231 276 582 45 26 25 44 58 45
39% 44% 46% 41% 39% 36% 46% 38% 33% 41% 43% 39% 43% 37% 39% 39% 31% 39% 35% 44% 41% 42%

deg deg a a a c

I regularly work more than my contracted
hours

1013 27 176 143 235 432 203 810 91 228 139 199 116 240 248 545 50 25 22 34 51 41
37% 23% 40% 38% 33% 39% 37% 37% 30% 37% 35% 38% 37% 39% 35% 36% 35% 37% 31% 34% 36% 38%

ad a a ad a ad a a a

I have felt stressed at work in the last week 1001 47 198 145 266 345 245 756 101 201 154 189 123 233 265 513 48 26 26 40 45 39
36% 40% 45% 38% 37% 31% 44% 34% 34% 33% 39% 36% 39% 37% 37% 34% 33% 39% 36% 40% 32% 36%

e cdeg e e deg

I am happy with my work/ life balance 844 32 112 110 196 394 144 700 70 171 118 173 93 219 189 496 50 20 22 31 53 28
30% 27% 26% 29% 27% 35% 26% 32% 23% 28% 30% 33% 30% 35% 27% 33% 35% 30% 31% 31% 38% 26%

bcdfg bdf a ab a a ah

My employer cares about my wellbeing 841 23 106 104 209 399 129 712 80 185 91 164 103 218 193 493 41 19 25 35 39 34
30% 20% 24% 27% 29% 36% 23% 32% 27% 30% 23% 31% 33% 35% 27% 33% 28% 28% 35% 35% 28% 31%

af abcdfg abf c c c ac a

I feel I am treated with respect at work 654 18 92 82 174 288 110 544 56 143 87 135 69 164 150 376 36 15 19 27 28 35
24% 15% 21% 22% 24% 26% 20% 25% 19% 23% 22% 26% 22% 26% 21% 25% 25% 22% 26% 27% 20% 32%

a abf af a a ag

I feel part of my team at work 513 19 80 73 125 216 99 414 43 118 73 90 58 131 130 289 32 14 18 22 13 21
19% 16% 18% 19% 17% 19% 18% 19% 14% 19% 18% 17% 19% 21% 18% 19% 22% 21% 25% 22% 9% 19%

a g g g g g g g

None of these 317 18 34 47 102 116 52 265 54 75 55 48 32 53 107 171 14 8 9 8 19 12
11% 15% 8% 12% 14% 10% 9% 12% 18% 12% 14% 9% 10% 9% 15% 11% 10% 12% 13% 8% 14% 11%

b b bef b bdef f df b

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 89/3

Perceptions of coffee in the workplace
Q17_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
DISAGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I have a best friend at work 1265 337 928 758 208 808 457 184 1081 420 812 695 937 712 476
46% 51% 44% 43% 38% 41% 56% 60% 44% 39% 41% 40% 42% 41% 57%

bcd d d a bcdef ce a

I have felt physically exhausted at work in the last week 1088 254 834 685 225 820 268 128 960 400 734 710 874 763 265
39% 39% 39% 39% 41% 42% 33% 42% 39% 38% 37% 41% 39% 44% 32%

b d b

I regularly work more than my contracted hours 1013 296 717 589 157 674 339 145 868 337 660 562 781 610 346
37% 45% 34% 34% 28% 35% 41% 47% 35% 32% 33% 33% 35% 35% 41%

bcd d d a bcdef c a

I have felt stressed at work in the last week 1001 241 760 615 202 791 210 106 895 365 692 651 824 718 223
36% 37% 36% 35% 37% 41% 26% 34% 36% 34% 35% 38% 37% 41% 27%

b b

I am happy with my work/ life balance 844 195 649 514 122 391 453 95 749 284 561 467 657 318 481
30% 30% 31% 29% 22% 20% 55% 31% 30% 27% 28% 27% 29% 18% 57%

d d d a ce a

My employer cares about my wellbeing 841 223 618 483 116 300 541 103 738 284 554 429 649 - 841
30% 34% 29% 28% 21% 15% 66% 33% 30% 27% 28% 25% 29% - 100%

bcd d d a ce ce e e a

I feel I am treated with respect at work 654 173 481 384 88 215 439 82 572 217 426 337 500 161 466
24% 26% 23% 22% 16% 11% 53% 27% 23% 20% 22% 20% 22% 9% 55%

cd d d a cde e e a

I feel part of my team at work 513 127 386 299 68 181 332 71 442 160 319 268 375 154 332
19% 19% 18% 17% 12% 9% 40% 23% 18% 15% 16% 16% 17% 9% 39%

d d d a bcdef ce a

None of these 317 47 270 234 95 287 30 18 299 157 264 248 283 280 -
11% 7% 13% 13% 17% 15% 4% 6% 12% 15% 13% 14% 13% 16% -

a a abc b a ab a ab a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 90/1

Perceptions of coffee in the workplace
Q17_1. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
My employer cares about my wellbeing
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 530 135 82 34 34 30 31 44 14 23 10 14 32 47 427 61 140 200 190
19% 25% 21% 19% 25% 18% 17% 17% 16% 19% 10% 14% 13% 19% 21% 17% 14% 18% 32%

fgjklmno jl j gjkl j jl a ab

Tend to agree (3) 1224 231 174 82 53 77 85 119 34 54 49 45 107 114 909 159 462 525 237
44% 43% 44% 46% 39% 47% 47% 46% 39% 44% 48% 45% 42% 45% 44% 45% 45% 46% 40%

c

Tend to disagree (2) 556 102 89 41 24 25 32 47 21 20 24 22 58 51 401 73 214 248 94
20% 19% 22% 23% 18% 15% 18% 18% 24% 16% 23% 22% 23% 20% 19% 21% 21% 22% 16%

e c c

Strongly disagree (1) 285 41 30 14 19 18 21 31 12 18 11 11 34 25 204 36 138 110 37
10% 8% 8% 8% 14% 11% 12% 12% 14% 15% 11% 11% 13% 10% 10% 10% 13% 10% 6%

ab ab ab bc c

Don't know 133 24 17 7 4 9 10 17 5 4 5 5 12 14 97 19 71 51 11
5% 4% 4% 4% 3% 5% 6% 7% 6% 3% 5% 5% 5% 6% 5% 5% 7% 4% 2%

bc c

Not applicable 44 4 6 2 1 6 1 3 1 3 4 3 9 1 27 4 11 4 29
2% 1% 2% 1% 1% 4% 1% 1% 1% 2% 4% 3% 4% * 1% 1% 1% * 5%

afmn afmn am afmno b ab

NETS

Net: Agree 1754 366 256 116 87 107 116 163 48 77 59 59 139 161 1336 220 602 725 427
63% 68% 64% 64% 64% 65% 64% 62% 55% 63% 57% 59% 55% 64% 65% 63% 58% 64% 71%

hjl l l l l a ab

Net: Disagree 841 143 119 55 43 43 53 78 33 38 35 33 92 76 605 109 352 358 131
30% 27% 30% 31% 32% 26% 29% 30% 38% 31% 34% 33% 37% 30% 29% 31% 34% 31% 22%

a aen c c

Mean score 2.8 2.9 2.8 2.8 2.8 2.8 2.7 2.7 2.6 2.7 2.6 2.7 2.6 2.8 2.8 2.7 2.6 2.8 3.0
fghijklno jl l l l jl l a ab

Standard deviation .90 .88 .86 .85 1.00 .90 .90 .91 .94 .96 .83 .88 .90 .89 .90 .88 .90 .87 .88
Standard error .02 .04 .04 .07 .09 .07 .07 .06 .10 .09 .09 .09 .06 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 252



Table 90/2

Perceptions of coffee in the workplace
Q17_1. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
My employer cares about my wellbeing
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 530 27 100 79 149 175 127 403 64 101 110 99 60 96 183 262 32 9 16 9 24 23
19% 23% 23% 21% 21% 16% 23% 18% 21% 17% 28% 19% 19% 15% 26% 17% 22% 13% 22% 9% 17% 21%

e eg e e eg f bdef bdfg f f f f

Tend to agree (3) 1224 35 200 176 332 481 235 989 148 289 175 234 121 257 304 662 64 35 27 45 67 44
44% 30% 46% 46% 46% 43% 42% 45% 49% 47% 44% 44% 39% 41% 43% 44% 44% 52% 38% 45% 48% 41%

a a a a a a ef ef

Tend to disagree (2) 556 15 78 68 138 257 93 463 56 126 61 115 73 125 136 323 30 12 16 20 25 20
20% 13% 18% 18% 19% 23% 17% 21% 19% 21% 15% 22% 23% 20% 19% 21% 21% 18% 22% 20% 18% 19%

ab
cdf

af c c c

Strongly disagree (1) 285 8 28 36 71 142 36 249 24 59 30 49 30 93 57 170 11 7 9 15 14 14
10% 7% 6% 9% 10% 13% 6% 11% 8% 10% 8% 9% 10% 15% 8% 11% 8% 10% 13% 15% 10% 13%

bf bf bf ab
cde

a a

Don't know 133 6 28 20 26 53 34 99 8 28 14 25 18 40 24 72 6 2 3 7 9 7
5% 5% 6% 5% 4% 5% 6% 4% 3% 5% 4% 5% 6% 6% 3% 5% 4% 3% 4% 7% 6% 6%

d d ac

Not applicable 44 26 5 1 7 5 31 13 1 7 10 4 11 11 6 20 1 2 1 3 1 -
2% 22% 1% * 1% * 6% 1% * 1% 3% 1% 4% 2% 1% 1% 1% 3% 1% 3% 1% -

bcd
efg

bc
deg

ad abd

NETS

Net: Agree 1754 62 300 255 481 656 362 1392 212 390 285 333 181 353 487 924 96 44 43 54 91 67
63% 53% 68% 67% 67% 59% 65% 63% 70% 64% 71% 63% 58% 57% 69% 61% 67% 66% 60% 55% 65% 62%

aeg ae ae ae ae def f bdef f bf

Net: Disagree 841 23 106 104 209 399 129 712 80 185 91 164 103 218 193 493 41 19 25 35 39 34
30% 20% 24% 27% 29% 36% 23% 32% 27% 30% 23% 31% 33% 35% 27% 33% 28% 28% 35% 35% 28% 31%

af abc
dfg

abf c c c ac a

Mean score 2.8 3.0 2.9 2.8 2.8 2.7 2.9 2.7 2.9 2.8 3.0 2.8 2.7 2.6 2.9 2.7 2.9 2.7 2.7 2.5 2.8 2.8
eg eg e e deg e f f bdef f bf f

Standard deviation .90 .94 .84 .89 .89 .91 .86 .90 .85 .86 .88 .88 .91 .95 .89 .90 .87 .85 .97 .89 .87 .96
Standard error .02 .10 .04 .05 .03 .03 .04 .02 .05 .04 .05 .04 .05 .04 .03 .02 .07 .11 .12 .09 .08 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 90/3

Perceptions of coffee in the workplace
Q17_1. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
My employer cares about my wellbeing
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 530 91 439 376 164 508 22 33 497 280 434 418 471 530 -
19% 14% 21% 22% 30% 26% 3% 11% 20% 26% 22% 24% 21% 30% -

a a abc b a abdf a abf a b

Tend to agree (3) 1224 295 929 795 250 1041 183 140 1084 442 869 798 1005 1224 -
44% 45% 44% 45% 45% 53% 22% 45% 44% 41% 44% 46% 45% 70% -

b c b

Tend to disagree (2) 556 133 423 337 83 239 317 60 496 196 379 326 448 - 556
20% 20% 20% 19% 15% 12% 39% 19% 20% 18% 19% 19% 20% - 66%

d d d a a

Strongly disagree (1) 285 90 195 146 33 61 224 43 242 88 175 103 201 - 285
10% 14% 9% 8% 6% 3% 27% 14% 10% 8% 9% 6% 9% - 34%

bcd d a bcdef e e e e a

Don't know 133 39 94 77 19 77 56 25 108 41 89 62 90 - -
5% 6% 4% 4% 3% 4% 7% 8% 4% 4% 5% 4% 4% - -

d a bcdef

Not applicable 44 10 34 17 4 25 19 7 37 19 29 14 22 - -
2% 2% 2% 1% 1% 1% 2% 2% 2% 2% 1% 1% 1% - -

a ef e e

NETS

Net: Agree 1754 386 1368 1171 414 1549 205 173 1581 722 1303 1216 1476 1754 -
63% 59% 65% 67% 75% 79% 25% 56% 64% 68% 66% 71% 66% 100% -

a a abc b a ab a abdf a b

Net: Disagree 841 223 618 483 116 300 541 103 738 284 554 429 649 - 841
30% 34% 29% 28% 21% 15% 66% 33% 30% 27% 28% 25% 29% - 100%

bcd d d a ce ce e e a

Mean score 2.8 2.6 2.8 2.8 3.0 3.1 2.0 2.6 2.8 2.9 2.8 2.9 2.8 3.3 1.7
a a abc b a abf a abdf a b

Standard deviation .90 .91 .89 .87 .85 .73 .82 .89 .90 .90 .89 .84 .88 .46 .47
Standard error .02 .04 .02 .02 .04 .02 .03 .05 .02 .03 .02 .02 .02 .01 .02

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 91/1

Perceptions of coffee in the workplace
Q17_2. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I am happy with my work/ life balance
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 572 140 91 28 22 33 41 47 15 26 15 19 45 50 443 69 185 216 171
21% 26% 23% 16% 16% 20% 23% 18% 17% 21% 15% 19% 18% 20% 21% 20% 18% 19% 29%

cdgjlno c ab

Tend to agree (3) 1283 239 181 89 71 90 86 108 41 61 52 49 117 99 966 148 493 518 272
46% 45% 45% 49% 53% 55% 48% 41% 47% 50% 50% 49% 46% 39% 47% 42% 48% 46% 45%

m gmo agmo m

Tend to disagree (2) 600 98 80 42 31 29 33 75 16 27 23 21 53 72 431 93 233 267 100
22% 18% 20% 23% 23% 18% 18% 29% 18% 22% 22% 21% 21% 29% 21% 26% 22% 23% 17%

abefln abefn abefn c c

Strongly disagree (1) 244 43 39 14 10 8 15 26 13 8 11 8 27 22 176 30 92 114 38
9% 8% 10% 8% 7% 5% 8% 10% 15% 7% 11% 8% 11% 9% 9% 9% 9% 10% 6%

aein e c

Don't know 59 16 6 6 1 4 4 4 2 - 1 3 5 7 43 10 25 20 14
2% 3% 2% 3% 1% 2% 2% 2% 2% - 1% 3% 2% 3% 2% 3% 2% 2% 2%

i

Not applicable 14 1 1 1 - 1 1 1 - - 1 - 5 2 6 2 8 3 3
1% * * 1% - 1% 1% * - - 1% - 2% 1% * 1% 1% * 1%

abn

NETS

Net: Agree 1855 379 272 117 93 123 127 155 56 87 67 68 162 149 1409 217 678 734 443
67% 71% 68% 65% 69% 75% 71% 59% 64% 71% 65% 68% 64% 59% 68% 62% 65% 64% 74%

gmo gm glmo gmo gm gmo ab

Net: Disagree 844 141 119 56 41 37 48 101 29 35 34 29 80 94 607 123 325 381 138
30% 26% 30% 31% 30% 22% 27% 39% 33% 29% 33% 29% 32% 37% 29% 35% 31% 33% 23%

abefn e aefn aen c c

Mean score 2.8 2.9 2.8 2.8 2.8 2.9 2.9 2.7 2.7 2.9 2.7 2.8 2.7 2.7 2.8 2.8 2.8 2.7 3.0
cghjlmo ghjlmo g g ab

Standard deviation .87 .88 .90 .82 .81 .77 .87 .89 .94 .83 .85 .85 .89 .89 .87 .88 .85 .88 .85
Standard error .02 .04 .05 .06 .07 .06 .07 .06 .10 .07 .09 .09 .06 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 91/2

Perceptions of coffee in the workplace
Q17_2. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I am happy with my work/ life balance
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 572 21 104 83 165 199 125 447 75 113 111 106 62 105 177 288 32 13 15 19 27 28
21% 18% 24% 22% 23% 18% 22% 20% 25% 19% 28% 20% 20% 17% 25% 19% 22% 19% 21% 19% 19% 26%

e e e bf bdef b

Tend to agree (3) 1283 57 208 177 342 499 265 1018 153 305 161 233 154 277 326 687 58 31 32 45 57 48
46% 49% 47% 47% 47% 45% 48% 46% 51% 50% 40% 44% 49% 45% 46% 46% 40% 46% 44% 45% 41% 44%

c c c

Tend to disagree (2) 600 23 78 88 138 273 101 499 50 125 84 121 68 152 132 353 37 15 17 18 39 20
22% 20% 18% 23% 19% 25% 18% 23% 17% 20% 21% 23% 22% 24% 19% 23% 26% 22% 24% 18% 28% 19%

bdf bf a a a a

Strongly disagree (1) 244 9 34 22 58 121 43 201 20 46 34 52 25 67 57 143 13 5 5 13 14 8
9% 8% 8% 6% 8% 11% 8% 9% 7% 8% 9% 10% 8% 11% 8% 9% 9% 7% 7% 13% 10% 7%

cdf c ab

Don't know 59 5 11 9 16 18 16 43 2 17 8 13 3 16 17 30 4 3 2 3 2 3
2% 4% 3% 2% 2% 2% 3% 2% 1% 3% 2% 2% 1% 3% 2% 2% 3% 4% 3% 3% 1% 3%

e a a

Not applicable 14 2 4 1 4 3 6 8 1 4 2 1 1 5 1 8 - - 1 1 1 1
1% 2% 1% * 1% * 1% * * 1% 1% * * 1% * 1% - - 1% 1% 1% 1%

eg eg a

NETS

Net: Agree 1855 78 312 260 507 698 390 1465 228 418 272 339 216 382 503 975 90 44 47 64 84 76
67% 67% 71% 68% 70% 63% 70% 66% 76% 69% 68% 64% 69% 61% 71% 65% 63% 66% 65% 65% 60% 70%

eg e eg e bcdf f f f bcg

Net: Disagree 844 32 112 110 196 394 144 700 70 171 118 173 93 219 189 496 50 20 22 31 53 28
30% 27% 26% 29% 27% 35% 26% 32% 23% 28% 30% 33% 30% 35% 27% 33% 35% 30% 31% 31% 38% 26%

bcdfg bdf a ab a a ah

Mean score 2.8 2.8 2.9 2.9 2.9 2.7 2.9 2.8 2.9 2.8 2.9 2.8 2.8 2.7 2.9 2.8 2.8 2.8 2.8 2.7 2.7 2.9
eg e eg eg e bdf f df f bg

Standard deviation .87 .84 .86 .83 .86 .89 .86 .87 .83 .83 .92 .89 .84 .89 .88 .88 .91 .85 .86 .94 .90 .88
Standard error .02 .08 .04 .04 .03 .03 .04 .02 .05 .03 .05 .04 .05 .04 .03 .02 .08 .11 .10 .10 .08 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 91/3

Perceptions of coffee in the workplace
Q17_2. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I am happy with my work/ life balance
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 572 119 453 389 173 522 50 46 526 289 458 409 487 485 64
21% 18% 21% 22% 31% 27% 6% 15% 21% 27% 23% 24% 22% 28% 8%

a abc b a abdef a a a b

Tend to agree (3) 1283 320 963 805 248 1009 274 152 1131 470 914 810 1045 932 274
46% 49% 46% 46% 45% 52% 33% 49% 46% 44% 46% 47% 47% 53% 33%

b b

Tend to disagree (2) 600 133 467 376 95 327 273 61 539 203 406 349 477 270 296
22% 20% 22% 22% 17% 17% 33% 20% 22% 19% 21% 20% 21% 15% 35%

d d a a

Strongly disagree (1) 244 62 182 138 27 64 180 34 210 81 155 118 180 48 185
9% 9% 9% 8% 5% 3% 22% 11% 9% 8% 8% 7% 8% 3% 22%

d d d a e e a

Don't know 59 17 42 35 9 26 33 10 49 20 36 28 39 17 16
2% 3% 2% 2% 2% 1% 4% 3% 2% 2% 2% 2% 2% 1% 2%

a a

Not applicable 14 7 7 5 1 3 11 5 9 3 6 7 9 2 6
1% 1% * * * * 1% 2% * * * * * * 1%

bc a bcdef a

NETS

Net: Agree 1855 439 1416 1194 421 1531 324 198 1657 759 1372 1219 1532 1417 338
67% 67% 67% 68% 76% 78% 39% 64% 67% 71% 69% 71% 68% 81% 40%

abc b ab ab b

Net: Disagree 844 195 649 514 122 391 453 95 749 284 561 467 657 318 481
30% 30% 31% 29% 22% 20% 55% 31% 30% 27% 28% 27% 29% 18% 57%

d d d a ce a

Mean score 2.8 2.8 2.8 2.8 3.0 3.0 2.2 2.7 2.8 2.9 2.9 2.9 2.8 3.1 2.3
abc b abf a abf a b

Standard deviation .87 .86 .87 .86 .83 .76 .88 .87 .87 .88 .87 .85 .86 .74 .90
Standard error .02 .03 .02 .02 .04 .02 .03 .05 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 92/1

Perceptions of coffee in the workplace
Q17_3. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I regularly work more than my contracted hours
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 668 142 104 44 36 41 38 59 23 24 18 19 62 58 511 77 168 309 191
24% 26% 26% 24% 27% 25% 21% 23% 26% 20% 17% 19% 25% 23% 25% 22% 16% 27% 32%

a ab

Tend to agree (3) 977 197 132 72 40 50 64 96 28 48 44 36 81 89 727 125 321 423 233
35% 37% 33% 40% 30% 30% 36% 37% 32% 39% 43% 36% 32% 35% 35% 36% 31% 37% 39%

de a a

Tend to disagree (2) 666 122 97 34 36 53 45 57 22 35 24 25 53 63 501 88 298 278 90
24% 23% 24% 19% 27% 32% 25% 22% 25% 29% 23% 25% 21% 25% 24% 25% 29% 24% 15%

acgln c bc c

Strongly disagree (1) 347 61 50 26 15 12 28 33 9 13 13 15 41 31 247 46 193 107 47
13% 11% 13% 14% 11% 7% 16% 13% 10% 11% 13% 15% 16% 12% 12% 13% 19% 9% 8%

e e e e bc

Don't know 51 10 8 1 3 5 2 8 1 - - 1 5 7 38 8 18 15 18
2% 2% 2% 1% 2% 3% 1% 3% 1% - - 1% 2% 3% 2% 2% 2% 1% 3%

b

Not applicable 63 5 7 3 5 4 3 8 4 2 4 4 10 4 41 8 38 6 19
2% 1% 2% 2% 4% 2% 2% 3% 5% 2% 4% 4% 4% 2% 2% 2% 4% 1% 3%

a a a a a an b b

NETS

Net: Agree 1645 339 236 116 76 91 102 155 51 72 62 55 143 147 1238 202 489 732 424
59% 63% 59% 64% 56% 55% 57% 59% 59% 59% 60% 55% 57% 58% 60% 57% 47% 64% 71%

a ab

Net: Disagree 1013 183 147 60 51 65 73 90 31 48 37 40 94 94 748 134 491 385 137
37% 34% 37% 33% 38% 39% 41% 34% 36% 39% 36% 40% 37% 37% 36% 38% 47% 34% 23%

bc c

Mean score 2.7 2.8 2.8 2.8 2.8 2.8 2.6 2.7 2.8 2.7 2.7 2.6 2.7 2.7 2.8 2.7 2.5 2.8 3.0
a ab

Standard deviation .98 .97 1.00 .99 1.00 .93 1.00 .97 .98 .91 .92 .98 1.04 .97 .97 .97 .99 .94 .92
Standard error .02 .04 .05 .07 .09 .07 .08 .06 .11 .08 .09 .10 .07 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 92/2

Perceptions of coffee in the workplace
Q17_3. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I regularly work more than my contracted hours
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 668 24 101 84 177 282 125 543 69 136 96 135 83 149 186 354 35 13 21 25 29 22
24% 21% 23% 22% 24% 25% 22% 25% 23% 22% 24% 26% 27% 24% 26% 23% 24% 19% 29% 25% 21% 20%

Tend to agree (3) 977 43 135 135 292 372 178 799 137 226 146 172 97 199 252 552 55 26 26 34 53 42
35% 37% 31% 36% 40% 33% 32% 36% 46% 37% 37% 33% 31% 32% 35% 37% 38% 39% 36% 34% 38% 39%

befg b bc
def

Tend to disagree (2) 666 21 116 110 148 271 137 529 58 155 97 125 74 157 169 352 37 16 9 22 33 27
24% 18% 26% 29% 20% 24% 25% 24% 19% 25% 24% 24% 24% 25% 24% 23% 26% 24% 13% 22% 24% 25%

d adg a a e e e e

Strongly disagree (1) 347 6 60 33 87 161 66 281 33 73 42 74 42 83 79 193 13 9 13 12 18 14
13% 5% 14% 9% 12% 14% 12% 13% 11% 12% 11% 14% 13% 13% 11% 13% 9% 13% 18% 12% 13% 13%

ac a ac a ac

Don't know 51 4 13 9 11 14 17 34 2 14 9 7 7 12 15 28 3 1 3 2 2 3
2% 3% 3% 2% 2% 1% 3% 2% 1% 2% 2% 1% 2% 2% 2% 2% 2% 1% 4% 2% 1% 3%

eg eg

Not applicable 63 19 14 9 8 13 33 30 2 6 10 13 10 22 9 30 1 2 - 4 5 -
2% 16% 3% 2% 1% 1% 6% 1% 1% 1% 3% 2% 3% 4% 1% 2% 1% 3% - 4% 4% -

bcd
efg

deg bc
deg

ab ab ah h

NETS

Net: Agree 1645 67 236 219 469 654 303 1342 206 362 242 307 180 348 438 906 90 39 47 59 82 64
59% 57% 54% 58% 65% 59% 54% 61% 68% 59% 61% 58% 58% 56% 62% 60% 63% 58% 65% 60% 59% 59%

bc
efg

bf bc
def

Net: Disagree 1013 27 176 143 235 432 203 810 91 228 139 199 116 240 248 545 50 25 22 34 51 41
37% 23% 40% 38% 33% 39% 37% 37% 30% 37% 35% 38% 37% 39% 35% 36% 35% 37% 31% 34% 36% 38%

ad a a ad a ad a a a

Mean score 2.7 2.9 2.7 2.7 2.8 2.7 2.7 2.7 2.8 2.7 2.8 2.7 2.7 2.7 2.8 2.7 2.8 2.7 2.8 2.8 2.7 2.7
b b

Standard deviation .98 .86 1.00 .92 .96 1.01 .98 .98 .92 .95 .95 1.01 1.02 1.00 .97 .97 .92 .96 1.08 .99 .96 .95
Standard error .02 .09 .05 .05 .04 .03 .04 .02 .05 .04 .05 .05 .06 .04 .04 .03 .08 .12 .13 .10 .08 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 92/3

Perceptions of coffee in the workplace
Q17_3. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I regularly work more than my contracted hours
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 668 133 535 443 158 499 169 48 620 314 532 461 571 439 196
24% 20% 25% 25% 29% 26% 21% 16% 25% 29% 27% 27% 26% 25% 23%

a a a b a abf a a a

Tend to agree (3) 977 194 783 662 225 718 259 89 888 383 723 647 815 649 277
35% 29% 37% 38% 41% 37% 32% 29% 36% 36% 37% 38% 36% 37% 33%

a a a b a a a a a b

Tend to disagree (2) 666 192 474 392 105 467 199 88 578 223 442 397 524 422 204
24% 29% 22% 22% 19% 24% 24% 29% 23% 21% 22% 23% 23% 24% 24%

bcd bcdef

Strongly disagree (1) 347 104 243 197 52 207 140 57 290 114 218 165 257 188 142
13% 16% 11% 11% 9% 11% 17% 19% 12% 11% 11% 10% 11% 11% 17%

bcd a bcdef e a

Don't know 51 15 36 30 7 27 24 9 42 12 24 32 40 24 13
2% 2% 2% 2% 1% 1% 3% 3% 2% 1% 1% 2% 2% 1% 2%

a cd

Not applicable 63 20 43 24 6 33 30 17 46 20 36 19 30 32 9
2% 3% 2% 1% 1% 2% 4% 6% 2% 2% 2% 1% 1% 2% 1%

cd a bcdef e

NETS

Net: Agree 1645 327 1318 1105 383 1217 428 137 1508 697 1255 1108 1386 1088 473
59% 50% 62% 63% 69% 62% 52% 44% 61% 65% 64% 64% 62% 62% 56%

a a abc b a ab a ab a b

Net: Disagree 1013 296 717 589 157 674 339 145 868 337 660 562 781 610 346
37% 45% 34% 34% 28% 35% 41% 47% 35% 32% 33% 33% 35% 35% 41%

bcd d d a bcdef c a

Mean score 2.7 2.6 2.8 2.8 2.9 2.8 2.6 2.5 2.8 2.9 2.8 2.8 2.8 2.8 2.6
a a abc b a abf a ab a b

Standard deviation .98 1.00 .96 .96 .93 .95 1.02 1.00 .97 .97 .97 .94 .97 .95 1.03
Standard error .02 .04 .02 .02 .04 .02 .04 .06 .02 .03 .02 .02 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 260



Table 93/1

Perceptions of coffee in the workplace
Q17_4. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I have felt stressed at work in the last week
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 641 113 92 34 35 28 46 69 32 30 29 24 57 52 479 76 234 274 133
23% 21% 23% 19% 26% 17% 26% 26% 37% 25% 28% 24% 23% 21% 23% 22% 23% 24% 22%

e abcelmno e

Tend to agree (3) 1035 217 144 75 43 65 63 97 28 46 37 33 90 97 778 130 326 474 235
37% 40% 36% 42% 32% 39% 35% 37% 32% 38% 36% 33% 36% 38% 38% 37% 31% 42% 39%

a a

Tend to disagree (2) 664 115 108 47 28 40 44 59 17 32 23 29 60 62 490 91 276 257 131
24% 21% 27% 26% 21% 24% 24% 23% 20% 26% 22% 29% 24% 25% 24% 26% 27% 23% 22%

a bc

Strongly disagree (1) 337 78 38 22 26 25 21 29 8 14 9 8 30 29 261 37 154 108 75
12% 15% 10% 12% 19% 15% 12% 11% 9% 11% 9% 8% 12% 12% 13% 11% 15% 9% 13%

b bghjkmno b b

Don't know 44 8 11 1 2 3 2 4 - - 2 2 2 7 31 9 17 15 12
2% 1% 3% 1% 1% 2% 1% 2% - - 2% 2% 1% 3% 2% 3% 2% 1% 2%

Not applicable 51 6 5 1 1 4 4 3 2 - 3 4 13 5 26 9 29 10 12
2% 1% 1% 1% 1% 2% 2% 1% 2% - 3% 4% 5% 2% 1% 3% 3% 1% 2%

acin abcdgin b b

NETS

Net: Agree 1676 330 236 109 78 93 109 166 60 76 66 57 147 149 1257 206 560 748 368
60% 61% 59% 61% 58% 56% 61% 64% 69% 62% 64% 57% 58% 59% 61% 59% 54% 66% 62%

a a

Net: Disagree 1001 193 146 69 54 65 65 88 25 46 32 37 90 91 751 128 430 365 206
36% 36% 37% 38% 40% 39% 36% 34% 29% 38% 31% 37% 36% 36% 36% 36% 42% 32% 34%

bc

Mean score 2.7 2.7 2.8 2.7 2.7 2.6 2.8 2.8 3.0 2.8 2.9 2.8 2.7 2.7 2.7 2.7 2.6 2.8 2.7
e abcdelmno e a

Standard deviation .96 .97 .93 .92 1.08 .96 .98 .96 .98 .96 .94 .93 .97 .94 .97 .94 1.01 .91 .96
Standard error .02 .04 .05 .07 .09 .08 .07 .06 .11 .09 .10 .10 .06 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 93/2

Perceptions of coffee in the workplace
Q17_4. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I have felt stressed at work in the last week
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 641 16 80 76 186 283 96 545 73 123 92 139 79 135 150 375 37 13 17 23 37 25
23% 14% 18% 20% 26% 25% 17% 25% 24% 20% 23% 26% 25% 22% 21% 25% 26% 19% 24% 23% 26% 23%

abcf abcf abf b

Tend to agree (3) 1035 41 147 143 250 454 188 847 123 266 139 181 98 228 272 565 52 23 26 32 54 39
37% 35% 33% 38% 35% 41% 34% 38% 41% 44% 35% 34% 31% 37% 38% 37% 36% 34% 36% 32% 39% 36%

bdf e cdef

Tend to disagree (2) 664 28 129 96 181 230 157 507 76 143 103 123 74 145 163 354 33 18 21 22 32 26
24% 24% 29% 25% 25% 21% 28% 23% 25% 23% 26% 23% 24% 23% 23% 23% 23% 27% 29% 22% 23% 24%

eg e eg

Strongly disagree (1) 337 19 69 49 85 115 88 249 25 58 51 66 49 88 102 159 15 8 5 18 13 13
12% 16% 16% 13% 12% 10% 16% 11% 8% 10% 13% 13% 16% 14% 14% 11% 10% 12% 7% 18% 9% 12%

eg deg ab ab b beg

Don't know 44 1 9 10 10 14 10 34 1 12 10 7 7 7 14 25 5 1 1 1 2 4
2% 1% 2% 3% 1% 1% 2% 2% * 2% 3% 1% 2% 1% 2% 2% 3% 1% 1% 1% 1% 4%

a a

Not applicable 51 12 5 6 11 17 17 34 3 8 5 10 6 19 9 31 2 4 2 3 2 1
2% 10% 1% 2% 2% 2% 3% 2% 1% 1% 1% 2% 2% 3% 1% 2% 1% 6% 3% 3% 1% 1%

bcdefg beg b ab

NETS

Net: Agree 1676 57 227 219 436 737 284 1392 196 389 231 320 177 363 422 940 89 36 43 55 91 64
60% 49% 52% 58% 60% 66% 51% 63% 65% 64% 58% 61% 57% 58% 59% 62% 62% 54% 60% 56% 65% 59%

f abf abcdf abf cef e

Net: Disagree 1001 47 198 145 266 345 245 756 101 201 154 189 123 233 265 513 48 26 26 40 45 39
36% 40% 45% 38% 37% 31% 44% 34% 34% 33% 39% 36% 39% 37% 37% 34% 33% 39% 36% 40% 32% 36%

e cdeg e e deg

Mean score 2.7 2.5 2.6 2.7 2.8 2.8 2.6 2.8 2.8 2.8 2.7 2.8 2.7 2.7 2.7 2.8 2.8 2.7 2.8 2.6 2.8 2.7
abf abcf abcf f a

Standard deviation .96 .97 .97 .95 .98 .93 .97 .95 .90 .89 .98 .99 1.03 .98 .98 .95 .96 .96 .90 1.05 .93 .97
Standard error .02 .09 .05 .05 .04 .03 .04 .02 .05 .04 .05 .04 .06 .04 .04 .02 .08 .12 .11 .11 .08 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 93/3

Perceptions of coffee in the workplace
Q17_4. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I have felt stressed at work in the last week
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 641 147 494 415 122 359 282 86 555 253 468 341 493 337 283
23% 22% 23% 24% 22% 18% 34% 28% 23% 24% 24% 20% 22% 19% 34%

a bef e e e a

Tend to agree (3) 1035 240 795 668 213 755 280 101 934 416 753 683 855 663 305
37% 36% 38% 38% 39% 39% 34% 33% 38% 39% 38% 40% 38% 38% 36%

b a a

Tend to disagree (2) 664 163 501 412 124 515 149 66 598 230 462 442 557 474 148
24% 25% 24% 24% 22% 26% 18% 21% 24% 22% 23% 26% 25% 27% 18%

b c c b

Strongly disagree (1) 337 78 259 203 78 276 61 40 297 135 230 209 267 244 75
12% 12% 12% 12% 14% 14% 7% 13% 12% 13% 12% 12% 12% 14% 9%

b b

Don't know 44 9 35 27 11 19 25 4 40 16 29 28 37 13 19
2% 1% 2% 2% 2% 1% 3% 1% 2% 2% 1% 2% 2% 1% 2%

a a

Not applicable 51 21 30 23 5 27 24 11 40 16 33 18 28 23 11
2% 3% 1% 1% 1% 1% 3% 4% 2% 2% 2% 1% 1% 1% 1%

bcd a bcdef

NETS

Net: Agree 1676 387 1289 1083 335 1114 562 187 1489 669 1221 1024 1348 1000 588
60% 59% 61% 62% 61% 57% 68% 61% 60% 63% 62% 60% 60% 57% 70%

a a

Net: Disagree 1001 241 760 615 202 791 210 106 895 365 692 651 824 718 223
36% 37% 36% 35% 37% 41% 26% 34% 36% 34% 35% 38% 37% 41% 27%

b b

Mean score 2.7 2.7 2.7 2.8 2.7 2.6 3.0 2.8 2.7 2.8 2.8 2.7 2.7 2.6 3.0
a e a

Standard deviation .96 .96 .96 .95 .98 .95 .94 1.01 .95 .97 .95 .93 .95 .95 .95
Standard error .02 .04 .02 .02 .04 .02 .03 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 94/1

Perceptions of coffee in the workplace
Q17_5. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I have felt physically exhausted at work in the last week
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 601 109 79 40 28 29 36 62 30 26 21 26 58 57 439 83 204 262 135
22% 20% 20% 22% 21% 18% 20% 24% 34% 21% 20% 26% 23% 23% 21% 24% 20% 23% 23%

abcdefijlmno

Tend to agree (3) 997 206 142 71 51 66 58 90 24 46 39 34 78 92 754 126 367 411 219
36% 38% 36% 39% 38% 40% 32% 34% 28% 38% 38% 34% 31% 37% 37% 36% 35% 36% 37%

l

Tend to disagree (2) 736 141 113 46 30 46 51 71 19 31 25 27 72 64 548 91 271 318 147
27% 26% 28% 26% 22% 28% 28% 27% 22% 25% 24% 27% 29% 25% 27% 26% 26% 28% 25%

