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1875187518751875Unweighted base

1834183418341834Weighted base

6856739461015Net: Agree
37%37%52%55%

149191257275Agree strongly (4)
8%10%14%15%

535482689740Agree (3)
29%26%38%40%

570788581498Disagree (2)
31%43%32%27%

3501819285Disagree strongly (1)
19%10%5%5%

920969673584Net: Disagree
50%53%37%32%

229192214235Don't know
12%10%12%13%
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Table 1
Q.1 To what extent do you agree or disagree with the following statements about the impact of ‘clustering’ of similar retail premises (such as
betting shops, fast food outlets and tanning salons) on a High Street:
Summary Table
Base: All respondents
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RegionSocial ClassAgeGender
North

SouthEng-Mid-South
WalesWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

10819651053252949630542964535829234740031915910088671875Unweighted base

1061835045305104164005324863832623203522962209388951834Weighted base

56103271305281234206266309247183165190143865234921015Net: Agree
53%56%54%57%55%56%51%50%64%64%70%52%54%48%39%56%55%55%

82077868465656085874641493221139135275Agree strongly (4)
8%11%15%16%16%16%16%11%17%23%18%13%14%11%9%15%15%15%

488219521919716814120722516113712414211166384356740Agree (3)
45%45%39%41%39%40%35%39%46%42%52%39%40%38%30%41%40%40%

2452141146135991121641248444102919482255243498Disagree (2)
22%29%28%28%27%24%28%31%25%22%17%32%26%32%37%27%27%27%

7725143217203018151313151714473885Disagree strongly (1)
7%4%5%3%6%4%5%6%4%4%5%4%4%6%6%5%4%5%

3060166160168116132194142995711510611196303281584Net: Disagree
29%33%33%30%33%28%33%36%29%26%22%36%30%38%43%32%31%32%

202166666266627235372240564138112123235Don't know
19%11%13%12%12%16%16%13%7%10%9%13%16%14%17%12%14%13%
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Table 2
Q.1 To what extent do you agree or disagree with the following statements about the impact of ‘clustering’ of similar retail premises (such as
betting shops, fast food outlets and tanning salons) on a High Street:
The ‘clustering’ of similar retail premises has a negative effect on the vibrancy of a High Street
Base: All respondents
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RegionSocial ClassAgeGender
North

SouthEng-Mid-South
WalesWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

10819651053252949630542964535829234740031915910088671875Unweighted base

1061835045305104164005324863832623203522962209388951834Weighted base

459625827826922421324027023416515218213381506441946Net: Agree
42%52%51%53%53%54%53%45%55%61%63%47%51%45%37%54%49%52%

111675827471665466684838484016133124257Agree strongly (4)
10%9%15%15%14%17%17%10%14%18%18%12%14%13%7%14%14%14%

34801831961951531471862031661181141349365372317689Agree (3)
32%44%36%37%38%37%37%35%42%43%45%36%38%32%29%40%35%38%

3657153170164118121194149936510711311290303278581Disagree (2)
34%31%30%32%32%28%30%36%31%24%25%33%32%38%41%32%31%32%

6830183122162925161113151819434992Disagree strongly (1)
5%4%6%3%6%5%4%6%5%4%4%4%4%6%9%5%5%5%

426518318819513913622317410977120128129109346327673Net: Disagree
40%35%36%36%38%34%34%42%36%28%29%38%36%44%50%37%37%37%

19226363475350684340204843333087128214Don't know
18%12%12%12%9%13%13%13%9%11%8%15%12%11%14%9%14%12%
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Table 3
Q.1 To what extent do you agree or disagree with the following statements about the impact of ‘clustering’ of similar retail premises (such as
betting shops, fast food outlets and tanning salons) on a High Street:
The ‘clustering’ of similar retail premises has made my local High Street less appealing
Base: All respondents
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RegionSocial ClassAgeGender
North

SouthEng-Mid-South
WalesWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

10819651053252949630542964535829234740031915910088671875Unweighted base

1061835045305104164005324863832623203522962209388951834Weighted base

34671782041901581501731931591061041439665359314673Net: Agree
32%37%35%39%37%38%38%32%40%41%41%33%40%32%29%38%35%37%

