
 

 
 

 

 

BBC and AgriBriefing – Dairy Poll – January 2019 
 

Methodology: ComRes surveyed 2,012 British adults online between 9th and 10th January 2019. Data were 

weighted to be representative of all British adults aged 18+. ComRes is a member of the British Polling Council and 

abides by its rules. Full tables at www.comresglobal.com  

 

All press releases or other publications must be checked with ComRes before use.  ComRes requires 48 hours to 

check a press release unless otherwise agreed. 

 

For information about commissioning research please contact info@comresglobal.com or call +44 (0)20 7871 8660. 

 

To register for Pollwatch, featuring commentary and insight from the ComRes team, please email: pollwatch@comresglobal.com 
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51/F Raffles City  | No.268 Xi Zang Middle Road | HuangPu District Shanghai  | 200001 China | T. +86 (0)21 2312 7674 



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

80532354346649550881067952349032033734233119210479652012Unweighted base

82233948940856554976467757146629835632234822310309822012Weighted base

11760615165826889103412634555944110149259NET: More positive
14%18%12%13%12%15%9%13%K18%JK9%9%10%17%FGH17%FGH20%FGH11%15%B13%

482126252525253145111492229164358101I feel more positive
6%6%5%6%4%4%3%5%8%JK2%5%h3%7%FH8%FH7%FH4%6%b5%about eating/drinking

dairy products so have
increased my intake of
dairy
products

6940342640574258583012253330286891159I feel more positive
8%12%7%6%7%10%mNo6%9%K10%K7%4%7%10%Gh9%G13%FGH7%9%B8%about eating/drinking

dairy products but have
not changed my intake
of dairy
products

559211343293384384617489299377241267222201977007041405My view about eating/
68%p62%70%72%68%70%81%IJ72%I52%81%CDEf81%CDEf75%CD69%CD58%C44%68%72%b70%drinking dairy products

has not changed over
the past two years

80364329765852619336153626415114065206I feel more negative
10%11%9%7%13%NO11%n7%9%16%JK8%5%10%G8%12%Gh23%DEFGH14%A7%10%about eating/drinking

dairy products so have
cut down on my intake
of dairy
products

1958810626251152131126733I feel more negative
2%1%2%2%2%1%*1%4%JK**1%*4%EFGH5%EFGH2%A1%2%about eating/drinking

dairy products so have
become a vegan

994151378664546711738164027556316672238NET: More negative
12%12%10%9%15%NO12%7%10%k21%JK8%5%11%G8%16%EGH28%DEFGH16%A7%12%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 1
Q.1 Has your attitude to eating or drinking dairy products (foods made from milk, cheese, cream etc.) changed over the past two years?
Please indicate which ONE of the following most applies:
Base: All respondents

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

82233948940856554976467757146629835632234822310309822012Weighted base

4826342630202532521015151733195456110Don't know
6%8%7%L6%L5%4%3%5%9%JK2%5%H4%5%H9%eFGH9%fH5%6%5%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 1
Q.1 Has your attitude to eating or drinking dairy products (foods made from milk, cheese, cream etc.) changed over the past two years?
Please indicate which ONE of the following most applies:
Base: All respondents

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

1993072382101451501752388017421101602012Unweighted base

17928227219314717916923185*1736101*1752012Weighted base

2129431617233036122281220259NET: More positive
12%10%16%Jl8%12%13%18%JL16%Jl14%13%12%11%13%

8131758131110288310101I feel more positive
5%4%6%j2%6%7%J7%j4%3%5%3%6%5%about eating/drinking

dairy products so have
increased my intake of
dairy
products

13162611910192610140810159I feel more positive
7%6%10%6%6%6%11%jl11%ahijL11%l8%8%6%8%about eating/drinking

dairy products but have
not changed my intake
of dairy
products

126208170143100123113166491198751311405My view about eating/
70%e74%EK63%74%EK68%69%67%72%Ek59%69%75%EK75%EK70%drinking dairy products

has not changed over
the past two years

162840211516161615182716206I feel more negative
9%10%15%bFm11%10%9%9%7%18%aBFghlM10%7%9%10%about eating/drinking

dairy products so have
cut down on my intake
of dairy
products

335447122311133I feel more negative
2%1%2%2%2%4%AFgL1%1%2%2%1%*2%about eating/drinking

dairy products so have
become a vegan

193045251923171817213817238NET: More negative
11%11%17%aBFglm13%f13%13%10%8%20%ABFGLm12%8%10%12%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 2
Q.1 Has your attitude to eating or drinking dairy products (foods made from milk, cheese, cream etc.) changed over the past two years?
Please indicate which ONE of the following most applies:
Base: All respondents