Strongly disagree (1) 352 66 50 21 20 22 31 30 11 18 15 11 27 30 269 41 151 123 78
13% 12% 13% 12% 15% 13% 17% 11% 13% 15% 15% 11% 11% 12% 13% 12% 15% 11% 13%

b

Don't know 40 10 6 - 2 1 2 5 2 1 - - 5 6 29 6 18 14 8
1% 2% 2% - 1% 1% 1% 2% 2% 1% - - 2% 2% 1% 2% 2% 1% 1%

c c

Not applicable 46 5 8 2 4 1 2 3 1 - 3 2 12 3 26 5 25 10 11
2% 1% 2% 1% 3% 1% 1% 1% 1% - 3% 2% 5% 1% 1% 1% 2% 1% 2%

abcefgimno b

NETS

Net: Agree 1598 315 221 111 79 95 94 152 54 72 60 60 136 149 1193 209 571 673 354
58% 59% 56% 62% 59% 58% 52% 58% 62% 59% 58% 60% 54% 59% 58% 59% 55% 59% 59%

Net: Disagree 1088 207 163 67 50 68 82 101 30 49 40 38 99 94 817 132 422 441 225
39% 39% 41% 37% 37% 41% 46% 39% 34% 40% 39% 38% 39% 37% 40% 38% 41% 39% 38%

Mean score 2.7 2.7 2.7 2.7 2.7 2.6 2.6 2.7 2.9 2.7 2.7 2.8 2.7 2.7 2.7 2.7 2.6 2.7 2.7
f a

Standard deviation .96 .94 .95 .94 .99 .93 1.01 .96 1.05 .98 .98 .97 .97 .96 .96 .96 .97 .94 .97
Standard error .02 .04 .05 .07 .09 .07 .08 .06 .11 .09 .10 .10 .06 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 94/2

Perceptions of coffee in the workplace
Q17_5. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I have felt physically exhausted at work in the last week
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 601 15 80 82 168 256 95 506 68 124 83 107 69 150 141 337 35 13 16 21 26 23
22% 13% 18% 22% 23% 23% 17% 23% 23% 20% 21% 20% 22% 24% 20% 22% 24% 19% 22% 21% 19% 21%

a abf abf abf

Tend to agree (3) 997 42 142 136 253 424 184 813 127 220 134 202 101 213 266 551 59 26 27 29 51 37
36% 36% 32% 36% 35% 38% 33% 37% 42% 36% 34% 38% 32% 34% 37% 37% 41% 39% 38% 29% 36% 34%

bf cef

Tend to disagree (2) 736 32 134 99 188 283 166 570 72 183 107 129 91 154 184 399 28 19 17 31 43 27
27% 27% 31% 26% 26% 25% 30% 26% 24% 30% 27% 25% 29% 25% 26% 26% 19% 28% 24% 31% 31% 25%

eg g df c c

Strongly disagree (1) 352 20 69 56 93 114 89 263 28 66 63 74 44 77 92 183 17 7 8 13 15 18
13% 17% 16% 15% 13% 10% 16% 12% 9% 11% 16% 14% 14% 12% 13% 12% 12% 10% 11% 13% 11% 17%

e eg e eg ab a

Don't know 40 3 7 6 11 13 10 30 2 13 8 7 2 8 15 13 2 - 2 2 2 2
1% 3% 2% 2% 2% 1% 2% 1% 1% 2% 2% 1% 1% 1% 2% 1% 1% - 3% 2% 1% 2%

b

Not applicable 46 5 7 1 10 23 12 34 4 4 5 7 6 20 12 26 3 2 2 3 3 1
2% 4% 2% * 1% 2% 2% 2% 1% 1% 1% 1% 2% 3% 2% 2% 2% 3% 3% 3% 2% 1%

cdg c c c bcd

NETS

Net: Agree 1598 57 222 218 421 680 279 1319 195 344 217 309 170 363 407 888 94 39 43 50 77 60
58% 49% 51% 57% 58% 61% 50% 60% 65% 56% 54% 59% 54% 58% 57% 59% 65% 58% 60% 51% 55% 56%

f bf abf abf bce f

Net: Disagree 1088 52 203 155 281 397 255 833 100 249 170 203 135 231 276 582 45 26 25 44 58 45
39% 44% 46% 41% 39% 36% 46% 38% 33% 41% 43% 39% 43% 37% 39% 39% 31% 39% 35% 44% 41% 42%

deg deg a a a c

Mean score 2.7 2.5 2.5 2.7 2.7 2.8 2.5 2.7 2.8 2.7 2.6 2.7 2.6 2.7 2.7 2.7 2.8 2.7 2.8 2.6 2.7 2.6
abf abf abf ce

Standard deviation .96 .95 .98 .98 .98 .93 .97 .96 .90 .93 1.00 .96 .99 .98 .95 .96 .95 .92 .95 .98 .92 1.01
Standard error .02 .09 .05 .05 .04 .03 .04 .02 .05 .04 .05 .04 .06 .04 .04 .02 .08 .11 .12 .10 .08 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 265



Table 94/3

Perceptions of coffee in the workplace
Q17_5. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I have felt physically exhausted at work in the last week
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 601 145 456 379 107 353 248 67 534 251 456 334 480 315 257
22% 22% 22% 22% 19% 18% 30% 22% 22% 24% 23% 19% 21% 18% 31%

a e e a

Tend to agree (3) 997 228 769 641 207 732 265 94 903 392 739 634 825 640 293
36% 35% 36% 37% 37% 38% 32% 31% 37% 37% 37% 37% 37% 36% 35%

b a a a a a

Tend to disagree (2) 736 167 569 466 153 553 183 85 651 258 494 493 596 515 184
27% 25% 27% 27% 28% 28% 22% 28% 26% 24% 25% 29% 27% 29% 22%

b cd b

Strongly disagree (1) 352 87 265 219 72 267 85 43 309 142 240 217 278 248 81
13% 13% 13% 13% 13% 14% 10% 14% 13% 13% 12% 13% 12% 14% 10%

b b

Don't know 40 12 28 23 9 19 21 9 31 6 17 25 29 11 16
1% 2% 1% 1% 2% 1% 3% 3% 1% 1% 1% 1% 1% 1% 2%

a bcdf c a

Not applicable 46 19 27 20 5 27 19 10 36 17 29 18 29 25 10
2% 3% 1% 1% 1% 1% 2% 3% 1% 2% 1% 1% 1% 1% 1%

bcd bdef

NETS

Net: Agree 1598 373 1225 1020 314 1085 513 161 1437 643 1195 968 1305 955 550
58% 57% 58% 58% 57% 56% 62% 52% 58% 60% 61% 56% 58% 54% 65%

a a ae ae a a

Net: Disagree 1088 254 834 685 225 820 268 128 960 400 734 710 874 763 265
39% 39% 39% 39% 41% 42% 33% 42% 39% 38% 37% 41% 39% 44% 32%

b d b

Mean score 2.7 2.7 2.7 2.7 2.6 2.6 2.9 2.6 2.7 2.7 2.7 2.6 2.7 2.6 2.9
a e e a

Standard deviation .96 .98 .96 .96 .95 .94 .99 1.00 .96 .98 .96 .94 .95 .95 .96
Standard error .02 .04 .02 .02 .04 .02 .04 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 95/1

Perceptions of coffee in the workplace
Q17_6. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I feel I am treated with respect at work
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 651 145 94 43 31 37 39 55 19 25 21 24 51 67 488 91 195 251 205
23% 27% 24% 24% 23% 22% 22% 21% 22% 20% 20% 24% 20% 27% 24% 26% 19% 22% 34%

l ab

Tend to agree (3) 1360 261 194 92 61 81 90 133 42 70 55 46 120 115 1024 161 518 587 255
49% 49% 49% 51% 45% 49% 50% 51% 48% 57% 53% 46% 48% 46% 50% 46% 50% 52% 43%

mo c c

Tend to disagree (2) 451 86 70 21 25 27 27 44 14 14 12 13 49 49 328 62 171 196 84
16% 16% 18% 12% 19% 16% 15% 17% 16% 11% 12% 13% 19% 19% 16% 18% 17% 17% 14%

c c

Strongly disagree (1) 203 31 22 17 10 11 20 14 9 11 12 10 22 14 145 24 96 78 29
7% 6% 6% 9% 7% 7% 11% 5% 10% 9% 12% 10% 9% 6% 7% 7% 9% 7% 5%

abgmn abgm bc

Don't know 75 12 13 5 6 6 3 12 - 1 2 6 5 4 58 10 44 23 8
3% 2% 3% 3% 4% 4% 2% 5% - 1% 2% 6% 2% 2% 3% 3% 4% 2% 1%

h h afhim bc

Not applicable 32 2 5 2 2 3 1 3 3 1 1 1 5 3 22 4 12 3 17
1% * 1% 1% 1% 2% 1% 1% 3% 1% 1% 1% 2% 1% 1% 1% 1% * 3%

an a b ab

NETS

Net: Agree 2011 406 288 135 92 118 129 188 61 95 76 70 171 182 1512 252 713 838 460
73% 76% 72% 75% 68% 72% 72% 72% 70% 78% 74% 70% 68% 72% 73% 72% 69% 74% 77%

l l a a

Net: Disagree 654 117 92 38 35 38 47 58 23 25 24 23 71 63 473 86 267 274 113
24% 22% 23% 21% 26% 23% 26% 22% 26% 20% 23% 23% 28% 25% 23% 24% 26% 24% 19%

a c c

Mean score 2.9 3.0 2.9 2.9 2.9 2.9 2.8 2.9 2.8 2.9 2.9 2.9 2.8 3.0 2.9 2.9 2.8 2.9 3.1
fl a ab

Standard deviation .84 .82 .81 .87 .87 .83 .90 .79 .90 .83 .89 .91 .87 .84 .84 .86 .86 .82 .83
Standard error .02 .04 .04 .07 .08 .07 .07 .05 .10 .08 .09 .09 .06 .05 .02 .05 .03 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 95/2

Perceptions of coffee in the workplace
Q17_6. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I feel I am treated with respect at work
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 651 24 123 104 187 213 147 504 77 132 125 121 70 126 194 344 41 21 14 28 32 22
23% 21% 28% 27% 26% 19% 26% 23% 26% 22% 31% 23% 22% 20% 27% 23% 28% 31% 19% 28% 23% 20%

eg eg e e e bdef b

Tend to agree (3) 1360 51 204 180 347 578 255 1105 163 314 173 253 154 303 346 735 63 27 38 40 73 49
49% 44% 46% 47% 48% 52% 46% 50% 54% 51% 43% 48% 49% 49% 49% 49% 44% 40% 53% 40% 52% 45%

f c c

Tend to disagree (2) 451 13 64 55 124 195 77 374 35 103 63 104 42 104 111 248 30 8 12 18 21 18
16% 11% 15% 14% 17% 18% 14% 17% 12% 17% 16% 20% 13% 17% 16% 16% 21% 12% 17% 18% 15% 17%

a ae a

Strongly disagree (1) 203 5 28 27 50 93 33 170 21 40 24 31 27 60 39 128 6 7 7 9 7 17
7% 4% 6% 7% 7% 8% 6% 8% 7% 7% 6% 6% 9% 10% 5% 8% 4% 10% 10% 9% 5% 16%

bcd a abcg

Don't know 75 5 16 14 13 27 21 54 4 15 11 15 13 17 16 40 3 4 1 3 6 2
3% 4% 4% 4% 2% 2% 4% 2% 1% 2% 3% 3% 4% 3% 2% 3% 2% 6% 1% 3% 4% 2%

d a

Not applicable 32 19 4 - 2 7 23 9 1 6 4 2 7 12 4 14 1 - - 1 1 -
1% 16% 1% - * 1% 4% * * 1% 1% * 2% 2% 1% 1% 1% - - 1% 1% -

bcdefg bcdeg ad d

NETS

Net: Agree 2011 75 327 284 534 791 402 1609 240 446 298 374 224 429 540 1079 104 48 52 68 105 71
73% 64% 74% 75% 74% 71% 72% 73% 80% 73% 75% 71% 72% 69% 76% 72% 72% 72% 72% 69% 75% 66%

a a a a bdef bh

Net: Disagree 654 18 92 82 174 288 110 544 56 143 87 135 69 164 150 376 36 15 19 27 28 35
24% 15% 21% 22% 24% 26% 20% 25% 19% 23% 22% 26% 22% 26% 21% 25% 25% 22% 26% 27% 20% 32%

a abf af a a ag

Mean score 2.9 3.0 3.0 3.0 2.9 2.8 3.0 2.9 3.0 2.9 3.0 2.9 2.9 2.8 3.0 2.9 3.0 3.0 2.8 2.9 3.0 2.7
eg e e eg f bdf bh h h h

Standard deviation .84 .79 .85 .86 .85 .84 .83 .85 .82 .82 .86 .82 .86 .88 .82 .86 .83 .96 .86 .93 .78 .97
Standard error .02 .08 .04 .04 .03 .03 .04 .02 .05 .03 .04 .04 .05 .04 .03 .02 .07 .12 .10 .10 .07 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 95/3

Perceptions of coffee in the workplace
Q17_6. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I feel I am treated with respect at work
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 651 130 521 445 202 620 31 45 606 322 529 492 569 604 34
23% 20% 25% 25% 37% 32% 4% 15% 25% 30% 27% 29% 25% 34% 4%

a a abc b a abdf a abf a b

Tend to agree (3) 1360 318 1042 876 252 1071 289 159 1201 492 959 851 1107 964 313
49% 48% 49% 50% 46% 55% 35% 52% 49% 46% 49% 49% 49% 55% 37%

b b

Tend to disagree (2) 451 107 344 279 64 170 281 53 398 146 295 253 356 136 296
16% 16% 16% 16% 12% 9% 34% 17% 16% 14% 15% 15% 16% 8% 35%

d d d a a

Strongly disagree (1) 203 66 137 105 24 45 158 29 174 71 131 84 144 25 170
7% 10% 6% 6% 4% 2% 19% 9% 7% 7% 7% 5% 6% 1% 20%

bcd a e e e e e a

Don't know 75 29 46 32 9 30 45 13 62 23 44 32 50 16 27
3% 4% 2% 2% 2% 2% 5% 4% 3% 2% 2% 2% 2% 1% 3%

bcd a cdef a

Not applicable 32 8 24 11 2 15 17 9 23 12 17 9 11 9 1
1% 1% 1% 1% * 1% 2% 3% 1% 1% 1% 1% * 1% *

a bcdef f

NETS

Net: Agree 2011 448 1563 1321 454 1691 320 204 1807 814 1488 1343 1676 1568 347
73% 68% 74% 76% 82% 87% 39% 66% 73% 76% 75% 78% 75% 89% 41%

a a abc b a a a abf a b

Net: Disagree 654 173 481 384 88 215 439 82 572 217 426 337 500 161 466
24% 26% 23% 22% 16% 11% 53% 27% 23% 20% 22% 20% 22% 9% 55%

cd d d a cde e e a

Mean score 2.9 2.8 3.0 3.0 3.2 3.2 2.3 2.8 2.9 3.0 3.0 3.0 3.0 3.2 2.3
a a abc b a abf a abdf a b

Standard deviation .84 .88 .83 .82 .80 .69 .83 .84 .84 .85 .84 .80 .83 .65 .83
Standard error .02 .04 .02 .02 .03 .02 .03 .05 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 269



Table 96/1

Perceptions of coffee in the workplace
Q17_7. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I feel part of my team at work
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 844 188 128 48 35 53 59 69 29 38 27 30 64 76 647 106 280 342 222
30% 35% 32% 27% 26% 32% 33% 26% 33% 31% 26% 30% 25% 30% 31% 30% 27% 30% 37%

cdgl ab

Tend to agree (3) 1317 241 180 92 60 68 86 148 40 62 55 47 122 116 977 163 504 561 252
48% 45% 45% 51% 44% 41% 48% 57% 46% 51% 53% 47% 48% 46% 47% 46% 49% 49% 42%

abdemno c c

Tend to disagree (2) 365 68 56 22 24 27 16 29 10 12 9 15 37 40 264 55 144 159 62
13% 13% 14% 12% 18% 16% 9% 11% 11% 10% 9% 15% 15% 16% 13% 16% 14% 14% 10%

fj f f f c c

Strongly disagree (1) 148 27 22 11 6 7 12 8 6 7 8 5 16 13 106 18 70 49 29
5% 5% 6% 6% 4% 4% 7% 3% 7% 6% 8% 5% 6% 5% 5% 5% 7% 4% 5%

g b

Don't know 43 7 4 4 5 5 4 3 - - 1 1 5 4 32 5 19 14 10
2% 1% 1% 2% 4% 3% 2% 1% - - 1% 1% 2% 2% 2% 1% 2% 1% 2%

bi

Not applicable 55 6 8 3 5 5 3 4 2 3 3 2 8 3 39 5 19 13 23
2% 1% 2% 2% 4% 3% 2% 2% 2% 2% 3% 2% 3% 1% 2% 1% 2% 1% 4%

a a ab

NETS

Net: Agree 2161 429 308 140 95 121 145 217 69 100 82 77 186 192 1624 269 784 903 474
78% 80% 77% 78% 70% 73% 81% 83% 79% 82% 80% 77% 74% 76% 79% 76% 76% 79% 79%

d d delo d d a

Net: Disagree 513 95 78 33 30 34 28 37 16 19 17 20 53 53 370 73 214 208 91
19% 18% 20% 18% 22% 21% 16% 14% 18% 16% 17% 20% 21% 21% 18% 21% 21% 18% 15%

g g g g c

Mean score 3.1 3.1 3.1 3.0 3.0 3.1 3.1 3.1 3.1 3.1 3.0 3.1 3.0 3.0 3.1 3.0 3.0 3.1 3.2
l a ab

Standard deviation .82 .82 .84 .81 .82 .83 .84 .71 .86 .81 .83 .82 .83 .83 .81 .83 .84 .79 .82
Standard error .02 .04 .04 .06 .07 .07 .06 .04 .09 .07 .08 .08 .05 .05 .02 .04 .03 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 96/2

Perceptions of coffee in the workplace
Q17_7. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I feel part of my team at work
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 844 23 144 116 237 324 167 677 104 164 151 162 89 174 242 442 47 22 18 25 35 36
30% 20% 33% 31% 33% 29% 30% 31% 35% 27% 38% 31% 28% 28% 34% 29% 33% 33% 25% 25% 25% 33%

a a a a a a bf bdef bg

Tend to agree (3) 1317 41 197 174 349 556 238 1079 150 311 161 259 146 290 320 732 63 30 33 47 88 47
48% 35% 45% 46% 48% 50% 43% 49% 50% 51% 40% 49% 47% 47% 45% 49% 44% 45% 46% 47% 63% 44%

a a af af c c c c abcdefh

Tend to disagree (2) 365 13 58 52 83 159 71 294 31 82 47 71 37 97 92 201 24 10 10 18 9 10
13% 11% 13% 14% 11% 14% 13% 13% 10% 13% 12% 13% 12% 16% 13% 13% 17% 15% 14% 18% 6% 9%

a g g g g g

Strongly disagree (1) 148 6 22 21 42 57 28 120 12 36 26 19 21 34 38 88 8 4 8 4 4 11
5% 5% 5% 6% 6% 5% 5% 5% 4% 6% 7% 4% 7% 5% 5% 6% 6% 6% 11% 4% 3% 10%

d d ag ag

Don't know 43 1 8 14 9 11 9 34 3 7 6 10 7 10 9 26 2 - 1 3 2 3
2% 1% 2% 4% 1% 1% 2% 2% 1% 1% 2% 2% 2% 2% 1% 2% 1% - 1% 3% 1% 3%

defg

Not applicable 55 33 10 3 3 6 43 12 1 10 9 5 13 17 9 20 - 1 2 2 2 1
2% 28% 2% 1% * 1% 8% 1% * 2% 2% 1% 4% 3% 1% 1% - 1% 3% 2% 1% 1%

bcdefg deg bcdeg a abd ad c

NETS

Net: Agree 2161 64 341 290 586 880 405 1756 254 475 312 421 235 464 562 1174 110 52 51 72 123 83
78% 55% 78% 76% 81% 79% 73% 79% 84% 78% 78% 80% 75% 75% 79% 78% 76% 78% 71% 73% 88% 77%

a a af af a af bcef f abcefh

Net: Disagree 513 19 80 73 125 216 99 414 43 118 73 90 58 131 130 289 32 14 18 22 13 21
19% 16% 18% 19% 17% 19% 18% 19% 14% 19% 18% 17% 19% 21% 18% 19% 22% 21% 25% 22% 9% 19%

a g g g g g g g

Mean score 3.1 3.0 3.1 3.1 3.1 3.0 3.1 3.1 3.2 3.0 3.1 3.1 3.0 3.0 3.1 3.0 3.0 3.1 2.9 3.0 3.1 3.0
bef bf e e

Standard deviation .82 .86 .82 .83 .82 .80 .83 .82 .77 .81 .88 .77 .85 .83 .83 .82 .85 .86 .93 .80 .65 .93
Standard error .02 .09 .04 .04 .03 .02 .04 .02 .04 .03 .04 .03 .05 .03 .03 .02 .07 .11 .11 .08 .06 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 96/3

Perceptions of coffee in the workplace
Q17_7. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I feel part of my team at work
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 844 177 667 567 225 757 87 66 778 403 666 601 745 710 113
30% 27% 32% 32% 41% 39% 11% 21% 32% 38% 34% 35% 33% 40% 13%

a a abc b a abdf a ab a b

Tend to agree (3) 1317 317 1000 838 246 961 356 148 1169 467 937 820 1072 858 375
48% 48% 47% 48% 44% 49% 43% 48% 47% 44% 47% 48% 48% 49% 45%

b c c c b

Tend to disagree (2) 365 88 277 219 53 144 221 50 315 113 229 195 273 121 226
13% 13% 13% 13% 10% 7% 27% 16% 13% 11% 12% 11% 12% 7% 27%

d d a cdef a

Strongly disagree (1) 148 39 109 80 15 37 111 21 127 47 90 73 102 33 106
5% 6% 5% 5% 3% 2% 14% 7% 5% 4% 5% 4% 5% 2% 13%

d d a e a

Don't know 43 16 27 23 7 13 30 8 35 12 21 18 29 13 16
2% 2% 1% 1% 1% 1% 4% 3% 1% 1% 1% 1% 1% 1% 2%

b a de a

Not applicable 55 21 34 21 7 39 16 15 40 24 32 14 16 19 5
2% 3% 2% 1% 1% 2% 2% 5% 2% 2% 2% 1% 1% 1% 1%

bcd bcdef ef ef ef

NETS

Net: Agree 2161 494 1667 1405 471 1718 443 214 1947 870 1603 1421 1817 1568 488
78% 75% 79% 80% 85% 88% 54% 69% 79% 82% 81% 83% 81% 89% 58%

a a abc b a a a ab a b

Net: Disagree 513 127 386 299 68 181 332 71 442 160 319 268 375 154 332
19% 19% 18% 17% 12% 9% 40% 23% 18% 15% 16% 16% 17% 9% 39%

d d d a bcdef ce a

Mean score 3.1 3.0 3.1 3.1 3.3 3.3 2.5 2.9 3.1 3.2 3.1 3.2 3.1 3.3 2.6
a abc b a abf a ab a b

Standard deviation .82 .82 .82 .80 .75 .69 .87 .83 .81 .80 .80 .79 .80 .68 .88
Standard error .02 .03 .02 .02 .03 .02 .03 .05 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 97/1

Perceptions of coffee in the workplace
Q17_8. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I have a best friend at work
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 454 117 60 25 24 22 33 38 16 9 15 19 28 48 344 67 129 190 135
16% 22% 15% 14% 18% 13% 18% 15% 18% 7% 15% 19% 11% 19% 17% 19% 12% 17% 23%

bcegiln i i il i i i il il il a ab

Tend to agree (3) 882 185 113 60 36 43 64 80 32 47 30 29 81 82 660 111 295 389 198
32% 34% 28% 33% 27% 26% 36% 31% 37% 39% 29% 29% 32% 33% 32% 32% 28% 34% 33%

be bde a a

Tend to disagree (2) 775 134 115 53 40 55 43 78 19 36 35 28 72 67 573 95 301 327 147
28% 25% 29% 29% 30% 33% 24% 30% 22% 30% 34% 28% 29% 27% 28% 27% 29% 29% 25%

a

Strongly disagree (1) 490 80 87 33 24 31 32 46 16 23 14 16 49 39 372 55 237 181 72
18% 15% 22% 18% 18% 19% 18% 18% 18% 19% 14% 16% 19% 15% 18% 16% 23% 16% 12%

amo bc c

Don't know 65 10 13 4 3 4 2 6 2 3 1 4 8 5 47 9 26 28 11
2% 2% 3% 2% 2% 2% 1% 2% 2% 2% 1% 4% 3% 2% 2% 3% 3% 2% 2%

Not applicable 106 11 10 5 8 10 6 13 2 4 8 4 14 11 69 15 48 23 35
4% 2% 3% 3% 6% 6% 3% 5% 2% 3% 8% 4% 6% 4% 3% 4% 5% 2% 6%

a ab a abn ab b b

NETS

Net: Agree 1336 302 173 85 60 65 97 118 48 56 45 48 109 130 1004 178 424 579 333
48% 56% 43% 47% 44% 39% 54% 45% 55% 46% 44% 48% 43% 52% 49% 51% 41% 51% 56%

bcdegijln bel be be e e a a

Net: Disagree 1265 214 202 86 64 86 75 124 35 59 49 44 121 106 945 150 538 508 219
46% 40% 51% 48% 47% 52% 42% 48% 40% 48% 48% 44% 48% 42% 46% 43% 52% 45% 37%

afmo amo a a a bc c

Mean score 2.5 2.7 2.4 2.5 2.5 2.4 2.6 2.5 2.6 2.4 2.5 2.6 2.4 2.6 2.5 2.6 2.3 2.5 2.7
bcegiln beil b beil a ab

Standard deviation .99 1.00 1.01 .97 1.02 .97 1.00 .97 1.01 .89 .94 1.01 .95 .99 .99 1.00 .99 .97 .98
Standard error .02 .04 .05 .07 .09 .08 .08 .06 .11 .08 .10 .11 .06 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 97/2

Perceptions of coffee in the workplace
Q17_8. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I have a best friend at work
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 454 14 56 63 138 183 70 384 56 103 73 89 44 89 146 231 30 15 6 12 20 20
16% 12% 13% 17% 19% 16% 13% 17% 19% 17% 18% 17% 14% 14% 21% 15% 21% 22% 8% 12% 14% 19%

bf f bf bef e e

Tend to agree (3) 882 25 108 125 255 369 133 749 116 195 125 172 92 182 240 513 50 18 23 39 49 45
32% 21% 25% 33% 35% 33% 24% 34% 39% 32% 31% 33% 29% 29% 34% 34% 35% 27% 32% 39% 35% 42%

abf abf abf abf bcef d

Tend to disagree (2) 775 20 147 97 198 313 167 608 78 170 116 147 83 181 183 431 40 17 24 25 32 22
28% 17% 33% 26% 27% 28% 30% 27% 26% 28% 29% 28% 27% 29% 26% 29% 28% 25% 33% 25% 23% 20%

ac
deg

a a a a

Strongly disagree (1) 490 19 101 67 100 203 120 370 39 110 62 97 64 118 112 257 17 13 15 17 31 18
18% 16% 23% 18% 14% 18% 22% 17% 13% 18% 16% 18% 20% 19% 16% 17% 12% 19% 21% 17% 22% 17%

deg d dg a a a c

Don't know 65 3 8 17 17 20 11 54 3 17 11 5 11 18 15 33 4 2 2 2 2 3
2% 3% 2% 4% 2% 2% 2% 2% 1% 3% 3% 1% 4% 3% 2% 2% 3% 3% 3% 2% 1% 3%

befg d d ad d

Not applicable 106 36 19 11 15 25 55 51 9 15 13 16 19 34 14 44 3 2 2 4 6 -
4% 31% 4% 3% 2% 2% 10% 2% 3% 2% 3% 3% 6% 5% 2% 3% 2% 3% 3% 4% 4% -

bcd
efg

deg bc
deg

bd bd h h

NETS

Net: Agree 1336 39 164 188 393 552 203 1133 172 298 198 261 136 271 386 744 80 33 29 51 69 65
48% 33% 37% 49% 54% 50% 37% 51% 57% 49% 50% 50% 43% 44% 54% 49% 56% 49% 40% 52% 49% 60%

abf abef abf abf bc
def

f be e be

Net: Disagree 1265 39 248 164 298 516 287 978 117 280 178 244 147 299 295 688 57 30 39 42 63 40
46% 33% 56% 43% 41% 46% 52% 44% 39% 46% 45% 46% 47% 48% 42% 46% 40% 45% 54% 42% 45% 37%

ac
deg

ad ac
deg

a a a a a ach

Mean score 2.5 2.4 2.3 2.5 2.6 2.5 2.3 2.5 2.7 2.5 2.6 2.5 2.4 2.4 2.6 2.5 2.7 2.6 2.3 2.5 2.4 2.6
bf bef bf bf bdef f be beg e

Standard deviation .99 1.05 .98 1.00 .96 .99 1.00 .98 .94 .99 .98 .99 1.00 .99 1.00 .97 .95 1.07 .92 .94 1.01 .98
Standard error .02 .12 .05 .05 .04 .03 .05 .02 .06 .04 .05 .04 .06 .04 .04 .03 .08 .14 .11 .10 .09 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 97/3

Perceptions of coffee in the workplace
Q17_8. To what extent, if at all, do you agree or disagree with the follow statements about your working life?
 
I have a best friend at work
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 454 75 379 328 121 374 80 22 432 251 385 331 420 346 97
16% 11% 18% 19% 22% 19% 10% 7% 18% 24% 19% 19% 19% 20% 12%

a a ab b a abdef a a a b

Tend to agree (3) 882 196 686 574 199 659 223 68 814 341 674 623 782 609 238
32% 30% 32% 33% 36% 34% 27% 22% 33% 32% 34% 36% 35% 35% 28%

a b a a a abc a b

Tend to disagree (2) 775 177 598 490 145 544 231 75 700 271 523 492 641 462 273
28% 27% 28% 28% 26% 28% 28% 24% 28% 25% 26% 29% 29% 26% 32%

a

Strongly disagree (1) 490 160 330 268 63 264 226 109 381 149 289 203 296 250 203
18% 24% 16% 15% 11% 14% 28% 35% 15% 14% 15% 12% 13% 14% 24%

bcd d d a bcdef ef e a

Don't know 65 16 49 39 9 38 27 12 53 18 41 35 46 31 14
2% 2% 2% 2% 2% 2% 3% 4% 2% 2% 2% 2% 2% 2% 2%

a cdef

Not applicable 106 34 72 49 16 72 34 22 84 36 63 37 52 56 16
4% 5% 3% 3% 3% 4% 4% 7% 3% 3% 3% 2% 2% 3% 2%

bcd bcdef ef e

NETS

Net: Agree 1336 271 1065 902 320 1033 303 90 1246 592 1059 954 1202 955 335
48% 41% 50% 52% 58% 53% 37% 29% 51% 56% 54% 55% 54% 54% 40%

a a abc b a ab ab ab ab b

Net: Disagree 1265 337 928 758 208 808 457 184 1081 420 812 695 937 712 476
46% 51% 44% 43% 38% 41% 56% 60% 44% 39% 41% 40% 42% 41% 57%

bcd d d a bcdef ce a

Mean score 2.5 2.3 2.6 2.6 2.7 2.6 2.2 2.0 2.6 2.7 2.6 2.7 2.6 2.6 2.3
a a abc b a ab ab ab ab b

Standard deviation .99 .99 .98 .98 .95 .96 .99 .99 .97 1.00 .98 .93 .95 .97 .97
Standard error .02 .04 .02 .02 .04 .02 .04 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 275



Table 98/1

Perceptions of coffee in the workplace
Q18_SUM. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
SUMMARY TABLE
Base: All respondents

NETS
 Total Strongly agree Tend to agree Tend to disagree Strongly disagree Don't know Not applicable Agree Disagree Mean

I take at least one break a day (other than at lunch) 2772 694 1135 502 361 31 49 1829 863 2.8
100% 25% 41% 18% 13% 1% 2% 66% 31%

It is part of the culture in my workplace to take breaks
(other than at lunch)

2772 525 1127 585 384 76 75 1652 969 2.7
100% 19% 41% 21% 14% 3% 3% 60% 35%

I am encouraged to take regular breaks by my manager 2772 395 911 728 508 80 150 1306 1236 2.5
100% 14% 33% 26% 18% 3% 5% 47% 45%

I feel that I am judged negatively by my colleagues for
taking a break at work

2772 232 577 844 849 114 156 809 1693 2.1
100% 8% 21% 30% 31% 4% 6% 29% 61%
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Table 99/1

Perceptions of coffee in the workplace
Q18_SUM. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
AGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I take at least one break a day (other than at lunch) 1829 382 255 112 81 102 110 167 65 75 60 76 162 182 1349 258 614 766 449
66% 71% 64% 62% 60% 62% 61% 64% 75% 61% 58% 76% 64% 72% 65% 73% 59% 67% 75%

bcdefgijn cdefij bcdefgijln bcdefgijn bcdefgijln a ab

It is part of the culture in my workplace to take
breaks (other than at lunch)

1652 347 212 103 71 90 97 162 57 74 53 68 140 178 1213 246 550 672 430
60% 65% 53% 57% 53% 55% 54% 62% 66% 61% 51% 68% 56% 71% 59% 70% 53% 59% 72%

bdefjln b b bdefjl bcdefgjln b bcdefgjln a ab

I am encouraged to take regular breaks by my
manager

1306 298 172 79 62 83 81 113 36 61 40 51 113 117 985 168 419 525 362
47% 55% 43% 44% 46% 50% 45% 43% 41% 50% 39% 51% 45% 46% 48% 48% 40% 46% 61%

bcdfghjlmno a ab

I feel that I am judged negatively by my colleagues
for taking a break at work

809 210 99 54 35 42 50 71 27 34 39 26 68 54 622 80 209 371 229
29% 39% 25% 30% 26% 25% 28% 27% 31% 28% 38% 26% 27% 21% 30% 23% 20% 33% 38%

bcdefgiklmno m bdeglmo bmo a ab

None of these 418 63 69 30 23 24 35 46 12 23 18 7 44 24 325 31 218 151 49
15% 12% 17% 17% 17% 15% 19% 18% 14% 19% 17% 7% 17% 10% 16% 9% 21% 13% 8%

akmo kmo kmo o akmo akmo akmo kmo akmo akmo bc c

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 99/2

Perceptions of coffee in the workplace
Q18_SUM. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
AGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I take at least one break a day (other than at
lunch)

1829 89 263 259 503 715 352 1477 211 453 272 323 178 392 503 1006 105 52 45 74 87 77
66% 76% 60% 68% 70% 64% 63% 67% 70% 74% 68% 61% 57% 63% 71% 67% 73% 78% 63% 75% 62% 71%

befg b bef b def cdef de bg g g

It is part of the culture in my workplace to
take breaks (other than at lunch)

1652 71 239 240 454 648 310 1342 204 401 252 288 166 341 451 928 103 41 40 61 79 70
60% 61% 54% 63% 63% 58% 56% 61% 68% 66% 63% 55% 53% 55% 64% 61% 72% 61% 56% 62% 56% 65%

bf bf bf def def def beg

I am encouraged to take regular breaks by
my manager

1306 35 195 190 370 516 230 1076 182 310 199 230 121 264 383 719 69 35 37 50 57 57
47% 30% 44% 50% 51% 46% 41% 49% 60% 51% 50% 44% 39% 42% 54% 48% 48% 52% 51% 51% 41% 53%

a af abef a a af bcdef def ef bg

I feel that I am judged negatively by my
colleagues for taking a break at work

809 23 92 112 261 321 115 694 113 214 110 162 84 126 263 454 36 19 23 27 40 46
29% 20% 21% 29% 36% 29% 21% 31% 38% 35% 28% 31% 27% 20% 37% 30% 25% 28% 32% 27% 29% 43%

abf abcefg abf abf cdef cef f f f bc bcfg

None of these 418 14 92 51 80 181 106 312 29 61 54 95 63 116 85 210 13 5 11 13 29 9
15% 12% 21% 13% 11% 16% 19% 14% 10% 10% 14% 18% 20% 19% 12% 14% 9% 7% 15% 13% 21% 8%

acdeg d cdg d ab abc abc abcdh

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 99/3

Perceptions of coffee in the workplace
Q18_SUM. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
AGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I take at least one break a day (other than at lunch) 1829 351 1478 1245 416 1399 430 84 1745 888 1546 1278 1626 1265 467
66% 53% 70% 71% 75% 72% 52% 27% 71% 83% 78% 74% 73% 72% 56%

a a ab b a abdef abef ab a b

It is part of the culture in my workplace to take breaks
(other than at lunch)

1652 316 1336 1134 410 1296 356 84 1568 792 1362 1193 1482 1193 383
60% 48% 63% 65% 74% 66% 43% 27% 64% 74% 69% 69% 66% 68% 46%

a a abc b a abdef ab abf a b

I am encouraged to take regular breaks by my manager 1306 246 1060 884 345 1097 209 59 1247 636 1096 1036 1189 1052 219
47% 37% 50% 51% 62% 56% 25% 19% 51% 60% 55% 60% 53% 60% 26%

a a abc b a abdf ab abdf a b

I feel that I am judged negatively by my colleagues for
taking a break at work

809 150 659 547 168 551 258 59 750 343 611 570 701 474 305
29% 23% 31% 31% 30% 28% 31% 19% 30% 32% 31% 33% 31% 27% 36%

a a a a a a a a a

None of these 418 146 272 206 58 234 184 139 279 60 150 144 222 201 169
15% 22% 13% 12% 10% 12% 22% 45% 11% 6% 8% 8% 10% 11% 20%

bcd a bcdef cde c c cd a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 100/1

