
 
 

Alma Cuba Coffee Study 

 
 
 
METHODOLOGY NOTE 
 
ComRes interviewed 2,025 GB adults online between the 27th and 28th November 2013. Data were weighted to be representative of all GB adults aged 18+. ComRes is a 
member of the British Polling Council and abides by its rules.  
 
All press releases or other publications must be checked with ComRes before use.  ComRes requires 48 hours to check a press release unless otherwise agreed. 
 
To commission a voting intention poll or a public opinion survey please contact Andrew Hawkins: andrew.hawkins@comres.co.uk 

To register for Pollwatch, a monthly newsletter update on the polls, please email: pollwatch@comres.co.uk 
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20252025Unweighted base

20252025Weighted base

12541417NET: Ever
62%70%

373103At least once a day
18%5%

229346At least once a week
11%17%

113191At least fortnightly
6%9%

145257At least monthly
7%13%

394519Rarely
19%26%

733571Never
36%28%

3837Don't know
2%2%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 1
Q.1 How often, if at all, do you personally buy and drink coffee made from real coffee beans or real ground coffee (as opposed to instant coffee)...
Summary Table
Base: All respondents

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

79229650731862058047133332330132926810439822025Unweighted base

82530948144156154144130136134134124110339922025Weighted base

5782242843084054213372052672162371567167011417NET: Ever
70%73%59%70%72%78%76%68%74%63%69%65%69%71%70%

5827102825399671640253468103At least once a day
7%9%2%6%4%7%2%2%2%5%12%10%3%7%5%

153566471108103894658516537155191346At least once a week
19%18%13%16%19%19%20%15%16%15%19%15%15%19%17%

7937363068573927273329369894191At least fortnightly
10%12%8%7%12%10%9%9%8%10%9%15%9%9%9%

904651547478683659343920150108257At least monthly
11%15%11%12%13%14%16%12%16%10%12%9%14%11%13%

1985812312512914313290116816438280240519Rarely
24%19%26%28%23%26%30%30%32%24%19%16%27%24%26%

22579185131141114102939112010263301270571Never
27%26%38%30%25%21%23%31%25%35%30%26%29%27%28%

2261231572335222152237Don't know
3%2%3%1%3%1%*1%1%1%1%9%1%2%2%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 2
Q.1 How often, if at all, do you personally buy and drink coffee made from real coffee beans or real ground coffee (as opposed to instant coffee)...
At a coffee shop/café/coffee chain
Base: All respondents

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal

173300287181156176172223861754971742025Unweighted base

1822842632031421821822238117421011822025Weighted base

122204202131101125130147531217681321417NET: Ever
67%72%77%65%71%68%71%66%66%70%68%72%70%

61530331172482714103At least once a day
3%5%12%2%2%6%4%1%5%5%7%8%5%

1643712522353441133011629346At least once a week
9%15%27%12%16%19%19%18%16%17%16%16%17%

20233922131518127169517191At least fortnightly
11%8%15%11%9%8%10%5%8%10%5%9%9%

224620231729183611221530257At least monthly
12%16%8%11%12%16%10%16%14%13%5%17%13%

5878415946355356184443541519Rarely
32%27%16%29%32%19%29%25%23%25%34%22%26%

5877466738554974274923148571Never
32%27%18%33%27%30%27%33%34%28%31%26%28%

231553231*331237Don't know
1%1%6%2%2%1%1%*1%2%1%1%2%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 2
Q.1 How often, if at all, do you personally buy and drink coffee made from real coffee beans or real ground coffee (as opposed to instant coffee)...
At a coffee shop/café/coffee chain
Base: All respondents

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

79229650731862058047133332330132926810439822025Unweighted base

82530948144156154144130136134134124110339922025Weighted base

5132092602563643742921802282092061406116431254NET: Ever
62%68%54%58%65%69%66%60%63%61%60%58%59%65%62%

1614585681111091115261546730193180373At least once a day
20%15%18%15%20%20%25%17%17%16%20%12%19%18%18%

102544135777633354630553092137229At least once a week
12%17%8%8%14%14%7%12%13%9%16%12%9%14%11%

4729222230391412162419284271113At least fortnightly
6%9%5%5%5%7%3%4%4%7%6%12%4%7%6%

6029253446402821152623326977145At least monthly
7%9%5%8%8%7%6%7%4%8%7%13%7%8%7%

1435287971011091066090754221215178394Rarely
17%17%18%22%18%20%24%20%25%22%12%9%21%18%19%

2919520718218216114711912913013177407326733Never
35%31%43%41%32%30%33%40%36%38%38%32%39%33%36%

2161331562242523142338Don't know
3%2%3%1%3%1%*1%1%1%1%10%1%2%2%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 3
Q.1 How often, if at all, do you personally buy and drink coffee made from real coffee beans or real ground coffee (as opposed to instant coffee)...
For consumption at home
Base: All respondents