3115862574758355047302641321510487191Agree strongly (4)
3%6%12%12%11%11%15%7%10%12%11%8%12%11%7%11%10%10%

30561201431321109213714211276781026450255227482Agree (3)
29%31%24%27%26%27%23%26%29%29%29%24%29%22%23%27%25%26%

468022722720716616324221615311615214013791411377788Disagree (2)
43%44%45%43%40%40%41%46%44%40%44%47%40%46%41%44%42%43%

10174645624141603926212932383481100181Disagree strongly (1)
9%9%9%9%12%10%10%11%8%7%8%9%9%13%16%9%11%10%

5698274273269207204302255179137181171175126492477969Net: Disagree
53%53%54%51%53%50%51%57%52%47%52%57%49%59%57%52%53%53%

16185353525146573846193539243088104192Don't know
15%10%10%10%10%12%11%11%8%12%7%11%11%8%14%9%12%10%
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Table 4
Q.1 To what extent do you agree or disagree with the following statements about the impact of ‘clustering’ of similar retail premises (such as
betting shops, fast food outlets and tanning salons) on a High Street:
‘Clustering’ puts me off visiting my local High Street
Base: All respondents
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RegionSocial ClassAgeGender
North

SouthEng-Mid-South
WalesWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

10819651053252949630542964535829234740031915910088671875Unweighted base

1061835045305104164005324863832623203522962209388951834Weighted base

437519218518914414022917210565111130152122356329685Net: Agree
40%41%38%35%37%35%35%43%35%27%25%35%37%51%55%38%37%37%

817353355273356341615212240357673149Agree strongly (4)
8%9%7%6%11%6%8%10%7%4%6%7%6%14%16%8%8%8%

355715715213411710817313889499010911287279256535Agree (3)
33%31%31%29%26%28%27%33%28%23%19%28%31%38%39%30%29%29%

3862146170153139117142172129115991107740302268570Disagree (2)
36%34%29%32%30%33%29%27%35%34%44%31%31%26%18%32%30%31%

142699107104808192971095362703719180170350Disagree strongly (1)
13%14%20%20%20%19%20%17%20%28%20%19%20%12%9%19%19%19%

528824527725821919823426923816816118111459482438920Net: Disagree
49%48%49%52%51%53%50%44%55%62%64%50%51%38%27%51%49%50%

112066686353616946403047423040101128229Don't know
11%11%13%13%12%13%15%13%9%11%11%15%12%10%18%11%14%12%
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Table 5
Q.1 To what extent do you agree or disagree with the following statements about the impact of ‘clustering’ of similar retail premises (such as
betting shops, fast food outlets and tanning salons) on a High Street:
I see no problem with ‘clustering’ similar retail premises on a High Street
Base: All respondents
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RegionSocial ClassAgeGender
North

SouthEng-Mid-South
WalesWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

10819651053252949630542964535829234740031915910088671875Unweighted base

1061835045305104164005324863832623203522962209388951834Weighted base

681112862872912152172933172611681791701541105844581042Adult / sex shops and
64%61%57%54%57%52%54%55%65%68%64%56%48%52%50%62%51%57%strip clubs

579024525126820917424228523014216915313483507403910Betting shops
53%49%49%47%52%50%44%45%59%60%54%53%43%45%37%54%45%50%

28601802031891561401711941701091091297963348312660Fast food outlets
27%33%36%38%37%38%35%32%40%44%42%34%37%27%29%37%35%36%

4163184182181139131172209190115108948856333319651Tanning salons
38%35%37%34%36%33%33%32%43%49%44%34%27%30%26%35%36%36%

134010712215386961081451299266505938212223434Nail bars
12%22%21%23%30%21%24%20%30%34%35%21%14%20%17%23%25%24%

2736100106105927690114704655658255213161373Off licences
25%19%20%20%21%22%19%17%23%18%18%17%18%28%25%23%18%20%