Perceptions of coffee in the workplace
Q18_SUM. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
DISAGREE SUMMARY
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel that I am judged negatively by my colleagues
for taking a break at work

1693 293 263 111 83 102 114 153 49 78 53 70 150 174 1246 244 691 686 316
61% 55% 66% 62% 61% 62% 63% 59% 56% 64% 51% 70% 60% 69% 60% 69% 67% 60% 53%

ajn a agj aghjln a aghjln bc c

I am encouraged to take regular breaks by my
manager

1236 198 192 84 68 69 87 125 43 49 52 43 113 113 915 156 518 535 183
45% 37% 48% 47% 50% 42% 48% 48% 49% 40% 50% 43% 45% 45% 44% 44% 50% 47% 31%

a a a a a a a a a a a c c

It is part of the culture in my workplace to take
breaks (other than at lunch)

969 167 160 68 56 65 74 82 27 41 44 28 96 61 740 89 403 424 142
35% 31% 40% 38% 41% 39% 41% 31% 31% 34% 43% 28% 38% 24% 36% 25% 39% 37% 24%

m agkmo mo agkmo amo agkmo agkmo mo amo c c

I take at least one break a day (other than at lunch) 863 144 136 59 51 59 63 83 20 41 39 23 79 66 656 89 368 358 137
31% 27% 34% 33% 38% 36% 35% 32% 23% 34% 38% 23% 31% 26% 32% 25% 36% 31% 23%

ahkmo ahkmo ahkmo ahkmo ahkmo ao bc c

None of these 396 127 43 17 16 15 27 38 17 15 15 9 30 27 315 36 93 139 164
14% 24% 11% 9% 12% 9% 15% 15% 20% 12% 15% 9% 12% 11% 15% 10% 9% 12% 27%

bcdefgijklmno bcekmo bceo a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 100/2

Perceptions of coffee in the workplace
Q18_SUM. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
DISAGREE SUMMARY
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel that I am judged negatively by my
colleagues for taking a break at work

1693 54 293 234 421 691 347 1346 172 345 258 319 184 415 403 908 94 46 41 57 83 57
61% 46% 67% 62% 58% 62% 62% 61% 57% 57% 65% 61% 59% 67% 57% 60% 65% 69% 57% 58% 59% 53%

adg a a a a a ab abde h h

I am encouraged to take regular breaks by
my manager

1236 39 195 172 309 521 234 1002 106 264 168 265 160 273 275 691 65 29 29 41 71 48
45% 33% 44% 45% 43% 47% 42% 45% 35% 43% 42% 50% 51% 44% 39% 46% 45% 43% 40% 41% 51% 44%

a a a a a abcf abcf a a a

It is part of the culture in my workplace to
take breaks (other than at lunch)

969 26 169 121 238 415 195 774 86 183 127 219 128 226 227 514 35 23 26 35 52 34
35% 22% 38% 32% 33% 37% 35% 35% 29% 30% 32% 42% 41% 36% 32% 34% 24% 34% 36% 35% 37% 31%

ac a a a a a abc abc ab c c

I take at least one break a day (other than at
lunch)

863 17 157 111 204 374 174 689 86 146 113 196 123 199 194 459 35 14 23 20 46 30
31% 15% 36% 29% 28% 34% 31% 31% 29% 24% 28% 37% 39% 32% 27% 30% 24% 21% 32% 20% 33% 28%

acd a a ad a a abc abcf b f f

None of these 396 34 44 56 126 136 78 318 57 111 58 65 38 67 151 198 18 6 11 14 20 23
14% 29% 10% 15% 17% 12% 14% 14% 19% 18% 15% 12% 12% 11% 21% 13% 13% 9% 15% 14% 14% 21%

bcdefg b beg b def def bcd bd

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 100/3

Perceptions of coffee in the workplace
Q18_SUM. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
DISAGREE SUMMARY
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel that I am judged negatively by my colleagues for
taking a break at work

1693 423 1270 1076 352 1249 444 172 1521 643 1219 1066 1395 1168 449
61% 64% 60% 62% 64% 64% 54% 56% 62% 60% 62% 62% 62% 67% 53%

b a a a a b

I am encouraged to take regular breaks by my manager 1236 343 893 754 179 704 532 196 1040 351 738 599 918 577 576
45% 52% 42% 43% 32% 36% 65% 64% 42% 33% 37% 35% 41% 33% 68%

bcd d d a bcdef cde c cde a

It is part of the culture in my workplace to take breaks
(other than at lunch)

969 291 678 549 133 566 403 180 789 238 531 478 679 490 423
35% 44% 32% 31% 24% 29% 49% 58% 32% 22% 27% 28% 30% 28% 50%

bcd d d a bcdef cde c c cd a

I take at least one break a day (other than at lunch) 863 272 591 476 130 510 353 190 673 164 399 421 579 454 356
31% 41% 28% 27% 24% 26% 43% 62% 27% 15% 20% 24% 26% 26% 42%

bcd d a bcdef cde c cd cd a

None of these 396 57 339 262 109 330 66 36 360 202 329 300 324 290 60
14% 9% 16% 15% 20% 17% 8% 12% 15% 19% 17% 17% 14% 17% 7%

a a abc b abf a abf b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 282



Table 101/1

Perceptions of coffee in the workplace
Q18_1. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
I am encouraged to take regular breaks by my manager
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 395 102 36 33 16 27 23 33 8 20 10 18 31 38 298 56 118 146 131
14% 19% 9% 18% 12% 16% 13% 13% 9% 16% 10% 18% 12% 15% 14% 16% 11% 13% 22%

bghjln b b b b b b b ab

Tend to agree (3) 911 196 136 46 46 56 58 80 28 41 30 33 82 79 687 112 301 379 231
33% 36% 34% 26% 34% 34% 32% 31% 32% 34% 29% 33% 33% 31% 33% 32% 29% 33% 39%

c c c a ab

Tend to disagree (2) 728 139 115 50 42 39 45 65 19 24 28 25 63 74 538 99 295 321 112
26% 26% 29% 28% 31% 24% 25% 25% 22% 20% 27% 25% 25% 29% 26% 28% 28% 28% 19%

i i i c c

Strongly disagree (1) 508 59 77 34 26 30 42 60 24 25 24 18 50 39 377 57 223 214 71
18% 11% 19% 19% 19% 18% 23% 23% 28% 20% 23% 18% 20% 15% 18% 16% 22% 19% 12%

a a a a amo amo amno a a a a a a c c

Don't know 80 19 13 7 - 4 5 9 2 4 - 1 6 10 63 11 30 42 8
3% 4% 3% 4% - 2% 3% 3% 2% 3% - 1% 2% 4% 3% 3% 3% 4% 1%

d d dj d d dj d d c c

Not applicable 150 22 21 10 5 9 7 14 6 8 11 5 20 12 102 17 69 36 45
5% 4% 5% 6% 4% 5% 4% 5% 7% 7% 11% 5% 8% 5% 5% 5% 7% 3% 8%

abdfmno an b b

NETS

Net: Agree 1306 298 172 79 62 83 81 113 36 61 40 51 113 117 985 168 419 525 362
47% 55% 43% 44% 46% 50% 45% 43% 41% 50% 39% 51% 45% 46% 48% 48% 40% 46% 61%

bcdfghjlmno a ab

Net: Disagree 1236 198 192 84 68 69 87 125 43 49 52 43 113 113 915 156 518 535 183
45% 37% 48% 47% 50% 42% 48% 48% 49% 40% 50% 43% 45% 45% 44% 44% 50% 47% 31%

a a a a a a a a a a a c c

Mean score 2.5 2.7 2.4 2.5 2.4 2.5 2.4 2.4 2.3 2.5 2.3 2.5 2.4 2.5 2.5 2.5 2.3 2.4 2.8
bcdfghjlmno h bh bhj a ab

Standard deviation .98 .93 .92 1.04 .94 1.00 1.01 1.01 1.01 1.04 .98 1.01 .98 .96 .98 .97 .98 .96 .96
Standard error .02 .04 .05 .08 .08 .08 .08 .07 .11 .10 .10 .10 .07 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 101/2

Perceptions of coffee in the workplace
Q18_1. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
I am encouraged to take regular breaks by my manager
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 395 12 59 56 118 150 71 324 43 99 70 73 39 71 128 214 24 16 12 11 13 19
14% 10% 13% 15% 16% 13% 13% 15% 14% 16% 18% 14% 12% 11% 18% 14% 17% 24% 17% 11% 9% 18%

f f bg bfg

Tend to agree (3) 911 23 136 134 252 366 159 752 139 211 129 157 82 193 255 505 45 19 25 39 44 38
33% 20% 31% 35% 35% 33% 29% 34% 46% 35% 32% 30% 26% 31% 36% 33% 31% 28% 35% 39% 31% 35%

a af af a a af bc
def

e

Tend to disagree (2) 728 27 118 99 190 294 145 583 72 164 103 149 88 152 182 400 45 18 12 25 39 29
26% 23% 27% 26% 26% 26% 26% 26% 24% 27% 26% 28% 28% 24% 26% 27% 31% 27% 17% 25% 28% 27%

e

Strongly disagree (1) 508 12 77 73 119 227 89 419 34 100 65 116 72 121 93 291 20 11 17 16 32 19
18% 10% 18% 19% 16% 20% 16% 19% 11% 16% 16% 22% 23% 19% 13% 19% 14% 16% 24% 16% 23% 18%

a adf a a abc abc a a a a

Don't know 80 4 13 9 20 34 17 63 6 19 10 14 6 25 25 39 7 1 2 2 5 1
3% 3% 3% 2% 3% 3% 3% 3% 2% 3% 3% 3% 2% 4% 4% 3% 5% 1% 3% 2% 4% 1%

Not applicable 150 39 36 9 24 42 75 75 7 17 23 17 26 60 27 60 3 2 4 6 7 2
5% 33% 8% 2% 3% 4% 13% 3% 2% 3% 6% 3% 8% 10% 4% 4% 2% 3% 6% 6% 5% 2%

bcd
efg

cdeg bc
deg

ab abd abcd

NETS

Net: Agree 1306 35 195 190 370 516 230 1076 182 310 199 230 121 264 383 719 69 35 37 50 57 57
47% 30% 44% 50% 51% 46% 41% 49% 60% 51% 50% 44% 39% 42% 54% 48% 48% 52% 51% 51% 41% 53%

a af abef a a af bc
def

def ef bg

Net: Disagree 1236 39 195 172 309 521 234 1002 106 264 168 265 160 273 275 691 65 29 29 41 71 48
45% 33% 44% 45% 43% 47% 42% 45% 35% 43% 42% 50% 51% 44% 39% 46% 45% 43% 40% 41% 51% 44%

a a a a a abcf abcf a a a

Mean score 2.5 2.5 2.5 2.5 2.5 2.4 2.5 2.5 2.7 2.5 2.6 2.4 2.3 2.4 2.6 2.5 2.5 2.6 2.5 2.5 2.3 2.5
e def def def bg g g

Standard deviation .98 .95 .97 .98 .97 .99 .97 .98 .87 .97 .99 1.00 1.00 .98 .95 .98 .95 1.05 1.07 .92 .96 .99
Standard error .02 .11 .05 .05 .04 .03 .05 .02 .05 .04 .05 .04 .06 .04 .04 .03 .08 .13 .13 .10 .08 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 101/3

Perceptions of coffee in the workplace
Q18_1. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
I am encouraged to take regular breaks by my manager
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 395 61 334 284 127 347 48 12 383 240 361 322 368 330 56
14% 9% 16% 16% 23% 18% 6% 4% 16% 23% 18% 19% 16% 19% 7%

a a abc b a abdef ab ab a b

Tend to agree (3) 911 185 726 600 218 750 161 47 864 396 735 714 821 722 163
33% 28% 34% 34% 39% 38% 20% 15% 35% 37% 37% 41% 37% 41% 19%

a a abc b a a a abcdf a b

Tend to disagree (2) 728 168 560 483 122 484 244 74 654 225 469 425 597 403 276
26% 26% 26% 28% 22% 25% 30% 24% 27% 21% 24% 25% 27% 23% 33%

d d a cd c cd a

Strongly disagree (1) 508 175 333 271 57 220 288 122 386 126 269 174 321 174 300
18% 27% 16% 16% 10% 11% 35% 40% 16% 12% 14% 10% 14% 10% 36%

bcd d d a bcdef ce e ce a

Don't know 80 22 58 43 11 51 29 15 65 27 51 38 59 46 20
3% 3% 3% 2% 2% 3% 4% 5% 3% 3% 3% 2% 3% 3% 2%

bcdef

Not applicable 150 47 103 67 18 99 51 38 112 52 90 48 71 79 26
5% 7% 5% 4% 3% 5% 6% 12% 5% 5% 5% 3% 3% 5% 3%

bcd bcdef ef ef ef

NETS

Net: Agree 1306 246 1060 884 345 1097 209 59 1247 636 1096 1036 1189 1052 219
47% 37% 50% 51% 62% 56% 25% 19% 51% 60% 55% 60% 53% 60% 26%

a a abc b a abdf ab abdf a b

Net: Disagree 1236 343 893 754 179 704 532 196 1040 351 738 599 918 577 576
45% 52% 42% 43% 32% 36% 65% 64% 42% 33% 37% 35% 41% 33% 68%

bcd d d a bcdef cde c cde a

Mean score 2.5 2.2 2.5 2.5 2.8 2.7 2.0 1.8 2.5 2.8 2.6 2.7 2.6 2.7 2.0
a a abc b a abdf abf abdf a b

Standard deviation .98 .99 .97 .96 .93 .92 .93 .90 .96 .96 .96 .90 .95 .90 .93
Standard error .02 .04 .02 .02 .04 .02 .03 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 102/1

Perceptions of coffee in the workplace
Q18_2. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
I take at least one break a day (other than at lunch)
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 694 151 84 41 24 42 38 63 26 29 24 33 58 81 498 114 236 279 179
25% 28% 21% 23% 18% 25% 21% 24% 30% 24% 23% 33% 23% 32% 24% 32% 23% 25% 30%

bd d bdfn bcdfgln bcdfgln ab

Tend to agree (3) 1135 231 171 71 57 60 72 104 39 46 36 43 104 101 851 144 378 487 270
41% 43% 43% 39% 42% 36% 40% 40% 45% 38% 35% 43% 41% 40% 41% 41% 36% 43% 45%

a a

Tend to disagree (2) 502 99 81 29 30 35 32 48 7 26 16 18 40 41 387 59 194 215 93
18% 18% 20% 16% 22% 21% 18% 18% 8% 21% 16% 18% 16% 16% 19% 17% 19% 19% 16%

h h h h h h h h h h

Strongly disagree (1) 361 45 55 30 21 24 31 35 13 15 23 5 39 25 269 30 174 143 44
13% 8% 14% 17% 16% 15% 17% 13% 15% 12% 22% 5% 15% 10% 13% 9% 17% 13% 7%

ako akmo ako ako akmo ak k abgikmno ako ako bc c

Don't know 31 8 3 3 1 2 2 5 - - - 1 4 2 24 3 18 9 4
1% 1% 1% 2% 1% 1% 1% 2% - - - 1% 2% 1% 1% 1% 2% 1% 1%

b

Not applicable 49 3 4 6 2 2 5 6 2 6 4 - 7 2 36 2 36 5 8
2% 1% 1% 3% 1% 1% 3% 2% 2% 5% 4% - 3% 1% 2% 1% 3% * 1%

abo ao a abkmno abkmo ao a bc b

NETS

Net: Agree 1829 382 255 112 81 102 110 167 65 75 60 76 162 182 1349 258 614 766 449
66% 71% 64% 62% 60% 62% 61% 64% 75% 61% 58% 76% 64% 72% 65% 73% 59% 67% 75%

bcdefgijn cdefij bcdefgijln bcdefgijn bcdefgijln a ab

Net: Disagree 863 144 136 59 51 59 63 83 20 41 39 23 79 66 656 89 368 358 137
31% 27% 34% 33% 38% 36% 35% 32% 23% 34% 38% 23% 31% 26% 32% 25% 36% 31% 23%

ahkmo ahkmo ahkmo ahkmo ahkmo ao bc c

Mean score 2.8 2.9 2.7 2.7 2.6 2.7 2.7 2.8 2.9 2.8 2.6 3.1 2.8 3.0 2.8 3.0 2.7 2.8 3.0
bcdefgjln d bcdefgijln bcdefgjln bcdefgijln a ab

Standard deviation .97 .90 .96 1.02 .96 1.01 1.01 .98 1.00 .97 1.09 .85 1.00 .95 .97 .92 1.02 .95 .88
Standard error .02 .04 .05 .08 .08 .08 .08 .06 .11 .09 .11 .09 .06 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 102/2

Perceptions of coffee in the workplace
Q18_2. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
I take at least one break a day (other than at lunch)
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 694 35 94 88 191 286 129 565 77 163 117 117 70 150 198 384 45 26 15 27 32 27
25% 30% 21% 23% 26% 26% 23% 25% 26% 27% 29% 22% 22% 24% 28% 25% 31% 39% 21% 27% 23% 25%

de beg

Tend to agree (3) 1135 54 169 171 312 429 223 912 134 290 155 206 108 242 305 622 60 26 30 47 55 50
41% 46% 38% 45% 43% 39% 40% 41% 45% 48% 39% 39% 35% 39% 43% 41% 42% 39% 42% 47% 39% 46%

e e e cdef

Tend to disagree (2) 502 10 91 67 132 202 101 401 61 86 61 121 67 106 131 266 25 12 14 9 29 19
18% 9% 21% 18% 18% 18% 18% 18% 20% 14% 15% 23% 21% 17% 18% 18% 17% 18% 19% 9% 21% 18%

a a a a a a b bcf bc f f f

Strongly disagree (1) 361 7 66 44 72 172 73 288 25 60 52 75 56 93 63 193 10 2 9 11 17 11
13% 6% 15% 12% 10% 15% 13% 13% 8% 10% 13% 14% 18% 15% 9% 13% 7% 3% 13% 11% 12% 10%

ad ad a ad a ab ab ab acd d d

Don't know 31 5 6 6 4 10 11 20 1 8 8 4 4 6 9 15 2 1 2 2 4 -
1% 4% 1% 2% 1% 1% 2% 1% * 1% 2% 1% 1% 1% 1% 1% 1% 1% 3% 2% 3% -

bdeg dg b

Not applicable 49 6 13 4 12 14 19 30 3 3 7 3 8 25 4 29 2 - 2 3 3 1
2% 5% 3% 1% 2% 1% 3% 1% 1% * 2% 1% 3% 4% 1% 2% 1% - 3% 3% 2% 1%

cdeg eg cdeg b bd abcd a a a

NETS

Net: Agree 1829 89 263 259 503 715 352 1477 211 453 272 323 178 392 503 1006 105 52 45 74 87 77
66% 76% 60% 68% 70% 64% 63% 67% 70% 74% 68% 61% 57% 63% 71% 67% 73% 78% 63% 75% 62% 71%

befg b bef b def cdef de bg g g

Net: Disagree 863 17 157 111 204 374 174 689 86 146 113 196 123 199 194 459 35 14 23 20 46 30
31% 15% 36% 29% 28% 34% 31% 31% 29% 24% 28% 37% 39% 32% 27% 30% 24% 21% 32% 20% 33% 28%

acd a a ad a a abc abcf b f f

Mean score 2.8 3.1 2.7 2.8 2.9 2.8 2.8 2.8 2.9 2.9 2.9 2.7 2.6 2.8 2.9 2.8 3.0 3.2 2.8 3.0 2.8 2.9
bcdefg be b de def de b bg abegh

Standard deviation .97 .83 .99 .93 .92 1.01 .97 .97 .89 .90 .99 .97 1.04 1.00 .91 .97 .89 .83 .95 .93 .96 .91
Standard error .02 .08 .05 .05 .03 .03 .04 .02 .05 .04 .05 .04 .06 .04 .03 .03 .08 .10 .12 .10 .08 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 102/3

Perceptions of coffee in the workplace
Q18_2. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
I take at least one break a day (other than at lunch)
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 694 125 569 488 188 569 125 25 669 430 632 503 629 518 146
25% 19% 27% 28% 34% 29% 15% 8% 27% 40% 32% 29% 28% 30% 17%

a a abc b a abdef abf a a b

Tend to agree (3) 1135 226 909 757 228 830 305 59 1076 458 914 775 997 747 321
41% 34% 43% 43% 41% 43% 37% 19% 44% 43% 46% 45% 45% 43% 38%

a a a b a a a a a b

Tend to disagree (2) 502 137 365 305 90 333 169 70 432 107 249 292 386 298 177
18% 21% 17% 17% 16% 17% 21% 23% 18% 10% 13% 17% 17% 17% 21%

bd a bcdef cd c cd cd a

Strongly disagree (1) 361 135 226 171 40 177 184 120 241 57 150 129 193 156 179
13% 21% 11% 10% 7% 9% 22% 39% 10% 5% 8% 7% 9% 9% 21%

bcd d a bcdef cde c c c a

Don't know 31 10 21 15 5 14 17 9 22 7 15 13 18 8 10
1% 2% 1% 1% 1% 1% 2% 3% 1% 1% 1% 1% 1% * 1%

a bcdef a

Not applicable 49 25 24 12 2 28 21 25 24 7 15 9 14 27 8
2% 4% 1% 1% * 1% 3% 8% 1% 1% 1% 1% 1% 2% 1%

bcd a bcdef

NETS

Net: Agree 1829 351 1478 1245 416 1399 430 84 1745 888 1546 1278 1626 1265 467
66% 53% 70% 71% 75% 72% 52% 27% 71% 83% 78% 74% 73% 72% 56%

a a ab b a abdef abef ab a b

Net: Disagree 863 272 591 476 130 510 353 190 673 164 399 421 579 454 356
31% 41% 28% 27% 24% 26% 43% 62% 27% 15% 20% 24% 26% 26% 42%

bcd d a bcdef cde c cd cd a

Mean score 2.8 2.5 2.9 2.9 3.0 2.9 2.5 2.0 2.9 3.2 3.0 3.0 2.9 2.9 2.5
a a abc b a abdef abef ab a b

Standard deviation .97 1.04 .94 .92 .90 .92 1.02 1.01 .92 .83 .87 .88 .90 .91 1.02
Standard error .02 .04 .02 .02 .04 .02 .04 .06 .02 .03 .02 .02 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 103/1

Perceptions of coffee in the workplace
Q18_3. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
It is part of the culture in my workplace to take breaks (other than at lunch)
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 525 130 51 33 18 29 36 55 15 20 11 24 45 58 387 82 165 191 169
19% 24% 13% 18% 13% 18% 20% 21% 17% 16% 11% 24% 18% 23% 19% 23% 16% 17% 28%

bdjln bj bj bdj bdj bj bdjn ab

Tend to agree (3) 1127 217 161 70 53 61 61 107 42 54 42 44 95 120 826 164 385 481 261
41% 40% 40% 39% 39% 37% 34% 41% 48% 44% 41% 44% 38% 48% 40% 47% 37% 42% 44%

f efln efln a a

Tend to disagree (2) 585 122 91 43 37 38 33 51 18 17 24 21 50 40 450 61 227 260 98
21% 23% 23% 24% 27% 23% 18% 20% 21% 14% 23% 21% 20% 16% 22% 17% 22% 23% 16%

im im im imo im c c

Strongly disagree (1) 384 45 69 25 19 27 41 31 9 24 20 7 46 21 290 28 176 164 44
14% 8% 17% 14% 14% 16% 23% 12% 10% 20% 19% 7% 18% 8% 14% 8% 17% 14% 7%

akmo ao ao akmo acghkmno agkmo akmo agkmo akmo c c

Don't know 76 13 15 5 5 7 4 9 1 2 - 1 4 10 61 11 40 28 8
3% 2% 4% 3% 4% 4% 2% 3% 1% 2% - 1% 2% 4% 3% 3% 4% 2% 1%

j j j j c

Not applicable 75 10 11 4 3 3 5 8 2 5 6 3 12 3 51 6 43 14 18
3% 2% 3% 2% 2% 2% 3% 3% 2% 4% 6% 3% 5% 1% 2% 2% 4% 1% 3%

amno amno b b

NETS

Net: Agree 1652 347 212 103 71 90 97 162 57 74 53 68 140 178 1213 246 550 672 430
60% 65% 53% 57% 53% 55% 54% 62% 66% 61% 51% 68% 56% 71% 59% 70% 53% 59% 72%

bdefjln b b bdefjl bcdefgjln b bcdefgjln a ab

Net: Disagree 969 167 160 68 56 65 74 82 27 41 44 28 96 61 740 89 403 424 142
35% 31% 40% 38% 41% 39% 41% 31% 31% 34% 43% 28% 38% 24% 36% 25% 39% 37% 24%

m agkmo mo agkmo amo agkmo agkmo mo amo c c

Mean score 2.7 2.8 2.5 2.6 2.6 2.6 2.5 2.8 2.8 2.6 2.5 2.9 2.6 2.9 2.7 2.9 2.6 2.6 3.0
bcdefijln bdfj bj bcdefijln bcdefijln bj bcdefijln ab

Standard deviation .95 .90 .95 .95 .91 .98 1.08 .94 .88 1.01 .95 .87 1.01 .87 .96 .87 .98 .94 .88
Standard error .02 .04 .05 .07 .08 .08 .08 .06 .10 .09 .10 .09 .07 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 103/2

Perceptions of coffee in the workplace
Q18_3. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
It is part of the culture in my workplace to take breaks (other than at lunch)
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 525 21 72 73 153 206 93 432 76 125 84 81 54 105 158 281 31 18 16 15 23 27
19% 18% 16% 19% 21% 19% 17% 19% 25% 20% 21% 15% 17% 17% 22% 19% 22% 27% 22% 15% 16% 25%

bf def d d b

Tend to agree (3) 1127 50 167 167 301 442 217 910 128 276 168 207 112 236 293 647 72 23 24 46 56 43
41% 43% 38% 44% 42% 40% 39% 41% 43% 45% 42% 39% 36% 38% 41% 43% 50% 34% 33% 46% 40% 40%

def de

Tend to disagree (2) 585 16 106 80 152 231 122 463 62 120 79 122 71 131 155 310 25 19 12 20 32 19
21% 14% 24% 21% 21% 21% 22% 21% 21% 20% 20% 23% 23% 21% 22% 21% 17% 28% 17% 20% 23% 18%

a a

Strongly disagree (1) 384 10 63 41 86 184 73 311 24 63 48 97 57 95 72 204 10 4 14 15 20 15
14% 9% 14% 11% 12% 17% 13% 14% 8% 10% 12% 18% 18% 15% 10% 14% 7% 6% 19% 15% 14% 14%

acd abc abc ab ac acd c c

Don't know 76 3 14 14 17 28 17 59 5 17 8 12 10 24 19 31 4 1 3 - 5 2
3% 3% 3% 4% 2% 3% 3% 3% 2% 3% 2% 2% 3% 4% 3% 2% 3% 1% 4% - 4% 2%

f

Not applicable 75 17 17 5 14 22 34 41 6 9 13 7 9 31 13 36 2 2 3 3 4 2
3% 15% 4% 1% 2% 2% 6% 2% 2% 1% 3% 1% 3% 5% 2% 2% 1% 3% 4% 3% 3% 2%

bcdefg cdeg cdeg d abd

NETS

Net: Agree 1652 71 239 240 454 648 310 1342 204 401 252 288 166 341 451 928 103 41 40 61 79 70
60% 61% 54% 63% 63% 58% 56% 61% 68% 66% 63% 55% 53% 55% 64% 61% 72% 61% 56% 62% 56% 65%

bf bf bf def def def beg

Net: Disagree 969 26 169 121 238 415 195 774 86 183 127 219 128 226 227 514 35 23 26 35 52 34
35% 22% 38% 32% 33% 37% 35% 35% 29% 30% 32% 42% 41% 36% 32% 34% 24% 34% 36% 35% 37% 31%

ac a a a a a abc abc ab c c

Mean score 2.7 2.8 2.6 2.8 2.8 2.6 2.7 2.7 2.9 2.8 2.8 2.5 2.6 2.6 2.8 2.7 2.9 2.9 2.6 2.6 2.6 2.8
be be be def def def b bfg

Standard deviation .95 .88 .95 .91 .94 .98 .94 .96 .89 .90 .94 .98 1.00 .97 .92 .94 .83 .91 1.08 .93 .95 .99
Standard error .02 .09 .05 .05 .04 .03 .04 .02 .05 .04 .05 .04 .06 .04 .04 .02 .07 .11 .13 .09 .08 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 103/3

Perceptions of coffee in the workplace
Q18_3. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
It is part of the culture in my workplace to take breaks (other than at lunch)
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 525 92 433 378 171 443 82 19 506 336 479 406 485 411 97
19% 14% 20% 22% 31% 23% 10% 6% 21% 32% 24% 24% 22% 23% 12%

a a abc b a abdef abf ab a b

Tend to agree (3) 1127 224 903 756 239 853 274 65 1062 456 883 787 997 782 286
41% 34% 43% 43% 43% 44% 33% 21% 43% 43% 45% 46% 45% 45% 34%

a a a b a a a a a b

Tend to disagree (2) 585 148 437 360 94 379 206 71 514 173 358 333 450 331 224
21% 22% 21% 21% 17% 19% 25% 23% 21% 16% 18% 19% 20% 19% 27%

d a cd cd c c a

Strongly disagree (1) 384 143 241 189 39 187 197 109 275 65 173 145 229 159 199
14% 22% 11% 11% 7% 10% 24% 35% 11% 6% 9% 8% 10% 9% 24%

bcd d d a bcdef cde c c c a

Don't know 76 25 51 38 6 44 32 16 60 15 43 37 51 36 23
3% 4% 2% 2% 1% 2% 4% 5% 2% 1% 2% 2% 2% 2% 3%

cd a bcdef

Not applicable 75 26 49 27 4 45 30 28 47 21 39 13 25 35 12
3% 4% 2% 2% 1% 2% 4% 9% 2% 2% 2% 1% 1% 2% 1%

bcd d a bcdef ef e ef

NETS

Net: Agree 1652 316 1336 1134 410 1296 356 84 1568 792 1362 1193 1482 1193 383
60% 48% 63% 65% 74% 66% 43% 27% 64% 74% 69% 69% 66% 68% 46%

a a abc b a abdef ab abf a b

Net: Disagree 969 291 678 549 133 566 403 180 789 238 531 478 679 490 423
35% 44% 32% 31% 24% 29% 49% 58% 32% 22% 27% 28% 30% 28% 50%

bcd d d a bcdef cde c c cd a

Mean score 2.7 2.4 2.8 2.8 3.0 2.8 2.3 2.0 2.8 3.0 2.9 2.9 2.8 2.9 2.3
a a abc b a abdef abf abf a b

Standard deviation .95 1.01 .92 .92 .88 .90 .98 .97 .92 .86 .89 .88 .90 .89 .98
Standard error .02 .04 .02 .02 .04 .02 .04 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 104/1

Perceptions of coffee in the workplace
Q18_4. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
I feel that I am judged negatively by my colleagues for taking a break at work
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 232 76 19 12 12 13 14 21 9 7 8 2 27 12 183 14 39 110 83
8% 14% 5% 7% 9% 8% 8% 8% 10% 6% 8% 2% 11% 5% 9% 4% 4% 10% 14%

bcefgikmno ko k k ko bko bkmo bkmo a ab

Tend to agree (3) 577 134 80 42 23 29 36 50 18 27 31 24 41 42 439 66 170 261 146
21% 25% 20% 23% 17% 18% 20% 19% 21% 22% 30% 24% 16% 17% 21% 19% 16% 23% 24%

lmo bdeglmno a a

Tend to disagree (2) 844 155 133 48 39 54 51 94 18 40 28 29 63 92 632 121 314 379 151
30% 29% 33% 27% 29% 33% 28% 36% 21% 33% 27% 29% 25% 37% 31% 34% 30% 33% 25%

hl h achl achl h hl c c

Strongly disagree (1) 849 138 130 63 44 48 63 59 31 38 25 41 87 82 614 123 377 307 165
31% 26% 33% 35% 33% 29% 35% 23% 36% 31% 24% 41% 35% 33% 30% 35% 36% 27% 28%

ag ag g ag g aegjn ag ag g agjn bc

Don't know 114 24 15 6 6 9 4 14 6 2 4 2 12 10 86 12 51 47 16
4% 4% 4% 3% 4% 5% 2% 5% 7% 2% 4% 2% 5% 4% 4% 3% 5% 4% 3%

c

Not applicable 156 10 21 9 11 12 12 23 5 8 7 2 22 14 111 16 85 34 37
6% 2% 5% 5% 8% 7% 7% 9% 6% 7% 7% 2% 9% 6% 5% 5% 8% 3% 6%

a a ak a a akno a a a akno a a a b b

NETS

Net: Agree 809 210 99 54 35 42 50 71 27 34 39 26 68 54 622 80 209 371 229
29% 39% 25% 30% 26% 25% 28% 27% 31% 28% 38% 26% 27% 21% 30% 23% 20% 33% 38%

bcdefgiklmno m bdeglmo bmo a ab

Net: Disagree 1693 293 263 111 83 102 114 153 49 78 53 70 150 174 1246 244 691 686 316
61% 55% 66% 62% 61% 62% 63% 59% 56% 64% 51% 70% 60% 69% 60% 69% 67% 60% 53%

ajn a agj aghjln a aghjln bc c

Mean score 2.1 2.3 2.0 2.0 2.0 2.0 2.0 2.1 2.1 2.0 2.2 1.9 2.0 1.9 2.1 1.9 1.9 2.2 2.3
bcdefiklmno bkmo bkmo bkmo a ab

Standard deviation .97 1.03 .89 .97 .99 .95 .98 .92 1.06 .91 .95 .87 1.04 .87 .97 .87 .87 .96 1.05
Standard error .02 .05 .05 .08 .09 .08 .08 .06 .12 .09 .10 .09 .07 .06 .02 .05 .03 .03 .05

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 104/2

Perceptions of coffee in the workplace
Q18_4. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
I feel that I am judged negatively by my colleagues for taking a break at work
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 232 2 24 38 82 86 26 206 34 63 34 50 18 33 89 125 9 2 11 13 10 15
8% 2% 5% 10% 11% 8% 5% 9% 11% 10% 9% 10% 6% 5% 13% 8% 6% 3% 15% 13% 7% 14%

abf abef af abf ef ef f f bcd bcd d bcd

Tend to agree (3) 577 21 68 74 179 235 89 488 79 151 76 112 66 93 174 329 27 17 12 14 30 31
21% 18% 15% 19% 25% 21% 16% 22% 26% 25% 19% 21% 21% 15% 25% 22% 19% 25% 17% 14% 21% 29%

bcf bf bf cf cf f f f f

Tend to disagree (2) 844 22 150 129 225 318 172 672 79 175 140 172 88 190 202 461 53 19 18 28 51 26
30% 19% 34% 34% 31% 29% 31% 30% 26% 29% 35% 33% 28% 31% 28% 31% 37% 28% 25% 28% 36% 24%

ae ae a a a a ab ah h

Strongly disagree (1) 849 32 143 105 196 373 175 674 93 170 118 147 96 225 201 447 41 27 23 29 32 31
31% 27% 33% 28% 27% 34% 31% 30% 31% 28% 30% 28% 31% 36% 28% 30% 28% 40% 32% 29% 23% 29%

d cd bcd ag

Don't know 114 5 18 16 21 54 23 91 6 33 13 23 13 26 30 58 7 1 2 7 8 2
4% 4% 4% 4% 3% 5% 4% 4% 2% 5% 3% 4% 4% 4% 4% 4% 5% 1% 3% 7% 6% 2%

d a

Not applicable 156 35 36 18 20 47 71 85 10 18 19 22 32 55 14 89 7 1 6 8 9 3
6% 30% 8% 5% 3% 4% 13% 4% 3% 3% 5% 4% 10% 9% 2% 6% 5% 1% 8% 8% 6% 3%

bcdefg cdeg bcdeg abcd abcd a a a a a

NETS

Net: Agree 809 23 92 112 261 321 115 694 113 214 110 162 84 126 263 454 36 19 23 27 40 46
29% 20% 21% 29% 36% 29% 21% 31% 38% 35% 28% 31% 27% 20% 37% 30% 25% 28% 32% 27% 29% 43%

abf abcefg abf abf cdef cef f f f bc bcfg

Net: Disagree 1693 54 293 234 421 691 347 1346 172 345 258 319 184 415 403 908 94 46 41 57 83 57
61% 46% 67% 62% 58% 62% 62% 61% 57% 57% 65% 61% 59% 67% 57% 60% 65% 69% 57% 58% 59% 53%

adg a a a a a ab abde h h

Mean score 2.1 1.9 1.9 2.1 2.2 2.0 1.9 2.1 2.2 2.2 2.1 2.1 2.0 1.9 2.2 2.1 2.0 1.9 2.2 2.1 2.1 2.3
bf abefg f bef ef ef f f f bcd cd

Standard deviation .97 .89 .89 .97 .99 .97 .89 .98 1.02 1.00 .95 .97 .94 .90 1.02 .96 .90 .90 1.11 1.06 .90 1.05
Standard error .02 .10 .05 .05 .04 .03 .04 .02 .06 .04 .05 .04 .06 .04 .04 .03 .08 .11 .14 .12 .08 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 104/3

Perceptions of coffee in the workplace
Q18_4. To what extent, if at all, do you agree or disagree with the following statements about taking breaks at work?
 
