
RegionSocial GradeAgeGender
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

87138246263269328142181352257184200170115775404631003Unweighted base

871452522652552312112912712111501701911601205124911003Weighted base

56187141015131195381113183250More secure
6%4%7%3%6%5%7%5%4%4%3%2%4%7%11%4%7%5%

4276125120116119104127130967888907356279201480Less secure
48%53%50%45%46%51%49%44%48%45%52%52%47%46%46%55%41%48%

3652961081117673135119655875886850172231403About the same
41%36%38%41%43%33%35%46%44%31%39%44%46%42%42%34%47%40%

5111228142619151141105582422870None of these
5%7%5%11%5%11%9%5%4%19%6%3%2%5%2%8%6%7%
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Table 1

Q1 Compared to how you felt 12 months ago, do you feel more secure, less secure, or about the same, about providing personal details to a business online?
Base: All respondents

Prepared by ComRes



RegionSocial GradeAgeGender
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

87138246263269328142181352257184200170115775404631003Unweighted base

871452522652552312112912712111501701911601205124911003Weighted base

6811220320419518017822519916412614214211099419364783NET Agree
78%78%81%77%76%78%85%77%73%78%84%83%75%69%82%82%74%78%

44911441391191331321441281239595927359288249537Strongly agree (4)
50%63%57%53%47%58%63%50%47%58%63%56%48%45%49%56%51%53%

242160657647478171413146503839131115246Agree (3)
28%14%24%24%30%20%22%28%26%20%21%27%26%24%33%26%23%25%

1320322841271836522415163232145578133Disagree (2)
15%14%13%11%16%12%9%12%19%11%10%9%17%20%12%11%16%13%

3714221718131815169812136224163Strongly disagree (1)
3%5%6%8%6%8%6%6%5%8%6%5%7%8%5%4%8%6%

16274650574531546740242345452077119196NET Disagree
18%19%18%19%22%19%15%18%25%19%16%14%23%28%16%15%24%20%

3531036112571545215924Don't know
4%4%1%4%1%3%*4%2%3%*3%2%3%2%3%2%2%

3.303.413.343.263.183.323.423.263.173.333.423.393.193.103.293.383.183.28Mean

0.860.920.900.970.930.960.890.920.930.960.890.850.951.000.860.850.990.93Standard deviation

0.090.080.060.060.060.050.070.070.050.060.070.060.070.090.100.040.050.03Standard error
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Table 2

Q2 To what extent do you agree or disagree with each of the following statements?
- If it was revealed that a company had lost or misused personal customer data or records, I would stop using their products or services

Base: All respondents

Prepared by ComRes



RegionSocial GradeAgeGender
Wales

&North
Scot-SouthEng-Mid-South
landWestlandlandsEastDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

87138246263269328142181352257184200170115775404631003Unweighted base

871452522652552312112912712111501701911601205124911003Weighted base

8013122122020718818024724317013416216812898442417859NET Agree
92%90%88%83%81%82%86%85%90%80%89%95%88%80%81%86%85%86%

56971641511461301431851571201021141209564310305615Strongly agree (4)
64%67%65%57%57%56%68%64%58%57%68%67%63%59%53%61%62%61%

243457696158386286493248483334132112244Agree (3)
27%23%23%26%24%25%18%21%32%23%21%28%25%20%28%26%23%24%

47131831162123121385102016343872Disagree (2)
4%5%5%7%12%7%10%8%5%6%5%3%5%13%14%7%8%7%

139119154681262743141933Strongly disagree (1)
1%2%3%4%4%7%2%2%3%6%4%1%3%2%2%3%4%3%

51022294031253020251471724194957106NET Disagree
5%7%9%11%16%14%12%10%7%12%9%4%9%15%16%9%12%11%

3481581151471631694221738Don't know
3%3%3%6%3%5%3%5%3%8%2%1%3%5%3%4%3%4%

3.603.603.553.443.393.383.563.543.493.423.563.623.523.453.363.503.483.49Mean

0.630.680.760.820.850.890.760.750.720.870.780.600.760.810.810.750.810.78Standard deviation

0.070.060.050.050.050.050.060.060.040.060.060.040.060.080.090.030.040.03Standard error
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Table 3

Q 2 To what extent do you agree or disagree with each of the following statements?
- Companies mis-using or losing customers personal data should have to register incidents online for future public reference

Base: All respondents
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