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal

173300287181156176172223861754971742025Unweighted base

1822842632031421821822238117421011822025Weighted base

11218418911283112117134391082571161254NET: Ever
62%65%72%55%59%61%64%60%48%62%56%63%62%

3865502930372134133192233373At least once a day
21%23%19%14%21%20%12%15%16%18%22%18%18%

183142211620152014198725229At least once a week
10%11%16%11%11%11%8%9%18%11%7%14%11%

813248512101449968113At least fortnightly
4%5%9%4%3%7%6%6%5%6%6%4%6%

15193196101715*121916145At least monthly
8%7%12%4%4%5%9%7%1%7%9%9%7%

335642442632555073471334394Rarely
18%20%16%22%19%18%30%23%9%20%12%19%19%

6797588656686287426234466733Never
37%34%22%43%40%37%34%39%51%36%44%36%36%

321652232*361138Don't know
2%1%6%2%2%1%2%1%1%2%1%1%2%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 3
Q.1 How often, if at all, do you personally buy and drink coffee made from real coffee beans or real ground coffee (as opposed to instant coffee)...
For consumption at home
Base: All respondents

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

5582233022214444533582262351872321827207001420Unweighted base

5782242843084054213372052672162371567167011417Weighted base

23610710910415619511776959710771263301565National chain
41%48%38%34%39%46%35%37%36%45%45%46%37%43%40%

2118310312116714814480108787554278260538Independent coffee
37%37%36%39%41%35%43%39%40%36%32%35%39%37%38%shops

1303472838278764864415431175139314Don't know
23%15%25%27%20%19%23%24%24%19%23%20%24%20%22%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 4
Q.2 Do you personally prefer to buy coffee made from real coffee beans or real ground coffee at a national chain or an independent coffee shop?
Base: All who buy coffee at coffee shops/cafés

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal

118214218120112119126146571230661241420Unweighted base

122204202131101125130147531217681321417Weighted base

3887976140404957234922845565National chain
31%43%48%47%40%32%38%38%42%40%40%34%40%

5375724238573959214562557538Independent coffee
43%37%36%32%38%46%30%40%38%37%37%43%38%shops

3242332822274231102691630314Don't know
26%21%17%21%22%22%32%21%19%22%23%22%22%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 4
Q.2 Do you personally prefer to buy coffee made from real coffee beans or real ground coffee at a national chain or an independent coffee shop?
Base: All who buy coffee at coffee shops/cafés

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

4922002711833854063071961951792031656226231245Unweighted base

5132092602563643742921802282092061406116431254Weighted base

16564681091311241167981735130260172432Cafetieres
32%31%26%42%36%33%40%44%36%35%25%22%43%27%34%

1074050496888723939442834109146255Filters
21%19%19%19%19%24%25%22%17%21%14%24%18%23%20%

7726322538482113362331195786143Capsules
15%12%12%10%10%13%7%7%16%11%15%13%9%13%11%

6423282735391910132343204979128Espresso machines
13%11%11%11%10%10%6%5%6%11%21%14%8%12%10%

3217352238283617291514126261122Percolators
6%8%14%8%10%8%12%9%13%7%7%8%10%9%10%

27141381915793111312164056Bean-to-cup-machines
5%7%5%3%5%4%2%5%1%5%6%9%3%6%4%

171886201765107158213051Stove top Italian
3%9%3%2%5%5%2%3%4%3%7%6%3%5%4%“Mocka” type machines

237251116151481713106383067Other
4%3%10%4%4%4%5%4%8%6%5%4%6%5%5%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 5
Q.3 What type of machine or equipment do you use the most often to make coffee made from real coffee beans or ground coffee at home?
Base: All who buy coffee for home consumption

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal

10518720610296101109135391080571081245Unweighted base

11218418911283112117134391082571161254Weighted base

4159503729406143143741840432Cafetieres
36%32%27%33%35%36%52%32%35%35%32%34%34%

193834201429183492151228255Filters
17%21%18%18%17%26%15%25%23%20%20%25%20%

212316181897115128410143Capsules
19%12%8%17%22%8%6%8%12%12%8%9%11%

518379488135106616128Espresso machines
5%10%19%8%5%7%6%10%13%10%11%13%10%

112318128115171107510122Percolators
10%13%10%11%10%10%4%12%4%10%10%9%10%

6216653351473656Bean-to-cup-machines
5%1%9%5%6%3%3%3%1%4%5%5%4%

6512218531444351Stove top Italian
5%3%6%2%1%7%4%3%4%4%7%3%4%“Mocka” type machines

31557241093605367Other
3%8%3%7%3%4%8%7%8%6%8%3%5%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 5
Q.3 What type of machine or equipment do you use the most often to make coffee made from real coffee beans or ground coffee at home?
Base: All who buy coffee for home consumption