I feel that I am judged negatively by my colleagues for taking a break at work
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 232 28 204 162 49 167 65 15 217 135 196 175 205 151 73
8% 4% 10% 9% 9% 9% 8% 5% 9% 13% 10% 10% 9% 9% 9%

a a a a abdef a a a

Tend to agree (3) 577 122 455 385 119 384 193 44 533 208 415 395 496 323 232
21% 19% 22% 22% 22% 20% 24% 14% 22% 20% 21% 23% 22% 18% 28%

a a a a ac a a

Tend to disagree (2) 844 200 644 543 160 601 243 85 759 284 587 529 701 547 259
30% 30% 30% 31% 29% 31% 30% 28% 31% 27% 30% 31% 31% 31% 31%

c c c

Strongly disagree (1) 849 223 626 533 192 648 201 87 762 359 632 537 694 621 190
31% 34% 30% 30% 35% 33% 24% 28% 31% 34% 32% 31% 31% 35% 23%

b b b b

Don't know 114 25 89 65 16 58 56 23 91 33 66 47 76 44 41
4% 4% 4% 4% 3% 3% 7% 7% 4% 3% 3% 3% 3% 3% 5%

a bcdef a

Not applicable 156 60 96 60 17 93 63 54 102 47 79 38 65 68 46
6% 9% 5% 3% 3% 5% 8% 18% 4% 4% 4% 2% 3% 4% 5%

bcd a bcdef ef ef e

NETS

Net: Agree 809 150 659 547 168 551 258 59 750 343 611 570 701 474 305
29% 23% 31% 31% 30% 28% 31% 19% 30% 32% 31% 33% 31% 27% 36%

a a a a a a a a a

Net: Disagree 1693 423 1270 1076 352 1249 444 172 1521 643 1219 1066 1395 1168 449
61% 64% 60% 62% 64% 64% 54% 56% 62% 60% 62% 62% 62% 67% 53%

b a a a a b

Mean score 2.1 1.9 2.1 2.1 2.0 2.0 2.2 1.9 2.1 2.1 2.1 2.1 2.1 2.0 2.2
a a a a a a a a a a

Standard deviation .97 .89 .98 .98 .99 .97 .95 .91 .97 1.05 1.00 .99 .97 .97 .94
Standard error .02 .04 .02 .02 .04 .02 .04 .06 .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 105/1

Perceptions of coffee in the workplace
Q19_SUM. How often do you take coffee breaks with each of the following at work?
 
SUMMARY TABLE
Base: All respondents

NETS

 Total More than once a day Once a day Every other day At least once a week
At least once a

fortnight At least once a month
Less than once a

month Never Once a day or more
Once a week or

more

On my own 2772 673 795 325 277 96 58 79 469 1468 2070
100% 24% 29% 12% 10% 3% 2% 3% 17% 53% 75%

With my team colleagues 2772 357 669 374 376 139 101 143 613 1026 1776
100% 13% 24% 13% 14% 5% 4% 5% 22% 37% 64%

With my best friend at work 2772 281 525 295 343 111 74 127 1016 806 1444
100% 10% 19% 11% 12% 4% 3% 5% 37% 29% 52%

With colleagues in other teams 2772 241 477 301 391 177 117 195 873 718 1410
100% 9% 17% 11% 14% 6% 4% 7% 31% 26% 51%

With my manager 2772 133 313 258 364 183 181 289 1051 446 1068
100% 5% 11% 9% 13% 7% 7% 10% 38% 16% 39%
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Table 106/1

Perceptions of coffee in the workplace
Q19_1. How often do you take coffee breaks with each of the following at work?
 
On my own
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 673 147 93 43 34 44 46 64 24 29 17 24 54 54 524 78 222 267 184
24% 27% 23% 24% 25% 27% 26% 25% 28% 24% 17% 24% 21% 21% 25% 22% 21% 23% 31%

j j ab

Once a day 795 161 117 62 38 47 39 77 20 38 25 33 60 78 599 111 293 329 173
29% 30% 29% 34% 28% 28% 22% 30% 23% 31% 24% 33% 24% 31% 29% 32% 28% 29% 29%

f fl f f f fl

Every other day 325 83 44 26 11 14 21 21 9 8 10 13 35 30 237 43 80 151 94
12% 15% 11% 14% 8% 8% 12% 8% 10% 7% 10% 13% 14% 12% 11% 12% 8% 13% 16%

degin gi gi a a

At least once a week 277 55 40 10 8 11 19 36 12 8 13 12 24 29 199 41 98 121 58
10% 10% 10% 6% 6% 7% 11% 14% 14% 7% 13% 12% 10% 12% 10% 12% 9% 11% 10%

cdein cd c c c

At least once a fortnight 96 28 5 5 10 8 5 6 3 3 4 3 9 7 73 10 33 39 24
3% 5% 1% 3% 7% 5% 3% 2% 3% 2% 4% 3% 4% 3% 4% 3% 3% 3% 4%

b bgmno b b b

At least once a month 58 7 7 3 6 2 3 6 2 2 1 1 10 8 38 9 23 26 9
2% 1% 2% 2% 4% 1% 2% 2% 2% 2% 1% 1% 4% 3% 2% 3% 2% 2% 2%

an an

Less than once a month 79 8 16 2 5 5 7 7 1 4 4 4 6 10 55 14 40 28 11
3% 1% 4% 1% 4% 3% 4% 3% 1% 3% 4% 4% 2% 4% 3% 4% 4% 2% 2%

a a a c

Never 469 48 76 29 23 34 40 44 16 30 29 10 54 36 340 46 247 177 45
17% 9% 19% 16% 17% 21% 22% 17% 18% 25% 28% 10% 21% 14% 16% 13% 24% 16% 8%

ako a a ako akmno a a akmno abcdgkmno akmno a a bc c

NETS

Net: Once a day or more 1468 308 210 105 72 91 85 141 44 67 42 57 114 132 1123 189 515 596 357
53% 57% 53% 58% 53% 55% 47% 54% 51% 55% 41% 57% 45% 52% 54% 54% 50% 52% 60%

fjl j fjl jl jl j jl j jl jl ab

Net: Once a week or more 2070 446 294 141 91 116 125 198 65 83 65 82 173 191 1559 273 693 868 509
75% 83% 74% 78% 67% 70% 69% 76% 75% 68% 63% 82% 69% 76% 75% 78% 67% 76% 85%

bdefgijlmno j dijl j defijl j djl dfijl a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 106/2

Perceptions of coffee in the workplace
Q19_1. How often do you take coffee breaks with each of the following at work?
 
On my own
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 673 40 106 83 164 280 146 527 82 164 105 116 80 126 189 357 30 18 17 26 34 30
24% 34% 24% 22% 23% 25% 26% 24% 27% 27% 26% 22% 26% 20% 27% 24% 21% 27% 24% 26% 24% 28%

bcdeg f f f

Once a day 795 33 119 117 223 303 152 643 84 177 117 149 71 197 222 417 46 26 16 20 42 25
29% 28% 27% 31% 31% 27% 27% 29% 28% 29% 29% 28% 23% 32% 31% 28% 32% 39% 22% 20% 30% 23%

e e e f f befh

Every other day 325 10 40 53 109 113 50 275 46 74 35 76 30 64 108 187 24 6 9 15 10 17
12% 9% 9% 14% 15% 10% 9% 12% 15% 12% 9% 14% 10% 10% 15% 12% 17% 9% 13% 15% 7% 16%

bef bef f cef cef g g g g

At least once a week 277 9 46 42 72 108 55 222 24 64 48 47 23 71 63 161 16 7 5 11 19 12
10% 8% 10% 11% 10% 10% 10% 10% 8% 10% 12% 9% 7% 11% 9% 11% 11% 10% 7% 11% 14% 11%

e

At least once a fortnight 96 3 12 12 31 38 15 81 13 20 14 19 11 19 29 56 4 1 5 4 5 5
3% 3% 3% 3% 4% 3% 3% 4% 4% 3% 4% 4% 4% 3% 4% 4% 3% 1% 7% 4% 4% 5%

At least once a month 58 3 11 5 16 23 14 44 4 10 11 8 12 13 11 36 6 1 3 6 3 2
2% 3% 3% 1% 2% 2% 3% 2% 1% 2% 3% 2% 4% 2% 2% 2% 4% 1% 4% 6% 2% 2%

bd a ab

Less than once a month 79 2 19 9 11 38 21 58 4 12 17 14 10 22 14 45 5 3 2 3 5 2
3% 2% 4% 2% 2% 3% 4% 3% 1% 2% 4% 3% 3% 4% 2% 3% 3% 4% 3% 3% 4% 2%

d d d ab

Never 469 17 86 59 97 210 103 366 44 89 53 97 76 110 74 250 13 5 15 14 22 15
17% 15% 20% 16% 13% 19% 19% 17% 15% 15% 13% 18% 24% 18% 10% 17% 9% 7% 21% 14% 16% 14%

d d d d c abcdf acd acd

NETS

Net: Once a day or more 1468 73 225 200 387 583 298 1170 166 341 222 265 151 323 411 774 76 44 33 46 76 55
53% 62% 51% 53% 54% 52% 54% 53% 55% 56% 56% 50% 48% 52% 58% 51% 53% 66% 46% 46% 54% 51%

beg e bef bef

Net: Once a week or more 2070 92 311 295 568 804 403 1667 236 479 305 388 204 458 582 1122 116 57 47 72 105 84
75% 79% 71% 78% 79% 72% 72% 75% 78% 79% 76% 74% 65% 74% 82% 74% 81% 85% 65% 73% 75% 78%

be bef e ef e e e bef e be

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 106/3

Perceptions of coffee in the workplace
Q19_1. How often do you take coffee breaks with each of the following at work?
 
On my own
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 673 87 586 493 183 501 172 - 673 673 673 458 582 450 184
24% 13% 28% 28% 33% 26% 21% - 27% 63% 34% 27% 26% 26% 22%

a a abc b a abdef abef a a b

Once a day 795 125 670 557 178 589 206 - 795 194 795 552 712 523 222
29% 19% 32% 32% 32% 30% 25% - 32% 18% 40% 32% 32% 30% 26%

a a a b ac a abcef ac ac

Every other day 325 40 285 243 80 249 76 - 325 68 192 268 313 221 94
12% 6% 13% 14% 14% 13% 9% - 13% 6% 10% 16% 14% 13% 11%

a a a b acd a ac abcd acd

At least once a week 277 55 222 182 45 183 94 - 277 49 111 197 262 164 103
10% 8% 11% 10% 8% 9% 11% - 11% 5% 6% 11% 12% 9% 12%

acd a a acd acd a

At least once a fortnight 96 26 70 56 16 58 38 - 96 23 52 67 91 48 43
3% 4% 3% 3% 3% 3% 5% - 4% 2% 3% 4% 4% 3% 5%

a acd a a acd acd a

At least once a month 58 12 46 35 13 32 26 - 58 9 18 42 51 27 22
2% 2% 2% 2% 2% 2% 3% - 2% 1% 1% 2% 2% 2% 3%

a acd acd acd

Less than once a month 79 29 50 43 10 51 28 - 79 10 29 56 71 48 26
3% 4% 2% 2% 2% 3% 3% - 3% 1% 1% 3% 3% 3% 3%

bcd acd a acd acd

Never 469 284 185 139 28 288 181 308 161 40 105 81 155 273 147
17% 43% 9% 8% 5% 15% 22% 100% 7% 4% 5% 5% 7% 16% 17%

bcd d d a bcdef ce cde

NETS

Net: Once a day or more 1468 212 1256 1050 361 1090 378 - 1468 867 1468 1010 1294 973 406
53% 32% 59% 60% 65% 56% 46% - 60% 81% 74% 59% 58% 55% 48%

a a abc b a abdef abef a a b

Net: Once a week or more 2070 307 1763 1475 486 1522 548 - 2070 984 1771 1475 1869 1358 603
75% 47% 83% 84% 88% 78% 67% - 84% 92% 90% 86% 84% 77% 72%

a a abc b a abdef abef a a b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 107/1

Perceptions of coffee in the workplace
Q19_2. How often do you take coffee breaks with each of the following at work?
 
With my manager
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 133 44 13 13 4 6 8 10 8 6 2 2 5 12 112 14 26 45 62
5% 8% 3% 7% 3% 4% 4% 4% 9% 5% 2% 2% 2% 5% 5% 4% 3% 4% 10%

bdegjklno bl bdjklo l ab

Once a day 313 93 33 20 11 15 22 23 6 10 10 15 24 31 233 46 61 140 112
11% 17% 8% 11% 8% 9% 12% 9% 7% 8% 10% 15% 10% 12% 11% 13% 6% 12% 19%

bcdeghiln b b a ab

Every other day 258 67 27 12 10 15 16 14 11 16 12 9 26 23 188 32 50 112 96
9% 12% 7% 7% 7% 9% 9% 5% 13% 13% 12% 9% 10% 9% 9% 9% 5% 10% 16%

bcgn g bg g g g a ab

At least once a week 364 75 51 24 13 17 27 35 12 15 10 14 30 41 269 55 99 172 93
13% 14% 13% 13% 10% 10% 15% 13% 14% 12% 10% 14% 12% 16% 13% 16% 10% 15% 16%

a a

At least once a fortnight 183 40 23 13 11 13 5 14 5 6 6 8 19 20 130 28 47 82 54
7% 7% 6% 7% 8% 8% 3% 5% 6% 5% 6% 8% 8% 8% 6% 8% 5% 7% 9%

f f f f f f f a a

At least once a month 181 34 27 7 6 13 9 20 5 8 9 9 18 16 129 25 60 87 34
7% 6% 7% 4% 4% 8% 5% 8% 6% 7% 9% 9% 7% 6% 6% 7% 6% 8% 6%

Less than once a month 289 53 61 28 19 11 14 27 5 12 6 6 23 24 230 30 122 137 30
10% 10% 15% 16% 14% 7% 8% 10% 6% 10% 6% 6% 9% 10% 11% 9% 12% 12% 5%

aefhjklmno aefhjklo ejk c c

Never 1051 131 163 63 61 75 79 118 35 49 48 37 107 85 774 122 571 363 117
38% 24% 41% 35% 45% 45% 44% 45% 40% 40% 47% 37% 42% 34% 37% 35% 55% 32% 20%

a a amo acmno amo acmno a a amo a am a a a bc c

NETS

Net: Once a day or more 446 137 46 33 15 21 30 33 14 16 12 17 29 43 345 60 87 185 174
16% 26% 12% 18% 11% 13% 17% 13% 16% 13% 12% 17% 12% 17% 17% 17% 8% 16% 29%

bdefgijlmno bl b bl b a ab

Net: Once a week or more 1068 279 124 69 38 53 73 82 37 47 34 40 85 107 802 147 236 469 363
39% 52% 31% 38% 28% 32% 41% 31% 43% 39% 33% 40% 34% 42% 39% 42% 23% 41% 61%

bcdefgijklmno bdg bd bdegl bdg bdegl a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 299



Table 107/2

Perceptions of coffee in the workplace
Q19_2. How often do you take coffee breaks with each of the following at work?
 
With my manager
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 133 6 24 17 48 38 30 103 19 38 28 18 12 18 53 60 8 2 2 3 5 7
5% 5% 5% 4% 7% 3% 5% 5% 6% 6% 7% 3% 4% 3% 7% 4% 6% 3% 3% 3% 4% 6%

eg f df df b

Once a day 313 8 58 58 99 90 66 247 39 81 54 56 20 63 116 153 17 11 10 13 12 15
11% 7% 13% 15% 14% 8% 12% 11% 13% 13% 14% 11% 6% 10% 16% 10% 12% 16% 14% 13% 9% 14%

e aeg ae e e e e e e bg

Every other day 258 5 36 37 87 93 41 217 48 73 31 33 28 45 76 160 16 7 8 12 7 20
9% 4% 8% 10% 12% 8% 7% 10% 16% 12% 8% 6% 9% 7% 11% 11% 11% 10% 11% 12% 5% 19%

abef a cdef cdf g g g abg

At least once a week 364 14 63 57 106 124 77 287 47 83 57 65 39 73 100 222 23 9 7 16 19 16
13% 12% 14% 15% 15% 11% 14% 13% 16% 14% 14% 12% 12% 12% 14% 15% 16% 13% 10% 16% 14% 15%

e e

At least once a fortnight 183 7 27 26 51 72 34 149 21 50 22 38 20 32 49 111 16 4 6 9 7 4
7% 6% 6% 7% 7% 6% 6% 7% 7% 8% 6% 7% 6% 5% 7% 7% 11% 6% 8% 9% 5% 4%

f h

At least once a month 181 9 22 28 49 73 31 150 23 34 24 36 21 43 51 98 9 6 5 4 12 6
7% 8% 5% 7% 7% 7% 6% 7% 8% 6% 6% 7% 7% 7% 7% 6% 6% 9% 7% 4% 9% 6%

Less than once a month 289 12 43 25 67 142 55 234 28 65 56 52 29 59 77 146 11 2 8 9 14 2
10% 10% 10% 7% 9% 13% 10% 11% 9% 11% 14% 10% 9% 9% 11% 10% 8% 3% 11% 9% 10% 2%

cd c f dh h h h h h

Never 1051 56 166 132 216 481 222 829 76 186 128 228 144 289 188 559 44 26 26 33 64 38
38% 48% 38% 35% 30% 43% 40% 37% 25% 30% 32% 43% 46% 46% 26% 37% 31% 39% 36% 33% 46% 35%

bcdg d cdg d d abc abc abc a a abc

NETS

Net: Once a day or more 446 14 82 75 147 128 96 350 58 119 82 74 32 81 169 213 25 13 12 16 17 22
16% 12% 19% 20% 20% 12% 17% 16% 19% 20% 21% 14% 10% 13% 24% 14% 17% 19% 17% 16% 12% 20%

e e aeg e e def def def bg

Net: Once a week or more 1068 33 181 169 340 345 214 854 153 275 170 172 99 199 345 595 64 29 27 44 43 58
39% 28% 41% 44% 47% 31% 38% 39% 51% 45% 43% 33% 32% 32% 49% 39% 44% 43% 38% 44% 31% 54%

ae aeg aefg ae ae cdef def def bg g g g beg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 107/3

Perceptions of coffee in the workplace
Q19_2. How often do you take coffee breaks with each of the following at work?
 
With my manager
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 133 12 121 111 53 116 17 - 133 133 133 133 132 109 21
5% 2% 6% 6% 10% 6% 2% - 5% 12% 7% 8% 6% 6% 2%

a a abc b a abdef a abf a b

Once a day 313 28 285 238 99 272 41 - 313 182 313 313 311 241 57
11% 4% 13% 14% 18% 14% 5% - 13% 17% 16% 18% 14% 14% 7%

a a abc b a abf ab abf a b

Every other day 258 26 232 197 71 208 50 - 258 110 217 258 258 197 55
9% 4% 11% 11% 13% 11% 6% - 10% 10% 11% 15% 12% 11% 7%

a a a b a a a abcdf a b

At least once a week 364 48 316 277 105 287 77 - 364 134 276 364 360 256 99
13% 7% 15% 16% 19% 15% 9% - 15% 13% 14% 21% 16% 15% 12%

a a ab b a a a abcdf ac

At least once a fortnight 183 21 162 136 46 145 38 - 183 59 135 183 180 125 43
7% 3% 8% 8% 8% 7% 5% - 7% 6% 7% 11% 8% 7% 5%

a a a b ac a a abcdf ac

At least once a month 181 28 153 122 38 131 50 - 181 55 132 181 178 117 53
7% 4% 7% 7% 7% 7% 6% - 7% 5% 7% 11% 8% 7% 6%

a a a ac a a abcdf ac

Less than once a month 289 79 210 178 46 192 97 - 289 108 196 289 279 171 101
10% 12% 10% 10% 8% 10% 12% - 12% 10% 10% 17% 12% 10% 12%

d a a a abcdf ad

Never 1051 416 635 489 95 600 451 308 743 285 573 - 539 538 412
38% 63% 30% 28% 17% 31% 55% 100% 30% 27% 29% - 24% 31% 49%

bcd d d a bcdef cef e ef e a

NETS

Net: Once a day or more 446 40 406 349 152 388 58 - 446 315 446 446 443 350 78
16% 6% 19% 20% 27% 20% 7% - 18% 30% 23% 26% 20% 20% 9%

a a abc b a abdef abf abdf a b

Net: Once a week or more 1068 114 954 823 328 883 185 - 1068 559 939 1068 1061 803 232
39% 17% 45% 47% 59% 45% 23% - 43% 52% 48% 62% 47% 46% 28%

a a abc b a abdf ab abcdf ab b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 108/1

Perceptions of coffee in the workplace
Q19_3. How often do you take coffee breaks with each of the following at work?
 
With my team colleagues
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 357 69 40 13 15 23 24 31 17 19 16 21 34 35 251 56 123 140 94
13% 13% 10% 7% 11% 14% 13% 12% 20% 16% 16% 21% 13% 14% 12% 16% 12% 12% 16%

c c bcn c c abcdgn c c c bc ab

Once a day 669 128 93 50 24 35 41 75 17 26 23 30 52 75 489 105 194 297 178
24% 24% 23% 28% 18% 21% 23% 29% 20% 21% 22% 30% 21% 30% 24% 30% 19% 26% 30%

d dl d dln abdeln a a

Every other day 374 107 37 21 18 14 21 28 11 14 9 7 47 40 271 47 88 164 122
13% 20% 9% 12% 13% 8% 12% 11% 13% 11% 9% 7% 19% 16% 13% 13% 8% 14% 20%

bcefgijkno begjkn bek b a ab

At least once a week 376 80 56 20 14 24 26 29 11 18 15 16 28 39 278 55 127 171 78
14% 15% 14% 11% 10% 15% 14% 11% 13% 15% 15% 16% 11% 15% 13% 16% 12% 15% 13%

At least once a fortnight 139 30 20 18 11 8 7 9 3 4 5 3 9 12 110 15 47 63 29
5% 6% 5% 10% 8% 5% 4% 3% 3% 3% 5% 3% 4% 5% 5% 4% 5% 6% 5%

abfgiklmno g

At least once a month 101 15 21 8 6 8 3 11 2 2 3 6 8 8 76 14 47 39 15
4% 3% 5% 4% 4% 5% 2% 4% 2% 2% 3% 6% 3% 3% 4% 4% 5% 3% 3%

f f c

Less than once a month 143 25 31 13 8 9 7 15 2 7 3 2 13 8 117 10 67 66 10
5% 5% 8% 7% 6% 5% 4% 6% 2% 6% 3% 2% 5% 3% 6% 3% 6% 6% 2%

akmo o o c c

Never 613 83 100 37 39 44 51 63 24 32 29 15 61 35 473 50 343 198 72
22% 15% 25% 21% 29% 27% 28% 24% 28% 26% 28% 15% 24% 14% 23% 14% 33% 17% 12%

akmo akmo akmo akmo amo akmo akmo akmo amo amo bc c

NETS

Net: Once a day or more 1026 197 133 63 39 58 65 106 34 45 39 51 86 110 740 161 317 437 272
37% 37% 33% 35% 29% 35% 36% 41% 39% 37% 38% 51% 34% 44% 36% 46% 31% 38% 45%

d abcdefiln bdln abcdefln a ab

Net: Once a week or more 1776 384 226 104 71 96 112 163 56 77 63 74 161 189 1289 263 532 772 472
64% 72% 57% 58% 53% 58% 62% 62% 64% 63% 61% 74% 64% 75% 62% 75% 51% 68% 79%

bcdefgjln bcdefgn d bcdefgijln bd bcdefgijln a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 108/2

Perceptions of coffee in the workplace
Q19_3. How often do you take coffee breaks with each of the following at work?
 
With my team colleagues
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 357 7 50 49 107 144 57 300 41 88 49 74 35 70 89 206 23 15 9 14 14 15
13% 6% 11% 13% 15% 13% 10% 14% 14% 14% 12% 14% 11% 11% 13% 14% 16% 22% 13% 14% 10% 14%

a af a af abg

Once a day 669 14 109 99 209 238 123 546 77 153 114 111 62 152 176 383 43 18 13 20 37 30
24% 12% 25% 26% 29% 21% 22% 25% 26% 25% 29% 21% 20% 24% 25% 25% 30% 27% 18% 20% 26% 28%

a a aefg a a ae de

Every other day 374 14 38 69 117 136 52 322 70 92 45 67 33 67 122 212 27 6 14 23 16 20
13% 12% 9% 18% 16% 12% 9% 15% 23% 15% 11% 13% 11% 11% 17% 14% 19% 9% 19% 23% 11% 19%

bef bef b bf bcdef f bdg

At least once a week 376 13 67 49 97 150 80 296 36 79 64 63 46 88 102 214 24 11 9 11 21 14
14% 11% 15% 13% 13% 13% 14% 13% 12% 13% 16% 12% 15% 14% 14% 14% 17% 16% 13% 11% 15% 13%

At least once a fortnight 139 8 22 18 32 59 30 109 15 41 19 25 15 24 44 74 7 - 5 3 6 5
5% 7% 5% 5% 4% 5% 5% 5% 5% 7% 5% 5% 5% 4% 6% 5% 5% - 7% 3% 4% 5%

f d d

At least once a month 101 6 15 13 25 42 21 80 8 19 12 26 14 22 26 51 4 4 1 4 7 2
4% 5% 3% 3% 3% 4% 4% 4% 3% 3% 3% 5% 4% 4% 4% 3% 3% 6% 1% 4% 5% 2%

Less than once a month 143 5 22 15 29 72 27 116 12 22 24 32 16 37 37 69 3 1 3 8 7 -
5% 4% 5% 4% 4% 6% 5% 5% 4% 4% 6% 6% 5% 6% 5% 5% 2% 1% 4% 8% 5% -

d h h h ch h

Never 613 50 116 68 107 272 166 447 42 116 73 128 92 162 114 300 13 12 18 16 32 22
22% 43% 26% 18% 15% 24% 30% 20% 14% 19% 18% 24% 29% 26% 16% 20% 9% 18% 25% 16% 23% 20%

bcdefg cdg cdg cdeg d abc abc abc c ac c c c

NETS

Net: Once a day or more 1026 21 159 148 316 382 180 846 118 241 163 185 97 222 265 589 66 33 22 34 51 45
37% 18% 36% 39% 44% 34% 32% 38% 39% 40% 41% 35% 31% 36% 37% 39% 46% 49% 31% 34% 36% 42%

a af abefg a a aef e e e e e

Net: Once a week or more 1776 48 264 266 530 668 312 1464 224 412 272 315 176 377 489 1015 117 50 45 68 88 79
64% 41% 60% 70% 73% 60% 56% 66% 74% 68% 68% 60% 56% 61% 69% 67% 81% 75% 63% 69% 63% 73%

a abef abefg a a abef bdef def def abefg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 108/3

Perceptions of coffee in the workplace
Q19_3. How often do you take coffee breaks with each of the following at work?
 
With my team colleagues
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 357 52 305 275 106 297 60 - 357 357 357 286 357 263 77
13% 8% 14% 16% 19% 15% 7% - 14% 33% 18% 17% 16% 15% 9%

a a ab b a abdef ab a a b

Once a day 669 78 591 523 185 531 138 - 669 267 669 528 669 478 162
24% 12% 28% 30% 33% 27% 17% - 27% 25% 34% 31% 30% 27% 19%

a a ab b a a abcef abc abc b

Every other day 374 45 329 270 90 288 86 - 374 134 281 314 374 259 100
13% 7% 16% 15% 16% 15% 10% - 15% 13% 14% 18% 17% 15% 12%

a a a b ac a a abcd acd b

At least once a week 376 62 314 256 76 265 111 - 376 108 253 283 376 230 128
14% 9% 15% 15% 14% 14% 14% - 15% 10% 13% 16% 17% 13% 15%

a a a acd a ac acd acd

At least once a fortnight 139 31 108 93 22 78 61 - 139 33 72 103 139 76 56
5% 5% 5% 5% 4% 4% 7% - 6% 3% 4% 6% 6% 4% 7%

a acd a a acd acd a

At least once a month 101 26 75 62 20 60 41 - 101 18 50 60 101 52 43
4% 4% 4% 4% 4% 3% 5% - 4% 2% 3% 3% 5% 3% 5%

a acd a a ac acd a

Less than once a month 143 46 97 73 15 86 57 - 143 36 67 101 143 81 53
5% 7% 5% 4% 3% 4% 7% - 6% 3% 3% 6% 6% 5% 6%

bcd a acd a a acd acd

Never 613 318 295 196 39 346 267 308 305 113 226 46 78 315 222
22% 48% 14% 11% 7% 18% 33% 100% 12% 11% 11% 3% 3% 18% 26%

bcd cd d a bcdef ef ef ef a

NETS

Net: Once a day or more 1026 130 896 798 291 828 198 - 1026 624 1026 814 1026 741 239
37% 20% 42% 46% 53% 42% 24% - 42% 59% 52% 47% 46% 42% 28%

a ab abc b a abdef abef ab ab b

Net: Once a week or more 1776 237 1539 1324 457 1381 395 - 1776 866 1560 1411 1776 1230 467
64% 36% 73% 76% 83% 71% 48% - 72% 81% 79% 82% 79% 70% 56%

a ab abc b a ab ab abdf ab b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 109/1

Perceptions of coffee in the workplace
Q19_4. How often do you take coffee breaks with each of the following at work?
 
With colleagues in other teams
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 241 51 27 16 6 16 18 18 9 10 6 12 23 29 171 41 76 89 76
9% 9% 7% 9% 4% 10% 10% 7% 10% 8% 6% 12% 9% 12% 8% 12% 7% 8% 13%

d bd bdgn ab

Once a day 477 110 57 34 18 22 26 59 20 15 13 21 37 45 361 66 114 223 140
17% 20% 14% 19% 13% 13% 14% 23% 23% 12% 13% 21% 15% 18% 17% 19% 11% 20% 23%

bei bdefijln bi a a

Every other day 301 83 36 15 12 18 22 22 9 12 12 4 27 29 229 33 62 141 98
11% 15% 9% 8% 9% 11% 12% 8% 10% 10% 12% 4% 11% 12% 11% 9% 6% 12% 16%

bcgkno k k k k k k a ab

At least once a week 391 86 50 21 18 18 28 36 9 15 13 20 32 45 281 65 115 169 107
14% 16% 13% 12% 13% 11% 16% 14% 10% 12% 13% 20% 13% 18% 14% 18% 11% 15% 18%

e bcen a a

At least once a fortnight 177 41 25 12 12 11 5 12 1 6 11 6 16 19 125 25 62 74 41
6% 8% 6% 7% 9% 7% 3% 5% 1% 5% 11% 6% 6% 8% 6% 7% 6% 7% 7%

fh fh fgh fh fh

At least once a month 117 22 20 12 4 5 4 5 4 9 7 7 5 13 85 20 43 55 19
4% 4% 5% 7% 3% 3% 2% 2% 5% 7% 7% 7% 2% 5% 4% 6% 4% 5% 3%

gl fgl fgl gl fgl g gl

Less than once a month 195 37 40 18 6 13 11 16 3 10 3 6 18 14 154 20 82 92 21
7% 7% 10% 10% 4% 8% 6% 6% 3% 8% 3% 6% 7% 6% 7% 6% 8% 8% 4%

djmo j c c

Never 873 107 143 52 59 62 66 93 32 45 38 24 94 58 659 82 482 295 96
31% 20% 36% 29% 44% 38% 37% 36% 37% 37% 37% 24% 37% 23% 32% 23% 47% 26% 16%

akmo a ackmno akmo akmo akmo amo akmo akmo akmo amo bc c

NETS

Net: Once a day or more 718 161 84 50 24 38 44 77 29 25 19 33 60 74 532 107 190 312 216
26% 30% 21% 28% 18% 23% 24% 30% 33% 20% 18% 33% 24% 29% 26% 30% 18% 27% 36%

bdijn d bdj bdij bdij bdj bd bdij a ab

Net: Once a week or more 1410 330 170 86 54 74 94 135 47 52 44 57 119 148 1042 205 367 622 421
51% 61% 43% 48% 40% 45% 52% 52% 54% 43% 43% 57% 47% 59% 50% 58% 35% 55% 70%

bcdefgijln bd bd d bdij bcdeijln bd bcdeijln a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 109/2

Perceptions of coffee in the workplace
Q19_4. How often do you take coffee breaks with each of the following at work?
 
With colleagues in other teams
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 241 3 38 42 68 90 41 200 27 61 46 45 20 42 64 138 19 6 10 8 8 19
9% 3% 9% 11% 9% 8% 7% 9% 9% 10% 12% 9% 6% 7% 9% 9% 13% 9% 14% 8% 6% 18%

a a a a a f ef g g abfg

Once a day 477 10 64 87 154 162 74 403 67 113 72 79 52 94 146 269 26 11 10 20 31 17
17% 9% 15% 23% 21% 15% 13% 18% 22% 19% 18% 15% 17% 15% 21% 18% 18% 16% 14% 20% 22% 16%

abefg abef aef df

Every other day 301 20 34 38 101 108 54 247 44 90 37 49 23 58 101 171 21 4 7 10 18 17
11% 17% 8% 10% 14% 10% 10% 11% 15% 15% 9% 9% 7% 9% 14% 11% 15% 6% 10% 10% 13% 16%

bcefg befg b cdef cdef

At least once a week 391 9 60 52 118 152 69 322 57 89 60 72 36 77 108 224 27 16 9 15 20 19
14% 8% 14% 14% 16% 14% 12% 15% 19% 15% 15% 14% 12% 12% 15% 15% 19% 24% 13% 15% 14% 18%

af a def b

At least once a fortnight 177 4 16 25 53 79 20 157 22 43 22 39 21 30 60 94 13 3 6 8 8 2
6% 3% 4% 7% 7% 7% 4% 7% 7% 7% 6% 7% 7% 5% 8% 6% 9% 4% 8% 8% 6% 2%

f bf bf bf h h h h

At least once a month 117 3 16 9 34 55 19 98 12 26 17 32 6 24 31 71 8 7 1 3 4 2
4% 3% 4% 2% 5% 5% 3% 4% 4% 4% 4% 6% 2% 4% 4% 5% 6% 10% 1% 3% 3% 2%

c e abegh

Less than once a month 195 10 27 26 36 96 37 158 17 38 30 36 27 47 54 90 6 5 3 9 5 5
7% 9% 6% 7% 5% 9% 7% 7% 6% 6% 8% 7% 9% 8% 8% 6% 4% 7% 4% 9% 4% 5%

d d

Never 873 58 184 101 159 371 242 631 55 150 116 174 128 250 146 452 24 15 26 26 46 27
31% 50% 42% 27% 22% 33% 44% 28% 18% 25% 29% 33% 41% 40% 21% 30% 17% 22% 36% 26% 33% 25%

cdeg cdeg cdg cdeg d a a ab abcd abcd ac ac ac

NETS

Net: Once a day or more 718 13 102 129 222 252 115 603 94 174 118 124 72 136 210 407 45 17 20 28 39 36
26% 11% 23% 34% 31% 23% 21% 27% 31% 29% 30% 24% 23% 22% 30% 27% 31% 25% 28% 28% 28% 33%

a abefg abef a a aef def f df

Net: Once a week or more 1410 42 196 219 441 512 238 1172 195 353 215 245 131 271 419 802 93 37 36 53 77 72
51% 36% 45% 58% 61% 46% 43% 53% 65% 58% 54% 47% 42% 44% 59% 53% 65% 55% 50% 54% 55% 67%

abef abefg a abef bcdef def def b be be

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 109/3

Perceptions of coffee in the workplace
Q19_4. How often do you take coffee breaks with each of the following at work?
 
With colleagues in other teams
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 241 41 200 173 70 198 43 - 241 241 241 198 241 174 56
9% 6% 9% 10% 13% 10% 5% - 10% 23% 12% 12% 11% 10% 7%

a a ab b a abdef ab a a b

Once a day 477 54 423 367 121 384 93 - 477 235 477 406 477 340 122
17% 8% 20% 21% 22% 20% 11% - 19% 22% 24% 24% 21% 19% 15%

a a a b a a abf ab a b

Every other day 301 29 272 240 80 236 65 - 301 118 237 257 301 217 75
11% 4% 13% 14% 14% 12% 8% - 12% 11% 12% 15% 13% 12% 9%

a a a b a a a abcd a b

At least once a week 391 63 328 274 115 275 116 - 391 120 284 315 391 244 129
14% 10% 16% 16% 21% 14% 14% - 16% 11% 14% 18% 17% 14% 15%

a a abc ac a ac abcd acd

At least once a fortnight 177 32 145 116 26 119 58 - 177 63 114 144 177 106 59
6% 5% 7% 7% 5% 6% 7% - 7% 6% 6% 8% 8% 6% 7%

a a a acd acd

At least once a month 117 21 96 81 24 75 42 - 117 36 82 82 117 66 47
4% 3% 5% 5% 4% 4% 5% - 5% 3% 4% 5% 5% 4% 6%

a a a a ac a

Less than once a month 195 48 147 119 30 125 70 - 195 56 124 149 195 113 68
7% 7% 7% 7% 5% 6% 9% - 8% 5% 6% 9% 9% 6% 8%

a acd a a acd acd

Never 873 370 503 378 87 539 334 308 565 197 416 170 338 494 285
31% 56% 24% 22% 16% 28% 41% 100% 23% 18% 21% 10% 15% 28% 34%

bcd d d a bcdef cef ef ef e a

NETS

Net: Once a day or more 718 95 623 540 191 582 136 - 718 476 718 604 718 514 178
26% 14% 29% 31% 35% 30% 17% - 29% 45% 36% 35% 32% 29% 21%

a a ab b a abdef abf abf ab b

Net: Once a week or more 1410 187 1223 1054 386 1093 317 - 1410 714 1239 1176 1410 975 382
51% 28% 58% 60% 70% 56% 39% - 57% 67% 63% 68% 63% 56% 45%

a a abc b a abdf ab abdf ab b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 110/1

Perceptions of coffee in the workplace
Q19_5. How often do you take coffee breaks with each of the following at work?
 