283110010890957484105865357546046190167357Pub / bars
26%17%20%20%18%23%19%16%21%23%20%18%15%20%21%20%19%19%

123067807155646970604048443829125134259Hairdresser / beauty
11%16%13%15%14%13%16%13%14%16%15%15%12%13%13%13%15%14%salons

122257686048557343342546423636105115220I don't think that
12%12%11%13%12%12%14%14%9%9%10%14%12%12%16%11%13%12%clustering of retail

premises has a negative
impact on the vibrancy
of a local High Street

72144535834355659722535301669093184Other
6%12%9%10%11%8%9%10%12%19%9%11%9%5%3%10%10%10%

1312383629313546152213262826125078128Don't know
12%7%7%7%6%8%9%9%3%6%5%8%8%9%6%5%9%7%

Page 6

Public Opinion Survey
ONLINE Fieldwork : 8th-9th February 2012

Absolutes/col percents

Table 6
Q.2 Thinking about the impact of clustering on shopping: Which of the following types of retail premises, if any, do you feel have a negative effect on the vibrancy of a local
High Street when found in clusters?
Base: All respondents
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RegionSocial ClassAgeGender
North

SouthEng-Mid-South
WalesWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

10819651053252949630542964535829234740031915910088671875Unweighted base

1061835045305104164005324863832623203522962209388951834Weighted base

183190999973839785423854747555124213337Yes
17%17%18%19%19%17%21%18%18%11%14%17%21%25%25%13%24%18%

741343393573442612623663602981912262321771256905591249No
70%73%67%67%68%63%65%69%74%78%73%71%66%60%57%74%62%68%

141775746782556941443340464440124123248Don't know
13%10%15%14%13%20%14%13%8%11%13%12%13%15%18%13%14%14%
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Table 7
Q.3 Current planning rules classify banks and betting shops under the same category: financial services. This means, for example, that a bank on a High Street could be turned
into a betting shop without the need to acquire any planning permission. Do you think that it should be possible to change a bank into a betting shop, without planning permission?
Base: All respondents
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RegionSocial ClassAgeGender
North

SouthEng-Mid-South
WalesWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

10819651053252949630542964535829234740031915910088671875Unweighted base

1061835045305104164005324863832623203522962209388951834Weighted base

5899293297306241218278316254179179199154905515021054Yes
55%54%58%56%60%58%55%52%65%66%68%56%56%52%41%59%56%57%

2043909187586911986683161576153142189331No
18%23%18%17%17%14%17%22%18%18%12%19%16%21%24%15%21%18%

284112114211611711313585625280968177245205449Don't know
27%23%24%27%23%28%28%25%17%16%20%25%27%27%35%26%23%24%
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Table 8
Q.4 Would you like your local council to be able to effectively and quickly prevent the clustering of premises on your High Street, or not?
Base: All respondents
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RegionSocial ClassAgeGender
North

SouthEng-Mid-South
WalesWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

10819651053252949630542964535829234740031915910088671875Unweighted base

1061835045305104164005324863832623203522962209388951834Weighted base

Central Government giving new powers to local councils to help them prevent clustering
671143113233332642483123252781901862171661116115381149Support
63%62%62%61%65%63%62%59%67%72%73%58%62%56%50%65%60%63%

123469756550548665602854334336102153255Oppose
11%19%14%14%13%12%13%16%13%16%11%17%10%15%16%11%17%14%

273512413211110298134964643801028673225205430Don't know
26%19%25%25%22%25%25%25%20%12%17%25%29%29%33%24%23%23%

Central Government giving new powers to local councils to help them shape the High Street in line with the wishes of the community
811493764043823242903993793432152332672071257396521392Support
76%81%75%76%75%78%73%75%78%90%82%73%76%70%57%79%73%76%

510323547222936431517181827354386129Oppose
5%6%6%7%9%5%7%7%9%4%6%6%5%9%16%5%10%7%

202496918170819765253169676260155157313Don't know
19%13%19%17%16%17%20%18%13%7%12%21%19%21%27%17%18%17%
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Table 9
Q.5 Do you support or oppose each of the following?
Base: All respondents
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