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

17928227219314717916923185*1736101*1752012Weighted base

131513912991269757110Don't know
7%5%5%5%8%5%5%5%7%6%5%4%5%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 2
Q.1 Has your attitude to eating or drinking dairy products (foods made from milk, cheese, cream etc.) changed over the past two years?
Please indicate which ONE of the following most applies:
Base: All respondents

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Factors
I prefer theMedical

Price of non-taste of non-Concerns overreasons, e.g.
While I wasdairydairyethical farmingEnvironmentalHealthy livingallergies and

pregnantFor my skinTo lose weightalternativesalternativespracticesconcernschoiceintolerances

238238238238238238238238238Unweighted base

238238238238238238238238238Weighted base

611012569100186180218122NET: At least to some
3%46%52%29%42%78%75%92%51%extent

3444719261019610059To a great extent
1%19%20%8%11%42%40%42%25%

466785074858411862To some extent
2%28%33%21%31%36%35%50%26%

130118105155123404817106To no extent
55%50%44%65%51%17%20%7%45%

10110815161211210Don't know
43%4%3%6%7%5%5%1%4%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 3
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Summary Table
Base: All respondents/ female respondents who feel more negative now

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

963860447658606910941193930545516177238Unweighted base

99*41*51*37*86*64*54*67*117*38*16**40*27**55*63*16672*238Weighted base

5118252440323438502510211721298636122NET: At least to some
51%44%50%65%m47%49%64%I56%i42%65%cD61%51%64%38%46%52%50%51%extent

307181515121319271131271215461459To a great extent
30%18%34%lM40%LM18%18%25%28%23%28%16%29%28%22%24%28%19%25%

2110892520211922147910914402262To some extent
21%26%16%25%29%31%o39%I28%19%37%D45%22%36%16%22%24%31%26%

45192412432818286112619932297234106To no extent
46%47%46%33%50%43%34%41%52%K31%39%46%33%58%H46%44%47%45%

3421351271-11258210Don't know
3%9%4%2%3%7%2%3%6%4%-3%3%4%8%5%3%4%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 4
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Medical reasons, e.g. allergies and intolerances
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

223439251918192214212917238Unweighted base

19**30*45*25**19**23**17**18**17**2138**17**238Weighted base

12202091016791011317122NET: At least to some
65%66%k44%37%52%70%39%50%60%53%18%43%51%extent

6118351134355-459To a great extent
33%37%k18%13%25%47%18%26%20%26%-25%25%

6912655447581362To some extent
32%30%26%24%27%23%21%24%39%27%18%18%26%

78231487109591510106To no extent
35%28%50%l55%45%30%61%50%28%43%65%57%45%

-2321---291-10Don't know
-6%6%9%3%---12%4%17%-4%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 5
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Medical reasons, e.g. allergies and intolerances
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

963860447658606910941193930545516177238Unweighted base

99*41*51*37*86*64*54*67*117*38*16**40*27**55*63*16672*238Weighted base

903845347861536210337163924485514870218NET: At least to some
91%93%89%90%91%96%99%I92%88%98%d100%95%87%88%88%89%97%b92%extent

452020183724152856114171124337426100To a great extent
45%48%40%49%43%38%28%42%48%K29%26%42%42%43%52%H45%36%42%

4518251541373834472612211224237444118To some extent
46%45%49%41%48%58%70%IJ50%40%69%CD74%53%45%45%36%45%61%B50%