With my best friend at work
Base: All respondents

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2772 537 398 180 135 165 180 261 87 122 103 100 252 252 2065 352 1036 1138 598
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 281 76 36 13 9 14 17 24 9 13 6 17 19 28 211 45 78 125 78
10% 14% 9% 7% 7% 8% 9% 9% 10% 11% 6% 17% 8% 11% 10% 13% 8% 11% 13%

bcdgjln bcdegjln jl a a

Once a day 525 129 55 34 23 34 32 44 16 15 22 21 38 62 382 83 149 238 138
19% 24% 14% 19% 17% 21% 18% 17% 18% 12% 21% 21% 15% 25% 18% 24% 14% 21% 23%

bgiln b bgiln b bgiln a a

Every other day 295 76 27 15 17 12 20 27 10 9 9 9 30 34 213 43 68 126 101
11% 14% 7% 8% 13% 7% 11% 10% 11% 7% 9% 9% 12% 13% 10% 12% 7% 11% 17%

bcein b b be b b a ab

At least once a week 343 81 44 28 9 16 19 27 10 15 13 14 28 39 249 53 98 154 91
12% 15% 11% 16% 7% 10% 11% 10% 11% 12% 13% 14% 11% 15% 12% 15% 9% 14% 15%

d d d d a a

At least once a fortnight 111 19 17 5 8 7 10 9 5 7 3 3 8 10 87 13 31 48 32
4% 4% 4% 3% 6% 4% 6% 3% 6% 6% 3% 3% 3% 4% 4% 4% 3% 4% 5%

a

At least once a month 74 13 19 8 2 5 3 7 2 2 2 - 7 4 61 4 30 31 13
3% 2% 5% 4% 1% 3% 2% 3% 2% 2% 2% - 3% 2% 3% 1% 3% 3% 2%

kmo ko

Less than once a month 127 19 27 11 6 7 11 13 3 5 1 4 9 11 102 15 51 58 18
5% 4% 7% 6% 4% 4% 6% 5% 3% 4% 1% 4% 4% 4% 5% 4% 5% 5% 3%

aj j j c

Never 1016 124 173 66 61 70 68 110 32 56 47 32 113 64 760 96 531 358 127
37% 23% 43% 37% 45% 42% 38% 42% 37% 46% 46% 32% 45% 25% 37% 27% 51% 31% 21%

akmno amo akmo amo amo amo am akmno akmo akmno amo bc c

NETS

Net: Once a day or more 806 205 91 47 32 48 49 68 25 28 28 38 57 90 593 128 227 363 216
29% 38% 23% 26% 24% 29% 27% 26% 29% 23% 27% 38% 23% 36% 29% 36% 22% 32% 36%

bcdefgijln bcdgiln bcdgiln bl bcdfgiln a a

Net: Once a week or more 1444 362 162 90 58 76 88 122 45 52 50 61 115 163 1055 224 393 643 408
52% 67% 41% 50% 43% 46% 49% 47% 52% 43% 49% 61% 46% 65% 51% 64% 38% 57% 68%

bcdefghijln b bdegil bcdefghijln b bcdefghijln a ab

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 110/2

Perceptions of coffee in the workplace
Q19_5. How often do you take coffee breaks with each of the following at work?
 
With my best friend at work
Base: All respondents

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2772 117 439 380 723 1113 556 2216 301 610 400 526 313 622 710 1509 144 67 72 99 140 108
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 281 5 30 43 87 116 35 246 38 75 45 53 20 50 93 153 18 11 7 6 14 11
10% 4% 7% 11% 12% 10% 6% 11% 13% 12% 11% 10% 6% 8% 13% 10% 13% 16% 10% 6% 10% 10%

abf abf abf abf ef ef e bf f

Once a day 525 16 64 94 167 184 80 445 72 123 89 92 59 90 162 299 37 15 8 20 25 28
19% 14% 15% 25% 23% 17% 14% 20% 24% 20% 22% 17% 19% 14% 23% 20% 26% 22% 11% 20% 18% 26%

abefg abef bef df f f e e e

Every other day 295 9 37 45 93 111 46 249 44 79 40 54 30 48 96 172 24 7 13 11 15 20
11% 8% 8% 12% 13% 10% 8% 11% 15% 13% 10% 10% 10% 8% 14% 11% 17% 10% 18% 11% 11% 19%

bf f f f b

At least once a week 343 21 53 44 100 125 74 269 40 81 55 64 26 77 97 190 25 8 7 15 16 13
12% 18% 12% 12% 14% 11% 13% 12% 13% 13% 14% 12% 8% 12% 14% 13% 17% 12% 10% 15% 11% 12%

e e e e

At least once a fortnight 111 5 17 15 30 44 22 89 9 24 15 22 17 24 31 61 6 1 1 4 3 6
4% 4% 4% 4% 4% 4% 4% 4% 3% 4% 4% 4% 5% 4% 4% 4% 4% 1% 1% 4% 2% 6%

At least once a month 74 2 9 3 21 39 11 63 8 18 10 12 9 17 19 36 1 - 2 2 6 1
3% 2% 2% 1% 3% 4% 2% 3% 3% 3% 3% 2% 3% 3% 3% 2% 1% - 3% 2% 4% 1%

c c c

Less than once a month 127 4 24 16 23 60 28 99 8 18 27 25 20 29 32 67 5 2 3 4 3 4
5% 3% 5% 4% 3% 5% 5% 4% 3% 3% 7% 5% 6% 5% 5% 4% 3% 3% 4% 4% 2% 4%

d ab ab

Never 1016 55 205 120 202 434 260 756 82 192 119 204 132 287 180 531 28 23 31 37 58 25
37% 47% 47% 32% 28% 39% 47% 34% 27% 31% 30% 39% 42% 46% 25% 35% 19% 34% 43% 37% 41% 23%

cdg cdeg cdg cdeg d abc abc abcd ach c ach ach ach

NETS

Net: Once a day or more 806 21 94 137 254 300 115 691 110 198 134 145 79 140 255 452 55 26 15 26 39 39
29% 18% 21% 36% 35% 27% 21% 31% 37% 32% 34% 28% 25% 23% 36% 30% 38% 39% 21% 26% 28% 36%

abef abefg abf abef def ef ef f be be e e

Net: Once a week or more 1444 51 184 226 447 536 235 1209 194 358 229 263 135 265 448 814 104 41 35 52 70 72
52% 44% 42% 59% 62% 48% 42% 55% 64% 59% 57% 50% 43% 43% 63% 54% 72% 61% 49% 53% 50% 67%

abef abefg bf abef def def def f befg abefg befg

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 110/3

Perceptions of coffee in the workplace
Q19_5. How often do you take coffee breaks with each of the following at work?
 
With my best friend at work
Base: All respondents

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b  a  b  c  d  e  f  a  b

Total 2772 658 2114 1748 553 1951 821 308 2464 1066 1975 1721 2237 1754 841
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

More than once a day 281 40 241 208 84 237 44 - 281 281 281 238 281 205 64
10% 6% 11% 12% 15% 12% 5% - 11% 26% 14% 14% 13% 12% 8%

a a abc b a abdef ab ab a b

Once a day 525 56 469 410 147 418 107 - 525 242 525 415 525 379 119
19% 9% 22% 23% 27% 21% 13% - 21% 23% 27% 24% 23% 22% 14%

a a ab b a a abcf ab a b

Every other day 295 31 264 224 81 226 69 - 295 94 223 247 295 204 78
11% 5% 12% 13% 15% 12% 8% - 12% 9% 11% 14% 13% 12% 9%

a a a b ac a ac abcd ac

At least once a week 343 60 283 231 66 253 90 - 343 93 229 283 343 230 101
12% 9% 13% 13% 12% 13% 11% - 14% 9% 12% 16% 15% 13% 12%

a a acd a ac abcd acd

At least once a fortnight 111 23 88 75 23 67 44 - 111 30 70 89 111 54 54
4% 3% 4% 4% 4% 3% 5% - 5% 3% 4% 5% 5% 3% 6%

a ac a a acd acd a

At least once a month 74 15 59 47 11 40 34 - 74 18 40 49 74 36 32
3% 2% 3% 3% 2% 2% 4% - 3% 2% 2% 3% 3% 2% 4%

a acd a a a acd a

Less than once a month 127 36 91 68 19 83 44 - 127 38 73 97 127 77 41
5% 5% 4% 4% 3% 4% 5% - 5% 4% 4% 6% 6% 4% 5%

acd a a acd acd

Never 1016 397 619 485 122 627 389 308 708 270 534 303 481 569 352
37% 60% 29% 28% 22% 32% 47% 100% 29% 25% 27% 18% 22% 32% 42%

bcd d d a bcdef cef ef ef e a

NETS

Net: Once a day or more 806 96 710 618 231 655 151 - 806 523 806 653 806 584 183
29% 15% 34% 35% 42% 34% 18% - 33% 49% 41% 38% 36% 33% 22%

a a abc b a abdef abf ab ab b

Net: Once a week or more 1444 187 1257 1073 378 1134 310 - 1444 710 1258 1183 1444 1018 362
52% 28% 59% 61% 68% 58% 38% - 59% 67% 64% 69% 65% 58% 43%

a a abc b a ab ab abdf ab b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 111/1

Perceptions of coffee in the workplace
Q20_SUM. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
SUMMARY TABLE
Base: All those who take coffee breaks with either managers/ colleagues/ friend at work

NETS
 Total Strongly agree Tend to agree Tend to disagree Strongly disagree Don't know Agree Disagree Mean

Your team colleagues 2159 616 1138 262 69 74 1754 331 3.1
100% 29% 53% 12% 3% 3% 81% 15%

Colleagues in other teams 1899 470 1031 268 56 74 1501 324 3.0
100% 25% 54% 14% 3% 4% 79% 17%

Your manager 1721 392 847 329 76 77 1239 405 2.9
100% 23% 49% 19% 4% 4% 72% 24%
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Table 112/1

Perceptions of coffee in the workplace
Q20_1. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
Your manager
Base: All those who take coffee breaks with their manager

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 1721 406 235 117 74 90 101 143 52 73 55 63 145 167 1291 230 465 775 481
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 392 110 44 21 13 22 27 28 12 17 9 23 25 41 294 64 82 164 146
23% 27% 19% 18% 18% 24% 27% 20% 23% 23% 16% 37% 17% 25% 23% 28% 18% 21% 30%

bcl bcdgjln bcl ab

Tend to agree (3) 847 215 124 59 27 41 48 77 21 30 32 21 79 73 642 94 215 399 233
49% 53% 53% 50% 36% 46% 48% 54% 40% 41% 58% 33% 54% 44% 50% 41% 46% 51% 48%

dkmo dko k dko dko dko dko

Tend to disagree (2) 329 55 48 28 25 20 18 25 13 17 8 13 28 31 249 44 102 156 71
19% 14% 20% 24% 34% 22% 18% 17% 25% 23% 15% 21% 19% 19% 19% 19% 22% 20% 15%

a a abfgjlmno a a a a c c

Strongly disagree (1) 76 14 15 4 4 1 - 6 3 5 4 2 9 9 52 11 27 30 19
4% 3% 6% 3% 5% 1% - 4% 6% 7% 7% 3% 6% 5% 4% 5% 6% 4% 4%

f f f f f f f f f f

Don't know 77 12 4 5 5 6 8 7 3 4 2 4 4 13 54 17 39 26 12
4% 3% 2% 4% 7% 7% 8% 5% 6% 5% 4% 6% 3% 8% 4% 7% 8% 3% 2%

b b ab b abn abn bc

NETS

Net: Agree 1239 325 168 80 40 63 75 105 33 47 41 44 104 114 936 158 297 563 379
72% 80% 71% 68% 54% 70% 74% 73% 63% 64% 75% 70% 72% 68% 73% 69% 64% 73% 79%

bcdehilmno d d d d d d d d d d a ab

Net: Disagree 405 69 63 32 29 21 18 31 16 22 12 15 37 40 301 55 129 186 90
24% 17% 27% 27% 39% 23% 18% 22% 31% 30% 22% 24% 26% 24% 23% 24% 28% 24% 19%

a a abefgjlmno a a a a a c c

Mean score 2.9 3.1 2.9 2.9 2.7 3.0 3.1 2.9 2.9 2.9 2.9 3.1 2.9 2.9 3.0 3.0 2.8 2.9 3.1
bcdiln d bcdl bdl d d a ab

Standard deviation .79 .75 .80 .75 .84 .74 .69 .75 .87 .88 .79 .86 .78 .84 .78 .85 .81 .76 .79
Standard error .02 .04 .05 .07 .10 .08 .07 .06 .12 .11 .11 .11 .07 .07 .02 .06 .04 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 112/2

Perceptions of coffee in the workplace
Q20_1. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
Your manager
Base: All those who take coffee breaks with their manager

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 1721 61 273 248 507 632 334 1387 225 424 272 298 169 333 522 950 100 41 46 66 76 70
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 392 13 65 65 124 125 78 314 53 99 61 74 30 75 136 202 28 18 11 10 10 23
23% 21% 24% 26% 24% 20% 23% 23% 24% 23% 22% 25% 18% 23% 26% 21% 28% 44% 24% 15% 13% 33%

e bg g abfg bfg

Tend to agree (3) 847 29 122 126 251 319 151 696 125 222 128 145 81 146 272 460 44 11 25 33 45 34
49% 48% 45% 51% 50% 50% 45% 50% 56% 52% 47% 49% 48% 44% 52% 48% 44% 27% 54% 50% 59% 49%

f f d d d d cd d

Tend to disagree (2) 329 14 49 42 92 132 63 266 31 75 56 54 38 75 83 192 16 8 7 18 15 9
19% 23% 18% 17% 18% 21% 19% 19% 14% 18% 21% 18% 22% 23% 16% 20% 16% 20% 15% 27% 20% 13%

a a a a ah

Strongly disagree (1) 76 4 17 7 20 28 21 55 8 15 14 12 11 16 19 48 4 2 1 5 3 -
4% 7% 6% 3% 4% 4% 6% 4% 4% 4% 5% 4% 7% 5% 4% 5% 4% 5% 2% 8% 4% -

h

Don't know 77 1 20 8 20 28 21 56 8 13 13 13 9 21 12 48 8 2 2 - 3 4
4% 2% 7% 3% 4% 4% 6% 4% 4% 3% 5% 4% 5% 6% 2% 5% 8% 5% 4% - 4% 6%

cdg b a af

NETS

Net: Agree 1239 42 187 191 375 444 229 1010 178 321 189 219 111 221 408 662 72 29 36 43 55 57
72% 69% 68% 77% 74% 70% 69% 73% 79% 76% 69% 73% 66% 66% 78% 70% 72% 71% 78% 65% 72% 81%

bef cef ef bf bf

Net: Disagree 405 18 66 49 112 160 84 321 39 90 70 66 49 91 102 240 20 10 8 23 18 9
24% 30% 24% 20% 22% 25% 25% 23% 17% 21% 26% 22% 29% 27% 20% 25% 20% 24% 17% 35% 24% 13%

a ab a ah aceh

Mean score 2.9 2.9 2.9 3.0 3.0 2.9 2.9 3.0 3.0 3.0 2.9 3.0 2.8 2.9 3.0 2.9 3.0 3.2 3.0 2.7 2.8 3.2
e e e e bf f f f bfg

Standard deviation .79 .84 .85 .75 .78 .78 .84 .77 .73 .76 .81 .79 .82 .82 .76 .80 .81 .93 .71 .81 .70 .67
Standard error .02 .11 .05 .05 .04 .03 .05 .02 .05 .04 .05 .05 .06 .05 .03 .03 .08 .15 .11 .10 .08 .08

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 112/3

Perceptions of coffee in the workplace
Q20_1. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
Your manager
Base: All those who take coffee breaks with their manager

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 1721 242 1479 1259 458 1351 370 - 1721 781 1402 1721 1698 1216 429
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 392 48 344 298 130 353 39 - 392 251 364 392 389 333 47
23% 20% 23% 24% 28% 26% 11% - 23% 32% 26% 23% 23% 27% 11%

abc b bdef bef b

Tend to agree (3) 847 111 736 625 229 701 146 - 847 357 700 847 839 620 196
49% 46% 50% 50% 50% 52% 39% - 49% 46% 50% 49% 49% 51% 46%

b

Tend to disagree (2) 329 54 275 232 71 212 117 - 329 120 236 329 324 191 124
19% 22% 19% 18% 16% 16% 32% - 19% 15% 17% 19% 19% 16% 29%

d a c c c a

Strongly disagree (1) 76 11 65 53 15 38 38 - 76 31 51 76 74 34 36
4% 5% 4% 4% 3% 3% 10% - 4% 4% 4% 4% 4% 3% 8%

a a

Don't know 77 18 59 51 13 47 30 - 77 22 51 77 72 38 26
4% 7% 4% 4% 3% 3% 8% - 4% 3% 4% 4% 4% 3% 6%

bcd a c c a

NETS

Net: Agree 1239 159 1080 923 359 1054 185 - 1239 608 1064 1239 1228 953 243
72% 66% 73% 73% 78% 78% 50% - 72% 78% 76% 72% 72% 78% 57%

a a abc b bef bef b

Net: Disagree 405 65 340 285 86 250 155 - 405 151 287 405 398 225 160
24% 27% 23% 23% 19% 19% 42% - 24% 19% 20% 24% 23% 19% 37%

d a cd cd cd a

Mean score 2.9 2.9 3.0 3.0 3.1 3.0 2.5 - 2.9 3.1 3.0 2.9 2.9 3.1 2.6
abc b bdef bef b

Standard deviation .79 .80 .79 .78 .76 .74 .84 - .79 .80 .77 .79 .79 .75 .80
Standard error .02 .05 .02 .02 .04 .02 .05 - .02 .03 .02 .02 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 314



Table 113/1

Perceptions of coffee in the workplace
Q20_2. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
Your team colleagues
Base: All those who take coffee breaks with their team colleagues

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2159 454 298 143 96 121 129 198 63 90 74 85 191 217 1592 302 693 940 526
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 616 139 86 30 23 25 37 54 16 30 25 33 46 72 440 105 167 267 182
29% 31% 29% 21% 24% 21% 29% 27% 25% 33% 34% 39% 24% 33% 28% 35% 24% 28% 35%

ce ce ce cdeln cel cdeln ab

Tend to agree (3) 1138 238 152 79 45 78 69 106 37 46 41 36 101 110 850 146 367 508 263
53% 52% 51% 55% 47% 64% 53% 54% 59% 51% 55% 42% 53% 51% 53% 48% 53% 54% 50%

abdklmno k

Tend to disagree (2) 262 55 42 22 19 11 18 23 8 5 5 9 29 16 203 25 86 115 61
12% 12% 14% 15% 20% 9% 14% 12% 13% 6% 7% 11% 15% 7% 13% 8% 12% 12% 12%

imo imo aeijmno im imo imo

Strongly disagree (1) 69 12 10 6 6 2 1 3 1 3 2 4 9 10 44 14 31 25 13
3% 3% 3% 4% 6% 2% 1% 2% 2% 3% 3% 5% 5% 5% 3% 5% 4% 3% 2%

fg f f b

Don't know 74 10 8 6 3 5 4 12 1 6 1 3 6 9 55 12 42 25 7
3% 2% 3% 4% 3% 4% 3% 6% 2% 7% 1% 4% 3% 4% 3% 4% 6% 3% 1%

a a bc

NETS

Net: Agree 1754 377 238 109 68 103 106 160 53 76 66 69 147 182 1290 251 534 775 445
81% 83% 80% 76% 71% 85% 82% 81% 84% 84% 89% 81% 77% 84% 81% 83% 77% 82% 85%

d d d d cdl d d d a a

Net: Disagree 331 67 52 28 25 13 19 26 9 8 7 13 38 26 247 39 117 140 74
15% 15% 17% 20% 26% 11% 15% 13% 14% 9% 9% 15% 20% 12% 16% 13% 17% 15% 14%

i eim aefgijmno eijmo

Mean score 3.1 3.1 3.1 3.0 2.9 3.1 3.1 3.1 3.1 3.2 3.2 3.2 3.0 3.2 3.1 3.2 3.0 3.1 3.2
cdl d cd cdl cdl cd cdl d cdl a a

Standard deviation .74 .73 .76 .75 .84 .61 .68 .68 .67 .72 .69 .82 .78 .77 .72 .78 .76 .72 .73
Standard error .02 .03 .04 .06 .09 .06 .06 .05 .09 .08 .08 .09 .06 .05 .02 .05 .03 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 113/2

Perceptions of coffee in the workplace
Q20_2. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
Your team colleagues
Base: All those who take coffee breaks with their team colleagues

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2159 67 323 312 616 841 390 1769 259 494 327 398 221 460 596 1209 131 55 54 83 108 86
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 616 14 89 92 194 227 103 513 76 144 107 103 58 128 179 351 45 21 15 19 26 32
29% 21% 28% 29% 31% 27% 26% 29% 29% 29% 33% 26% 26% 28% 30% 29% 34% 38% 28% 23% 24% 37%

d fg

Tend to agree (3) 1138 36 154 161 334 453 190 948 150 263 159 214 109 243 311 635 69 25 25 46 59 40
53% 54% 48% 52% 54% 54% 49% 54% 58% 53% 49% 54% 49% 53% 52% 53% 53% 45% 46% 55% 55% 47%

c

Tend to disagree (2) 262 10 43 42 62 105 53 209 23 55 39 58 35 52 78 141 8 4 12 11 15 10
12% 15% 13% 13% 10% 12% 14% 12% 9% 11% 12% 15% 16% 11% 13% 12% 6% 7% 22% 13% 14% 12%

a a c bcd c

Strongly disagree (1) 69 3 19 9 12 26 22 47 7 17 10 9 11 15 16 39 3 4 - 6 1 1
3% 4% 6% 3% 2% 3% 6% 3% 3% 3% 3% 2% 5% 3% 3% 3% 2% 7% - 7% 1% 1%

deg deg eg aegh

Don't know 74 4 18 8 14 30 22 52 3 15 12 14 8 22 12 43 6 1 2 1 7 3
3% 6% 6% 3% 2% 4% 6% 3% 1% 3% 4% 4% 4% 5% 2% 4% 5% 2% 4% 1% 6% 3%

dg cdg a a

NETS

Net: Agree 1754 50 243 253 528 680 293 1461 226 407 266 317 167 371 490 986 114 46 40 65 85 72
81% 75% 75% 81% 86% 81% 75% 83% 87% 82% 81% 80% 76% 81% 82% 82% 87% 84% 74% 78% 79% 84%

abef bf bf def e e

Net: Disagree 331 13 62 51 74 131 75 256 30 72 49 67 46 67 94 180 11 8 12 17 16 11
15% 19% 19% 16% 12% 16% 19% 14% 12% 15% 15% 17% 21% 15% 16% 15% 8% 15% 22% 20% 15% 13%

dg dg abf c c c c

Mean score 3.1 3.0 3.0 3.1 3.2 3.1 3.0 3.1 3.2 3.1 3.2 3.1 3.0 3.1 3.1 3.1 3.2 3.2 3.1 3.0 3.1 3.2
abef bf e e f f

Standard deviation .74 .76 .83 .74 .69 .73 .82 .72 .69 .74 .75 .71 .80 .73 .73 .74 .68 .86 .73 .82 .66 .71
Standard error .02 .10 .05 .04 .03 .03 .04 .02 .04 .03 .04 .04 .06 .04 .03 .02 .06 .12 .10 .09 .07 .08

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 113/3

Perceptions of coffee in the workplace
Q20_2. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
Your team colleagues
Base: All those who take coffee breaks with their team colleagues

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2159 340 1819 1552 514 1605 554 - 2159 953 1749 1675 2159 1439 619
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 616 75 541 476 191 512 104 - 616 378 574 504 616 465 129
29% 22% 30% 31% 37% 32% 19% - 29% 40% 33% 30% 29% 32% 21%

a a abc b bdef bf b

Tend to agree (3) 1138 188 950 814 260 863 275 - 1138 449 910 876 1138 772 316
53% 55% 52% 52% 51% 54% 50% - 53% 47% 52% 52% 53% 54% 51%

c c c c

Tend to disagree (2) 262 41 221 183 45 149 113 - 262 86 174 202 262 130 116
12% 12% 12% 12% 9% 9% 20% - 12% 9% 10% 12% 12% 9% 19%

d a cd cd cd a

Strongly disagree (1) 69 14 55 38 8 36 33 - 69 20 48 50 69 36 28
3% 4% 3% 2% 2% 2% 6% - 3% 2% 3% 3% 3% 3% 5%

d a a

Don't know 74 22 52 41 10 45 29 - 74 20 43 43 74 36 30
3% 6% 3% 3% 2% 3% 5% - 3% 2% 2% 3% 3% 3% 5%

bcd a c c a

NETS

Net: Agree 1754 263 1491 1290 451 1375 379 - 1754 827 1484 1380 1754 1237 445
81% 77% 82% 83% 88% 86% 68% - 81% 87% 85% 82% 81% 86% 72%

a a abc b bef bf b

Net: Disagree 331 55 276 221 53 185 146 - 331 106 222 252 331 166 144
15% 16% 15% 14% 10% 12% 26% - 15% 11% 13% 15% 15% 12% 23%

d d d a cd cd cd a

Mean score 3.1 3.0 3.1 3.1 3.3 3.2 2.9 - 3.1 3.3 3.2 3.1 3.1 3.2 2.9
a a abc b bdef bef b

Standard deviation .74 .74 .74 .72 .68 .69 .80 - .74 .71 .72 .73 .74 .70 .78
Standard error .02 .04 .02 .02 .03 .02 .04 - .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 114/1

Perceptions of coffee in the workplace
Q20_3. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
Colleagues in other teams
Base: All those who take coffee breaks with their colleagues in other teams

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 1899 430 255 128 76 103 114 168 55 77 65 76 158 194 1406 270 554 843 502
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 470 118 62 22 17 23 31 38 13 21 18 29 23 55 345 84 106 210 154
25% 27% 24% 17% 22% 22% 27% 23% 24% 27% 28% 38% 15% 28% 25% 31% 19% 25% 31%

cl l l l l bcdegln cl l cln a ab

Tend to agree (3) 1031 227 138 76 40 61 62 90 31 45 35 33 97 96 770 129 311 458 262
54% 53% 54% 59% 53% 59% 54% 54% 56% 58% 54% 43% 61% 49% 55% 48% 56% 54% 52%

ko ko kmo o

Tend to disagree (2) 268 68 31 18 13 16 11 28 8 2 9 12 27 25 195 37 83 116 69
14% 16% 12% 14% 17% 16% 10% 17% 15% 3% 14% 16% 17% 13% 14% 14% 15% 14% 14%

i i i i i i i i i i i i i

Strongly disagree (1) 56 6 12 6 2 1 5 5 2 4 2 - 5 6 43 6 17 28 11
3% 1% 5% 5% 3% 1% 4% 3% 4% 5% 3% - 3% 3% 3% 2% 3% 3% 2%

a a a ak

Don't know 74 11 12 6 4 2 5 7 1 5 1 2 6 12 53 14 37 31 6
4% 3% 5% 5% 5% 2% 4% 4% 2% 6% 2% 3% 4% 6% 4% 5% 7% 4% 1%

a bc c

NETS

Net: Agree 1501 345 200 98 57 84 93 128 44 66 53 62 120 151 1115 213 417 668 416
79% 80% 78% 77% 75% 82% 82% 76% 80% 86% 82% 82% 76% 78% 79% 79% 75% 79% 83%

a

Net: Disagree 324 74 43 24 15 17 16 33 10 6 11 12 32 31 238 43 100 144 80
17% 17% 17% 19% 20% 17% 14% 20% 18% 8% 17% 16% 20% 16% 17% 16% 18% 17% 16%

i i i i i i

Mean score 3.0 3.1 3.0 2.9 3.0 3.0 3.1 3.0 3.0 3.2 3.1 3.2 2.9 3.1 3.0 3.1 3.0 3.0 3.1
cl l cl bcgln l l cl a

Standard deviation .72 .70 .76 .72 .73 .65 .75 .73 .74 .73 .74 .71 .67 .75 .72 .74 .71 .73 .72
Standard error .02 .03 .05 .07 .09 .07 .07 .06 .10 .09 .09 .08 .05 .06 .02 .05 .03 .03 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 114/2

Perceptions of coffee in the workplace
Q20_3. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
Colleagues in other teams
Base: All those who take coffee breaks with their colleagues in other teams

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 1899 59 255 279 564 742 314 1585 246 460 284 352 185 372 564 1057 120 52 46 73 94 81
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 470 15 64 69 147 175 79 391 54 132 80 81 39 84 159 252 34 19 10 10 21 30
25% 25% 25% 25% 26% 24% 25% 25% 22% 29% 28% 23% 21% 23% 28% 24% 28% 37% 22% 14% 22% 37%

ef f f f bf bfg

Tend to agree (3) 1031 35 122 153 318 403 157 874 153 242 140 206 100 190 289 587 61 25 24 49 51 38
54% 59% 48% 55% 56% 54% 50% 55% 62% 53% 49% 59% 54% 51% 51% 56% 51% 48% 52% 67% 54% 47%

b b bcf cf acdh

Tend to disagree (2) 268 7 43 38 73 107 50 218 28 56 43 50 26 65 87 146 14 8 10 10 16 6
14% 12% 17% 14% 13% 14% 16% 14% 11% 12% 15% 14% 14% 17% 15% 14% 12% 15% 22% 14% 17% 7%

ab h

Strongly disagree (1) 56 1 15 9 9 22 16 40 7 16 11 5 8 9 12 32 3 - 1 2 2 3
3% 2% 6% 3% 2% 3% 5% 3% 3% 3% 4% 1% 4% 2% 2% 3% 3% - 2% 3% 2% 4%

deg dg d

Don't know 74 1 11 10 17 35 12 62 4 14 10 10 12 24 17 40 8 - 1 2 4 4
4% 2% 4% 4% 3% 5% 4% 4% 2% 3% 4% 3% 6% 6% 3% 4% 7% - 2% 3% 4% 5%

abd abd

NETS

Net: Agree 1501 50 186 222 465 578 236 1265 207 374 220 287 139 274 448 839 95 44 34 59 72 68
79% 85% 73% 80% 82% 78% 75% 80% 84% 81% 77% 82% 75% 74% 79% 79% 79% 85% 74% 81% 77% 84%

bef b ef f f

Net: Disagree 324 8 58 47 82 129 66 258 35 72 54 55 34 74 99 178 17 8 11 12 18 9
17% 14% 23% 17% 15% 17% 21% 16% 14% 16% 19% 16% 18% 20% 18% 17% 14% 15% 24% 16% 19% 11%

dg dg

Mean score 3.0 3.1 3.0 3.0 3.1 3.0 3.0 3.1 3.0 3.1 3.1 3.1 3.0 3.0 3.1 3.0 3.1 3.2 3.0 2.9 3.0 3.2
bf f bf

Standard deviation .72 .67 .83 .73 .68 .72 .80 .71 .67 .75 .78 .66 .75 .73 .73 .72 .72 .70 .74 .63 .71 .76
Standard error .02 .09 .05 .04 .03 .03 .05 .02 .04 .04 .05 .04 .06 .04 .03 .02 .07 .10 .11 .07 .07 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 114/3

Perceptions of coffee in the workplace
Q20_3. To what extent do you agree or disagree that you have developed stronger relationships with each of the following thanks to taking coffee breaks?
 
Colleagues in other teams
Base: All those who take coffee breaks with their colleagues in other teams

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 1899 288 1611 1370 466 1412 487 - 1899 869 1559 1551 1899 1260 556
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 470 57 413 357 145 388 82 - 470 305 445 405 470 359 96
25% 20% 26% 26% 31% 27% 17% - 25% 35% 29% 26% 25% 28% 17%

a a abc b bdef bf b

Tend to agree (3) 1031 153 878 765 254 790 241 - 1031 436 845 837 1031 701 288
54% 53% 55% 56% 55% 56% 49% - 54% 50% 54% 54% 54% 56% 52%

b c c

Tend to disagree (2) 268 43 225 184 49 163 105 - 268 87 180 214 268 134 120
14% 15% 14% 13% 11% 12% 22% - 14% 10% 12% 14% 14% 11% 22%

a cd c cd a

Strongly disagree (1) 56 14 42 28 6 25 31 - 56 24 42 46 56 25 27
3% 5% 3% 2% 1% 2% 6% - 3% 3% 3% 3% 3% 2% 5%

bcd a a

Don't know 74 21 53 36 12 46 28 - 74 17 47 49 74 41 25
4% 7% 3% 3% 3% 3% 6% - 4% 2% 3% 3% 4% 3% 4%

bcd a c c

NETS

Net: Agree 1501 210 1291 1122 399 1178 323 - 1501 741 1290 1242 1501 1060 384
79% 73% 80% 82% 86% 83% 66% - 79% 85% 83% 80% 79% 84% 69%

a a ab b bef bf b

Net: Disagree 324 57 267 212 55 188 136 - 324 111 222 260 324 159 147
17% 20% 17% 15% 12% 13% 28% - 17% 13% 14% 17% 17% 13% 26%

d d a cd c cd a

Mean score 3.0 2.9 3.1 3.1 3.2 3.1 2.8 - 3.0 3.2 3.1 3.1 3.0 3.1 2.9
a a abc b bdef bef b

Standard deviation .72 .76 .72 .69 .67 .68 .80 - .72 .73 .71 .73 .72 .68 .77
Standard error .02 .05 .02 .02 .03 .02 .04 - .02 .03 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 115/1

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
SUMMARY TABLE
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NETS
 Total Strongly agree Tend to agree Tend to disagree Strongly disagree Don't know Not applicable Agree Disagree Mean

Coffee breaks are a good way to collaborate with people in
different teams

2464 627 1245 263 116 68 145 1872 379 3.1
100% 25% 51% 11% 5% 3% 6% 76% 15%

I have learned something I didn't know before during a
coffee break at work

2464 586 1257 311 151 61 98 1843 462 3.0
100% 24% 51% 13% 6% 2% 4% 75% 19%

Taking a coffee break at work allows me to think more
creatively

2464 561 1259 348 117 92 87 1820 465 3.0
100% 23% 51% 14% 5% 4% 4% 74% 19%

I have solved problems with a colleague during a coffee
break

2464 492 1161 402 191 54 164 1653 593 2.9
100% 20% 47% 16% 8% 2% 7% 67% 24%

I have met new colleagues at work thanks to coffee breaks 2464 522 1026 441 236 42 197 1548 677 2.8
100% 21% 42% 18% 10% 2% 8% 63% 27%

I have been able to discuss ideas or raise concerns with
my manager during a coffee break

2464 441 992 449 289 59 234 1433 738 2.7
100% 18% 40% 18% 12% 2% 9% 58% 30%

My manager has given me feedback on my performance
during a coffee break

2464 346 796 532 481 46 263 1142 1013 2.5
100% 14% 32% 22% 20% 2% 11% 46% 41%
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Table 116/1

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
AGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Coffee breaks are a good way to collaborate with
people in different teams

1872 403 260 122 77 105 110 183 52 83 63 74 153 187 1395 261 615 829 428
76% 79% 74% 76% 67% 76% 72% 79% 68% 81% 78% 78% 71% 79% 76% 78% 71% 80% 75%

dhl d d d d d ac

I have learned something I didn't know before
during a coffee break at work

1843 376 265 115 85 101 107 187 59 79 63 72 150 184 1374 256 612 810 421
75% 74% 75% 72% 74% 73% 70% 80% 78% 77% 78% 76% 70% 77% 75% 77% 71% 78% 74%

fl ac

Taking a coffee break at work allows me to think
more creatively

1820 389 253 111 77 99 108 168 55 75 66 76 154 189 1335 265 589 798 433
74% 77% 72% 69% 67% 72% 71% 72% 72% 73% 81% 80% 72% 79% 73% 80% 68% 77% 76%

d cd d bcdn bcdfgln a a

I have solved problems with a colleague during a
coffee break

1653 359 226 101 69 85 97 166 50 76 56 63 139 166 1229 229 490 751 412
67% 71% 64% 63% 60% 62% 64% 71% 66% 74% 69% 66% 65% 70% 67% 69% 57% 73% 72%

bde d de a a

I have met new colleagues at work thanks to coffee
breaks

1548 354 211 89 57 90 77 142 49 70 54 61 126 168 1139 229 489 691 368
63% 70% 60% 56% 50% 65% 51% 61% 64% 68% 67% 64% 59% 71% 62% 69% 57% 67% 65%

bcdfgln df df df df cdf df df bcdfgln df bcdfln a a

I have been able to discuss ideas or raise concerns
with my manager during a coffee break

1433 327 194 96 60 73 91 126 42 67 45 58 122 132 1076 190 398 662 373
58% 64% 55% 60% 52% 53% 60% 54% 55% 65% 56% 61% 57% 55% 59% 57% 46% 64% 65%

bdeglmno a a

My manager has given me feedback on my
performance during a coffee break

1142 267 146 80 39 56 78 106 40 48 39 40 93 110 860 150 281 537 324
46% 53% 42% 50% 34% 41% 51% 45% 53% 47% 48% 42% 43% 46% 47% 45% 33% 52% 57%

bdelno d bd d d d d d d a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 116/2

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
AGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

None of these 134 19 24 14 10 10 9 11 2 5 1 5 14 10 104 15 72 41 21
5% 4% 7% 9% 9% 7% 6% 5% 3% 5% 1% 5% 7% 4% 6% 5% 8% 4% 4%

a aj aj bc

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 116/3

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
AGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Coffee breaks are a good way to collaborate
with people in different teams

1872 59 281 260 533 739 340 1532 221 429 290 347 188 397 522 1025 111 50 44 60 97 71
76% 58% 72% 76% 81% 76% 70% 78% 80% 78% 80% 76% 73% 71% 79% 76% 80% 78% 72% 67% 78% 71%

a af abef af a abf ef f ef f f

I have learned something I didn't know before
during a coffee break at work

1843 66 269 242 536 730 335 1508 221 415 270 335 190 412 497 1002 107 46 43 57 98 62
75% 65% 69% 71% 81% 75% 69% 76% 80% 75% 75% 73% 74% 74% 75% 74% 77% 72% 70% 64% 79% 62%

abcefg abf abcf df fh fh fh fh

Taking a coffee break at work allows me to
think more creatively

1820 78 267 244 514 717 345 1475 221 424 266 334 186 389 501 1003 113 51 44 66 95 72
74% 77% 69% 72% 78% 74% 71% 75% 80% 77% 73% 73% 72% 70% 76% 75% 81% 80% 72% 74% 77% 72%

bcf b def f

I have solved problems with a colleague
during a coffee break

1653 57 242 232 472 650 299 1354 204 396 248 301 152 352 466 907 102 44 41 58 91 63
67% 56% 62% 68% 71% 67% 61% 69% 74% 72% 69% 66% 59% 63% 71% 67% 73% 69% 67% 65% 73% 63%

af abef af abf def def e

I have met new colleagues at work thanks to
coffee breaks

1548 49 180 212 477 630 229 1319 197 368 230 287 150 316 453 871 102 41 38 49 77 55
63% 49% 46% 62% 72% 65% 47% 67% 71% 67% 64% 63% 58% 57% 69% 65% 73% 64% 62% 55% 62% 55%

abf abcefg abf abf cdef ef f f fh h bfh

I have been able to discuss ideas or raise
concerns with my manager during a coffee
break

