
 

 
 

 

 

MHP – Business Omnibus – February 2019 
 

Methodology: ComRes interviewed 1,200 Business decision makers online between 1st February – 15th February.  

Data were weighted to be representative of businesses by turnover, sector and region. ComRes is a member of the  

British Polling Council and abides by its rules.  

 
All press releases or other publications must be checked with ComRes before use.  ComRes requires 48 hours to 

check a press release unless otherwise agreed. 

 

For information about commissioning research please contact info@comresglobal.com or call +44 (0)20 7871 8660. 

 

To register for Pollwatch, featuring commentary and insight from the ComRes team, please email: pollwatch@comresglobal.com 

 

REPUTATION | COMMUNICATIONS | PUBLIC POLICY 

 

Four Millbank | London | SW1P 3JA | T. +44 (0)20 7871 8660 

Rond-Point Schuman / Schumanplein 6 | Box 5  | 1040 Bruxelles | T. +32 (0)2 234 63 82  

51/F Raffles City  | No.268 Xi Zang Middle Road | HuangPu District Shanghai  | 200001 China | T. +86 (0)21 2312 7674 



TURNOVERNO.EMPLOYEES
£5M-UP TO£100M-£50M-£25M-£15M-£10M-LESS THAN

£25M+£24.9M£4.9M£500M+£499.9M£99.9M£49.9M£24.9M£14.9M£5M-£9.9M£2M-£4.9M£1M-£1.9M£1M250+UP TO 249UP TO 491000+500-999250-499100-24950-9910-491-9TOTAL

25035459650746264100119135185161250371829482165861201961512302521200Unweighted base

90200910102025354565902102804202079936957352811491492884071200Weighted base

497118361115181722324880549620711139193949486050303Yes
54%36%20%56%56%59%50%38%34%36%23%29%13%46%21%16%53%36%47%33%32%21%12%25%

2910064935615193447141174334816965292124368483202327777No
32%50%71%26%24%25%42%41%52%52%67%62%80%39%70%76%29%47%44%56%56%70%80%65%

12297824439911212631299056139716182629119Don't know
14%14%9%18%20%16%7%21%13%12%10%9%7%14%9%8%18%17%8%11%12%9%7%10%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 1

Q.1 Does your business currently have a plan in place for how to respond in the aftermath of a terrorist attack that forces the business to close for a period of time?
Base:All respondents

Data gathered via the BVA BDRC Business Opinion Omnibus



BROAD REGIONREGION
SOUTHMIDLANDSNORTHNISCOTSWSELONDONE ENGLANDWALESE MIDSW MIDSY&HNWNETOTAL

48927643561818516016084918310293110901200Unweighted base

651217332287311219522412044789589112301200Weighted base

1695084614134079378222025345303Yes
26%23%25%23%19%11%20%35%31%18%29%21%28%30%18%25%

40814722317528214011868345162597222777No
63%67%67%61%71%73%72%52%57%76%66%65%67%64%74%65%

74202547171527153413562119Don't know
11%9%7%16%10%16%8%12%12%6%6%14%6%5%8%10%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 1

Q.1 Does your business currently have a plan in place for how to respond in the aftermath of a terrorist attack that forces the business to close for a period of time?
Base:All respondents

Data gathered via the BVA BDRC Business Opinion Omnibus



BROAD INDUSTRY
CONS-MANU-

SERVICESRETAILTRUCTIONFACTURINGTOTAL

6002531581891200Unweighted base

705187212961200Weighted base

179584620303Yes
25%31%22%21%25%

45510714571777No
64%57%68%74%65%

7222215119Don't know
10%12%10%5%10%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 1

Q.1 Does your business currently have a plan in place for how to respond in the aftermath of a terrorist attack that forces the business to close for a period of time?
Base:All respondents

Data gathered via the BVA BDRC Business Opinion Omnibus



BUSINESS SECTOR
ARTS/EDUC/FIN/PROP/HOSP-

LEISURE/HEALTH/BUSITALITYCONS-MANU-
OTHERPUBLICSERVICES& LEISURECOMMSTRANSPORTRETAILWHOLESALETRUCTIONFACTURINGTOTAL

25817712045486396461581891200Unweighted base

3351741306534457730212961200Weighted base

6049561516181684620303Yes
18%28%43%23%48%39%20%26%22%21%25%

24010963431621521814571777No
72%63%48%66%47%45%67%61%68%74%65%

36161272794215119Don't know
11%9%9%11%5%15%12%13%10%5%10%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 1

Q.1 Does your business currently have a plan in place for how to respond in the aftermath of a terrorist attack that forces the business to close for a period of time?
Base:All respondents

Data gathered via the BVA BDRC Business Opinion Omnibus



TURNOVERNO.EMPLOYEES
£5M-UP TO£100M-£50M-£25M-£15M-£10M-LESS THAN

£25M+£24.9M£4.9M£500M+£499.9M£99.9M£49.9M£24.9M£14.9M£5M-£9.9M£2M-£4.9M£1M-£1.9M£1M250+UP TO 249UP TO 491000+500-999250-499100-24950-9910-491-9TOTAL