83537313141-127716217To no extent
8%7%10%7%8%4%1%4%12%K2%-3%6%12%h12%9%a2%7%

1-111--2---12--212Don't know
1%-1%2%1%--4%i---1%7%--1%1%1%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 6
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Healthy living choice
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

223439251918192214212917238Unweighted base

19**30*45*25**19**23**17**18**17**2138**17**238Weighted base

173044221920131817198714218NET: At least to some
90%98%96%87%100%86%75%100%100%93%81%81%92%extent

611181210127858848100To a great extent
32%36%40%49%54%51%38%43%27%41%52%46%42%

11192610986101211026118To some extent
58%62%56%38%46%35%36%57%73%52%29%35%50%

2-13-34--142217To no extent
10%-2%13%-14%25%--6%19%13%7%

-11------2-12Don't know
-2%2%------1%-5%1%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 7
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Healthy living choice
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

963860447658606910941193930545516177238Unweighted base

99*41*51*37*86*64*54*67*117*38*16**40*27**55*63*16672*238Weighted base

7632382369493448972782820475012456180NET: At least to some
77%78%75%62%80%n77%64%71%83%jK71%49%70%72%86%fh80%75%77%75%extent

441916144620122163931473033702696To a great extent
44%46%31%37%53%LO32%23%31%54%JK24%20%35%25%56%fH52%H42%36%40%

3213229232922273418514131718543084To some extent
33%32%44%mn25%27%45%Mn42%40%29%47%c30%35%48%31%28%33%41%35%

18611101313191415118113511331548To no extent
18%16%22%26%16%21%35%Ij20%13%28%D51%27%D10%8%17%20%21%20%

532441*65*-15329211Don't know
5%6%3%12%L4%2%1%9%k4%1%-3%18%5%3%6%2%5%

Page 10

Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 8
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Environmental concerns
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

223439251918192214212917238Unweighted base

19**30*45*25**19**23**17**18**17**2138**17**238Weighted base

172133201218131415163710180NET: At least to some
90%68%73%81%66%76%75%81%87%76%84%59%75%extent

1011231044769834996To a great extent
52%36%51%38%22%18%39%34%51%39%48%52%40%

7101011813686803184To some extent
38%32%22%43%44%58%36%47%37%37%35%8%35%

299355432421448To no extent
10%28%19%13%28%21%25%17%13%20%16%25%20%

-13111-*-8-311Don't know
-4%7%6%6%3%-3%-4%-15%5%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 9
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Environmental concerns
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

963860447658606910941193930545516177238Unweighted base

99*41*51*37*86*64*54*67*117*38*16**40*27**55*63*16672*238Weighted base

80324124714937519827102823494812957186NET: At least to some
81%79%81%65%83%N76%70%75%83%k73%62%70%83%90%cFH77%77%79%78%extent

5218211245221129618223634277724101To a great extent
52%43%41%33%53%ln35%20%43%K52%K22%15%58%H20%63%cH43%h46%a34%42%

2814201226262622371975171522523385To some extent
29%35%40%33%30%41%49%Ij32%31%50%DF47%12%63%27%f35%F31%46%B36%

1387910141512129610248261440To no extent
13%19%14%24%m11%22%29%I18%11%25%D38%25%D7%8%13%16%19%17%

6124511571-231611112Don't know
6%2%5%10%l6%2%1%7%6%2%-5%9%2%9%7%2%5%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 10
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Concerns over ethical farming practices
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

223439251918192214212917238Unweighted base

19**30*45*25**19**23**17**18**17**2138**17**238Weighted base

172035211319121317166713186NET: At least to some
86%66%77%82%69%80%71%76%100%78%84%79%78%extent

121217115688129047101To a great extent
63%38%38%42%25%25%46%44%71%42%48%43%42%

481810813465763685To some extent
23%28%39%40%44%55%24%31%29%36%35%35%36%

38646233-361340To no extent
14%27%14%18%31%8%20%18%-17%16%18%17%

-24--321-12-112Don't know
-7%9%--12%10%7%-6%-3%5%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 11
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Concerns over ethical farming practices
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