1433 44 208 207 438 536 252 1181 190 334 224 247 135 303 427 784 81 38 34 57 57 64
58% 44% 54% 61% 66% 55% 52% 60% 69% 60% 62% 54% 52% 54% 65% 58% 58% 59% 56% 64% 46% 64%

abf abefg a abef bdef def def bg g g g g

My manager has given me feedback on my
performance during a coffee break

1142 34 155 171 356 426 189 953 163 286 179 197 99 218 345 636 73 29 26 44 52 59
46% 34% 40% 50% 54% 44% 39% 48% 59% 52% 49% 43% 38% 39% 52% 47% 53% 45% 43% 49% 42% 59%

abef abefg abef bcdef def ef bg beg

None of these 134 9 32 16 22 55 41 93 12 23 22 25 15 37 28 73 4 4 7 3 6 8
5% 9% 8% 5% 3% 6% 8% 5% 4% 4% 6% 5% 6% 7% 4% 5% 3% 6% 11% 3% 5% 8%

d dg d cdeg abc

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 116/4

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
AGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Coffee breaks are a good way to collaborate with people in
different teams

1872 296 1576 1348 448 1433 439 - 1872 853 1547 1362 1771 1311 475
76% 69% 78% 79% 82% 81% 63% - 76% 80% 78% 79% 79% 83% 64%

a a ab b b b b b

I have learned something I didn't know before during a
coffee break at work

1843 300 1543 1318 446 1390 453 - 1843 857 1535 1342 1734 1262 496
75% 69% 76% 78% 82% 78% 65% - 75% 80% 78% 78% 78% 80% 67%

a a abc b b b b b b

Taking a coffee break at work allows me to think more
creatively

1820 262 1558 1325 449 1406 414 - 1820 885 1557 1319 1694 1254 480
74% 61% 77% 78% 82% 79% 60% - 74% 83% 79% 77% 76% 79% 65%

a a abc b bdef bf b b

I have solved problems with a colleague during a coffee
break

1653 240 1413 1206 405 1289 364 - 1653 795 1408 1262 1593 1153 426
67% 56% 70% 71% 74% 73% 53% - 67% 75% 71% 73% 71% 73% 58%

a a ab b bf b b b b

I have met new colleagues at work thanks to coffee breaks 1548 235 1313 1126 395 1196 352 - 1548 739 1328 1190 1500 1083 407
63% 54% 65% 66% 72% 67% 51% - 63% 69% 67% 69% 67% 69% 55%

a a abc b b b b b b

I have been able to discuss ideas or raise concerns with
my manager during a coffee break

1433 211 1222 1056 382 1153 280 - 1433 676 1218 1206 1383 1068 314
58% 49% 60% 62% 70% 65% 40% - 58% 63% 62% 70% 62% 68% 43%

a a abc b b b bcdf b b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 325



Table 116/5

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
AGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

My manager has given me feedback on my performance
during a coffee break

1142 134 1008 867 321 937 205 - 1142 555 983 1013 1115 864 237
46% 31% 50% 51% 59% 53% 30% - 46% 52% 50% 59% 50% 55% 32%

a a abc b b b bcdf b b

None of these 134 56 78 55 16 62 72 - 134 33 75 57 80 46 66
5% 13% 4% 3% 3% 3% 10% - 5% 3% 4% 3% 4% 3% 9%

bcd a cdef a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 117/1

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
DISAGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

My manager has given me feedback on my
performance during a coffee break

1013 196 147 59 61 66 56 97 28 40 31 43 91 98 750 141 436 392 185
41% 39% 42% 37% 53% 48% 37% 42% 37% 39% 38% 45% 42% 41% 41% 42% 51% 38% 32%

abcfghijmno bc c

I have been able to discuss ideas or raise concerns
with my manager during a coffee break

738 141 108 40 41 50 42 81 24 25 25 28 59 74 552 102 316 280 142
30% 28% 31% 25% 36% 36% 28% 35% 32% 24% 31% 29% 27% 31% 30% 31% 37% 27% 25%

ci c bc

I have met new colleagues at work thanks to coffee
breaks

677 121 94 54 43 36 60 69 24 22 18 24 62 50 523 74 260 267 150
27% 24% 27% 34% 37% 26% 39% 30% 32% 21% 22% 25% 29% 21% 29% 22% 30% 26% 26%

aimo abijmno abegijklmno mo amo b

I have solved problems with a colleague during a
coffee break

593 120 83 43 37 40 37 51 18 17 17 22 58 50 446 72 253 223 117
24% 24% 24% 27% 32% 29% 24% 22% 24% 17% 21% 23% 27% 21% 24% 22% 29% 22% 21%

gimo i i bc

Taking a coffee break at work allows me to think
more creatively

465 89 68 36 32 27 28 42 15 18 11 13 49 37 355 50 171 182 112
19% 18% 19% 23% 28% 20% 18% 18% 20% 17% 14% 14% 23% 16% 19% 15% 20% 18% 20%

o agjkmno o

I have learned something I didn't know before
during a coffee break at work

462 101 58 35 22 30 35 35 14 15 14 15 50 38 345 53 169 174 119
19% 20% 17% 22% 19% 22% 23% 15% 18% 15% 17% 16% 23% 16% 19% 16% 20% 17% 21%

g bgo b

Coffee breaks are a good way to collaborate with
people in different teams

379 73 56 25 24 22 25 29 19 11 10 10 42 33 284 43 135 139 105
15% 14% 16% 16% 21% 16% 16% 12% 25% 11% 12% 11% 20% 14% 15% 13% 16% 13% 18%

giko agijkmno gio b

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 117/2

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
DISAGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

None of these 867 184 129 51 35 46 53 83 25 46 26 31 72 86 652 117 262 393 212
35% 36% 37% 32% 30% 33% 35% 36% 33% 45% 32% 33% 33% 36% 36% 35% 30% 38% 37%

cd a a

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 117/3

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
DISAGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

My manager has given me feedback on my
performance during a coffee break

1013 28 165 136 251 433 193 820 94 215 138 202 118 246 255 557 55 30 25 36 54 33
41% 28% 43% 40% 38% 44% 39% 42% 34% 39% 38% 44% 46% 44% 39% 41% 40% 47% 41% 40% 44% 33%

a a a ad a a a a a

I have been able to discuss ideas or raise
concerns with my manager during a coffee
break

738 24 118 102 173 321 142 596 66 168 94 155 89 166 180 417 45 19 15 23 52 27
30% 24% 30% 30% 26% 33% 29% 30% 24% 30% 26% 34% 34% 30% 27% 31% 32% 30% 25% 26% 42% 27%

d ac ac abefh

I have met new colleagues at work thanks to
coffee breaks

677 17 149 94 153 264 166 511 62 155 97 131 72 160 164 372 30 17 18 30 38 36
27% 17% 38% 28% 23% 27% 34% 26% 22% 28% 27% 29% 28% 29% 25% 28% 22% 27% 30% 34% 31% 36%

acdeg a a adeg a c ac

I have solved problems with a colleague
during a coffee break

593 14 97 81 154 247 111 482 60 123 79 120 76 135 154 334 29 13 16 25 24 28
24% 14% 25% 24% 23% 25% 23% 24% 22% 22% 22% 26% 29% 24% 23% 25% 21% 20% 26% 28% 19% 28%

a a a a a a abc

Taking a coffee break at work allows me to
think more creatively

465 15 86 69 115 180 101 364 45 103 72 88 52 105 120 262 21 8 13 21 20 20
19% 15% 22% 20% 17% 18% 21% 18% 16% 19% 20% 19% 20% 19% 18% 19% 15% 13% 21% 24% 16% 20%

I have learned something I didn't know before
during a coffee break at work

462 18 78 81 99 186 96 366 45 110 66 96 50 95 127 270 25 12 14 27 20 32
19% 18% 20% 24% 15% 19% 20% 19% 16% 20% 18% 21% 19% 17% 19% 20% 18% 19% 23% 30% 16% 32%

d dg d d d abcg abcg

Coffee breaks are a good way to collaborate
with people in different teams

379 17 56 60 96 150 73 306 44 96 43 78 42 76 99 224 21 7 13 22 16 23
15% 17% 14% 18% 15% 15% 15% 15% 16% 17% 12% 17% 16% 14% 15% 17% 15% 11% 21% 25% 13% 23%

c c adg ag

None of these 867 52 129 109 242 335 181 686 111 196 137 149 79 195 242 460 50 22 19 27 43 34
35% 51% 33% 32% 37% 34% 37% 35% 40% 35% 38% 33% 31% 35% 37% 34% 36% 34% 31% 30% 35% 34%

bcdefg de

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 117/4

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
DISAGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

My manager has given me feedback on my performance
during a coffee break

1013 216 797 660 187 647 366 - 1013 385 755 617 905 566 404
41% 50% 39% 39% 34% 37% 53% - 41% 36% 38% 36% 40% 36% 55%

bcd d a ce ce a

I have been able to discuss ideas or raise concerns with
my manager during a coffee break

738 144 594 490 125 448 290 - 738 277 536 439 651 374 327
30% 33% 29% 29% 23% 25% 42% - 30% 26% 27% 26% 29% 24% 44%

d d d a cde e a

I have met new colleagues at work thanks to coffee breaks 677 121 556 461 123 430 247 - 677 243 481 440 583 364 275
27% 28% 27% 27% 23% 24% 36% - 27% 23% 24% 26% 26% 23% 37%

d d d a cd c a

I have solved problems with a colleague during a coffee
break

593 132 461 374 113 351 242 - 593 202 407 371 505 318 245
24% 31% 23% 22% 21% 20% 35% - 24% 19% 21% 22% 23% 20% 33%

bcd a cd c a

Taking a coffee break at work allows me to think more
creatively

465 113 352 283 75 269 196 - 465 125 294 321 415 238 200
19% 26% 17% 17% 14% 15% 28% - 19% 12% 15% 19% 19% 15% 27%

bcd d a cd c cd cd a

I have learned something I didn't know before during a
coffee break at work

462 80 382 293 79 288 174 - 462 158 327 319 395 240 201
19% 19% 19% 17% 14% 16% 25% - 19% 15% 17% 19% 18% 15% 27%

d a c c c a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 330



Table 117/5

Perceptions of coffee in the workplace
Q21_SUM. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
DISAGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Coffee breaks are a good way to collaborate with people in
different teams

379 70 309 243 69 227 152 - 379 143 267 279 335 169 193
15% 16% 15% 14% 13% 13% 22% - 15% 13% 14% 16% 15% 11% 26%

a cd a

None of these 867 143 724 613 222 697 170 - 867 423 743 633 777 643 160
35% 33% 36% 36% 41% 39% 25% - 35% 40% 38% 37% 35% 41% 22%

ab b bf b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 118/1

Perceptions of coffee in the workplace
Q21_1. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have solved problems with a colleague during a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 492 125 57 28 18 25 25 38 18 25 14 27 40 52 359 79 119 235 138
20% 25% 16% 18% 16% 18% 16% 16% 24% 24% 17% 28% 19% 22% 20% 24% 14% 23% 24%

bdfgn bcdfgn bg a a

Tend to agree (3) 1161 234 169 73 51 60 72 128 32 51 42 36 99 114 870 150 371 516 274
47% 46% 48% 46% 44% 43% 47% 55% 42% 50% 52% 38% 46% 48% 47% 45% 43% 50% 48%

aekno a

Tend to disagree (2) 402 86 57 32 24 25 25 34 10 10 14 16 34 35 303 51 154 166 82
16% 17% 16% 20% 21% 18% 16% 15% 13% 10% 17% 17% 16% 15% 17% 15% 18% 16% 14%

i i

Strongly disagree (1) 191 34 26 11 13 15 12 17 8 7 3 6 24 15 143 21 99 57 35
8% 7% 7% 7% 11% 11% 8% 7% 11% 7% 4% 6% 11% 6% 8% 6% 11% 6% 6%

ajo bc

Don't know 54 8 10 4 2 3 4 5 4 2 3 1 1 7 42 8 30 13 11
2% 2% 3% 3% 2% 2% 3% 2% 5% 2% 4% 1% * 3% 2% 2% 3% 1% 2%

l al l l b

Not applicable 164 20 32 12 7 10 14 11 4 8 5 9 17 15 118 24 88 46 30
7% 4% 9% 8% 6% 7% 9% 5% 5% 8% 6% 9% 8% 6% 6% 7% 10% 4% 5%

ag a a a a a bc

NETS

Net: Agree 1653 359 226 101 69 85 97 166 50 76 56 63 139 166 1229 229 490 751 412
67% 71% 64% 63% 60% 62% 64% 71% 66% 74% 69% 66% 65% 70% 67% 69% 57% 73% 72%

bde d de a a

Net: Disagree 593 120 83 43 37 40 37 51 18 17 17 22 58 50 446 72 253 223 117
24% 24% 24% 27% 32% 29% 24% 22% 24% 17% 21% 23% 27% 21% 24% 22% 29% 22% 21%

gimo i i bc

Mean score 2.9 2.9 2.8 2.8 2.7 2.8 2.8 2.9 2.9 3.0 2.9 3.0 2.8 2.9 2.9 3.0 2.7 3.0 3.0
del del d d del a a

Standard deviation .85 .85 .82 .83 .90 .91 .84 .79 .94 .83 .74 .89 .91 .82 .85 .84 .90 .80 .83
Standard error .02 .04 .05 .07 .09 .08 .07 .05 .11 .09 .09 .10 .06 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 118/2

Perceptions of coffee in the workplace
Q21_1. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have solved problems with a colleague during a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 492 12 84 74 151 171 96 396 65 127 81 80 40 99 156 267 35 22 16 13 21 19
20% 12% 22% 22% 23% 18% 20% 20% 24% 23% 22% 18% 16% 18% 24% 20% 25% 34% 26% 15% 17% 19%

a a ae a def def e bfgh

Tend to agree (3) 1161 45 158 158 321 479 203 958 139 269 167 221 112 253 310 640 67 22 25 45 70 44
47% 45% 41% 46% 49% 49% 42% 49% 50% 49% 46% 48% 43% 45% 47% 48% 48% 34% 41% 51% 56% 44%

bf bf bf d d de

Tend to disagree (2) 402 8 58 52 115 169 66 336 48 92 55 82 51 74 108 230 22 10 8 17 16 19
16% 8% 15% 15% 17% 17% 13% 17% 17% 17% 15% 18% 20% 13% 16% 17% 16% 16% 13% 19% 13% 19%

a a a f f

Strongly disagree (1) 191 6 39 29 39 78 45 146 12 31 24 38 25 61 46 104 7 3 8 8 8 9
8% 6% 10% 9% 6% 8% 9% 7% 4% 6% 7% 8% 10% 11% 7% 8% 5% 5% 13% 9% 6% 9%

d d a ab abc c

Don't know 54 4 11 12 7 20 15 39 3 12 8 10 3 18 16 27 4 - - 1 3 4
2% 4% 3% 4% 1% 2% 3% 2% 1% 2% 2% 2% 1% 3% 2% 2% 3% - - 1% 2% 4%

d d d d

Not applicable 164 26 38 15 28 57 64 100 9 22 27 26 27 53 24 77 4 7 4 5 6 5
7% 26% 10% 4% 4% 6% 13% 5% 3% 4% 7% 6% 10% 9% 4% 6% 3% 11% 7% 6% 5% 5%

bcdefg cdeg cdeg ab abd abd a ac

NETS

Net: Agree 1653 57 242 232 472 650 299 1354 204 396 248 301 152 352 466 907 102 44 41 58 91 63
67% 56% 62% 68% 71% 67% 61% 69% 74% 72% 69% 66% 59% 63% 71% 67% 73% 69% 67% 65% 73% 63%

af abef af abf def def e

Net: Disagree 593 14 97 81 154 247 111 482 60 123 79 120 76 135 154 334 29 13 16 25 24 28
24% 14% 25% 24% 23% 25% 23% 24% 22% 22% 22% 26% 29% 24% 23% 25% 21% 20% 26% 28% 19% 28%

a a a a a a abc

Mean score 2.9 2.9 2.8 2.9 2.9 2.8 2.9 2.9 3.0 2.9 2.9 2.8 2.7 2.8 2.9 2.9 3.0 3.1 2.9 2.8 2.9 2.8
e def def ef f bfh

Standard deviation .85 .78 .93 .87 .82 .84 .90 .84 .78 .81 .84 .84 .88 .90 .85 .85 .81 .88 .99 .84 .77 .88
Standard error .02 .09 .05 .05 .03 .03 .04 .02 .05 .04 .05 .04 .06 .04 .03 .02 .07 .12 .13 .09 .07 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 118/3

Perceptions of coffee in the workplace
Q21_1. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have solved problems with a colleague during a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 492 52 440 378 159 410 82 - 492 294 458 411 483 369 108
20% 12% 22% 22% 29% 23% 12% - 20% 28% 23% 24% 22% 23% 15%

a a abc b bdef b b b

Tend to agree (3) 1161 188 973 828 246 879 282 - 1161 501 950 851 1110 784 318
47% 44% 48% 49% 45% 50% 41% - 47% 47% 48% 49% 50% 50% 43%

b b

Tend to disagree (2) 402 80 322 267 87 264 138 - 402 147 289 274 360 240 145
16% 19% 16% 16% 16% 15% 20% - 16% 14% 15% 16% 16% 15% 20%

a a

Strongly disagree (1) 191 52 139 107 26 87 104 - 191 55 118 97 145 78 100
8% 12% 7% 6% 5% 5% 15% - 8% 5% 6% 6% 6% 5% 14%

bcd a cde a

Don't know 54 7 47 38 9 31 23 - 54 11 35 37 46 27 19
2% 2% 2% 2% 2% 2% 3% - 2% 1% 2% 2% 2% 2% 3%

a c c c

Not applicable 164 53 111 80 19 101 63 - 164 58 125 51 93 83 48
7% 12% 5% 5% 3% 6% 9% - 7% 5% 6% 3% 4% 5% 7%

bcd a ef e ef e

NETS

Net: Agree 1653 240 1413 1206 405 1289 364 - 1653 795 1408 1262 1593 1153 426
67% 56% 70% 71% 74% 73% 53% - 67% 75% 71% 73% 71% 73% 58%

a a ab b bf b b b b

Net: Disagree 593 132 461 374 113 351 242 - 593 202 407 371 505 318 245
24% 31% 23% 22% 21% 20% 35% - 24% 19% 21% 22% 23% 20% 33%

bcd a cd c a

Mean score 2.9 2.6 2.9 2.9 3.0 3.0 2.6 - 2.9 3.0 3.0 3.0 2.9 3.0 2.6
a a abc b bdef b b b b

Standard deviation .85 .89 .83 .82 .82 .79 .93 - .85 .81 .82 .81 .82 .79 .92
Standard error .02 .05 .02 .02 .04 .02 .04 - .02 .03 .02 .02 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 119/1

Perceptions of coffee in the workplace
Q21_2. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have met new colleagues at work thanks to coffee breaks
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 522 131 66 29 21 31 27 42 16 23 16 25 42 53 386 78 141 227 154
21% 26% 19% 18% 18% 22% 18% 18% 21% 22% 20% 26% 20% 22% 21% 23% 16% 22% 27%

bcfgn a ab

Tend to agree (3) 1026 223 145 60 36 59 50 100 33 47 38 36 84 115 753 151 348 464 214
42% 44% 41% 38% 31% 43% 33% 43% 43% 46% 47% 38% 39% 48% 41% 45% 40% 45% 38%

df df df df cdfln df df ac

Tend to disagree (2) 441 87 61 37 21 18 39 45 10 16 15 18 39 35 334 53 150 184 107
18% 17% 17% 23% 18% 13% 26% 19% 13% 16% 19% 19% 18% 15% 18% 16% 17% 18% 19%

em abehmno

Strongly disagree (1) 236 34 33 17 22 18 21 24 14 6 3 6 23 15 189 21 110 83 43
10% 7% 9% 11% 19% 13% 14% 10% 18% 6% 4% 6% 11% 6% 10% 6% 13% 8% 8%

abcgijklmno ajmo aijmo abijkmno ao bc

Don't know 42 8 6 3 2 2 4 6 - 1 - - 4 6 32 6 18 14 10
2% 2% 2% 2% 2% 1% 3% 3% - 1% - - 2% 3% 2% 2% 2% 1% 2%

Not applicable 197 24 40 14 13 10 11 16 3 10 9 10 23 14 141 24 94 61 42
8% 5% 11% 9% 11% 7% 7% 7% 4% 10% 11% 11% 11% 6% 8% 7% 11% 6% 7%

amn a a a a a a bc

NETS

Net: Agree 1548 354 211 89 57 90 77 142 49 70 54 61 126 168 1139 229 489 691 368
63% 70% 60% 56% 50% 65% 51% 61% 64% 68% 67% 64% 59% 71% 62% 69% 57% 67% 65%

bcdfgln df df df df cdf df df bcdfgln df bcdfln a a

Net: Disagree 677 121 94 54 43 36 60 69 24 22 18 24 62 50 523 74 260 267 150
27% 24% 27% 34% 37% 26% 39% 30% 32% 21% 22% 25% 29% 21% 29% 22% 30% 26% 26%

aimo abijmno abegijklmno mo amo b

Mean score 2.8 2.9 2.8 2.7 2.6 2.8 2.6 2.8 2.7 2.9 2.9 2.9 2.8 2.9 2.8 2.9 2.7 2.9 2.9
bcdfghln df cdf df df cdfghln df bcdfghln a a

Standard deviation .91 .86 .90 .93 1.06 .97 .97 .90 1.02 .83 .78 .89 .93 .82 .92 .84 .94 .87 .91
Standard error .02 .04 .05 .08 .11 .09 .08 .06 .12 .09 .09 .10 .07 .06 .02 .05 .03 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 119/2

Perceptions of coffee in the workplace
Q21_2. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have met new colleagues at work thanks to coffee breaks
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 522 16 62 76 165 203 78 444 69 116 81 101 54 101 167 292 34 17 16 16 22 25
21% 16% 16% 22% 25% 21% 16% 22% 25% 21% 22% 22% 21% 18% 25% 22% 24% 27% 26% 18% 18% 25%

bf abf bf bf f

Tend to agree (3) 1026 33 118 136 312 427 151 875 128 252 149 186 96 215 286 579 68 24 22 33 55 30
42% 33% 30% 40% 47% 44% 31% 44% 46% 46% 41% 41% 37% 39% 43% 43% 49% 38% 36% 37% 44% 30%

bf abcf abf abf ef ef h h h h

Tend to disagree (2) 441 8 90 56 110 177 98 343 48 113 61 86 44 89 113 239 21 12 12 19 26 21
18% 8% 23% 16% 17% 18% 20% 17% 17% 20% 17% 19% 17% 16% 17% 18% 15% 19% 20% 21% 21% 21%

ac
deg

a a a a a

Strongly disagree (1) 236 9 59 38 43 87 68 168 14 42 36 45 28 71 51 133 9 5 6 11 12 15
10% 9% 15% 11% 7% 9% 14% 9% 5% 8% 10% 10% 11% 13% 8% 10% 6% 8% 10% 12% 10% 15%

deg d deg a a a ab ac

Don't know 42 1 6 12 5 18 7 35 3 4 5 10 1 19 13 18 3 - - 1 1 4
2% 1% 2% 4% 1% 2% 1% 2% 1% 1% 1% 2% * 3% 2% 1% 2% - - 1% 1% 4%

dfg b abe b

Not applicable 197 34 53 22 26 62 87 110 14 26 30 29 35 63 30 84 4 6 5 9 8 5
8% 34% 14% 6% 4% 6% 18% 6% 5% 5% 8% 6% 14% 11% 5% 6% 3% 9% 8% 10% 6% 5%

bcd
efg

cdeg d cdeg b abcd abd c ac

NETS

Net: Agree 1548 49 180 212 477 630 229 1319 197 368 230 287 150 316 453 871 102 41 38 49 77 55
63% 49% 46% 62% 72% 65% 47% 67% 71% 67% 64% 63% 58% 57% 69% 65% 73% 64% 62% 55% 62% 55%

abf abc
efg

abf abf cdef ef f f fh h bfh

Net: Disagree 677 17 149 94 153 264 166 511 62 155 97 131 72 160 164 372 30 17 18 30 38 36
27% 17% 38% 28% 23% 27% 34% 26% 22% 28% 27% 29% 28% 29% 25% 28% 22% 27% 30% 34% 31% 36%

ac
deg

a a adeg a c ac

Mean score 2.8 2.8 2.6 2.8 3.0 2.8 2.6 2.9 3.0 2.8 2.8 2.8 2.8 2.7 2.9 2.8 3.0 2.9 2.9 2.7 2.8 2.7
b bf bcefg bf bf bdef f bfh f

Standard deviation .91 .95 .99 .95 .84 .89 .99 .88 .82 .86 .92 .92 .95 .96 .88 .91 .83 .92 .96 .95 .88 1.05
Standard error .02 .12 .05 .05 .03 .03 .05 .02 .05 .04 .05 .05 .06 .04 .04 .03 .07 .12 .13 .11 .08 .11

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 119/3

Perceptions of coffee in the workplace
Q21_2. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have met new colleagues at work thanks to coffee breaks
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 522 62 460 392 161 437 85 - 522 311 475 435 514 400 105
21% 14% 23% 23% 29% 25% 12% - 21% 29% 24% 25% 23% 25% 14%

a a abc b bdef b b b

Tend to agree (3) 1026 173 853 734 234 759 267 - 1026 428 853 755 986 683 302
42% 40% 42% 43% 43% 43% 39% - 42% 40% 43% 44% 44% 43% 41%

c

Tend to disagree (2) 441 74 367 304 86 292 149 - 441 166 319 311 396 253 168
18% 17% 18% 18% 16% 16% 22% - 18% 16% 16% 18% 18% 16% 23%

a a

Strongly disagree (1) 236 47 189 157 37 138 98 - 236 77 162 129 187 111 107
10% 11% 9% 9% 7% 8% 14% - 10% 7% 8% 7% 8% 7% 14%

d a ce a

Don't know 42 9 33 21 7 21 21 - 42 13 23 28 35 20 15
2% 2% 2% 1% 1% 1% 3% - 2% 1% 1% 2% 2% 1% 2%

a

Not applicable 197 67 130 90 21 125 72 - 197 71 143 63 119 114 41
8% 16% 6% 5% 4% 7% 10% - 8% 7% 7% 4% 5% 7% 6%

bcd d a ef e ef e

NETS

Net: Agree 1548 235 1313 1126 395 1196 352 - 1548 739 1328 1190 1500 1083 407
63% 54% 65% 66% 72% 67% 51% - 63% 69% 67% 69% 67% 69% 55%

a a abc b b b b b b

Net: Disagree 677 121 556 461 123 430 247 - 677 243 481 440 583 364 275
27% 28% 27% 27% 23% 24% 36% - 27% 23% 24% 26% 26% 23% 37%

d d d a cd c a

Mean score 2.8 2.7 2.8 2.9 3.0 2.9 2.6 - 2.8 3.0 2.9 2.9 2.9 2.9 2.6
a a abc b bdef b b b

Standard deviation .91 .91 .91 .90 .87 .88 .93 - .91 .89 .89 .88 .88 .87 .93
Standard error .02 .05 .02 .02 .04 .02 .04 - .02 .03 .02 .02 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 120/1

Perceptions of coffee in the workplace
Q21_3. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
Taking a coffee break at work allows me to think more creatively
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 561 143 70 28 22 32 30 48 18 23 18 27 37 65 414 92 154 250 157
23% 28% 20% 18% 19% 23% 20% 21% 24% 22% 22% 28% 17% 27% 23% 28% 18% 24% 28%

bcdfgln cl bcl bcln a a

Tend to agree (3) 1259 246 183 83 55 67 78 120 37 52 48 49 117 124 921 173 435 548 276
51% 49% 52% 52% 48% 49% 51% 52% 49% 50% 59% 52% 54% 52% 50% 52% 51% 53% 48%

Tend to disagree (2) 348 68 49 26 28 21 19 33 10 11 9 10 38 26 265 36 132 136 80
14% 13% 14% 16% 24% 15% 13% 14% 13% 11% 11% 11% 18% 11% 14% 11% 15% 13% 14%

abfgijkmno mo

Strongly disagree (1) 117 21 19 10 4 6 9 9 5 7 2 3 11 11 90 14 39 46 32
5% 4% 5% 6% 3% 4% 6% 4% 7% 7% 2% 3% 5% 5% 5% 4% 5% 4% 6%

Don't know 92 14 14 8 1 7 10 16 3 2 3 2 5 7 75 9 47 32 13
4% 3% 4% 5% 1% 5% 7% 7% 4% 2% 4% 2% 2% 3% 4% 3% 5% 3% 2%

adlo adlmo bc

Not applicable 87 15 16 5 5 5 6 7 3 8 1 4 7 5 70 9 54 21 12
4% 3% 5% 3% 4% 4% 4% 3% 4% 8% 1% 4% 3% 2% 4% 3% 6% 2% 2%

ajmno bc

NETS

Net: Agree 1820 389 253 111 77 99 108 168 55 75 66 76 154 189 1335 265 589 798 433
74% 77% 72% 69% 67% 72% 71% 72% 72% 73% 81% 80% 72% 79% 73% 80% 68% 77% 76%

d cd d bcdn bcdfgln a a

Net: Disagree 465 89 68 36 32 27 28 42 15 18 11 13 49 37 355 50 171 182 112
19% 18% 19% 23% 28% 20% 18% 18% 20% 17% 14% 14% 23% 16% 19% 15% 20% 18% 20%

o agjkmno o

Mean score 3.0 3.1 2.9 2.9 2.9 3.0 2.9 3.0 3.0 3.0 3.1 3.1 2.9 3.1 3.0 3.1 2.9 3.0 3.0
bcdln cdl cdl bcdln a a

Standard deviation .78 .78 .78 .79 .77 .78 .79 .75 .83 .82 .68 .74 .76 .77 .78 .76 .76 .76 .82
Standard error .02 .04 .04 .07 .07 .07 .07 .05 .10 .09 .08 .08 .05 .05 .02 .04 .03 .02 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 120/2

Perceptions of coffee in the workplace
Q21_3. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
Taking a coffee break at work allows me to think more creatively
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 561 32 73 80 177 199 105 456 58 140 99 92 52 120 174 310 44 17 15 13 33 20
23% 32% 19% 24% 27% 20% 21% 23% 21% 25% 27% 20% 20% 22% 26% 23% 32% 27% 25% 15% 27% 20%

befg bef def f bfh f

Tend to agree (3) 1259 46 194 164 337 518 240 1019 163 284 167 242 134 269 327 693 69 34 29 53 62 52
51% 46% 50% 48% 51% 53% 49% 52% 59% 51% 46% 53% 52% 48% 50% 52% 50% 53% 48% 60% 50% 52%

bcf

Tend to disagree (2) 348 11 60 51 97 129 71 277 35 77 49 65 43 79 88 196 15 5 9 15 14 11
14% 11% 15% 15% 15% 13% 15% 14% 13% 14% 14% 14% 17% 14% 13% 15% 11% 8% 15% 17% 11% 11%

Strongly disagree (1) 117 4 26 18 18 51 30 87 10 26 23 23 9 26 32 66 6 3 4 6 6 9
5% 4% 7% 5% 3% 5% 6% 4% 4% 5% 6% 5% 3% 5% 5% 5% 4% 5% 7% 7% 5% 9%

d d d d

Don't know 92 2 17 16 20 37 19 73 5 15 12 21 9 30 22 39 4 2 1 1 6 6
4% 2% 4% 5% 3% 4% 4% 4% 2% 3% 3% 5% 3% 5% 3% 3% 3% 3% 2% 1% 5% 6%

a ab

Not applicable 87 6 18 11 12 40 24 63 5 11 12 14 11 34 17 41 1 3 3 1 3 2
4% 6% 5% 3% 2% 4% 5% 3% 2% 2% 3% 3% 4% 6% 3% 3% 1% 5% 5% 1% 2% 2%

d d d d abd

NETS

Net: Agree 1820 78 267 244 514 717 345 1475 221 424 266 334 186 389 501 1003 113 51 44 66 95 72
74% 77% 69% 72% 78% 74% 71% 75% 80% 77% 73% 73% 72% 70% 76% 75% 81% 80% 72% 74% 77% 72%

bcf b def f

Net: Disagree 465 15 86 69 115 180 101 364 45 103 72 88 52 105 120 262 21 8 13 21 20 20
19% 15% 22% 20% 17% 18% 21% 18% 16% 19% 20% 19% 20% 19% 18% 19% 15% 13% 21% 24% 16% 20%

Mean score 3.0 3.1 2.9 3.0 3.1 3.0 2.9 3.0 3.0 3.0 3.0 3.0 3.0 3.0 3.0 3.0 3.1 3.1 3.0 2.8 3.1 2.9
bef bef b f bfh f f

Standard deviation .78 .79 .81 .81 .74 .77 .81 .77 .71 .78 .84 .77 .74 .78 .79 .78 .78 .76 .84 .76 .79 .85
Standard error .02 .08 .04 .05 .03 .03 .04 .02 .04 .03 .05 .04 .05 .04 .03 .02 .07 .10 .11 .08 .07 .09

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 120/3

Perceptions of coffee in the workplace
Q21_3. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
Taking a coffee break at work allows me to think more creatively
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 561 64 497 434 170 458 103 - 561 335 522 437 534 407 126
23% 15% 24% 26% 31% 26% 15% - 23% 31% 26% 25% 24% 26% 17%

a a abc b bdef b b

Tend to agree (3) 1259 198 1061 891 279 948 311 - 1259 550 1035 882 1160 847 354
51% 46% 52% 52% 51% 53% 45% - 51% 52% 52% 51% 52% 54% 48%

a a b b

Tend to disagree (2) 348 88 260 213 53 216 132 - 348 95 224 242 311 186 142
14% 20% 13% 13% 10% 12% 19% - 14% 9% 11% 14% 14% 12% 19%

bcd d a cd c cd cd a

Strongly disagree (1) 117 25 92 70 22 53 64 - 117 30 70 79 104 52 58
5% 6% 5% 4% 4% 3% 9% - 5% 3% 4% 5% 5% 3% 8%

a cd c c a

Don't know 92 17 75 53 14 51 41 - 92 27 64 53 75 47 23
4% 4% 4% 3% 3% 3% 6% - 4% 3% 3% 3% 3% 3% 3%

a

Not applicable 87 40 47 37 8 46 41 - 87 29 60 28 53 42 35
4% 9% 2% 2% 1% 3% 6% - 4% 3% 3% 2% 2% 3% 5%

bcd a ef e e a

NETS

Net: Agree 1820 262 1558 1325 449 1406 414 - 1820 885 1557 1319 1694 1254 480
74% 61% 77% 78% 82% 79% 60% - 74% 83% 79% 77% 76% 79% 65%

a a abc b bdef bf b b

Net: Disagree 465 113 352 283 75 269 196 - 465 125 294 321 415 238 200
19% 26% 17% 17% 14% 15% 28% - 19% 12% 15% 19% 19% 15% 27%

bcd d a cd c cd cd a

Mean score 3.0 2.8 3.0 3.1 3.1 3.1 2.7 - 3.0 3.2 3.1 3.0 3.0 3.1 2.8
a a abc b bdef bef b

Standard deviation .78 .80 .77 .76 .76 .72 .86 - .78 .72 .74 .78 .77 .73 .84
Standard error .02 .04 .02 .02 .03 .02 .03 - .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 121/1

Perceptions of coffee in the workplace
Q21_4. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have learned something I didn't know before during a coffee break at work
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 586 124 79 41 26 30 30 49 20 19 25 31 45 67 418 98 178 272 136
24% 24% 23% 26% 23% 22% 20% 21% 26% 18% 31% 33% 21% 28% 23% 29% 21% 26% 24%

bfgiln bfgiln a

Tend to agree (3) 1257 252 186 74 59 71 77 138 39 60 38 41 105 117 956 158 434 538 285
51% 50% 53% 46% 51% 51% 51% 59% 51% 58% 47% 43% 49% 49% 52% 47% 50% 52% 50%

acklmno k

Tend to disagree (2) 311 71 41 21 15 15 20 26 8 11 11 12 35 25 228 37 108 122 81
13% 14% 12% 13% 13% 11% 13% 11% 11% 11% 14% 13% 16% 11% 12% 11% 13% 12% 14%

Strongly disagree (1) 151 30 17 14 7 15 15 9 6 4 3 3 15 13 117 16 61 52 38
6% 6% 5% 9% 6% 11% 10% 4% 8% 4% 4% 3% 7% 5% 6% 5% 7% 5% 7%

g abgikno bgko

Don't know 61 13 11 2 5 4 5 4 - 5 - 2 3 7 49 9 33 20 8
2% 3% 3% 1% 4% 3% 3% 2% - 5% - 2% 1% 3% 3% 3% 4% 2% 1%

j bc

Not applicable 98 17 17 8 3 3 5 7 3 4 4 6 12 9 67 15 47 29 22
4% 3% 5% 5% 3% 2% 3% 3% 4% 4% 5% 6% 6% 4% 4% 5% 5% 3% 4%

b

NETS

Net: Agree 1843 376 265 115 85 101 107 187 59 79 63 72 150 184 1374 256 612 810 421
75% 74% 75% 72% 74% 73% 70% 80% 78% 77% 78% 76% 70% 77% 75% 77% 71% 78% 74%

fl ac

Net: Disagree 462 101 58 35 22 30 35 35 14 15 14 15 50 38 345 53 169 174 119
19% 20% 17% 22% 19% 22% 23% 15% 18% 15% 17% 16% 23% 16% 19% 16% 20% 17% 21%

g bgo b

Mean score 3.0 3.0 3.0 2.9 3.0 2.9 2.9 3.0 3.0 3.0 3.1 3.1 2.9 3.1 3.0 3.1 2.9 3.0 3.0
f efln efl efln ac