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

4922002711833854063071961951792031656226231245Unweighted base

5132092602563643742921802282092061406116431254Weighted base

122745252100101583945465561122183305Premium Brands
24%35%20%20%27%27%20%22%20%22%27%43%20%28%24%

31811315916721522519511913912313358390376767Mid-range
62%54%61%65%59%60%67%66%61%59%65%42%64%59%61%

401430293227251927258157048118Cheapest available
8%7%12%11%9%7%8%11%12%12%4%11%11%8%9%

32819817211531715106293665Don't know
6%4%7%3%5%6%5%2%7%7%5%4%5%6%5%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 6
Q.4 Thinking about brands of real coffee, do you tend to buy the more expensive coffee brands, mid-range coffee brands or the cheapest coffee brands
available for consumption at home?
Base: All who buy coffee for home consumption

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal

10518720610296101109135391080571081245Unweighted base

11218418911283112117134391082571161254Weighted base

1933792225213122122641328305Premium Brands
17%18%42%20%30%19%26%17%30%24%23%24%24%

82119897140706596216543380767Mid-range
73%65%47%64%48%62%55%72%54%60%58%70%61%

720131010141711310495118Cheapest available
6%11%7%9%12%13%15%8%8%10%16%4%9%

3128996553602365Don't know
3%7%4%8%10%6%4%4%8%6%3%2%5%
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 6
Q.4 Thinking about brands of real coffee, do you tend to buy the more expensive coffee brands, mid-range coffee brands or the cheapest coffee brands
available for consumption at home?
Base: All who buy coffee for home consumption

Prepared by ComRes



Employment SectorSocial GradeAgeGender
Pri-
vatePublicDEC2C1AB65+55-6445-5435-4425-3418-24FemaleMaleTotal

79229650731862058047133332330132926810439822025Unweighted base

82530948144156154144130136134134124110339922025Weighted base

294123122129216191121829095143127290368658NET: Increased
36%40%25%29%38%35%27%27%25%28%42%53%28%37%32%

87512828687225201637405871125196Greatly increased  (+2)
11%16%6%6%12%13%6%7%4%11%12%24%7%13%10%

20672941011481199563755810369219242461Somewhat increased (+1)
25%23%20%23%26%22%22%21%21%17%30%29%21%24%23%

439131273239284261228160198195177995594981057No change          (0)
53%42%57%54%51%48%52%53%55%57%52%41%54%50%52%

6528493935615537413014610480184Somewhat decreased (-1)
8%9%10%9%6%11%12%12%11%9%4%3%10%8%9%

27273734262837213221787947126Greatly decreased  (-2)
3%9%8%8%5%5%8%7%9%6%2%3%8%5%6%

925586736189925973512115183127310NET: Decreased
11%18%18%17%11%17%21%19%20%15%6%6%18%13%15%

0.320.300.050.110.350.270.040.07*0.180.450.670.090.320.21Mean

0.881.120.910.930.941.000.950.940.920.950.830.980.940.960.96Standard deviation
0.030.060.040.050.040.040.040.050.050.050.050.060.030.030.02Standard error
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 7
Q.5 How much approximately would you estimate your overall consumption of coffee made from real coffee beans or ground coffee has increased or decreased
over the past five years?
Base: All respondents

Prepared by ComRes



Region
Yorkshire &

South WestSouth EastLondonEasternEast MidlandsWest MidlandsHumbersideNorth WestNorth EastNET: EnglandWalesScotlandTotal

173300287181156176172223861754971742025Unweighted base

1822842632031421821822238117421011822025Weighted base

46941385738744854235723254658NET: Increased
25%33%52%28%26%40%27%24%28%33%32%30%32%

12196019815131271641220196Greatly increased  (+2)
7%7%23%9%6%8%7%5%9%9%12%11%10%

3475783830593542164082034461Somewhat increased (+1)
19%26%30%19%21%32%19%19%20%23%20%19%23%

9814495102848810612649892561091057No change          (0)
54%51%36%50%59%48%58%57%61%51%56%60%52%

2622192091317305161913184Somewhat decreased (-1)
14%8%7%10%7%7%9%13%6%9%9%7%9%

122512231171013411646126Greatly decreased  (-2)
7%9%4%11%8%4%6%6%5%7%4%4%6%

384630432020274392781320310NET: Decreased
21%16%12%21%14%11%15%19%11%16%13%11%15%

0.040.150.590.050.100.340.130.050.210.200.280.260.21Mean

0.930.971.051.060.900.870.890.880.870.970.920.880.96Standard deviation
0.070.060.060.080.070.070.070.060.090.020.090.070.02Standard error
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Coffee Survey
ONLINE Fieldwork : 27th-28th November 2013

Absolutes/col percents
Table 7
Q.5 How much approximately would you estimate your overall consumption of coffee made from real coffee beans or ground coffee has increased or decreased
over the past five years?
Base: All respondents

Prepared by ComRes