963860447658606910941193930545516177238Unweighted base

99*41*51*37*86*64*54*67*117*38*16**40*27**55*63*16672*238Weighted base

41222017382514236310315827367327100NET: At least to some
42%54%39%45%44%39%25%33%54%JK28%20%36%29%50%H58%fH44%37%42%extent

1457311541204-1-101018826To a great extent
14%12%14%7%13%8%8%2%17%J11%-4%-19%F16%f11%11%11%

281713142720102143631381726551974To some extent
28%42%25%37%32%31%18%31%37%K17%20%32%29%31%42%H33%26%31%

5117271842353639482511231624248340123To no extent
51%42%54%49%49%54%66%I58%I41%66%CD67%57%59%43%39%50%55%51%

72426446622334211516Don't know
7%4%8%6%6%7%8%9%5%6%13%7%12%7%3%6%7%7%

Page 14

Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 12
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
I prefer the taste of non-dairy alternatives
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

223439251918192214212917238Unweighted base

19**30*45*25**19**23**17**18**17**2138**17**238Weighted base

71026108107569027100NET: At least to some
37%35%58%l38%43%44%42%30%37%42%29%41%42%extent

2241153-4231226To a great extent
11%7%10%3%3%21%20%-27%11%10%14%11%

5822975452682474To some extent
26%27%48%l36%40%23%23%30%11%32%19%26%31%

1118151391110121110859123To no extent
56%58%K33%52%46%46%58%70%63%51%64%54%51%

124222---151116Don't know
7%7%9%10%11%10%---7%6%5%7%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 13
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
I prefer the taste of non-dairy alternatives
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

963860447658606910941193930545516177238Unweighted base

99*41*51*37*86*64*54*67*117*38*16**40*27**55*63*16672*238Weighted base

291319132412161537125871423472169NET: At least to some
29%32%37%L35%l28%19%30%23%31%31%28%20%27%25%37%29%29%29%extent

694456251111322915319To a great extent
6%21%Q7%11%5%10%4%8%10%3%7%8%7%3%15%dh9%5%8%

224169196141026103551214321850To some extent
23%11%31%L24%L22%l9%26%15%22%28%21%13%20%22%22%19%24%21%

63262921554934457624102718393710748155To no extent
64%64%58%57%65%76%nO64%67%65%65%61%67%66%70%60%64%66%65%

72337337512523211315Don't know
7%4%5%8%8%5%6%11%4%4%11%13%c7%5%3%7%5%6%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 14
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Price of non-dairy alternatives
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

223439251918192214212917238Unweighted base

19**30*45*25**19**23**17**18**17**2138**17**238Weighted base

4713656687612569NET: At least to some
19%23%28%22%25%28%36%43%44%29%27%31%29%extent

-14121224171119To a great extent
-4%9%4%12%6%9%10%22%8%16%3%8%

469525564441550To some extent
19%19%19%18%13%22%27%33%22%21%11%27%21%

15232918121510109140510155To no extent
77%75%63%71%64%63%60%57%56%66%58%61%65%

1142221--121115Don't know
4%2%9%7%11%9%4%--6%15%9%6%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 15
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
Price of non-dairy alternatives
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

963860447658606910941193930545516177238Unweighted base

99*41*51*37*86*64*54*67*117*38*16**40*27**55*63*16672*238Weighted base

5020222241413630592412201022378540125NET: At least to some
50%49%43%58%48%64%mO66%iJ44%51%63%d75%49%38%41%59%d51%55%52%extent

18911615151011278265918361247To a great extent
19%21%21%17%17%24%18%16%23%21%12%14%18%16%28%21%16%20%

31111115262526193316101461319492878To some extent
31%28%22%41%o30%40%o48%IJ29%28%42%63%34%21%25%31%30%39%33%

461729144022173454143191530237531105To no extent
47%42%56%L38%47%34%33%51%k46%37%22%47%55%55%c38%45%42%44%

331151134-12222628Don't know
3%8%1%4%6%2%1%5%4%-3%4%6%4%3%4%3%3%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 16
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
To lose weight
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

223439251918192214212917238Unweighted base

19**30*45*25**19**23**17**18**17**2138**17**238Weighted base

714301371010101211348125NET: At least to some
37%46%65%53%36%42%59%58%73%53%53%46%52%extent