Standard deviation .81 .81 .76 .89 .81 .89 .87 .71 .85 .70 .79 .79 .83 .80 .80 .80 .82 .78 .83
Standard error .02 .04 .04 .07 .08 .08 .07 .05 .10 .07 .09 .08 .06 .05 .02 .05 .03 .02 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 121/2

Perceptions of coffee in the workplace
Q21_4. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have learned something I didn't know before during a coffee break at work
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 586 23 86 83 165 229 109 477 72 140 96 106 55 117 165 319 41 21 11 22 27 22
24% 23% 22% 24% 25% 24% 22% 24% 26% 25% 27% 23% 21% 21% 25% 24% 29% 33% 18% 25% 22% 22%

Tend to agree (3) 1257 43 183 159 371 501 226 1031 149 275 174 229 135 295 332 683 66 25 32 35 71 40
51% 43% 47% 47% 56% 51% 46% 52% 54% 50% 48% 50% 52% 53% 50% 51% 47% 39% 52% 39% 57% 40%

abcf f fh dfh

Tend to disagree (2) 311 10 53 53 68 127 63 248 30 81 43 67 31 59 87 180 19 9 9 20 14 22
13% 10% 14% 16% 10% 13% 13% 13% 11% 15% 12% 15% 12% 11% 13% 13% 14% 14% 15% 22% 11% 22%

d f f abg abg

Strongly disagree (1) 151 8 25 28 31 59 33 118 15 29 23 29 19 36 40 90 6 3 5 7 6 10
6% 8% 6% 8% 5% 6% 7% 6% 5% 5% 6% 6% 7% 6% 6% 7% 4% 5% 8% 8% 5% 10%

d

Don't know 61 2 18 8 8 25 20 41 3 13 10 9 6 20 17 29 5 1 - 2 2 5
2% 2% 5% 2% 1% 3% 4% 2% 1% 2% 3% 2% 2% 4% 3% 2% 4% 2% - 2% 2% 5%

deg dg a

Not applicable 98 15 23 9 18 33 38 60 7 15 16 17 12 31 19 44 2 5 4 3 4 1
4% 15% 6% 3% 3% 3% 8% 3% 3% 3% 4% 4% 5% 6% 3% 3% 1% 8% 7% 3% 3% 1%

bcdefg cdeg cdeg ab ach

NETS

Net: Agree 1843 66 269 242 536 730 335 1508 221 415 270 335 190 412 497 1002 107 46 43 57 98 62
75% 65% 69% 71% 81% 75% 69% 76% 80% 75% 75% 73% 74% 74% 75% 74% 77% 72% 70% 64% 79% 62%

abcefg abf abcf df fh fh fh fh

Net: Disagree 462 18 78 81 99 186 96 366 45 110 66 96 50 95 127 270 25 12 14 27 20 32
19% 18% 20% 24% 15% 19% 20% 19% 16% 20% 18% 21% 19% 17% 19% 20% 18% 19% 23% 30% 16% 32%

d dg d d d abcg abcg

Mean score 3.0 3.0 3.0 2.9 3.1 3.0 3.0 3.0 3.0 3.0 3.0 3.0 2.9 3.0 3.0 3.0 3.1 3.1 2.9 2.9 3.0 2.8
bcf h h h h

Standard deviation .81 .88 .83 .87 .75 .80 .84 .80 .78 .80 .83 .82 .82 .79 .81 .82 .80 .85 .83 .91 .75 .93
Standard error .02 .10 .04 .05 .03 .03 .04 .02 .05 .04 .05 .04 .05 .04 .03 .02 .07 .11 .11 .10 .07 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 121/3

Perceptions of coffee in the workplace
Q21_4. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have learned something I didn't know before during a coffee break at work
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 586 79 507 446 169 458 128 - 586 338 531 450 565 421 140
24% 18% 25% 26% 31% 26% 18% - 24% 32% 27% 26% 25% 27% 19%

a a abc b bdef b b

Tend to agree (3) 1257 221 1036 872 277 932 325 - 1257 519 1004 892 1169 841 356
51% 51% 51% 51% 51% 53% 47% - 51% 49% 51% 52% 52% 53% 48%

b b

Tend to disagree (2) 311 51 260 204 53 209 102 - 311 112 229 221 275 169 127
13% 12% 13% 12% 10% 12% 15% - 13% 11% 12% 13% 12% 11% 17%

d a a

Strongly disagree (1) 151 29 122 89 26 79 72 - 151 46 98 98 120 71 74
6% 7% 6% 5% 5% 4% 10% - 6% 4% 5% 6% 5% 4% 10%

a c a

Don't know 61 10 51 45 13 37 24 - 61 17 45 37 55 32 14
2% 2% 3% 3% 2% 2% 3% - 2% 2% 2% 2% 2% 2% 2%

a

Not applicable 98 42 56 42 8 57 41 - 98 34 68 23 53 47 27
4% 10% 3% 2% 1% 3% 6% - 4% 3% 3% 1% 2% 3% 4%

bcd a ef e ef e

NETS

Net: Agree 1843 300 1543 1318 446 1390 453 - 1843 857 1535 1342 1734 1262 496
75% 69% 76% 78% 82% 78% 65% - 75% 80% 78% 78% 78% 80% 67%

a a abc b b b b b b

Net: Disagree 462 80 382 293 79 288 174 - 462 158 327 319 395 240 201
19% 19% 19% 17% 14% 16% 25% - 19% 15% 17% 19% 18% 15% 27%

d a c c c a

Mean score 3.0 2.9 3.0 3.0 3.1 3.1 2.8 - 3.0 3.1 3.1 3.0 3.0 3.1 2.8
a abc b bdef b b

Standard deviation .81 .80 .81 .79 .78 .76 .89 - .81 .78 .78 .80 .79 .76 .88
Standard error .02 .04 .02 .02 .03 .02 .04 - .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 122/1

Perceptions of coffee in the workplace
Q21_5. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
Coffee breaks are a good way to collaborate with people in different teams
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 627 154 80 34 24 39 38 58 14 25 20 32 36 73 466 105 173 271 183
25% 30% 23% 21% 21% 28% 25% 25% 18% 24% 25% 34% 17% 31% 25% 32% 20% 26% 32%

bcdhln l l bcdhl bchl l bcdhln a ab

Tend to agree (3) 1245 249 180 88 53 66 72 125 38 58 43 42 117 114 929 156 442 558 245
51% 49% 51% 55% 46% 48% 47% 54% 50% 56% 53% 44% 54% 48% 51% 47% 51% 54% 43%

c c

Tend to disagree (2) 263 56 38 16 18 12 16 21 13 9 8 9 29 18 199 27 94 94 75
11% 11% 11% 10% 16% 9% 11% 9% 17% 9% 10% 9% 13% 8% 11% 8% 11% 9% 13%

mo mo mo b

Strongly disagree (1) 116 17 18 9 6 10 9 8 6 2 2 1 13 15 85 16 41 45 30
5% 3% 5% 6% 5% 7% 6% 3% 8% 2% 2% 1% 6% 6% 5% 5% 5% 4% 5%

ak k k

Don't know 68 13 12 4 5 4 8 8 - 1 - 1 7 5 55 6 36 21 11
3% 3% 3% 3% 4% 3% 5% 3% - 1% - 1% 3% 2% 3% 2% 4% 2% 2%

hjo bc

Not applicable 145 18 23 9 9 7 9 13 5 8 8 10 13 13 101 23 75 44 26
6% 4% 7% 6% 8% 5% 6% 6% 7% 8% 10% 11% 6% 5% 6% 7% 9% 4% 5%

a a a an a bc

NETS

Net: Agree 1872 403 260 122 77 105 110 183 52 83 63 74 153 187 1395 261 615 829 428
76% 79% 74% 76% 67% 76% 72% 79% 68% 81% 78% 78% 71% 79% 76% 78% 71% 80% 75%

dhl d d d d d ac

Net: Disagree 379 73 56 25 24 22 25 29 19 11 10 10 42 33 284 43 135 139 105
15% 14% 16% 16% 21% 16% 16% 12% 25% 11% 12% 11% 20% 14% 15% 13% 16% 13% 18%

giko agijkmno gio b

Mean score 3.1 3.1 3.0 3.0 2.9 3.1 3.0 3.1 2.8 3.1 3.1 3.3 2.9 3.1 3.1 3.2 3.0 3.1 3.1
bdhl hl hl hl bcdfhln hl hl bdhl a a

Standard deviation .77 .75 .78 .77 .81 .85 .82 .72 .84 .66 .70 .69 .77 .82 .77 .79 .76 .75 .84
Standard error .02 .03 .04 .06 .08 .08 .07 .05 .10 .07 .08 .08 .06 .06 .02 .05 .03 .02 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 122/2

Perceptions of coffee in the workplace
Q21_5. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
Coffee breaks are a good way to collaborate with people in different teams
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 627 20 91 96 195 225 111 516 78 157 98 106 59 129 199 344 42 24 10 13 29 30
25% 20% 23% 28% 30% 23% 23% 26% 28% 28% 27% 23% 23% 23% 30% 26% 30% 38% 16% 15% 23% 30%

abef f bef f ef befg f

Tend to agree (3) 1245 39 190 164 338 514 229 1016 143 272 192 241 129 268 323 681 69 26 34 47 68 41
51% 39% 49% 48% 51% 53% 47% 51% 52% 49% 53% 53% 50% 48% 49% 51% 50% 41% 56% 53% 55% 41%

a af a h

Tend to disagree (2) 263 9 40 43 67 104 49 214 30 73 26 52 31 51 77 142 12 6 11 14 9 12
11% 9% 10% 13% 10% 11% 10% 11% 11% 13% 7% 11% 12% 9% 12% 11% 9% 9% 18% 16% 7% 12%

cf c c g

Strongly disagree (1) 116 8 16 17 29 46 24 92 14 23 17 26 11 25 22 82 9 1 2 8 7 11
5% 8% 4% 5% 4% 5% 5% 5% 5% 4% 5% 6% 4% 4% 3% 6% 6% 2% 3% 9% 6% 11%

a a ad

Don't know 68 4 14 7 11 32 18 50 4 12 9 12 8 23 19 35 5 1 2 3 4 5
3% 4% 4% 2% 2% 3% 4% 3% 1% 2% 2% 3% 3% 4% 3% 3% 4% 2% 3% 3% 3% 5%

d d d a

Not applicable 145 21 37 13 21 53 58 87 7 16 20 20 20 62 20 61 2 6 2 4 7 1
6% 21% 10% 4% 3% 5% 12% 4% 3% 3% 6% 4% 8% 11% 3% 5% 1% 9% 3% 4% 6% 1%

bcdefg cdeg d cdeg b ab abcd ach

NETS

Net: Agree 1872 59 281 260 533 739 340 1532 221 429 290 347 188 397 522 1025 111 50 44 60 97 71
76% 58% 72% 76% 81% 76% 70% 78% 80% 78% 80% 76% 73% 71% 79% 76% 80% 78% 72% 67% 78% 71%

a af abef af a abf ef f ef f f

Net: Disagree 379 17 56 60 96 150 73 306 44 96 43 78 42 76 99 224 21 7 13 22 16 23
15% 17% 14% 18% 15% 15% 15% 15% 16% 17% 12% 17% 16% 14% 15% 17% 15% 11% 21% 25% 13% 23%

c c adg ag

Mean score 3.1 2.9 3.1 3.1 3.1 3.0 3.0 3.1 3.1 3.1 3.1 3.0 3.0 3.1 3.1 3.0 3.1 3.3 2.9 2.8 3.1 3.0
e bef f f befh f

Standard deviation .77 .90 .76 .80 .77 .76 .79 .77 .78 .78 .75 .79 .76 .77 .76 .81 .82 .73 .71 .83 .77 .96
Standard error .02 .10 .04 .04 .03 .03 .04 .02 .05 .03 .04 .04 .05 .04 .03 .02 .07 .10 .09 .09 .07 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 122/3

Perceptions of coffee in the workplace
Q21_5. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
Coffee breaks are a good way to collaborate with people in different teams
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 627 75 552 471 191 515 112 - 627 363 563 502 614 472 133
25% 17% 27% 28% 35% 29% 16% - 25% 34% 29% 29% 27% 30% 18%

a a abc b bdef b b b

Tend to agree (3) 1245 221 1024 877 257 918 327 - 1245 490 984 860 1157 839 342
51% 51% 50% 52% 47% 52% 47% - 51% 46% 50% 50% 52% 53% 46%

b c c c c b

Tend to disagree (2) 263 42 221 177 53 165 98 - 263 102 187 199 235 124 127
11% 10% 11% 10% 10% 9% 14% - 11% 10% 9% 12% 11% 8% 17%

a d a

Strongly disagree (1) 116 28 88 66 16 62 54 - 116 41 80 80 100 45 66
5% 6% 4% 4% 3% 3% 8% - 5% 4% 4% 5% 4% 3% 9%

cd a a

Don't know 68 16 52 37 10 29 39 - 68 18 45 36 51 26 26
3% 4% 3% 2% 2% 2% 6% - 3% 2% 2% 2% 2% 2% 4%

a a

Not applicable 145 50 95 70 19 83 62 - 145 52 116 44 80 75 44
6% 12% 5% 4% 3% 5% 9% - 6% 5% 6% 3% 4% 5% 6%

bcd a ef e ef

NETS

Net: Agree 1872 296 1576 1348 448 1433 439 - 1872 853 1547 1362 1771 1311 475
76% 69% 78% 79% 82% 81% 63% - 76% 80% 78% 79% 79% 83% 64%

a a ab b b b b b

Net: Disagree 379 70 309 243 69 227 152 - 379 143 267 279 335 169 193
15% 16% 15% 14% 13% 13% 22% - 15% 13% 14% 16% 15% 11% 26%

a cd a

Mean score 3.1 2.9 3.1 3.1 3.2 3.1 2.8 - 3.1 3.2 3.1 3.1 3.1 3.2 2.8
a a abc b bdef b b

Standard deviation .77 .79 .77 .75 .74 .74 .83 - .77 .77 .76 .78 .77 .70 .87
Standard error .02 .04 .02 .02 .03 .02 .03 - .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 123/1

Perceptions of coffee in the workplace
Q21_6. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
My manager has given me feedback on my performance during a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 346 91 48 23 11 15 26 30 11 9 8 16 24 34 264 50 63 153 130
14% 18% 14% 14% 10% 11% 17% 13% 14% 9% 10% 17% 11% 14% 14% 15% 7% 15% 23%

deiln a ab

Tend to agree (3) 796 176 98 57 28 41 52 76 29 39 31 24 69 76 596 100 218 384 194
32% 35% 28% 36% 24% 30% 34% 33% 38% 38% 38% 25% 32% 32% 32% 30% 25% 37% 34%

bd d d d d a a

Tend to disagree (2) 532 111 83 33 33 35 26 50 15 20 16 22 40 48 406 70 208 215 109
22% 22% 24% 21% 29% 25% 17% 21% 20% 19% 20% 23% 19% 20% 22% 21% 24% 21% 19%

fl c

Strongly disagree (1) 481 85 64 26 28 31 30 47 13 20 15 21 51 50 344 71 228 177 76
20% 17% 18% 16% 24% 22% 20% 20% 17% 19% 19% 22% 24% 21% 19% 21% 26% 17% 13%

a bc c

Don't know 46 11 8 4 2 2 1 6 - 2 - 2 3 5 36 7 14 21 11
2% 2% 2% 3% 2% 1% 1% 3% - 2% - 2% 1% 2% 2% 2% 2% 2% 2%

Not applicable 263 33 50 17 13 14 17 24 8 13 11 10 28 25 189 35 130 83 50
11% 7% 14% 11% 11% 10% 11% 10% 11% 13% 14% 11% 13% 11% 10% 11% 15% 8% 9%

an a a a a a bc

NETS

Net: Agree 1142 267 146 80 39 56 78 106 40 48 39 40 93 110 860 150 281 537 324
46% 53% 42% 50% 34% 41% 51% 45% 53% 47% 48% 42% 43% 46% 47% 45% 33% 52% 57%

bdelno d bd d d d d d d a a

Net: Disagree 1013 196 147 59 61 66 56 97 28 40 31 43 91 98 750 141 436 392 185
41% 39% 42% 37% 53% 48% 37% 42% 37% 39% 38% 45% 42% 41% 41% 42% 51% 38% 32%

abcfghijmno bc c

Mean score 2.5 2.6 2.4 2.6 2.2 2.3 2.6 2.4 2.6 2.4 2.5 2.4 2.4 2.5 2.5 2.4 2.2 2.6 2.7
deln d d d d a ab

Standard deviation 1.01 1.00 1.01 .98 .98 .99 1.04 1.00 .98 .96 .96 1.07 1.03 1.03 1.00 1.04 .97 .98 1.00
Standard error .02 .05 .06 .08 .10 .09 .09 .07 .12 .10 .11 .12 .08 .07 .02 .06 .04 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 347



Table 123/2

Perceptions of coffee in the workplace
Q21_6. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
My manager has given me feedback on my performance during a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 346 9 46 50 124 117 55 291 51 95 57 55 30 58 113 197 24 10 12 8 18 21
14% 9% 12% 15% 19% 12% 11% 15% 18% 17% 16% 12% 12% 10% 17% 15% 17% 16% 20% 9% 15% 21%

ab
efg

ef def def f f

Tend to agree (3) 796 25 109 121 232 309 134 662 112 191 122 142 69 160 232 439 49 19 14 36 34 38
32% 25% 28% 36% 35% 32% 27% 34% 41% 35% 34% 31% 27% 29% 35% 33% 35% 30% 23% 40% 27% 38%

abf abf bf def ef eg e

Tend to disagree (2) 532 21 97 77 135 202 118 414 54 120 84 99 53 122 148 284 26 15 10 17 23 15
22% 21% 25% 23% 20% 21% 24% 21% 20% 22% 23% 22% 21% 22% 22% 21% 19% 23% 16% 19% 19% 15%

Strongly disagree (1) 481 7 68 59 116 231 75 406 40 95 54 103 65 124 107 273 29 15 15 19 31 18
20% 7% 18% 17% 18% 24% 15% 21% 14% 17% 15% 23% 25% 22% 16% 20% 21% 23% 25% 21% 25% 18%

a a a abc
dfg

a af abc abc abc a a

Don't know 46 3 8 6 13 16 11 35 3 12 4 9 6 12 13 24 3 2 1 1 4 1
2% 3% 2% 2% 2% 2% 2% 2% 1% 2% 1% 2% 2% 2% 2% 2% 2% 3% 2% 1% 3% 1%

Not applicable 263 36 60 27 41 99 96 167 16 40 41 49 35 82 47 128 8 3 9 8 14 7
11% 36% 15% 8% 6% 10% 20% 8% 6% 7% 11% 11% 14% 15% 7% 10% 6% 5% 15% 9% 11% 7%

bcd
efg

cdeg d cdeg ab a ab ab ac

NETS

Net: Agree 1142 34 155 171 356 426 189 953 163 286 179 197 99 218 345 636 73 29 26 44 52 59
46% 34% 40% 50% 54% 44% 39% 48% 59% 52% 49% 43% 38% 39% 52% 47% 53% 45% 43% 49% 42% 59%

abef abefg abef bc
def

def ef bg beg

Net: Disagree 1013 28 165 136 251 433 193 820 94 215 138 202 118 246 255 557 55 30 25 36 54 33
41% 28% 43% 40% 38% 44% 39% 42% 34% 39% 38% 44% 46% 44% 39% 41% 40% 47% 41% 40% 44% 33%

a a a ad a a a a a

Mean score 2.5 2.6 2.4 2.5 2.6 2.4 2.4 2.5 2.7 2.6 2.6 2.4 2.3 2.3 2.6 2.5 2.5 2.4 2.5 2.4 2.4 2.7
e befg e def def def bg g

Standard deviation 1.01 .88 .98 .98 1.02 1.02 .96 1.02 .96 1.00 .97 1.01 1.04 1.00 .99 1.02 1.04 1.05 1.15 .96 1.08 1.04
Standard error .02 .11 .05 .06 .04 .03 .05 .02 .06 .04 .05 .05 .07 .05 .04 .03 .09 .14 .16 .11 .10 .11

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 123/3

Perceptions of coffee in the workplace
Q21_6. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
My manager has given me feedback on my performance during a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 346 30 316 282 125 309 37 - 346 203 318 327 341 293 41
14% 7% 16% 17% 23% 17% 5% - 14% 19% 16% 19% 15% 19% 6%

a a abc b bdf bdf b

Tend to agree (3) 796 104 692 585 196 628 168 - 796 352 665 686 774 571 196
32% 24% 34% 34% 36% 35% 24% - 32% 33% 34% 40% 35% 36% 27%

a a a b bcdf b

Tend to disagree (2) 532 100 432 356 108 375 157 - 532 206 394 398 490 330 181
22% 23% 21% 21% 20% 21% 23% - 22% 19% 20% 23% 22% 21% 25%

cd a

Strongly disagree (1) 481 116 365 304 79 272 209 - 481 179 361 219 415 236 223
20% 27% 18% 18% 14% 15% 30% - 20% 17% 18% 13% 19% 15% 30%

bcd a e e e e a

Don't know 46 12 34 31 8 23 23 - 46 12 27 26 38 14 21
2% 3% 2% 2% 1% 1% 3% - 2% 1% 1% 2% 2% 1% 3%

a a

Not applicable 263 70 193 140 30 165 98 - 263 114 210 65 179 137 76
11% 16% 9% 8% 5% 9% 14% - 11% 11% 11% 4% 8% 9% 10%

bcd d d a ef ef ef e

NETS

Net: Agree 1142 134 1008 867 321 937 205 - 1142 555 983 1013 1115 864 237
46% 31% 50% 51% 59% 53% 30% - 46% 52% 50% 59% 50% 55% 32%

a a abc b b b bcdf b b

Net: Disagree 1013 216 797 660 187 647 366 - 1013 385 755 617 905 566 404
41% 50% 39% 39% 34% 37% 53% - 41% 36% 38% 36% 40% 36% 55%

bcd d a ce ce a

Mean score 2.5 2.1 2.5 2.6 2.7 2.6 2.1 - 2.5 2.6 2.5 2.7 2.5 2.6 2.1
a a abc b bf b bdf b

Standard deviation 1.01 .98 1.00 1.01 1.00 .99 .96 - 1.01 1.02 1.02 .94 1.00 .98 .95
Standard error .02 .05 .02 .03 .04 .02 .04 - .02 .03 .02 .02 .02 .03 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 124/1

Perceptions of coffee in the workplace
Q21_7. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have been able to discuss ideas or raise concerns with my manager during a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 441 120 59 22 14 23 30 38 14 16 12 20 29 44 336 64 99 195 147
18% 24% 17% 14% 12% 17% 20% 16% 18% 16% 15% 21% 13% 18% 18% 19% 11% 19% 26%

bcdgln a ab

Tend to agree (3) 992 207 135 74 46 50 61 88 28 51 33 38 93 88 740 126 299 467 226
40% 41% 38% 46% 40% 36% 40% 38% 37% 50% 41% 40% 43% 37% 40% 38% 35% 45% 40%

begmo ac

Tend to disagree (2) 449 93 62 27 26 27 27 45 11 16 18 20 32 45 334 65 172 184 93
18% 18% 18% 17% 23% 20% 18% 19% 14% 16% 22% 21% 15% 19% 18% 20% 20% 18% 16%

Strongly disagree (1) 289 48 46 13 15 23 15 36 13 9 7 8 27 29 218 37 144 96 49
12% 9% 13% 8% 13% 17% 10% 15% 17% 9% 9% 8% 13% 12% 12% 11% 17% 9% 9%

ac ac ac bc

Don't know 59 9 10 4 3 3 3 4 2 1 2 2 6 10 39 12 23 24 12
2% 2% 3% 3% 3% 2% 2% 2% 3% 1% 2% 2% 3% 4% 2% 4% 3% 2% 2%

n

Not applicable 234 30 39 20 11 12 16 22 8 10 9 7 28 22 168 29 124 67 43
9% 6% 11% 13% 10% 9% 11% 9% 11% 10% 11% 7% 13% 9% 9% 9% 14% 6% 8%

a a a a bc

NETS

Net: Agree 1433 327 194 96 60 73 91 126 42 67 45 58 122 132 1076 190 398 662 373
58% 64% 55% 60% 52% 53% 60% 54% 55% 65% 56% 61% 57% 55% 59% 57% 46% 64% 65%

bdeglmno a a

Net: Disagree 738 141 108 40 41 50 42 81 24 25 25 28 59 74 552 102 316 280 142
30% 28% 31% 25% 36% 36% 28% 35% 32% 24% 31% 29% 27% 31% 30% 31% 37% 27% 25%

ci c bc

Mean score 2.7 2.9 2.7 2.8 2.6 2.6 2.8 2.6 2.7 2.8 2.7 2.8 2.7 2.7 2.7 2.7 2.5 2.8 2.9
bdegln a ab

Standard deviation .93 .92 .96 .83 .91 1.00 .92 .98 1.03 .84 .87 .90 .92 .96 .94 .94 .97 .88 .92
Standard error .02 .04 .06 .07 .09 .09 .08 .07 .13 .09 .10 .10 .07 .07 .02 .06 .04 .03 .04

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 124/2

Perceptions of coffee in the workplace
Q21_7. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have been able to discuss ideas or raise concerns with my manager during a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 441 12 66 66 151 146 78 363 65 109 67 70 39 91 154 234 34 15 12 10 18 22
18% 12% 17% 19% 23% 15% 16% 18% 24% 20% 19% 15% 15% 16% 23% 17% 24% 23% 20% 11% 15% 22%

abefg e def bfg bfg f

Tend to agree (3) 992 32 142 141 287 390 174 818 125 225 157 177 96 212 273 550 47 23 22 47 39 42
40% 32% 37% 41% 43% 40% 36% 41% 45% 41% 43% 39% 37% 38% 41% 41% 34% 36% 36% 53% 31% 42%

abf f f g g abcdeg

Tend to disagree (2) 449 18 79 68 108 176 97 352 43 107 57 104 51 87 117 250 30 14 10 12 28 17
18% 18% 20% 20% 16% 18% 20% 18% 16% 19% 16% 23% 20% 16% 18% 19% 22% 22% 16% 13% 23% 17%

acf

Strongly disagree (1) 289 6 39 34 65 145 45 244 23 61 37 51 38 79 63 167 15 5 5 11 24 10
12% 6% 10% 10% 10% 15% 9% 12% 8% 11% 10% 11% 15% 14% 10% 12% 11% 8% 8% 12% 19% 10%

abcdf a a abd

Don't know 59 1 14 9 16 19 15 44 5 17 9 5 5 18 16 31 6 2 3 1 1 3
2% 1% 4% 3% 2% 2% 3% 2% 2% 3% 2% 1% 2% 3% 2% 2% 4% 3% 5% 1% 1% 3%

d d

Not applicable 234 32 48 22 34 98 80 154 15 34 35 50 29 71 37 113 7 5 9 8 14 6
9% 32% 12% 6% 5% 10% 16% 8% 5% 6% 10% 11% 11% 13% 6% 8% 5% 8% 15% 9% 11% 6%

bcdefg cdg cdg cdeg d ab ab ab ab a ac a

NETS

Net: Agree 1433 44 208 207 438 536 252 1181 190 334 224 247 135 303 427 784 81 38 34 57 57 64
58% 44% 54% 61% 66% 55% 52% 60% 69% 60% 62% 54% 52% 54% 65% 58% 58% 59% 56% 64% 46% 64%

abf abefg a abef bdef def def bg g g g g

Net: Disagree 738 24 118 102 173 321 142 596 66 168 94 155 89 166 180 417 45 19 15 23 52 27
30% 24% 30% 30% 26% 33% 29% 30% 24% 30% 26% 34% 34% 30% 27% 31% 32% 30% 25% 26% 42% 27%

d ac ac abefh

Mean score 2.7 2.7 2.7 2.8 2.9 2.6 2.7 2.7 2.9 2.8 2.8 2.7 2.6 2.7 2.9 2.7 2.8 2.8 2.8 2.7 2.5 2.8
e befg e bdef e de bg g g g g g

Standard deviation .93 .86 .92 .91 .91 .96 .91 .94 .88 .93 .90 .91 .96 .97 .92 .94 .97 .92 .92 .86 1.01 .92
Standard error .02 .10 .05 .05 .04 .03 .05 .02 .06 .04 .05 .05 .06 .04 .04 .03 .09 .12 .13 .10 .10 .10

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 124/3

Perceptions of coffee in the workplace
Q21_7. To what extent, if at all, do you agree or disagree with the following statements about your coffee breaks at work?
 
I have been able to discuss ideas or raise concerns with my manager during a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 441 48 393 336 154 385 56 - 441 264 402 399 434 359 71
18% 11% 19% 20% 28% 22% 8% - 18% 25% 20% 23% 19% 23% 10%

a a abc b bdf b bdf b

Tend to agree (3) 992 163 829 720 228 768 224 - 992 412 816 807 949 709 243
40% 38% 41% 42% 42% 43% 32% - 40% 39% 41% 47% 42% 45% 33%

b bcdf c b

Tend to disagree (2) 449 80 369 305 83 306 143 - 449 170 329 320 410 251 173
18% 19% 18% 18% 15% 17% 21% - 18% 16% 17% 19% 18% 16% 23%

a a

Strongly disagree (1) 289 64 225 185 42 142 147 - 289 107 207 119 241 123 154
12% 15% 11% 11% 8% 8% 21% - 12% 10% 10% 7% 11% 8% 21%

bcd d d a e e e e a

Don't know 59 9 50 33 12 30 29 - 59 17 41 34 54 23 28
2% 2% 2% 2% 2% 2% 4% - 2% 2% 2% 2% 2% 1% 4%

a a

Not applicable 234 68 166 119 27 141 93 - 234 96 180 42 149 116 69
9% 16% 8% 7% 5% 8% 13% - 9% 9% 9% 2% 7% 7% 9%

bcd d a ef ef ef e

NETS

Net: Agree 1433 211 1222 1056 382 1153 280 - 1433 676 1218 1206 1383 1068 314
58% 49% 60% 62% 70% 65% 40% - 58% 63% 62% 70% 62% 68% 43%

a a abc b b b bcdf b b

Net: Disagree 738 144 594 490 125 448 290 - 738 277 536 439 651 374 327
30% 33% 29% 29% 23% 25% 42% - 30% 26% 27% 26% 29% 24% 44%

d d d a cde e a

Mean score 2.7 2.5 2.8 2.8 3.0 2.9 2.3 - 2.7 2.9 2.8 2.9 2.8 2.9 2.4
a a abc b bf b bdf b

Standard deviation .93 .94 .93 .92 .89 .88 .97 - .93 .94 .92 .85 .92 .87 .97
Standard error .02 .05 .02 .02 .04 .02 .04 - .02 .03 .02 .02 .02 .02 .04

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 125/1

Perceptions of coffee in the workplace
Q22_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
SUMMARY TABLE
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NETS
 Total Strongly agree Tend to agree Tend to disagree Strongly disagree Don't know Not applicable Agree Disagree Mean

I feel refreshed after taking a coffee break 2464 834 1255 202 65 46 62 2089 267 3.2
100% 34% 51% 8% 3% 2% 3% 85% 11%

A coffee break during the working day helps me to relieve
stress

2464 788 1242 229 80 47 78 2030 309 3.2
100% 32% 50% 9% 3% 2% 3% 82% 13%

A coffee break during the working day helps me feel more
motivated

2464 768 1236 265 72 59 64 2004 337 3.2
100% 31% 50% 11% 3% 2% 3% 81% 14%

It allows me to connect with others at work 2464 671 1280 258 95 46 114 1951 353 3.1
100% 27% 52% 10% 4% 2% 5% 79% 14%
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Table 126/1

Perceptions of coffee in the workplace
Q22_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
AGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel refreshed after taking a coffee break 2089 431 290 141 90 120 129 207 63 87 74 79 175 203 1558 282 733 879 477
85% 85% 83% 88% 78% 87% 85% 89% 83% 84% 91% 83% 81% 85% 85% 85% 85% 85% 84%

d bdl dl

A coffee break during the working day helps me to
relieve stress

2030 418 289 132 90 116 124 193 59 87 67 79 174 202 1508 281 707 872 451
82% 82% 82% 83% 78% 84% 82% 83% 78% 84% 83% 83% 81% 85% 82% 84% 82% 84% 79%

c

A coffee break during the working day helps me
feel more motivated

2004 418 276 130 84 115 123 193 62 90 67 81 170 195 1491 276 696 850 458
81% 82% 79% 81% 73% 83% 81% 83% 82% 87% 83% 85% 79% 82% 81% 83% 81% 82% 80%

d d d bd d d d

It allows me to connect with others at work 1951 421 268 125 80 110 120 191 60 86 65 74 160 191 1461 265 666 837 448
79% 83% 76% 78% 70% 80% 79% 82% 79% 83% 80% 78% 74% 80% 80% 80% 77% 81% 79%

bdl d d d d d a

None of these 134 17 24 9 11 10 7 13 1 4 3 4 19 12 96 16 55 53 26
5% 3% 7% 6% 10% 7% 5% 6% 1% 4% 4% 4% 9% 5% 5% 5% 6% 5% 5%

a ahn a ahn

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 354



Table 126/2

Perceptions of coffee in the workplace
Q22_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
AGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

I feel refreshed after taking a coffee break 2089 81 321 280 574 833 402 1687 240 453 308 390 213 485 558 1137 118 50 46 74 108 79
85% 80% 83% 82% 87% 86% 82% 85% 87% 82% 85% 85% 83% 87% 85% 85% 85% 78% 75% 83% 87% 79%

f b e

A coffee break during the working day helps
me to relieve stress

2030 76 303 283 557 811 379 1651 227 454 304 382 209 454 548 1110 118 52 49 71 102 77
82% 75% 78% 83% 84% 83% 78% 84% 82% 82% 84% 84% 81% 81% 83% 83% 85% 81% 80% 80% 82% 77%

f abf abf abf

A coffee break during the working day helps
me feel more motivated

2004 75 301 271 563 794 376 1628 234 442 293 369 206 460 526 1101 112 54 47 68 106 77
81% 74% 78% 80% 85% 82% 77% 82% 85% 80% 81% 81% 80% 82% 80% 82% 81% 84% 77% 76% 85% 77%

abcf f abf

It allows me to connect with others at work 1951 56 287 268 567 773 343 1608 244 435 287 366 196 423 541 1073 109 46 49 65 102 76
79% 55% 74% 79% 86% 79% 70% 81% 88% 79% 79% 80% 76% 76% 82% 80% 78% 72% 80% 73% 82% 76%

a af abcefg abf a abf bcdef df

None of these 134 9 30 19 24 52 39 95 11 31 19 25 19 29 26 77 7 4 6 7 7 6
5% 9% 8% 6% 4% 5% 8% 5% 4% 6% 5% 5% 7% 5% 4% 6% 5% 6% 10% 8% 6% 6%

d dg deg a

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 126/3

Perceptions of coffee in the workplace
Q22_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
AGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

I feel refreshed after taking a coffee break 2089 318 1771 1481 492 1567 522 - 2089 954 1739 1462 1919 1423 557
85% 74% 87% 87% 90% 88% 75% - 85% 89% 88% 85% 86% 90% 75%

a a a b bef bef b

A coffee break during the working day helps me to relieve
stress

2030 319 1711 1440 470 1523 507 - 2030 920 1693 1426 1870 1369 556
82% 74% 84% 85% 86% 86% 73% - 82% 86% 86% 83% 84% 87% 75%

a a a b bef be b

A coffee break during the working day helps me feel more
motivated

2004 300 1704 1425 472 1513 491 - 2004 924 1668 1415 1843 1352 549
81% 69% 84% 84% 86% 85% 71% - 81% 87% 84% 82% 82% 86% 74%

a a a b bef b b

It allows me to connect with others at work 1951 307 1644 1403 467 1488 463 - 1951 896 1623 1424 1862 1358 513
79% 71% 81% 83% 86% 84% 67% - 79% 84% 82% 83% 83% 86% 70%

a a ab b b b b b b

None of these 134 63 71 56 12 55 79 - 134 33 68 73 90 46 66
5% 15% 3% 3% 2% 3% 11% - 5% 3% 3% 4% 4% 3% 9%

bcd a cdf a

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 127/1

Perceptions of coffee in the workplace
Q22_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
DISAGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

It allows me to connect with others at work 353 62 55 21 23 19 22 29 13 10 13 15 39 32 254 47 120 148 85
14% 12% 16% 13% 20% 14% 14% 12% 17% 10% 16% 16% 18% 13% 14% 14% 14% 14% 15%

ai a

A coffee break during the working day helps me
feel more motivated

337 62 48 20 24 19 23 29 13 8 12 9 38 32 246 41 102 138 97
14% 12% 14% 13% 21% 14% 15% 12% 17% 8% 15% 9% 18% 13% 13% 12% 12% 13% 17%

agikno i ab

A coffee break during the working day helps me to
relieve stress

309 68 40 19 16 15 20 28 13 11 11 11 32 25 230 36 95 117 97
13% 13% 11% 12% 14% 11% 13% 12% 17% 11% 14% 12% 15% 11% 13% 11% 11% 11% 17%

ab

I feel refreshed after taking a coffee break 267 51 39 15 17 14 17 18 10 11 5 11 33 26 192 37 73 119 75
11% 10% 11% 9% 15% 10% 11% 8% 13% 11% 6% 12% 15% 11% 10% 11% 8% 12% 13%

g agjn a a

None of these 1775 356 255 114 77 106 109 179 49 79 60 70 144 177 1324 247 651 757 367
72% 70% 73% 71% 67% 77% 72% 77% 64% 77% 74% 74% 67% 74% 72% 74% 76% 73% 64%

l hl c c

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 127/2

Perceptions of coffee in the workplace
Q22_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
DISAGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