25035459650746264100119135185161250371829482165861201961512302521200Unweighted base

90200910102025354565902102804202079936957352811491492884071200Weighted base

286014025614112128486824781506918253642404326229Yes
31%30%15%24%25%24%41%24%33%32%23%24%6%38%15%10%25%47%44%28%27%15%6%19%

3293617361013213140115146355676745222312328073182340741No
35%46%68%31%28%41%37%47%48%45%55%52%85%32%68%75%31%23%39%53%49%63%84%62%

3047153510981313214765416116910432151428376341231Don't know
34%24%17%45%48%34%22%29%20%24%22%23%10%30%17%15%44%30%17%19%25%22%10%19%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 2

Q.2 To the best of your knowledge, does your business currently have a specific terrorism insurance policy?
Base:All respondents

Data gathered via the BVA BDRC Business Opinion Omnibus



BROAD REGIONREGION
SOUTHMIDLANDSNORTHNISCOTSWSELONDONE ENGLANDWALESE MIDSW MIDSY&HNWNETOTAL

48927643561818516016084918310293110901200Unweighted base

651217332287311219522412044789589112301200Weighted base

132326539173167174101819294229Yes
20%15%20%12%13%15%16%30%14%9%12%19%22%26%13%19%

39314720119487812111975335757496521741No
60%68%61%66%66%70%62%53%63%75%73%60%55%58%70%62%

1263866616174338287121921185231Don't know
19%18%20%22%22%15%22%17%23%16%15%20%23%16%17%19%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 2

Q.2 To the best of your knowledge, does your business currently have a specific terrorism insurance policy?
Base:All respondents

Data gathered via the BVA BDRC Business Opinion Omnibus



BROAD INDUSTRY
CONS-MANU-

SERVICESRETAILTRUCTIONFACTURINGTOTAL

6002531581891200Unweighted base

705187212961200Weighted base

118484518229Yes
17%25%21%19%19%

44410513458741No
63%56%63%61%62%

143343320231Don't know
20%18%16%21%19%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 2

Q.2 To the best of your knowledge, does your business currently have a specific terrorism insurance policy?
Base:All respondents

Data gathered via the BVA BDRC Business Opinion Omnibus



BUSINESS SECTOR
ARTS/EDUC/FIN/PROP/HOSP-

LEISURE/HEALTH/BUSITALITYCONS-MANU-
OTHERPUBLICSERVICES& LEISURECOMMSTRANSPORTRETAILWHOLESALETRUCTIONFACTURINGTOTAL

25817712045486396461581891200Unweighted base

3351741306534457730212961200Weighted base

463233712131754518229Yes
14%18%25%11%35%30%22%17%21%19%19%

22011676321525471813458741No
66%67%58%49%43%55%61%60%63%61%62%

70262226771373320231Don't know
21%15%17%40%21%15%17%23%16%21%19%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 2

Base:All respondents
Q.2 To the best of your knowledge, does your business currently have a specific terrorism insurance policy?

Data gathered via the BVA BDRC Business Opinion Omnibus



TURNOVERNO.EMPLOYEES
£5M-UP TO£100M-£50M-£25M-£15M-£10M-LESS THAN

£25M+£24.9M£4.9M£500M+£499.9M£99.9M£49.9M£24.9M£14.9M£5M-£9.9M£2M-£4.9M£1M-£1.9M£1M250+UP TO 249UP TO 491000+500-999250-499100-24950-9910-491-9TOTAL

182258500395747397982971431212362526884331245375148107196237940Unweighted base

621407708151921344462162211396128843626552746108109245381971Weighted base

164126413751112184473147342872267621283385141321The chances of a
25%29%34%10%23%37%23%33%27%29%27%35%37%26%34%36%13%22%45%26%30%35%37%33%terrorism insurance

policy being enacted are
very small

1337194324491316435794342101621381326236894244Before today, I did not
21%27%25%38%16%19%19%25%29%26%27%27%24%27%25%26%23%31%28%24%21%28%25%25%know you could buy a

terrorism insurance
policy

926159*13569114148701617712955722275673194I would expect my
15%19%21%3%5%17%26%17%20%19%25%23%18%13%21%21%9%18%15%20%25%23%19%20%existing insurance to

cover my losses in the
event of a terrorist
attack without the need
for a separate terrorism
insurance policy

7186811325491423311181494161814262392I do not know where to
11%13%9%10%5%15%12%15%9%14%8%11%8%9%10%8%7%5%14%17%13%11%6%9%go for a terrorism

insurance policy

315701-1136618213119694372101511123188Terrorism insurance
5%10%9%10%-5%7%8%13%10%11%10%8%15%8%7%13%8%21%14%10%5%8%9%policies are too

expensive

225711-*-1181137556495*-2584161Other
3%2%7%7%6%-1%-2%2%5%5%9%4%7%8%8%1%-2%4%3%11%6%