466525644423347To a great extent
21%19%14%21%9%21%34%22%25%20%33%16%20%

3823855468712578To some extent
16%27%51%l31%27%22%24%36%48%33%20%30%33%

1214131112137739249105To no extent
63%47%28%42%64%58%41%42%15%43%47%54%44%

-231----28--8Don't know
-7%6%5%----12%4%--3%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 17
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
To lose weight
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

963860447658606910941193930545516177238Unweighted base

99*41*51*37*86*64*54*67*117*38*16**40*27**55*63*16672*238Weighted base

50171818443017207412513730448624110NET: At least to some
51%42%36%47%51%47%31%29%63%JK31%30%33%25%55%fH70%FH52%A34%46%extent

237871514-935--541025341044To a great extent
23%18%17%17%17%23%-14%K30%JK--13%H14%19%H40%DFH20%14%19%

271010112916171139125832019521466To some extent
27%24%19%30%34%o25%31%j16%33%J31%30%19%10%36%30%31%a19%28%

432431173832344144259241725197345118To no extent
43%58%61%m45%45%50%63%I61%I37%66%Cd56%59%C62%45%30%44%63%B50%

6-234237-1233--7310Don't know
6%-3%8%5%2%6%I10%I-3%14%8%Cd13%--4%4%4%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 18
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
For my skin
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

223439251918192214212917238Unweighted base

19**30*45*25**19**23**17**18**17**2138**17**238Weighted base

5122779117999659110NET: At least to some
28%41%59%28%48%46%41%50%52%45%65%51%46%extent

2313429*15394144To a great extent
11%11%29%l15%9%38%2%6%28%18%49%8%19%

3914372784571766To some extent
17%30%30%14%40%8%39%44%24%27%16%43%28%

1417161891199610837118To no extent
72%55%k35%72%46%46%54%50%38%51%35%44%50%

-13-121-29-110Don't know
-4%6%-6%8%4%-9%4%-5%4%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 19
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
For my skin
Base: All respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB55+35-5418-3465+55-6445-5435-4425-3418-24FemaleMaleTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

632742285140344780221229183644161-161Unweighted base

68*30**37*24**60*45*31**45*90*20**10**30**15**38*52*166-**166Weighted base

31222--24--11326-6NET: At least to some
4%4%6%10%3%--5%5%--3%9%7%3%4%-4%extent

1*21---12---11*3-3To a great extent
1%1%5%3%---2%2%---5%4%1%2%-2%

21*22--22--11114-4To some extent
3%2%1%7%3%--3%2%--3%4%3%2%2%-2%

54213318423826366918825112742130-130To no extent
79%71%90%M73%70%84%85%79%76%87%81%81%74%72%79%79%-79%

12814177571732528929-29Don't know
17%25%4%17%28%O16%15%16%19%13%19%16%17%21%18%18%-18%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 20
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
While I was pregnant
Base: All female respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/b - c/d/e/f/g/h - i/j/k - l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal
(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(b)(a)

12272218181314109143612161Unweighted base

10**25**29**18**17**17**13**8**12**1486**12**166Weighted base

11-1-11116--6NET: At least to some
10%6%-3%-5%5%11%9%4%--4%extent

-1---11*-3--3To a great extent
-3%---5%5%5%-2%--2%

11-1---*14--4To some extent
10%3%-3%---5%9%3%--2%

820221214131169115510130To no extent
79%82%75%67%81%76%88%77%73%77%91%88%79%

137633112271129Don't know
10%12%25%30%19%19%7%12%17%18%9%12%18%
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Dairy Products Survey
ONLINE Fieldwork: 9th-10th January 2019

Absolutes/col percents
Table 21
Q.2 To what extent, if at all, has each of the following factors influenced your consumption of dairy products over the past two years?
While I was pregnant
Base: All female respondents who feel more negative now

Proportions/Means: Columns Tested (5%, 10% risk level) - a/d - b/d - c/d - a/b/c/e/f/g/h/i/j/k/l/m
** very small base (under 30) ineligible for sig testing

Prepared by ComRes