It allows me to connect with others at work 353 13 63 53 75 149 76 277 26 89 47 65 42 84 90 207 23 13 8 19 15 20
14% 13% 16% 16% 11% 15% 16% 14% 9% 16% 13% 14% 16% 15% 14% 15% 17% 20% 13% 21% 12% 20%

d d d a a a

A coffee break during the working day helps
me feel more motivated

337 14 57 51 81 134 71 266 33 80 55 68 39 62 97 189 22 6 10 20 10 18
14% 14% 15% 15% 12% 14% 15% 13% 12% 14% 15% 15% 15% 11% 15% 14% 16% 9% 16% 22% 8% 18%

g bdg g

A coffee break during the working day helps
me to relieve stress

309 13 52 43 84 117 65 244 40 74 46 54 35 60 86 172 16 7 8 16 14 18
13% 13% 13% 13% 13% 12% 13% 12% 14% 13% 13% 12% 14% 11% 13% 13% 12% 11% 13% 18% 11% 18%

I feel refreshed after taking a coffee break 267 12 37 48 68 102 49 218 27 75 42 51 28 44 69 159 18 10 11 14 11 17
11% 12% 10% 14% 10% 10% 10% 11% 10% 14% 12% 11% 11% 8% 10% 12% 13% 16% 18% 16% 9% 17%

f

None of these 1775 75 270 235 487 708 345 1430 206 377 268 328 187 409 460 961 100 45 42 54 99 60
72% 74% 70% 69% 74% 73% 71% 72% 75% 68% 74% 72% 72% 73% 70% 71% 72% 70% 69% 61% 80% 60%

fh abfh

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 127/3

Perceptions of coffee in the workplace
Q22_SUM. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
DISAGREE SUMMARY
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

It allows me to connect with others at work 353 68 285 225 60 202 151 - 353 112 234 251 297 160 172
14% 16% 14% 13% 11% 11% 22% - 14% 11% 12% 15% 13% 10% 23%

d a cd cd c a

A coffee break during the working day helps me feel more
motivated

337 70 267 224 65 193 144 - 337 105 232 243 305 167 153
14% 16% 13% 13% 12% 11% 21% - 14% 10% 12% 14% 14% 11% 21%

a c cd c a

A coffee break during the working day helps me to relieve
stress

309 49 260 209 63 180 129 - 309 107 203 237 285 148 142
13% 11% 13% 12% 12% 10% 19% - 13% 10% 10% 14% 13% 9% 19%

a cd cd cd a

I feel refreshed after taking a coffee break 267 56 211 181 45 150 117 - 267 82 173 209 248 108 146
11% 13% 10% 11% 8% 8% 17% - 11% 8% 9% 12% 11% 7% 20%

d a cd cd cd a

None of these 1775 311 1464 1236 414 1352 423 - 1775 817 1470 1218 1618 1237 429
72% 72% 72% 73% 76% 76% 61% - 72% 77% 74% 71% 72% 78% 58%

b bef e b

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 128/1

Perceptions of coffee in the workplace
Q22_1. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
A coffee break during the working day helps me feel more motivated
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 768 168 101 46 30 49 48 62 19 32 23 41 71 78 555 119 260 314 194
31% 33% 29% 29% 26% 36% 32% 27% 25% 31% 28% 43% 33% 33% 30% 36% 30% 30% 34%

bcdghjn gn

Tend to agree (3) 1236 250 175 84 54 66 75 131 43 58 44 40 99 117 936 157 436 536 264
50% 49% 50% 53% 47% 48% 49% 56% 57% 56% 54% 42% 46% 49% 51% 47% 51% 52% 46%

klo k c

Tend to disagree (2) 265 50 37 16 19 14 19 22 9 6 9 8 31 25 192 33 81 109 75
11% 10% 11% 10% 17% 10% 13% 9% 12% 6% 11% 8% 14% 11% 10% 10% 9% 11% 13%

ain i a

Strongly disagree (1) 72 12 11 4 5 5 4 7 4 2 3 1 7 7 54 8 21 29 22
3% 2% 3% 3% 4% 4% 3% 3% 5% 2% 4% 1% 3% 3% 3% 2% 2% 3% 4%

Don't know 59 15 15 5 3 1 2 6 - 1 1 3 1 6 48 9 30 25 4
2% 3% 4% 3% 3% 1% 1% 3% - 1% 1% 3% * 3% 3% 3% 3% 2% 1%

l el l c c

Not applicable 64 12 12 5 4 3 4 5 1 4 1 2 6 5 50 7 33 20 11
3% 2% 3% 3% 3% 2% 3% 2% 1% 4% 1% 2% 3% 2% 3% 2% 4% 2% 2%

bc

NETS

Net: Agree 2004 418 276 130 84 115 123 193 62 90 67 81 170 195 1491 276 696 850 458
81% 82% 79% 81% 73% 83% 81% 83% 82% 87% 83% 85% 79% 82% 81% 83% 81% 82% 80%

d d d bd d d d

Net: Disagree 337 62 48 20 24 19 23 29 13 8 12 9 38 32 246 41 102 138 97
14% 12% 14% 13% 21% 14% 15% 12% 17% 8% 15% 9% 18% 13% 13% 12% 12% 13% 17%

agikno i ab

Mean score 3.2 3.2 3.1 3.1 3.0 3.2 3.1 3.1 3.0 3.2 3.1 3.3 3.1 3.2 3.1 3.2 3.2 3.1 3.1
d d bcdfghjln dh

Standard deviation .74 .72 .74 .71 .80 .77 .74 .70 .77 .65 .74 .69 .78 .74 .73 .73 .71 .72 .79
Standard error .02 .03 .04 .06 .08 .07 .06 .05 .09 .07 .08 .07 .05 .05 .02 .04 .03 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 128/2

Perceptions of coffee in the workplace
Q22_1. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
A coffee break during the working day helps me feel more motivated
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 768 30 112 112 229 285 142 626 94 159 128 122 80 185 211 425 49 26 27 30 29 32
31% 30% 29% 33% 35% 29% 29% 32% 34% 29% 35% 27% 31% 33% 32% 32% 35% 41% 44% 34% 23% 32%

ef d bd d g g bg

Tend to agree (3) 1236 45 189 159 334 509 234 1002 140 283 165 247 126 275 315 676 63 28 20 38 77 45
50% 45% 49% 47% 51% 52% 48% 51% 51% 51% 46% 54% 49% 49% 48% 50% 45% 44% 33% 43% 62% 45%

c e e abcdefh

Tend to disagree (2) 265 12 48 41 68 96 60 205 28 62 44 54 29 48 78 146 17 6 9 16 8 13
11% 12% 12% 12% 10% 10% 12% 10% 10% 11% 12% 12% 11% 9% 12% 11% 12% 9% 15% 18% 6% 13%

bg

Strongly disagree (1) 72 2 9 10 13 38 11 61 5 18 11 14 10 14 19 43 5 - 1 4 2 5
3% 2% 2% 3% 2% 4% 2% 3% 2% 3% 3% 3% 4% 3% 3% 3% 4% - 2% 4% 2% 5%

d

Don't know 59 5 15 12 10 17 20 39 4 14 5 11 7 18 23 23 2 2 1 - 3 2
2% 5% 4% 4% 2% 2% 4% 2% 1% 3% 1% 2% 3% 3% 3% 2% 1% 3% 2% - 2% 2%

deg deg d deg b

Not applicable 64 7 15 6 7 29 22 42 5 17 9 9 6 18 14 32 3 2 3 1 5 3
3% 7% 4% 2% 1% 3% 4% 2% 2% 3% 2% 2% 2% 3% 2% 2% 2% 3% 5% 1% 4% 3%

cdeg dg d cdg

NETS

Net: Agree 2004 75 301 271 563 794 376 1628 234 442 293 369 206 460 526 1101 112 54 47 68 106 77
81% 74% 78% 80% 85% 82% 77% 82% 85% 80% 81% 81% 80% 82% 80% 82% 81% 84% 77% 76% 85% 77%

abcf f abf

Net: Disagree 337 14 57 51 81 134 71 266 33 80 55 68 39 62 97 189 22 6 10 20 10 18
14% 14% 15% 15% 12% 14% 15% 13% 12% 14% 15% 15% 15% 11% 15% 14% 16% 9% 16% 22% 8% 18%

g bdg g

Mean score 3.2 3.2 3.1 3.2 3.2 3.1 3.1 3.2 3.2 3.1 3.2 3.1 3.1 3.2 3.2 3.1 3.2 3.3 3.3 3.1 3.1 3.1
e d bd f

Standard deviation .74 .74 .73 .76 .71 .75 .73 .74 .70 .74 .77 .72 .77 .71 .75 .74 .79 .66 .80 .84 .61 .83
Standard error .02 .08 .04 .04 .03 .02 .03 .02 .04 .03 .04 .03 .05 .03 .03 .02 .07 .08 .11 .09 .06 .08

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 128/3

Perceptions of coffee in the workplace
Q22_1. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
A coffee break during the working day helps me feel more motivated
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 768 85 683 570 216 625 143 - 768 450 696 559 724 555 185
31% 20% 34% 34% 40% 35% 21% - 31% 42% 35% 32% 32% 35% 25%

a a abc b bdef bf b

Tend to agree (3) 1236 215 1021 855 256 888 348 - 1236 474 972 856 1119 797 364
50% 50% 50% 50% 47% 50% 50% - 50% 44% 49% 50% 50% 50% 49%

c c c c

Tend to disagree (2) 265 49 216 184 57 161 104 - 265 80 182 197 242 139 113
11% 11% 11% 11% 10% 9% 15% - 11% 8% 9% 11% 11% 9% 15%

a c cd c a

Strongly disagree (1) 72 21 51 40 8 32 40 - 72 25 50 46 63 28 40
3% 5% 3% 2% 1% 2% 6% - 3% 2% 3% 3% 3% 2% 5%

bcd a a

Don't know 59 22 37 28 6 35 24 - 59 16 40 35 48 31 18
2% 5% 2% 2% 1% 2% 3% - 2% 2% 2% 2% 2% 2% 2%

bcd a

Not applicable 64 40 24 21 3 31 33 - 64 21 35 28 41 31 18
3% 9% 1% 1% 1% 2% 5% - 3% 2% 2% 2% 2% 2% 2%

bcd a e

NETS

Net: Agree 2004 300 1704 1425 472 1513 491 - 2004 924 1668 1415 1843 1352 549
81% 69% 84% 84% 86% 85% 71% - 81% 87% 84% 82% 82% 86% 74%

a a a b bef b b

Net: Disagree 337 70 267 224 65 193 144 - 337 105 232 243 305 167 153
14% 16% 13% 13% 12% 11% 21% - 14% 10% 12% 14% 14% 11% 21%

a c cd c a

Mean score 3.2 3.0 3.2 3.2 3.3 3.2 2.9 - 3.2 3.3 3.2 3.2 3.2 3.2 3.0
a a abc b bdef bef b

Standard deviation .74 .77 .72 .72 .71 .69 .80 - .74 .72 .72 .74 .73 .69 .81
Standard error .02 .04 .02 .02 .03 .02 .03 - .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 362



Table 129/1

Perceptions of coffee in the workplace
Q22_2. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
A coffee break during the working day helps me to relieve stress
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 788 166 101 45 32 51 45 70 21 32 29 39 65 92 563 131 256 337 195
32% 33% 29% 28% 28% 37% 30% 30% 28% 31% 36% 41% 30% 39% 31% 39% 30% 33% 34%

bcdn bcdgn bcdfgln

Tend to agree (3) 1242 252 188 87 58 65 79 123 38 55 38 40 109 110 945 150 451 535 256
50% 50% 54% 54% 50% 47% 52% 53% 50% 53% 47% 42% 51% 46% 51% 45% 52% 52% 45%

ko o c c

Tend to disagree (2) 229 52 30 17 11 12 14 22 8 8 6 7 24 18 174 25 73 87 69
9% 10% 9% 11% 10% 9% 9% 9% 11% 8% 7% 7% 11% 8% 9% 8% 8% 8% 12%

ab

Strongly disagree (1) 80 16 10 2 5 3 6 6 5 3 5 4 8 7 56 11 22 30 28
3% 3% 3% 1% 4% 2% 4% 3% 7% 3% 6% 4% 4% 3% 3% 3% 3% 3% 5%

c c ab

Don't know 47 11 8 4 - 1 3 6 1 1 1 2 6 3 35 5 18 19 10
2% 2% 2% 3% - 1% 2% 3% 1% 1% 1% 2% 3% 1% 2% 2% 2% 2% 2%

Not applicable 78 10 14 5 9 6 5 6 3 4 2 3 3 8 62 11 41 25 12
3% 2% 4% 3% 8% 4% 3% 3% 4% 4% 2% 3% 1% 3% 3% 3% 5% 2% 2%

aglno bc

NETS

Net: Agree 2030 418 289 132 90 116 124 193 59 87 67 79 174 202 1508 281 707 872 451
82% 82% 82% 83% 78% 84% 82% 83% 78% 84% 83% 83% 81% 85% 82% 84% 82% 84% 79%

c

Net: Disagree 309 68 40 19 16 15 20 28 13 11 11 11 32 25 230 36 95 117 97
13% 13% 11% 12% 14% 11% 13% 12% 17% 11% 14% 12% 15% 11% 13% 11% 11% 11% 17%

ab

Mean score 3.2 3.2 3.2 3.2 3.1 3.3 3.1 3.2 3.0 3.2 3.2 3.3 3.1 3.3 3.2 3.3 3.2 3.2 3.1
hln hln

Standard deviation .74 .74 .71 .66 .77 .72 .75 .71 .83 .71 .83 .79 .76 .74 .73 .75 .70 .72 .82
Standard error .02 .03 .04 .05 .07 .06 .06 .05 .10 .07 .09 .08 .05 .05 .02 .04 .02 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 129/2

Perceptions of coffee in the workplace
Q22_2. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
A coffee break during the working day helps me to relieve stress
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 788 32 115 121 223 297 147 641 87 177 126 146 79 173 216 445 60 26 23 26 40 28
32% 32% 30% 36% 34% 30% 30% 32% 32% 32% 35% 32% 31% 31% 33% 33% 43% 41% 38% 29% 32% 28%

abfh

Tend to agree (3) 1242 44 188 162 334 514 232 1010 140 277 178 236 130 281 332 665 58 26 26 45 62 49
50% 44% 48% 48% 51% 53% 47% 51% 51% 50% 49% 52% 50% 50% 50% 49% 42% 41% 43% 51% 50% 49%

Tend to disagree (2) 229 12 33 31 65 88 45 184 29 58 26 39 27 50 60 124 11 4 5 12 10 12
9% 12% 9% 9% 10% 9% 9% 9% 11% 10% 7% 9% 10% 9% 9% 9% 8% 6% 8% 13% 8% 12%

Strongly disagree (1) 80 1 19 12 19 29 20 60 11 16 20 15 8 10 26 48 5 3 3 4 4 6
3% 1% 5% 4% 3% 3% 4% 3% 4% 3% 6% 3% 3% 2% 4% 4% 4% 5% 5% 4% 3% 6%

bf

Don't know 47 3 14 7 10 13 17 30 3 9 8 9 6 12 14 24 2 2 2 2 2 2
2% 3% 4% 2% 2% 1% 3% 2% 1% 2% 2% 2% 2% 2% 2% 2% 1% 3% 3% 2% 2% 2%

deg deg

Not applicable 78 9 19 7 10 33 28 50 6 16 4 12 8 32 12 39 3 3 2 - 6 3
3% 9% 5% 2% 2% 3% 6% 3% 2% 3% 1% 3% 3% 6% 2% 3% 2% 5% 3% - 5% 3%

cdeg cdg d cdeg abcd f af

NETS

Net: Agree 2030 76 303 283 557 811 379 1651 227 454 304 382 209 454 548 1110 118 52 49 71 102 77
82% 75% 78% 83% 84% 83% 78% 84% 82% 82% 84% 84% 81% 81% 83% 83% 85% 81% 80% 80% 82% 77%

f abf abf abf

Net: Disagree 309 13 52 43 84 117 65 244 40 74 46 54 35 60 86 172 16 7 8 16 14 18
13% 13% 13% 13% 13% 12% 13% 12% 14% 13% 13% 12% 14% 11% 13% 13% 12% 11% 13% 18% 11% 18%

Mean score 3.2 3.2 3.1 3.2 3.2 3.2 3.1 3.2 3.1 3.2 3.2 3.2 3.1 3.2 3.2 3.2 3.3 3.3 3.2 3.1 3.2 3.0
fh

Standard deviation .74 .71 .79 .76 .73 .72 .77 .73 .76 .73 .80 .73 .74 .69 .76 .75 .77 .81 .82 .79 .73 .82
Standard error .02 .08 .04 .04 .03 .02 .04 .02 .05 .03 .04 .03 .05 .03 .03 .02 .07 .10 .11 .08 .07 .08

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 129/3

Perceptions of coffee in the workplace
Q22_2. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
A coffee break during the working day helps me to relieve stress
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 788 92 696 584 220 624 164 - 788 466 711 573 743 557 196
32% 21% 34% 34% 40% 35% 24% - 32% 44% 36% 33% 33% 35% 27%

a a abc b bdef b b

Tend to agree (3) 1242 227 1015 856 250 899 343 - 1242 454 982 853 1127 812 360
50% 53% 50% 50% 46% 51% 50% - 50% 43% 50% 50% 50% 51% 49%

d c c c c

Tend to disagree (2) 229 38 191 160 45 140 89 - 229 83 154 174 212 115 104
9% 9% 9% 9% 8% 8% 13% - 9% 8% 8% 10% 9% 7% 14%

a cd a

Strongly disagree (1) 80 11 69 49 18 40 40 - 80 24 49 63 73 33 38
3% 3% 3% 3% 3% 2% 6% - 3% 2% 2% 4% 3% 2% 5%

a cd a

Don't know 47 18 29 24 6 22 25 - 47 14 28 23 32 20 19
2% 4% 1% 1% 1% 1% 4% - 2% 1% 1% 1% 1% 1% 3%

bcd a a

Not applicable 78 46 32 25 7 47 31 - 78 25 51 35 50 44 21
3% 11% 2% 1% 1% 3% 4% - 3% 2% 3% 2% 2% 3% 3%

bcd a e

NETS

Net: Agree 2030 319 1711 1440 470 1523 507 - 2030 920 1693 1426 1870 1369 556
82% 74% 84% 85% 86% 86% 73% - 82% 86% 86% 83% 84% 87% 75%

a a a b bef be b

Net: Disagree 309 49 260 209 63 180 129 - 309 107 203 237 285 148 142
13% 11% 13% 12% 12% 10% 19% - 13% 10% 10% 14% 13% 9% 19%

a cd cd cd a

Mean score 3.2 3.1 3.2 3.2 3.3 3.2 3.0 - 3.2 3.3 3.2 3.2 3.2 3.2 3.0
a a ab b bdef bef b

Standard deviation .74 .68 .75 .73 .75 .70 .81 - .74 .72 .71 .76 .74 .68 .80
Standard error .02 .04 .02 .02 .03 .02 .03 - .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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Table 130/1

Perceptions of coffee in the workplace
Q22_3. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
I feel refreshed after taking a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 834 171 109 54 32 56 51 78 23 37 24 43 68 88 611 131 286 340 208
34% 34% 31% 34% 28% 41% 34% 33% 30% 36% 30% 45% 32% 37% 33% 39% 33% 33% 36%

bd abdghjln bdn

Tend to agree (3) 1255 260 181 87 58 64 78 129 40 50 50 36 107 115 947 151 447 539 269
51% 51% 52% 54% 50% 46% 51% 55% 53% 49% 62% 38% 50% 48% 52% 45% 52% 52% 47%

k k k k ko ekmo ko

Tend to disagree (2) 202 40 32 11 9 10 11 9 9 9 4 8 27 23 140 31 60 91 51
8% 8% 9% 7% 8% 7% 7% 4% 12% 9% 5% 8% 13% 10% 8% 9% 7% 9% 9%

g g g agn g g g

Strongly disagree (1) 65 11 7 4 8 4 6 9 1 2 1 3 6 3 52 6 13 28 24
3% 2% 2% 3% 7% 3% 4% 4% 1% 2% 1% 3% 3% 1% 3% 2% 2% 3% 4%

abmno a

Don't know 46 11 12 1 3 1 1 5 1 1 1 3 2 4 36 7 24 13 9
2% 2% 3% 1% 3% 1% 1% 2% 1% 1% 1% 3% 1% 2% 2% 2% 3% 1% 2%

b

Not applicable 62 14 10 3 5 3 5 3 2 4 1 2 5 5 49 7 31 22 9
3% 3% 3% 2% 4% 2% 3% 1% 3% 4% 1% 2% 2% 2% 3% 2% 4% 2% 2%

c

NETS

Net: Agree 2089 431 290 141 90 120 129 207 63 87 74 79 175 203 1558 282 733 879 477
85% 85% 83% 88% 78% 87% 85% 89% 83% 84% 91% 83% 81% 85% 85% 85% 85% 85% 84%

d bdl dl

Net: Disagree 267 51 39 15 17 14 17 18 10 11 5 11 33 26 192 37 73 119 75
11% 10% 11% 9% 15% 10% 11% 8% 13% 11% 6% 12% 15% 11% 10% 11% 8% 12% 13%

g agjn a a

Mean score 3.2 3.2 3.2 3.2 3.1 3.3 3.2 3.2 3.2 3.2 3.2 3.3 3.1 3.3 3.2 3.3 3.2 3.2 3.2
d d d d d dl

Standard deviation .71 .69 .69 .69 .83 .73 .75 .71 .69 .70 .60 .78 .75 .69 .71 .71 .66 .71 .78
Standard error .01 .03 .04 .06 .08 .06 .06 .05 .08 .07 .07 .08 .05 .05 .02 .04 .02 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 366



Table 130/2

Perceptions of coffee in the workplace
Q22_3. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
I feel refreshed after taking a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 834 28 123 130 244 309 151 683 96 168 142 137 91 200 229 465 54 28 21 29 40 33
34% 28% 32% 38% 37% 32% 31% 35% 35% 30% 39% 30% 35% 36% 35% 35% 39% 44% 34% 33% 32% 33%

ef ef bd d

Tend to agree (3) 1255 53 198 150 330 524 251 1004 144 285 166 253 122 285 329 672 64 22 25 45 68 46
51% 52% 51% 44% 50% 54% 51% 51% 52% 52% 46% 55% 47% 51% 50% 50% 46% 34% 41% 51% 55% 46%

c c c ce d d d d

Tend to disagree (2) 202 8 27 35 53 79 35 167 18 58 30 39 19 38 53 118 16 7 9 11 5 12
8% 8% 7% 10% 8% 8% 7% 8% 7% 10% 8% 9% 7% 7% 8% 9% 12% 11% 15% 12% 4% 12%

f g g g g

Strongly disagree (1) 65 4 10 13 15 23 14 51 9 17 12 12 9 6 16 41 2 3 2 3 6 5
3% 4% 3% 4% 2% 2% 3% 3% 3% 3% 3% 3% 3% 1% 2% 3% 1% 5% 3% 3% 5% 5%

f f f f

Don't know 46 2 9 4 11 20 11 35 3 10 6 8 7 12 17 18 - 3 1 - 3 -
2% 2% 2% 1% 2% 2% 2% 2% 1% 2% 2% 2% 3% 2% 3% 1% - 5% 2% - 2% -

b bcfh

Not applicable 62 6 21 8 8 19 27 35 6 15 6 8 10 17 16 31 3 1 3 1 2 4
3% 6% 5% 2% 1% 2% 6% 2% 2% 3% 2% 2% 4% 3% 2% 2% 2% 2% 5% 1% 2% 4%

deg cdeg cdeg

NETS

Net: Agree 2089 81 321 280 574 833 402 1687 240 453 308 390 213 485 558 1137 118 50 46 74 108 79
85% 80% 83% 82% 87% 86% 82% 85% 87% 82% 85% 85% 83% 87% 85% 85% 85% 78% 75% 83% 87% 79%

f b e

Net: Disagree 267 12 37 48 68 102 49 218 27 75 42 51 28 44 69 159 18 10 11 14 11 17
11% 12% 10% 14% 10% 10% 10% 11% 10% 14% 12% 11% 11% 8% 10% 12% 13% 16% 18% 16% 9% 17%

f

Mean score 3.2 3.1 3.2 3.2 3.3 3.2 3.2 3.2 3.2 3.1 3.3 3.2 3.2 3.3 3.2 3.2 3.3 3.3 3.1 3.1 3.2 3.1
b bd

Standard deviation .71 .74 .70 .79 .70 .69 .71 .71 .72 .73 .75 .69 .75 .64 .71 .73 .72 .86 .81 .76 .74 .82
Standard error .01 .08 .04 .04 .03 .02 .03 .02 .04 .03 .04 .03 .05 .03 .03 .02 .06 .11 .11 .08 .07 .08

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h
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Table 130/3

Perceptions of coffee in the workplace
Q22_3. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
I feel refreshed after taking a coffee break
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 834 94 740 612 233 668 166 - 834 482 760 607 788 605 193
34% 22% 36% 36% 43% 38% 24% - 34% 45% 38% 35% 35% 38% 26%

a a abc b bdef bef b

Tend to agree (3) 1255 224 1031 869 259 899 356 - 1255 472 979 855 1131 818 364
51% 52% 51% 51% 47% 51% 51% - 51% 44% 50% 50% 51% 52% 49%

c c c c

Tend to disagree (2) 202 39 163 141 35 123 79 - 202 63 133 158 189 83 113
8% 9% 8% 8% 6% 7% 11% - 8% 6% 7% 9% 8% 5% 15%

a c cd cd a

Strongly disagree (1) 65 17 48 40 10 27 38 - 65 19 40 51 59 25 33
3% 4% 2% 2% 2% 2% 5% - 3% 2% 2% 3% 3% 2% 4%

d a a

Don't know 46 18 28 20 8 25 21 - 46 12 29 26 36 21 17
2% 4% 1% 1% 1% 1% 3% - 2% 1% 1% 2% 2% 1% 2%

bcd a

Not applicable 62 40 22 16 1 30 32 - 62 18 34 24 34 29 18
3% 9% 1% 1% * 2% 5% - 3% 2% 2% 1% 2% 2% 2%

bcd d a ef

NETS

Net: Agree 2089 318 1771 1481 492 1567 522 - 2089 954 1739 1462 1919 1423 557
85% 74% 87% 87% 90% 88% 75% - 85% 89% 88% 85% 86% 90% 75%

a a a b bef bef b

Net: Disagree 267 56 211 181 45 150 117 - 267 82 173 209 248 108 146
11% 13% 10% 11% 8% 8% 17% - 11% 8% 9% 12% 11% 7% 20%

d a cd cd cd a

Mean score 3.2 3.1 3.2 3.2 3.3 3.3 3.0 - 3.2 3.4 3.3 3.2 3.2 3.3 3.0
a a abc b bdef bef b

Standard deviation .71 .73 .70 .70 .68 .66 .79 - .71 .68 .68 .73 .71 .65 .79
Standard error .01 .04 .02 .02 .03 .02 .03 - .01 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 368



Table 131/1

Perceptions of coffee in the workplace
Q22_4. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
It allows me to connect with others at work
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

REGION SENIORITY

 Total London
South
East

South
West East

East
Midlands

West
Midlands

North
West

North
East

Humberside
& Yorkshire Wales

Northern
Ireland Scotland

Republic
of Ireland

NET:
England

NET:
Ireland Non-managerial

Junior/middle
management

Senior
Management/

Director/
Owner

Significance Level: 95%  a  b  c  d  e  f  g  h  i  j  k  l  m  n  o  a  b  c

Total 2464 507 351 160 115 138 152 233 76 103 81 95 215 238 1835 333 861 1033 570
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 671 159 83 42 27 32 39 55 19 21 22 37 54 81 477 118 204 293 174
27% 31% 24% 26% 23% 23% 26% 24% 25% 20% 27% 39% 25% 34% 26% 35% 24% 28% 31%

bgin bcdefgiln bdegiln bcdefgiln a a

Tend to agree (3) 1280 262 185 83 53 78 81 136 41 65 43 37 106 110 984 147 462 544 274
52% 52% 53% 52% 46% 57% 53% 58% 54% 63% 53% 39% 49% 46% 54% 44% 54% 53% 48%

ko ko k ko k dkmo adklmo kmo c

Tend to disagree (2) 258 44 41 19 13 12 17 22 10 6 11 13 28 22 184 35 82 112 64
10% 9% 12% 12% 11% 9% 11% 9% 13% 6% 14% 14% 13% 9% 10% 11% 10% 11% 11%

Strongly disagree (1) 95 18 14 2 10 7 5 7 3 4 2 2 11 10 70 12 38 36 21
4% 4% 4% 1% 9% 5% 3% 3% 4% 4% 2% 2% 5% 4% 4% 4% 4% 3% 4%

abcgkno c

Don't know 46 11 7 3 2 2 4 6 - 1 - 2 3 5 36 7 19 18 9
2% 2% 2% 2% 2% 1% 3% 3% - 1% - 2% 1% 2% 2% 2% 2% 2% 2%

Not applicable 114 13 21 11 10 7 6 7 3 6 3 4 13 10 84 14 56 30 28
5% 3% 6% 7% 9% 5% 4% 3% 4% 6% 4% 4% 6% 4% 5% 4% 7% 3% 5%

a a agn a a b b

NETS

Net: Agree 1951 421 268 125 80 110 120 191 60 86 65 74 160 191 1461 265 666 837 448
79% 83% 76% 78% 70% 80% 79% 82% 79% 83% 80% 78% 74% 80% 80% 80% 77% 81% 79%

bdl d d d d d a

Net: Disagree 353 62 55 21 23 19 22 29 13 10 13 15 39 32 254 47 120 148 85
14% 12% 16% 13% 20% 14% 14% 12% 17% 10% 16% 16% 18% 13% 14% 14% 14% 14% 15%

ai a

Mean score 3.1 3.2 3.0 3.1 2.9 3.0 3.1 3.1 3.0 3.1 3.1 3.2 3.0 3.2 3.1 3.2 3.1 3.1 3.1
bdln bdl bdl bdln

Standard deviation .75 .74 .75 .68 .88 .75 .73 .69 .75 .67 .72 .78 .80 .78 .74 .78 .74 .74 .77
Standard error .02 .03 .04 .06 .09 .07 .06 .05 .09 .07 .08 .08 .06 .05 .02 .04 .03 .02 .03

Columns Tested:  a,b,c,d,e,f,g,h,i,j,k,l,m,n,o - a,b,c
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Table 131/2

Perceptions of coffee in the workplace
Q22_4. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
It allows me to connect with others at work
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

NUMBER OF EMPLOYEES SECTOR CITY OF WORK

 Total 0 1-19 20-49 50-249 250+ 0-19 20+ HR
Technology

/IT
Creative

& Comms
Finance/
Insurance Legal

Arts and
Entertainment London

City
outside
London Dublin Belfast Edinburgh Glasgow Manchester Birmingham

Significance Level: 95%  a  b  c  d  e  f  g  a  b  c  d  e  f  a  b  c  d  e  f  g  h

Total 2464 101 388 340 661 974 489 1975 276 553 362 457 258 558 660 1345 139 64 61 89 124 100
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 671 16 100 100 200 255 116 555 83 156 111 112 63 146 203 367 51 24 17 21 24 29
27% 16% 26% 29% 30% 26% 24% 28% 30% 28% 31% 25% 24% 26% 31% 27% 37% 38% 28% 24% 19% 29%

a a af a a d g bfg g

Tend to agree (3) 1280 40 187 168 367 518 227 1053 161 279 176 254 133 277 338 706 58 22 32 44 78 47
52% 40% 48% 49% 56% 53% 46% 53% 58% 50% 49% 56% 52% 50% 51% 52% 42% 34% 52% 49% 63% 47%

abf af af bcf c cd cd d abcdh

Tend to disagree (2) 258 7 43 41 62 105 50 208 20 70 30 51 29 58 64 150 18 11 6 13 12 15
10% 7% 11% 12% 9% 11% 10% 11% 7% 13% 8% 11% 11% 10% 10% 11% 13% 17% 10% 15% 10% 15%

ac

Strongly disagree (1) 95 6 20 12 13 44 26 69 6 19 17 14 13 26 26 57 5 2 2 6 3 5
4% 6% 5% 4% 2% 5% 5% 3% 2% 3% 5% 3% 5% 5% 4% 4% 4% 3% 3% 7% 2% 5%

d d d d

Don't know 46 1 10 6 9 20 11 35 1 10 8 10 5 12 15 22 4 1 1 1 2 4
2% 1% 3% 2% 1% 2% 2% 2% * 2% 2% 2% 2% 2% 2% 2% 3% 2% 2% 1% 2% 4%

a

Not applicable 114 31 28 13 10 32 59 55 5 19 20 16 15 39 14 43 3 4 3 4 5 -
5% 31% 7% 4% 2% 3% 12% 3% 2% 3% 6% 4% 6% 7% 2% 3% 2% 6% 5% 4% 4% -

bcd
efg

cdeg d d bc
deg

a a abd ah h h h

NETS

Net: Agree 1951 56 287 268 567 773 343 1608 244 435 287 366 196 423 541 1073 109 46 49 65 102 76
79% 55% 74% 79% 86% 79% 70% 81% 88% 79% 79% 80% 76% 76% 82% 80% 78% 72% 80% 73% 82% 76%

a af abc
efg

abf a abf bc
def

df

Net: Disagree 353 13 63 53 75 149 76 277 26 89 47 65 42 84 90 207 23 13 8 19 15 20
14% 13% 16% 16% 11% 15% 16% 14% 9% 16% 13% 14% 16% 15% 14% 15% 17% 20% 13% 21% 12% 20%

d d d a a a

Mean score 3.1 3.0 3.0 3.1 3.2 3.1 3.0 3.1 3.2 3.1 3.1 3.1 3.0 3.1 3.1 3.1 3.2 3.2 3.1 3.0 3.1 3.0
abef def f

Standard deviation .75 .83 .80 .76 .68 .76 .80 .73 .66 .75 .78 .71 .78 .78 .75 .76 .81 .85 .73 .83 .64 .82
Standard error .02 .10 .04 .04 .03 .03 .04 .02 .04 .03 .04 .03 .05 .03 .03 .02 .07 .11 .10 .09 .06 .08

Columns Tested:  a,b,c,d,e,f,g - a,b,c,d,e,f - a,b,c,d,e,f,g,h

Online Fieldwork: 24th January - 14th February 2017 Prepared by ComRes
 
Page 370



Table 131/3

Perceptions of coffee in the workplace
Q22_4. To what extent, if at all, do you agree or disagree with the follow statements about your coffee breaks at work?
 
It allows me to connect with others at work
Base: All those who do take coffee breaks with either themselves or their managers/ colleagues/ team/ best friend

DRINK COFFEE DURING WORKING DAY EMPLOYEE ENGAGEMENT COFFEE BREAKS WELLBEING

 Total
Don't drink

coffee
Drink
coffee

Drink
coffee

and have
coffee

available to
them in the

office

Regularly
drink higher

quality
coffee at
the office Engaged Unengaged

Do not
take one Ever

More than
once a day

At least
Once
a day

Ever with
manager

Ever with
other

colleagues

Employer
cares

about my
wellbeing

Employer
does not

care
about my
wellbeing

Significance Level: 95%  a  b  c  d  a  b *a  b  c  d  e  f  a  b

Total 2464 432 2032 1698 546 1772 692 - 2464 1066 1975 1721 2237 1581 738
100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100%

Strongly agree (4) 671 79 592 508 211 550 121 - 671 409 618 518 655 502 152
27% 18% 29% 30% 39% 31% 17% - 27% 38% 31% 30% 29% 32% 21%

a a abc b bdef b b b

Tend to agree (3) 1280 228 1052 895 256 938 342 - 1280 487 1005 906 1207 856 361
52% 53% 52% 53% 47% 53% 49% - 52% 46% 51% 53% 54% 54% 49%

d d c c c cd b

Tend to disagree (2) 258 46 212 172 45 156 102 - 258 87 172 184 222 127 118
10% 11% 10% 10% 8% 9% 15% - 10% 8% 9% 11% 10% 8% 16%

a cd cd a

Strongly disagree (1) 95 22 73 53 15 46 49 - 95 25 62 67 75 33 54
4% 5% 4% 3% 3% 3% 7% - 4% 2% 3% 4% 3% 2% 7%

c a c c a

Don't know 46 11 35 25 5 16 30 - 46 11 28 23 32 12 22
2% 3% 2% 1% 1% 1% 4% - 2% 1% 1% 1% 1% 1% 3%

d a a

Not applicable 114 46 68 45 14 66 48 - 114 47 90 23 46 51 31
5% 11% 3% 3% 3% 4% 7% - 5% 4% 5% 1% 2% 3% 4%

bcd a ef ef ef

NETS

Net: Agree 1951 307 1644 1403 467 1488 463 - 1951 896 1623 1424 1862 1358 513
79% 71% 81% 83% 86% 84% 67% - 79% 84% 82% 83% 83% 86% 70%

a a ab b b b b b b

Net: Disagree 353 68 285 225 60 202 151 - 353 112 234 251 297 160 172
14% 16% 14% 13% 11% 11% 22% - 14% 11% 12% 15% 13% 10% 23%

d a cd cd c a

Mean score 3.1 3.0 3.1 3.1 3.3 3.2 2.9 - 3.1 3.3 3.2 3.1 3.1 3.2 2.9
a a abc b bdef be b

Standard deviation .75 .75 .74 .73 .73 .70 .82 - .75 .72 .73 .75 .73 .68 .84
Standard error .02 .04 .02 .02 .03 .02 .03 - .02 .02 .02 .02 .02 .02 .03

Columns Tested:  a,b,c,d - a,b - a,b,c,d,e,f - a,b
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