20291323756991127376835146109228516214663181Don't know
32%21%17%37%45%24%29%26%20%18%16%17%17%27%17%17%40%30%10%14%19%19%17%19%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 3

Q.3 Which of the following, if any, would you say are the main barriers to purchasing this kind of insurance policy?
Base:All respondents who say that they do not have a specific terrorism insurance policy, or who say that they do not know whether they have a specific terrorism insurance policy

Data gathered via the BVA BDRC Business Opinion Omnibus



BROAD REGIONREGION
SOUTHMIDLANDSNORTHNISCOTSWSELONDONE ENGLANDWALESE MIDSW MIDSY&HNWNETOTAL

36923433752687012410471807084688069940Unweighted base

519185267256495164157103406877708326971Weighted base

18755785203071483912232022266321The chances of a
36%30%29%19%31%31%43%30%38%30%33%27%31%31%23%33%terrorism insurance

policy being enacted are
very small

12842738112734462111171417279244Before today, I did not
25%23%28%33%18%29%21%29%20%28%25%18%25%33%36%25%know you could buy a

terrorism insurance
policy

873375421212620199111319255194I would expect my
17%18%28%15%34%22%16%13%19%22%16%17%27%31%21%20%existing insurance to

cover my losses in the
event of a terrorist
attack without the need
for a separate terrorism
insurance policy

53221844132212548944192I do not know where to
10%12%7%18%7%14%14%8%4%11%11%12%6%5%5%9%go for a terrorism

insurance policy

53112425810259-64610288Terrorism insurance
10%6%9%7%8%9%6%16%9%-9%6%8%12%7%9%policies are too

expensive

401011267131642351-361Other
8%5%4%6%9%8%8%10%3%4%4%7%2%-10%6%

102354459182834217101816104181Don't know
20%19%17%22%15%19%17%22%21%18%15%23%23%12%15%19%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 3

Q.3 Which of the following, if any, would you say are the main barriers to purchasing this kind of insurance policy?
Base:All respondents who say that they do not have a specific terrorism insurance policy, or who say that they do not know whether they have a specific terrorism insurance policy

Data gathered via the BVA BDRC Business Opinion Omnibus



BROAD INDUSTRY
CONS-MANU-

SERVICESRETAILTRUCTIONFACTURINGTOTAL

481186119154940Unweighted base

58713916778971Weighted base

201404436321The chances of a
34%29%27%46%33%terrorism insurance

policy being enacted are
very small

153304220244Before today, I did not
26%21%25%26%25%know you could buy a

terrorism insurance
policy

108304213194I would expect my
18%22%25%17%20%existing insurance to

cover my losses in the
event of a terrorist
attack without the need
for a separate terrorism
insurance policy

59819592I do not know where to
10%6%12%7%9%go for a terrorism

insurance policy

581312588Terrorism insurance
10%9%7%6%9%policies are too

expensive

5611261Other
10%1%1%3%6%

98324110181Don't know
17%23%24%13%19%
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BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 3

Q.3 Which of the following, if any, would you say are the main barriers to purchasing this kind of insurance policy?
Base:All respondents who say that they do not have a specific terrorism insurance policy, or who say that they do not know whether they have a specific terrorism insurance policy

Data gathered via the BVA BDRC Business Opinion Omnibus



BUSINESS SECTOR
ARTS/EDUC/FIN/PROP/HOSP-

LEISURE/HEALTH/BUSITALITYCONS-MANU-
OTHERPUBLICSERVICES& LEISURECOMMSTRANSPORTRETAILWHOLESALETRUCTIONFACTURINGTOTAL

211147863733447039119154940Unweighted base

28914298582232602516778971Weighted base

88534119452294436321The chances of a
31%37%42%32%20%15%36%35%27%46%33%terrorism insurance

policy being enacted are
very small

7839279491424220244Before today, I did not
27%28%27%15%20%28%23%9%25%26%25%know you could buy a

terrorism insurance
policy

5325228651184213194I would expect my
18%18%22%14%29%15%19%31%25%17%20%existing insurance to

cover my losses in the
event of a terrorist
attack without the need
for a separate terrorism
insurance policy

2319611123319592I do not know where to
8%14%6%18%4%6%5%11%12%7%9%go for a terrorism

insurance policy

36129*354112588Terrorism insurance
13%9%10%*15%16%7%2%7%6%9%policies are too

expensive

361235---11261Other
12%8%3%8%---5%1%3%6%

48191417671544110181Don't know
17%14%14%29%26%23%26%15%24%13%19%

Page 12

BUSINESS OPINION OMNIBUS - FEBRUARY 2019 -

Terrorism Policy
Fieldwork dates: 1st to 15th February 2019

Absolutes/col percents
Table 3

Q.3 Which of the following, if any, would you say are the main barriers to purchasing this kind of insurance policy?
Base:All respondents who say that they do not have a specific terrorism insurance policy, or who say that they do not know whether they have a specific terrorism insurance policy

Data gathered via the BVA BDRC Business Opinion Omnibus


